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ABSTRACT

The clothing business for chubby women today is still evolving, with new
styles or designs in which clothes worn by normal size women are made to look
good for chubby women. Designing interesting designs or designs that chubby girls
wear and look slim and confident in coming out to live life and still need to develop.
Modern and trendy design. And in the future, there will be new shirt styles devel-
oped all the time. According to the season or various festivals and sales will be sold
in the form It is mainly online and will be developed further into the brand's store-
front. The fashion industry in the global market tends to grow continuously despite a
slowdown during the COVID-19 pandemic in the period before the epidemic the
fashion industry has a market value of approximately 2.7-3 trillion US dollars. Repre-
senting a cumulative average growth rate of 3.6 percent per year during 2016-2019
and decreasing to 2.5 trillion US dollars in 2020. It is expected that the fashion indus-
try has a cumulative average growth rate of 5.5 percent per year during 2021-2026,
but there are still business opportunities with growth opportunities in Thailand. From
the condition information report Nutrition of the Ministry of Public Health in 2023
found that 13.0% of children aged 6-14 years were overweight and obese, and 16.9%
of children aged 15-18 years were overweight and obese, which exceeded the target
value by no more than one percentage point. 12.0 and from data from 1995-2014, it
was found that Thai children and youth are among the top 3 in ASEAN who are
overweight, and the risk of becoming obese and obesity increased twice as much.

From the report, 1 in 3 people in Thailand are obese. What makes us see is
that there are still few alternative clothing businesses for chubby women at present.

Continuous development has come in new styles or designs of clothing that normal.



sized women can wear, making it look good for chubby women. Designing interesting
designs or designs that chubby girls will look more confident in wearing, modern, us-
ing design principles to meet the needs of consumers. Various factors in consumer
purchasing decisions from research results are as follows: Most customers are female,
weighing 66 kilograms or more.

In financial strategy the investment budget estimate is around 3,000,000
baht and the expected results in the financial return analysis. During a period of 5
years, the Net Present Value (NPV) is positive or equal to 4,901,160.38 baht. The In-
ternal Rate of Return (IRR) is 104%. The payback period is 1.5 years.

Keywords: Clothing Business, Women's Shirts, Clothing for Plus Size Women
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"Plus Size”

7

fis: Asos. (2023). Risultati della ricerca per plus size. Retrieved from

https://www.asos.com/it/search/?g=plus+size.

1%
o

wonanilfailideinuuivesulatsng g Tilsidendednaie wu ASOS, SHEIN,

Pretty Little Thin

AT 2.4: SHEIN

BN FREE SHIPPING 0n »
PLUS KIDS MEN BEAUTY HOME SHEIN Free Standerd Shipping!
comme DAESSES  TOPS  BOTTOMS  LINGEMIESLOUNGEWEAR  BEACHWEAR  ACTIVEWEAR  SHOES & BAGS

#dailydrops

NEW ARRIVALS

1000+

styles just added!

fisn: SHEIN Thailand. (2566). dufuain https://m.shein.com/th?activeChannelld=25.



AN 2.5; Pretty Little Thing

a] PRETTYLITTLETHING S F & &

CLOTHING MOLLY-MAE SHOP 8Y FIGURE DRESSES TOPS SHOES ACCESSORIES HOME BEAUTY THE EDIT

e

PLUS PLUS PLUS PLUS
Plus Nude Premium Cross Front Plus Block PU Zip Hem Legging P Black Velvet Mesh Ponel Corset Plus Block Velvet Ruched Mini Skirt
Corset 2

what Mush Pane Corset

fan: Prety Little Thing. (2024). Plus size clothing. Retrieved from
https:.//www.prettylittlething.com/shop-by/plus-size-clothing.ntml.
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4.5 \w3aefiefildlun1sise
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