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Jaitab, W. M.B.A,, July 2014, Graduate School, Bangkok University.
Factors Affecting Consumer’s Buying Decisions of Bakery Products in Bangkok (80 pp.)
Advisor: Chutimavadee Thongjeen, Ph.D.

ABSTRACT

The objectives of this study are to study factors affecting Consumer’s buying
decisions of bakery products in Bangkok and guidelines for business operation. The
close-ended questionnaire was used to collect data and the content validity and
Cronbach’s Alpha reliability tests were used in this study. The Cronbach’s Alpha
reliability test was 0.968 from 40 participant contributions. Moreover, 400
participants, who are consumers from 4 areas in Bangkok, including Bangkae,
Thonburi, Klongtoey, and Bangna. The participants were divided into 100 participants
per each areas and were asked to fill out questionnaire. The statistic methods were
categorized into the descriptive and influential statistics methods. The influential
statistics method was Multiple Regression Analysis. Most of participants are females,
age between 21-30 years old, Bachelor degree graduated, business employees,
personnel’s income per month between 10,001-20,000 baths. The result found that
all factors correlated to consumer’s buying decisions at 0.05 statistically significant
level and affecting consumer’s buying decisions at 0.01 statistically significant level.
The top consumer’s buying decision affecting factor was service quality factor,

marketing mix factor was the secondary, and brand image factor was the third.

Keywords: Bakery, Marketing Mix, Service Quality, Brand Image, Buying Decision
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Womas (Wholesaler) usidndmineduAgnavnssy Wy Sungdanneaine Suigesle

1Y = I3 @& v o=y Y N Y v Y a o A
FIUVYLATDUNAN LUURAU GZNQ’]NENLLa'ﬂﬁ]guaﬂﬂmgﬂaqﬂiqu@qﬂaﬂmalﬂ LLAILUBINNUY

auAngnavnssuuaziignAAeldauagnannIsy 3usendn gAndreduaenaivnisy

kY 9

[y

2.2 1nzdmUAUAMERATMINTIUIUIAEN 1azIIA1A LU Tanauldes
1 dl U o

wsesdloUsznausundn Jaquazezlva NgnAegnszdnnszane Fuesuddndming

duAgaamnIsy

3. e eUilasesu (One Level Channel)
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NG 2.13: YIN9nLaseeU

F LY .__I ar I ..r
MR "'I FIILLVL I "'I

{1 smmETrng T ]

fian: Sudles yaan. (2543). 0159An15909m799879. AUFUAN
http://coursewares.mju.ac.th:81/e-learningd7/BA330/TPChap2-15.htm.
fdnunruavdouloded
3.1 faunu (Agent) Wudildsuussisanguan Wiviuthiid e auduny
iesangudnliazmniiazdndminetes Wy sgauazuszmea Lidnngy Guyules wie
Asnsaatgymlunisdndiniie
3.2 nzdmvaudenamnssulsziamiaiesinna inieslloysyneudiil

Warnas NnanAeansiduRignaawialug
4. ¥9INN9@952sU (Two Level Channel)

NN 2.14: FIN9E95EFU

’~ ™
Bar o | ko =
Y s F & ‘ Himd v eduem
e » W ) , gﬁ%ﬂwqmﬁmﬂﬁn]
SR DR M (WERE)
. #

M Iuilys Yagan. (2543). 0159AN7159091199AIA. HUALIN
http://coursewares.mju.ac.th:81/e-learningd7/BA330/TPChap2-15.htm.
TanwausuazRouladisil

4.1 funu (Agent) Jugnlasuudsasangudn Wivihmihadmineduiuwnu

\Wesnnguadnllazainiazdndmineies W sgauazUseme ldduny Ruyuilos vi3e

sosn1sandgyrilunisdndnuniing
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4.2 NgdMSUALAERAVNTIIILIALAN UarI1A1AN W TanduUdes
wseddloUsenaurnndn Jaguaveslva Ngnegnszdanszane wesiuddndiming
Aupngnannssy (Inlles ysyan, 2543)

N15aUEIUNISAA18 (Promotion)

MsdaaiunsnaIn wiefle Aanssunisdaaiunsnaiafiuenmioluainnisnis
Userduiusiidatuuadiasm mslavan viensuesumthenee ienseduanu
aula nnaaesld vienstevesgntuanine yaralutemienisnann wientinmumie
yesAans msduaiunsugliamsalfifisaniosdededld Tnevnlusinagldsiutunis
lawaun NsnaIananse wsenisvielagldninamueie (a3vs udlas, u.U.U)

8593 udlasd (1.U.0.) nd1ad msdaasunsueduionssuengg neanisnaned
wanwtieNMsUsEduius mslavan wavnsueriuninmuue lnedingusyasd
dielgfuslaaansifinsenuevesiams suwdailerfiuussansnmussaunandlumsdn
$mine feTBnsmsmseaindusiinzan Tnglildnufunsuefiugifogiduls

msduaiumMInaIn Simusrasdiienseiuliiuilaatinsldfudidumnd iy

¥

UTinanstie WiAnmsvaaedld Repagnivesduis Snweusnilussaudi wasfgnéd
wdodudniiinlasfansalunmsduasunsunessuilon W

- M3uandegnadud (Sample) Wumswanduiegiaunguitvine isliaa
mMaveaedld Tagenawanmuaadisneg Anguidhmuneeg 1wy st vsasswaudi 1

2V

A

- m3liiaves (Coupon) WudsinnindavidwiieliungnA Tunisih Ul dudiuan
ey lun1sgedusnuniivun Gnsliauasanailalagnisuanungnalagnsavisefniu
duAnlag Alel

v Y = a 1J Ya A ! = [ o ! ydil/ ydy 1

- Mslnderauafuly [WumsiaweiRuAuusduvs el uILLLge Mngdell
wolaluduan

- mslidiuan WunmsiauediuaniivasunanAainsinung

- ga3uay (Premium) Wun1suevvetuauuifee ielunisneuunulunisde wie
=) a I e
duaaziiantunisvunisanse [udu

- wanudnisdn Wunshivasudiieligniazauly Tduandevisenanvesauuinailuy
VRS

- nswtadudesneda Wunsdanisutsdu iedalenmalignanlaidnsu wied

o = [ a A a = &
51978 991 UURUEA NIDFIVDIUAT (955 Ueadaasl, 1.U.U.)
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v A

Ty AnAIuns @.U.4.) Wnata n15aenIsn1sauasunNIsnatn men1snansan

9
(%

ndadensnalul
1. dnwauzaesnann (Nature of the Market) n1sidenlagnisaaasunisnainazneg
Milsdadnuwarvewmandal
1.1 maumm‘vmgﬁmamf‘uammﬂ (Geographic Scope of Market) 15918

Tngldmiinamunemnzdmiunainnelaviesiuiinay uwinslavamnzdmiunaiaiie
nszdnnszaenienaindislueuivaninerang
1.2 UkUUve3anA" (Type Of Customer) nsnglagldninauuie e
dmugnéniidudldmsemamnssy viioaunananislavan wanzdmiugnéiduguilae
1.3 M35IunauvemaIn (Concentration Of The Market) f1na1nag
sunguiu agldnsvelagldndnauvieann winmamegnszianszatgazlynislavan
1N
2. dnweueHAnsinuel (Nature of the Product) dnwnizueandn fausindanss
wiuauinIINIsNslUe g ldesnisusnisuszneudmuieann wunzazldduasunimana

'
aa v 1 1% a

Tnanislavan wimndundndarinfidnuasgeiniumain desdluinisusznou lidneu
118 ndsnsune laifiimssuiniueu wandasidull desnsmseduiemauugiizen
NUNIUVY

3. 295TINNERS A (Product Life Cycle)

3.1 funuzii wanfasilmisangnain Aansfesnslavaniiieadianug
%’ﬂiﬁﬁuqmﬂaﬁ"mlﬂ é’faaﬂ’ﬁmﬁmmmauﬁﬂLﬁdﬁaz@mmﬂduLﬂ’mmalﬁma%u ADINTT
wiineedagliduuzineasBonieifuaudild wazdeinisldfetns viensase
dieliAnnameaedlifigatiusslon vioamnmuosaudity

3.2 fuiyiuln sshafesnslavanifiendugudadu dosadramsans,
asaudlild Feddntnaumadilundnsilisuisine lurssmemsdasimiredsde
dudlvnnau fedddnsasianmlfaudmsuaudludsd

3.3 duatquiuladiud quisiufiinn geedudomiesdosnsauditlu
wanni saudetendenmsaaasumemsnanisondesaruauls Iidinsdoduisesly
MENTIEABUAIINAN YiSaUINYeIMa Falua aves wanud nnauvigarsewinemuy
wifn dierdnsilandnludemmadimite wereuwsnniy sxldddonnty

3.4 suans lutuilvenueuasilsanas nansasiilminiuazind audn

Wlunan FBNsAUASUNITIAINIEANAY UATINI N SINw AR e lvagsen
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4. sutszana (Budget) AofildustarUssnniosnsdunuunndedu fauniadonld
FduaSumananuardeiinrldariuegfuduauiu sulssana nsdaaiunisnann ATl
uAnsimunsuUsTINMazdessy Tatuiy enaldnadwsliduauyuszanaivaumll Tudeun
Uszian msfvunsuUssinudmsumsdaaiumsnain mslitianudusiusiueenue

AN LAY

'
= a a (%

vuzdl ity finerimut (2550) 1¢nanais nagndlumsduaiumanann Tl
1. NagnSN15AWaIAKAENINAN (Pull and Push Strategies)
1.1 nagnsusaman (Push Strategy) iumsiiusemdesnisléduasunisnain
Huiedesile lumsndnlindnsarivewmurinlugaunanssziusialugaguilna
1.2 NAgNSHIIAs (Pull Strategy) Lﬁuﬂﬂiﬁﬂ%ﬁﬂ%ﬂﬁdﬁLa'%umsmmmlﬂgq
Taguslaaliinanuieinslundndue LadwniFennInanduNInNsuAALALNAINTEAU
#1998
2. NAYNSNITAUATUNITNAALALAIINTINTBVRIENNTNIUTBININITHAA
(Promotion Strategies and Channel Member Cooperation) Jumsdaaiunisnainluds
aunans S1dusthsbefiadedlfumnusiuilonnaundnludesmanisaann feofudves
udmisernandeainsmnuduiusintuanndnluromnanismann ieieglvinsdaasy
nsnanausausasdmunglaegndisednsan
3. nagrsmandniugiulunsdasunsnarlutesanisnain (Basic Push
Promotion Strategies in Marketing Channels)
3.1 Msdnvilavansiuiuvendn (Cooperative Advertising) lifudua
A9 UBIUTEN Insaunatslisowinnslavuies
3.2 MydsasunIsnaIntugiaunal (Promotional Allowance) Tnen1slu
diuanaa9) WU druantiuan druanuiunn [Wudu
3.3 N151IRLlUNITINS U wazn15u1e (Display and Selling Aids)
3.4 nsduasNNITRaIAlusILAIYeIAIUaNATES (In-Store Promotions)
3.5 MsAETUNIIRAINALAY (Special Promotional Deals and
Merchandising Campaigns)
3.6 NMSINTRNOUTLLAAUNA1SIUYBIN9N15RaTR (Training Programs) Tag
Jalvifiuszaugids (Wholesale Level) uaglviiuszaugauan (Retail Level)
3.7 M3LlAAINIsTIBLNAUNadluTBINIIN1TRaIn (Quota Specification)

3.8 mslrunanaduiununsne (Missionary Selling)



3.9 NNSIANITHEAIEUAT (Trade Shows)

= |
ANN 2.15: @IUNFUNINNTRAN

sz AunImsaas
(Marketing Mix)

e  FueldiAan (Product variety)

®  qmuTWEEN (Quality) - .
! ®  TIENFuHN (List price)
®  anwnes (Feature) e uan (Discount)
®  Asaanuuy (Design) . 148
*  Frugauln
®  GT1EWAT (Brand name) (Allowances)

®  MIUTIINUNE (Packing) P

* U (Size) (Payment period)

® 1513 (Services) o szpzatlumsld

*  msiulssiu (Warranties)

®  55UAH (Retums)

® Tasne (Channels)

®  maRanauNas
(Assortment)

® yiuanas (Location)

®  Fudiaamaa
(Inventory)

®  TUUES

(Transportation)

mslawnn
(Advertising)
mymalaglEwinan
(Personal selling)
msUs=mAUNUE
(Public relation)
AITARTANIIATS
(Direct Marketing)

markets. Detroit: Free.

ﬁm: Kotler, P. (1999). Kotler on marketing: How to create, win, and dominate
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NnMsAnwAuATIInITINeYes M3UinNg wuin fuvdsdeyanansunas Alal
A uTANeYeINTUINIg il

MM nefe uUFTRsULY vionuilianuagninineg (sdudinsan,
2539)

M3U3N13 (Service) manedls Asiigfliusmsvedune vinmsdweuliud 5uuins
viefBotlaiannsndusedld widledfuuinslésuuinisiuud ieenuussiladus
widntiu (@ns Twauiiinds, 1.0.0)

s Jwainde @.U.4U) Tieduredn ssfauims Tanvaziowmsiifinnuunnsng
nFudiill fdwesians wasdnnsmaiadesdddiaielui

1. Jugusnilienadudedld (ntangibility) usnnsiaevily fidnuaedirewdiady
wwsssn ifideu laifisuse dafudafunisenfisaransodufamsuing du
Usramdudasinenueasild wu siliaansoneaiu “3Uie” ves “nisvieaiien” fuu
aalliifidhaureanisuinis Ml lionadudesuinisladsnan deansenuseduilan
#io shluilnaiin “eudes” lunisdondeuinisld

2. ﬁ@mmwiﬂmﬁ (Variability Heterogeneity) @mmwmaamiﬁmﬂmﬁﬂﬂ A
lsuuoureuvegs Losndfnaztiuegiu winmuiifuddweutinig nandiliuinmsvesy
deeuuinis 3Bmslumsliuinig wazanuiinliuinisuigndn

3. llanusauenniswaneenannisuilaald (inseperability) Inevirluusnisinay
QriauemBnon wasndsntunsnanuarnisuilaauinisasintulussssnanioitu
(Simultaneous Production and Consumption) Iﬂagﬂé’wﬁL“fﬁlup}'??au'%ﬂ”ﬁﬁﬂ%éfaaﬁa'au'ﬁw
Tunssuaumananuinistude

a. ldanunsanfiusnul3le (Perishability) Tnevhluisnldanansaflasfusnwuinishy
TugUvesdudmendsls yilvesdnsidelontalunisvieusnisle sganmsunanialy
aunsnuenniswaneenannuslaaesgndld dafudlegnéundelunatle duedee

Suvinsuanlaiilotiu F5Af wishu a aysen, 2547, vt 14 -15)

ANAINNIIUINTT (Service Quality)

JunisuszdfiupaninnisuinisssUsadiuainnisiuivesuilan lnen1ssus

v 6

ANAMNITUINSVRIEUILAA AvTusgiunadnsannisitSeuiisuauaianis lasuain

Y

NSUSNMTHUUY AUNTUINSTLASUTIMINNISTUsuReUslna
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29AUTENBUVBINITUSANT

Tnevhluuda asusenaulude 3 @ sl (Rt AU, 2538)

1. flsiuinng Beluiitmaneds fusenougsiia yana vidondina fivimehiflunis
Tiu3nns

2. AsrUIuNIvseIsMslumsliuinig

3. f3UU3ns sdimnuuandnafuly sudssanvesnisuimsendeenduibes

A5uuin1s mndunisuinisansnsae §5uuinig Adnvunetalssanaulaeily Tuvaed

e

=

MSUINSMIUgsAa Aagnueds lmzdiundeusnistue

UIELANU8INITUINIG

o

MIUINTENNsaTILUNANLANETY tnemlsdadhmneveinisusmadudiey
Tneanunsaflazutanisusniseanlaiiu 2 Useinn Graduvi, 2538, wii 181) A

1. MsU3MIMenugsia damneiis maudnsfifidnwaznissduns ludessi
sauananilafudndy nsuinisludnvaziinazegmeldmsduiuny vesesdinisuin
uaysuredenTy 1y MIuinsinsdmiiedoud msuinisedaitl sy

2. MIUEMsans T Favunedis mMsuinsitidnwaznsaiuns Taesyuy
519013 sjsUsrleviquuaratainmuessznaludsududiny nisuimsludnuaei
LeuA N15UNTVRIMUILIIUANTVBIST LU NITUTNITAITITNGY NTUTMIAIANALATIZN
Dusiu

ANWAEYDINISIAUINS

gsnauINIsansaliuInsgnAlagedelsnisviseinsadiloniag el
1. mshiusmslagenduaulundnusenuunumii (Face to Face) 1UWigN159ANI
80U msznsldaulunislviuinig awnsadfudsunisuinis Wmngauiugnausiay
% Y a < va o & a PR g Yoo P
yeliuagdnuurveanuinsasilunuulngdn Aulumngsialadnwinanunliuinislas

o w

1% Y [ ! b4 a & o = 1 aal Py d{'
andUserivle Aaedielgsiaty Yssauanudisalalienn wisnisliiivedndnlusemiy
wanelunstiusnig e naieneiu Wesnnunsgiunistiuinisluudazass o1l
willeufiu

2. msliunsiegunsalddnnseiind Jagtutuinfianuddguin Weawnns

= I e @ - o 1% % a 1%
WasukUasweanalulaginan Niimsimu ieauesniudensligndn awnsausnisle
MiEAuLY (Self Service) wasisuvunistiuinisaniinisldaulnusnis Feansliusnisus

avATRrdNInTgIUYIAY uinstuInsaieIsildedndn Tusesnisusugduuunis

TusnsmuAufensvesgnAmdazTelaenn
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msliuinsgnéndanudifann yngsivarlimnuddyiumsiiuiniaieat
arufianslannigndn dudduauaunszuaums dwinsaieanuuseitlaynduesnis
Uimsreisnsliudnsiildau uasmsldqunsaiBidnuseiing Tasiamenslsuinisifldan
Hundnaziinansgnudemiawslaviolifisnelals snnnininisfiendugunsal
ddnwselindlunisliuinis (awssdl Bumsuia, 2549)

SNYULLANIZUDINUUINT

e ToAwndy (1.U.4.) wui1 uusnsiianvasianzasselui
1. @Weansusmsiindu g3uusnsaninsaius wazlAnN1INEUAURIT DALY
Aufisnelavselinela dedliusnslaluriui
2. NaYRINSUINISAnTUlARaRAIa LA LUIHNALASIANST UUSNSISUAULAY
sdunslalunnuae Milusausy vinunans waglupeuying inszlifitedndninassas
Trusnisianiglunainiaiaila
3. navesusnswenleslufsrunazasing vuusnisaeanuiluiui alasuuinig
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Taisluwdnas baif
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nolaindulatesad
5. @59iAuARoUAAS IANTHATDIANITIABEININ NITUSNITANNNTNALETIS
Ve = ' Ao Y a = I3 ' A o v X v W
Anusdnveunseliiveu Nilderdlruinimsesdnsegunnunglifidadiin Fuegiudnuae
o9n15luInITsinnteeiedladAyunntaeiile
6. asnunmanualliosAnsuareainis Wunaiuunsuinsianifwayliif wsined
luprunssdnvesuinsegnaenly uliilefimsusuusaunlausnslaRTuuIneds uiaimnn
A oA & ' A P ) Al v W v v v & & a a
Mlafgenmaandony niavdaunmanuaingudnualls desdddiaududug U
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7. mnfansunnseasuladn usnisiludmbvienisius wedldwidslal
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Ussrniudifenfuuidnriendndusivoswisn wenmdnuaiiuddifetuldandats
vangUsznisnglinismunuvesgsia WeRimsanamdnualfieadnisssiaazannsatiimn
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wudesdlinwanuwalmilouiu ins1elusgiunisivuadiumisasedla (Positioning) 181
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Y o v N A

v & A oau v vy ' . Lo a v
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M13NN 4.5 (\i0): IWIULAEToarUIRauLUVEARUINTILUNAUTElRduUARasBLRoY

elddinyanadomon | 91U (AL) Sovay

40,001 - 50,000 U 13 3.3

50,001 ULl 10 25
U 400 100

NANSANYIAMAIT 4.5 wandliidiuin greuuuuasuanudrlvgjiselddn
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J8AUNANA N X S.D Aselana
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VBAUNDT (X = 4.33) MuUN155UUsEAUAUAIMNUBILLINGT (X = 4.32) LagA1uAdy

PANNVAVDLULNDS (X = 4.26) 1Ua1eU
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M1519% 4.7: Anadenazdiulssvuninsgiuvesladuiusaiinasenisdndulagoiuine-

Sveuslanludwmiansunnuriuas

Ja38A U X S.D ASkUana
1. YNUANIISIANAININEVEU UNamDNS 4.35 0.53 SEAULIN
& = a
FOLULNDIT ian
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i an
6. L1PYINUABINITTBLULNDS VINUILAND 4.40 0.50 SYAUNIN
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Ay A
810199 Lau gn
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U dl — ! d‘ a o 1 ! ¥ U ¥
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au (X = 4.35) Mun1smdeyaressiavediuinesiiaulagvionaaue (X = 4.30) wagau

eNNEEd (X = 4.22) auainu
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Y \ & a a
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= ) a a
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5. viuAn IO uendyadnutinig & 4.36 0.55 SLAUUIN
HARBNITTBLULNDT nan
6. YINUANIINISHTEUVALASANNTA tDdLal 4.43 0.56 SYAUNIN
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15089 LWun1saseanuAunefiuEisLunes ian
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sERuliiU (X = 4.43) dusialupe Ausien1swaudu (X = 4.38) muninanuuied

a %

YAANNTNAR (X = 4.36) Munislasaniinsziunaziannla (X = 4.35) Lagsunisyeuny
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[y Y

funinnuemszlannusitestuiunes (X = 4.29) audeu
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M13°9% 4.10: Aedeuardiulstuunnsguesdadenunsuinsninasenisindula

Foruna3vasruIlnaluTminngumnaviuas

Tadamunisuinig X SD | msuana
1. viuAninunmuinisasianaanm 4.24 0.61 JEAUNN
goulsu fiaeniseruings fiap
2. uRninaanuinsfisingnded 4.12 0.74 | sgAUNN
wiiugh Swasdenstoluined
3. MuAnhnua Ui sfiinundeady | 4.12 0.70 | szAUIN
sani$a fuasensderuingd
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7. YuAndn iuaunsoduialananunim 3.96 0.85 | JEAUNN
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