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Abstract

The research on brand value of True Move Co., Ltd through social network and smart
phone applications of users in Bangkok has these following objectives (1) to study the influence of
social network on brand value of True Move Co., Ltd in Bangkok (2) to study the influence of
smart phone applications on brand value of True Move Co., Ltd in Bangkok.

Variables that used in this study were independent variables which were social network
and smart phone applications, and the dependent variable, which was True Move Co., Ltd brand
value.

The researcher applied a quantitative research by doing an empirical research.
Questionnaire was used as a tool in data collecting from True Move Co., Ltd customers in
Bangkok. Four hundred sets of them were collected. The applied statistics were frequency
distribution, mean, percentage and regression analysis.

The study found that

1. The use of social network positively influences True Move Co., Ltd brand value.

2. The use of smart phone applications positively influences True Move Co., Ltd brand
value.

Recommendation from the research is that True Move Co., Ltd in Bangkok should focus,

support and develop social network and smart phone applications in order to create brand value.
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1. Uszianvesgunsalindenii
gunsalindenii (Mobile Device) ntjsooniilu 7 dszinn 18un
— Mobile Standard PC
— Mobile Internet Device (MID)
— Handhelds
— Smartphone
— Feature phone
— Simple phone
— Special Terminal

2. y,afh Mobile Application vo4lan

A 2: a1 Mobile Application ¥p1an

GLOBAL MARKET FOR MOBILE APPS (DOWNLOADS, ADVERTISING & VALUE-ADDED SERVICES)
LT | 5101 3143 19,7 526.7 $38.2 40,7

Percantage of Revenue by
Category; Totals in $US Billons

[F Lifestyle & Healthcare

& Edugation & Reference

b2 Multimedia & Entertainment
| Finanece & Productivity

B Ssooial Networking

&%

e
]

20088 H0SE 2010E 21E 20M2E 2013€ 2M4E

111: Booz & Company. (2010). The Rise of Mobile Application Stores Gateways to the World of
Apps. N.P.
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3. 1fSeuneudaaiunain Mobile Application 1HUseing

AN 3af5euneudadIuna1n Mobile Application Juiszing

Entertainm ﬁpplm ation
8%)

111: Mobile Application Development Strategy For Thailand S Narum . (2011). FuAuiun 3
FUNAY 2554, 910 http://y31.wikidot.com/mobile-application-
developmenhttp://y31.wikidot.com/mobile-application-development-strategy-for-thailand-s-

narumt-strategy-for-thailand-s-narum

a1 yadwaa Mobile Application Tuilszmet Ineduluajpilunainnnms

TUINAOUUDI Application TUNGUFINY

4. v2919yaa1 (Value chain) N38iANY1UDY Apple

AN 4:4129193aA1 (Value Chain) NTAANBIVOI Apple

BEFORE

0;;2::0'>> End Hanr>
AFTER '{}';:;P">> 5oais >> End l.lsal>

111: Mobile Application Development Strategy For Thailand S Narum . (2011). FuAuiun 3

FUNAY 2554, 910 http://y31.wikidot.com/mobile-application-
developmenhttp://y31.wikidot.com/mobile-application-development-strategy-for-thailand-

s-narumt-strategy-for-thailand-s-narum
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Instant messaging

Social communities

Chat room

—

Intermet blog (text)
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Pt blog (Mckry

f Haurs spent per '.‘-eekll-—'—
5 10

0.0 0.5 1.0 1.5 45

[®m 1322 = 2534 o0« |

11: : Mobile Application Development Strategy For Thailand S Narum . (2011). FuAuIun 3
FUNAY 2554, 910 http://y31.wikidot.com/mobile-application-
developmenhttp://y31.wikidot.com/mobile-application-development-strategy-for-thailand-
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|
Social Hetworking

E,

Playng online games. I
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v Q
| |
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Logo. screensaver of walpapar dowrkaads
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|
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Babide gaming

Mobile search
Molile musee streamng
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11: : Mobile Application Development Strategy For Thailand S Narum . (2011). Fuduiun 3
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FUNAY 2554, 910 http://y31.wikidot.com/mobile-application-
developmenhttp://y31.wikidot.com/mobile-application-development-strategy-for-thailand-
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% of odult cell phone users who do eoch cf the following on their phone..

Take a picture [ 7%
'Ed_?ewive text messages __j___;sz '
| Access the internet N 38

Play a game | 34

Send or receive email 34
Record a video — 4 |
| Play music ==

Send or receive instant messages 30 |
Useanapp 29 ]
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FUNAY 2554, 910 http://y31.wikidot.com/mobile-application-
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% of Nielsen recent downloaders who hove used each category
of apes in the past month...

£
3
&

NewsWeather

M s/ Navigatioryhea 5

Social Networking
MLass
EntertainmentFood

Banking/Firanoe

Sports

Productivty

e

[ 3

ShoppingHetail

Wit by

-

Comenunication s

Trarvel/Lifestyle m
other [
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