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Abstract

The objectives of this “Brand Value Affecting Purchase Intension of AIS 3G Cell
Phones” research are; to study personal factors of users that affect purchase intension of AIS 3G
cell phones, to study AIS 3G brand value that affects purchase intention of 3G cell phones and
to study factors that create brand value affecting purchase intention of AIS 3G cell phones in
Bangkok area.

The research from a sample group (a group of AIS 3G users in Bangkok) consisting
of 400 samples; 228 females and 172 males, have found that most of the samples aged between
15-24 years old, followed by a group of 25-34 years old. Most of them were those who hold
vocational diplomas/certificates, followed by those who have Bachelor degrees. The majority
was employees in private organizations, followed by students. The major income group was
30,001-40,000 Baht and followed by the group of 20,001-30,000 Baht.

Overall, the respondents had high attitudes ranking toward AIS 3G brand awareness,
AIS 3G brand value, AIS 3G uniqueness and unchanged image, and AIS 3G purchase intention.

Personal factors affect AIS 3G cell phones purchase intention divided by gender, age,
education, and income were generally difference at the significance level of .05. Personal factors
that influence brand awareness, brand value and brand uniqueness of AIS dividing by gender,
age, education, occupation and income were generally different at the significance level of .05.

The relationship of brand awareness and brand value with AIS 3G cell phone purchase
intention of users in Bangkok was generally high at the significance level of .01. The relationship
of brand uniqueness and AIS 3G cell phones purchase intention of Bangkok users were generally

moderate at the significance level of .01.
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