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Measuring the Success of Digital Marketing Communications in Housing Purchase
Decisions on Facebook Channel Case Study Low-rise Real Estate under the S Gate
Life Housing Project Pieamsuk Property Development Co., Ltd. (103 pp.).

Advisor: Asst. Prof. Chutima Kessadayurat, Ph.D.

ABSTRACT

This research study using a practice-based learning model (Practice-based
learning) according to the research objectives: 1) Study the behavior of the target
group through the Facebook Page platform of S Gate Life regarding interests and
decision to reserve housing 2) Study the success of advertisements through the
Facebook Page platform that affect the decision to reserve housing in the Pieamsuk:
S Gate Life project in order to create knowledge gained from the study and record
the contents for use as a guideline for future studies. This study was found that
Product-focused digital marketing communications and promotion have different
advantages and disadvantages. But when it comes to publishing content to reach
tareet groups who frequently use the internet, using online marketing to meet the
needs and searches of customers with information in important locations, using
Marketing Mix between products and promotions in the home and home sales
industry. Residence has the effect of creating interest and demand for your product
or service. By focusing on building confidence and good relationships with customers,
it is important to create a brand that is reliable and trustworthy until making a
decision to reserve a home. Effectively, it can be inferred that Internet users have
more opportunities to find information about real estate. Including information about

the house you want to buy or rent. This causes the real estate business to adapt its



online marketing to this internet usage behavior in order to increase the chances of
selling more homes resulting in advertising real estate on the Internet has become

increasingly important.

Keywords: Digital Marketing Communications, Decision Making, Reservations,

Facebook, Low-Rise Real Estate
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AN 2.1: ANUNEITDILAZLTDU LU BINISARANITNNTNAINRINANUYDININITEDANS

Website
] .
MS nedm alia Search Ads

Online

Marketing

Inn Communication 1
Options
E-mail Ditpiay

Ads

#i117: Online marketing. (2019). Retrieved from https://businessjargons.com/online-

marketing.html.

1) Facebook Ads: laiwauuu Facebook danumnannvianglunisldguiuy
vodlnan 1w Inadsssunn sunan 3ale wavanes Saliedeadlefivnelunsiasevinadng
Lﬁaammumsmzﬁwm&ﬂ%uagmﬁLﬂiqzﬁwaimwmw

2) Instagram Ads: n15lawaIuU Instagram fin1sldn1muazinlooenun
uenaNGSsdl Instagram Stories Ads Fauduzuuuulavaniiiienslaniludues Stories
Euaﬂrzﬂ% Instagram

3) Twitter Ads: Twitter Ads Tdlunislawanrunisnadvesgly Fa
EULLUUﬂflﬂ@mmflﬁLmeqﬁu 191 Promoted Tweets, Promoted Trends Wwag Promoted
Accounts

4) YouTube Ads: Temainuu Youtube fils§umnufisuanunnszy
nautihmneuariieseinadwsvosnislavanldednsasden uenanidsd Google Ads 7

1¥dnsulavan v uledild
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5) TikTok Ads: TikTok uunanwesufiinisasrsauieneg1asans
Tawauul TikTok ldnwuznisleinleuazaineniuaula

6) Pinterest Ads: lawaunuu Pinterest wunisldninuazuesn Sumng
dmiugsRendndnsiasindamiadla

fathun13v Social Media Ads fesfiansandt iWhmanevesuusudgeansuadnsly

sile laldenunanlesuimngasiigadmiunsnuluimemhenudlaEeses
Content Marketing IuQﬂﬂﬂiﬁaaﬁiﬂﬂimaﬁﬂaﬁﬁaﬁfu L%E)ﬂ‘lla\‘imiﬁﬂ Content Marketing ‘1'71|
a¥assAuuLnaalosusng o Wedein1snsadreumudiiinsauuasivusudadmsu
uiazuwanwesy Wlelvainsnidenlesiunguithmneldegnaiussansam lnoasumus

TuannsardurainuatssULuUALSN YEURILAas AN oSy fail

Y

'
cal

1) adfidou: asfidussnusannsoldaadomifianuadlauandy
Ustlowtd 1wy mauisduFessn 9mas wiedoyaddinges naduuuiingdmsu
unanvesuilinuilisaalunisinas wu Facebook, Linkedin, Twitter, wagiiuledas
AULBY
2) U msldguamannsavilfidonianunaulainniu wu nsld
5Un"e Infographic vionmiieudng LLwamWai‘mﬁLﬁumﬂwaﬁgﬂmw LU Instagram Lag
Pinterest
3) 3dle: Alailutesnanisieansfiiusyansnimann Taganusaaiiay
aulauazidfenguilvineldd uwanrlosuivanzdmiviales Youtube, Instagram, uag
TikTok
4) Storytelling #1w3dle: N3kl Stories fiademnuaulalussuzian
& 9 1ulu Facebook wag Instagram
5) flean: MsAeasLUU Real-Time HuNseNoNenan LwundUN Y]
vidsomevenanivnnisaiddny iiueTesdlefmngdmiu Facebook Lay Instagram
msfomsnsnananavialugatagiiuty uenanagdesdonldunanesulinss
nauithmneudinislunagnsnsdeansiigniiesidrdnlaemilefieinguszasd nandus
U3Ms Wusha uarddevie wusudmsgunaulalunisg densedulsiinisdaduladoril
uUTWsgsesdl 7C dufife
Content: JUkUUYBNLEBTBILUTUAaRNIafing TN Fee Foaru

wazinlale
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(%
Ao A

Context: USUNUDILUTUA 1141/]14 ﬂ@ﬂ?i‘\]@')?ﬂLLa”ﬂﬂiaaﬂLL‘U‘UL‘UE]WW

|

Vazdoans
Customization AwasatuNsUTulUaEusULUUNSHOENS
Communication N15aaNslRTINGY WazAeIANABINITVDIGNAT
Community guyuiasnsasanauliinn1sdeans
Connection NM34@BUlEIUAIIUABINITVDIRNAHIUNTHOANS
Commerce NM3asiuinisgsialivinzauaunateduiiulunis

&

HoUne

[

Inganunsnesuieanudidgues 7C lomegunatmdilaneasl

AT 2.2: LEneINTEUIuNIg 7C

O

O

Customization

@ Connection

Commerce

@ Community

O

Content

Context

Communication @
Oo

fiun: Online marketing. (2019). Retrieved from https://businessjargons.com/online-

marketing.html.
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aa v o = I

AIuMNARTBINM AR ININAINATTIATY FeildiudAgylunmsdnaulaeey
pfsuuLNanesulYFsaliiAy 1tu Facebook lunsalfinw1vedlasansunudngss S Gate
. ¢ a a v a & e o Y ¢ o v o
Life S19WgN% — NgyawAven 2 vaausem Weougy nsemnasa Avaasuidium d11n day
d' LY a = aa o i3 1 N Id = P o/ v
WoulgauLWIANNITHAIINITAANARITaLUAIUAN ¢ Datlunisdeaisiioasnsmnudila
wazaulingla sawludensdeanseutesnisesulau 1w Facebook diieasnsainy
Wlalundndaeinsouinis wagiiioiasuaulindaluussniannlassnsiiudngss S
Gate Life 519gn¥ — Meyaunien 2 veausem Weugw nsowmnesh Anaasuuiui $11n
Ingn1suszniadeyadauinifelnulasniswasuseniuilomniiusudauazieiiold
W gUan A6te Teanu waglwadynansiiieitesiulasanig

dnvsdudunisasimnuaulavazlymassnguidmunenislddeladea Lile
Usenduiuslasens S GATE LIFE s19mgne - ngyaunfiien 2 lnemsdiausdayad
Waulauazunledyminguilaeaula wu nswanawauinisineites ddmneanuagain
wazrgUuuunslidialuiuilasanis iwenisasuenuduiusuazasagusunsiddeledea

lunsadeaanuduiusiasyurusaulasinsiiudngss

2.3 Lmqﬁmmzmqwﬁmﬁmwmshu?iaa%ﬁ’a (Digital Advertising)

mslawanddvaduteliinanaunsadhdanguitmanglfodsiiadosnm
agdlsfinumenislddeyanisldnudumesilauasdayadiuuana viliaunsainsei
wazdonnauthmnefuneaslumauandavanlduniunislevanriudeddvadany
gavgulumsiananazuSuliaidnisnana geainannsainieinisglasan Msadn N3
wt§ uazmehganssuiiistuannslavanldsuiluishdoyamant inusuusuasyfuud
nagndnsmanalivgaunmslavasinudedivia inngmsdeasnisnaiafaviadiling
Tawanduiiauannsolunsaiunnuneuaussiimadnnngudmene uilananunse
Sunsulawanuazyitnisneundulaluiadeutes vinlinssuiunismsnainiiuseansnm
N

mslawaiudeddvialinnuasalunmsandunuuaziisdssansnimuenis
amulunisnan gratnainsauiusuussnanslayanlimuran e eikasnTInNa
Snvdafunisadunmsinmuazanudunsenslevansihuderiarasliausoats

(3 a v s v

nsAneLLazANNSEuYeEUTInAfBLUTUALALHAN M JUSInAausainAslayauas

54

atvayuNLUTUAlanaeanal HuteImnRdnialugalagdu

2.3.1 g1uAnunungIIn1slawai1uEeRdvia (Digital Advertising)
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Sozuer, Carpenter, Kopalle, McAlister & Lehmann (2020) na1331 ngwfl
NeaeluUTUNUDIANNABINTHALLTIPIAVDIRNANABLUIAAYEY "NTTNEUBITEUL" TLawuD

Iag Patnaik (2004) nseun1svitaudl Fliiiuin anudesnisvesgnAnlilagnasieduan

v o w o

WL kaEEIAIAITINEIAUANNAIAYVRITDIAUDAUAAUTUYBIAIIUABINIT AILNTTIN

[y 7]
v v A v 6

A laadututinazUSundnaginazusnslidonnaadiu 99ANTHN 9 9813750

Y
124 Yaa =

AnaulaiganagnsiavensIsnidoyansudiuuniu eliusnisgnAmlangsau (Patnaik,

2004)

[y [

ﬂ’)’]llﬁ']ﬂmﬂ]@ﬂﬂ’ﬁﬂ’]ﬂ')']llL%ﬁiﬁ]ﬂ’)’]ﬂﬁ@ﬁﬂ?ﬂlﬁ%LLN@QIT\]GUENQﬂﬁ’]lliﬁ'm'ﬁﬂﬂﬁl’m

[

Awaseld msidenfleguandiiiuingndndulvgaanisliuigneng q Wnlaarudenis

' '
[ a

YDIAU WazBITINAFINGNANINMNLS AagBIwuLUSUALATTOIALDAN 9 WD

(% '
&Y = [

MaUALBIANABINSWIaHUlARTUYINTY FeanunsaesugeanundunsyuIunsiaeadl

Y]

d‘ aa
AN 2.3: NSTUIUNSVBINNSINRINA

2 @D~ o .

STEP
RET o STRATEGRZE

» v

== DIGITAL MARKETING )

ac @ 2 PROCESS
R A

. 2
e &~
:\\ «

STEF 5 PUaLSH

STer )
BunLn

fi: Steps of digital marketing process, that can be used for marketing anything on

digital Media. (2022). Retrieved from https://www.linkedin.com/pulse/5-step-
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digital-marketing-process-can-used-anything-media-klapads?trk=article-ssr-
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Us£aNFIRINandnvaausus a9tisaninduni1sasenisnsuiiientas NSy
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Udon LaUYBILUTUR
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WHloUAUNITANAINSYDIUNITAINATAVRILUTUA LUTUAaglaTuNMTIaTIzideya
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a s o o A aa o [y a [ A a ¢ & 3 =3
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LaUBILUTUA Google Analytics tasuANTaneg19In 19wl unIsES19NITIATIE T BLA
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Y]
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2.4 WIRALAZNGBIBWIVBIUITUA (Brand Content)

LY 1

a a & s & a aa °
LWIRRAE VUi onueauusun (Brand Content) WudsifiaudAgyegnaunnluy

o
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v aaA

NN5A3 AL ALASULUTUAYRIRIANTYTOTINA AsllAsAud Al vaILWIARLAL U Hlan

1Y

s v Y a o ~ o 13 £ & a
VBILLUITUR Iu{lﬁ]ﬂUUQU'ﬁIﬂﬂuﬂﬂgﬂJﬂ?qﬂJausLﬂLLag'g ﬂLLU?U@@JWﬂsUUN"]ULuaM'W]NﬂﬂJﬂ']WLLaz

o
a v 1

Uauladn Mg N NSIUNT A NMSIHELNSUBILUTUR HUTDINIIANS 9 1 LIuled
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AINANYITLEINANEITUVDILUTUA

2.4.1 1810ANUNLNYB LB VDILUTUA (Brand Content)
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Tugunsaeansmsnananaraiemituusus (Refiduninutuiisitiuusus)
yanefs ieminslnedadavumvidodomildunuatuayunndadavan asstuduiy
nsnaIngeLe (?z'fqLﬁamgﬂﬁwLaualﬂﬁ%msmqmwamﬁm%’uLwiuﬁlﬁué’ué’mtﬁﬂ)
waznsianawansiael (@aflavananefuiielitinserdefuusudvesnmsmegluay
a¥1sassAneuen Wy neunsuasdsdnisnsiied) Wemitiuusudlddunsesnuuuite
asensfusdniuuusud lnenmsideulssuusudtuidomiifinuangu Weatuuusuddues
iemussuususlisnludeadunsduasunsuedmiunusus whieadsfinsuans

Y L3 1

3 & A al s & & a Y Y
AANUNDYNFTULUBATINU LL‘Uiumqu"ﬂqﬂgﬂ LL‘UUV]']VL‘UGU'P]QLu@u’]‘Uiimqﬁﬂqi I@?J‘V]'JVLCU LA

Y

W

e D)

=1 d'

o AiluususaglAsun1saiuauunIInISRUIMINAIINLUS WA O U unuilazdy
agAlovisenguENanuAaUsiiewiied fregvattemniiuusunusnglulnsvia
Ameuns Weoweeulau Alewny AaNIsu wazanuNInINBY 9 NagNsNIInaINNLng,

1% Y

dudasitlnifigasjimneiieneuldunliuvomandundn Wy mIveusulavanuuy
KauTianas violarwan (Wagas, Hamzah & Salleh, 2021)

PMMINUMLITIUNTINYEY CCT annsnsldiusraunsaidomiifuusuddy
Juogffusndnunivaiuilag mnugniunisdiey ensuaiiu gunenin uazdszaunisaii
Juuselewid (Armould & Thompson 2005; Wadas, et al., 2021) winanvesnisidneu
‘Vimaﬁqmiﬁmﬁﬁiﬂamsw%aiﬂaé’amaq;ﬁuﬁmﬁuLﬁamﬁﬁLmeﬁuu‘[m%aﬁLﬁa (Wagas,
et al., 2021) Uszaumsnidlevnifinsauddsfuivasulnatsznaudensin nsld
wima uazaud Turueiivsraunsaiidemiifinauddeadsassdussnaudaoensual
warosuaiiAnannislineutuieniidasaudi

9813513 Nysveen, Pedersen & Skard (2013) na@1731 n13&519 Branded
Content Wiintaguslasdiy auazeuladie 1ilade ayn idanm wagdaiudseiivl
wwaemmssiuazidoulosgnin fuidlomuasiusud uazenfouveauusud fididty
sgnasrstulusuuuuivangautuumansesuiiaglfineuns wu 3aleduuu TikTok,
YouTube JUAMWUU Instagram waw Facebook lasnsadadevnivngaunasdianuauls
sonduiimnedemadamend ievuesiusud (Branded Content) aillonafiay
Foulssuazaduenuduiusiungudminelfogadiussansnmuagiinadugnilunisaina
wazasanulindassnitgniduiusug (Wagas, et al., 2021)

Hosduiiaiaudn Branded Content lalldfeindunumsnisiasumusdizuuuy
Tyaiustohdla ins1z Branded Content fmsldnuanemvansaududa usdnsulugaiiin

= & [V X ! o I3 ¢ X a = aoay v
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https://en.wikipedia.org/wiki/Content_marketing
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https://en.wikipedia.org/wiki/Brand_awareness
https://en.wikipedia.org/wiki/Value_(ethics)
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2.5 wurRatiganudulszaun1nITnaInfana (Digital Marketing Mix)
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v

& a o ¢ ¢ A v = A a
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2.5.1 fg1UANURLIEYBY dIuUTEaunenIsnalnfana (Digital Marketing Mix)

fnms@nuniivarnuansuarmsidssuionnaneudndulunmsdumnszuiu
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2006; Popovic, 2006, Constantinides, 2002)
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2.5.2.1 wiReieafiudnuUsyaunnanisnainAasa (Digital Marketing Mix)
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A9 4.15: uanangugnAmnumeaniiauaulaluEossing g wlminiug

Inferest

e Reol Estate

an ek

e Pak Kret

Wikt =l

Kne .Bangkok .

0 26-55 Y% Sai Nod 9 Rangsk

Land and House ,Sansiri AP Thai , SC Asset , Golden Real Estate , Real Estate Development , Property

Land ,Property Perfect, IDEO ,Ananda Development  Investment , Luxury Real estate, Investor ,

Private Development ,Personal Real Estate Real Estate Broker ,Starter home , Condominium
homes.com

4.3 naveensiawarIuLnannasy Facebook ﬁdmasiamiﬁﬂﬁu"laaaa%aﬁayjmﬁ'a
4.3.1 masuaam31/7'1m51/1maaaﬁam'imimama%ﬁamumﬂmwmwu “Facebook”
1umsmamLﬁaﬁamimimm@ﬁ%ﬁashumﬂmwmuu “Facebook” 1-29

nuas e, 2564 Tagsjarfulufingantiming: Real Estate wag Competitive flaziilonia

Tunseestietuveaiomiiinauelu Facebook Page Tnssnadeuan: S Gate Life 319

NONE-NIYAUNALYN 2 ?iamﬁmsmmmimgﬂLLUUéuaﬁammﬁ?iamsﬁLmemﬁ’u Tnglenng

doasiumaiiomeoumuimelusunmuazidle uuulafianusoains Conversion 16

Uszaninmesan ieliiiansisuvalasansuaznisindulavestenegende
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AN 4.16: w@n9 Lead Generation "UEN;;ULLUlJmﬂeszu’]gULLUUﬂJaqwﬁmﬁm%‘ (Product-

focused) vadlasesn15ieagy: S Gate Life S19WeNE-NEYAUFLA 2 VBINGY

%

anfifimuanula Real Estate (1)

) tﬁnuqa : S Gate Life saowansd - o X
e mgawnAien 2
laTunsaivigu - @
Wangy : S Gate Life s1many - ngyauniiien 2
1 Qutouae

\

Jeuay surwsou
9:UoUAIL AUV THrriAn

wuurasiuu FACEBOOK
- - oL - SUugalaue
amziisusuansiiasian!

fun: (Jewgu: S Gate Life 519mgny - ngyaurften 2. (2567). Fufuan
https://www.facebook.com/profile.php?id=61552043992268.
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AN 4.17: FAlowan Lead Generation ¥ae3UkuunIslawangULuuranaEnsiae
(Product-focused) vaslasamsilexgy: S Gate Life 51¥nanE-n1gyaunilen 2

YaanguanAndauauly Real Estate (2)

q ouga : S Gate Life iumgnii - <o X
PR pgeunditen 2
lafunvmivayy - @
Wangy : S Gate Life s19mgn¥ - ngyawn... guivséa

wuunaduuu FACEBOOK
- - oL o
amziisusuinswiasan!

fiun: (Tewgu: S Gate Life 51990y - MgyauAtyn 2. (2567). Fufuan
https://www.facebook.com/profile.php?id=61552043992268.
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A9 4.18: UaA9 Lead Generation vaaguuuunsiayansuwuuvealusiudu (Promotion)
va3lATeIN15engY: S Gate Life S19WeNE-NYAUALEN 2 YBINGUNANNI]

AMuaUla Real Estate (1)
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S iwanga : S Gate Life FIYNONYE = eoe X
e prgaunAien 2
lasumsavuayu - @

\Wange : S Gate Life s1awanis - MQyau... giituis

Sidsuau
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%aﬁ'\mﬁuaﬂﬁ SunavA1 10 UIn
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wyunaduuu FACEBOOK m
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Az gUTUaNGNLALan!

fiun: (Tewgu: S Gate Life 519mgny - MgyauAtyn 2. (2567). Fufuan
https://www.facebook.com/profile.php?id=61552043992268.
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il 4.19: Fnlewand Lead Generation veaguuuunslawanguwuuvealusiudu

(Promotion) vealasan1silewgw: S Gate Life 519ngn¥-N19yaufiyn 2 909

%

naugnAfifauanla Real Estate (2)

g douge: S Gate Life syumgnid -« X
O paggeauwnAten 2
Wumamivayu - @
@ougy : S Gate Life S1mwqny - ... AL
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ouruAeall SUNSYAT 10 yqn
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SN 2 Jusiowun
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fiun: (Tewgu: S Gate Life 51990y - MgyauAtwn 2. (2567). Fufuan
https://www.facebook.com/profile.php?id=61552043992268.
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M99 4.3: n&y Real Estate

FOST TYFE Cangwgn Miset Mame A Naerre
PAGEADO Yo
npresson tngaquman Clicks Lowcts TR (W) Spercting on
M TYE Lmaet gon - Al Az ety
FKY
FACIROO Lad o o b e ket 40T T LA e o TR e e
s X (FL
et LA O
¥ 3 1.9
FACEBOOK 4
¥
1+
k B '
=
Yotal ALz st m n 0 Ly

wansnaansnsadt 1 susuunsTavansuuunsTewan Product wag Promotion
sumsnisiomssunmuayitlenanandnsiomt wasdonulusludu taedfeingussasd way
Whmnenslawanlusuiuy Lead Generation Tngnsianzngugnéniidaiuaule Real
Estate sz 30 Yu Tnesasutszanm 30,000 v1n Tnsnwiavnildarnnisameadeon
shuvnaetn Leads Aldannisamadouooulatvesngugndwiaansiuiu 13 mede
finsuanaalawanduu 61,224 ads msdausan 4,907 ads finsadn 227 ada uay
UUsEINilea3e 16,292.94 U AaAsnatawes Cost per Leads agjﬁ 1,253.30 wanali
wiudreglunasifideudiags

Tawandudl 1: 3louans Lead Generation wasguuuumslasansuuuues
Tusludiu (Promotion) weslssnsileng: S Gate Life 313Mgn¥-nayauflen 2 veangy
anéiifiaruaula Real Estate Tnanmitamaiildannisamandeuriumansdn Leads
flFnnnisamadouseulatvsngugniaun S 10 1ede fn1suananalan

I1UIU 48,944 A3 NMSHEIUIIN 4,679 ATI TN1SAAN 148 AT karIUUTEUUNLTIS
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12,591 U™ Aadunatsves Cost per Leads agfl 1,259 U uandliifiuin egluinasid
Aoutnage Snmsuansuasgil 2.48%

TawanFudt 2 JUNMLERY Lead Generation ¥833Uwuun1slawangukuuves
Tusladu (Promotion) veslassnsileng: S Gate Life 19gny-nayauiilen 2 vedngs
anénfiiauanla Real Estate Insamituadiléainnisamadouiumaniedn Leads 7
Inmsamedouseulatvaandugnéfisuesiuan 0 s1e9e Snsuanmalavandiun
122 a¥s msfidaudan 1 e in1sedn 1 ads wassuussanailiats 69.76 v Aadenans
¥99 Cost per Leads agjﬁ‘?i lagnunsauanuala EmemiLLammaagjﬁ 3.28% Wandliiliiuin
suuuumslamanguuuuvedustudu lungugnénaila Real Estate hiffuszavduadia Jal
yhmsUalawaniudl

TawanFuil 3: Ileuans Lead Generation 7833UMUUNSTaIMALUUTOINEN ST
(Product-focused) %ﬂmmm%mqm: S Gate Life 519mgN4-N19YUALYN 2 Yengy
gnéiifiaruaula Real Estate Tnsnmitavuaiildainnisamadouriumaniadn Leads 7
Innsamsdeussulaivesngugndmianundiui 2 91ede fnmsuanmalayansiuoy
6,140 A%y nsfidhusan 55 A%t in1sadn 44 ads wazsuussnaildaia 1,815.46 Vv
Aedsnansues Cost per Leads agjﬁ 907.73 LLamiﬁLﬁuiwagﬂummsﬁﬁﬁiauﬁ RIS
LansHangd 3.06%

TawonTufl 4 n1muana Lead Generation v833UuuuNslaanuUUTeWER Tl
(Product-focused) Guaﬂmqmiﬁ]smq%: S Gate Life 5190gN1-N19YUAL9N 2 Yeng
gnéiifiaruaula Real Estate Tnanmitauaiildannisamadouriuniasisdn Leads 7
nmsamedeuseulatveandugnéfisuesiuan 1 ede Snisuanmalavan S
3,888 A%e nsiidiusan 32 ads Imsedn 29 At uasauUszinaiflieds 1,397.24 um

ARAENA1IYY Cost per Leads 88l 1,397.24 wansliiiuineglunaafideud1aas 6ns

NSUARINABEN 4.84%
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rosT TYPE Camoegn Adset Mame | Ad Name
PAAENDO Mane
Angreison Ingegmeern Cleks Lmads i fpendirg o
AlLTYPE | Lead gan AL A sety
sy
AT ot g Compettive e 0 e ™ M 1. e ha
A YOO ors 1AM "wan
AN 2
vo
e
FACEROX wl g Futs L1F ™ e -
02
PROAX Lol
FACEBOOK Fet 145 132 L% ™ -
X A
[ s
PR
FACTIX ~ - Feb e i“ “n ™
192024
oot | | e
e e
ot e e a1 - = ramm | mecs

HANIMARBIATIN 1 JULUUNslasagukuun1slawan Product uag Promotion

HIUN1MIFeasUN ML IRleLanwansiue Lardennuluslutu lneasingUsseasd uay

Whmnenislavanluguuuy Lead Generation lngn1sianzngugnaniiiiaiuaula

Competitive szez11a1 30 U lngassuuseana 30,000 U lngawyisunilaainnis

amzilounumanedn Leads fildannisameilouseulatveingugniviaundiuiy 32

5187 ANNSLANINALawAN 31U 101,710 AT NSHAIUTIY 5,996 AST AN15AAN 441 A9

wazsuUsEaifilease 27,072.76 U Aadsnansues Cost per Leads agjﬁ 846.02 LLan3

6

Tiuaneglunasing
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Tawandudl 1: 3louans Lead Generation wasguuuumslasansuuuues
Tusludiu (Promotion) veslAssnsileng: S Gate Life T13Man¥-nayaunflen 2 vedngy
anéiifiaruaula Competitive Tnsniwitavmniildainnisamadourumaniedn Leads
flFrnnsamadouseulatvsndugndiavun S 24 s1ede fn1suannalan
1w 83,206 Ada msiidausan 39,000 ads fin1sadn 229 afs wazsulszInuiliass
20,526.64 VW ANAABNANIYEY Cost per Leads ogf 855.28 uanslyiiiuinogluinausii
Aoutnaf Sasmsuansuangil 1.37%

TawanFuil 2: (1wuans Lead Generation ¥a3UkuUMslawANIULULYDY
Tusludu (Promotion) vaslassnsidesae: S Gate Life s1wmans-ngyaunien 2 vaang
andiifiaruaula Competitive Tnsnwitavaniildainnisamadouriumasiedn Leads
flFnmsamadouseulatvesngugnéimuadiuan 1 ede Snisuanmalawan
$1u7u 832 A%y nsidrusan 7 ads fimsedn 6 afe uasauUssniiliai 532,00 um
wandlififiuinegluinasinroud Aladonatses Cost per Leads 532.04 28 wanslwiiiiuin

1 a o '

aglunauanAeuR 8nT1NTUANINGREN 1.37%

(% '
a =

laiwunun 3: 9leuans Lead Generation Y8a3ULUUNTSIRIWAUUUYBINARA U
(Product-focused) Guaﬂmqmiﬁ]smq%: S Gate Life 5190gN4-N19YUAL9N 2 YeNg
andiifiaruaula Competitive Tnsnnitavaniildainnisamadouriumasiedn Leads
flFnmsameouseulatvesngugnéimuadiuan 6 Tede Snisuanmalawan
$1u7u 11,290 As nsidrusan 149 ads fimsedn 132 afs uazaudszaaiiliads
4,093.84 U ARAENA19U8Y Cost per Leads agjﬁ 682.31 LLamﬂﬁLﬁuiwagﬂummsﬁﬁ
AoutNaf SnTmsuansuangil 4.87%

TewanTufl 4: 3Un1muana Lead Generation wasguiuunslamanuuuves
WAnSau (Product-focused) vadlasen1slengy: S Gate Life s1umgny-ngyaunftun 2
voandugnénfifiauaula Competitive Tnsnwimuafildanmsamedeusinumaniedn
Leads fildannisamadouseulavssngugndiaiundiuig 1 :1ede fnsuanma
129U 6,382 A%t mstidusiu 47 ada finsedn 44 A uazsuUsznAldas
1,920.24 U ARAYNA19T8 Cost per Leads agjﬁ 1,920.24 wandliiiuin agﬂumm%ﬁ

ADUY9EY BNTINTUARIHABET 4.70%
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019 25-55 U fionfveglungunmuazuumys

Mnmshnsnaesaiad 1 Wiuldd ndugniinnuaulaussiidneamluns

v a

& A ' o [ 1 d' va v ¥ o 1% ) < g
Anaulavesdeiiededey sragluritergnnieidulanmvuall Ussnevendndundnau

a v 1% a < Y1 v oAa [ A & A 1 o
UVIBNLDNYULLATLINVDITING Lﬂ/iuvLWJ’]@Jﬂﬂ']ﬂqmu@Jﬂﬁ]ﬁ]ﬂFLUﬂqiLaaﬂ%@m@q@qﬁﬁl‘iﬂﬂ 3707/

Tsludu wazwuutu 3slain1svia Test ASsH 2 Taen13vin Marketing Mix Wiveningugne

'
o =

Afnenm@sazesurenaluainunald

v Y]

UNAR A9 (Product-

o

PMNNIANBINBTNAULY NITHRAITNITNAINAITIANL
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4.2.3 {av0INTARAIININAINAINANIULLONIVOIMUTUARIIN T UY

Marketing Mix

1 v A

msfomsnisnanendviaiuionesusudlugnamnssunetusasiogendod
addnnn lumsaduanualanazaruilindangnd eriugeavouazain
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27 4.20: Tassasnslasanuuiasesiiodnnisiawa (Facebook Ads Manager) nsvnaes

ATIN 2
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4.2.3.1 JUuuulasaluy Marketing Mix

A 4.21: wanssuuuumslawan Marketing Mix veslassmsidesaa: S Gate Life 57%

NONY-NIYIUALN 2

e , | Sidevau e

wanolAsingg

1aauuan

1B0uV S Gate Life SWwinu - nxyouniun 2

(Uslusdudo Sull 20 - 31 Guvaw 2567 i

S GATELIFE

fun: Wewge: S Gate Life 519mgnY - Mgyaunitwn 2. (2567). Aufiuain
https://www.facebook.com/profile.php?id=61552043992268.
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A9 4.22: wananmsivanguidmsngdmiu AD Test Uwuunslawan Marketing Mix

Y23lATaN5WENAY: S Gate Life S1ymgn¥-N1yaunilen 2

“Senior Office
Worker”

AGE : 30-65 AGE : 27-55

INTEREST : Real Estate INTEREST : Real Estate

MUST ALSO MATCH : Social Media
Users, Exclusive Credst Card,
investment, Financial Management,
Passive Income

MUST ALSO MATCH : Financial
Planning, Workspace, Goal Setting,
Employees, Workaholic

Location Location

NMIVINMIMAERIASIN 1 JeyaadfannisiiuteyavesgnAainiieuis

v )

Uszdnlasanis ngugnAiinugeuvalasinsiaildnanmlunisdndulasesgenagende

< | <3 a a Y] a o 1 v a Ao w a
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Y

aflnanvinurIenenisvetuaseuns Moy 25-40 VUuly waviisglanaus 30,001-

Y YA v

80,000 vmAUlY Felsvinbigidensaiiulonalunisveiiegenfeunndslunasdnan nues

Y
[

v v a g A wmy
anfanansasindulavesteneyln
AL F9ININAEIATIN 2 TagN19INEnduanANanIzie 2 nau usenay
IS v a o 1 ¥ a Aa dt&( Ao
IANNINNUUTENONYY hazNduIvessia ileny 27-55 Vuuld nllanwuaulalung
PIHHUNNAIUNTRY YUNTAU FoensANuiuasuaziidmanglumsledin ieviinis
NAARIATIN 2 LagliaTendeyagnAdiuyanaiiidiideusalasinisegvasiden e

Joyauseganlunisinnisnainluauian
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AN 4.23: uand Ads Location JULuuNslayain Marketing Mix v8alasansilesge: S

Gate Life 57¥WgNE-N1QYaUAben 2

! fu “""J“nnvm
Iens gasTRICT
wounag

NYNsveaeensei 1 tasinsUnnyalandusaiinauvesiumisuuining
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Unnyelandu satnnauvewiumisiuavadaeivuawaiuiluanauddulndlasains
Gate Life s19wgne-ngyauniien 2 lnedailliiiu 10 Alawnsvasinanas wassadanaud
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A9 4.24: UaR3 Lead Generation v83gUluun1slawan Marketing Mix vadlasanisile

g%: S Gate Life 19mgn¥-n1ayaunfiiun 2

il b

] SLCED e 2

nanolAsungg

1aauuan

10uugy S Gate Life sawwnny - neyouniinn 2

luslugudio 3ufl 29 - 31 Duwaw 2567 ridul

S " .!‘ 7'l._IFE

un: 417"5/1/59/7/: S Gate Life 319 - mgyawidien 2. (2567). UAuAIN
https://www.facebook.com/profile.php?id=61552043992268.
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M1397 4.5: HaNITNARRIATIN 2 JUkuUNTlava Marketing Mix JULUU Lead

Generation
POST TYRE Carnpaigry Adtiet Mune Ad Nane
LLLT# Namne
b peeson Ergagermont Clicka Lead AW Spending L
All TYFE Lead geny AN AD wets AWLAR-
Saee LOTI040
RO
PALLE - " SeLOT) " e -
N
VA LA A M
£ O
:
THE
Tots e way L 2 2An18

INANTNN 4.5 wanindndoet waztannulusluty Inensvingusvasd uaz
Whmanenislawanluguuuy Lead Generation 1ngn15iangnguanAianizyia 2 nau 7
UsENauaimminauuIenensu Lagnquldnvedgsng seeenan 30 Ju lagassulseann
30,000 UM nenmisnuanlaainnsaamgileuriuniavlaln Leads Nleannnis
awziouraulalvaanguanAnvun 31U 32 T18%0 Ansuandralaiuan 31U 53,836
A9 NMSTEINTIN 941 ASA TN1SAAN 882 ATI kATIUUSTUNUNITDTY 22,481.13 U ALRAY

Va v o " ¢ ala | =
Na19uY Cost per Leads 8g# 702.53 LLamﬂmmumagiummmmm IPYLUITIwaIDUARN
1 U ‘QJ

nau gl

NAMLINYD4INALTINIY Leads Tilaannisametleussulativangugnan
el 23 Leads wagil Cost per Leads ag#l 688.09 um fednaglunaeing In15uansua
T39I 39,131 ASI MSHEIUTIN 657 AT ANISAGN 614 AST LALDRTIHASNS 1.57%

naunnnuuTEenau 131U Leads Milaannisameileuesulaives
nAuaNABLN 9 Leads wavll Cost per Leads ag#1 739.44 um fodnegluinaeia dn1s
LEASKALAYAN 91U 14,705 ASI NSHAIUTIN 284 AST UN1SAAN 268 ASI LATONTI

NAANWS 1.82%
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A9 4.25: UaR9 Inbox VasguluunIsiesean Marketing Mix vadlassnsieuge: S Gate

Life s1wmwgn¥-n1gyaunien 2

‘ s Ouvau —

andlAsunig

aluun
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5.1.8.1 NAYBINNTYAINAABIARANSINIMANARR YA LS eI UL
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Tunsvrasaiiedeansnsnaiaiasiasinunislawanuy “Facebook” 1-29
nuaS e, 2567 Tagsjafulufingantimine: Real Estate wag Competitive flaziilania
Tunseestietuveaidomiiinauely Facebook Page Tnssnsdewan: S Gate Life 39
wnY-MayatnAten 2 Foasmiseamriuguiuuresdenuitdeasiiuandaiu Tneldnis
domsrhumadevasumudmelusuninuagidle wuulaitarusaaths Conversion 16l
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yanmsdeansgunmuarinlouanswaniug wardonulusludu Tnedeinguszasd uay
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Estate szoiaan 30 Tu Tnssaautszann 20,000 v1n Tnsnwiavndildarnnisameadeon
shuvnaetn Leads Aldannisamadouooulatvasngugndwivansiuiu 13 sede &
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l9lwen91uIu 48,944 a%s mstidusu 4,679 a1 finsaan 148 ads wavauUszanuiliase
12,591 U ALRABNANIYeY Cost per Leads aguiﬁ' 1,259 LLamIﬁLﬁuﬁwagﬂummsﬁﬁﬁiawﬁw

49 SMIINTUARINABET 2.48%
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Tawanud 2: JUAMKERS Lead Generation Ya33Uluun1slawainguiuy
voslusludu (Promotion) veslasamsidenae: S Gate Life 519mgnd-neyaunftun 2 vo9
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naugnénfifienuanla Competitive Tasamitsmuaitldanmsamefoushumamstn
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