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Abstract

Advertising on search engine or “Keyword Advertising” is one kind of advertising
on the internet which the owners of business or the advertisers are interested in
because of less expenses and more consumers. Keyword advertising uses keyword to
trigger advertising on search results of search engine when a consumer enters a
particular search term or keyword. Legal problems occur when the advertisers use other
trademarks as keywords or use other trademarks in the text of the advertisements.

The purpose of this research is to study and analyze the legal problems relating
to trademark infringement and liability of search engine on keyword advertising. This
research also studied Trademark Act of the United States of America, articles and the
judgment of the United States Court as the guidelines for Thailand in analysis liability of
search engine according to the Trademark Act B.E.2534 and other relevant acts.

From the study, it was found that the problem on keyword advertising in the
United States is unclear whether search engine is liable for direct trademark
infringement, contributory infringement and trademark dilution. The liability of search
engine depends on matter of fact, evidences of the case and defenses. In Thailand, the
Trademark Act B.E.2534 does not enact the action that causes trademark infringement
and exemption clause of trademark infringement such as fair use. In addition, the

Trademark Act B.E.2534 has no concept about trademark dilution. This research



recommends that the Trademark Act should be amended for interpreting the legal

problem on keyword advertising dispute.
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3T IIAT URSITIUNT TUANNT, Search Engine ﬂum"uayaamals?..lu‘l%%qﬁua,
(N9LNWYY: Soft Express & Publishing, 2543), 9.
2 a ¢ a o y 4 .
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I TdwL aldfumydainuedhadusnidovumdininaiudayania Search

Engine Index Server iilalafiaufvinn15Aun Search Engine Server zi38¥inAN3

3o a . ' v @ o a v

aaﬂaﬁu(Algonthm) ‘IMJ’]EIE\‘) v\mnﬂi:mawamiﬂumLLa:wm@ua”nugﬂ@mﬂummamwa
A d [y . ' ' o v o a {
mm‘%adﬁaﬂum (Search engine) LmazLLmﬁﬁiwumiﬂizmaNamiﬂumuazmsﬁmau@umewaﬁ
Tadmilaunu

4o A a o £ a A . a ' .

FUA AIRIANG LLRSLNANT LNBIDIIN, Search Engine: Lﬂﬂﬂiz@’ﬁtﬁﬂmm Search Engine,
(Wun1j3: U3En aawidn twaw 911a, 2545), 20.

5 4 . . . o 1 & R a ¢ & 4

IIANR AAZNID, Search Engine Optimization dsuuaaiulad Gl‘nm\‘lqm ), WUNAIIN 2

(NT9NWY: L3N aa1e aan Aew 9109, 2549), 19.
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gudayaluudaz Directory las'laldlFlusunsu Spider vlwszaziamndayaszgniauly
vugudayalfiiawuninsdaiiulasldneniaees idrwinfidaua Web  Directory
(lasnalUSond Editor) azdasnasuilaniafindunuianyiivladlnd ganaaiia
wannnuwdesivlodmansnamadowivlodasgezunld lasnsnsanneszidoa
ndudwnoinuivled lddaniu seivled URL  TesniBueetisde nananyves
Anladnmuzsaivivlod (dudu ansudeyaszgnaslidudminNggua web

Directory #nnianmuazidsaasudiuLaziionniiany ldandasnuilanivasivled



10

A ¢

ui madwinngauaazaudadayalunisamadouiu asgarudayaseszas  Web
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Web Directory léun obP (Open Directory Project) (http://www.dmoz.org), ﬁﬂiﬁty

Auladuataynaanaay (http:/iwebindex.sanook.com) tlueu

AW 2: dradsniinivloduss ODP (Open Directory Project) Namsuuiatiln

'
u - J J N1 F . N
o~ - ———— _— - :
@‘.-- 3+ | i dnozarg/ B J ¥4 x| | £~
s =2 —— 5 = : »
w “‘DDP'DDEH Directary Project [ fi- B # - [hpage - ok -
[dliml[ol[z] open directory project
about dmoz | dmoz blog | suggest TURL | help | link | editor login
Search | pvancad
Arts Business Computers
Movies. Television, Music. Iobs, Real Estate, Investing, Intemet, Software, Hardware...
Games Health Home
Video Games. RPGs, Gambling . Fitness, Medicine. Alternative . Familv, Consumers, Cooking|
Kids and Teens News Recreation
Arts, School Time, Teen Life Media Newspapers, Weather . Travel Food, Outdoors, Humor,
Reference Regional Science
Maps, Education, Libraties. US, Canada UK Europe Biolosw, Pevcholosy, Physics
Shopping Society Sports
Clothing, Food, Gifts. Daople, Religion, [ssuss. Baseball Soccer, Basketball...
World
Catala, Dansk, Deutsch, Espafiol, Francais, lialiano,  43%, Nederlands, Polski, Precmit, Svenska.
IIREERIE I Helo build the laraest human-edited directary of the web‘ %
[ comanetsse e b L & N |
4,603,582 sites - 79,394 editors - over 590,000 categories
@ mtemet F100% -

2.2.3 Meta Search Engine

A A o ~ | Al @ & \ o @
Lﬂiaﬁuaﬂu‘ﬁ’]ﬂizl,ﬂﬂu‘ﬂzvl:wwgqumE]HSLTJ%TQG@%LEN LL@%zﬂqﬂﬂgquTﬂHaﬁl’]ﬂ
d [Y { ' 6 o v a Y { " [y
Lﬂ%ﬂ@ﬁaﬂ%%’]au GRRIULHRIUTLLRAINR Y]’]shﬁLﬂ(ﬂNﬂﬂ’]s@u'ﬁ’]ﬁﬂaqﬂViﬂ’]ﬂLL(ﬂNﬂvL@

o & Lo VA
NﬂﬂWﬁaaﬂwijNLﬂﬂdmsdan']qnﬂfli

6 e o A aa a
ﬁ]@;wa NMIWIENY, VNG nylﬂizﬂﬂd LR ‘E@]Wﬂ; LﬂﬂI“ﬁ@]. To be No.1 in e-Business by WEB

PROMOTION, (ﬂEde%: SUM System Company Limited, 2543), 8.
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f089U0ILAT095aR UM (Search Engine) UszLnn Meta Search Engine 'leur
Dogpile (http://www.dogpile.com), Meta Crawler (http://metacrawler.com), ixquick

(http://us.ixquick.com) 1 et

P o | v = & .
NIAN 3: GI’JEIEI’NW«L’]L’JUVL‘HWUEN Dogpile

G‘@F ~ [§ ntip: . dogple.com/ ] [(##] [ [conge | 2|
W e “'o“Dmgu\E Weh Search Home Page = B+ B @ [resee - GhTesks - T

ddgpile:

All the best search engines piled into one.

Google Yasioot suanc () Lidsearch) Ask)

Web _Images Audio Video News Yellow Pages White Pages

Favorite Fetches: chariton heston » kimmel simmons - wallpapers + home depot = insurance » flowers
Joke of the Day = SearchSpy = Maps = Weather » Horoscope

* About = AboutDogpile + Tools & Tips = Download Toolbar = Add Dogpile Se: urSit= » Privacy Policy » Terms ofUse » ContactUs
@ 2008 InfoSpace, Inc.All Rights R

@ Internet 0% r

2.3 aDAN13LBIN%LAT I8 AWAN (Search Engine)

miéﬁnﬁagammﬁﬂulumﬂ"ﬁmmﬂéaaﬁaﬁum (Search Engine) WaadlWiiAn
ANULANANITBIE AT LU N IaaNalagTINaadasasladurrialan Usueanfienina
ﬁﬂwmaaQ’L%&mdaﬂmy’ﬁﬁeiam‘%laaﬁaﬁum‘lml,m:sm NAA 1 wanIETle
WaudsuINAN U 2007 (W.61.2550) m’%faaﬁaﬁ”umﬁﬁé’mﬁ&i’muﬂmwmm@mnﬁEg@ fa
Google 1188ATNFIBULINTAAATY 62.4% 898931 Aa Yahoo 12.8%, Baidu 5.2% Wa
Microsoft 2.9% aNN&19L
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{ aa ¥ d Y . V oo a o o 7
ANT19N 1: aRANILITNUAIaINaAUn (Search Engine) N lasUANNREN 10 SUaL

Worldwide Search Top 10
December 2007
Total World Age 15+, Home and Work Locations*
Source: comScore gSearch 2.0

Searches Share of

(MM) Searches
Total Internet 66,221 100.0
Google Sites 41,345 62.4
Yahoo! Sites 8,505 12.8
Baidu.com Inc. 3,428 5.2
Microsoft Sites 1,940 29
NHN Corporation 1,572 2.4
eBay 1,428 2.2
Time Warner Network 1,062 1.6
Ask Network 728 1.1
Yandex 566 0.9
Alibaba.com

531 0.8

Corporation

* Excludes traffic from public computers such as Internet cafes or access from

mobile phones or PDAs.

fnsulutszinaanizanimaanainiliniasialagsuvaiaiasladun
(Search Engine) 31nen319% 2 Wanmsa1ialudeniiuian I 2008 (w.7.2551) 1a3adia
o Aa o ' ' A A A o ' ' =2
AumNIanNaIUULINITANANINAFA Aa Google TIAMAIUULINITANANS 59.8%
A £ ) .
wauﬁnmﬁauqumwuﬁ 0.6% 89893178 Yahoo! 21.3%, Microsoft 9.4%, AOL LLC
4.8% Waz Ask Network 4.7% aNU&1QL

7comscore.com, Worldwide Search Top 10 [online], 24 January 2008. Available from

http://www.comscore.com/press/release.asp?press=2018
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a9 2 gd@nTlEuLe3a9loAunT (Search Engine) Tuilszinaanigotanininlasy
ANwitow 5 auay WinuisuzniudeununMiusuaziiuiay 1 2008 (W.4.

8

2551)

comScore Core Search Report*
March 2008 vs. February 2008
Total U.S. — Home/Work/University Locations

Source: comScore gSearch 2.0

Share of Searches (%)

Point Change
Mar-08 vs.

Core Search Entity Feb-08 Mar-08 Feb-08

Total Core Search 100.0% 100.0% 0.0

Google Sites 59.2% 59.8% 0.6

Yahoo! Sites 21.6% 21.3% -0.3

Microsoft Sites 9.6% 9.4% -0.2

AOL LLC 4.9% 4.8% -0.1

Ask Network 4.6% 4.7% 0.1

* Based on the five major search engines including partner searches and cross-channel
searches. Searches for mapping, local directory, and user-generated video sites that are not on the

core domain of the five search engines are not included in the core search numbers.

AlWuInaieIasladum (Search  Engine) fildTuanufiouann fiusznaugsia

v '
o A

@ A P o v a A A o ) o A A o a )
Nﬂ"ilzl,ﬂaﬂﬂﬁ]:I‘ﬁJHm’]ﬂUf{éi%ﬁ.lﬁﬂ']il;ﬂﬁﬂﬂ&laﬂuﬂquuLWﬂl'ﬁ@TL@?@\T&J@Q%%’]NI@ﬂ’]ﬁLT’]
v = & A & a o oa A & o A A o =
VIJJEIGL’JUVLSIT@I"IIEN@MLWa%aaum%sausn’nu’mmu LLﬂZﬂ']iIG&l‘]ﬂ’mqﬂﬂLﬂsaﬂ&lﬂﬂuﬁ’]ﬂLﬁﬁl

anlddalunslasandesninslasaniuiedu s wu Iny Inwviesd (Hudu

8comscore.com, comScore Releases March 2008 U.S. Search Engine Rankings [online], 15

April 2008. Available from http://www.comscore.com/press/release.asp?press=2185
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2.4 mslasanlaad1dran (Keyword Advertising)

241 jluuunislasaniudlMusnisia3asdioanun (Search Engine) waz

aat19318 laannslusm12a9 Google

ANIFANTARNAUUBRINaSIRanIaNTuNARIN e-marketing W3 T LU BIILY
Bulnasiiia (Internet  Advertising) AdadiniianitnmsinaaalasmnuuieduquuuLaa
ARUTENT L% MINENNTAENDIAR IATIHIRNINNBNANR TUUULLAINUFDLEIN
sanndiuasudaanuliininziugiuudasseldandis (Mass  Customization)

! A a & = v a A A o =X Vo < '
na1lfe MIlavanuwduinasiialzsINdadvasreNdnfsaulasiwinunnna’ly o
e 6 A 1 = Qs =3 U 6 =3 et A
Inyvied Ang wdlwamzidoanuilddzlosdveinisaarauuuiisdinianisviosass
(Direct Marketing) ldasfamunsaidntuazuivilasunisamaliasslagndudazau
a X9 Aa f & & o a & XY Y ' & A o oa A
nndsn  ludwmeiilauuduilnadugdumidayatinimnuias eguilnania
niuiranedaInITayaTIEIINE1I09h msltduinasiiaiduzonuiaiuladn
v =® 1 U v ] a a a 1 ‘ﬂ' d'
sansnnzid lWfsnguihwineldadiidefnianannnindeduyg
d' a L% A = v 2 L% ] | o o g;
iasaniigliiatasiiadunilunisdunidoyadis gudiwinenn deunis
TywanluniNaawsnIIAusn (Search Results  Page) VoIg lRUTNTLATa N UM
(Search Engine) fiflunmslaimanuuduinaiiianldiuanufioniinis lasnalgldau
LRI aAWRINNITARNNOUALA K JUBINARNENITABAILAzINzaUlIRUILINVB
> 6 LU dl v ﬁl‘ A % 1 1 @ dl 1 a L3 U dl
Haawsn1Idwm asangliaesladusdiulngdnzady winadnd luguanisdun
= A A o A 9 Y A o A o \ o &
annindnsalunihdungasazlalonanmsdumanundasnvsaaiaaz linindurinnaans
MIauA L uaua® 9 InTzazhuenausad iU lodlunTuraINaanEN1TAWAIT 9N
anuiay asuuglsznavgitandesmslasanginavesaulunimadwinsdunvas
AliuImiiadeslioduniBamiitiieldiivlodvasandnngegnitusnzainadwing
% A % o A A % a % v & 6 A aa v & 6 ] v
duniialilfiaasliadumadinidundaivloduasaudisiiiivloddnngagluni

o ¢ (Y a aalld a
LLiﬂmaﬂNaﬂWﬁﬂqiﬂ%'ﬂWNa% 2175 A1

gﬁum@ﬁ Nowa waztuwsd LWate, Search a&n9lBawAY Google waraun 9, (NFNN:
uSEn 1539w $11ia, 2550), 238,

10Jonathan D. Frieden & Sean Patrick, “E-Commerce: Legal Issues of Online Retailer in
Verginia,” Richmond Journal of Law and Technology, (Fall 2006): 3. Available from http://

www.westlawinternational.com
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1) Search Engine Optimization tJumIUTuuad wazun kv ldfsnseaniuy
lowshaiylodineldvhaudulunmuaasnansdumeaninligengarinnazvld lae
@ o o @ A o o @ & % v o a M aad « 6
anduffman (Keyword) Adasmavnaunauiduaiudsnanlumsdniiunms 35HAulod
aztdngagludiunadwinIdun1Ung (Natural Search Results) lun1snadwsnisdum
Y a dll A v
P4 lRLUINIATasil AU
2) milaisanlasd1dAzy (keyword Advertising) §lasmnazdasiananaiuazde
(bid on and purchase) ddAyAUAlRLINTLATadUNY (Search Engine) Lialw
Avladvasdlasandnnguwileniadiuanveinaawniniduning (Natural - Search

Y o

Results) Lﬁaﬁgmmiﬁumﬁwﬁwéwﬁ'@ (Keyword) Lamﬁ'uﬁ@mwmw"lﬁﬁ’mmvlfi
memzﬁ?mﬁﬂ”L@"Tﬁ&aulﬁtymaagﬂﬁu%msm’%laaﬁaﬁum (Search Engine) 34laan

anldsunsunmslasanlasddian 1w lsunsy Google AdWords 184 Google tHluen

Fewlavanunuas Google luil 2007 (W.¢.2550) $1uaw US$ 16.593 vinmdnm 1ilu

noldnnmslamansiuim US$ 16.412 wuan wiisiilu

- elednnmislasonwedivlod Google 41171 USS 10.624  Wuanw Aaiilu 64%

pa3518 ldnsnua

- gldnnnslasanvesivlodiasednuves Google $1WI1 US$ 5.787 Wua Aa

1% 35% a9y laNInNe

2.4.2 nmslasanlaadidran (Keyword Advertising) Aaazls

mslasanlasfday (Keyword  Advertising) Aanislawanilissamiie
= a A o o > A A Y - & A ~
Gonltlasan lasdndgluraniziientavesddayfineidesnuniaiusivioninig
naasmilawon nnunlasanazinsuaasludunisnineitasnuimamas g 1w
Google augdmdnnglanmnfanlinudnglidunluivues Google.com auaas

1 1 o 13 o o Qs { 1 .
lawwanineadss . milswsanlasdrdaagiduizuuionin Pay Per Click (PPC) Wia

o

Cost Per Click (CPC) Aaglaismnazifodnlawanidailadgviinadndiulasaniily

U

""as3AWa gansnsal, Search Engine Optimization USuuasiulad lidoga 9, 243.
12Google.com, Google Announces Fourth Quarter And Fiscal Year 2007 Results [online], 31
January 2008. Available from http://www.google.com/intl/en/press/pressrel/revenues_q407.html
13Google.com, ans AN [online]. Lmddﬁm https://adwords.google.com/support/bin/answer.

py?answer=10949&topic=29
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Fadvlodlasanuug minlidlasednivlsdnlasanndlidesdolasunldnugli
A A A o . 2 o o A A v = =
uin1aiaIasiladun (Search Engine) faudyliniasladumaziiulasaniona
fmiulisunsuvay Google lumslawanlasddAmisanii Google AdWords
= 6 v o [ v 1 % Cd A
Aulodvasdlasanazdanglundnaswinisdumludugaiayunia Sponsored
Links & wiulusunsuwad Yahoo! lunislawanlasdidianiiondt Yahoo!  Search
Marketing 1iulzdvasglasanazdanngluntduadwinsdunilugin Sponsor Results
fmiuldsunsnaay Microsoft lumslawanlasddaniFandt Microsoft adCenter 1%
du vulodvasglavanazdnngluniinaawinisdunilusiu Sponsored sites Liludu
milasanlasdddguuivlodsesglasanuidiuazinngegniionaawinmdum
aNUN& (Natural Results %38 Organic Results) lag A FAUARINAINLHNIANENNTAUAN
auUn@ uazuedInazdINgagneduNvaIRAINIMIAUMaINLUNG  dadnatnilu
nwf 4 \Wafun@1In bangkok  hotel asludasladrdunivas Google 1iulmduaas
{ o o v A o o o
lawwannyinmslawonny Google eaolUsunsy  Google AdWords G9lRandndneny
(Keyword) 11 bangkok hotel lifazdsinginiludinniaginilansdwinisdumening

LLazagjéﬁumwawaé‘wfﬂﬁﬁummmﬂﬂa

Mwn 4: dregalasonilangluniinaaninsaumnlugau Sponsored Links

S X |
= =] [][x |
% i@bangkﬂk hotelz ool Search s | B B @ Breage - ook
Web Images [Maps [News Shopping Gmail more v Signin *
GO L)Sie &mngknk hatel
Web Results 1 - 10 of about 1,080,000 for bangkok hotel (0.24 seconds)
Bangkok Hatels Sponsored Links Sponsared Links

wiww.AsiaRooms.com  Get the cheapest rate for your stay With location maps and user reviews

Bangkok Hotels

100 Hotels in Bangkok Discount Rates - Hotels in Bangkok
www.booking.com/Bangkok-Hotels  Book your Bangkek hotel online Good availability and great rates! 10,000 Reviews, Instant Confirm
Agoda com/Bangkok.Hotels Deals
Bangkok Hotel
bangkok-hotelguide com/Hotel_Deals 317+ Bangkek Hotels. 75% Discount. Book online with Wired Destinations Cheap Bangkok Hotels
Great Deals On Hotels In Major
Bangkok Hotels - Hotel Reservations in Bangkok Thailand Cities. Fast & Secure Booking!
Bangkok Hotels Online Resenation for Bangkok Vacation Book Bangkok Accommodations v CheapHotelsResorts.com
from Budget to Luxury hotel. Instant Confirmation Service with Discount ...
www_hotelthailand com/bangkok/bangkok html - 126k - Cached - Similar pages Bangkok Hotel

Campare last minute deals for

Bangkok Hotels. Tours, Lifestyvle and Travel Information Guide Bangkok Hotels. Book now!
List of all Hotels in Bangkok. 13 Coins Airport Grand Resort, A-Cne Bangkok Hotel. Adelghi v wotif.com
Suites Bangkok, Admiral Suites, Airport Suite Bangkok .. >
wwwi.bangkok.com/ - 142k - Cached - Similar pages Grand Hyatt Bangkok
Book Online for Hyatt's Best Hotel
Asia Travel Hotels Resorts Reservation - Bangkok Hotels - Bangkok ... Rates on the Internet. Guarantaed

Dan't know which Bangkok Hotel to baok? Click Here for assistance ... Bangkok Boutique v Hyatt.com
Hotel. Sukhunvit Soi 21. Boutique. THB 1930 nett ...
www asiatravel comithailand html - 285k - Cached - Similar pages Bangkok Hotel
Up to 75% Off Hotels in Bangkok
Bangkok Hotels - Discount Rates for all Hotels in Bangkok Low Price Guarantee. Book MNow!
The Grand Millennium Sukhumvit Hotel is located in one of Bangkok's prime ... The Key DirectRooms.com
Bangkok Hotel is centrally located in the Sukhumvit Read area and ...
ww\w.agoda.com/asia/thailand/bangkok html - 125k - Cached

Bangkok Hotels
Booking Online With Hotel Experts -

@ mntermet  100% -
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ﬂ']’]NLL(ﬂﬂ@h\ﬁZ‘Wﬁ’]\‘iNE]ﬁwgﬂﬁﬂﬂﬂiﬁuﬁﬁﬁ'ﬂﬂ'ﬁI‘JJ‘HﬂHI@ UAEN ADHNINND

o | v &
'Y Y a & v & = a edad o
ﬁ]’]ﬂﬂ’]jﬂ%%’]i@“’]ﬁ]qﬂﬂqiqLﬂi’]z'ﬁmE]Ha‘ﬂ@“&]@]s[»ulﬂﬂLW%I@U@NGQV\NTQL@UG LR

[

Asandadvdgginalildnasnindnge udnislavmlavdrdranylidesiingg
Aenzvidayaninae glasaniisaudrinmslasaniudliuinineialadum (Search
. A v a A A o 1o o o A o A A o & =
engine) iWaglfuinaiaiasladumladmdaynasnunglasaifond lasoniuiaz

Unngluninnaswinsaumaanu

o

2.4.3 iselanivasnslawanlagaidian

v K 1 va & & QJQI/ dl va 6 & o U
1, LmﬁmﬂqmﬁmaumaiLu@lvl,@mIaﬂ Luaamﬂ;ﬁ"ﬁaumauummmumnh
A A o i @ 2 o o o o &
\n3asiiadun (Search Engine) lunsmidayaisrilimslasandszinniifilamadnis
;ﬂ"ﬁ’ﬁumaiﬁmvlﬁﬁ'ﬂaﬂ
v R ' Y o ' o 14 o A ' ~
2. whianguandnihnangldodawini wazaansndszndadudn s
éfaoﬁhUlﬁﬁu;ﬂﬁﬁmﬂﬂ%aaﬁaﬁumvl,ﬁﬁﬂ@hsJLﬁaaﬁnﬂmﬂw:rmﬂ@Uﬁm’wﬁtymmm
= ~ o . A A ° o o
RanmE1 anwn wazdszinalunisuaaslasanld nanifa Lwaa:mmﬂmmmﬂﬂmﬁ%
uIMaLATasladum (Search Engine) auninszylddnazlilawandiingludszineala
wnzazuuinauludimainszy Linnsdunidndany (Keyword) findmua faz
J v v g; 1 0 Qs { { v v
dinlarandnngiwinuuwniinanisdunnu uddnitdssneaunennniissyliudae
maaw ludnda (Keyword) taoanunanafiaz ldiiulawonnuderinldbidaadedn
ImwmwLﬁaﬁQ’lfu'%miﬂﬁﬂl,%vlﬂluﬂs:mﬂﬁ@mumﬂ&iﬁaamimm%uﬁﬂuﬂizmﬂfm
3. ;ﬁmwmﬂmmmLﬂﬁﬂuLLﬂaaLLazLLﬁvlmImHMWVL@wamﬁalﬁﬁammimmmﬂﬁ
Urdntuanniiga Jlasanauimniswulaidannulusan Maday (Keyword) wia
Uszinandasnisldlasandsngldaasaiian uazgldniniieiasladun (Search
Engine) z¥innsadlasaniun lulariui

3

4 ;ﬁmumw:ﬁhmiﬂmmurwiaLﬁaﬁﬂuﬂﬁﬂﬁImmm’]u,ﬁ'mhﬁfu WINE AL
Imwmw"[&ivlﬁﬂaﬂLﬁwvl,ﬂluﬁuvlsﬁﬁﬁimwmﬂﬁvl,aiﬁaoL%ﬂﬁﬂmwmﬂlﬁﬁu;ﬁﬁu‘%mﬂﬂ%aaﬁa
Aun1 (Search  Engine) vhldtodszndadunuuazdulaldidglduinisadnidaan
=3 6 ]

Ao e nsas
5. Anuasudrzanmdlasanld inszdliuinisiaTasladunt (Search

Engine) b sdnuasudszunmdlusmaudi 1y wanannitgssunsaasan Daily

14 £ [ [ A o
a317MD Waesauy sk, Google Adwords TisTaniiu (laiel) Tiasenans, (nyainwy: U3sm

AaNa aan Ao $1Na, 2550), 7.
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Budget ldihazdnsiudlasandeiuldnugdlivinsiaesdiadunuduiwiniugiiga
' = ] 2K o A o (% v A a ) . =
Win'lns e laeanfasiwInninrua 1 Q‘L%mmimsmuaﬂum (Search engine) N3y
%q@lmmmﬂui’uﬁuﬁuﬁ LA N N B UUILRAILI WO A 11 AN InIasITE%

fn o laanedlssansaw

6. ;jaﬂmwmwmmmmauauaamméfadmwaagﬂﬁ’]vlﬁmoqumﬂnmﬁ"lﬁmn
~ ' A A o o =i o A = Lo o @ & o
figa ndfe Weandaulatoyaiieinudslanazladdda (Keyword) nulunisdum
d' d' c.i 2 & aAa c.l' a d' £ s =3 6 d' dq' a £ A
Wanuluwonningitasnilanianazaanlasaninatai ldgsduladinadaFua1nia
Usnsle

7. 81371301880 URL ﬁ;wuwﬂmﬂmﬂﬁ Lﬁagﬂﬁmﬁﬂimumwﬂﬂﬁmﬁ’]

v v

3 dgﬁ ! v = 6 A A A o ' 3 ' v Y
L']‘]JVL‘]J@]%%‘/L@YI%‘Y] LDU mnu"lmmmuanammwa %r’ﬂ’]&l?% ﬂﬁ’]&lﬁiﬂﬁdgﬂﬂ’]vlﬂﬂdﬁu’]

=3 v v v é 1 a 9 a d [l
val,sm{ﬂgﬂm@aamsvlﬂ FIG1INNHAANTNNTABANAINUNG (Natural  Search) 71

A

' o v A 15

IO TaNsa LU g anla

8. Tanalanan lddouaziiad lasaansndldgafiddsguaslasanarily
laaaaaian 1w Anelurisaniinuadaniinlasmdiwiwyinla dauadnlawm
winle é’uﬁﬂmwmﬁaglu@mmuﬂ@ dlaeantduwyinlng 1uew wananigsfaaia
nalaaa847 luudaziwilauwdnandaduainIausnisuwivladannmslaumnnan wasi
dltanglunmslasmsdaandiniannduium

u
mslasonlasdrdnniidszlomtunansdeinldiulodswanundnanluwon

lagATasnsnanugiuinsiaiasiiadunicngg

2.4.4 vannslusanlagdrd1nnaas Google AdWords waz Yahoo! Search
Marketing

2.4.4.1 3ﬂLLUUI@axﬁl"avl,ﬂmaamﬂmmmﬁ'u;ﬁﬁu‘%mim’%aaﬁaﬁum (Search
Engine)
sduuumslawon

1) milasanuuutanny  dulngfinudusndumslasanuuudaning u
ﬂmnga@u%ﬁwNaﬁwfmiﬁummaa;ﬁﬁu’%msméaaﬁaﬁumiummaquaﬁfumiouﬁ%a
Sponsored Links Wuan

2) milaisanzlniw (Image Ads) sansadunndiandanwadanlng Flash

w38 Animation A1l sfavedlwdsniwdaaiu gif, jpg, png wia swf uaziizwalwala

15 A a )
LIDILAING, 9.

" Z0aduanin, 198-203.
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VAt 50k 11N GeEnNsawIanInwi Google vinlausaun fa 468x60, 728x90, 250x250,
200x200, 336x280, 120x600, 160x600 AMNEIVAILHDITILNAITLAK 15 Fu1N Lo
sUmMwazugasuw iU lsdnusiasuuuiaatieiiawn(Content Network)

3) ms‘[mwmwgsﬁaﬁaoﬁu (Local Business Ads) aauit Google \Dalihusnisung
Uszinavisunaansnlfnulasanuuugsfaiestuld itu dszinauauian duu
LALTATUAKE HIILAR RWIFOLUINN LUOTUU R ERIITOIMIINT wazBaR LDudn

g o A a o A& 2 =
lawonuuuiazdaslabauiEnuacaniunas uazlouwmnazliinguu Google Map @il
a d'a =3 a 6 = ddi a ai l % 6
uInsunundidnniefing MoazidsaveslawmniziiTensia ey uaziuailnidwy
& o= P & v A& &= o A A A = A&
Wit 39l ndudasiiivlodnsiansnaslason be LaaRnN )Rz LaaINaIa
pe PP LRV I mMslusanwuud Google ludaanlganalunslasan
a . . ' { A

4) M3lusLULIALe (Video Business Ads) ﬁag 2 3luyy Ao wuunniban
nslasanidlauuuseia (Streaming  Video) 1Huuuua1gan Google iivaialildau
aa ) ' \ aa A = & A & aa =
’mIaImmma]:gﬂLamzmwmnamﬂiaauuunuvl,smmsammuamuumﬁia Se

A o Aad I < o ¢ ~ = aa
Wlawnunslasadaladulasmauinanisininas wtuungaddwnitlesmwiala
wuuadniiauaas (Click to Play) lasanazdsingiilunwiuwivlodnaglueiaine
‘ﬂq/ dl a a QI g; Aaa = A a 6
LWL ATAUARNATNTEINY 0 L0TI9ZUEAI VUG bWA LaiLT% 50 Alalud uaz

ad A =}
oz aLaadala luAn 2 win

2.4.4.2 yruumslawoanlasdian
o o A o o @ A A o o Aa A A )
1) afalasandisnaianddinny (Keywords) AtAidainugina el
N~ o A A o y = . A A
fanuulunisdunisuaIasiiodun (Search  Engine) lawanfazdnngatinilania
MUV VBINAANT N TAUAIUNG
2) MINARAIALLL Pay Per Click (PPC) %38 Cost Per Click (CPC) @%EMW

v

ﬁl:L%ﬂ@hImHmﬁﬁsimﬁaﬁﬁjﬁﬂmsﬂanmﬂmwmwLﬁwvlﬂﬂ'qﬁuvlémﬁmwmwﬁ?u ﬂiuiwﬂwﬁa
lawanfinue

3) MINNAUATALUL Cost per Impression (CPM) ﬁm%’mﬁmmmﬁguﬁuu@ia:
lodiitandonaslawanuuuiimue lodiinvang (Sited-Targeted)  Aasunsataen
Sulsdiaaslasonuazinoa lasandonisuaadns

4) IOIRUAILUTTIN BTSN FIMRaaN TN IlaEIIaI T wuazIad

@a9n3le aruInnn lalasunazUTuIulszanmale hanaNBBEIFINITOAIATHILAE

¥ ]
= =

Auniihwinsueaangugndanizdmivalasonld
5) Nunudsziniawiyuuveanladldansana igu gatidnuaadlasmn

FWIBAUARN B L6
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2.4.4.3 sruisznovvastannulusoniling

MW 5 eredsdntiznavpestaninulusanilingun Google lawlad
&A%Y Bangkok hotel

Sponsored Links

Bangkok Hotels

Discount Rates - Hotels in Bangkok
10,000 Reviews. Instant Confirm
Agoda.com/Bangkok-Hotels-Deals

¥

& A ' & ) o o 17 &
WuﬂluﬂqumquLLU\jaaﬂLﬂu 4 FANNUNY A

1) vintalusm (Headline)

=y

witalawanidiouldiumamneinidusundadyngavedlasminig
) 1 ci £ di = U =} U 1 % (% as L% 1 a
LﬂumuLLsﬂ‘ngﬂmmaauaﬂummagﬂmmmaﬂ%mwaﬂfﬂ A Ta e o liasiny
Aa d Y o @ o A | R = v = 00 ' o = '
a\mgﬂmmmﬂummﬂwm@@iaLwmwa Qﬂmm}mﬂmumuG]LLm”thImmmau@avlﬂ
duduldldarvezldddn (Keywords) wiadladmnisluddanadluiidalasan
U d' d' ) v n:l' =3 weR 1 n' dlo Y 1 % £Z
mmwam:ml%ﬂu'ﬂL%uImHmwmaamgamw:vléﬂumwmamumagJJ Wil la e
'ﬁ’]ﬁ‘@agjﬁ 25 @20N1T
2) TNuazdalusnuIIMan 1 (Description Line 1)
5’1sm:L‘Ei;J@madﬁuﬁm’%au‘%mﬁzﬁaaL'ﬂuﬂszImﬁﬁgﬂﬁwﬂﬁmnmﬂ%ﬁuﬁ’]
A a A & ozad' 1 a % A a g; J € U a
mammimaLﬂuqmawu@ﬂimmumaaaummammi viatszlomiidne 9a1veseneds
o o w A P = o & o o ' Yo o o A
ﬁ]’mmmmywag‘lu Ad  Group Mezidlsutannulawaniiunandrginlddidsan
Lﬁmﬁaaﬁuﬁuﬁm‘%au‘%mﬂmdgafl,@ JURLAATAIRUAINIOUINITIULIINALINDE
fﬁﬁﬁ'@agjﬁ 35 ANANTT
3) T8aldua N BUNLTINAN 2 (Description Line 2)
= o A g ' A ~ A A o A A
Muazdoalunsmaf 2 dadvacldguandfaugfiniazasdudinianinimmg
U lungmaBuulawanvas Google 99wl call to action Nsslwauadnlawon 1ou
o 1 a dlnll a I v & a U o L = o a;
f111 aannh edntae udn luanuiluaiiusianudsanaasnoazidaaluysman
aaalumiﬁ%ﬁﬂﬁgﬁLﬁuimmmwé'ﬂﬁﬂﬁmﬁﬂﬁfuﬁﬁamnﬂ Tuazidualuusmen 2 az
° e |dl o o
fieegn 35 Manws
4) URL v3a%aL3ulél (Display URL)

17 A 9
1389L889NW, 98-103.
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o o A o A A = & A o A =
mimq@mwaﬂmwmw ﬂamﬁ?ﬂwlﬂmamuvlemmvmLwaslwqﬂﬂum'ﬂu
Tawannunawnazaanlawmin aadnusrazdn ldgaiuladle URL NUaadazinng
agjﬁ 35 GRaN.I

2.4.4.4 MIFAOUAL L om
msa“fﬂé’ué’uimumﬂ&i‘lﬁ@LL@i@hImmmwgaqmiaﬂﬁﬂﬁ;ﬁmwmwﬁmu@vﬁ NSt
EfaﬁnLaﬁqmnwwmaoimﬂmwuwﬁ@ﬁasJ SEmysasusulasaniaTlunsdiwin eadt
Ranking Number = Max CPC x Quality Scores
suaulasoan = @himwmﬂgoq@@iaﬂaﬂ X ANNTLUU NN

A i A o oo = v 1o o Ao
173 Ranking Number %saau@uimwmwwwnﬂuﬁna:"l@agau@umﬂfn

TadulunmaduwimdrnzunugmnIn (Quality Scores) i 5 agng’ Ao
1) Historical Data Performance
Usziamsrnlasaniidiuaniue lin wazdsziansilasanvasausn glud
f1A7Y (Keywords) pannuasflngifsannaue lnn
2) Keyword to AdText Match

%

TannulawaniiannuingdoslasiauFuNUE L&A (Keywords) 31N
WooueA it
3) CTR (Click through Rate)
Smﬂumsﬂﬁﬂquimﬂmwmaa;ﬁmﬂm%fluwhvl%i JATIunId I A
CTR = (Clicks/Impr) x 100% = (ARN/NIURAINA) X 100%
v lmTuinle 100 awiiinlasauazdawadnlawamnan 89 CTR gauamiﬂe&lwm’]
@Taaﬁqmmwﬁﬂu%maﬂlea:'fﬁaﬁﬂmlﬁﬂuﬂa%’wé’ﬂlums?\@mﬂ:uuuqmmw LT
T CTR 10% WRAI7N N 100 ﬂuﬁ]:ﬁﬂuﬂaﬂimwmagj 10 A%
4) Landing Page
. A v & & A & A a A A v & &
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The match man

L)
Moo ot | Chuan Sunthranan shares some secrets about his eccentric matchbox museum

STORY BY KLOYKAMOL SIRIBHAKDI, PHOTOS BY YINGYONG UN-ANONGRAK
Taking

Pattaya's

Luxury

STUDENT
EKLY

Scene

to the

Next Level

There's a thin line between passion and obsession. In a dusty shophous
Z=| Road, picture frames are piled on tables and hung on walls, and miscellaneous items are o Bl Rt
placed on the floor and poke out from a glass cupboard. Orlly the sign outside, written in T et stamp collectors with country worldwide and
Thai, indicates that this is 3 matchbox museum. topical lots y
s estamoauclions, com

Wong Sawang Book Now!

o "I wish others to learn more about matchboxes here,” said Chuan Sunthranan, the 81-year-
B old owner and enthusiastic matchbox collector. . .
Amari Resort in Phuket

Highly rated resort on TripAdvisor All sea-facing rooms
He peeled off the labels, glued them to pieces of paper, put them in frames and hung them Book direct!
waie Amarl com/Phuket

L o
N AT e ¢ on the wall. Descriptions and explanations are typed or handwritten. There might be

‘ ) June 6 -8 misspellings and other mistakes
LR chuan may not be trained in museum management, but he wholeheartedly hopes his museum J—Ea“ kok real estate

- 0 properiies updated daily rent buy apartment conda
will benefit visitors. .m
- Wi siampropartygraup. com
Horoscope| The displayed matchboxes are only a small part of his claimed 12-million-strong matchbox
collection. The huge number is estimated by weighing the matchboxes in batches, then Ads by Google

dividing by the average weight of each box. He also stores matchboxes at home. But, is it
possible to remember all the pieces? ads by Google
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15 U.s.C. § 1127 (Section 45) Construction and definitions; intent of chapter

The term “trademark” includes any word, name, symbol, or device, or any combination
thereof—

(1) used by a person, or

(2) which a person has a bona fide intention to use in commerce and applies to register on
the principal register established by this chapter,

to identify and distinguish his or her goods, including a unique product, from those
manufactured or sold by others and to indicate the source of the goods, even if that source is

unknown.
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15 U.S.C. § 1114 (Section 32) Remedies; infringement
(1) Any person who shall, without the consent of the registrant -

(a) use in commerce any reproduction, counterfeit, copy, or colorable imitation of a
registered mark in connection with the sale, offering for sale, distribution, or advertising of any goods
or services on or in connection with which such use is likely to cause confusion, or to cause mistake,
or to deceive; or

(b) reproduce, counterfeit, copy, or colorably imitate a registered mark and apply such
reproduction, counterfeit, copy, or colorable imitation to labels, signs, prints, packages, wrappers,
receptacles or advertisements intended to be used in commerce upon or in connection with the sale,
offering for sale, distribution, or advertising of goods or services on or in connection with which such
use is likely to cause confusion, or to cause mistake, or to deceive,

shall be liable in a civil action by the registrant for the remedies hereinafter provided.
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*Lauren Troxclair, “Search Engine and Internet advertising: Just one click away from
Trademark Infringement,” Washington and Lee Law Review, (Summer 2005): 1393. Available from
http:// www.westlawinternational.com

“45U.8.C. § 1127

5Playboy Enterprises, Inc. v. Netscape Communications Corp., 354 F.3d 1020, 1026 (ch
Cir.2004)
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“Ibid.
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12Benjamin Aitken, “Keyword-linked Advertising, Trademark Infringement, and Google’s
Contributory Liability,” Duke Law & Technology Review, 21 (2005): 5. Available from
http://www.law.duke.edu/journals/ditr/articles/2005dItr0021.html

"Ibid, 5-6.

1415 U.S.C. § 1127 The term “dilution” means the lessening of the capacity of a famous mark
to identify and distinguish goods or services, regardless of the presence or absence of -
(1) competition between the owner of the famous mark and other parties, or

(2) likelihood of confusion, mistake, or deception.
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15(FTDA) 15 U.S.C. § 1125 (c)(1) ...In determining whether a mark is distinctive and famous, a
court may consider factors such as, but not limited to -
(A) the degree of inherent or acquired distinctiveness of the mark;
(B) the duration and extent of use of the mark in connection with the goods or services with which
the mark is used;
(C) the duration and extent of advertising and publicity of the mark;
(D) the geographical extent of the trading area in which the mark is used;
(E) the channels of trade for the goods or services with which the mark is used;
(F) the degree of recognition of the mark in the trading areas and channels of trade used by the
marks’ owner and the person against whom the injunction is sought;
(G) the nature and extent of use of the same or similar marks by third parties; and
(H) whether the mark was registered under the Act of March 3, 1881, or the Act of February 20,

1905, or on the principal register.
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"(TDRA) 15 U.S.C. § 1125 (c)(1) Injunctive relief
Subject to the principles of equity, the owner of a famous mark that is distinctive, inherently or
through acquired distinctiveness, shall be entitied to an injunction against another person who, at any
time after the owner's mark has become famous, commences use of a mark or trade name in
commerce that is likely to cause dilution by blurring or dilution by tarnishment of the famous mark,
regardless of the presence or absence of actual or likely confusion, of competition, or of actual
economic injury.

17Moseley v. V Secret Catalogue, Inc, 537 U.S. 418 (2003)

18(TDRA) 15 U.S.C. § 1125 (c)(2)(A) For purposes of paragraph (1), a mark is famous if it is
widely recognized by the general consuming public of the United States as a designation of source
of the goods or services of the mark’s owner. In determining whether a mark possesses the requisite
degree of recognition, the court may consider all relevant factors, including the following:
(i) The duration, extent, and geographic reach of advertising and publicity of the mark, whether
advertised or publicized by the owner or third parties.
(i) The amount, volume, and geographic extent of sales of goods or services offered under the mark.
(iii) The extent of actual recognition of the mark.
(iv) Whether the mark was registered under the Act of March 3, 1881, or the Act of February 20,

1905, or on the principal register.
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19(TDRA) 15 U.S.C. § 1125 (c)(2)(B) For purposes of paragraph (1), “dilution by blurring” is
association arising from the similarity between a mark or trade name and a famous mark that impairs
the distinctiveness of the famous mark. In determining whether a mark or trade name is likely to
cause dilution by blurring, the court may consider all relevant factors, including the following:
(i) The degree of similarity between the mark or trade name and the famous mark.
(i) The degree of inherent or acquired distinctiveness of the famous mark.
(iii) The extent to which the owner of the famous mark is engaging in substantially exclusive use of
the mark.
(iv) The degree of recognition of the famous mark.
(v) Whether the user of the mark or trade name intended to create an association with the famous
mark.

(vi) Any actual association between the mark or trade name and the famous mark.
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20(TDRA) 15 U.S.C. § 1125 (c)(2)(C) For purposes of paragraph (1), “dilution by tarnishment” is
association arising from the similarity between a mark or trade name and a famous mark that harms
the reputation of the famous mark.
*!(TDRA) 15 U.S.C. § 1125 (3) Exclusions
The following shall not be actionable as dilution by blurring or dilution by tarnishment under this
subsection:
(A) Any fair use, including a nominative or descriptive fair use, or facilitation of such fair use, of a
famous mark by another person other than as a designation of source for the person’s own goods or
services, including use in connection with—
(i) advertising or promotion that permits consumers to compare goods or services; or
(i) identifying and parodying, criticizing, or commenting upon the famous mark owner or the
goods or services of the famous mark owner.
(B) All forms of news reporting and news commentary.

(C) Any noncommercial use of a mark.
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15 U.S.C. § 1125
(4) The following shall not be actionable under this section:
(A) Fair use of a famous mark by another person in comparative commercial advertising
or promotion to identify the competing goods or services of the owner of the famous mark.

(B) Noncommercial use of a mark.
(C) All forms of news reporting and news commentary.

®Playboy Enterprises, Inc. v. Terri Welles, 279 F.3d 796 (9" Cir.2002)
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25Benjamin Aitken, “Keyword-linked Advertising, Trademark Infringement, and Google’s
Contributory Liability,” 8.

26Inwood Laboratories, Inc. v. lves Laboratories, Inc., 456 U.S. 844 (1982)

“Hard Rock Café Licensing Corp v. Concessions Services, Inc., 955 F.2d 1143 (7th Cir.1992)

% ockheed Martin Corp. v. Network Solutions, Inc., 194 F.3d 980 (9" Cir.1999)
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