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ABSTRACT 
 

The objective of this research work is to study on marketing communication, 

direct and passive advertising via Facebook Page, case study, Central World Shopping 

Center. This is a qualitative research work that uses the content analysis technique. 

The research tool is the designed questionnaire to interview consumers or customers 

who buy products and follow or become members of communication channels of 

Central World Shopping Center, or have experiences from seeing advertisements 

through Facebook fan page of Central World Shopping Center. The findings show that 

the communication can be divided into 5 categories. The category that has the 

highest frequency of appearance is the presentation of products whilst the categories 

that have the lowest frequency of appearance are the contents to promote campaigns 

and the contents to promote the shopping center. At the same time, the findings 

from the study on engagement in the presentation of direct and passive advertising 

via Facebook Page, reveal that the category of the contents to promote special 

events has the total engagements of 49,095 whilst the category of the contents to 

promote the shopping center has the total engagements of 29,066, respectively. The 

reason for such engagement is that the contents to promote special events are 

interesting or attractive to the target groups that are interested. When consumers or 

customers are interested, they will spread words of mouths by liking or sharing the 

contents. 
 

Keywords:ǰMarketing communication, Direct and passive advertising via Facebook 

Page, Central World Shopping Center 
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บททĊęǰ1 
บทนĞć 

 
1.1 คüćöđปŨนöćĒúąคüćöÿĞćคĆญขĂงปŦญĀć 
 

ðŦจจčïĆîēúกđขšćÿĎŠ÷čคéĉจĉìĆúĂ÷ŠćงđêĘöøĎðĒïïÿČęĂÿĆงคöĂĂîĕúîŤǰ(Social Media) ĕéšđขšćöćöĊ

ĂĉìíĉóúĔîชĊüĉêðøąจĞćüĆîÿĎงขċĚîǰÿŠงñúêŠĂóùêĉกøøöñĎšïøĉēõคöĊกćøđðúĊę÷îĒðúงĕðêćö÷čคÿöĆ÷Ă÷Šćง

øüéđøĘüǰจċงìĞćĔĀšñĎšðøąกĂïกćøêšĂงðøĆïêĆüìĊęจąìĞćกćøÿČęĂÿćøกćøêúćéĔĀšđขšćëċงĒúąêĂïÿîĂงคüćö

êšĂงกćøขĂงñĎšïøĉēõคǰจċงìĞćĔĀšñĎšðøąกĂïกćøêšĂงðøĆïêĆüìĊęจąìĞćกćøÿČęĂÿćøĀøČĂđøĊ÷กüŠćēฆþèćǰđóČęĂ

ìĞćĔĀšđขšćëċงกúčŠöđðŜćĀöć÷ĒúąêĂïÿîĂงคüćöêšĂงกćøขĂงñĎšïøĉēõคĔĀšĕéšöćกìĊęÿčéǰéĆงîĆĚîǰกćøēฆþèć

จċงđðŨîÿĉęงจĞćđðŨîìĊęñĎšðøąกĂïกćøĔชšđðŨîđคøČęĂงöČĂĀîċęงĔîกćøêĉéêŠĂÿČęĂÿćøกĆïñĎšïøĉēõคĔîกćøÿøšćงกćø

øĆïøĎšÿĉîคšćĒúąïøĉกćøǰซċęงĔîขèąđéĊ÷üกĆîñĎšïøĉēõคกĘĕéšøĆïðøąē÷ชîŤจćกกćøēฆþèćǰēé÷ĕéšøĆïขšĂöĎú

ขŠćüÿćøĒúąøć÷úąđĂĊ÷éêŠćงǰėǰìĊęđกĊę÷üกĆïÿĉîคšćĒúąïøĉกćøìĊęêîÿîĔจǰĕéšĂ÷ŠćงøüéđøĘüĒúąëĎกêšĂง

đóøćąñĎšïøĉēõคöĊคüćöóĉëĊóĉëĆîĔîกćøđúČĂกซČĚĂÿĉîคšćĒúąïøĉกćøǰĂĊกìĆĚงÿëćîกćøèŤðŦจจčïĆîÿõćüąกćø

ĒขŠงขĆîìćงíčøกĉจìĞćĔĀšíčøกĉจêŠćงǰėǰöĊกćøóĆçîćÿĉîคšćĒúąïøĉกćøǰđóČęĂêĂïÿîĂงคüćöêšĂงกćøขĂง

êúćéöćก÷ĉęงขċĚîǰøüöëċงชŠĂงìćงĔîกćøđขšćëċงÿĉîคšćĀøČĂïøĉกćøîĆĚîöĊĀúćกĀúć÷ÿŠงñúĔĀšñĎšïøĉēõคöĊ

ชŠĂงìćงđúČĂกĔîกćøซČĚĂÿĉîคšćĀøČĂĔชšïøĉกćøìĊęöćกกüŠćĀîċęงชŠĂงìćงǰìĆĚงĔîĒงŠขĂงÿĉîคšćĀøČĂïøĉกćøĒúą

ชŠĂงìćงìĊęĔชšĔîกćøđúČĂกซČĚĂÿĉîคšćĀøČĂïøĉกćøđĀúŠćîĆĚîǰซċęงìĞćĔĀšđกĉéกćøđðúĊę÷îĒðúงขĂงóùêĉกøøö

ñĎšïøĉēõคêćöĕðéšü÷ǰฉąîĆĚîñĎšðøąกĂïíčøกĉจจĞćđðŨîìĊęจąêšĂงìĞćคüćöđขšćĔจĔîคüćöêšĂงกćøìĊęĒìšจøĉง

ขĂงñĎšïøĉēõคìĊęđðŨîกúčŠöđðŜćĀöć÷ìćงíčøกĉจöćก÷ĉęงขċĚîǰđóČęĂđóĉęöกćøêĂïÿîĂงĔĀšìĆîêŠĂกćøđðúĊę÷îĒðúง

ìĊęกĞćúĆงđกĉéขċĚîกĆïêúćéǰ(ýĎî÷ŤüĉจĆ÷กÿĉกøĕì÷, 2563) 

óùêĉกøøöñĎšïøĉēõคöĊกćøđðúĊę÷îĒðúงĕðêćö÷čคÿöĆ÷Ă÷ŠćงøüéđøĘüǰđîČęĂงจćกคüćöกšćüĀîšć

ขĂงøąïïĂĉîđìĂøŤđîĘêǰคĂöóĉüđêĂøŤǰĒúąđìคēîēú÷ĊกćøÿČęĂÿćøกŠĂĔĀšđกĉéîüĆêกøøöđคøČĂขŠć÷ìćงÿĆงคö

ĔĀöŠìĊęøĎšกĆîĂ÷ŠćงĒóøŠĀúć÷üŠćǰ“ÿĆงคöĂĂîĕúîŤ” (Social Network) ēé÷đคøČĂขŠć÷ǰÿĆงคöĂĂîĕúîŤîĊĚ

đðŨîóČĚîìĊęÿćíćøèąìĊęÿöćชĉกǰìčกđóýǰìčกüĆ÷ǰìčกđชČĚĂชćêĉĒúąýćÿîćǰìčกøąéĆïกćøýċกþćǰìčกÿćขćĂćชĊó

ĒúąìčกกúčŠöÿĆงคöจćกìĆęüēúกđðŨîñĎšÿČęĂÿćøĀøČĂđขĊ÷îđúŠćđîČĚĂĀćđøČęĂงøćüǰðøąÿïกćøèŤǰïìคüćöǰ

øĎðõćóǰĒúąüĉéĊēĂǰìĊęÿöćชĉกđขĊ÷îĒúąìĞćขċĚîđĂงǰĀøČĂóïđจĂจćกÿČęĂĂČęîǰėǰĒúšüîĞćöćĒïŠงðŦîĔĀšกĆïñĎšĂČęîǰ

ìĊęĂ÷ĎŠĔîđคøČĂขŠć÷ขĂงêîǰñŠćîìćงøąïïĂĉîđìĂøŤđîĘêĒúąÿČęĂÿĆงคöĂĂîĕúîŤǰ(Social Media) จċงìĞćĔĀš

กćøđÿóÿČęĂขĂงñĎšïøĉēõคđêĉïēêĂ÷ŠćงøüéđøĘüĒúąêŠĂđîČęĂงĂ÷ŠćงđĀĘîĕéšชĆéđจîǰéĆงđชŠîĔîðŘǰ2020ǰคîĕì÷

ĔชšđîĘêñŠćîÿöćøŤêēôîîćîëċงǰ6ǰชĆęüēöงǰ8ǰîćìĊêŠĂüĆîǰจćกðŘǰ2019ǰìĊęĔชšđüúćǰ3ǰชĆęüēöงǰ51ǰîćìĊǰÿŠüî

đéÿกŤìĘĂðĀøČĂēîšêïčŢกǰĂ÷ĎŠìĊęǰ4ǰชĆęüēöงǰ17ǰîćìĊêŠĂüĆîǰจćกðŘǰ2019ǰìĊęĔชšđüúćǰ2ǰชĆęüēöงǰ8ǰîćìĊǰĒúą
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ĒìĘïđúĘêǰĂ÷ĎŠìĊęǰ2ǰชĆęüēöงǰ51ǰîćìĊêŠĂüĆîǰจćกðŘǰ2019ǰìĊęĔชšđüúćǰ1ǰชĆęüēöงǰ16ǰîćìĊǰซċęงกĉจกøøöïîēúก

ĂĂîĕúîŤìĊęìĞćĔĀšคîĕì÷ĔชšĂĉîđìĂøŤđîĘêกĘĀúćกĀúć÷ǰđชŠîǰĔชšēซđชĊ÷úöĊđéĊ÷ǰ50%, đขšćđüĘïìĆęüĕðǰ38%, 

ชĘĂðĂĂîĕúîŤǰ34%, ÿŠงขšĂคüćöǰĒชìǰ33%, êĉéêćöขŠćüÿćøǰ32%, éĎúąคøĀøČĂคĂîđìîêŤÿêøĊööĉęงǰ

32%ǰĒúąđúŠîđกöĂĂîĕúîŤǰ31%ǰìĞćĔĀšÿćöćøëÿøčðĕéšüŠćñĎšïøĉēõคÿŠüîĔĀญŠđÿóกćøēฆþèćñŠćîÿČęĂ

ēซđชĊ÷úöĊđéĊ÷ǰĒúąöĊǰlife style กćøđÿóกćøēฆþèćñŠćîÿöćøŤêēôîöćกขċĚîǰ(Ms.îก÷Ďง, 2563) 
จćกกćøÿĞćøüจóùêĉกøøöกćøĔชšÿČęĂÿĆงคöĂĂîĕúîŤǰ(Social Media) óïüŠćǰกúčŠöĂć÷čขĂง

ñĎšĔชšงćîĔîðøąđìýĕì÷ǰ(Active Users) ìĊęöĊจĞćîüîÿĎงÿčéǰคČĂǰกúčŠöĂć÷čǰ18-24ǰðŘǰìĆĚงđóýชć÷Ēúąđóý
ĀญĉงǰซċęงđðŨîกúčŠöìĊęđðŗéøĆïđìคēîēú÷ĊĔĀöŠǰėǰĂ÷ĎŠđÿöĂēé÷óïüŠćĒóúêôĂøŤöǰ(Platform) ÿČęĂÿĆงคö

ĂĂîĕúîŤǰ(Social Media) ìĊęคîĕì÷îĉ÷öĔชšöćกìĊęÿčéǰคČĂǰđôซïčŢกǰ(Facebook) øĂงúงöćǰĕéšĒกŠǰ÷ĎìĎðǰ

(YouTube) ĕúîŤǰ(Line) đôซïčŢกǰđöÿđซîđจĂøŤǰ(Facebook Messenger) ĂĉîÿêćĒกøöǰ(Instagram) 

ĒúąĂČęîǰėǰêćöúĞćéĆïǰéšü÷øĎðĒïïĒóúêôĂøŤöǰ(Platform) ÿĆงคöĂĂîĕúîŤĒïïđôซïčŢกǰ(Facebook) 

ìĊęÿøšćงđคøČĂขŠć÷ÿĆงคöÿČęĂÿćøĒúšüǰ÷ĆงคงđðŨîชŠĂงìćงìĊęñĎšðøąกĂïกćøĔชšĔîกćøÿøšćงĒคöđðญìćง

กćøêúćéìĊęชŠü÷ĔĀšđขšćëċงกúčŠöđðŜćĀöć÷ĕéšêćöêšĂงกćøǰĂĊกìĆĚง÷ĆงÿćöćøëìĞćÿČęĂēฆþèćǰìĊęĔĀšñĎšïøĉēõค

ÿćöćøëĒÿéงคüćöคĉéđĀĘîĕéšĀøČĂñĎšðøąกĂïกćøÿćöćøëÿøšćงðฏĉÿĆöóĆîíŤกĆïñĎšïøĉēõคĕéšǰēé÷îĆกกćø

êúćéจąêšĂงÿøšćงđîČĚĂĀćĒúąøĎðĒïïกćøîĞćđÿîĂĔĀšöĊคüćöîŠćÿîĔจǰđóČęĂกøąêčšîĔĀšñĎšïøĉēõคđกĉéกćø

êĆéÿĉîĔจซČĚĂǰซċęงĔîðŦจจčïĆîöĊĀúć÷ĒóúêôĂøŤöǰ(Platform) ìĊęĕéšøĆïคüćöÿîĔจจćกîĆกกćøêúćéǰĔîกćø

ĔชšđðŨîชŠĂงìćงìĞćกćøēฆþèćÿĉîคšćĒúąïøĉกćøǰซċęงöĎúคŠćđöĘéđงĉîกćøēฆþèćĔîêúćééĉจĉìĆúĔîðŘǰ2562ǰ

öĊกćøđêĉïēêđกČĂïëċงǰ900ǰúšćîïćìǰđóĉęöขċĚîจćกðŘǰ2560ǰëċงǰ16%ǰēé÷øĎðĒïïกćøēฆþèćìĊęöĊกćø

úงìčîกćøēฆþèćöćกìĊęÿčéǰĕéšĒกŠǰชŠĂงìćงคšîĀćǰ(Search Engine) øĂงúงöćคČĂǰÿĆงคöĂĂîĕúîŤǰ

(Social Media) ĒúąēฆþèćüĉéĊēĂǰ(Digital Thailand, 2563)ǰจćกกćøคćéกćøèŤขĂงกøčŢðđĂĘöóïüŠć

÷ĂéกćøĔชšจŠć÷øüöïîÿČęĂéĉจĉìĆúìĆęüēúกÿĎงขċĚîëċงǰ2.9ǰĒÿîúšćîéĂúúćøŤÿĀøĆฐǰĒúąöĊĒîüēîšöüŠćจąđóĉęö

ÿĎงขċĚîëċงกüŠćǰ3.2ǰĒÿîúšćîéĂúúćøŤÿĀøĆฐǰõć÷ĔîðŘǰ2021ǰคĉéđðŨîÿĆéÿŠüîǰ52%ǰđöČęĂđìĊ÷ïกĆïÿČęĂēฆþèć

ìĆĚงĀöéðŦจจĆ÷ĀúĆกĔîกćøđêĉïēêขĂงÿČęĂēฆþèćéĉจĉìĆúĔîøąéĆïēúกđกĉéจćกคüćöđðúĊę÷îĒðúงขĂงíčøกĉจ

ìĊęêŠćงóćกĆîðøĆïêĆüđขšćĀćñĎšïøĉēõคñŠćîĂĉîđìĂøŤđîĘêĒúąđìคēîēú÷ĊĕéšëĎกóĆçîćĔĀšöĊøćคćëĎกúงĒêŠกúĆï

đóĉęöคüćöøüéđøĘüĒúąÿąéüกÿïć÷öćก÷ĉęงขċĚîǰ(eukeik.ǰee., 2020) 

 

 

 

  

https://marketeeronline.co/archives/author/nuttachit
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õćóìĊęǰ1.1:ǰÿëĉêĉกćøđóĉęöขċĚîขĂงกćøĔชšÿČęĂÿĆงคöĂĂîĕúîŤ 

 

 
 

จćกขšĂöĎúéĆงกúŠćüจąđĀĘîĕéšüŠćǰกćøìĞćÿČęĂēฆþèćñŠćîÿČęĂÿĆงคöĂĂîĕúîŤĕéšøĆïคüćöîĉ÷öĂ÷Šćง

öćกĒúąĂĊกĀîċęงđĀêčñúìĊęìĞćĔĀšñĎšðøąกĂïกćøíčøกĉจêŠćงǰėǰđúČĂกชŠĂงìćงกćøÿČęĂÿćøñŠćîÿČęĂÿĆงคöǰ

ĂĂîĕúîŤđóČęĂÿøšćงกćøøĆïøĎšขĂงíčøกĉจđîČęĂงจćกกćøđðúĊę÷îĒðúงขĂงóùêĉกøøöคîĕì÷ìĊęĔชšÿĆงคöĂĂîĕúîŤ

öćกขċĚîǰēé÷กú÷čìíŤกćøēฆþèćêøงĒúąēฆþèćĒòงĔîชŠĂงìćงĒóúêôĂøŤöǰ(Platform) đôซïčŢกǰĀøČĂǰ

Facebook Page กĘđðŨîชŠĂงìćงĀîċęงìĊęîĆกกćøêúćéคĞćîċงëċงǰéšü÷ĔîกćøîĞćđÿîĂÿĉîคšćñŠćîกćøēฆþèć

êøงĒúąĒòงĀúć÷ǰėǰคøĆĚงđóČęĂกøąêčšîกćøจéจĞćĔîêĆüÿĉîคšćĔĀšกĆïñĎšïøĉēõคĒúąìĞćĔĀšđกĉéกćøกøąêčšîกćø

Ă÷ćกซČĚĂêŠĂöćǰìĆĚงîĊĚîĆกกćøêúćéĒúąñĎšñúĉêēฆþèćคüøจąคĞćîċงëċงกćøêŠĂđîČęĂงĔîกćøÿĂéĒìøกĀøČĂ

îĞćđÿîĂĔĀšÿĉîคšćîĆĚîĔĀšđĀöćąÿöǰđóČęĂĔĀšñĎšïøĉēõคöĊìĆýîคêĉĒúąóùêĉกøøöìĊęéĊกĆïÿĉîคšćĒúąชČęîชĂï

ÿĉîคšć 

 

õćóìĊęǰ1.2:ǰĀîšćđóจđôซïčŢกǰCentralWorld 
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îĂกจćกîĊĚøĎðĒïïกćøēฆþèćñŠćîÿČęĂÿĆงคöĂĂîĕúîŤñŠćîชŠĂงìćงǰFacebook page îĆĚîǰìćง

ýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤกĘĕéšĔชšชŠĂงìćงǰFacebook Page ēé÷ĔชšชČęĂüŠćǰCentralWorld đðŨîชŠĂงìćง

ìĊęđðŨîêĆüĒìîĔîกćøÿČęĂÿćøĀúĆกĒกŠกúčŠöúĎกคšćขĂงìćงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤēé÷êøงǰĕöŠüŠćจąđðŨî

ชćüĕì÷ĀøČĂกúčŠöîĆกìŠĂงđìĊę÷üìĊęêšĂงกćøĀćขšĂöĎúĀøČĂêøüจÿĂïขšĂöĎúêŠćงǰėǰกŠĂîกćøđéĉîìćงöć÷ĆงìĊę

ýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰēé÷ชŠĂงìćงǰFacebook Page îĊĚđðŨîชŠĂงìćงðøąชćÿĆöóĆîíŤขšĂöĎúขŠćüÿćø

êŠćงǰėǰøüöëċงðøąชćÿĆöóĆîíŤĒïøîéŤøšćîคšćǰÿĉîคšćǰกĉจกøøöÿŠงđÿøĉöกćøขć÷êŠćงǰėǰขĂงýĎî÷Ťกćøคšć

đซĘîìøĆúđüĉúéŤǰĔîøĎðĒïïêŠćงǰėǰìĆĚงกćøēฆþèćìćงêøงĀøČĂกćøēฆþèćĒòงǰĒïïüĉéĊēĂǰïìคüćöǰ

øĎðõćóǰขšĂคüćöǰđóČęĂìĞćกćøðøąชćÿĆöóĆîíŤýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤĔĀšđðŨîìĊęøĎšจĆกĂ÷Šćงกüšćงขüćงǰ

(CentralWorld, 2563) 

กćøēฆþèćêøงǰคČĂǰกćøēฆþèćĔîøĎðĒïïกćøÿČęĂÿćøēé÷êøงกĆïúĎกคšćกúčŠöđðŜćĀöć÷đóČęĂĔĀš

กúčŠöñĎšïøĉēõคǰĀøČĂกúčŠöđðŜćĀöć÷ìĊęđøćคćéĀüĆงĕüšǰđกĉéกćøêĂïÿîĂงêŠĂøĎðĒïïกćøêúćéìĊęđøćĕéšìĞćขċĚîǰ

ĒúąÿćöćøëìøćïñúúĆóíŤìĊęêšĂงกćøจąÿČęĂÿćøìĆîìĊǰĀøČĂกćøēîšöîšćüĔจúĎกคšćđóČęĂกćøขć÷ìĊęจąđกĉéขċĚî 

กćøēฆþèćĒòงǰคČĂǰกú÷čìíŤĔîกćøîĞćđÿîĂÿČęĂēฆþèćĀøČĂÿŠงขšĂöĎúǰĔĀšĒกŠñĎšïøĉēõคĔĀšĕéšøĆï

Ă÷ŠćงđîĊ÷ïđîĊ÷îǰĀøČĂđðŨîüĉíĊกćøĀîċęงĔîกćøÿŠงêŠĂÿćøขšĂöĎúÿĎŠñĎšïøĉēõคēé÷ĔชšÿČęĂđðŨîêĆüกúćงǰđðŜćĀöć÷

êęĞćìĊęÿčéǰคČĂǰกćøĔĀšñĎšïøĉēõคĕéšöĂงđĀĘîÿĉîคšćǰกćøēฆþèćĒòงǰđกĉéจćกคŠćĔชšจŠć÷ĔîกćøēฆþèćêøงöĊ

öĎúคŠćÿĎงĀøČĂñĎšñúĉêêšĂงกćøîĞćđÿîĂคĂîđìîêŤĔîđชĉงìĊęĕöŠĔĀšกćøēฆþèćǰกćøēฆþèćĒòงจċงöćĔî

øĎðĒïïกćøจĆéüćงēúēกšĒïøîéŤĔîúĆกþèąìĊęđîĊ÷ïđîĊ÷îǰêĆüĂ÷ŠćงöĆกจąđĀĘîĕéšจćกกćøēฆþèćĒòงĔî

õćó÷îêøŤǰคČĂกćøìĊęñĎšÿøšćงõćó÷îêøŤจĆéüćงñúĉêõĆèæŤĀøČĂÿĉîคšćìĊęöĊēúēกšĒïøîéŤđขšćĕðจĆéüćงĔîฉćกǰ

êĆüúąคøǰĀøČĂđîČĚĂđøČęĂงđóČęĂĒúกกĆïñúðøąē÷ชîŤïćงĂ÷ŠćงจćกĒïøîéŤÿĉîคšćǰđóČęĂĔĀšñĎšชöđกĉéคüćö

êøąĀîĆกøĎšǰ(Awareness) ĒúąคćéĀüĆงñúìćงกćøêúćéǰđชŠîǰชŠü÷กøąêčšîĔĀšñĎšชöĂ÷ćกซČĚĂÿĉîคšćêŠĂĕð 

จćกìĊęกúŠćüöćขšćงêšîñĎšüĉจĆ÷ĕéšđĀĘîðŦญĀćĒúąคüćöÿĞćคĆญขĂงกćøēฆþèćêøงĒúąēฆþèćĒòง

ñŠćîǰFacebook Page กøèĊýċกþćǰýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰéšü÷đúĘงđĀĘîëċงกćøđêĉïēêขĂงöĎúคŠćจćก

กćøìĞćกćøēฆþèćĔîĒóúêôĂøŤöǰ(Platform) ÿČęĂÿĆงคöĂĂîĕúîŤǰ(Social Media) ēé÷đฉóćąǰ

Facebook Page จąÿćöćøëÿČęĂÿćøĒúąÿøšćงกćøøĆïøĎšêøćÿĉîคšćĒúąïøĉกćøìĊęđขšćëċงñĎšïøĉēõคĕéšĂ÷Šćง

กüšćงขüćงǰซċęงกćøคšîคüšćüĉจĆ÷ĔîคøĆĚงîĊĚǰđóČęĂĔĀšđกĉéคüćöคčšöคŠćĔîกćøúงìčîêŠĂÿĉîคšćĒúąïøĉกćøǰøüöëċง

กćøÿøšćงøć÷ĕéšĒúąกĞćĕøĔĀšëċงđðŜćĀöć÷ìĊęกĞćĀîéǰĂĊกìĆĚง÷ĆงđðŨîðøąē÷ชîŤêŠĂîĆกกćøêúćéĔîกćøîĞćĕð

ðøą÷čกêŤĔชšǰđóČęĂđðŨîđคøČęĂงöČĂìćงกćøêúćéĕéšĂ÷ŠćงđĀöćąÿöêŠĂĕð 
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1.2 üĆตถčปøąÿงคŤขĂงกćøüĉจĆ÷ 
 

1. đóČęĂýċกþćðøąđõìđîČĚĂĀćกćøÿČęĂÿćøกćøêúćéกćøēฆþèćêøงĒúąĒòงǰñŠćîǰFacebook 

Page กøèĊýċกþćǰýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤ 

2. đóČęĂýċกþćñúúĆóíŤขĂงกćøöĊÿŠüîøŠüöขĂงกćøîĞćđÿîĂđîČĚĂĀćกćøēฆþèćêøงĒúąĒòงǰñŠćîǰ

Facebook Page กøèĊýċกþćǰýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤ 

 

1.3 ขĂบđขตขĂงงćนüĉจĆ÷ 
 

กćøýċกþćüĉจĆ÷คøĆĚงîĊĚǰđøČęĂงǰ“กćøÿČęĂÿćøกćøêúćéกćøēฆþèćêøงĒúąĒòงǰñŠćîǰFacebook 

Page กøèĊýċกþćǰýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤ” ìĆĚงîĊĚǰกćøýċกþćคøĆĚงîĊĚđðŨîงćîüĉจĆ÷đชĉงñÿöǰēé÷ýċกþćจćก

ñúกćøüĉđคøćąĀŤđชĉงđîČĚĂĀćǰ(Content Analysis)ǰïîǰFacebook Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰ

ĔîชŠüงüĆîìĊęǰ1 öกøćคö-30 đöþć÷îǰó.ý. 2564 ĒúąîĞćđîČĚĂĀćĕðจĆéìĞćĒïïÿĆöõćþèŤđชĉงúċกēé÷

øĎðĒïïคĞćëćöÿĆĚîจćกกúčŠöúĎกคšćĀøČĂกúčŠöñĎšïøĉēõคìĊęöćĔชšïøĉกćøǰìĊęöĊĂć÷čøąĀüŠćงǰ20ǰðŘขċĚîĕðǰจĞćîüîǰ

5 คîǰĔîชŠüงüĆîìĊęǰ21 öĉëčîć÷î-15 กøกฎćคöǰó.ý.ǰ2564 ēé÷îĞćñúกćøüĉđคøćąĀŤขšĂöĎúĔîøĎðĒïï

งćîüĉจĆ÷đชĉงคčèõćóǰ(Qualitative Research)ǰ 

 
1.4 ปøąē÷ชนŤทĊęคćดüŠćจąĕดšøĆบ 

 
1. đóČęĂđðŨîðøąē÷ชîŤĔîกćøìĞćÿČęĂēฆþèćĔĀšêøงกĆïกúčŠöđðŜćĀöć÷ìĊęêšĂงกćøจąÿČęĂÿćø 

2. đóČęĂîĞćñúจćกกćøüĉจĆ÷ĒúąขšĂöĎúìĊęđðŨîðøąē÷ชîŤđðŨîĒîüìćงĔîกćøüćงĒñîกú÷čìíŤìćง

กćøêúćéĂĂîĕúîŤêŠĂĕð 

 
1.5 นĉ÷ćöýĆóทŤđฉóćą 

 

1. ÿČęĂÿĆงคöĂĂîĕúîŤǰ(Social Media) Āöć÷ëċงǰÿČęĂĀøČĂชŠĂงìćงĔîกćøêĉéêŠĂÿČęĂÿćøǰìĊęöĊ

ñĎšĔชšงćîïîēúกĂĂîĕúîŤđขšćĕðđชČęĂöêŠĂĒúąĒúกđðúĊę÷îขŠćüÿćøขšĂöĎúกĆîēé÷ÿćöćøëĒïŠงðŦîđîČĚĂĀćǰ

คüćöคĉéđĀĘîǰขšĂคüćöǰøĎðõćóǰüĉéĊēĂêŠćงǰėǰïîđคøČĂขŠć÷ÿĆงคöĂĂîĕúîŤìĊęñŠćîìćงĂčðกøèŤìĊęöĊกćø

đชČęĂöêŠĂกĆïĂĉîđìĂøŤđîĘêǰ(Internet) ēé÷ÿČęĂÿĆงคöĂĂîĕúîŤìĊęđðŨîìĊęîĉ÷öĒúąöĊกćøĔชšงćîöćกìĊęÿčéǰđชŠîǰǰ

đôซïčŢกǰ(Facebook) ĂĉîÿêćĒกøöǰ(Instagram) ìüĉêđêĂøŤǰ(Twitter) Ēúą÷ĎìĎïǰ(YouTube) đðŨîêšî 
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2. Facebook Page Āöć÷ëċงǰFanpage ìĊęöĊĕüšđóČęĂชŠü÷ĔĀšÿøšćงóČĚîìĊęǰėǰĀîċęงĕüšÿĞćĀøĆïกćø

ĒÿéงคüćöคĉéđĀĘîǰĀøČĂøüïøüöคîìĊęชĂïĂąĕøđĀöČĂîǰėǰกĆîǰĀøČĂĕüšđðŨîชŠĂงìćงกćøðøąชćÿĆöóĆîíŤ

กćøēฆþèćĔĀšĒกŠคîìĆęüĕðĕéšøĆïìøćïđกĊę÷üกĆïýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤ 

3. ĂĉîđìĂøŤđîĘêǰ(Internet) Āöć÷ëċงǰøąïïđคøČĂขŠć÷ìĊęìĞćĀîšćìĊęđกĘïขšĂöĎúĒúąÿČęĂêŠćงǰėǰ

ĒúąđชČęĂöêŠĂขšĂöĎúøąĀüŠćงกĆîñŠćîđคøČĂขŠć÷ 

4. ñĎšïøĉēõคǰĀöć÷ëċงǰñĎšìĊęđðŨîúĎกคšćĀøČĂñĎšêĉéêćöïîชŠĂงìćงǰFacebook Page ýĎî÷Ťกćøคšćǰ

đซĘîìøĆúđüĉúéŤ 

5 đîČĚĂĀćกćøÿČęĂÿćøǰĀöć÷ëċงǰขšĂöĎúĀøČĂขŠćüÿćøìĊęöĊกøąïüîกćøëŠć÷ìĂéĂĂกöćđðŨî

đøČęĂงøćüǰēé÷ขŠćüÿćøจąëĎกÿŠงจćกĒĀúŠงÿćøĕð÷ĆงñĎšøĆïÿćøēé÷öĊđจêîćìĊęÿøšćงกćøøĆïøĎšĔĀšĒกŠñĎšøĆïÿćø 
6. กćøēฆþèćêøงǰĀöć÷ëċงǰกćøēฆþèćìĊęöĊđîČĚĂกćøìĊęÿćöćøëÿČęĂëċงüĆêëčðøąÿงคŤìĊęñĎšจĆéìĞć

êšĂงกćøจąÿČęĂĕéšĂ÷ŠćงชĆéđจîǰÿćöćøëéċงéĎéĔĀšñĎšชöđกĉéคüćöÿîĔจǰĒúąêĂïÿîĂงêŠĂกćøøĆïชöĕéšđðŨî

Ă÷ŠćงéĊǰซċęงĔîìĊęîĊĚĀöć÷ëċงǰกćøēฆþèćǰFacebook Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰøĎðĒïïกćø

îĞćđÿîĂđîČĚĂĀćÿĉîคšćĀøČĂêøćÿĉîคšćéšü÷ขšĂคüćöǰøĎðõćóÿĉîคšćìĊęชĆéđจîǰđóČęĂĔĀšñĎšïøĉēõคจéจĞćúĆกþèą

ขĂงÿĉîคšćǰกćøêøąĀîĆกøĎšëċงÿĉîคšćĀøČĂêøćÿĉîคšćǰñŠćîชŠĂงìćงกćøēฆþèćǰFacebook Page 

7. กćøēฆþèćĒòงǰĀöć÷ëċงǰกú÷čìíŤĔîกćøîĞćđÿîĂÿČęĂēฆþèćĀøČĂกćøÿŠงขšĂöĎúĔĀšĒกŠ
ñĎšïøĉēõคĔĀšĕéšøĆïĂ÷ŠćงĒîïđîĊ÷î 

 

  



บททĊęǰ2 
üøøณกøøöĒúąงćนüĉจĆ÷ทĊęđกĊę÷üขšĂง 

 
กćøýċกþćüĉจĆ÷đøČęĂงǰ“กćøÿČęĂÿćøกćøêúćéกćøēฆþèćêøงĒúąĒòงǰñŠćîǰFacebook Page 

กøèĊýċกþćǰýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤ” ñĎšüĉจĆ÷ĕéšìĞćกćøýċกþćđกĊę÷üกĆïǰĒîüคĉéǰìùþฎĊǰĒúąงćîüĉจĆ÷ìĊę

đกĊę÷üขšĂงǰēé÷ĂćýĆ÷óČĚîฐćîìĊęǰĀúĆกคüćöøĎšǰคüćöđขšćĔจǰéĆงêŠĂĕðîĊĚ 

2.1 ĒîüคĉéđกĊę÷üกĆïกćøêúćééĉจĉìĆú 

2.2 ĒîüคĉéđøČęĂงกćøÿČęĂÿćøกćøêúćé 

2.3 ĒîüคĉéĒúąìùþฎĊđกĊę÷üกĆïกćøēฆþèćêøงĒúąĒòง 

2.4 ĒîüคĉéĒúąìùþฎĊđกĊę÷üกĆïกćøđðúĊę÷îĒðúงóùêĉกøøöขĂงñĎšïøĉēõค 

2.5 ขšĂöĎúđกĊę÷üกĆïøĎðĒïïกćøēฆþèćñŠćîǰFacebook Page 

2.6 ขšĂöĎúđกĊę÷üกĆïǰýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤ 

2.7 งćîüĉจĆ÷ìĊęđกĊę÷üขšĂง 
 

2.1 ĒนüคĉดđกĊę÷üกĆบกćøตúćดดĉจĉทĆú 
 
กćøêúćééĉจĉìĆúǰคČĂǰกćøìĞćกćøÿČęĂìćงกćøêúćéĔîøĎðĒïïĀîċęงìĊęîĆกกćøêúćéĔชšĔîกćø 

ēðøēöìÿĉîคšćĀøČĂïøĉกćøñŠćîìćงÿČęĂéĉจĉìĆúñŠćîìćงชŠĂงìćงêŠćงǰėǰēé÷ÿćöćøëÿøšćงกćøöĊÿŠüîøŠüöǰ

กĆïñĎšïøĉēõคĀøČĂúĎกคšćǰđóČęĂđóĉęö÷Ăéขć÷ĔĀšกĆïÿĉîคšćēé÷Ĕชšกú÷čìíŤêŠćงǰėǰñŠćîìćงÿČęĂéĉจĉìĆúǰìĊęซċęงกĞćúĆง

đðŨîìĊęîĉ÷öĂ÷ŠćงĒóøŠĀúć÷ĔîðŦจจčïĆîǰđîČęĂงจćกñĎšïøĉēõคĀøČĂúĎกคšćÿćöćøëđขšćëċงÿČęĂđĀúŠćîĊĚĕéšงŠć÷ǰĒúą

ÿćöćøëđขšćëċงĕéšìčกìĊęìčกđüúćǰđชŠîǰđôซïčŢกǰ(Facebook) ĂĉîÿêćĒกøöǰ(Instragram) đðŨîêšîîĂกจćกîĊĚ

กćøìĞćกćøêúćééĉจĉìĆúǰคČĂǰĂĊกìćงđúČĂกĀîċęงขĂงîĆกกćøêúćéìĊęจąกćøÿøšćงกćøøĆïøĎšǰēé÷ìĞćĔĀšđกĉéกćø

øĆïøĎšĔîüงกüšćงǰĂĊกìĆĚง÷ĆงÿćöćøëđขšćëċงกúčŠöđðŜćĀöć÷ìĊęกĞćĀîéĕüšĕéšēé÷êøงǰĒúąìĞćĔĀšíčøกĉจĔĀöŠǰėǰ

đðŨîìĊęøĎšจĆกĕéšǰĒúąÿćöćøëđêĉïēêĕéšĂ÷ŠćงøüéđøĘüñŠćîìćงชŠĂงìćงêŠćงǰėǰ(Digital Marketing, 2021) 

ĀúĆกกćøêúćéìĊęÿĞćคĆญ 

Ĕî÷čคéĉจĉìĆúìĊęöĊกćøĔชšđคøČęĂงöČĂìćงกćøêúćéïîĂĂîĕúîŤđðŨîđคøČęĂงöČĂĀúĆกǰëČĂđðŨîÿĉęงÿĞćคĆญ

ĔîกćøìĞćกćøêúćéĒìïจąĔîìčกÿŠüîǰĒîŠîĂîüŠćกćøìĞćกćøêúćéïîĂĂîĕúîŤîĆĚîจąêćööćéšü÷คĎŠĒขŠง

đðŨîจĞćîüîöćกǰĔîกćøÿøšćง÷Ăéขć÷กćøēฆþèćĔîøĎðĒïïêŠćงǰėǰîĆĚîจĞćđðŨîêšĂงĂćýĆ÷กú÷čìíŤǰĀøČĂ

ĀúĆกกćøêúćéìĊęêøงกúčŠöđðŜćĀöć÷ǰÿćöćøëĒïŠงĕéšéĆงêŠĂĕðîĊĚ 
1. ðøĆïêĆüĔĀšìĆîกøąĒÿìĊęđðúĊę÷îĒðúงĂ÷ŠćงøüéđøĘüǰกøąĒÿîĉ÷öǰĀøČĂđìøîéŤǰ(trend) ìĊęöĊ

กćøđðúĊę÷îĒðúงǰ÷ĉęงĔîชŠüงÿëćîกćøèŤกćøĒóøŠøąïćéขĂงēคüĉé-19ǰìĊęñŠćîöćìĞćĔĀšđกĉé÷čคĔĀöŠĀøČĂìĊę

https://vtacecommerce.com/wp-login.php
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đøĊ÷กüŠćǰ÷čคǰNew Normal ìĊęđðúĊę÷îĒðúงóùêĉกøøöขĂงñĎšïøĉēõคǰìĞćĔĀšîĆกกćøêúćéêšĂงöĊกćø

üćงĒñîðøĆïêĆüìĊęéĊìĊęÿčéêúĂéđüúćǰđóČęĂĔĀšóøšĂöøĆïöČĂกĆïกćøđðúĊę÷îĒðúงìĊęđกĉéขċĚîêúĂéđüúć 

2. กćøýċกþćóùêĉกøøöñĎšïøĉēõคĀøČĂúĎกคšćĔĀšêøงกĆïคüćöêšĂงกćøขĂงúĎกคšćกćøđจćąกúčŠö

úĎกคšćĔĀšêøงกúčŠöđðŜćĀöć÷ขĂงกćøìĞćกćøêúćéǰคČĂǰกú÷čìíŤìĊęÿĞćคĆญêŠĂกćøìĞćกćøêúćéǰđóČęĂÿøšćง

÷ĂéĒúąđóĉęöøć÷ĕéšǰ 

3. ĔชšชŠĂงìćงìĞćกćøêúćéĔĀšĀúćกĀúć÷ǰĕöŠคüøóċęงกćøìĞćกćøêúćéชŠĂงìćงđéĊ÷üǰđóČęĂĔĀš

úĎกคšćĕéšøĎšจĆกñŠćîชŠĂงìćงกćøÿČęĂÿćøìĊęĀúćกĀúć÷ìĆĚง÷ĆงÿćöćøëðøąชćÿĆöóĆîíŤĔĀšđðŨîìĊęøĎšจĆกĕéšöćก

÷ĉęงขċĚîéšü÷ 

4. đóĉęöกćøÿøšćงคĂîđìîêŤกćøìĞćคĂîđìîêŤøĎðõćóǰüĉéĊēĂǰõćóđคúČęĂîĕĀüǰĀøČĂǰคĂîđìîêŤ

ïîēซđชĊ÷úöĊđéĊ÷ĂČęîǰėǰซċęงëšćคĂîđìîêŤéĊ-îŠćÿîĔจǰจąìĞćĔĀšđกĉéกćøïĂกêŠĂǰĀøČĂĒชøŤêŠĂĕð÷ĆงñĎšĂČęîĕéš
đóĉęöขċĚî 

5. กćøĂĆðđéêขšĂöĎúขŠćüÿćøĀøČĂคüćöøĎšǰĔîกćøđóĉęöกćøøĆïøĎšêŠĂĒïøîéŤǰĀøČĂĂงคŤกøǰĒúą÷Ćง

ÿćöćøëชŠü÷ÿøšćงคüćööĆęîĔจĔĀšกĆïúĎกคšćĕéšĂĊกéšü÷ 

6. đöČęĂöĊงïðøąöćèìĊęđóĊ÷งóĂคüøúงìčîกĆïซČĚĂǰPaid Media ĀøČĂกćøēฆþèćïîĂĂîĕúîŤĔî

øĎðĒïïêŠćงǰėǰĕöŠüŠćจąđðŨîǰGoogle Ads, Facebook Ads đðŨîêšîǰซċęงคüøöĊกćøüćงĒñîǰกćøĔชšจŠć÷

ĕðกĆïกćøēฆþèćĔĀšéĊǰđóČęĂกćøคüïคčöงïðøąöćèìĊęöĊĂ÷ŠćงจĞćกĆéĕéšĂ÷ŠćงöĊðøąÿĉìíĉõćóöćกขċĚîǰĒúą

đóČęĂÿøšćงกćøøĆïøĎêŠĂĒïøîéŤöćก÷ĉęงขċĚî 

7. กćøêĆĚงđðŜćĀöć÷ǰĀøČĂñúúĆóíŤǰĒúąðøąđöĉîñúǰđðŨîÿĉęงìĊęคüøìĞćĔîกćøüćงĒñîìĞćกćøêúćé

ĔîìčกøĎðĒïïĒúąìčกคøĆĚงǰđóøćąîĂกจćกจąชŠü÷ĔîกćøกĞćĀîéđðŜćĀöć÷กćøìĞćงćîĔîคøĆĚงêŠĂǰėǰĕðǰ

÷ĆงชŠü÷ĔĀšÿćöćøëüĉđคøćąĀŤĕéšüŠćกćøĔชšจŠć÷-øć÷ĕéšìĊęĕéšöćêøงđðŜćĀöć÷ǰĀøČĂǰKPIs ìĊęกĞćĀîéĕüšĕéš

ĀøČĂĕöŠǰëČĂđðŨîคüćöìšćìć÷ĔîกćøìĞćกćøêúćéđðŨîĂ÷Šćงöćกǰ(Accesstrade, 2020) 

 

2.2 ĒนüคĉดđøČęĂงกćøÿČęĂÿćøกćøตúćด 
 

กćøÿČęĂÿćøกćøêúćéคČĂǰกćøÿČęĂÿćøøĎðĒïïกćøÿČęĂÿćøìĊęöĊìĆĚงñĎšÿŠงÿćøĒúąñĎšøĆïÿćøǰĀøČĂǰ

ñĎšñúĉêǰñĎšจĞćĀîŠć÷ÿĉîคšćǰìĊęìĞćกćøÿŠงขšĂöĎúขŠćüÿćøĔîøĎðĒïïêŠćงǰėǰñŠćîชŠĂงìćงกćøÿČęĂÿćøชŠĂงìćง

êŠćงǰėǰĕð÷ĆงñĎšøĆïขŠćüÿćøǰซċęงกĘคČĂกúčŠöúĎกคšćđðŜćĀöć÷ǰđคøČęĂงöČĂÿČęĂÿćøกćøêúćéöĊĀúćกĀúć÷

đคøČęĂงöČĂǰđคøČęĂงöČĂìĊęĔชšĒúąóïđĀĘîïŠĂ÷ìĊęÿčéคČĂกćøēฆþèćǰĒúšüêćöéšü÷กćøกĉจกøøöกćøÿŠงđÿøĉö

กćøขć÷ǰĒúąกćøðøąชćÿĆöóĆîíŤøĎðĒïïêŠćงǰėǰđóČęĂĔĀšđกĉéกćøēîšöîšćüĒúąéċงéĎéĔจúĎกคšćđðŜćĀöć÷ǰ

ēé÷öĊĀúĆกกćøéĆงîĊĚǰ1.ǰกĞćĀîéúĎกคšćกúčŠöđðŜćĀöć÷ǰđóČęĂจąìĞćคüćöđขšćĔจóùêĉกøøöขĂงúĎกคšć
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กúčŠöđðŜćĀöć÷ǰคüøìĞćคüćöđขšćĔจĒúąüćงĒñîกćøÿČęĂÿćøกĆïúĎกคšćǰñŠćîชŠĂงìćงĕĀîǰđüúćĔéǰéšü÷

øĎðĒïïĔéđóČęĂĔĀšúĎกคšćđðŜćĀöć÷đขšćĔจ 

2. กćøđúČĂกĔชšđคøČęĂงöČĂกćøÿČęĂÿćøìĊęđĀöćąÿöกĆïÿĉîคšćĒúąกúčŠöđðŜćĀöć÷ǰđîČęĂงจćก

óùêĉกøøöúĎกคšćđðúĊę÷îĕðêćöกćøđðúĊę÷îĒðúงขĂงÿĆงคöǰìĞćĔĀšกćøĔชšชŠĂงìćงกćøÿČęĂÿćøĒúąøĎðĒïï

กćøÿČęĂÿćøêŠćงǰėǰđðúĊę÷îĒðúงĕðêćö÷čคÿöĆ÷ĔĀšđĀöćąÿöǰìĊęÿćöćøëđขšćëċงêĆüúĎกคšćđðŜćĀöć÷ĕéšĂ÷Šćง

ëĎกêšĂง 

3. กćøÿČęĂÿćøéšü÷ขšĂคüćöǰđîČęĂงéšü÷ðŦจจčïĆîÿČęĂđขšćöćöĊĂĉìíĉóúêŠĂชĊüĉêðøąจĞćüĆîöćกขċĚîǰ

úĎกคšćëĎกøć÷úšĂöéšü÷ÿČęĂêŠćงǰėǰöćกöć÷ǰìĊęøüéđøĘüĒúąกúčŠöđðŜćĀöć÷ĔชšđüúćĔîกćøøĆïขšĂöĎúขŠćüÿćø

ÿĆĚîúงǰñĎšðøąกĂïกćøจċงจĞćđðŨîจąêšĂงđîšîกćøÿøšćงÿøøคŤขšĂคüćöìĊęêšĂงกćøจąÿČęĂÿćøìĊęÿĆĚîǰกøąชĆïǰ

ฉĆïĕüĕéšĔจคüćöđóČęĂìĊęจąชŠü÷กøąêčšîĔĀšกúčŠöđðŜćĀöć÷ÿîĔจđðŗéøĆïขšĂคüćöìĊęêšĂงกćøÿČęĂÿćø 

4. ÿČęĂÿćøéšü÷กćøÿøšćงÿĆöóĆîíõćóìĊęéĊกĆïกúčŠöđðŜćĀöć÷ǰđóČęĂøĆกþćìĆĚงฐćîúĎกคšćđéĉöǰĒúą

กúčŠöĔĀöŠđóČęĂĔĀšชŠü÷đðŨîñĎšïĂกêŠĂกøąจć÷ขŠćüĔĀšđøć  

ìĆĚงîĊĚǰøĎðĒïïกćøÿČęĂÿćøกćøêúćéöĊĀúćกĀúć÷øĎðĒïïìĆĚงĒïïñÿöñÿćîǰซċęงðøąกĂïéšü÷ǰ

กćøēฆþèćǰกćøðøąชćÿĆöóĆîíŤǰĒúąกćøÿŠงđÿøĉöกćøขć÷ǰซċęงđคøČęĂงöČĂÿČęĂÿćøìćงกćøöĊǰéĆงîĊĚǰĕéšĒกŠ 

1. กćøÿČęĂÿćøđñชĉญĀîšćĒïïêĆüêŠĂêĆüǰ(Face to Face) đóČęĂîĞćđÿîĂขšĂöĎúǰøć÷úąđĂĊ÷é

ÿĉîคšćĒกŠúĎกคšćēé÷êøง 

2. กćøÿČęĂÿćøĂĂîĕúîŤñŠćîชŠĂงìćงǰSocial media êŠćงǰėǰ 

3. กćøēฆþèćñŠćîÿČęĂêŠćงǰėǰđชŠîǰĀîĆงÿČĂóĉöóŤǰîĉê÷ÿćøǰüĉì÷čǰēìøìĆýîŤǰðŜć÷กúćงĒจšงǰðŜć÷

ĔîøŠöǰðŜć÷đคúČęĂîìĊęǰđชŠîǰðŜć÷øĂïøëđöúŤǰðŜć÷ĀúĆงøëêčŢกêčŢกǰđðŨîêšîǰซċęงกćøēฆþèćøĎðĒïïîĊĚกøąêčšî

ชŠü÷ÿøšćงกćøøĆïøĎšĔîêĆüÿĉîคšćĕéšéĊ 

4. กĉจกøøöกćøÿŠงđÿøĉöกćøขć÷ǰđชŠîǰกćøĔĀšÿŠüîúéǰกćøĔĀšขĂงĒëöǰกćøĒจกêĆüĂ÷Šćงǰ 
กćøชĉงēชคǰกćøจĆïฉúćกกćøÿąÿöĒêšöǰÿŠüîĔĀญŠĔîกćøÿČęĂÿćøìćงกćøêúćéจąĔชšđคøČęĂงöČĂöćกกüŠć

ĀîċęงĂ÷ŠćงขċĚîĕðǰĒúąìčกđคøČęĂงöČĂìĊęĔชšกĘจąÿŠงêŠĂขŠćüÿćøĀúĆกìĊęêšĂงกćøÿČęĂĔĀšĒกŠúĎกคšćǰéšü÷กćø

îĞćđÿîĂĂ÷ŠćงกúöกúČîđðŨîĒîüđéĊ÷üกĆîĔîìčกǰėǰđคøČęĂงöČĂǰĕöŠüŠćจąđðŨîéšü÷กćøēฆþèćǰ

ðøąชćÿĆöóĆîíŤǰกćøÿŠงđÿøĉöกćøขć÷ǰĒúąđคøČęĂงöČĂĂČęîǰėǰđóČęĂĔĀšúĎกคšćĕéšøĆïขŠćüÿćøĒúąõćóúĆกþèŤ

ขĂงกĉจกćøìĊęêšĂงกćøÿČęĂÿćøĕéšĂ÷ŠćงชĆéđจîǰíčøกĉจĀøČĂĒïøîéŤจąêšĂงüĉđคøćąĀŤĀćจčéđéŠîขĂงêîđĂงǰ

ĒúąóĆçîćจčéđéŠîĔĀšöĊคüćöđขšöĒขĘงǰđóČęĂÿøšćงคüćöĒêกêŠćงจćกคĎŠĒขŠงǰĒúšüîĞćđÿîĂจčéđéŠîîĊĚđðŨîจčé

ขć÷Ă÷ŠćงêŠĂđîČęĂงÿöęĞćđÿöĂǰñŠćîđคøČęĂงöČĂÿČęĂÿćøìčกđคøČęĂงöČĂìĊęđúČĂกĔชšĂ÷ŠćงđĀöćąÿöǰđóČęĂĔĀšđกĉéกćø

จéจĞćǰกøąĒÿกćøđðúĊę÷îĒðúงêŠćงǰėǰĔîēúกðŦจจčïĆîđกĉéขċĚîĂ÷ŠćงøüéđøĘüǰìĞćĔĀšñĎšðøąกĂïกćøจąêšĂง

êšĂงðøĆïêĆüĒúąðøĆïđðúĊę÷îกú÷čìíŤĔĀšđขšćกĆïคüćöêšĂงกćøขĂงñĎšïøĉēõคìĊęđðúĊę÷îĒðúงêúĂéđüúćǰ 
กćøÿČęĂÿćøกćøêúćéëČĂđðŨîĂĊกĀîċęงกú÷čìíŤìĊęöĊïìïćìÿĞćคĆญĔîกćøÿøšćงคüćöÿĆöóĆîíŤกĆïúĎกคšćǰǰǰǰ
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ชŠü÷ÿøšćงคüćöĒêกêŠćงĔĀšกĆïÿĉîคšćĒúąïøĉกćøĕéšǰìĞćĔĀšđกĉéคüćöĕéšđðøĊ÷ïĔîกćøĒขŠงขĆîìĊę÷Ćęง÷Čîǰ

ñĎšðøąกĂïกćøจąêšĂงĔชšกćøÿČęĂÿćøกćøêúćéĒïïñÿöñÿćîǰĀúć÷đคøČęĂงöČĂìćงกćøÿČęĂÿćøĔĀšคøï

üงจøöćกขċĚîǰđóČęĂêĂïÿîĂงคüćöêšĂงกćøĒúąคüćöóċงóĂĔจขĂงúĎกคšćǰกćøüćงĒñîÿČęĂÿćøกćøêúćé

đðŨîกú÷čìíŤĀîċęงìĊęชŠü÷ĔĀšíčøกĉจÿćöćøëđขšćëċงúĎกคšćĕéšöćก÷ĉęงขċĚîǰĔîกćøêĂïÿîĂงคüćöêšĂงกćø

ĒìšจøĉงขĂงúĎกคšćĕéšĂ÷ŠćงêøงคüćöêšĂงกćøöćกìĊęÿčéǰ 
 

2.3 ĒนüคĉดĒúąทùþฎĊđกĊę÷üกĆบกćøēฆþณćตøงĒúąĒòง 
 

2.3.1 คüćöĀöć÷กćøēฆþèćêøงĒúąĒòง 
กćøēฆþèćêøงĒúąĒòงǰคČĂǰกćøēฆþèćêøงđðŨîกćøÿČęĂÿćøøĎðĒïïกćøÿČęĂìĊęîĉ÷öĔชšǰĒúąöĊ

กćøúงìčîĔîคŠćĔชšจŠć÷đðŨîจĞćîüîöćกǰÿŠüîกćøēฆþèćĒòงĔชšđงĉîúงìčîîšĂ÷ǰ÷กêĆüĂ÷ŠćงǰกćøซČĚĂđüúć

ĂĂกĂćกćýêćöÿëćîĊēìøìĆýîŤêŠćงǰėǰđðŨîกćøēฆþèćÿĉîคšćìĊęĒòงđขšćĕðกĆïđîČĚĂĀćขĂงøĎðĒïïøć÷กćøǰ

öĉüÿĉคüĉéĊēĂǰจîðŦจจčïĆîöĊกćøóĆçîćกćøǰēฆþèćÿĉîคšćĒòงĔîúąคøǰđðŨîêšîǰ(ðøöĉîìøŤǰýĉøĉîčกčúüĆçîć, 

2560)ǰซċęงđðŨîøĎðĒïïðøąชćÿĆöóĆîíŤขšĂöĎúđกĊę÷üกĆïÿĉîคšćĒúąïøĉกćøǰēé÷กćøÿČęĂÿćøĕð÷ĆงกúčŠöđðŜćĀöć÷

ñĎšïøĉēõคïîĂĉîđìĂøŤđîĘêǰđชŠîǰïîđคøČęĂงöČĂคšîĀćĂĂîĕúîŤǰïîđüĘïĕซêŤǰĒúąÿĆงคöĂĂîĕúîŤǰđóČęĂกøąêčšî

ĔĀšđกĉéกćøøĆïøĎšĒïøîéŤǰĀøČĂจĎงĔจĔĀšđกĉéคüćöêšĂงกćøĒúąกćøóĉจćøèćǰÿŠüîกćøēฆþèćĒòงêøćÿĉîคšć

ĀøČĂกćøÿČęĂÿćøêøćÿĉîคšćĒòงǰคČĂǰกćøÿČęĂÿćøìĊęñĎšñúĉêĀøČĂđจšćขĂงêøćÿĉîคšćǰöĊคüćöêĆĚงĔจĔîกćø

ÿČęĂÿćøêøćÿĉîคšćĔĀšđðŨîÿŠüîĀîċęงขĂงđîČĚĂĀćøć÷กćøǰēé÷öĊคüćöคćéĀüĆงđóČęĂĔĀšñĎšïøĉēõคöĂงđĀĘîêøć

ÿĉîคšćîĆĚîǰìĊęđกĊę÷üกĆïÿĉîคšćìĊęöĊจčéðøąÿงคŤđóČęĂēîšöîšćüกúčŠöđðŜćĀöć÷ìĊęชöõćó÷îêøŤĀøČĂøć÷กćø

ēìøìĆýîŤñŠćîกćøîĞćđÿîĂĔîøĎðĒïïขĂงกćøจĆéüćงÿĉîคšćđขšćĕðĔîõćó÷îêøŤĀøČĂøć÷กćøēìøìĆýîŤǰซċęง

ÿćöćøëĒïŠงกćøÿČęĂÿćøêøćÿĉîคšćĒòงĂĂกĕéšǰ3ǰøĎðĒïïǰéĆงîĊĚ 

øĎðĒïïìĊęǰ1ǰกćøüćงÿĉîคšćǰ(ProductǰPlacement)ǰกćøüćงÿĉîคšćǰคČĂǰกćøîĞćñúĉêõĆèæŤìĊęöĊêøć

ÿĉîคšćĀîċęงđขšćĕðüćงĔîõćó÷îêøŤĀøČĂøć÷กćøēìøìĆýîŤēé÷ìĊęñĎšชöĕöŠìĆîÿĆงđกêǰกćøüćงÿĉîคšćǰคČĂกćø

จŠć÷đงĉîđóČęĂĔĀšêøćÿĉîคšćĀøČĂõćóÿĉîคšćขĂงñĎšñúĉêĕéšðøćกฏĂ÷ĎŠĔîøć÷กćøĀîċęงēé÷ĕöŠöĊกćøøąïčชČęĂǰ

ĀøČĂกúŠćüëċงüŠćđðŨîñĎšÿîĆïÿîčîĂ÷ŠćงชĆéĒจšงǰđóČęĂĔĀšñĎšชöĕéšøĆïคüćöøĎšÿċกëċงกćøēฆþèćêøćÿĉîคšć

éĆงกúŠćüēé÷êøงǰ÷กêĆüĂ÷ŠćงđชŠîǰกćøüćงêĆüñúĉêõĆèæŤÿĉîคšćïîēêŢąขĂงóĉíĊกøĔîขèąìĊęĕúôşÿéñŠćî

ĂĂîĕúîŤìĊęöĆกจąóïĕéšïŠĂ÷คČĂǰñúĉêõĆèæŤìĊęđðŨîđคøČęĂงéČęöĀøČĂîĚĞćéČęöìĊęöĊคüćöđĀöćąÿöกĆïøĎðĒïïขĂง

øć÷กćøĀøČĂøĎðĒïïïøĉïìĔîขèąîĆĚîจċงìĞćĔĀšñĎšชöĕöŠìĆîÿĆงđกêǰกćøüćงÿĉîคšćüŠćđðŨîกćøēฆþèćĒòง

ÿĉîคšćขĂงøć÷กćø 
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õćóìĊęǰ2.1:ǰêĆüĂ÷ŠćงøĎðĒïïกćøÿČęĂÿćøêøćÿĉîคšćĒòงĔîøĎðĒïïìĊęǰ1 
 

ǰ  

ǰ  
 

øĎðĒïïìĊęǰ2ǰกćøđชČęĂöē÷งêøćÿĉîคšćกĆïđîČĚĂĀćǰ(Tie In) กćøđชČęĂöē÷งêøćÿĉîคšćกĆïđîČĚĂĀćǰ

(Tie In) đðŨîøĎðĒïïกćøÿČęĂÿćøêøćÿĉîคšćĒòงìĊęóĆçîćöćจćกกćøüćงÿĉîคšćǰēé÷กćøđชČęĂöē÷งêøć

ÿĉîคšćกĆïđîČĚĂĀćîĆĚîจąĒêกêŠćงจćกกćøüćงÿĉîคšćêøงìĊęจąöĊคüćöĒîïđîĊ÷îกüŠćǰöĊïìïćìĔîđîČĚĂĀć

กćøéĞćđîĉîøć÷กćøǰúąคøĀøČĂõćó÷îêøŤǰđðŨîกćøđขšćĕðđðŨîÿŠüîĀîċęงĀøČĂöĊคüćöÿĆöóĆîíŤกĆïêĆüïčคคú

Ĕîøć÷กćøǰđชŠîǰðøćกฏêøćÿĉîคšćïîđÿČĚĂñšćǰĀøČĂöĊÿŠüîÿĆöóĆîíŤกĆïÿĉîคšćēé÷ĒïŠงĂĂกđðŨîกćøĀ÷ĉïǰ

กćøจĆïÿĉîคšćǰกćøĔชšÿĉîคšćǰēé÷ĕöŠöĊกćøกúŠćüëċงคčèÿöïĆêĉขĂงÿĉîคšćǰกćøกøąìĞćøĎðĒïïîĊĚóïđĀĘîĕéš

ïŠĂ÷ĔîúąคøซĉìคĂöǰđชŠîǰêĆüúąคøìĊęøĆïïìđðŨîđจšćขĂงøšćîขć÷ขĂงìĊęöĆกÿüöñšćกĆîđðŚŪĂîìĊęöĊêøćขĂง

ÿĉîคšćîĆĚîĂ÷ĎŠǰĒúąöĆกÿüöĔÿŠêúĂéìĆĚงđøČęĂงđóČęĂĒÿéงĂĂกëċงïčคúĉกÿŠüîêĆüขĂงêĆüúąคøîĆĚîǰėǰ 
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õćóìĊęǰ2.2:ǰêĆüĂ÷ŠćงøĎðĒïïกćøÿČęĂÿćøêøćÿĉîคšćĒòงĔîøĎðĒïïìĊęǰ2 

 

ǰ  
 

ǰ  
 

øĎðĒïïìĊęǰ3ǰกćøÿČęĂÿćøêøćÿĉîคšćìĊęđðŨîĒกŠîขĂงøć÷กćøǰ(Branded Content) กćøÿČęĂÿćøǰ

êøćÿĉîคšćìĊęđðŨîĒกŠîขĂงøć÷กćøǰ(Branded Content) đðŨîøĎðĒïïกćøÿČęĂÿćøêøćÿĉîคšćĒïïĒòงìĊę

óĆçîćöćจćกกćøüćงÿĉîคšćǰ(Product Placement) đชŠîđéĊ÷üกĆïǰกćøđชČęĂöē÷งêøćÿĉîคšćกĆïđîČĚĂĀćǰ

(Tie In) ēé÷đðŨîกćøñÿöñÿćîøąĀüŠćงกćøÿČęĂÿćøêøćÿĉîคšćกĆïÿČęĂïĆîđìĉงǰēé÷กćøÿøšćงøć÷กćø

ïĆîđìĉงđóČęĂĒÿéงคčèúĆกþèąขĂงêøćÿĉîคšćǰēé÷กćøéĞćđîĉîøć÷กćøĀøČĂđîČĚĂđøČęĂงจąöĊêøćÿĉîคšć

ÿĂéĒìøกĂ÷ĎŠĔîïìǰซċęงêøćÿĉîคšćÿĉîคšćîĆĚîจąđðŨîÿŠüîÿĞćคĆญขĂงēคøงđøČęĂงǰจċงกŠĂĔĀšđกĉéกćøēฆþèć

ĒúąคüćöïĆîđìĉงìĞćĔĀšñĎšïøĉēõคĕöŠøĎšÿċกëĎก÷Ćéđ÷Ċ÷éกćøēฆþèćจîđกĉîĕðǰìĞćĔĀšđöČęĂñĎšïøĉēõคจąđกĉéกćø

ซċöซĆïêøćÿĉîคšćĒïïĕöŠøĎšêĆüđöČęĂøĆïชöøć÷กćøìĊęöĊøĎðĒïïกćøÿČęĂÿćøÿĉîคšćìĊęđðŨîĒกŠîขĂงøć÷กćøǰซċęง

ĔîðŦจจčïĆîกćøēฆþèćĒòงëĎกðøĆïđðúĊę÷îöćđðŨîøĎðĒïïĂĂîĕúîŤǰêćö÷čคÿöĆ÷ìĊęđðúĊę÷îĕðǰกćøēฆþèć

ĒòงกĆïđîČĚĂĀćĂĂîĕúîŤǰđชŠîǰกćøĒòงõćóกøćôŗกĔîðŜć÷ēฆþèćขîćéĔĀญŠĂĆîđðŨîÿČęĂēฆþèćìĊęöĊขîćé

ĔĀญŠǰĒúąĂ÷ĎŠĔîÿõćóĒüéúšĂöìĊęĕöŠöĊÿĉęงกĊéขüćงǰóïđĀĘîïŠĂ÷ĔîúąคøซĉìคĂöĔîชŠüงกćøđðúĊę÷îฉćก

ÿëćîìĊęĀøČĂđðúĊę÷îชŠüงđüúćǰđĀĘîđðŨîðŜć÷ēฆþèćขîćéĔĀญŠïîéćéôŜćขĂงêċกēé÷öĊกøćôŗกขċĚîõćó

êøćÿĉîคšćĂ÷ŠćงชĆéđจîǰĂĊกĀîċęงøĎðĒïïคČĂกćøðøćกฏขĂงêøćÿĉîคšćĔîöčöจĂõćóขĂงêĆüĂ÷Šćงúąคø

ชŠüงêŠĂĕðǰĀøČĂĔîøąĀüŠćงđîČĚĂđøČęĂงĒêŠĕöŠöĊÿŠüîđกĊę÷üขšĂงกĆïđîČĚĂĀćĀøČĂฉćกĔîđøČęĂงǰจċงìĞćĔĀšñĎšøĆïชö

øć÷กćøĕöŠøĎšÿċกĂċéĂĆéĀøČĂøĞćคćญđöČęĂĕéšøĆïชöđĀöČĂîกĆïกćøēฆþèćìĊęó÷ć÷ćöđñ÷ĒóøŠขšĂöĎúđóČęĂìĊęจą

ÿŠงñúêŠĂñĎšซČĚĂĒúąñĎšขć÷ǰĒêŠĒêกêŠćงจćกÿČęĂĂČęîǰėǰêøงìĊęüŠćñĎšïøĉēõคđðŨîคîìĊęจąêšĂงöĊðฏĉÿĆöóĆîíŤกĆï

ēฆþèćǰñĎšïøĉēõคÿćöćøëคúĉกēฆþèćđóČęĂĀćขšĂöĎúđóĉęöĀøČĂđขšćÿĎŠขĆĚîêĂîêŠĂĕðǰĀøČĂđกĉéกćøซČĚĂÿĉîคšćǰ
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ĔîìčกขĆĚîêĂîขĂงđüĘïĕซêŤÿćöćøëìĊęจąđกĉéกćøēêšêĂïĕéšกĆïēฆþèćǰĀøČĂจćกēúēกšǰĀøČĂชČęĂÿĉîคšćǰĀøČĂ

úć÷óČĚîìĊęĂ÷ĎŠĔîĀîšćđüĘïĕซêŤǰกćøēฆþèćïîÿČęĂĂĉîđìĂøŤđîĘêđðŗéēĂกćÿĔĀšîĆกēฆþèćÿČęĂÿćøĕð÷Ćง

กúčŠöđðŜćĀöć÷ǰđóČęĂÿŠงขŠćüÿćøกćøēฆþèćìĊęĂĂกĒïïđฉóćąĒêŠúąúĎกคšćìĊęöĊคüćöÿîĔจĒúąøÿîĉ÷öìĊę

ĒêกêŠćงกĆîǰĂíĉïć÷ÿČęĂĂĉîđìĂøŤđîĘêđðŨîÿČęĂìĊęÿćöćøëÿŠงขšĂöĎúĒúąêĂïÿîĂงđกĊę÷üกĆïÿĉîคšćĀøČĂïøĉกćø

ĔîกćøđÿîĂขć÷ĕéšǰöĊกćøðฏĉÿĆöóĆîíŤจąĀüŠćงïøĉþĆìกĆïñĎšïøĉēõคĕöŠđóĊ÷งĒêŠจąÿćöćøëคüïคčöขŠćüÿćø

ĀøČĂขšĂöĎúìĊęđĀĘîĕéšǰĒêŠ÷ĆงÿćöćøëêĂïกúĆïđกĊę÷üกĆïขŠćüÿćøđĀúŠćîĆĚîǰ(õćüĉîĊǰÿčจøĉêÿćíĉê, 2563) 

 

õćóìĊęǰ2.3:ǰêĆüĂ÷ŠćงøĎðĒïïกćøÿČęĂÿćøêøćÿĉîคšćĒòงĔîøĎðĒïïìĊęǰ3 

 

ǰ  

ǰ  
 

éĆงîĆĚîǰÿćöćøëÿøčðĕéšüŠćǰกćøēฆþèćêøงĒúąĒòงǰëĎกîĞćöćĔชšกćøēฆþèćïîÿČęĂĂĉîđìĂøŤđîĘê

đðŨîกćøēฆþèćìĊęó÷ć÷ćöđñ÷ĒóøŠขšĂöĎúđóČęĂìĊęจąÿŠงñúêŠĂñĎšซČĚĂĒúąñĎšขć÷ǰกćøēฆþèćñŠćîǰSocialǰ

MediaǰđóČęĂกøąêčšîĔĀšñĎšïøĉēõคđกĉéกćøêĆéÿĉîĔจซČĚĂǰซċęงĔîðŦจจčïĆîöĊĀúć÷ǰPlatformǰìĊęĕéšøĆïคüćöÿîĔจ

จćกîĆกกćøêúćéǰìĊęêšĂงกćøìĞćกćøēฆþèćÿĉîคšćĒúąïøĉกćø 

2.3.2 ĒîüคĉéìùþฎĊกćøēฆþèćêøงĒúąĒòง 
กćøēฆþèćêøงĒúąĒòงöĊĒîüคĉéĒúąìùþฎĊìĊęîĞćöćĔชšจćกกćøýċกþćĒîüคĉéกŠĂîìĊęöîčþ÷Ťจą

đกĉéกćøจéจĞćÿĉęงĔéÿĉęงĀîċęงĕéšîĆĚîจĞćđðŨîจąêšĂงöĊกćøøĆïøĎšĀøČĂöĊคüćöøĎšđกĊę÷üกĆïÿĉęงîĆĚîǰėǰกŠĂîǰ

đชŠîđéĊ÷üกĆïñĎšïøĉēõคĀćกîĆกกćøêúćéĀøČĂđจšćขĂงêøćÿĉîคšćĂ÷ćกĔĀšñĎšïøĉēõคÿćöćøëจéจĞćêøćÿĉîคšć

ขĂงóüกขćĕéšจċงöĊกćøîĞćđÿîĂกćøēฆþèćĒêŠúąĒïïéĆงîĊĚ 
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øĎðĒïïกćøēฆþèćêøง 

Greenberg ĒúąǰKates (2014)ǰกúŠćüëċงǰøĎðĒïïกćøēฆþèćêøงđðŨîกćøđชČęĂöē÷งกĆï

ñĎšïøĉēõคéšü÷ขšĂöĎúจćกìĆęüēúกǰกćøìĞćกćøêúćéìĊęÿćöćøëđขšćëċงñĎšïøĉēõคêúĂéđüúćǰจċงคüøöĊÿČęĂìĊę

ÿćöćøëđĀĘîõćóÿĉîคšćĕéšǰđชŠîǰöĊõćóǰöĊüĉéĊēĂǰđóČęĂข÷ć÷ÿĉęงìĊęêøćÿĉîคšćîĞćđÿîĂǰéšü÷กćøÿŠงขšĂöĎúìĊę

ëĎกêšĂงกĆïกúčŠöđðŜćĀöć÷ĔîđüúćìĊęëĎกêšĂงǰđîČęĂงจćกÿćöćøëøĎšüŠćǰñĎšïøĉēõคĂ÷ĎŠìĊęĔéจćกēìøýĆóìŤöČĂëČĂǰ

øüöëċงกćøìĊęøĎšüŠćǰñĎšïøĉēõคđขšćĕðéĎĀøČĂĔชšĒĂðóúĉđคชĆîĂąĕøïšćงǰìĞćĔĀšÿćöćøëÿŠงēฆþèćìĊęêøงðøąđéĘî

กĆïÿëćîกćøèŤðŦจจčïĆîǰîĂกจćกîĊĚ÷ĆงÿćöćøëÿŠงøć÷กćøÿŠงđÿøĉöกćøขć÷ĀøČĂøć÷กćøกĉจกøøöêŠćงǰėǰ

ĔĀšกĆïñĎšïøĉēõคđöČęĂđéĉîñŠćîĀøČĂđéĉîđขšćĔกúšøšćîคšćǰđóČęĂĔĀšñĎšïøĉēõคĒüąđขšćøšćîคšćđĀúŠćîĆĚîǰëšćĀćก

ขšĂöĎúóùêĉกøøöกćøĔชšÿĉîคšćขĂงñĎšïøĉēõคöĊĂ÷ĎŠĔîฐćîขšĂöĎúǰøšćîคšćÿćöćøëîĞćđÿîĂÿĉęงìĊęêøงกĆïÿĉęงìĊę

ñĎšïøĉēõคêšĂงกćøĕéš 

Eslinger (2014)ǰĂíĉïć÷ëċงǰøĎðĒïïกćøēฆþèćêøงǰöĊúĆกþèąêŠĂĕðîĊĚ 

1. đðŨîกćøēฆþèćìĊęĕéšüćงĒñîĔĀšñĎšïøĉēõคìĊęคćéüŠćǰจąđðŨîúĎกคšćĔîĂîćคêĕéšóïกĆïÿČęĂǰèǰ

จčéขć÷ǰซċęงĀîšćìĊęขĂงÿČęĂǰèǰจčéขć÷ǰจąêšĂงđðŨîÿČęĂĔîกćøขć÷ÿĉîคšćĕéšìčกìĊęìčกđüúćǰĒúąÿćöćøë

กøąêčšîĔĀšđกĉéกćøêĆéÿĉîĔจซČĚĂĔîìĆîìĊ 

2. đðŨîกćøēฆþèćìĊęđðøĊ÷ïđÿöČĂîēชüŤøĎöǰēé÷กćøîĞćñĎšïøĉēõคìĊęđðŨîîĆกขĘĂððŗŪงÿćöćøëđขšćöć

éĎìĊęøšćîǰđóČęĂêøüจÿĂïĒúąêĆéÿĉîĔจĔîÿĉęงìĊęêšĂงกćøǰĒúąÿĆęงซČĚĂìćงĂĂîĕúîŤĕéšìĆîìĊǰéĆงîĆĚîÿČęĂจąêšĂงìĞć

ĔĀšñĎšïøĉēõคđกĉéðøąÿïกćøèŤìĊęêĊǰĕöŠüŠćจąđðŨîõćóǰÿĊǰĒÿงǰĀøČĂกćøüćงĒîüìćงĔîกćøĂŠćîǰĀøČĂกćøÿŠง

คĎðĂงĔĀšกĆïñĎšïøĉēõคìĊęคúĉðđขšćöćĔîđüĘïĕซêŤ 

3. đðŨîกćøēฆþèćìĊęêĉéêćöñĎšïøĉēõคĕðĕéšìčกìĊęǰĔîขèąìĊęกćøêĆĚงøšćîคšćĂćจêĆĚงĕéšđóĊ÷งìĊęđéĊ÷üǰ

ñĎšïøĉēõคĔชšēìøýĆóìŤǰđชŠîǰēฆþèćìĊęĔชšĒôúêôĂøŤöĂČęîชŠü÷ĔîกćøêĉéêćöขšĂöĎúขĂงñĎšïøĉēõคǰĕéšĒกŠǰกćø

ìĞćÿĒกîïćøŤēคšéĔîøšćîคšćǰĀøČĂĀćÿëćîìĊęêĆĚงขĂงøšćîคšćǰจîìĞćĔĀšñĎšïøĉēõคĂćจĕðìĊęøšćîคšćìĊęจĞćĀîŠć÷

îĆĚîĕéšđú÷ 

4. đðŨîกćøēฆþèćđóČęĂÿøšćงกćøคčšîđค÷ĔĀšกĆïêøćÿĉîคšćöćกขċĚîǰđชŠîǰêćöðŜć÷øëðøąจĞćìćงǰ

đóČęĂĔĀšñĎšïøĉēõคซċöซĆïēฆþèćìčกüĆîจîđกĉéกćøêĆéÿĉîĔจซČĚĂ 

øĎðĒïïกćøēฆþèćĒòง 

ÿĞćîĆกคčšöคøĂงñĎšïøĉēõคĔîกĉจกćøกøąจć÷đÿĊ÷งĒúąēìøìĆýîŤǰ(2564)ǰกúŠćüëċงǰøĎðĒïïกćø

ēฆþèćĒòงǰĕüšüŠćēฆþèćĒòงจąðøćกฏñúĉêõĆèæŤǰĀøČĂêøćÿĉîคšćĒúąïøĉกćøǰđขšćĕðĔîÿŠüîìĊęđðŨî

đîČĚĂĀćøć÷กćøǰĕöŠüŠćจąđðŨîøć÷กćøขŠćüǰúąคøǰÿćøคéĊǰđóúงǰđกöēชüŤǰđøĊ÷úúĉêĊĚǰĄúĄǰซċęงĂćจđðŨîคüćö

êĆĚงĔจขĂงñĎšñúĉêøć÷กćøĒúąđจšćขĂงขĂงÿĉîคšćǰēé÷Ă÷ĎŠĔîøĎðĒïïĕéšìĆĚงกćøêกúงđóČęĂÿŠงđÿøĉöกćøขć÷ǰ

ĀøČĂกćøจŠć÷đงĉîǰñúðøąē÷ชîŤêĂïĒìîĂČęîǰėǰđóČęĂñúìćงíčøกĉจǰìĆĚงîĊĚǰēฆþèćĒòงǰจċงđðŨîüĉíĊกćøĀîċęงĔî

กćøÿŠงขšĂöĎúÿĎŠñĎšïøĉēõคñŠćîÿČęĂêŠćงǰėǰĂ÷ŠćงĒîïđîĊ÷îǰđðŜćĀöć÷êęĞćÿčéคČĂĔĀšñĎšïøĉēõคǰĶöĂงđĀĘîÿĉîคšćķǰ
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ìĆĚงîĊĚǰēฆþèćĒòงđกĉéจćกคŠćĔชšจŠć÷Ĕîกćøēฆþèćǰ(êøง)ǰÿĎงǰöĊñĎกขćéđüúćēฆþèćĕðĀöéĒúšüǰéĆงîĆĚîǰ

ñĎšñúĉêøć÷กćøจċงĔชšǰēฆþèćĒòงđðŨîกćøđóĉęöĂĞćîćจĔîกćøêŠĂøĂงกĆïđจšćขĂงÿĉîคšćǰĒúąđóĉęöøć÷ĕéš

ĔĀšกĆïêîđĂงĀøČĂÿëćîĊǰซċęงđöĘéđงĉîจćกēฆþèćĒòงÿŠüîĔĀญŠĕöŠëĎกêøüจÿĂïǰēฆþèćĒòงĒêกêŠćงจćก

ēฆþèćǰìĊęกćøēฆþèćǰ(êøง)ǰขć÷ÿĉîคšćǰĀøČĂïøĉกćøกĆîĂ÷ŠćงēจŠงĒจšงǰñĎšïøĉēõคöĆกจąøĎšêĆüǰĒúąĀúĊกđúĊę÷ง

ìĊęจąøĆïชöǰøĆïôŦงĕéšǰĒúąïćงคøĆĚงǰđøćĂćจĕöŠĕéšøĆïøĎšëċงđจêîćéĆงกúŠćüขĂงกćøđĀĘîĀøČĂĕéš÷ĉîđกĊę÷üกĆï

ÿĉîคšćĀøČĂïøĉกćøìĊęĒòงĕüšĔîđîČĚĂĀćøć÷กćøĕéšǰจċงĀöć÷คüćöüŠćǰคüćöĕöŠøĎšìĞćĔĀšđøćĕöŠìĆîøąüĆงêĆü 

ðüøøýǰจĆîìøŤđóĘญǰ(2564)ǰĂíĉïć÷ëċงǰøĎðĒïïกćøēฆþèćĒòงǰöĊúĆกþèąêŠĂĕðîĊĚ 

1. กćøĒòงõćóกøćôŗกǰđðŨîēฆþèćĒòงìĊęöĊกćøðøćกฏēúēกšขĂงÿĉîคšćđðŨîúĆกþèą

õćóกøćôŗกöčöจĂìĆĚงêĂîêšîĒúąìšć÷øć÷กćøĀøČĂĒöšกøąìĆęงøąĀüŠćงìĊęøć÷กćøกĞćúĆงéĞćđîĉîĂ÷ĎŠ

îĂกจćกîĊĚøüöĕðëċงðŜć÷ēฆþèćขîćéĔĀญŠìĊęðøćกฏĂ÷ĎŠĔîđøČęĂง 

2. กćøĒòงÿðĂêÿĆĚîǰđðŨîēฆþèćĒòงìĊęöĊúĆกþèąđðŨîÿðĂêÿĆĚîǰđชŠîǰēé÷ǰชŠüงîĊĚÿîĆïÿîčî...ǰ

ĀøČĂÿîĆïÿîčîēé÷...ǰēé÷öćกöĆกðøćกฏกŠĂîđขšćชŠüงøć÷กćøĔîĒêŠúąชŠüง 

3. กćøĒòงกĆïüĆêëčǰđðŨîกćøÿĂéĒìøกÿĉîคšćĀøČĂúĆกþèąขĂงÿĉîคšćìĊęöĊúĆกþèąđðŨîÿĉęงขĂง

ĀøČĂĒñŠîðŜć÷đขšćĕðđðŨîÿŠüîĀîċęงĔîøć÷กćøĕöŠüŠćจąđðŨîĒñŠîðŜć÷ชČęĂÿĉîคšćñĎšÿîĆïÿîčîøć÷กćøìĆĚงĔî

úĆกþèąõćóîĉęงĒúąõćóđคúČęĂîĕĀüฉćกøć÷กćøกćøüćงÿĉęงขĂงðøąกĂïïîēêŢąóĉíĊกøēé÷öĊēúēกšขĂง

ÿĉîคšćðøąกĂïĂ÷ĎŠéšü÷ĔîúĆกþèąìĊęกúšĂงÿćöćøëจĆïõćóĔĀšñĎšชöøć÷กćøöĂงđĀĘîĕéšĂ÷ŠćงชĆéđจî

êúĂéđüúćĀøČĂคĂöóĉüđêĂøŤēîšêïčŢกìĊęîĞćöćüćงĕüšđฉ÷ǰėǰđðŨîêšî 

4. กćøĒòงกĆïïčคคúǰđðŨîกćøÿĂéĒìøกÿĉîคšćĀøČĂúĆกþèąขĂงÿĉîคšćđขšćĕðđðŨîÿŠüîĀîċęงĀøČĂ

öĊคüćöÿĆöóĆîíŤกĆïêĆüïčคคúđชŠîǰđÿČĚĂñšćĒúąđคøČęĂงĒêŠงกć÷ìĊęêĆüúąคøĀøČĂóĉíĊกøĔÿŠĀøČĂĔÿŠđÿČĚĂìĊęöĊēúēกš

ïšćงกĘüćงêĆüúąคøĀúĆกǰĀøČĂĕöŠกĘĕĀšđðŨîêĆüêúกîĞćđÿîĂÿĉîคšćĔĀšđĀĘîđชŠîđéĊĜ÷üกĘĀĉüîĚĞćĒúšüกĘđéĉîĕðéČęöǰ

đðŨîêšî 

5. กćøĒòงกĆïđîČĚĂĀćǰđðŨîกćøÿĂéĒìøกÿĉîคšćĀøČĂúĆกþèąขĂงÿĉîคšćđขšćĕðđðŨîÿŠüîĀîċęง

ขĂงđîČĚĂĀćøć÷กćøǰđชŠîǰกćøÿîĆïÿîčîชŠüงøć÷กćø, กćøÿîĆïÿîčîøćงüĆúēé÷ïĂกìĊęöćìĊęĕðüŠćøćงüĆúîĊĚ

đðŨîøćงüĆúìĊęöĊÿĉîคšćøć÷ĔéđðŨîñĎšÿîĆïÿîčî, óĉđýþìĊęóĉíĊกøǰÿüöĔÿŠĕéšøĆïกćøÿîĆïÿîčîöćจćกĒĀúŠงĔéǰ

đðŨîêšî 
éĆงîĆĚîจċงÿćöćøëÿøčðĕéšüŠćǰĒîüคĉéìùþฎĊกćøēฆþèćêøงĒúąĒòงöĊกćøîĞćĒîüคĉéกćøจéจĞć

ðŦจจĆ÷ìĊęöĊĂĉìíĉóúêŠĂกćøøĆïøĎšêŠĂÿČęĂēฆþèćĒúąกøąïüîกćøĔîกćøจéจĞćǰĒúąขĆĚîêĂîกćøøĆïøĎšǰöćðøĆï

ĔชšđóČęĂĔĀšกøąêčšîกćøøĆïøĎšขĂงïčคคúîĆĚîêŠĂÿĉęงìĊęĕéšîĞćđÿîĂĕðกćøēฆþèćêøงĒúąĒòงĕðกĆïđîČĚĂĀć

ĂĂîĕúîŤǰñĎšüĉจĆ÷จċงýċกþćĒîüคĉéìùþฎĊĒîüคĉéìùþฎĊกćøēฆþèćêøงĒúąĒòงöćüĉđคøćąĀŤëċง

คüćöÿĆöóĆîíŤขĂงđîČĚĂĀćขšĂöĎúìĊęĔชšĔîกćøýċกþćüĉจĆ÷คøĆĚงîĊĚ 
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2.4 ĒนüคĉดĒúąทùþฎĊđกĊę÷üกĆบกćøđปúĊę÷นĒปúงóùตĉกøøöขĂงผĎšบøĉēõค 
 

2.4.1 คüćöĀöć÷óùêĉกøøöขĂงñĎšïøĉēõค 

ñĎšïøĉēõคìĊęöĊóùêĉกøøöกćøïøĉēõคēฆþèćïîđôซïčŢกöĊกćøĔชšงćîĔîชŠüงđüúćǰ20.01-00.00ǰî.ǰ
ซċęงöĊøą÷ąđüúćกćøĔชšงćîđôซïčŢกöćกกüŠćǰ5ǰชĆęüēöงêŠĂüĆîǰîĂกจćกîĆĚî÷ĆงóïüŠćǰกćøēฆþèćïîđôซïčŢก

ìĞćĔĀšøąéĆïกćøêĆéÿĉîĔจซČĚĂĂ÷ĎŠĔîøąéĆïöćกìĊęÿčéǰēé÷đôซïčŢกöĊÿŠüîชŠü÷ĔĀšêĆéÿĉîĔจซČĚĂÿĉîคšćĒôชĆîìĊę

ÿîĔจđøĘüขċĚîĒúąðŜć÷ēฆþèćขĂงÿĉîคšćĒôชĆîïîǰđôซïčŢกöĊñúêŠĂกćøêĆéÿĉîĔจซČĚĂÿĉîคšćĒôชĆîǰ(øĆì÷ćǰ

đจøĉญøĎð, 2562) 

ñĎšïøĉēõคìĊęöĊóùêĉกøøöกćøïøĉēõคēฆþèćïîđôซïčŢกÿŠงñúĔĀšñĎšïøĉēõคöĊÿŠüîøŠüöĔîกćøēฆþèć

ñŠćîđôซïčŢกëċงǰ14.42%ǰđöČęĂđìĊ÷ïกĆïĂĉîÿêćĒกøöìĊęöĊÿŠüîøŠüöĔîกćøēฆþèćđóĊ÷งǰ10.35%ǰ(èíĊõĆÿøŤǰ

éĉþ÷ćĕêøóĆçîŤ, 2563) 

đôซïčŢกöĊǰEngagement ÿĎงกüŠćĂĉîÿêćĒกøöǰจćกñĎšĔชšงćîǰđôซïčŢกìĆĚงĀöéöĊĂĆêøćกćø

êĂïÿîĂงǰ2.61%ǰêŠĂüĆîǰđöČęĂđìĊ÷ïกĆïǰĂĉîÿêćĒกøöǰìĊęöĊĂĆêøćกćøêĂïÿîĂงǰ0.55%ǰêŠĂüĆîǰจćก

ขšĂöĎúéĆงกúŠćüǰóïüŠćǰĂĉîÿêćĒกøöđðŨîĒóúêôĂøŤöìĊęÿøšćงกćøöĊÿŠüîøŠüöĕéšöćกกüŠćĂĉîÿêćĒกøöǰ

ĒúąÿČęĂÿĆงคöĂĂîĕúîŤĂČęîǰėǰĒúąøĎðĒïïขĂงđîČĚĂĀćìĊęÿøšćงกćøöĊÿŠüîøŠüöǰคČĂǰøĎðõćóöĊĂĆêøćกćø

êĂïÿîĂงǰ2.69%ǰêŠĂüĆîǰöćกกüŠćüĉéĊēĂìĊęöĊĂĆêøćกćøêĂïÿîĂงǰ1.47%ǰêŠĂüĆîǰ(Ms.îก÷Ďง, 2563) 

จćกขšĂคüćöขšćงêšîจċงÿøčðĕéšüŠćǰóùêĉกøøöกćøïøĉēõคēฆþèćïîđôซïčŢกǰĀöć÷ëċงǰกćøกøąìĞć

ขĂงïčคคúขĆĚîêĂîĔîกćøêĆéÿĉîĔจขĂงĒêŠúąïčคคúìĊęđกĊę÷üขšĂงĒúąóċงóĂĔจĔîกćøซČĚĂÿĉîคšćïøĉกćøđóČęĂ

êĂïÿîĂงคüćöêšĂงกćøขĂงêîđĂงđĀĘîĕéšจćกกćøöĊÿŠüîøŠüöĔîกćøēฆþèćñŠćîđôซïčŢกĔîøĎðĒïïêŠćงǰėǰ

ซċęงกćøöĊÿŠüîøŠüöéĆงกúŠćüöĊÿŠüîชŠü÷ĔĀšêĆéÿĉîĔจซČĚĂÿĉîคšćìĊęÿîĔจđøĘüขċĚî 
2.4.2 ðŦจจĆ÷éšćîกćøđðúĊę÷îĒðúงóùêĉกøøöขĂงñĎšïøĉēõค 

ñĎšïøĉēõคจąĒÿéงóùêĉกøøöđóøćąöĊÿĉęงđøšćĀøČĂÿĉęงกøąêčšîìĞćĔĀšđกĉéคüćöêšĂงกćøǰēé÷จąëĎก

ðŜĂîđขšćÿĎŠคüćöøĎšÿċกîċกคĉéขĂงñĎšïøĉēõคǰซċęงđðøĊ÷ïđÿöČĂîกúŠĂงéĞćǰēé÷ñĎšñúĉêĕöŠÿćöćøëคćéคąđîĕéšüŠć

คüćöøĎšÿċกîċกคĉéĕéšđกĉéขċĚîǰđîČęĂงจćกĕéšøĆïĂĉìíĉóúǰจćกðŦจจĆ÷ĔéïšćงǰซċęงñĎšïøĉēõคจąđกĉéกćøêĂïÿîĂงǰ

(Response)ǰđøĊ÷กüŠćǰêĆüĒïïóùêĉกøøöñĎšïøĉēõคüŠćǰÿĉęงกøąêčšîกćøêĂïÿîĂงǰ(Stimulus-Responseǰ

Model:ǰS-RǰModel)ǰēé÷öĊøć÷úąđĂĊ÷éǰéĆงîĊĚ 

1. ÿĉęงกøąêčšîǰ(Stimulus)ǰÿĉęงกøąêčšîĂćจจąđกĉéขċĚîđĂงจćกõć÷ĔîøŠćงกć÷ǰĒúąÿĉęงกøąêčšîจćก

õć÷îĂกǰìĊęđðŨîÿĉęงกøąêčšîìĞćĔĀšñĎšïøĉēõคđกĉéคüćöêšĂงกćøñúĉêõĆèæŤǰซċęงđðŨîđĀêčจĎงĔจĔĀšđกĉéกćøđúČĂก

ซČĚĂÿĉîคšćĀøČĂïøĉกćøǰēé÷öĊđĀêčจĎงĔจĒúąđĀêčñúđðŨîÿĉęงกøąêčšîǰĔîéšćîจĉêüĉì÷ćǰ(ĂćøöèŤ)ǰÿĉęงกøąêčšî

õć÷îĂกĒïŠงĂĂกđðŨîǰ1)ǰÿĉęงกøąêčšîìćงกćøêúćéǰ(MarketingǰStimulus)ǰđðŨîÿĉęงกøąêčšîìĊęÿćöćøë

คüïคčöĒúąêšĂงจĆéĔĀšöĊขċĚîđðŨîÿĉęงกøąêčšîìĊęđกĊę÷üขšĂงกĆïÿŠüîðøąÿöìćงกćøêúćéǰ(MarketingǰMix)ǰ
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ðøąกĂïéšü÷ǰéšćîñúĉêõĆèæŤǰéšćîøćคćǰéšćîชŠĂงìćงกćøจĞćĀîŠć÷ǰĒúąéšćîกćøÿŠงđÿøĉöกćøêúćéǰĒúąǰ

2)ǰÿĉęงกøąêčšîĂČęîǰėǰ(OtherǰStimulus)ǰđðŨîÿĉęงกøąêčšîคüćöêšĂงกćøñĎšïøĉēõคìĊęĂ÷ĎŠõć÷îĂกĂงคŤกćøĒúą

ĕöŠÿćöćøëคüïคčöĕéšǰÿĉęงกøąêčšîđĀúŠćîĊĚǰĕéšĒกŠǰÿĉęงกøąêčšîìćงđýøþฐกĉจ ìćงđìคēîēú÷ĊǰìćงüĆçîíøøöǰ

ìćงกฎĀöć÷ĒúąกćøđöČĂงǰìĊęÿŠงñúêŠĂกćøêĆéÿĉîĔจđúČĂกซČĚĂĀøČĂĔชšïøĉกćøขĂงñĎšïøĉēõค đöČęĂñĎšïøĉēõค

øĆïชöชŠĂงîĆĚîĂ÷ĎŠǰđĀĘîëċงกćøøĊüĉüēฆþèćìĊęชüîđชČęĂđðŨîÿĉęงกøąêčšîìćงđýøþฐกĉจǰđðŨîðŦจจĆ÷ìĊęกøąêčšîìćง

đìคēîēú÷ĊǰìćงüĆçîíøøöǰจċงìĞćĔĀšñĎšïøĉēõคĂ÷ćกจąĔชšÿĉîคšćìĊęĕéšøĆïชöñŠćîĂĂîĕúîŤ 

2. กúŠĂงéĞćĀøČĂคüćöøĎšÿċกîċกคĉéขĂงñĎšซČĚĂǰñĎšïøĉēõคǰ(BuyerĴsǰBlackǰBox)ǰคüćöøĎšÿċกîċกคĉé

ขĂงñĎšซČĚĂđðøĊ÷ïđÿöČĂîกúŠĂงéĞćǰ(BlackǰBox)ǰซċęงñĎšñúĉêĀøČĂñĎšขć÷ǰĕöŠÿćöćøëìøćïĕéšจċงêšĂงó÷ć÷ćö

คšîĀćǰĕéšĒกŠǰ1)ǰคüćöøĎšÿċกîċกคĉéขĂงñĎšซČĚĂǰñĎšïøĉēõคǰðøąกĂïéšü÷ǰ6ǰðŦจจĆ÷ǰĕéšĒกŠǰ(1)ǰðŦจจĆ÷éšćî

üĆçîíøøöǰ(2)ǰðŦจจĆ÷éšćîÿĆงคöǰ(3)ǰðŦจจĆ÷éšćîจĉêüĉì÷ćǰ(4)ǰðŦจจĆ÷ÿŠüîïčคคúǰ(5)ǰðŦจจĆ÷éšćî

ÿëćîกćøèŤǰĒúąǰ(6)ǰðŦจจĆ÷éšćîđìคēîēú÷Ċ  Ēúąǰ2)ǰกøąïüîกćøêĆéÿĉîĔจĔชšïøĉกćøขĂงñĎšซČĚĂǰ

ðøąกĂïéšü÷ǰ5ǰขĆĚîêĂîǰคČĂǰǰ(1)ǰกćøøĆïøĎšðŦญĀćǰ(2)ǰกćøคšîĀćขšĂöĎúǰ(3)ǰกćøðøąđöĉîñúìćงđúČĂกǰ

(4)ǰกćøêĆéÿĉîĔจĔชšïøĉกćøǰĒúąǰ(5)ǰóùêĉกøøöõć÷ĀúĆงกćøซČĚĂǰซċęงđกĉéจćกÿĉęงกøąêčšîõć÷ĔîĒúą

õć÷îĂกǰĕöŠÿćöćøëÿîĂงǰคüćöêšĂงกćøĕéšìĆîìĊ 

3. กćøêĂïÿîĂงขĂงñĎšซČĚĂñĎšïøĉēõคǰ(BuyĴsǰResponse)ǰซċęงöĊกćøêĆéÿĉîĔจจćกðøąđéĘîêŠćงǰėǰ

ĕéšĒกŠǰกćøđúČĂกñúĉêõĆèæŤêĆüĂ÷ŠćงǰกćøđúČĂกêøćÿĉîคšćǰกćøđúČĂกñĎšขć÷ǰกćøđúČĂกđüúćĔîกćøซČĚĂǰĒúą

กćøđúČĂกðøĉöćèกćøซČĚĂǰđðŨîêšî 

กćøüĉđคøćąĀŤĔĀšìøćïëċงóùêĉกøøöขĂงñĎšïøĉēõคđðŨîกćøüĉจĆ÷ĀøČĂคšîĀćđกĊę÷üกĆïóùêĉกøøö

กćøซČĚĂĀøČĂกćøĔชšขĂงñĎšïøĉēõคǰēé÷ĔชšคĞćëćöชŠü÷ĔîกćøüĉđคøćąĀŤđóČęĂคšîĀćคĞćêĂïđกĊę÷üกĆïóùêĉกøøö

ñĎšïøĉēõคǰคČĂǰ6W1HǰซċęงðøąกĂïĕðéšü÷ 

1. ĔคøïšćงĂ÷ĎŠĔîêúćéđðŜćĀöć÷ǰ(Whoǰisǰinǰtheǰtargetǰmarket)ǰđðŨîคĞćëćöđóČęĂĔĀšìøćï

ëċงúĆกþèąกúčŠöđðŜćĀöć÷ǰ(Occupants)ǰ4ǰéšćîǰคČĂǰðŦจจĆ÷ÿŠüîïčคคúǰõĎöĉýćÿêøŤǰจĉêüĉì÷ćĀøČĂจĉê

üĉđคøćąĀŤǰĒúąóùêĉกøøöýćÿêøŤǰýċกþćðŦจจĆ÷ขĂงñĎšïøĉēõคìĊęđðŨîกúčŠöđðŜćĀöć÷ĔîกćøøĆïชöǰđชŠîǰกćø

îĞćõĎöĉýćÿêøŤǰจĉêüĉì÷ćĀøČĂจĉêüĉđคøćąĀŤǰĒúąóùêĉกøøöýćÿêøŤǰĔîกćøìĞćöĂงđĀĘîÿĉîคšćขèąìĊę

ēฆþèćกćøÿîĆïÿîčîชŠüงøć÷กćøǰกćøÿîĆïÿîčîøćงüĆúēé÷ïĂกìĊęöćìĊęĕðüŠćøćงüĆúîĊĚđðŨîøćงüĆúìĊęöĊ

ÿĉîคšćøć÷đðŨîñĎšÿîĆïÿîčîǰĔîกćøýċกþćǰĔคøïšćงĂ÷ĎŠĔîêúćéđðŜćĀöć÷ǰ(Whoǰisǰinǰtheǰtargetǰ

market)ǰจċงêšĂงýċกþćëċงกúčŠöñĎšïøĉēõคคüćöêšĂงกćøขĂงêúćéđðŜćĀöć÷ 

2. ñĎšïøĉēõคêšĂงกćøซČĚĂĂąĕøǰ(Whatǰdoesǰtheǰconsumerǰbuy)ǰđðŨîคĞćëćöđóČęĂĔĀšìøćï

ëċงÿĉęงǰìĊęñĎšïøĉēõคêšĂงกćøจćกñúĉêõĆèæŤǰ(Object)ǰคČĂǰêšĂงกćøคčèÿöïĆêĉĀøČĂÿŠüîðøąกĂïขĂง

ñúĉêõĆèæŤǰ(Productǰcomponent)ǰĒúąคüćöĒêกêŠćงìĊęđĀîČĂกüŠćคĎŠĒขŠงǰ(Competitiveǰ

differentiation) 
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3. ìĞćĕöñĎšïøĉēõคจċงĕéšêĆéÿĉîĔจซČĚĂǰ(Whyǰdoesǰtheǰconsumerǰbuy)ǰđðŨîคĞćëćöđóČęĂìĊęจąǰ

êšĂงกćøìøćïüĆêëčðøąÿงคŤĔîกćøซČĚĂǰ(Objectives)ǰñĎšïøĉēõคซČĚĂÿĉîคšćđóČęĂÿîĂงคüćöêšĂงกćøéšćî

øŠćงกć÷Ēúąéšćîจĉêüĉì÷ćǰđชŠîǰĔîกćøøĆïชöēฆþèćÿĉîคšćñĎšïøĉēõคìĊęĕéšđĀĘîกćøøĊüĉüÿĉîคšćǰĀøČĂจćกกćø

ĒòงĔîøĎðĒïïøć÷กćøìĊęöĊกćøēฆþèćชüîđชČęĂจċงìĞćĔĀšñĎšïøĉēõคจċงĕéšêĆéÿĉîĔจซČĚĂ 

4. ĔคøïšćงöĊÿŠüîøŠüöĔîกćøêĆéÿĉîĔจซČĚĂǰ(Whoǰparticipatesǰinǰtheǰbuying)ǰđðŨîคĞćëćöǰ

đóČęĂêšĂงกćøìøćïëċงïìïćìขĂงกúčŠöêŠćงǰėǰ(Organizations)ǰìĊęöĊĂĉìíĉóúêŠĂกćøêĆéÿĉîĔจซČĚĂขĂง

ñĎšïøĉēõคซċęงðøąกĂïéšü÷ñĎšøĉđøĉęöǰñĎšöĊĂĉìíĉóúǰñĎšêĆéÿĉîĔจซČĚĂǰñĎšซČĚĂĒúąñĎšĔชš 

5. ñĎšïøĉēõคซČĚĂđöČęĂĔéǰ(Whenǰdoesǰtheǰconsumerǰbuy)ǰđðŨîคĞćëćöđóČęĂêšĂงกćøìøćïëċงǰ

ēĂกćÿĔîกćøซČĚĂǰ(Occasions)ǰđชŠîǰซČĚĂชŠüงđéČĂîĔéขĂงðŘǰชŠüงùéĎกćúĔéขĂงðŘǰชŠüงüĆîĔéขĂงđéČĂîǰ

ชŠüงđüúćĔéขĂงüĆîǰซČĚĂĔîēĂกćÿóĉđýþǰĀøČĂđìýกćúüĆîÿĞćคĆญêŠćงǰėǰđชŠîǰĔîกćøจĆéìĞćøĎðĒïïēฆþèćǰ

êšĂงöĊกćøýċกþćชŠüงđüúćǰĀøČĂđìýกćúüĆîÿĞćคĆญêŠćงǰėǰđóČęĂîĞćđÿîĂÿĉîคšćĔîøĎðĒïïēฆþèćĒòงđóČęĂĔĀš

ñĎšïøĉēõคÿąìšĂîđจêîćøöèŤǰĒúąđóČęĂĔĀšêøงêćöคüćöêšĂงกćøขĂงñĎšïøĉēõคĔîชŠüงขĂงđüúćîĆĚîǰėǰ 

6. ñĎšïøĉēõคซČĚĂìĊęĕĀîǰ(Whereǰdoesǰtheǰconsumerǰbuy)ǰđðŨîคĞćëćöđóČęĂêšĂงกćøìøćï

ëċงǰชŠĂงìćงĀøČĂĒĀúŠงǰ(Outlets)ǰìĊęñĎšïøĉēõคซČĚĂđชŠîǰĀšćงÿøøóÿĉîคšćǰซĎđðĂøŤöćøŤđกĘêǰĀøČĂøšćîขć÷ขĂงǰ

đðŨîêšîǰđชŠîǰĔîกćøēฆþèćĒòงÿĉîคšćöĆกöĊกćøïĂกกüŠćëċงคčèÿöïĆêĉขĂงÿĉîคšćĒúąöĊกćøóĎéëċง

คüćöÿĆöóĆîíŤกĆïêĆüïčคคúđชŠîǰđÿČĚĂñšćซČĚĂจćกìĊęĕĀîöćĒúąđคøČęĂงĒêŠงกć÷ขĂงĂąĕøìĊęêĆüúąคøĀøČĂ

óĉíĊกøĔÿŠĀøČĂĔÿŠđÿČĚĂìĊęöĊēúēกšĔîêĆüúąคøĀúĆกจċงìĞćĔĀšñĎšïøĉēõคÿćöćøëøĆïøĎšüŠćÿćöćøëซČĚĂÿĉîคšćĕéšจćกìĊę

ĕĀîĕéšïšćง 

7. ñĎšïøĉēõคซČĚĂĂ÷Šćงĕøǰ(Howǰdoesǰtheǰconsumerǰbuy)ǰđðŨîคĞćëćöđóČęĂêšĂงกćøìøćïǰ

ขĆĚîêĂîĔîกćøêĆéÿĉîĔจซČĚĂǰ(Operations)ǰซċęงðøąกĂïéšü÷กćøøĆïøĎšðŦญĀćǰกćøคšîĀćขšĂöĎúǰกćøðøąđöĉîǰ

ñúìćงđúČĂกǰกćøêĆéÿĉîĔจซČĚĂǰĒúąคüćöøĎšÿċกĀúĆงกćøซČĚĂ 

ĒúąîĂกจćกîĊĚ÷ĆงÿĂéคúšĂงกĆïĒîüคĉéขĂงǰEslami,ǰetǰal.ǰ(2018, ĂšćงĔîǰèíĊõĆÿøŤǰéĉþ÷ć

ĕêøóĆçîŤ, 2563)ǰĕéšกúŠćüĕüšüŠćǰóùêĉกøøöขĂงñĎšïøĉēõคǰđîČęĂงจćกñĎšïøĉēõคđกĉéóùêĉกøøöกćøĀúĊกđúĊę÷ง

กćøđðŗéøĆïชöēฆþèćǰđกĉéจćกđìคēîēú÷ĊกćøÿČęĂÿćøìĊęöĊกćøóĆçîćöćกขċĚîǰñĎšïøĉēõคđĂงÿćöćøëøĆïÿČęĂ

ĕéšĀúćกĀúć÷ชŠĂงìćงǰđชŠîǰñĎšïøĉēõคÿćöćøëéĎøć÷กćøĀøČĂúąคøēìøìĆýîŤ÷šĂîĀúĆงĕéšñŠćî÷ĎìĎðĀøČĂ

ĒĂðóúĉđคชĆîêŠćงǰėǰĀøČĂìĞćกĉจกøøöĂ÷ŠćงĂČęîĀúć÷ǰėǰĂ÷ŠćงĕðóøšĂöกĆîǰìĞćĔĀšĕöŠÿîĔจìĊęจąøĆïชö

ēฆþèćǰซċęงēฆþèćĒïïđéĉöìĊęđîšîกćøขć÷ÿĉîคšćĀøČĂïøĉกćøîĆĚîĕöŠöĊคüćöēééđéŠîìĊęจąéċงéĎéคüćöÿîĔจ

จćกñĎšïøĉēõคĕéšǰจċงđðŨîÿćđĀêčìĊęĂčêÿćĀกøøöēฆþèćêšĂงðøĆïêĆüēé÷Ĕชšกú÷čìíŤêŠćงǰėǰĔîกćøđขšćëċง

ñĎšïøĉēõคöćกขċĚîǰđชŠîǰöĊēฆþèćĒòงìĊęÿĂéĒìøกđขšćöćĔîđîČĚĂĀćøć÷กćøĕéšĂ÷ŠćงĒîïđîĊ÷îǰñĎšïøĉēõคìĊę

ชöøć÷กćøĕöŠĕéšøĎšÿċกüŠćกĞćúĆงēéîÿČęĂÿćøđóČęĂจąขć÷ÿĉîคšćǰจċงชŠü÷úéกćøðฏĉđÿíĔîกćøđúČĂกชöēฆþèć
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ขĂงñĎšïøĉēõคĕéšǰđóøćąñĎšïøĉēõคĕöŠìĆîĕéšøąüĆงĒúąÿĆงđกêขèąชöøć÷กćøêŠćงǰėǰĂ÷ŠćงđóúĉéđóúĉîĕðกĆï

đîČĚĂĀćǰ(ðøöĉîìøŤǰýĉøĉîčกčúüĆçî, 2560) 

จćกขšĂคüćöéĆงกúŠćüขšćงêšîÿøčðĕéšüŠćǰðŦจจĆ÷éšćîกćøđðúĊę÷îĒðúงóùêĉกøøöขĂงñĎšïøĉēõคกćø

üĉđคøćąĀŤđóČęĂคšîĀćคĞćêĂïđกĊę÷üกĆïóùêĉกøøöñĎšïøĉēõคǰซċęงðøąกĂïĕðéšü÷ǰÿĉęงกøąêčšîǰ(Stimulus)ǰ

กúŠĂงéĞćĀøČĂคüćöøĎšǰกćøêĂïÿîĂงขĂงñĎšซČĚĂñĎšïøĉēõคǰđóČęĂýċกþćกćøüĆéðøąÿĉìíĉñúǰFacebookǰPageǰ

กćøýċกþćđîČĚĂĀćกćøēฆþèćêøงĒúąĒòงǰกøèĊýċกþćǰýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤ 

2.4.3 กćøđðúĊę÷îĒðúงóùêĉกøøöขĂงñĎšïøĉēõคïîĂĂîĕúîŤ 
ðŦจจčïĆîóùêĉกøøöขĂงñĎšïøĉēõคïîĂĂîĕúîŤöĊÿĎงขċĚîǰĂĉîđìĂøŤđîĘêđðŨîĒĀúŠงขšĂöĎúìĊęöĊÿĉîคšćĂ÷ĎŠ

ĔîîĆĚîจĞćîüîöćกîĂกจċงöĊคüćöÿąéüกøüéđøĘüǰéĆงîĆĚîǰจċงÿćöćøëĂíĉïć÷ǰĒúąÿøčðĕéšéĆงîĊĚ 

óùêĉกøøöขĂงñĎšïøĉēõคïîĂĂîĕúîŤǰĀöć÷ëċงǰกøąïüîกćøซČĚĂñŠćîĂĉîđìĂøŤđîĘêǰìĊęñĎšïøĉēõค

đðŨîคîđúČĂกĒúąýċกþćĀćĒĀúŠงขšĂöĎúǰĔîกćøซČĚĂขĂงĂĂîĕúîŤǰ(èíĊõĆÿøŤǰéĉþ÷ćĕêøóĆçîŤ, 2563) 

óùêĉกøøöขĂงñĎšïøĉēõคïîĂĂîĕúîŤĀöć÷ëċงǰกćøîĞćøĎðĒïïขĂงđìคēîēú÷ĊĔîøĎðĒïïêŠćงǰėǰ

öćðøą÷čกêŤĔชšÿĞćĀøĆïðøąÿïกćøèŤกćøคšćĀćขšĂöĎúǰñŠćîĂĂîĕúîŤǰซċęงðøąกĂïéšü÷óùêĉกøøö

éĆงêŠĂĕðîĊĚ 

1. คüćöêšĂงกćøĔîกćøđúČĂกøĆïøĎšǰĀöć÷ëċงǰกćøøĆïëċงคčèõćóขĂงขšĂöĎúǰคüćöëĎกêšĂงขĂง

ขšĂöĎú 

2. ชŠĂงìćงĂĂîĕúîŤǰĀöć÷ëċงǰกćøîĞćÿĉîคšćĕððøąกćýขć÷êćöđüĘïĕซêŤǰĀøČĂǰMarketplaceǰ

ìĊęñĎšซČĚĂกĆïñĎšขć÷ĂĂîĕúîŤóïกĆîǰĕöŠüŠćจąđðŨîđüĘïĕซêŤĀøČĂชŠĂงìćงĔîกćøÿČęĂÿćøðøąđõìǰFacebookǰ

ĒúąǰLineǰđðŨîêšî 
3. óùêĉกøøöกćøĒÿüงĀćขšĂöĎúǰóùêĉกøøöกćøðøąđöĉîìćงđúČĂกǰĀöć÷ëċงǰĀúĆงจćกìĊę

ñĎšïøĉēõคêšĂงกćøซČĚĂÿĉîคšćǰกĘจąđøĉęöìĞćกćøÿČïคšîøć÷úąđĂĊ÷éขĂงÿĉîคšćîĆĚîǰėǰđóČęĂĔชšđðŨîĒîüìćง

ðøąกĂïกćøêĆéÿĉîĔจĔîกćøซČĚĂ 

4. óùêĉกøøöĔîกćøđúČĂกซČĚĂǰĀöć÷ëċงǰóùêĉกøøöกćøđúČĂกซČĚĂđóČęĂêĂïÿîĂงคüćöêšĂงกćøǰ

ขĂงêîđĂง 

5. óùêĉกøøöกćøïøĉĀćøจĆéกćøéšćîกćøđงĉîǰĀöć÷ëċงǰกćøïøĉĀćøđøČęĂงđงĉîǰĔîกćøêĂïÿîĂงǰ

êŠĂคüćöจĞćđðŨîĀøČĂคüćöêšĂงกćøĔîกćøĔชšจŠć÷ขĂงêîđĂงǰ(õćüĉîĊǰÿčจøĉêÿćíĉê, 2563) 

éĆงîĆĚîจċงÿćöćøëÿøčðĕéšüŠćǰกćøđðúĊę÷îĒðúงóùêĉกøøöขĂงñĎšïøĉēõคïîĂĂîĕúîŤǰคČĂ

กøąïüîกćøซČĚĂñŠćîĂĉîđìĂøŤđîĘêǰìĊęñĎšïøĉēõคđðŨîคîđúČĂกĒúąýċกþćĀćĒĀúŠงขšĂöĎúǰĔîกćøซČĚĂขĂง

ĂĂîĕúîŤǰðøąกĂïéšü÷ǰคüćöêšĂงกćøĔîกćøđúČĂกøĆïøĎšñŠćîǰชŠĂงìćงĂĂîĕúîŤǰóùêĉกøøöกćøĒÿüงĀć

ขšĂöĎúǰóùêĉกøøöĔîกćøđúČĂกซČĚĂǰĒúąóùêĉกøøöกćøïøĉĀćøจĆéกćøǰéšćîกćøđงĉîǰซċęงñĎšüĉจĆ÷ĕéšîĞćöćĔชš
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đðŨîêĆüĒðøĔîกćøýċกþćëċงกćøēฆþèćêøงĒúąĒòงĕðกĆïøĎðĒïïกćøēฆþèćñŠćîǰFacebookǰPageǰ

ĔîคøĆĚงîĊĚ 

 
2.5 ขšĂöĎúđกĊę÷üกĆบøĎปĒบบกćøēฆþณćผŠćนǰFacebookǰPage 
 

2.5.1 คüćöĀöć÷ǰFacebook Page 

FacebookǰPageǰĀöć÷ëċงǰđóจđôซïčŢกìĊęđðŨîÿČęĂกúćงĔîĀćøจĆéจĞćĀîŠć÷ÿĉîคšćđóČęĂÿČęĂÿćøǰ

øüöëċงðøąชćÿĆöóĆîíŤĒïøîéŤÿĉîคšćǰกĉจกøøöÿŠงđÿøĉöกćøขć÷êŠćงǰėǰìĊęëĎกēóÿêŤõć÷ĔêšđóจîĆĚîǰėǰĔîÿŠüî

đôซïčŢกขĂงñĎšøĊüĉüǰFacebookǰPageǰđðŨîĂĊกกúčŠöîċงìĊęöĊđóจđôซïčŢกĒúąöĊñĎšêĉéêćöđðŨîจĞćîüîöćกǰ

จĆéìĞćขċĚîđóČęĂĔชšìĞćกćøøĊüĉüÿĉîคšćǰĔîøĎðĒïïêŠćงǰėǰìĆĚงĒïïüĉéĊēĂǰïìคüćöǰøĎðõćóǰĒúąขšĂคüćöǰ

(đจîŠćĀŤǰđúîîŤǰóćøŤđöúĊ, 2562) 

FacebookǰPageǰคČĂÿĉęงìĊęìĞćđóČęĂìĞćกćøðøąชćÿĆöóĆîíŤÿĉîคšćǰĔĀšđðŨîìĊęøĎšจĆกĂ÷Šćงกüšćงขüćง

øĎðĒïïđîČĚĂĀćǰĀöć÷ëċงǰđคšćēคøงđøČęĂงÿĞćĀøĆïกćøกĞćĀîéĀĆüđøČęĂงขĂงđîČĚĂĀćǰĒ÷ก÷ŠĂ÷êćöđîČĚĂĀćìĊę

ÿćöćøëĒชøŤĕéšïîÿČęĂÿĆงคöĂĂîĕúîŤĂ÷ŠćงǰFacebookǰPageǰđชŠîǰïìคüćöøĊüĉüÿĉîคšćขšĂคüćöĒîąîĞć

ÿĉîคšćǰคĞćïøø÷ć÷ÿĉîคšćǰøĎðõćóÿĉîคšćĔîĀúćกĀúć÷öčöǰĀøČĂĒöšĒêŠคüćöคĉéǰÿøšćงÿøøคŤìĊęÿČęĂÿćø

ĂĂกöćđðŨîüĉéĊēĂÿĞćĀøĆïēฆþèćÿĉîคšćǰüĉéĊēĂÿĞćĀøĆïกćøøĊüĉüǰĀøČĂĒöšĒêŠüĉéĊēĂกćøÿĂîกćøĔชšงćîÿĉîคšć

ĒúąǰFacebookǰPageǰคČĂìĊęǰÿćöćøëéċงéĎéĔĀšñĎšĂŠćîđกĉéคüćöðøąìĆïĔจĒúąÿîĔจĔîÿĉîคšćǰñĎšüĉจĆ÷จċง

îĞćĒîüคüćöคĉéđกĊę÷üกĆïกú÷čìíŤöćđðŨîĒîüìćงǰđóČęĂĔชšĔîกćøÿøšćง÷čìíýćÿêøŤÿĞćĀøĆïขจĆéคĎŠĒขŠงìćง

กćøêúćéǰēé÷กćøüćงēคøงÿøšćงขĂงđîČĚĂงćîđðŨîĒïïĒñîĂ÷ŠćงđĀöćąÿöǰđóČęĂéĞćđîĉîกćøêćöĒïï

ĒñîëĎกêšĂงǰ(đÿøĉöýĆกéĉĝǰขčîóú, 2563) 

éĆงîĆĚîจċงÿćöćøëÿøčðĕéšüŠćǰFacebookǰPageǰÿćöćøëéċงéĎéĔĀšñĎšĂŠćîđกĉéคüćöðøąìĆïĔจĒúą

ÿîĔจĔîÿĉîคšćǰĒúąคüøกĞćĀîéĒñîÿĞćĀøĆïกú÷čìíŤĒúąêšĂงöĊคüćöđขšćĔจĔîกúčŠöíčøกĉจêćöÿëćîąขĂง

กćøðฏĉïĆêĉงćîǰđóČęĂîĞćöćĔชšĔîøĎðĒïïกćøēฆþèćìĊęÿćöćøëđðŨîêĆüĒìîĔîกćøÿČęĂÿćøǰøüöëċง

ðøąชćÿĆöóĆîíŤĒïøîéŤÿĉîคšćǰกĉจกøøöÿŠงđÿøĉöกćøขć÷êŠćงǰėǰøĊüĉüÿĉîคšćǰĔîøĎðĒïïêŠćงǰėǰìĆĚงกćøǰĒïï

üĉéĊēĂǰïìคüćöǰøĎðõćóǰĒúąขšĂคüćöǰēé÷ÿćöćøëÿĂéĒìøกกćøēฆþèćêøงĀøČĂĒòงđขšćĕðĔîøĎðĒïï

กćøðøąชćÿĆöóĆîíŤîĆĚîǰėǰĕéš 
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2.5.2 ĒîüคĉéđกĊę÷üกĆïǰFacebook Page 
đôซïčŢกǰ(Facebook)ǰคČĂǰđคøČĂขŠć÷ìćงÿĆงคöđóČęĂกćøêĉéêŠĂëċงกĆîĔîēúกĂĂîĕúîŤǰøüöëċงกćø

ĒúกđðúĊę÷îขšĂöĎúขŠćüÿćøøąĀüŠćงกĆîǰøĉđøĉęöêĆĚงขċĚîจćกǰöćøŤคǰđĂúđúĊ÷êǰซĆกđคĂøŤđïĉøŤกǰซċęงขèąîĆĚîĂ÷ĎŠ

øąéĆïðøĉญญćêøĊขĂงöĀćüĉì÷ćúĆ÷ăćüćøŤéǰคèąüĉì÷ćýćÿêøŤคĂöóĉüđêĂøŤกĆïđóČęĂîǰėǰøŠüöคèą

กüŠćǰ3ǰคîǰìĆĚงǰđĂĘéüćøŤēéǰซćđüøĉî,ǰéĉÿêĉîǰöĂÿēคüĉêซŤ,ǰคøĉÿăĉüÿŤǰĔîชŠüงĒøกêĆĚงĒêŠüĆîìĊęǰ4ǰกčöõćóĆîíŤǰ

ค.ý.ǰ2004ǰéšü÷กćøกĞćĀîéกćøĔชšงćîĔîชŠüงøą÷ąĒøกđฉóćąñĎšกŠĂêĆĚงĒúąîĆกđøĊ÷îขĂงöĀćüĉì÷ćúĆ÷ǰ

ăćüćøŤéǰêŠĂจćกîĆĚîǰđøĉęöđðŗéĔĀšđøĉęöĔชšงćîõć÷ĔîöĀćüĉì÷ćúĆ÷ĂČęîǰėǰêćöúĞćéĆïจîëċงñĎšĔชšงćîìĆęüĕðìĊęĔชš

ïøĉกćøจéĀöć÷ĂĉđúĘกìøĂîĉกÿŤēé÷đฉóćąกćøจĞćกĆéĂć÷č13ǰðŘขċĚîĕðǰจċงìĞćĔĀšðŦจจčïĆîĀúć÷คî÷ĂöøĆï

กĆïÿČęĂÿĆงคöĂĂîĕúîŤìĊęđðŨîกøąĒÿĔîìčกǰėǰðøąđìýöćกìĊęÿčéǰคČĂǰđôซïčŢกǰ(èíĊõĆÿøŤǰéĉþ÷ćĕêøóĆçîŤ, 

2563)ǰÿëćîกćøèŤขĂงēúกđกĉéกćøđðúĊę÷îĒðúงĕðĂ÷ŠćงöćกÿŠงñúìĞćĔĀšíčøกĉจđกĉéกćøขĆïđคúČęĂîǰìĆĚง

ìćงéšćîขĂงขšĂöĎúǰđóøćąÿČęĂēซđชĊ÷úöĊđéĊ÷ǰ(SocialǰMedia)ǰđðŨîĒĂðóúĉđคชĆîîċงìĊęđขšćöćđðúĊę÷îĒðúง

กćøĔชšชĊüĉêขĂงìčกคîĔîìčกǰėǰüĆîĂ÷ŠćงÿĉĚîđชĉงǰøüöìĆĚงøĎðĒïïขĂงกćøìĞćงćîéšü÷กćøúéชŠüงđüúćขĂง

กćøìĞćงćîúงจćกđéĉöêšĂงđÿĊ÷đüúćđéĉîìćงöćìĞćงćîìĆĚงĔîðøąđìýĒúąêŠćงðøąđìýǰēé÷กćøĔชšǰǰ

ĒĂðóúĉđคชĆîĔĀšđðŨîðøąē÷ชîŤǰđชŠîǰĒĂðóúĉđคชĆîǰSkype,ǰHangoutsǰĀøČĂǰVideoǰCallǰĔîกćø

ìĞćงćîĒìîǰđóČęĂĔĀšñĎšซČĚĂÿĉîคšćĕöŠêšĂงđÿĊ÷đüúćđéĉîìćงĕðìĊęøšćîคšćéšü÷êĆüđĂงǰđóĊ÷งñŠćîกćøĔชšïøĉกćøǰ

PantipǰĀøČĂǰFacebookǰPageǰจćกĒïøîéŤǰøĂøĆïกćøïøĉกćøจćกĒïøîéŤǰđชŠîǰกćøøĂøĆïคĞćêĂïจćก

ÿČęĂēซđชĊ÷úöĊđéĊ÷ǰ(SocialǰMedia)ǰกćøéĎìĊüĊñŠćîĀîšćจĂÿöćøŤêēôîǰéĆงîĆĚîกćøĔชšđìคēîēú÷ĊđขšćöćöĊ

ïìïćìĔîชĊüĉêðøąจĞćüĆîขĂงคîöćกขċĚî 
FacebookǰPageǰคČĂǰóČĚîìĊęÿČęĂกúćงìĊęĂĆðđéêขšĂöĎúÿĉîคšćǰĂĆðđéêđìøîéŤðøąđõìǰGadgetǰ

êŠćงǰėǰðøĆïđðúĊę÷îđüúćĔîชĊüĉêðøąจĞćüĆîǰđóČęĂคüćöøüéđøĘüǰêĂïขšĂคüćöúĎกคšćĕéšĂ÷ŠćงìĆîĔจǰđóČęĂจą

ĕéšîĞćขšĂöĎúêŠćงǰėǰöćêĂïúĎกคšćĕéšชĆéđจîǰคøĂïคúčöǰđóČęĂĔĀšúĎกคšćđกĉéคüćöðøąìĆïĔจǰĒúąĀĆîกúĆïöć

ĔชšïøĉกćøêŠĂǰîĂกจćกîĊĚðøąÿĉìíĉñúขĂงǰFacebookǰPageǰðøąกĂïéšü÷ 

1. éšćîกćøøĆïøĎšĒúąกćøĒðúคüćöĀöć÷ǰคČĂǰกćøøĆïøĎšขšĂöĎúขĂงñĎšïøĉēõคìĊęĕéšđขšćöćĔชšงćîĔî

FacebookǰPageĒúąÿćöćøëđขšćĔจĔîคüćöĀöć÷ขĂงÿČęĂēฆþèćìĊęÿČęĂÿćøĂĂกöć 
2. éšćîกćøจéจĞćǰคČĂǰกćøÿćöćøëจéจĞćđøČęĂงขĂงÿČęĂēฆþèćøĎðĒïïđîČĚĂĀćÿĉîคšćìĊęöĊĒÿéง

ขšĂöĎúĂ÷ĎŠĔîǰFacebookǰPage 
3. éšćîĂćøöèŤǰคČĂǰĂćøöèŤขĂงñĎšìĊęĕéšøĆïจćกกćøøĆïชöÿČęĂēฆþèćจćกìćงǰFacebookǰPageǰ

ìĊęđกĉéคüćöóċงóĂĔจĀøČĂĕöŠĂ÷Šćงĕøǰ(üøüĊǰđฉกĕóช÷îêŤ, 2563) 

éĆงîĆĚîจċงÿöćøëÿøčðĕéšüŠćǰFacebookǰPageǰคČĂǰĒĀúŠงชčöชîขîćéĔĀญŠǰđðŨîชŠĂงìćง

ðøąชćÿĆöóĆîíŤขĂงĒïøîéŤĀøČĂกćøøüöêĆüขĂงกúčŠöคîìĊęöĊคüćöชČęîชĂïĂąĕøìĊęđĀöČĂîกĆîǰēé÷ĒêŠúą

đóจǰFacebookǰpageǰöĊกćøîĞćøĎðõćóöćðøąกĂïกĆïüĉíĊกćøÿČęĂÿćøìćงกćøêúćéǰกćøēฆþèćĒïï
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ēé÷êøงǰĀøČĂกćøēฆþèćĒïïĒòงéšü÷กćøēóÿêŤĔîøĎðĒïïêŠćงǰėǰêćöÿĕêúŤขĂงĒêŠúąđóจǰìĆĚงĂĆúïĆĚö

øĎðõćóǰüĉéĊēĂǰđîČĚĂĀćĔĀšคüćöøĎšǰøüöëċงกĉจกøøöđชĉญชüîĔîøĎðĒïïêŠćงǰėǰ 

 

2.6 ขšĂöĎúđกĊę÷üกĆบǰýĎน÷ŤกćøคšćđซĘนทøĆúđüĉúดŤ 
 

đซĘîìøĆúđüĉúéŤêĆĚงĂ÷ĎŠĔจกúćงกøčงđìóöĀćîคøĒúąöĊขîćéĔĀญŠìĊęÿčéĔîõĎöĉõćคđĂđชĊ÷êąüĆîĂĂก

đฉĊ÷งĔêšǰõć÷ĔîðøąกĂïéšü÷ǰýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰĀšćงÿøøóÿĉîคšćđซĘîìøĆúǰēøงõćó÷îêøŤǰđĂÿǰđĂôǰ

đüĉúéŤǰĂčì÷ćîกćøđøĊ÷îøĎšǰìĊđคǰðćøŤคǰĒúąǰøšćîคšćøĎðĒïïǰ“Flagship Store” ēé÷øüïøüöĒïøîéŤéĆง

øąéĆïÿćกúǰøšćîĂćĀćøĒúąđคøČęĂงéČęöìĊęĀúćกĀúć÷ǰöćกกüŠćǰ500ǰøšćîคšćǰóøšĂöéšü÷ĂćคćøÿĞćîĆกงćî

éĉǰĂĂôôŗêđซìǰĒĂìǰđซĘîìøĆúđüĉúéŤǰขîćéǰ45ǰชĆĚîǰéšü÷ìĞćđúýĆก÷õćóĒúąคüćöĀúćกĀúć÷คøïคøĆî

ìĞćĔĀšđซĘîìøĆúđüĉúéŤđðŨîýĎî÷Ťกćøคšć÷Ăéîĉ÷öขĂงชćüĕì÷ĒúąชćüêŠćงðøąđìýǰîĂกจćกîĊĚøĎðĒïïกćø

ēฆþèćñŠćîÿČęĂÿĆงคöĂĂîĕúîŤกćøîĞćǰFacebook page ìĊęÿćöćøëđðŨîêĆüĒìîกćøìĞćงćîđóČęĂĔชšÿČęĂÿćø

ÿĉîคšćǰìĊęîĞćđขšćöćđóČęĂจĆéจĞćĀîŠć÷ǰøüöëċงðøąชćÿĆöóĆîíŤĒïøîéŤÿĉîคšćǰกĉจกøøöÿŠงđÿøĉöกćøขć÷êŠćงǰėǰ

ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰìĊęëĎกēóÿêŤõć÷ĔêšđóจîĆĚîǰėǰĔîÿŠüîđôซïčŢกขĂงñĎšøĊüĉüǰFacebook Page 

øĊüĉüÿĉîคšćǰĔîøĎðĒïïêŠćงǰėǰìĆĚงกćøēฆþèćìćงêøงĀøČĂกćøēฆþèćĒòงǰĒïïüĉéĊēĂǰïìคüćöǰøĎðõćóǰ

ขšĂคüćöǰđóČęĂìĞćกćøðøąชćÿĆöóĆîíŤýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰĔĀšđðŨîìĊęøĎšจĆกĂ÷Šćงกüšćงขüćงǰ(central 

world, 2563) 

 

õćóìĊęǰ2.4:ǰýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰ 
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2.7 งćนüĉจĆ÷ทĊęđกĊę÷üขšĂง 
 

đจîŠćĀŤǰđúîîŤǰóćøŤđöúĊǰ(2562)ǰĕéšìĞćกćøýċกþćđøČęĂงǰđðøĊ÷ïđìĊ÷ïðøąÿĉìíĉñúขĂงÿČęĂēฆþèć

ðøąđõìüĉéĊēĂøąĀüŠćงēฆþèćðøąđõìขć÷ĒòงǰĒúąðøąđõìขć÷êøงǰøąĀüŠćงกúčŠöîĆกýċกþćจïĔĀöŠ

ĒúąกúčŠöîĆกđøĊ÷îøąéĆïชĆĚîöĆí÷öýċกþćêĂîðúć÷ǰēé÷ชĞćøąđงĉîēฆþèćñŠćîกĎđกĉúǰ(Google Ads) 

กøèĊýċกþćǰคĂøŤÿǰ“Interview in English Like-a-Pro” ïîชŠĂง÷ĎìĎïǰExchanges with Jeynah 

ēé÷öĊüĆêëčðøąÿงคŤǰđóČęĂđðøĊ÷ïđìĊ÷ïñúúĆóíŤจćกกćøìĞćǰA/B Testing ขĂงēฆþèćĒòงĒúąēฆþèćêøงǰ

ĒúąøąĀüŠćงกúčŠöđðŜćĀöć÷ǰ2ǰกúčŠöǰĕéšĒกŠîĆกýċกþćจïĔĀöŠĒúąîĆกđøĊ÷îชĆĚîöĆí÷öýċกþćêĂîðúć÷Ēúą

ชĆĚîĂčéöýċกþćǰđóČęĂýċกþćüŠćēฆþèćðøąđõìĔéĒúąกúčŠöđðŜćĀöć÷ĔéöĊðøąÿĉìíĉñúìĊęéĊกüŠćǰēé÷üĆéจćก

กćøöĊðฏĉÿĆöóĆîíŤǰ(Engagement) ĒúąöĊกćøกøąìĞćǰ(Conversion) óïüŠćกúčŠöđðŜćĀöć÷ìĊęđðŨîîĆกýċกþć

จïĔĀöŠöĊðฏĉÿĆöóĆîíŤéšü÷กćøกéëĎกĔจǰกćøĒÿéงคüćöคĉéđĀĘîĒúąกćøĒชøŤöćกกüŠćกúčŠöîĆกđøĊ÷îชĆĚî

öĆí÷öýċกþćêĂîðúć÷ǰñúกćøüĉจĆ÷óïüŠćǰēฆþèćðøąđõìขć÷ĒòงìĊęöĊđîČĚĂĀćìĊęöĊǰ“คčèคŠć” êŠĂñĎšøĆïชö

ĒÿéงðøąÿĉìíĉñúกćøöĊðฏĉÿĆöóĆîíŤìĊęéĊกüŠćǰöĊกćøëĎกĔจǰ26ǰคîǰÿŠüîคúĉðēฆþèćðøąđõìขć÷êøงìĊęöĊ

đîČĚĂĀćìĊęÿČęĂüĆêëčðøąÿงคŤìĊęชĆéđจîĒÿéงñúúĆóíŤìĊęéĊกüŠćǰöĊคîคúĉกêŠĂĕð÷ĆงđüĘïĕซêŤǰ241ǰคîǰซċęงÿćöćøë

éċงéĎéĔĀšñĎšøĆïชöēฆþèćÿîĔจĒúąđกĉéกćøกøąìĞćĕéšÿŠüîñúúĆóíŤøąĀüŠćงǰ2ǰกúčŠöđðŜćĀöć÷ìĊęöĊกćøêĆĚงคŠć

ĒúąđîČĚĂĀćĒêกêŠćงกĆîìĊęĂć÷čēคøงđøČęĂงǰชČęĂĀĆüขšĂǰõćóǰĒúąคĊ÷ŤđüĉøŤéǰđóČęĂÿČęĂÿćøĔĀšêøงĔจĒúąêøงกĆï

óùêĉกøøöขĂงกúčŠöđðŜćĀöć÷ǰóïüŠćǰกúčŠöîĆกýċกþćจïĔĀöŠöĊคüćöÿîĔจóĆçîćìĆกþąคüćöøĎšñŠćî

ēฆþèćĒòงĒúąöĊðฏĉÿĆöóĆîíŤöćกìĊęÿčéǰจĞćîüîǰ21ǰคîǰĒêŠกúčŠöîĆกđøĊ÷îซċęงĂ÷ĎŠĔîชŠüงđêøĊ÷öêĆüÿĂïđขšć

ýċกþćêŠĂöĊกćøคúĉกêŠĂĕðìĊęđüĘïĕซêŤĒúąÿĂïëćöøć÷úąđĂĊ÷éđóĉęöđêĉöǰจĞćîüîǰ229ǰคîǰéĆงîĆĚîจċงîĞćñú

üĉจĆ÷ĔîคøĆĚงîĊĚöćüĉđคøćąĀŤĕéšüŠćกćøìĞćēฆþèćðøąชćÿĆöóĆîíŤíčøกĉจĒúąïøĉกćøñŠćîĒóúêôĂøŤö÷ĎìĎï

ÿćöćøëÿøšćงĒÿéงñúúĆóíŤĕéšêćöüĆêëčðøąÿงคŤìĊęกĞćĀîéǰĀćกñĎšðøąกĂïกćøđขšćĔจëċงóùêĉกøøöขĂง

ñĎšïøĉēõคĒúąÿćöćøëđúČĂกĔชšøĎðĒïïĒúąกćøêĆĚงคŠćēฆþèćĕéšĂ÷ŠćงëĎกüĉíĊ 

đÿøĉöýĆกéĉĝǰขčîóúǰ(2563)ǰĕéšìĞćกćøýċกþćđøČęĂงǰÿČęĂēฆþèćĒòงĔîกćøêúćéïîÿČęĂÿĆงคö

ĂĂîĕúîŤขĂงđคøČęĂงéČęöĒĂúกĂăĂúŤìĊęöĊñúêŠĂกćøéČęöǰĒúąกćøøĎšđìŠćìĆîÿČęĂขĂงđ÷ćüชîøąéĆïĂčéöýċกþć

ĔîóČĚîìĊęจĆงĀüĆéÿงขúćǰēé÷öĊüĆêëčðøąÿงคŤǰคČĂǰǰ1)ǰýċกþćกćøēฆþèćìćงĂšĂöïîēซđชĊ÷úöĊđéĊ÷ขĂงกćø

ēฆþèćđคøČęĂงéČęöĒĂúกĂăĂúŤĔîðøąđìýĕì÷ǰ2)ǰđóČęĂýċกþćĂĉìíĉóúขĂงกćøēฆþèćìćงĂšĂöïîēซđชĊ÷ú

öĊđéĊ÷ขĂงกćøēฆþèćđคøČęĂงéČęöĒĂúกĂăĂúŤìĊęöĊñúêŠĂǰóùêĉกøøöกćøéČęöĒĂúกĂăĂúŤขĂงđ÷ćüชîøąéĆï

ðøĉญญćêøĊĔîจĆงĀüĆéÿงขúćĒúąǰ3)ǰđóČęĂêøüจÿĂïกćøøĎšđìŠćìĆîÿČęĂđกĊę÷üกĆïกćøēฆþèćìćงĂšĂöïî

ēซđชĊ÷úöĊđéĊ÷ขĂงกćøēฆþèćđคøČęĂงéČęöĒĂúกĂăĂúŤขĂงđ÷ćüชîøąéĆïðøĉญญćêøĊĔîจĆงĀüĆéÿงขúćǰ

üĉíĊกćøüĉจĆ÷กĞćúĆงøüïøüöขšĂöĎúđชĉงคčèõćóĒúąđชĉงðøĉöćèจćกēซđชĊ÷úöĊđéĊ÷ÿćöðøąđõìđชŠîǰ

YouTube, Facebook Ēúąǰtwitter กúčŠöêĆüĂ÷ŠćงคĆéđúČĂกēé÷îĆกýċกþćǰ400ǰคîǰจćกöĀćüĉì÷ćúĆ÷ǰ
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5ǰĒĀŠงǰĔîจĆงĀüĆéÿงขúćǰĕéšĒกŠǰöĀćüĉì÷ćúĆ÷ÿงขúćîคøĉîìøŤüĉì÷ćđขêĀćéĔĀญŠöĀćüĉì÷ćúĆ÷øćชõĆฏ

ÿงขúćöĀćüĉì÷ćúĆ÷đìคēîēú÷ĊøćชöงคúýøĊüĉชĆ÷ǰǰñúกćøüĉจĆ÷ÿøčðĕéšđðŨîǰ3ǰðøąđéĘîǰǰêĞćĒĀîŠงĒïï

คúćÿÿĉกđðŨîøĎðĒïïēฆþèćìćงĂšĂöÿŠüîĔĀญŠìĊęóïǰêĞćĒĀîŠงìĊęชüîĔĀšîċกëċงกćøจĆéêĞćĒĀîŠงìćง

ĂงคŤกøĒúąêĞćĒĀîŠงìĊęซŠĂîđøšîกĞćúĆงêćööćǰกøąïüîกćøēฆþèćìćงĂšĂöñŠćîēฆþèćĒĂúกĂăĂúŤ

đøĉęöêšîēé÷ñĎšÿŠงǰóüกđขćจąêĆéÿĉîจćกคüćöîĉ÷öขĂงñúĉêõĆèæŤǰคüćöïĆîđìĉงĒúąĕúôşÿĕêúŤìĊęîŠćÿîĔจ

จąðøćกฏĔîđîČĚĂĀćēฆþèćǰĔîìćงกúĆïกĆîĀćกĕöŠĔชŠñúĉêõĆèæŤìĊęöĊชČęĂđÿĊ÷งñĎšđชĊę÷üชćญจąóĉจćøèć

คčèõćóขĂงñúĉêõĆèæŤǰคĞćĒîąîĞćขĂงñĎšชöìĊęĒÿéงđðŨîǰ“ĕúกŤĒúąĒชøŤ” ÿćöćøëðøąöćèคüćöîĉ÷ö

ขĂงēฆþèćĕéšǰñúกćøüĉจĆ÷óïüŠćĂĉìíĉóúขĂงกćøēฆþèćìćงĂšĂöïîēซđชĊ÷úöĊđéĊ÷öĊคüćöÿĆöóĆîíŤกĆï

óùêĉกøøöกćøéČęöđคøČęĂงéČęöĒĂúกĂăĂúŤขĂงđ÷ćüชîøąéĆïðøĉญญćêøĊĔîจĆงĀüĆéÿงขúćǰคŠćÿĆöðøąÿĉìíĉĝ

ÿĀÿĆöóĆîíŤÿĎงǰ(r = 0.688)ǰคćéกćøèŤüŠćǰ68.9%ǰคúĉðüĉéĊēĂกćøéČęöđคøČęĂงéČęöĒĂúกĂăĂúŤĕéšøĆïกćø

êĂïÿîĂงêŠĂĂĉìíĉóúÿĎงÿčéǰïøø÷ćกćýøšćîǰĒúąõćóîĆกøšĂงคîēðøéĔîกúčŠöđðŜćĀöć÷ǰกćøøĎšđìŠćìĆî

ÿČęĂđกĊę÷üกĆïกćøēฆþèćìćงĂšĂöïîēซđชĊ÷úöĊđéĊ÷ขĂงกćøēฆþèćđคøČęĂงéČęöĒĂúกĂăĂúŤกúčŠöüĆ÷øčŠîÿŠüî

ĔĀญŠöĊคüćöøĎšĒúąÿćöćøëĒจšงēฆþèćìĊęซŠĂîĂ÷ĎŠĕéšēé÷กćøüĉđคøćąĀŤĒúąðøąđöĉîđîČĚĂĀćìĊęđĀöćąÿö

ñŠćîÿČęĂĂĂîĕúîŤǰÿëćîìĊęîŠćÿîĔจĀøČĂÿĉęงìĊęกøąêčšîĔĀšđกĉéกćøêĆĚงëĉęîฐćîĔîêúćéÿĞćĀøĆïñĎšñúĉêĂćĀćø

ĒúąđคøČęĂงéČęöǰĕöŠจĞćđðŨîêšĂงêŠĂêšćîĀøČĂกéðčśöǰïćงคøĆĚงĂćจจĞćđðŨîêšĂงñúĉêÿČęĂđóČęĂกćøøĆïøĎšĒúą

êĉéêćöÿČęĂĂĂîĕúîŤēฆþèćĒĂúกĂăĂúŤđĀúŠćîĊĚđóČęĂúéñúกøąìïĔîĀöĎŠüĆ÷øčŠîǰÿëćïĆîกćøýċกþćĂćจđðŨî

üĉíĊกćøĂČęîìĊęจąชŠü÷ĔĀšđ÷ćüชîöĊกćøøĎšǰđìŠćìĆîÿČęĂöćกขċĚîöĆęîĔจĒúąðúĂéõĆ÷öćกขċĚî 

øĆì÷ćǰđจøĉญøĎðǰ(2562)ǰĕéšìĞćกćøýċกþćđøČęĂงǰกćøøĆïøĎšÿČęĂēฆþèćĔîđคøČĂขŠć÷ÿĆงคöĂĂîĕúîŤìĊę

öĊñúêŠĂกćøêĆéÿĉîĔจซČĚĂÿĉîคšćĒôชĆîขĂงñĎšïøĉēõคกúčŠöîĆกýċกþćĔîจĆงĀüĆéđชĊ÷งøć÷ǰēé÷öĊüĆêëčðøąÿงคŤ

đóČęĂýċกþćëċงกćøøĆïøĎšÿČęĂēฆþèćĔîđคøČĂขŠć÷ÿĆงคöĂĂîĕúîŤìĊęöĊñúêŠĂกćøêĆéÿĉîĔจซČĚĂÿĉîคšćĒôชĆî

ขĂงñĎšïøĉēõคกúčŠöîĆกýċกþćĔîจĆงĀüĆéđชĊ÷งøć÷ǰđคøČęĂงöČĂìĊęĔชšĔîกćøđกĘïขšĂöĎúǰคČĂǰĒïïÿĂïëćöǰ

กúčŠöêĆüĂ÷ŠćงìĊęĔชšĔîกćøýċกþćđðŨîñĎšïøĉēõคกúčŠöîĆกýċกþćìĊęýċกþćĔîÿëćïĆîĂčéöýċกþćขĂงøĆฐñĎšìĊęĔชšงćî

đคøČĂขŠć÷ÿĆงคöĂĂîĕúîŤĔîจĆงĀüĆéđชĊ÷งøć÷ǰ3ǰöĀćüĉì÷ćúĆ÷ǰจĞćîüîǰ400ǰคîǰĒúąĔชšüĉíĊกćøÿčŠöกúčŠö

êĆüĂ÷ŠćงĒïïÿąéüกǰ(Convenience Sampling) ēé÷ĔชšĒïïÿĂïëćöđðŨîđคøČęĂงöČĂĔîกćøđกĘï

øüïøüöขšĂöĎúǰǰจćกกćøýċกþćóïüŠćǰǰñĎšêĂïĒïïÿĂïëćöÿŠüîĔĀญŠđðŨîđóýĀญĉงǰöĊĂć÷čøąĀüŠćงǰ

18-21ǰðŘǰǰöĊÿëćîõćóēÿéǰกćøýċกþćøąéĆïðøĉญญćêøĊĀøČĂđìĊ÷ïđìŠćǰöĊøć÷ĕéšđฉúĊę÷êŠĂđéČĂîǰ5,001-
10,000ǰïćìǰñúจćกกćøýċกþćขšĂöĎúóùêĉกøøöกćøĔชšงćîđคøČĂขŠć÷ÿĆงคöĂĂîĕúîŤǰóïüŠćǰñĎšêĂï

ĒïïÿĂïëćöìĊęĔชšงćîđคøČĂขŠć÷ÿĆงคöĂĂîĕúîŤจćกชŠĂงìćงđôซïčŢกǰ(Facebook) öćกìĊęÿčéǰĔชšงćîĔî

ชŠüงđüúćǰ20.01-00.00ǰî.ǰöĊøą÷ąđüúćกćøĔชšงćîöćกกüŠćǰ5ǰชĆęüēöงêŠĂüĆîǰÿĉîคšćĒôชĆîÿŠüîĔĀญŠìĊę
ĕéšøĆïĂĉìíĉóúöćจćกกćøøĆïøĎšÿČęĂēฆþèćĔîđคøČĂขŠć÷ÿĆงคöĂĂîĕúîŤǰคČĂǰđÿČĚĂñšćǰöćกìĊęÿčéǰñúจćก

กćøýċกþćขšĂöĎúđกĊę÷üกĆïกćøøĆïøĎšÿČęĂēฆþèćĔîđคøČĂขŠć÷ÿĆงคöĂĂîĕúîŤǰóïüŠćǰøąéĆïกćøøĆïøĎšÿČęĂ
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ēฆþèćĔîđคøČĂขŠć÷ÿĆงคöĂĂîĕúîŤöćกìĊęÿčéǰคČĂǰกćøøĆïøĎšøĎðĒïïēฆþèćēé÷êøงïîóČĚîìĊęđคøČĂขŠć÷

ÿĆงคöĂĂîĕúîŤǰøĂงúงöćคČĂǰกćøøĆïøĎšøĎðĒïïēฆþèćēé÷ĂšĂöจćกกćøÿøšćงกúčŠöǰĒúąกćøøĆïøĎšøĎðĒïï

ēฆþèćēé÷êøงจćกđคøČĂขŠć÷đóČęĂîǰêćöúĞćéĆïǰñúจćกกćøýċกþćขšĂöĎúđกĊę÷üกĆïกøąïüîกćøêĂïÿîĂง

ขĂงñĎšïøĉēõคขĂงñĎšêĂïĒïïÿĂïëćöǰซċęงñĎšüĉจĆ÷ĕéšýċกþćđฉóćąéšćîกćøêĆéÿĉîĔจซČĚĂขĂงกøąïüîกćø

êĂïÿîĂงîĊĚđìŠćîĆĚîǰéĆงîĆĚîจċงขĂÿøčðñúกćøüĉđคøćąĀŤขšĂöĎúกøąïüîกćøêĂïÿîĂงéšćîกćøêĆéÿĉîĔจซČĚĂ

đóĊ÷งéšćîđéĊ÷üǰñúกćøüĉđคøćąĀŤขšĂöĎúǰóïüŠćǰñĎšêĂïĒïïÿĂïëćööĊøąéĆïกćøêĂïÿîĂงéšćîกćø

êĆéÿĉîĔจซČĚĂìĊęĔĀšøąéĆïกćøêĂïÿîĂงÿĎงÿčéǰคČĂǰกćøēฆþèćïîđคøČĂขŠć÷ÿĆงคöĂĂîĕúîŤǰĂ÷ĎŠĔîøąéĆï

กćøêĆéÿĉîĔจซČĚĂìĊęöćกìĊęÿčéǰēé÷öĊÿŠüîชŠü÷ĔĀšêĆéÿĉîĔจซČĚĂÿĉîคšćĒôชĆîìĊęÿîĔจđøĘüขċĚîǰĒúąðŜć÷ēฆþèć

ขĂงÿĉîคšćĒôชĆîïîđคøČĂขŠć÷ÿĆงคöĂĂîĕúîŤöĊñúêŠĂกćøêĆéÿĉîĔจซČĚĂÿĉîคšćĒôชĆî 

ðøöĉîìøŤǰýĉøĉîčกčúüĆçîćǰ(2560)ǰĕéšìĞćกćøýċกþćđøČęĂงǰðŦจจĆ÷ìĊęöĊĂĉìíĉóúêŠĂคüćöêĆĚงĔจซČĚĂ

ÿĉîคšćìĊęöĊกćøēฆþèćĒòงĔîøć÷กćøĂćĀćøïî÷ĎìĎïǰēé÷öĊüĆêëčðøąÿงคŤđóČęĂýċกþćกćøđðŗéøĆïǰกćøจéจĞćǰ

ìĆýîคêĉĒúąคüćöêĆĚงĔจซČĚĂขĂงñĎšชöêŠĂêøćÿĉîคšćìĊęöĊกćøēฆþèćĒòงĒúąðŦจจĆ÷ìĊęöĊĂĉìíĉóúêŠĂคüćöêĆĚงĔจ

ซČĚĂขĂงñĎšชöจćกกćøìĞćēฆþèćĒòงĔîøć÷กćøđกĊę÷üกĆïĂćĀćøïî÷ĎìĎïǰĕéšĒกŠǰøć÷กćøǰGGcooking Ēúą

úšćงêĎšđ÷ĘîĒúąĂĉęöǰTIPS ēé÷ĔชšüĉíĊกćøüĉจĆ÷đชĉงðøĉöćèǰéšü÷กćøÿĞćøüจēé÷ĔชšĒïïÿĂïëćöกĆïñĎšชöìĊęđค÷

øĆïชöøć÷กćøǰจĞćîüîøć÷กćøúąǰ200ǰคîǰøüöǰ400ǰคîǰñúกćøüĉจĆ÷ǰóïüŠćǰกúčŠöêĆüĂ÷Šćงēé÷øüööĊ

óùêĉกøøöđðŗéøĆïชöøć÷กćøĂćĀćøïî÷ĎìĎïคŠĂîขšćงöćกǰēé÷öĊúĆกþèąกćøøĆïชöคŠĂîขšćงïŠĂ÷คøĆĚง

ĒúąĔชšøą÷ąđüúćคŠĂîขšćงîćîĔîกćøøĆïชöêŠĂคøĆĚงǰöĊคüćöÿćöćøëจéจĞćêøćÿĉîคšćìĊęìĞćกćøēฆþèć

ĒòงĔîøć÷กćøĂćĀćø÷ĎìĎïĔîøąéĆïðćîกúćงǰöĊìĆýîคêĉêŠĂêøćÿĉîคšćìĊęìĞćēฆþèćĒòงĔîøć÷กćø

ĂćĀćøïî÷ĎìĎïĔîøąéĆïéĊǰöĊคüćöชČęîชĂïêŠĂēฆþèćĒòงĔîøć÷กćøĂćĀćøïî÷ĎìĎïĔîøąéĆïðćîกúćงǰ

ēé÷ชČęîชĂïēฆþèćĒòงĒïïกćøđชČęĂöē÷งÿĉîคšćกĆïđîČĚĂĀćǰ(Tie-In) öćกìĊęÿčéǰĒúąöĊคüćöêĆĚงĔจซČĚĂ

ÿĉîคšćìĊęìĞćกćøēฆþèćĒòงĔîøć÷กćøĂćĀćøïî÷ĎìĎïĔîøąéĆïðćîกúćงǰÿĞćĀøĆïðŦจจĆ÷ìĊęöĊĂĉìíĉóúêŠĂ

คüćöêĆĚงĔจซČĚĂÿĉîคšćìĊęìĞćēฆþèćĒòงĔîøć÷กćøĂćĀćøïî÷ĎìĎïขĂงñĎšชöîĆĚîǰĕéšĒกŠǰìĆýîคêĉêŠĂøĎðĒïï

ēฆþèćĒòงǰĂ÷ŠćงöĊîĆ÷ÿĞćคĆญìćงÿëĉêĉìĊęǰ0.01ǰĒúąìĆýîคêĉêŠĂêøćÿĉîคšćǰĂ÷ŠćงöĊîĆ÷ÿĞćคĆญìćงÿëĉêĉìĊęǰ

0.01 

èíĊõĆÿøŤǰéĉþ÷ćĕêøóĆçîŤǰ(2563)ǰĕéšìĞćกćøýċกþćđøČęĂงǰกćøýċกþćðøąÿĉìíĉñúขĂงกćøöĊÿŠüî

øŠüöขĂงกćøēฆþèćñŠćîđôซïčŢกĒúąĂĉîÿêćĒกøöǰกøèĊýċกþćǰCollude Clothes ēé÷öĊüĆêëčðøąÿงคŤ

đóČęĂǰ(1)ǰđóČęĂýċกþćกćøöĊÿŠüîøŠüöขĂงกćøēฆþèćñŠćîđôซïčŢกǰCollude Clothes (2)ǰđóČęĂýċกþćกćøöĊ

ÿŠüîøŠüöขĂงกćøēฆþèćñŠćîĂĉîÿêćĒกøöǰCollude Clothes Ēúąǰ(3)ǰđóČęĂđðøĊ÷ïđìĊ÷ïกćøöĊÿŠüîøŠüö

ขĂงกćøēฆþèćñŠćîǰđôซïčŢกĒúąĂĉîÿêćĒกøöǰCollude Clothes งćîüĉจĆ÷îĊĚĔชšøąđïĊ÷ïüĉíĊกćøüĉจĆ÷đชĉง

ìéúĂงǰ(Experimental Research Method) ĔîกćøđกĘïøüïøüöขšĂöĎúǰñúกćøìéúĂงóïüŠćǰđîČĚĂĀć

ðøąđõìǰPromotional öĊðøąÿĉìíĉñúĔîกćøÿøšćงกćøöĊÿŠüîøŠüöĕéšéĊìĊęÿčéìĆĚงïîĒóúêôĂøŤöđôซïčŢกǰĒúą
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ĂĉîÿêćĒกøöǰǰĒêŠđîČĚĂĀćðøąđõìǰVideo öĊกćøĒÿéงñúǰ(Impression) öćกìĊęÿčéïîĒóúêôĂøŤöđôซïčŢกǰ

ĒúąĂĉîÿêćĒกøöǰĒúąđöČęĂîĞćñúúĆóíŤøüöขĂงđîČĚĂĀćǰ3ǰðøąđõìöćคĞćîüèĀćคŠćđฉúĊę÷ĂĆêøćกćøöĊÿŠüî

øŠüöǰēé÷กćøĒÿéงñúóïüŠćǰĂĉîÿêćĒกøööĊðøąÿĉìíĉñúĔîกćøÿøšćงกćøöĊÿŠüîøŠüööćกกüŠćđôซïčŢกǰĒêŠ

đôซïčŢกöĊกćøĒÿéงñúǰ(Impression) ìĊęöćกกüŠćĂĉîÿêćĒกøöǰđîČęĂงจćกđîČĚĂĀćìĆĚงǰ3ǰðøąđõìǰĒúąìĆĚงǰ

2ǰĒóúêôĂøŤööĊðøąÿĉìíĉñúĔîĒงŠöčöǰìĊęĒêกêŠćงกĆîǰจċงöĊคüćöÿĞćคĆญìĊęêšĂงĔชšคüïคĎŠกĆîĕð 

üøüĊǰđฉกĕóช÷îêŤǰ(2563)ǰĕéšìĞćกćøýċกþćđøČęĂงǰðøąÿĉìíĉñúขĂงกćøēฆþèćñŠćîĒóúêôĂøŤö

กĎđกĉúǰ(Google Ads) ÿĞćĀøĆïชŠĂงìćงกćøขć÷ÿĉîคšćñŠćîĒóúêôĂøŤöǰĂĊคĂöđöĉøŤซǰìćงกćøคšćðúĊก

ĂĉđúĘกìøĂîĉกÿŤǰกøèĊýċกþćǰĒïøîéŤđคøČęĂงÿĞćĂćงóøĊđöĊ÷öǰจćกðøąđìýđกćĀúĊǰ“3CE” ĔîđüĘïĕซêŤǰ

“Beauty Korea House” ēé÷öĊüĆêëčðøąÿงคŤđóČęĂìéÿĂïǰðøąÿĉìíĉñúขĂงกćøēฆþèćñŠćîĒóúêôĂøŤö

กĎđกĉúǰ(Google Ads) ÿĞćĀøĆïชŠĂงìćงกćøขć÷ÿĉîคšćñŠćîĒóúêôĂøŤöǰĂĊคĂöđöĉøŤซǰìćงกćøคšćðúĊก

ĂĉđúĘกìøĂîĉกÿŤǰǰกøèĊýċกþćǰǰĒïøîéŤđคøČęĂงÿĞćĂćงǰóøĊđöĊ÷öจćกðøąđìýđกćĀúĊǰ“3CE” ĔîđüĘïĕซêŤǰ

“Beauty Korea House” ēé÷đúČĂกìéÿĂïÿøšćงĒคöđðญēฆþèćกĆïđคøČęĂงÿĞćĂćงÿĞćĀøĆïǰñĉüĀîšćǰ

øĂïéüงêćǰĒúąøĉöòŘðćกǰขĂงĒïøîéŤđคøČęĂงÿĞćĂćงขšćงêšîǰงćîüĉจĆ÷øüïøüöขšĂöĎúจćกǰGoogle Ads 

ñŠćîǰCampaign Performance ĒúąüĆéñúจćกจĞćîüîกćøคúĉกǰ(Click) đขšćชöđüĘïĕซêŤìĊęìéÿĂïǰจćก

ขšĂđìĘจจøĉงüŠćǰGoogle đðŨîēðøĒกøöìĊęชŠü÷ĔîกćøÿČïคšîĀćขšĂöĎúïîĂĉîđìĂøŤđîĘêǰìĊęĕéšøĆïคüćöîĉ÷ö

ÿĎงÿčéìĊęñĎšïøĉēõคĔชšคšîĀćÿĉîคšćǰñúกćøìéúĂงóïüŠćǰกćøĔชšĒóúêôĂøŤöกĎđกĉúĔîกćøēฆþèćìĊęđĀöćąÿö

ìĞćĔĀšđกĉéคüćöÿîĔจđขšćöćÿČïคšîÿĉîคšćöćกขċĚîǰĒúąกćøêĆĚงขšĂคüćöìĊęĔชšēฆþèćǰ(Ad Text) öĊñúêŠĂ

จĞćîüîñĎšđขšćöćÿČïคšîǰéĆงîĆĚîกćøēฆþèćēé÷ĔชšĒóúêôĂøŤöกĎđกĉúคüøìĞćǰKeyword Strategy ĒúąîĞć

ñúจćกกćøêĆĚงขšĂคüćöēฆþèćǰĒêŠúąคøĆĚงöćðøĆïðøčงขšĂคüćöคøĆĚงêŠĂĕðǰđóČęĂđóĉęöจĞćîüîñĎšđขšćชöǰĒúą

úéคŠćĔชšจŠć÷ēฆþèćǰĂ÷ŠćงĕøกĘêćöǰñĎšðøąกĂïกćøจąêšĂงóĆçîćđîČĚĂĀćĔîđüĘïĕซêŤĔĀšÿćöćøëìĞćĔĀšđกĉé

กćøêĆéÿĉîĔจ 

õćüĉîĊǰÿčจøĉêÿćíĉêǰ(2563)ǰĕéšìĞćกćøýċกþćđøČęĂงǰðŦจจĆ÷ìĊęÿŠงñúêŠĂกćøøĆïøĎšขĂงñĎšïøĉēõคĔîกćø

ēฆþèćñŠćîÿČęĂĂĂîĕúîŤĂĉîÿêćĒกøöǰēé÷öĊüĆêëčðøąÿงคŤđóČęĂǰ1)ǰđóČęĂýċกþćóùêĉกøøöĔîกćøøĆïøĎšēฆþèć

ñŠćîÿČęĂĂĂîĕúîŤĂĉîÿêøćĒกøöǰ2)ǰđóČęĂýċกþćøĎðĒïïēฆþèćñŠćîÿČęĂĂĂîĕúîŤĂĉîÿêøćĒกøöìĊęöĊñúêŠĂ

กćøøĆïøĎšǰ3)ǰđóČęĂđðøĊ÷ïđìĊ÷ïกćøøĆïøĎšēฆþèćñŠćîÿČęĂĂĂîĕúîŤĂĉîÿêøćĒกøöกĆïóùêĉกøøöขĂงñĎšïøĉēõคǰ

กúčŠöêĆüĂ÷ŠćงǰคČĂǰðøąชćกøìĊęĔชšđðŨîกúčŠöüĆ÷øčŠîĒúą/ĀøČĂคîìĞćงćîìĆĚงชć÷ĒúąĀญĉงĒúąĂćýĆ÷Ă÷ĎŠĔîđขê

กøčงđìóöĀćîคøǰจĞćîüîǰ400ǰคîǰñúกćøýċกþćüĉจĆ÷ĔîđøČęĂงóùêĉกøøöĔîกćøøĆïøĎšēฆþèćñŠćîÿČęĂ

ĂĂîĕúîŤĂĉîÿêøćĒกøöǰóïüŠćǰกúčŠöüĆ÷øčŠîĒúą/ĀøČĂคîìĞćงćîìĆĚงชć÷ĒúąĀญĉงǰìĊęĔชšÿČęĂĂĂîĕúîŤĂĉÿ

êøćĒกøöđðŨîðøąจĞćǰöĆกĔชšĔชšđüúćĔîกćøđúŠîĂĉîđìĂøŤđîĘêĔîǰ1ǰüĆîǰöćกกüŠćǰ3ǰชĆęüēöงǰจćกกćøĔชš

ēìøýĆóìŤöČĂëČĂđคúČęĂîìĊęēé÷÷ĆงóïüŠćกúčŠöêĆüĂ÷ŠćงĔชšđüúćðøąöćèǰ18.01–22.00ǰî.ǰĔîกćøđขšćĔชšÿČęĂ

ĂĂîĕúîŤǰñŠćîชŠĂงìćงǰFacebook จčéðøąÿงคŤขĂงกćøđขšćĔชšđóČęĂคüćöïĆîđìĉงǰđöČęĂîĞćขšĂöĎúจćกกúčŠö
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êĆüĂ÷ŠćงöćüĉđคøćąĀŤøĎðĒïïēฆþèćñŠćîÿČęĂĂĂîĕúîŤĂĉîÿêøćĒกøöìĊęöĊñúêŠĂกćøøĆïøĎšǰðøćกฏขšĂöĎúüŠćǰ

ïčคคúĀøČĂðŦจจĆ÷êŠĂกćøøĆïชöÿČęĂĂĉîÿêćĒกøööćกìĊęÿčéคČĂǰđóČęĂî/คîøĎšจĆกǰซċęงĔîĒêŠúąüĆîöĊกćøđขšć

øĆïชöēฆþèćñŠćîÿČęĂĂĂîĕúîŤĂĉîÿêøćĒกøöêĆĚงĒêŠǰ3ǰคøĆĚงขċĚîĕðǰĔîชŠüงđüúćǰ18.01–22.00ǰî.ǰ

ÿŠüîĔĀญŠöĊกćøóïđĀĘîēฆþèćñŠćîÿČęĂĂĉîÿêćĒกøöĔîúĆกþèąüĉéĊēĂǰĒúąđöČęĂìŠćîĕéšøĆïĀøČĂóïđĀĘî

ēฆþèćñŠćîÿČęĂĂĉîÿêćĒกøöจąĂŠćîคøŠćüǰėǰĒúšüúïìĉĚงǰĀćกöĊกćøĒจšงđêČĂîēฆþèćñŠćîÿČęĂĂĉîÿêćĒกøö

öĆกจąéĞćđîĉîกćøĂŠćîกŠĂîĒúšüจċงúïìĉĚงǰĒúąđöČęĂîĞćขšĂöĎúจćกกúčŠöêĆüĂ÷ŠćงìĊęđðŨîกúčŠöüĆ÷øčŠîĒúą/ĀøČĂ

คîìĞćงćîìĆĚงชć÷ĒúąĀญĉงǰìĊęöĊĂć÷čøąĀüŠćงǰ18–35ǰðŘǰìĊęĔชšÿČęĂĂĂîĕúîŤĂĉÿêøćĒกøöđðŨîðøąจĞćǰöć

üĉđคøćąĀŤđðøĊ÷ïđìĊ÷ïกćøøĆïøĎšēฆþèćñŠćîÿČęĂĂĂîĕúîŤĂĉîÿêøćĒกøöกĆïóùêĉกøøöขĂงñĎšïøĉēõคǰóïüŠćǰ

ÿŠüîĔĀญŠöĊóùêĉกøøöกćøøĆïชöēฆþèćñŠćîÿČęĂĂĂîĕúîŤĂĉîÿêøćĒกøöจćกชŠĂงìćงǰFacebook 

Twitter YouTube ĒúąǰGoogle ĀćกกćøēฆþèćñŠćîÿČęĂĂĂîĕúîŤĂĉîÿêøćĒกøööĊกćøĒจšงóĉกĆéĀøČĂ

êĞćĒĀîŠงìĊęêĆĚงจąÿŠงñúĔĀšöĊกćøøĆïøĎšÿČęĂēฆþèćĕéšöćกǰēé÷ÿČęĂēฆþèćîĆĚîĂćจöĊøĎðõćóìĊęìĞćกćøêĉé

ĒăชĒìĘกǰ(Hashtag) ĒúąöĊกćøจĆéđøĊ÷งøĎðõćóêŠĂกĆîǰ(Carousel) ĂĊกìĆĚงกćøøąïčคĞćïøø÷ć÷Ĕêšõćó

จąìĞćĔĀšđกĉéกćøøĆïøĎšǰจéจĞćĒúąคüćöÿîĔจĔîÿČęĂēฆþèćîĆĚîöćกขċĚîǰøüöëċงĀćกÿČęĂēฆþèćñŠćîĂĉîÿê

øćĒกøöĂ÷ĎŠĔîøĎðĒïïüĉéĊēĂǰēé÷öĊïčคคúìĊęöĊชČęĂđÿĊ÷ง÷ĉęงìĞćĔĀšóùêĉกøøöขĂงñĎšïøĉēõคöĊกćøøĆïøĎšĒúąÿîĔจ

Ēúąกéêĉéêćöǰ(Follow) ĕéšöćกขċĚî 
ÿĉøõĆìøǰúćõüĉĕúóงýŤǰ(2563)ǰĕéšìĞćกćøýċกþćđøČęĂงǰóùêĉกøøöกćøĔชšÿČęĂǰFacebook Fan 

page ĔîกćøĒÿüงĀćÿëćîìĊęìŠĂงđìĊę÷üขĂงðøąชćกøĔîđขêกøčงđìóöĀćîคøǰēé÷öĊüĆêëčðøąÿงคŤĔî

กćøýċกþćǰ3ǰðøąกćøéĆงîĊĚǰ1)ǰđóČęĂýċกþćúĆกþèąðøąชćกøýćÿêøŤìĊęðøąกĂïéšü÷ǰđóýǰĂć÷čǰøąéĆï

กćøýċกþćǰĂćชĊóǰĒúąøć÷ĕéšǰìĊęöĊñúêŠĂóùêĉกøøöกćøĔชšÿČęĂǰFacebook Fan page ĔîกćøĒÿüงĀć

ÿëćîìĊęìŠĂงđìĊę÷üขĂงðøąชćกøĔîđขêกøčงđìóöĀćîคøǰ2)ǰđóČęĂýċกþćúĆกþèąðøąชćกøýćÿêøŤìĊę

ðøąกĂïéšü÷ǰđóýǰĂć÷čǰøąéĆïกćøýċกþćǰĂćชĊóǰĒúąøć÷ĕéšǰìĊęöĊñúêŠĂคüćöóċงóĂĔจĔîกćøĔชšÿČęĂǰ

Facebook Fan page ĔîกćøĒÿüงĀćÿëćîìĊęìŠĂงđìĊę÷üขĂงðøąชćกøĔîđขêกøčงđìóöĀćîคøǰ

Ēúąǰ3)ǰđóČęĂýċกþćคüćöÿĆöóĆîíŤøąĀüŠćงóùêĉกøøöกćøĔชšÿČęĂǰFacebook Fan page ĔîกćøĒÿüงĀć

ÿëćîìĊęìŠĂงđìĊę÷üกĆïคüćöóċงóĂĔจĔîกćøĔชšÿČęĂǰFacebook Fan page ĔîกćøĒÿüงĀćÿëćîìĊę

ìŠĂงđìĊę÷üขĂงðøąชćกøĔîđขêกøčงđìóöĀćîคøǰĒúąđóČęĂýċกþćกćøจĆéêĆĚงíčøกĉจǰ“ïšćîîĚĞćđคĊ÷งéĉîǰôćøŤöǰ

ĒĂîéŤǰøĊÿĂøŤì” ñúกćøüĉจĆ÷óïüŠćǰÿČęĂÿĆงคöĂĂîĕúîŤđðŨîÿČęĂìĊęĕéšøĆïคüćöîĉ÷öĔîงćîðøąชćÿĆöóĆîíŤĒúąöĊǰ

คüćöกšćüĀîšćĂ÷ŠćงêŠĂđîČęĂงǰìĆĚง÷ĆงöĊĒîüēîšöüŠćจąĕéšøĆïคüćöîĉ÷öÿĎงขċĚîĔîĂîćคêǰĂงคŤกøìĆĚงõćคøĆฐ

ĒúąđĂกชîǰĔชšÿČęĂÿĆงคöĂĂîĕúîŤĔîกćøðøąชćÿĆöóĆîíŤĂงคŤกøǰøüöëċงÿĉîคšćĒúąïøĉกćøđóČęĂชŠü÷đÿøĉö

คüćöĒขĘงĒøงĔĀšกĆïÿČęĂðøąชćÿĆöóĆîíŤĒïïđéĉöĔĀšöĊðøąÿĉìíĉõćóǰกćøðøąชćÿĆöóĆîíŤđðŨîĀîċęงĔî

ชŠĂงìćงกćøÿČęĂÿćøìĊęÿĞćคĆญĔîกćøÿøšćงคüćöđขšćĔจìĊęéĊøąĀüŠćงĂงคŤกøกĆïกúčŠöìĊęöĊÿŠüîĕéšđÿĊ÷ǰøüöëċง

ÿćíćøèชîìĆęüĕðǰงćîðøąชćÿĆöóĆîíŤđðŨîงćîìĊęđกĊę÷üขšĂงกĆïกćøĔชšđคøČęĂงöČĂÿČęĂÿćøǰîĆกกćø
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ðøąชćÿĆöóĆîíŤêšĂงøĎšจĆกđúČĂกǰðøąđéĘîĔîกćøÿČęĂÿćøĒúąđคøČęĂงöČĂÿČęĂÿćøìĊęëĎกêšĂงǰđĀöćąÿöĒúą

ÿćöćøëđขšćëċงกúčŠöđðŜćĀöć÷ĕéšĂ÷ŠćงĒìšจøĉงǰĔîðŦจจčïĆîกćøéĞćđîĉîงćîðøąชćÿĆöóĆîíŤöĊกćøðøĆïêĆü

Ă÷ŠćงöćกǰซċęงกĞćúĆงĂ÷ĎŠĔî÷čคขĂงđìคēîēú÷ĊĒúąกćøÿČęĂÿćøǰđîČęĂงจćกกćøóĆçîćĂ÷ŠćงกšćüกøąēééขĂง

đìคēîēú÷ĊǰกćøđจøĉญđêĉïēêขĂงจĞćîüîñĎšĔชšĂĉîđìĂøŤđîĘêìĆęüēúกǰกćøđจøĉญđêĉïēêขĂงêúćéíčøกĉจǰ

ÿöćøŤêēôîÿŠงñúĔĀšñĎšïøĉēõคĔîðŦจจčïĆîđกĉéóùêĉกøøöกćøÿČęĂÿćøñŠćîÿĆงคöĂĂîĕúîŤìĊęöĊกćøข÷ć÷êĆü

ĒúąÿŠงñúêŠĂกúĕกกćøøĆïøĎšขšĂöĎúขŠćüÿćøǰกćøกøąêčšîóùêĉกøøöǰกćøöĊÿŠüîøŠüöǰĒúąกćøÿøšćง

คüćöñĎกóĆîøąĀüŠćงĂงคŤกøǰĒúąñĎšöĊÿŠüîĕéšđÿĊ÷ 

îčชîćëǰăĆéđจÿÿĆîǰ(2556)ǰĕéšìĞćกćøýċกþćđøČęĂงǰกćøøĆïøĎšēฆþèćĒòงïîÿČęĂÿĆงคöĂĂîĕúîŤ ǰ

đôซïčŢกǰ(Facebook) ขĂงคîüĆ÷ìĞćงćîĔîđขêกøčงđìóöĀćîคøĒúąðøĉöèæúǰēé÷öĊüĆêëčðøąÿงคŤǰ

đóČęĂýċกþćคüćöĒêกêŠćงǰìćงéšćîðŦจจĆ÷ðøąชćกøýćÿêøŤǰĒúąðŦจจĆ÷ìćงéšćîชŠĂงìćงēฆþèćĒòงǰĒúą

ðŦจจĆ÷éšćîìĆýîคêĉǰìĊęöĊñúêŠĂกćøøĆïøĎšēฆþèćĒòงขĂงคîüĆ÷ìĞćงćîĔîđขêกøčงđìóöĀćîคøĒúąðøĉöèæúǰ

ēé÷ĔชšĒïïÿĂïëćöđกĘïøüïøüöขšĂöĎúกĆïñĎšĔชšïøĉกćøÿČęĂÿĆงคöĂĂîĕúîŤđôซïčŢกǰ(Facebook) ìĊęìĞćงćî

Ă÷ĎŠĔîđขêกøčงđìóĄĒúąðøĉöèæúǰจĞćîüîǰ400ǰêĆüĂ÷ŠćงǰñúกćøüĉจĆ÷óïüŠćǰกúčŠöêĆüĂ÷ŠćงÿŠüîĔĀญŠǰ

đðŨîđóýĀญĉงöĊĂć÷čøąĀüŠćงǰ31-40ǰðŘǰÿëćîõćóēÿéøąéĆïกćøýċกþćøąéĆïðøĉญญćêøĊǰēé÷öĊøć÷ĕéš
đฉúĊę÷ǰ10,001-20,000ǰïćìǰöćกìĊęÿčéøĂงúงöćคČĂöĊøć÷ĕéšđฉúĊę÷ǰ20,001-30,000ǰïćìǰÿŠüîĔĀญŠöĊ
ĂćชĊóǰóîĆกงćîïøĉþĆìǰĒúąจćกกćøìéÿĂïÿööčêĉฐćîǰóïüŠćǰÿööčêĉฐćîขšĂìĊęǰ1ǰðŦจจĆ÷ÿŠüîïčคคúǰìĊę

ðøąกĂïéšü÷ǰđóýǰĂć÷čกćøýċกþćǰĂćชĊóöĊกćøøĆïøĎšìĊęĕöŠĒêกêŠćงกĆîǰจċงðฏĉđÿíÿööčêĉฐćîìĊęêĆĚงĕüšǰ÷กđüšîǰ

øć÷ĕéšìĊęĒêกêŠćงöĊกćøøĆïøĎšìĊęĒêกêŠćงกĆîจċง÷ĂöøĆïÿööčêĉฐćîìĊęêĆĚงĕüšǰìĊęøąéĆïîĆ÷ÿĞćคĆญìćงÿëĉêĉǰ0.05ǰ

ÿööčêĉฐćîขšĂìĊęǰ2ǰðŦจจĆ÷éšćîชŠĂงìćงēฆþèćĒòงǰìĊęðøąกĂïéšü÷ǰïîกøąéćîขŠćüǰ(Wall) ēฆþèćĒòง

ïîóČĚîìĊęđôซïčŢกǰจćกกćøกéëĎกĔจĔîúĉงกŤēðøéǰöĊคüćöÿĆöóĆîíŤกćøøĆïøĎšēฆþèćĒòงขĂงคîüĆ÷ìĞćงćîĔî

đขêกøčงđìóĄĒúąðøĉöèæúǰจċง÷ĂöøĆïÿööčêĉฐćîìĊęêĆĚงĕüšǰìĊęøąéĆïîĆ÷ÿĞćคĆญìćงÿëĉêĉǰ0.05ǰĒúąǰ

ÿööčêĉฐćîขšĂìĊęǰ3ǰðŦจจĆ÷éšćîìĆýîąคêĉǰìĊęðøąกĂïéšü÷ǰéšćîคüćöĕüšüćงĔจǰéšćîคüćöđðŨîÿŠüîêĆüǰ

öĊคüćöÿĆöóĆîíŤกćøøĆïøĎšēฆþèćĒòงขĂงคîüĆ÷ìĞćงćîĔîđขêกøčงđìóĄǰĒúąðøĉöèæúǰจċง÷ĂöøĆï

ÿööčêĉฐćîìĊęêĆĚงĕüšǰìĊęøąéĆïîĆ÷ÿĞćคĆญìćงÿëĉêĉǰ0.05ǰ÷กđüšîǰéšćîคüćöðúĂéõĆ÷ 
ùìĆ÷ǰđêชąïĎøèđìóćõøèŤǰ(2554)ǰĕéšìĞćกćøýċกþćđøČęĂงǰĒøงจĎงĔจǰĒúąðŦจจĆ÷ìćงกćøêúćé

ïîđôซïčŢกǰ(Facebook) ìĊęöĊñúêŠĂกćøêĆéÿĉîĔจซČĚĂÿĉîคšćĒúąïøĉกćøขĂงñĎšïøĉēõคĔîđขêกøčงđìóöĀćîคøǰ

ēé÷öĊüĆêëčðøąÿงคŤđóČęĂýċกþćǰĒøงจĎงĔจǰĒúąðŦจจĆ÷ìćงกćøêúćéïîđôซïčŢกǰ(Facebook) ìĊęöĊñúêŠĂกćø

êĆéÿĉîĔจซČĚĂÿĉîคšćĒúąïøĉกćøขĂงñĎšïøĉēõคĔîđขêกøčงđìóǰöĀćîคøǰกúčŠöêĆüĂ÷ŠćงìĊęĔชšĔîกćøýċกþćüĉจĆ÷ǰ

คČĂǰñĎšïøĉēõคĔîđขêกøčงđìóöĀćîคøǰจĞćîüîǰ400ǰคîǰēé÷ĔชšĒïïÿĂïëćöđðŨîđคøČęĂงöČĂÿĞćĀøĆïกćøđกĘï

øüïøüöขšĂöĎúǰǰñúกćøüĉจĆ÷óïüŠćǰǰñĎšêĂïĒïïÿĂïëćöÿŠüîĔĀญŠđðŨîđóýĀญĉงǰĂć÷čǰ16-25ǰðŘǰöĊøąéĆï
กćøýċกþćĔîøąéĆïðøĉญญćêøĊǰĂćชĊóúĎกจšćง/óîĆกงćîïøĉþĆìđĂกชîǰöĊøć÷ĕéšđฉúĊę÷êŠĂđéČĂîîšĂ÷กüŠć
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ĀøČĂđìŠćกĆïǰ15,000ǰïćìǰǰĒúąöĊøą÷ąđüúćĔîกćøđขšćĔชšđôซïčŢกêŠĂüĆîǰ2-4ǰชĆęüēöงǰǰñĎšêĂïĒïïÿĂïëćö
öĊĒøงจĎงĔจïîđôซïčŢกǰìĊęöĊñúêŠĂกćøêĆéÿĉîĔจซČĚĂÿĉîคšćĒúąïøĉกćøǰēé÷øüöĂ÷ĎŠĔîøąéĆïðćîกúćงǰจĞćĒîก

đðŨîöĊøąéĆïĒøงจĎงĔจéšćîđĀêčñúǰĔîøąéĆïðćîกúćงǰĒúąöĊøąéĆïĒøงจĎงĔจéšćîĂćøöèŤǰĂ÷ĎŠĔîøąéĆïöćกǰ

ēé÷กĉจกøøöìĊęÿøšćงĒøงจĎงĔจĔĀšกĆïñĎšïøĉēõคĔîđขêกøčงđìóöĀćîคøĕéšöćกđðŨîĂĆîéĆïĒøกǰคČĂǰกćøìĞć

กĉจกøøöđóČęĂÿĆงคöïîĀîšćĒôîđóจǰ(Fan Page ĀøČĂǰFacebook Page) ðŦจจĆ÷ìćงกćøêúćéïîđôซïčŢกǰ

éšćîñúĉêõĆèæŤǰìĊęöĊñúêŠĂกćøêĆéÿĉîĔจซČĚĂÿĉîคšćĒúąïøĉกćøขĂงñĎšïøĉēõคĔîđขêกøčงđìóöĀćîคøǰซċęงøąéĆï

ìĊęöĊñúêŠĂกćøêĆéÿĉîĔจöćกǰēé÷กćøìĊęêøćÿĉîคšćǰ(Brand) öĊชČęĂđÿĊ÷งđðŨîìĊęøĎšจĆกǰจąìĞćĔĀšöĊøąéĆïìĊęöĊñú

êŠĂกćøêĆéÿĉîĔจöćกđðŨîĂĆîéĆïĒøกǰðŦจจĆ÷ìćงกćøêúćéïîđôซïčŢกǰéšćîกćøÿŠงđÿøĉöกćøêúćéǰìĊęöĊñú

êŠĂกćøêĆéÿĉîĔจซČĚĂÿĉîคšćĒúąïøĉกćøขĂงñĎšïøĉēõคĔîđขêกøčงđìóöĀćîคøǰจćกกćøýċกþćóïüŠćǰĂ÷ĎŠĔî

øąéĆïìĊęöĊñúêŠĂกćøêĆéÿĉîĔจöćกǰìĆĚงĔîÿŠüîขĂงกćøēฆþèćǰกćøÿŠงđÿøĉöกćøขć÷ǰกćøðøąชćÿĆöóĆîíŤ

ĒúąกćøĂĂกขŠćüǰĒúąกćøêúćéìćงêøงǰēé÷กćøđðŨîñĎšÿîĆïÿîčîกĉจกøøöêŠĂÿĆงคöขĂงĂงคŤกøǰจąìĞćĔĀš

öĊøąéĆïìĊęöĊñúêŠĂกćøêĆéÿĉîĔจöćกđðŨîĂĆîéĆïĒøกǰñúกćøìéÿĂïÿööčêĉฐćîóïüŠćǰĒøงจĎงĔจïîđôซïčŢกǰ

ĕöŠüŠćจąđðŨîĒøงจĎงĔจéšćîđĀêčñúĀøČĂǰĒøงจĎงĔจéšćîĂćøöèŤǰĒúąðŦจจĆ÷ìćงกćøêúćéïîđôซïčŢกǰĕöŠüŠć

จąđðŨîéšćîñúĉêõĆèæŤǰĀøČĂéšćîกćøÿŠงđÿøĉöกćøêúćéǰìĆĚงĔîÿŠüîขĂงกćøēฆþèćǰกćøÿŠงđÿøĉöกćøขć÷ǰ

กćøðøąชćÿĆöóĆîíŤĒúąกćøĂĂก-ขŠćüǰĀøČĂกćøêúćéìćงêøงöĊñúÿĆöóĆîíŤกĆïกćøêĆéÿĉîĔจซČĚĂÿĉîคšćĒúą
ïøĉกćøขĂงñĎšïøĉēõคĔîđขêกøčงđìóöĀćîคøǰĂ÷ŠćงöĊîĆ÷ÿĞćคĆญìćงÿëĉêĉìĊęøąéĆïǰ0.01 

øĆชชćîîìŤǰýøĊĂčéöóøǰ(2559)ǰĕéšìĞćกćøýċกþćđøČęĂงǰกú÷čìíŤกćøÿČęĂÿćøกćøêúćéñŠćîǰ

Facebook Page ðøąđõìÿĉîคšćǰGadget: กøèĊýċกþćđîČĚĂĀćǰ(Content) ìĊęÿćöćøëéċงéĎéĔĀšñĎšĂŠćî

đกĉéคüćöðøąìĆïĔจǰĒúąÿîĔจĔîÿĉîคšćǰöĊüĆêëčðøąÿงคŤđóČęĂýċกþćǰกøąïüîกćøÿČęĂÿćøกćøêúćéǰ

øĎðĒïïขĂงđîČĚĂĀćǰĒúąǰกú÷čìíŤกćøÿČęĂÿćøกćøêúćéขĂงÿĉîคšćǰðøąđõìǰGadget ñŠćîǰFacebook 

Page ìĊęÿćöćøëéċงéĎéĔĀšñĎšïøĉēõคđกĉéคüćöðøąìĆïĔจǰĒúąÿîĔจǰĔîêĆüÿĉîคšćǰēé÷đกĘïøüïøüöขšĂöĎú

éšü÷กćøüĉđคøćąĀŤđîČĚĂĀćǰ(Content Analysis) ĒúąǰกćøÿĆöõćþèŤǰđชĉงúċกǰ(In-depth Interview) 

ñúกćøüĉจĆ÷óïüŠćǰกøąïüîกćøÿČęĂÿćøจąđøĉęöêšîขċĚîจćกกćøจĆéêćøćงÿĉîคšćǰēé÷กćøðøąชčöǰขĂง

คèąìĞćงćîǰēé÷øĎðĒïïđîČĚĂĀćìĊęĔชšĔîกćøÿČęĂÿćøǰĕéšĒกŠǰõćóกøćôŗกǰúĉงกŤüĉéĊēĂǰúĉงกŤđîČĚĂĀćจćกǰ

đüĘïĕซêŤǰกćøĒชøŤēóÿêŤǰõćóëŠć÷ǰĒúąüĉéĊēĂǰÿŠüîกú÷čìíŤกćøÿČęĂÿćøกćøêúćéìĊęĔชšđóČęĂéċงéĎéĔĀšđกĉéǰ

คüćöðøąìĆïĔจĒúąÿîĔจÿĉîคšćǰคČĂǰกćøคĆéđúČĂกđîČĚĂĀćìĊęđéŠîĒúąÿĞćคĆญđóČęĂîĞćöćðŦกĀöčéïîǰ

Facebook Page กćøđúČĂกđîČĚĂĀćìĊęêøงĔจกúčŠöđðŜćĀöć÷ǰกćøñúĉêđîČĚĂĀćĔîøĎðĒïïüĉéĊēĂǰYouTube 

ĒúąกćøจĆéกćøคĞćêĂïǰกćøĒกšĕขðŦญĀćĒúąกćøđÿîĂüĉíĊจïðŦญĀćĒïïđÿøĘจÿöïĎøèŤïîǰFacebook 

Page đóČęĂกćøéĎĒúđĂćĔจĔÿŠúĎกคšćǰñŠćîกćøøĆïôŦงìčกǰėǰðŦญĀćĂ÷ŠćงÿöđĀêčÿöñú 

öčìĉêćǰüøøèìĉöǰ(2561)ǰĕéšìĞćกćøýċกþćđøČęĂงǰđðøĊ÷ïđìĊ÷ïðøąÿĉìíĉñúกćøēฆþèćขĂง

ĒóúêôĂøŤöìĊęöĊñúêŠĂกćøöĊÿŠüîøŠüöขĂงìĆîêĒóì÷ŤǰñŠćîกĎđกĉúǰ(Google Ads) ĒúąđôซïčŢกǰ
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(Facebook Ads) กøèĊýċกþćǰE-Marketplace ชČęĂǰ“DentalGather” õć÷ĔêšïøĉþĆìǰđéĂąǰคĂú

ĒúïคøĊđĂìǰจĞćกĆéǰöĊüĆêëčðøąÿงคŤđóČęĂđðøĊ÷ïđìĊ÷ïðøąÿĉìíĉñúกćøēฆþèćïîĒóúêôĂøŤöìĊęöĊñúêŠĂ

กćøöĊÿŠüîøŠüöขĂงìĆîêĒóì÷Ťēé÷üĆéñúǰจćกìĆĚงǰ2ǰĒóúêôĂøŤöǰĕéšĒกŠǰĒóúêôĂøŤöกĎđกĉúǰ(Google 

Ads) ĒúąđôซïčŢกǰ(Facebook Ads) ēé÷ìćงĒóúêôĂøŤöกĎđกĉúǰ(Google Ads) จąđîšîกćøĔชšคĊ÷ŤđüĉøŤéǰ

(Keyword) ĔîขèąìĊęđôซïčŢกǰ(Facebook Ads) จąĔชšĒïîđîĂøŤǰ(Banner) ìĊęïŠงïĂกĒúąÿČęĂÿćøĔĀš

đกĉéกćøøĆïøĎšกćøđขšćëċงกúčŠöđðŜćĀöć÷ĒúąกćøöĊðฏĉÿĆöóĆîíŤêŠĂĒïøîéŤöćกìĊęÿčéǰกćøøüïøüöขšĂöĎúĔชš

กćøøć÷งćîñúǰCampaign Performance êŠćงǰėǰđóČęĂĀćĒîüìćงìĊęÿćöćøëđóĉęöñĎšđขšćชöđüĘïĕซêŤǰ

(Traffic) ñĎšÿöĆคøÿöćชĉกǰĒúąüĆéñúกćøìĞćēฆþèćĕéšêøงกúčŠöđðŜćĀöć÷ǰøüöĕðëċงÿćöćøëüĆéñú

คüćöÿĞćđøĘจขĂงĒïøîéŤĕéšจćกจĞćîüîñĎšđขšćชöđüĘïĕซêŤĒúąจĞćîüîñĎšÿöĆคøÿöćชĉกขĂงĒêŠúąĒóúêôĂøŤöǰ

ñúจćกกćøìéúĂงđóČęĂđðøĊ÷ïđìĊ÷ïðøąÿĉìíĉñúกćøēฆþèćïîĒóúêôĂøŤöกĎđกĉúǰ(Google Ads) Ēúąǰ

đôซïčŢกǰ(Facebook Ads) จąĒÿéงĔĀšđĀĘîüŠćĒóúêôĂøŤöìĊęöĊðøąÿĉìíĉñúÿćöćøëđóĉęöจĞćîüîñĎšđขšć

đüĘïĕซêŤĒúąêøงกúčŠöđðŜćĀöć÷öćกìĊęÿčéǰคČĂǰĒóúêôĂøŤöกćøēฆþèćìćงกĎđกĉúǰ(Google Ads) ñŠćî

กćøคšîĀćǰSearch đîČęĂงจćกñĎšìĊęคšîĀćìćงคĊ÷ŤđüĉøŤéǰ(Keyword) จąöĊđฉóćąกúčŠöđðŜćĀöć÷ìĊęđðŨî

ìĆîêĒóì÷ŤđìŠćîĆĚîǰĒúąĒóúêôĂøŤöìĊęöĊðøąÿĉìíĉñúÿćöćøëđóĉęöจĞćîüîÿöćชĉกĕéšéĊกüŠćกĎđกĉúǰ(Google 

Ads) คČĂǰĒóúêôĂøŤöกćøēฆþèćìćงđôซïčŢกǰ(Facebook Ads) đîČęĂงจćกöĊüĉéĊēĂǰ(VDO) õćó

Ēคîüćÿǰ(Canvas) Ēúąõćóǰ(Image) ĔîกćøéċงéĎéกúčŠöđðŜćĀöć÷Āöć÷öćกกüŠćǰđóøćąìĆĚงǰ2ǰ

ĒóúêôĂøŤöîĊĚöĊðøąÿĉìíĉñúĔîกćøđóĉęöจĞćîüîñĎšđขšćชöĕéšìĆĚงǰ2ǰĒóúêôĂøŤöǰจċงöĊคüćöÿĞćคĆญìĊęêšĂงĔชš

คüïคĎŠกĆîĕð 

èóĆฐĂøǰฐĉêĉฐćîŤđéชîŤǰ(2564)ǰĕéšìĞćกćøýċกþćđøČęĂงǰðøąÿĉìíĉñúขĂงกćøÿČęĂÿćøกćøêúćé

éĉจĉìĆúïîǰFacebook Ads ĒúąǰGoogle Ads : กøèĊýċกþćñúĉêõĆèæŤđĂÿđซîซŤïĞćøčงñĉüǰïøĉþĆìǰ

đôซĒúïÿŤǰ(ðøąđìýĕì÷)ǰจĞćกĆéǰöĊüĆêëčðøąÿงคŤǰ1)ǰđóČęĂýċกþćกúčŠöđðŜćĀöć÷êŠĂกćøđขšćëċงđüĘïĕซêŤǰ

(Traffic) ĒúąกćøöĂงđĀĘîǰ(Impression) ขĂงēฆþèćđôซïčŢกĒúąกĎđกĉúǰĒúąǰ2)ǰđóČęĂüĆéðøąÿĉìíĉñú

ขĂงđôซïčŢกĒúąกĎđกĉúĔîกćøìĞćēฆþèćĂĂîĕúîŤüŠćกúčŠöđðŜćĀöć÷ĔĀšคüćöÿîĔจคúĉกēฆþèćñŠćî

ĒóúêôĂøŤöĔéöćกกüŠćǰกćøđกĘïøüïøüöขšĂöĎúขĂงกćøìĞćēฆþèćñŠćîđôซïčŢกĒúąกĎđกĉúǰēé÷ĒïŠงđðŨîǰ

2ǰĒคöđðญǰ1)ǰēฆþèćìćงđôซïčŢกĔîøĎðĒïïõćóîĉęงǰ(Image) ēé÷đกĘïñúจćกǰAd Manager Ēúąǰ

2)ǰēฆþèćìćงกĎđกĉúĔîøĎðĒïïĒïîđîĂøŤǰGDN (Google Display Network) ēé÷đกĘïñúจćกǰ

Google Ads ĀúĆงจćกคøïǰ1ǰđéČĂîǰñĎšüĉจĆ÷éĎøć÷งćîñúขĂงđüĘïĕซêŤจćกēðøĒกøöǰGoogle Analytics

ñúกćøüĉจĆ÷óïüŠćǰéšćîกúčŠöđðŜćĀöć÷êŠĂกćøđขšćëċงđüĘïĕซêŤĒúąกćøöĂงđĀĘîēฆþèćขĂงđôซïčŢกǰöĊĂĆêøć

กćøĒÿéงñúกćøöĂงđĀĘîǰ(Impression) Ă÷ĎŠìĊęǰ519,541ǰ÷Ăéคúĉกǰ(Click) Ă÷ĎŠìĊęǰ2,091ǰĒúąคŠćēฆþèć

êŠĂคúĉกǰ(CPC) Ă÷ĎŠìĊęǰ4.50ǰĔîขèąìĊęēฆþèćขĂงกĎđกĉúǰ(Google) öĊĂĆêøćกćøĒÿéงñúกćøöĂงđĀĘîǰ

(Impression) Ă÷ĎŠìĊęǰ596,408ǰ÷Ăéคúĉกǰ(Click) Ă÷ĎŠìĊęǰ12,271ǰคŠćēฆþèćêŠĂคúĉกǰ(CPC) Ă÷ĎŠìĊęǰ0.87ǰ
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ĒúąöĊñĎšïøĉēõคÿîĔจđóĉęöÿĉîคšćúงêąกøšćǰ(Add To Cart) 49ǰคîǰซċęงñúúĆóíŤëČĂüŠćöćกēé÷öćêøฐćîǰ

ēé÷đìĊ÷ïจćกñúúĆóíŤคŠćēฆþèćจćกđคøČęĂงöČĂǰFacebook Ad Manager ĒúąǰGoogle Ads ขĂง

đôซĒúïÿŤǰîĂกจćกîĊĚĒóúêôĂøŤöìĊęÿćöćøëÿøšćง÷ĂéñĎšđขšćชöđขšćöćìĊęđüĘïĕซêŤđôซĒúïÿŤĕéšöćกìĊęÿčéǰ

คČĂǰกĎđกĉúñŠćîกćøìĞćēฆþèćĔîøĎðĒïïĒïîđîĂøŤǰ(Google Display Network) đîČęĂงจćกöĊĂĆêøćกćø

Ēÿéงñúǰ(Impression) Ēúą÷ĂéคúĉกìĊęÿĎงกüŠćĒóúêôĂøŤöđôซïčŢก 

ïéĉîìøŤǰđéชćïĎøèćîîìŤǰ(2561)ǰĕéšìĞćกćøýċกþćđøČęĂงǰøĎðĒïïขĂงēฆþèćĒòงĒúąกćøøĆïøĎš

ขĂงñĎšชöĔîคúĆïôøć÷đé÷ŤđéĂąซĊøĊÿŤǰ7ǰöĊüĆêëčðøąÿงคŤđóČęĂǰ1)ǰýċกþćøĎðĒïïขĂงēฆþèćĒòงìĊęðøćกฏ

ĔîคúĆïôøć÷đé÷ŤđéĂąซĊøĊÿŤǰ7ǰǰ2)ǰýċกþćกćøøĆïøĎšขĂงñĎšชöìĊęöĊêŠĂēฆþèćĒòงìĊęðøćกฏĔîคúĆïǰôøć÷đé÷Ť

đéĂąซĊøĊÿŤǰ7ǰēé÷ĔชšøąđïĊ÷ïüĉíĊüĉจĆ÷đชĉงคčèõćóǰðøąกĂïéšü÷กćøüĉđคøćąĀŤđîČĚĂĀćǰĒúąกćøÿîìîćกúčŠö 

ñúกćøýċกþćóïüŠćǰøĎðĒïïขĂงกćøēฆþèćĒòงĔîคúĆïôøć÷đé÷ŤđéĂąซĊøĊÿŤǰ7ǰöĊǰ5ǰøĎðĒïïǰ

éĆงîĊĚǰ1)ǰกćøĒòงñŠćîÿðĂêÿĆĚîǰǰ2)ǰกćøĒòงñŠćîกøćôŗกǰǰ3)ǰกćøĒòงñŠćîüĆêëčǰǰ4)ǰกćøĒòงñŠćîïčคคúǰ

Ēúąǰ5)ǰกćøĒòงñŠćîđîČĚĂĀćǰîĂกจćกîĊĚĔîÿŠüîกćøøĆïøĎšขĂงñĎšชöǰóïüŠćǰกúčŠöñĎšชööĊกćøøĆïøĎšéšćîúï

ĒúąéšćîïüกǰกćøøĆïøĎšéšćîúïǰกúŠćüคČĂǰ1)ǰกćøēฆþèćĒòงìĞćĔĀšñĎšชöđÿĊ÷ĂøøëøÿĔîกćøøĆïชöǰ

Ēúąǰ2)ǰจĞćîüîÿĉîคšćìĊęĔชšĔîกćøēฆþèćĒòงöĊöćกđกĉîĕðǰĒúąกćøøĆïøĎšขĂงñĎšชöìĊęöĊêŠĂēฆþèćĒòงìĊę

ðøćกฏĔîคúĆïôøć÷đé÷ŤđéĂąซĊøĊÿŤǰ7ǰéšćîïüกǰกúŠćüคČĂǰ1)ǰÿĉîคšćìĊęĔชšĔîกćøēฆþèćĒòงöĊคüćö

îŠćđชČęĂëČĂǰ2)ǰñĎšชöđกĉéกćøจéจĞćชČęĂĒïøîéŤĕéšǰ3)ǰñĎšชöđกĉéคüćöêšĂงกćøÿĉîคšćìĊęîĆกĒÿéงĔชšǰ4)ǰñĎšชö

đกĉéóùêĉกøøöกćøซČĚĂÿĉîคšćǰĒúąǰ5)ǰïćงÿĉîคšćÿćöćøëēฆþèćĒòงĕéšĂ÷ŠćงĒîïđîĊ÷î 

กøกîกǰúąĂĂǰ(2560)ǰĕéšìĞćกćøýċกþćđøČęĂงǰēฆþèćĒòงïîÿČęĂüĉéĊēĂĂĂîĕúîŤìĊęÿŠงñúêŠĂกćø

êĆéÿĉîĔจซČĚĂขĂงñĎšïøĉēõคǰกøèĊýċกþćǰFacebook Fanpage öĊüĆêëčðøąÿงคŤđóČęĂýċกþćìĆýîคêĉขĂงñĎšøĆï

ÿćøìĊęöĊêŠĂēฆþèćĒòงñŠćîชŠĂงìćงǰFacebook Fanpage ĔîđชĉงคüćöêĆĚงĔจĒúąóùêĉกøøöกćøซČĚĂขĂง

ñĎšïøĉēõคĀúĆงจćกกćøøĆïชöǰĔîกćøüĉจĆ÷ĔîคøĆĚงîĊĚĔชšüĉíĊกćøÿĆöõćþèŤĒïïđจćąúċกǰ(In-depth interviews) 

ÿöćชĉกĂ÷ĎŠĔîǰFacebook Fanpage ñúกćøýċกþćóïüŠćǰกćøêĆéÿĉîĔจซČĚĂĀúĆงกćøøĆïชöēฆþèćĒòง

ĕöŠĕéšđกĉéขċĚîìĆîìĊǰĒêŠจąชŠü÷ĔĀšจéจĞćêøćÿĉîคšćĒúąđðŨîêĆüđúČĂกĔîกćøêĆéÿĉîĔจซČĚĂǰÿĉęงìĊęìĞćĔĀšđกĉéกćø

จéจĞćöćจćกกćøđúŠćđøČęĂงìĊęÿîčกǰÿŠงñúĔĀšñĎšïøĉēõคđกĉéกćøจéจĞćđîČĚĂĀćĒúąจéจĞćêøćÿĉîคšćǰîĞćĕðÿĎŠกćø

êĆĚงĔจซČĚĂĔîĂîćคêǰĒêŠìĆĚงîĊĚÿĉîคšćกĘđðŨîðŦจจĆ÷êŠĂกćøêĆéÿĉîĔจซČĚĂÿĉîคšćđชŠîกĆîǰซċęงëšćđðŨîÿĉîคšćìĊę

ñĎšïøĉēõคĕöŠđค÷ĔชšöćกŠĂîǰðŦจจĆ÷ìĊęจąđกĉéกćøêĆéÿĉîĔจซČĚĂêšĂงđðŨîÿĉîคšćĔĀöŠǰöĊēðøēöชĆîǰĒúąจĞćđðŨîêšĂง

ĔชšǰêćöúĞćéĆïǰĒêŠëšćđðŨîÿĉîคšćìĊęñĎšïøĉēõคđค÷ĔชšĂ÷ĎŠĒúšüîĆĚîกĘจąซČĚĂđĀöČĂîđéĉöêćöðกêĉ 

ĒóøóĉöǰจĉøćóĆชøÿĉîǰ(2563)ǰĕéšìĞćกćøýċกþćđøČęĂงǰกćøøĆïøĎšĒúąกćøจéจĞćēฆþèćĒòงìĊęöĊêŠĂ

ÿĉîคšćîĚĞćĒøŠöĉđîđøŠǰéšü÷đìคēîēú÷ĊǰEye-Tracking öĊüĆêëčðøąÿงคŤđóČęĂýċกþćกćøøĆïøĎšĒúąกćøจéจĞć

ēฆþèćĒòงǰĔîĒงŠกćøจéจĞćĒïøîéŤǰĒúąกćøøąúċกĒïøîéŤǰĔîñúĉêõĆèæŤđคøČęĂงéČęöîĚĞćĒøŠöĉđîđøŠǰøüöëċง

ýċกþćðøąÿĉìíĉñúขĂงøĎðĒïïกćøēฆþèćĒòงĒêŠúąøĎðĒïïĔîกćøÿøšćงกćøจéจĞćĒïøîéŤǰขĂงกúčŠö
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êĆüĂ÷ŠćงจĞćîüîǰ30ǰคîǰìĊęĕöŠđค÷øĆïชöúąคøซĉìคĂöǰđøČęĂงǰăćĂĉîüĆîǰöćกŠĂîǰĒúąđðŨîกúčŠöìĊęĕöŠĕéšöĊ

คüćöđกĊę÷üขšĂงกĆïÿć÷กćøêúćéĀøČĂกćøēฆþèćǰìĞćกćøđกĘïขšĂöĎúēé÷ĔชšēðøĒกøöǰEye-Tracing 

คüïคĎŠกĆïกćøìĞćกćøÿĆöõćþèŤđชĉงúċกǰจćกñúกćøüĉจĆ÷óïüŠćǰกúčŠöêĆüĂ÷ŠćงÿćöćøëจéจĞćĒïøîéŤĕéšǰǰǰǰ

ĒêŠĕöŠÿćöćøëøąúċกĒïøîéŤĕéšǰĒúąøĎðĒïïกćøēฆþèćĒòงìĊęöĊðøąÿĉìíĉõćóĔîกćøÿøšćงกćøจéจĞć

ÿĎงÿčéǰคČĂǰกćøēฆþèćĒòงĔîøĎðĒïïđîČĚĂĀćǰ(Product Experience; Plot Integration) 

 

  



บททĊęǰ3 
üĉธĊกćøดĞćđนĉนกćøüĉจĆ÷  

 

กćøýċกþćüĉจĆ÷đøČęĂงǰ“กćøÿČęĂÿćøกćøêúćéกćøēฆþèćêøงĒúąĒòงǰñŠćîǰFacebook Page 

กøèĊýċกþćǰýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤ” öĊüĆêëčðøąÿงคŤđóČęĂǰ1)ǰđóČęĂýċกþćðøąđõìđîČĚĂĀćกćøÿČęĂÿćø

กćøêúćéกćøēฆþèćêøงĒúąĒòงǰñŠćîǰFacebook Page กøèĊýċกþćǰýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰ

2)ǰđóČęĂýċกþćñúúĆóíŤขĂงกćøöĊÿŠüîøŠüöขĂงกćøîĞćđÿîĂđîČĚĂĀćกćøēฆþèćêøงĒúąĒòงǰñŠćîǰ

Facebook Page กøèĊýċกþćǰýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰǰēé÷öĊüĉíĊกćøéĞćđîĉîกćøüĉจĆ÷éĆงîĊĚ 

 

3.1 ปøąđõทขĂงงćนüĉจĆ÷ǰ 
 

ĔîกćøýċกþćคøĆĚงîĊĚǰñĎšýċกþćĕéšกĞćĀîéøąđïĊ÷ïüĉíĊกćøüĉจĆ÷đðŨîกćøýċกþćกćøüĉจĆ÷đชĉงñÿöǰēé÷

ýċกþćจćกñúกćøüĉđคøćąĀŤđชĉงđîČĚĂĀćǰ(Content Analysis)ǰïîǰFacebook Page ขĂงýĎî÷Ťกćøคšć

đซĘîìøĆúđüĉúéŤǰĔîชŠüงüĆîìĊęǰ1 öกøćคö-30 đöþć÷îǰó.ý. 2564 ĒúąîĞćđîČĚĂĀćĕðจĆéìĞćĒïïÿĆöõćþèŤ

đชĉงúċกēé÷øĎðĒïïคĞćëćöÿĆĚîจćกกúčŠöúĎกคšćĀøČĂกúčŠöñĎšïøĉēõคìĊęöćĔชšïøĉกćøǰìĊęöĊĂć÷čǰ20 ðŘขċĚîĕðǰ

จĞćîüîǰ5 คîǰĔîชŠüงüĆîìĊęǰ21 öĉëčîć÷î-15 กøกฎćคöǰó.ý.ǰ2564 ēé÷îĞćñúกćøüĉđคøćąĀŤขšĂöĎúĔî

øĎðĒïïงćîüĉจĆ÷đชĉงคčèõćóǰ(Qualitative Research)ǰ 

 

3.2 ĒĀúŠงขšĂöĎú 
ǰ 

3.2.1 ĒĀúŠงขšĂöĎúðøąđõìïčคคú 

ñĎšüĉจĆ÷ĕéšìĞćกćøýċกþćēé÷กćøđúČĂกđðŨîกúčŠöúĎกคšćìĊęđขšćöćĔชšïøĉกćøõć÷ĔîýĎî÷Ťกćøคšć

đซĘîìøĆúđüĉúéŤìĆĚงชć÷ĒúąĀญĉงǰĂć÷čøąĀüŠćงǰ20ǰðŘขċĚîĕðǰìĊęöćซČĚĂÿĉîคšćĒúąöĊกćøêĉéêćöĀøČĂđðŨîÿöćชĉก

ขĂงชŠĂงìćงกćøÿČęĂÿćøขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤĀøČĂöĊðøąÿïกćøèŤจćกกćøđĀĘîēฆþèćñŠćîǰ

FacebookǰPageǰขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰจĞćîüîǰ5ǰคîǰēé÷øĎðĒïïĔîกćøÿĆöõćþèŤđðŨîกćø

ÿĂïëćöขšĂöĎúđชĉงúċกĒïïคĞćëćöÿĆĚîǰ(Short Interview) 

3.2.1 ĒĀúŠงขšĂöĎúðøąđõìđĂกÿćø 

ñĎšüĉจĆ÷ĕéšìĞćกćøýċกþćกćøÿČęĂÿćøกćøêúćéกćøēฆþèćêøงĒúąĒòงǰñŠćîǰFacebookǰPageǰ

ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰhttps://www.facebook.com/centralworldǰìĊęöĊจĞćîüîÿöćชĉกǰ

จĞćîüîǰ744,916 คîǰ(ขšĂöĎúǰèǰüĆîìĊęǰ23 กøกฎćคöǰ2564)ǰĒúąđúČĂกìĞćกćøüĉđคøćąĀŤđชĉงđîČĚĂĀćǰ

(ContentǰAnalysis) 

https://www.facebook.com/CentralwOrld


34 

 

3.3 đคøČęĂงöČĂทĊęĔชšĔนกćøüĉจĆ÷ 
 

ñĎšüĉจĆ÷ĕéšจĆéìĞćĒïïÿĆöõćþèŤñĎšïøĉēõคĀøČĂกúčŠöúĎกคšćìĊęöćซČĚĂÿĉîคšćĒúąöĊกćøêĉéêćöĀøČĂđðŨî

ÿöćชĉกขĂงชŠĂงìćงกćøÿČęĂÿćøขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤĀøČĂöĊðøąÿïกćøèŤจćกกćøđĀĘîēฆþèć

ñŠćîǰFacebook Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰìĊęĂ÷ĎŠõć÷ĔîýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰēé÷đúČĂก

ÿĆöõćþèŤǰจĞćîüîǰ5ǰคîǰöĊéĆงêŠĂĕðîĊĚ 

ÿŠüîìĊęǰ1ǰขšĂöĎúìĆęüĕðขĂงñĎšĔĀšÿĆöõćþèŤ 

ÿŠüîìĊęǰ2ǰĒïïÿĆöõćþèŤđกĊę÷üกĆïกćøýċกþćกćøÿČęĂÿćøđîČĚĂĀćกćøēฆþèćêøงĒúąĒòงǰïîǰ

Facebook Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰจĞćîüîǰ7ǰขšĂǰéĆงîĊĚ 

1. ìŠćîคĉéüŠćøĎðĒïïกćøēฆþèćêøงĒúąĒòงǰĔîðŦจจčïĆîđðŨîĂ÷Šćงĕø 

2. กćøìĊęìŠćîĕéšøĆïชöกćøēฆþèćñŠćîǰFacebook Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰöĊñú

êŠĂกćøđขšćøŠüöงćîĂĊđüîêŤขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰĀøČĂĕöŠ 

3. ชŠĂงìćงกćøøĆïøĎšëċงกćøจĆéงćîĂĊđüîêŤขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰìŠćîÿćöćøëêĉéêćö
จćกชŠĂงìćงĔéǰĀøČĂøĆïøĎšöćจćกชŠĂงìćงĔéïšćง 

4. ìŠćîคĉéüŠćกćøēฆþèćêøงĒúąĒòงñŠćîFacebook Page ĔîøĎðĒïïĔéǰìĊęöĊñúêŠĂกćøøĆïøĎš

ĒúąจéจĞćđîČĚĂĀćÿĉîคšćöćกìĊęÿčé 
5. จćกกćøøĆïชöēฆþèćêøงĒúąĒòงǰïîǰFacebook Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤ

ÿćöćøëจĎงĔจǰìĞćĔĀšđกĉéคüćöêšĂงกćøĒúąกćøóĉจćøèćĔîกćøซČĚĂÿĉîคšćขĂงìŠćîĀøČĂĕöŠĂ÷Šćงĕø 

6. ìŠćîöĊคüćöคĉéđĀĘîĀøČĂคĞćĒîąîĞćđกĊę÷üกĆïøĎðĒïïกćøēฆþèćêøงĒúąĒòงïîǰFacebook 

Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰĂ÷Šćงĕøïšćง 

 
3.4 กćøÿøšćงĒúąตøüจÿĂบคčณõćóขĂงđคøČęĂงöČĂ 
 

đคøČęĂงöČĂìĊęĔชšĔîกćøđกĘïขšĂöĎúđชĉงคčèõćóǰคČĂǰĒïïÿĆöõćþèŤǰñĎšüĉจĆ÷ĕéšéĞćđîĉîǰกćøÿøšćงǰ

đคøČęĂงöČĂǰēé÷öĊขĆĚîêĂîéĆงîĊĚ 

1. ýċกþćĀúĆกกćøǰĒîüคĉéǰìùþฎĊǰĒúąđĂกÿćøงćîüĉจĆ÷ìĊęđกĊę÷üขšĂงǰĒúšüîĞćđÿîĂêŠĂĂćจćø÷Ťǰ
ìĊęðøċกþćđóČęĂกĞćĀîéđðŨîกøĂïĔîกćøÿøšćงđคøČęĂงöČĂĔîกćøüĉจĆ÷ 

2. กĞćĀîéüĆêëčðøąÿงคŤĒúąกøĂïĒîüคĉéĔîกćøÿøšćงđคøČęĂงöČĂ 

3. óĆçîćĒúąðøĆïðøčง 
4. đÿîĂĒïïÿĆöõćþèŤêŠĂĂćจćø÷ŤðøċกþćđóČęĂĔĀšขšĂđÿîĂĒîą 
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3.5 กćøđกĘบøüบøüöขšĂöĎú 
 

ñĎšüĉจĆ÷ĕéšìĞćกćøýċกþćคšîคüšćขšĂöĎúงćîüĉจĆ÷ìĊęđกĊę÷üขšĂงĀøČĂĔกúšđคĊ÷งǰđóČęĂđðŨîĒîüìćงĔî

กćøýċกþćĒúąđกĘïøüïøüöขšĂöĎúǰēé÷ÿćöćøëĒïŠงđðŨîǰ2ǰÿŠüîǰĕéšĒกŠ 

ÿŠüîìĊęǰ1ǰ:ǰกćøđกĘïขšĂöĎúđîČĚĂĀćïîชŠĂงìćงǰFacebook Page 

đïČĚĂงêšîìćงñĎšüĉจĆ÷ĕéšìĞćกćøจĆéđกĘïขšĂöĎúêćöøą÷ąđüúćìĊęกĞćĀîéǰēé÷ñĎšüĉจĆ÷ĕéšìĞćêćöขĆĚîêĂî

êŠĂĕðîĊĚ 

1) ýċกþćđîČĚĂĀćïîชŠĂงìćงǰFacebook Page 

2) กĞćĀîéðøąđéĘîìĊęจąýċกþćǰĕéšĒกŠǰøĎðĒïïđîČĚĂĀćǰðøąđõìđîČĚĂĀćìĊęĒúąกćøöĊÿŠüîøŠüöìĊę
ðøćกฏìćงชŠĂงìćงǰFacebook Page đóČęĂĔĀšคøĂïคúčöêćöüĆêëčðøąÿงคŤìĊęêĆĚงĕüš 

3) ìĞćกćøจéïĆîìċกขšĂöĎú 

4) éĞćđîĉîกćøüĉđคøćąĀŤ 
ÿŠüîìĊęǰ2ǰ:ǰกćøđกĘïขšĂöĎúñŠćîกćøÿĆöõćþèŤđðŨîกćøÿĂïëćöขšĂöĎúđชĉงúċกĒïïคĞćëćöÿĆĚîǰ

(Short Interview) 

ñĎšüĉจĆ÷ĕéšìĞćกćøÿĆöõćþèŤēé÷øĎðĒïïĔîกćøÿĆöõćþèŤđðŨîกćøÿĂïëćöขšĂöĎúđชĉงúċกĒïï

คĞćëćöÿĆĚîǰ(Short Interview) éšü÷êĆüđĂงกĆïñĎšïøĉēõคĀøČĂกúčŠöúĎกคšćǰจĞćîüîǰ5ǰคîǰĂć÷čǰ20ǰðŘขċĚîĕðǰ

ĔîชŠüงüĆîìĊęǰ21ǰöĉëčîć÷î-15ǰกøกฎćคöǰó.ý.ǰ2564ǰìĊęöćซČĚĂÿĉîคšćìĊęýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤĒúąöĊ
กćøêĉéêćöĀøČĂđðŨîÿöćชĉกชŠĂงìćงกćøÿČęĂÿćøขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤĀøČĂöĊðøąÿïกćøèŤจćก

กćøđĀĘîēฆþèćñŠćîǰFacebook Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰǰĒúąจąêšĂงđðŨîñĎšìĊęกéǰLike, 

Share đîČĚĂĀćìĊęìćงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤîĞćđÿîĂǰĔîชŠüงüĆîìĊęǰ1ǰöกøćคö-30ǰđöþć÷îǰó.ý.ǰ
2564ǰēé÷đúČĂกÿëćîìĊęĔîกćøÿĆöõćþèŤêćöìĊęñĎšĔĀšÿĆöõćþèŤÿąéüกǰคüïคĎŠĕðกĆïกćøจéïĆîìċกขšĂöĎú

ĒúąกćøĂĆéđÿĊ÷งĒúšüจċงîĞćขšĂöĎúöćüĉđคøćąĀŤêŠĂĕð 

 
3.6 กćøüĉđคøćąĀŤขšĂöĎú  
 

ñĎšüĉจĆ÷ĕéšìĞćกćøĒïŠงกćøüĉđคøćąĀŤขšĂöĎúĂĂกđðŨîǰ2 ÿŠüîǰคČĂǰ 

1) đöČęĂñĎšüĉจĆ÷ĕéšขšĂöĎúìĆĚงĀöéจćกกćøÿĆöõćþèŤĒúšüǰñĎšüĉจĆ÷ĕéšîĞćöćüĉđคøćąĀŤขšĂöĎúēé÷öĊ
ขĆĚîêĂîǰéĆงêŠĂĕðîĊĚ 

ขĆĚîêĂîìĊęǰ1ǰîĞćöćëĂéđìðÿĆöõćþèŤĒúąóĉöóŤøć÷úąđĂĊ÷éđðŨîขšĂคüćöúงĔî

đĂกÿćø 
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ขĆĚîêĂîìĊęǰ2ǰĂŠćîขšĂคüćöìĞćคüćöđขšćĔจøć÷úąđĂĊ÷éǰĒúąđöČęĂóïขšĂöĎúìĊęÿĞćคĆญĒúą

đกĊę÷üขšĂงกĆïงćîüĉจĆ÷ĀøČĂÿĂéคúšĂงกĆïüĆêëčðøąÿงคŤขĂงงćîüĉจĆ÷จąìĞćกćøđîšîขšĂคüćöǰĀúĆงจćกîĆĚî

îĞćขšĂöĎúüĉđคøćąĀŤêŠĂĕð 

ขĆĚîêĂîìĊęǰ3ǰîĞćöćüĉđคøćąĀŤĒúąÿøčðขšĂöĎúēé÷กćøđขĊ÷îóøøèîćĒúąĂíĉïć÷êćöขšĂ

คšîóïêćöüĆêëčðøąÿงคŤìĊęìćงñĎšüĉจĆ÷ĕéšêĆĚงĕüš 

2) üĉđคøćąĀŤขšĂöĎúจćกกćøÿĆงđกêñú ïîชŠĂงìćงǰFacebook Page ìĊęđกĉéขċĚîǰēé÷กćø

đðøĊ÷ïđìĊ÷ïขšĂöĎúǰēé÷öĊขĆĚîêĂîéĆงêŠĂĕðîĊĚ 

ขĆĚîêĂîìĊęǰ1ǰĒïŠงĒ÷กขšĂöĎúìĊęđกĉéขċĚîǰǰĕéšĒกŠǰðøąđõìขĂงขšĂöĎúǰจĞćîüîคøĆĚงìĊęðøćกฏǰ

÷ĂéĕúกŤǰđðŨîêšîǰđóČęĂĔĀšกćøĂŠćîñúĕéšชĆéđจîöćก÷ĉęงขċĚî 

ขĆĚîêĂîìĊęǰ2 đðøĊ÷ïđìĊ÷ïขšĂöĎúìĊęđกĉéขċĚîǰĒúąîĞćñúìĊęĕéšöćđøĊ÷งúĞćéĆïöćกîšĂ÷ 

ขĆĚîêĂîìĊęǰ3ǰîĞćöćüĉđคøćąĀŤĒúąÿøčðขšĂöĎúēé÷กćøđขĊ÷îóøøèîćĒúąĂíĉïć÷êćöขšĂ

คšîóïêćöüĆêëčðøąÿงคŤìĊęìćงñĎšüĉจĆ÷ĕéšêĆĚงĕüš 

 

3.7 กćøนĞćđÿนĂขšĂöĎú 
 

ĔîÿŠüîกćøîĞćđÿîĂขšĂöĎúîĆĚîǰìćงñĎšüĉจĆ÷จąîĞćđÿîĂĔîøĎðĒïïขĂงกćøóøøèîćđชĉงüĉđคøćąĀŤǰ

(Descriptive Analysis) ĒúąêĆüđúขǰēé÷ìĞćกćøđøĉęöïøø÷ć÷êĆĚงĒêŠขĆĚîêĂîขĂงกćøøüïøüöขšĂöĎúĒúą

กćøüĉđคøćąĀŤขšĂöĎúēé÷ĒïŠงđðŨîðøąđéĘîêćöüĆêëčðøąÿงคŤìĊęêĆĚงĕüšขĂงงćîüĉจĆ÷ǰซċęงจąìĞćกćøĂíĉïć÷ēé÷

îĞćขšĂöĎúจćกกćøüĉđคøćąĀŤคĞćÿĆöõćþèŤĒúąðøąđéĘîđîČĚĂĀćìĊęÿČęĂÿćøöć÷กđĀêčñúóøšĂöìĆĚง÷กêĆüĂ÷Šćง

ĒúąõćóðøąกĂïüĉđคøćąĀŤขšĂöĎúขĂงñĎšüĉจĆ÷ 
 

  



บททĊęǰ4 
ผúกćøüĉđคøćąĀŤขšĂöĎú  

 
กćøýċกþćđøČęĂงǰ“กćøÿČęĂÿćøกćøêúćéกćøēฆþèćêøงĒúąĒòงǰñŠćîǰFacebook Page 

กøèĊýċกþćǰýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤ” ñĎšüĉจĆ÷ĕéšìĞćกćøýċกþćêćöüĆêëčðøąÿงคŤǰคČĂǰ1)ǰđóČęĂýċกþć

ðøąđõìđîČĚĂĀćกćøÿČęĂÿćøกćøêúćéกćøēฆþèćêøงĒúąĒòงǰñŠćîǰFacebook Page กøèĊýċกþćǰ

ýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰ2)ǰđóČęĂýċกþćñúúĆóíŤขĂงกćøöĊÿŠüîøŠüöขĂงกćøîĞćđÿîĂđîČĚĂĀćกćøēฆþèć

êøงĒúąĒòงǰñŠćîǰFacebook Page กøèĊýċกþćǰýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰซċęงกćøýċกþćคøĆĚงîĊĚđðŨî

งćîüĉจĆ÷đชĉงñÿöǰēé÷ýċกþćจćกñúกćøüĉđคøćąĀŤđชĉงđîČĚĂĀćǰ(Content Analysis)ǰïîǰFacebook 

Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰĔîชŠüงüĆîìĊęǰ1 öกøćคö-30 đöþć÷îǰó.ý. 2564 ĒúąîĞćđîČĚĂĀć

ĕðจĆéìĞćĒïïÿĆöõćþèŤđชĉงúċกēé÷øĎðĒïïคĞćëćöÿĆĚîจćกกúčŠöúĎกคšćĀøČĂกúčŠöñĎšïøĉēõคìĊęöćĔชšïøĉกćøǰìĊęöĊ

Ăć÷čøąĀüŠćงǰ20 ðŘขċĚîĕðǰจĞćîüîǰ5 คîǰĔîชŠüงüĆîìĊęǰ21 öĉëčîć÷î-15 กøกฎćคöǰó.ý.ǰ2564 ēé÷îĞćñú

กćøüĉđคøćąĀŤขšĂöĎúĔîøĎðĒïïงćîüĉจĆ÷đชĉงคčèõćóǰ(Qualitative Research)ǰēé÷ñúกćøüĉจĆ÷öĊéĆงîĊĚ 

 

4.1 กćøนĞćđÿนĂปøąđõทđนČĚĂĀćกćøÿČęĂÿćøกćøตúćดผŠćนǰFacebook Page 
 

จćกกćøÿĞćøüจขšĂöĎúïîǰFacebook Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰจĞćîüîǰ4ǰđéČĂîǰ

êĆĚงĒêŠชŠüงǰ1ǰöกøćคö-30ǰđöþć÷îǰó.ý.ǰ2564ǰóïüŠćǰðøąđõìขĂงđîČĚĂĀćìĊęîĞćđÿîĂÿćöćøëĒïŠงĂĂก
ĕéšđðŨîǰéĆงîĊĚ 

 

êćøćงìĊęǰ4.1: ñúกćøüĉจĆ÷ðøąđõìđîČĚĂĀćǰðøąđõìขĂงđîČĚĂĀćกćøÿČęĂÿćø 
 

ปøąđõทขĂงđนČĚĂĀć จĞćนüนคøĆĚงทĊęปøćกฏ øšĂ÷úą 
กćøîĞćđÿîĂÿĉîคšć 256 37.5% 
ĒîąîĞćงćîĂĊđüîêŤ 103 15% 
ðøąชćÿĆöóĆîíŤĒคöđðญ 148 21.7% 
ĔชšñĎšöĊĂĉìíĉóúǰ(Influencer/Page Review) 
ĔîกćøîĞćđÿîĂÿĉîคšćĀøČĂïøĉกćø 

82 12% 

đîČĚĂĀćðøąชćÿĆöóĆîíŤýĎî÷Ťกćøคšć 94 13.8% 
øüö 683 100% 

ìĊęöć: CentralWorld. (2564).  Facebook Fanpage.  ÿČïคšîจćกǰhttps://www.facebook.com 

/centralworld. 
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ñúกćøýċกþćóïüŠćĔîกćøîĞćđÿîĂđîČĚĂĀćïîǰFacebook Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰ

จĞćîüîǰ4ǰđéČĂîǰêĆĚงĒêŠชŠüงǰ1ǰöกøćคö-30ǰđöþć÷îǰó.ý.ǰ2564ǰöĊìĆĚงĀöéǰ683ǰēóÿêŤǰĒïŠงđðŨîǰจĞćîüîǰ
5ǰðøąđõìǰǰĕéšĒกŠǰǰ1)ǰกćøîĞćđÿîĂÿĉîคšćǰǰ2)ǰĒîąîĞćงćîĂĊđüîêŤǰǰ3)ǰðøąชćÿĆöóĆîíŤĒคöđðญǰ 
4)ǰĔชšñĎšöĊĂĉìíĉóúǰ(Influencer/Page Review) ĔîกćøîĞćđÿîĂÿĉîคšćĀøČĂïøĉกćøǰǰ5)ǰđîČĚĂĀć

ðøąชćÿĆöóĆîíŤýĎî÷Ťกćøคšćǰēé÷ðøąđõììĊęìĊęจĞćîüîคøĆĚงðøćกฏÿĎงÿčéคČĂǰðøąđõìกćøîĞćđÿîĂÿĉîคšćǰ

จĞćîüîǰ256ǰคøĆĚงǰคĉéđðŨîøšĂ÷úąǰ37.5% 
 

õćóìĊęǰ4.1:ǰêĆüĂ÷ŠćงðøąđõìกćøîĞćđÿîĂÿĉîคšć 

 

 
 

ìĊęöć: CentralWorld. (2564).  Facebook Fanpage.  ÿČïคšîจćกǰhttps://www.facebook.com 

/centralworld. 

 
ñĎšüĉจĆ÷ĕéšÿĆöõćþèŤñĎšïøĉēõคĀøČĂกúčŠöúĎกคšćìĊęöćซČĚĂÿĉîคšćĒúąöĊกćøêĉéêćöĀøČĂđðŨîÿöćชĉกขĂง

ชŠĂงìćงกćøÿČęĂÿćøขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤĀøČĂöĊðøąÿïกćøèŤจćกกćøđĀĘîēฆþèćñŠćîǰ

Facebook Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰìĊęĂ÷ĎŠõć÷ĔîýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰđóČęĂýċกþćëċง

øĎðĒïïĒúąðøąđõìđîČĚĂĀćĔîกćøîĞćđÿîĂกćøÿČęĂÿćøกćøêúćéñŠćîǰFacebook Page ĕéšĂ÷Šćง

คøïëšüîǰจćกกćøÿĆöõćþèŤđชĉงúċกēé÷øĎðĒïïคĞćëćöÿĆĚîจćกกúčŠöúĎกคšćĀøČĂกúčŠöñĎšïøĉēõคìĊęöćĔชš

https://www.facebook.com/CentralwOrld
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ïøĉกćøǰìĊęöĊĂć÷čøąĀüŠćงǰ20 ðŘขċĚîĕðǰจĞćîüîǰ5 คîǰĂšćงĂĉงจćกคĞćëćöìĊęüŠćǰĶìŠćîคĉéüŠćøĎðĒïïกćø

ēฆþèćêøงĒúąĒòงǰĔîðŦจจčïĆîđðŨîĂ÷Šćงĕø” ñĎšüĉจĆ÷ÿćöćøëÿøčððøąđéĘîขšĂöĎúĕéšǰéĆงîĊĚ 

“กĘöĊøĎðĒïïกćøîĞćđÿîĂìĊęđðúĊę÷îĕðêćö÷čคÿöĆ÷คŠąǰēé÷กćøìĞćēฆþèćĔîĒêŠúąคøĆĚงขĂง

ýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤจąÿćöćøëìĞćēฆþèćìĊęÿćöćøëéċงจčéđéŠîขĂงýĎî÷ŤกćøคšćĂĂกöćĕéšüŠćđðŨî

ýĎî÷ŤกćøคšćìĊęìĆîÿöĆ÷ǰđĀöćąกĆïĕúôşÿĕêÿŤคîđöČĂงǰจîéċงéĎéìĞćĔĀšéĉฉĆîĂ÷ćกĕðđéĉîđìĊę÷üĒúąđéĉîéĎ

ÿĉîคšćêŠćงǰė” (ìĉó÷ŤóćõøèŤǰîกéŠüî, กćøÿČęĂÿćøÿŠüîïčคคú, 21ǰöĉëčîć÷îǰ2564) 

“ÿŠüîĔĀญŠēฆþèćĔîøĎðĒïïøĎðǰđóČęĂĔชšēฆþèćÿĉîคšćǰøüöëċงðøąชćÿĆöóĆîíŤงćîĂĊđüîêŤêŠćงǰėǰ

ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤìĊęëĎกēóÿêŤïîǰFacebook Page” (ชĆ÷กöúǰđÿøĉöÿŠงüĉì÷ą, กćøÿČęĂÿćø

ÿŠüîïčคคú, 24ǰöĉëčîć÷îǰ2564)  
“ðŦจจčïĆîชŠüงēคüĉéýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤกĘìĞćēฆþèćđ÷ĂąĀîŠĂ÷คŠąǰđîČĚĂĀćìĊęĂ÷ćกǰจą

ĂŠćîöćกขċĚîจąđðŨîöćêøกćøคüćöðúĂéõĆ÷ǰคüćöÿąĂćéìĊęชŠü÷ÿøšćงคüćöđชČęĂöĆęîêŠćงǰė” (đกýกîกǰ

กøćïĕกøĒกšü, กćøÿČęĂÿćøÿŠüîïčคคú, 28ǰöĉëčîć÷îǰ2564) 
“กćøøĊüĉüจćกĂĉîôúĎđúîđซĂøŤĀøČĂóüกđóจéĆงêŠćงǰėǰóĂĕéšĂŠćîøĊüĉüìĞćĔĀšøĎšÿċกÿîĔจöćกขċĚîǰ

ĒúąóüกøĊüĉüëŠć÷õćóöčöêŠćงǰėǰõć÷ĔîýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤüŠćöĊøĎððŦŪîǰöĊöčöëŠć÷øĎðกĘîŠćÿîĔจéĊคŠąǰ

đðŨîกćøđชĉญชüîĔĀšđøćĕðชšĂðǰĒúąóüกĒคöđðญĒúกขĂงøćงüĆúĒúกÿŠüîúéกĘชŠü÷ìĞćĔĀšîŠćÿîĔจ

đขšćĕðซČĚĂขĂงìĊęýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤöćก÷ĉęงขċĚî” (กĆî÷ćกćøǰĒกšüîĉÿÿĆ÷, กćøÿČęĂÿćøÿŠüîïčคคú, 

4ǰกøกฎćคöǰ2564) 
“ðŦจจčïĆîกĘกćøēฆþèćēé÷ĔชšĂĉîôúĎđúîđซĂøŤēฆþèćøĊüĉüĀøČĂกćøìĞćǰLive ñŠćîชŠĂงìćงǰ

Facebook Page ìĞćĔĀšîŠćêĉéêćöĀøČĂĂ÷ćกจĆïจŠć÷öćก÷ĉęงขċĚî” (èĆฐéîĆ÷ǰðŗũîĒกšü, กćøÿČęĂÿćøÿŠüî

ïčคคú, 15 กøกฎćคöǰ2564) 

 

êćøćงìĊęǰ4.2: ñúกćøüĉจĆ÷ðøąđõìđîČĚĂĀćǰøĎðĒïïขĂงđîČĚĂĀćกćøÿČęĂÿćø 
 

øĎปĒบบขĂงđนČĚĂĀć จĞćนüนคøĆĚงทĊęปøćกฏ øšĂ÷úą 
øĎðõćó 262 38.4% 
ĂĆúïĆĚöøĎðõćó 279 40.8% 
üĉéĊēĂ 142 20.8% 

øüö 683 100% 
 

ìĊęöć: CentralWorld. (2564).  Facebook Fanpage.  ÿČïคšîจćกǰhttps://www.facebook.com 

/centralworld. 
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ñúกćøýċกþćóïüŠćðøąđõìขĂงกćøîĞćđÿîĂđîČĚĂĀćïîǰFacebook Page ขĂงýĎî÷Ťกćøคšć

đซĘîìøĆúđüĉúéŤǰǰจĞćîüîǰ4ǰđéČĂîǰǰêĆĚงĒêŠชŠüงǰ1ǰöกøćคö-30ǰđöþć÷îǰó.ý.ǰ2564ǰìĆĚงĀöéจĞćîüîǰ683ǰ
ēóÿêŤǰĒïŠงđðŨîǰจĞćîüîǰ3ǰøĎðĒïïǰĕéšĒกŠǰ1)ǰøĎðõćóǰ2)ǰĂĆúïĆĚöøĎðõćóǰ3)ǰüĉéĊēĂǰēé÷øĎðĒïïìĊęจĞćîüî

คøĆĚงðøćกฏÿĎงÿčéǰคČĂǰøĎðĒïïĂĆúïĆĚöøĎðõćóǰจĞćîüîǰ279ǰคøĆĚงǰคĉéđðŨîøšĂ÷úąǰ40.8% 

จċงÿćöćøëÿøčðĕéšüŠćĔîðŦจจčïĆîøĎðĒïïกćøîĞćđÿîĂđîČĚĂĀćïîǰFacebook Page ขĂง

ýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤÿŠüîĔĀญŠจąđðŨîēฆþèćĒïïĂĆúïĆĚöõćóĒúąøĎðõćóǰđóČęĂìĞćĔĀšñĎšïøĉēõคđขšćĔจ

ĕéšìĆîìĊ 

 

õćóìĊęǰ4.2:ǰêĆüĂ÷ŠćงøĎðĒïïกćøîĞćđÿîĂÿĉîคšć 

 

 
 

ìĊęöć: CentralWorld. (2564).  Facebook Fanpage.  ÿČïคšîจćกǰhttps://www.facebook.com 

/centralworld. 

 
จćกกćøÿĆöõćþèŤđóĉęöđêĉöจćกกćøøĆïชöกćøēฆþèćñŠćîǰFacebook Page ขĂงýĎî÷Ťกćøคšć

đซĘîìøĆúđüĉúéŤǰöĊñúêŠĂกćøđขšćøŠüöงćîĂĊđüîêŤขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰĀøČĂĕöŠóïüŠć 

https://www.facebook.com/CentralwOrld
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“ēฆþèćñŠćîǰFacebook Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰคŠĂîขšćงöĊñúêŠĂกćøđขšć

øŠüöงćîĂĊđüîêŤöćกคŠąǰđóøćąǰFacebook Page đðŨîชŠĂงìćงĀúĆกìĞćĔĀšđüúćéĉฉĆîđĀĘîēฆþèćĒêŠúą

คøĆĚงĕöŠüŠćจąđðŨîกćøēóÿêŤขŠćüÿćøǰîĞćđÿîĂขšĂöĎúÿĉîคšćĒúąกĉจกøøöêŠćงǰėǰîĊęöĊคüćöîŠćÿîĔจǰĒúą

ÿîĔจìĊęจąĕðงćîĂĊđüîêŤéĆงกúŠćüคŠą” (ìĉó÷ŤóćõøèŤǰîกéŠüî, กćøÿČęĂÿćøÿŠüîïčคคú, 21ǰöĉëčîć÷îǰ

2564) 

“öĊñúคŠąǰ÷ĉęงĀćกđðŨîĂĊđüîêŤìĊęöĊÿĉîคšćúéøćคćĀøČĂöĊēðøēöชĆîǰกĘ÷ĉęงöĊคüćöîŠćÿîĔจöćกคŠą” 

(ชĆ÷กöúǰđÿøĉöÿŠงüĉì÷ą, กćøÿČęĂÿćøÿŠüîïčคคú, 24ǰöĉëčîć÷îǰ2564) 
“öĊñúöćกคŠąǰēé÷đฉóćąชŠüงìĊęöĊขĂงǰSales ĀøČĂđðŨîงćîìĊęøüïøüöขĂงกĉîĂøŠĂ÷ǰėǰđøćĕöŠ

óúćéĂ÷ĎŠĒúšüคŠą” (đกýกîกǰกøćïĕกøĒกšü, กćøÿČęĂÿćøÿŠüîïčคคú, 28ǰöĉëčîć÷îǰ2564) 

“öĊñúöćกคŠąǰ÷ĉęงëšćđðŨîขĂงǰSale จąÿćöćøëîĞćคîđขšćöćøŠüöงćîĂĊđüîêŤขĂงýĎî÷Ťกćøคšć

đซĘîìøĆúđüĉúéŤĕéšđ÷ĂąöćกคŠą” (กĆî÷ćกćøǰĒกšüîĉÿÿĆ÷, กćøÿČęĂÿćøÿŠüîïčคคú, 4ǰกøกฎćคöǰ2564) 

“öĊñúคŠąǰđóøćąđüúćจąöćđéĉîìĊęđซĘîìøĆúđüĉúéŤกĘจąชĂïéĎǰFacebook Page กŠĂîüŠćชŠüงîĊĚöĊ

ĂąĕøìĊęîŠćÿîĔจǰöĊงćîĂąĕøîŠćđéĉîǰîŠćชĘĂðïšćง” (èĆฐéîĆ÷ǰðŗũîĒกšü, กćøÿČęĂÿćøÿŠüîïčคคú, 15 

กøกฎćคöǰ2564) 

จċงÿćöćøëÿøčðĕéšüŠćกćøìĊęĕéšøĆïชöกćøēฆþèćñŠćîǰFacebook Page ขĂงýĎî÷Ťกćøคšć

đซĘîìøĆúđüĉúéŤǰöĊñúêŠĂกćøđขšćøŠüöงćîĂĊđüîêŤขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰđîČęĂงจćกกćøēฆþèćñŠćîǰ

Facebook Page đðŨîÿČęĂðŦจจčïĆîìĊęกúčŠöñĎšïøĉēõคîĉ÷öĔชšǰĀćกēฆþèćöĊคüćöîŠćÿîĔจǰēé÷đฉóćąÿĉîคšć

úéøćคćǰจąìĞćĔĀšÿćöćøëìĞćĔĀšñĎšïøĉēõคđขšćöćøŠüöงćîĂĊđüîêŤขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤĕéšđðŨî

จĞćîüîöćก 
ēé÷ชŠĂงìćงĔîกćøøĆïøĎšëċงกćøจĆéงćîĂĊđüîêŤขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤกúčŠöñĎšïøĉēõคĀøČĂ

กúčŠöúĎกคšćöĆกจąÿćöćøëêĉéêćöจćกชŠĂงǰFacebook Page 

“ÿŠüîĔĀญŠจąêĉéêćöจćกชŠĂงìćงǰFacebook Page øĂงúงöćจąđðŨîǰInstragram” 

(ìĉó÷ŤóćõøèŤǰîกéŠüî, กćøÿČęĂÿćøÿŠüîïčคคú, 21ǰöĉëčîć÷îǰ2564) 

“ÿŠüîĔĀญŠøĆïøĎšขŠćüÿćøจćกǰFacebook Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤìĊęǰđú÷คŠą

đóøćąüŠćÿŠüîĔĀญŠจąđúŠîǰFacebook đðŨîĀúĆกĂ÷ĎŠĒúšüǰĀćกđúČęĂîǰėǰēìøýĆóìŤĕðĒúšüöĊกćøēóÿêŤ 
กćøจĆéงćîĂĊđüîêŤขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤขĂงìćงđóจđøćกĘจąÿćöćøëøĆïøĎšĕéšìĆîìĊคŠą” (ชĆ÷กöúǰ

đÿøĉöÿŠงüĉì÷ą, กćøÿČęĂÿćøÿŠüîïčคคú, 24ǰöĉëčîć÷îǰ2564)  
“ชŠĂงìćงǰFacebook คŠąǰïćงìĊกĘจąđĀĘîจćกđüúćìĊęคîøĎšจĆกĀøČĂคîĔกúšêĆüĒชøŤöćจćกǰ

Facebook Page ขĂงìćงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤĂĊกìĊîċงคŠą” (đกýกîกǰกøćïĕกøĒกšü, กćøÿČęĂÿćø

ÿŠüîïčคคú, 28ǰöĉëčîć÷îǰ2564) 
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“Facebook đðŨîĀúĆกđú÷คŠąǰđðŨîēóÿêŤìĊęđĀöČĂî÷ĉงēฆþèćïšćง” (กĆî÷ćกćøǰĒกšüîĉÿÿĆ÷,  
กćøÿČęĂÿćøÿŠüîïčคคú, 4ǰกøกฎćคöǰ2564) 

“ÿŠüîĔĀญŠกĘøĆïøĎšจćกǰFacebook Ă÷ŠćงđéĊ÷üđú÷คŠąǰđóøćąĔชšงŠć÷ìĊęÿčéĒúąđúŠîĂ÷ĎŠêúĂéคŠą” 

(èĆฐéîĆ÷ǰðŗũîĒกšü, กćøÿČęĂÿćøÿŠüîïčคคú, 15 กøกฎćคöǰ2564) 

จċงÿćöćøëÿøčðĕéšüŠćชŠĂงìćงกćøøĆïøĎšëċงกćøจĆéงćîĂĊđüîêŤขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤÿŠüî

ĔĀญŠจąêĉéêćöจćกชŠĂงìćงǰFacebook Page đðŨîĀúĆกǰđîČęĂงจćกđðŨîชŠĂงìćงìĊęÿćöćøëđขšćëċงกúčŠö

คîĕéšจĞćîüîöćก 

 
êćøćงìĊęǰ4.3: ĒÿéงกćøÿČęĂÿćøกćøēฆþèćêøงĒúąĒòงǰïîǰFacebook Page 

 

ปøąđõทขĂงđนČĚĂĀć 
กćøēฆþณćตøง กćøēฆþณćĒòง 

จĞćนüนคøĆĚง øšĂ÷úą จĞćนüนคøĆĚง øšĂ÷úą 
กćøîĞćđÿîĂÿĉîคšć 7 21.9% 7 21.9% 
ĒîąîĞćงćîĂĊđüîêŤ 6 18.7% 6 18.7% 
ðøąชćÿĆöóĆîíŤĒคöđðญ 7 21.9% 7 21.9% 
ĔชšñĎšöĊĂĉìíĉóúǰ(Influencer) 
ĔîกćøîĞćđÿîĂÿĉîคšćĀøČĂïøĉกćø 

6 18.7% 6 18.7% 

đîČĚĂĀćðøąชćÿĆöóĆîíŤýĎî÷Ťกćøคšć 6 18.7% 6 18.7% 
øüö 32 100% 32 100% 

 

จćกêćøćงìĊęǰ4.3 ìĊęĒÿéงจĞćîüîกćøÿČęĂÿćøกćøēฆþèćêøงĒúąĒòงïîǰFacebook Page 

ìćงñĎšüĉจĆ÷ĕéšìĞćกćøîĞćđÿîĂđîČĚĂĀćกćøēฆþèćêøงĒúąĒòงēé÷ìĞćกćøēóÿêŤĔîชŠüงüĆîìĊęǰ1ǰöกøćคö-ǰ
30ǰđöþć÷îǰó.ý.ǰ2564ǰจĞćîüîǰ4ǰđéČĂîǰēé÷ìĞćกćøēóÿêŤēฆþèćêøงจĞćîüîǰ1ǰēóÿêŤêŠĂĂćìĉê÷ŤĒúą

ìĞćกćøēóÿêŤēฆþèćĒòงǰจĞćîüîǰ1ǰēóÿêŤêŠĂĂćìĉê÷ŤǰøüöđðŨîǰ64ǰēóÿêŤǰĒúąจćกîĆĚîĕéšîĞćñúขĂงกćø

ÿĆöõćþèŤǰกćøēฆþèćêøงĒúąĒòงñŠćîǰFacebook Page ĔîøĎðĒïïĔéǰìĊęöĊñúêŠĂกćøøĆïøĎšĒúąจéจĞć

đîČĚĂĀćÿĉîคšćĀøČĂêøćÿĉîคšćขĂงìŠćîöćกìĊęÿčé ĒúąîĞćñúกćøÿĆöõćþèŤđชĉงúċกöćüĉđคøćąĀŤðøąกĂïกĆîǰ

óïüŠć  

“ĒïïøĎðõćóǰõćóîĉęงđóøćąđขšćĔจĕéšงŠć÷ǰĂŠćîงŠć÷ǰĂŠćîĒúąìĞćคüćöđขšćĔจĕéšøüéđøĘü”  
(ìĉó÷ŤóćõøèŤǰîกéŠüî, กćøÿČęĂÿćøÿŠüîïčคคú, 21ǰöĉëčîć÷îǰ2564) 

“ĒïïøĎðõćóĀøČĂđðŨîĒïïĂĆúïĆĚöõćóǰĀćกøĎðõćóÿü÷ǰöčööĂงõćóëŠć÷éĊǰกĘจąกéđขšćĕðéĎøĎð

îĆĚîǰė” (ชĆ÷กöúǰđÿøĉöÿŠงüĉì÷ą, กćøÿČęĂÿćøÿŠüîïčคคú, 24ǰöĉëčîć÷îǰ2564)  



43 

 

“ชĂïéĎĒïïøĎðǰêĆüĀîĆงÿČĂĔĀญŠǰÿĊÿĆîĀîšćĂŠćîจąéċงéĎéคüćöÿîĔจǰ÷ĉęงĀćกđðŨîÿĉîคšćìĊęĂ÷ćก

ĕéšĀøČĂกĞćúĆงÿîĔจจąĔĀšคüćöÿîĔจöćก” (đกýกîกǰกøćïĕกøĒกšü, กćøÿČęĂÿćøÿŠüîïčคคú, 28ǰ

öĉëčîć÷îǰ2564) 

“øĎðõćóคŠąǰĂ÷ŠćงđชŠîøĎðõćóĂćĀćøǰĀøČĂēðøēöชĆîĂćĀćøจąชĂïéĎöćก” (กĆî÷ćกćøǰ 
ĒกšüîĉÿÿĆ÷, กćøÿČęĂÿćøÿŠüîïčคคú, 4ǰกøกฎćคöǰ2564) 

 “ĔชšõćóǰĒúąüĉéĊēĂคŠąǰđóøćąõćóǰĒúąüĉéĊēĂǰđðŨîüĉéĊēĂคúĉðìĊęĔชšéćøćĀøČĂîĆกĒÿéงöćǰกĘจą

Ă÷ćกøĎšüŠćđคšćöćìĞćĂąĕøจąÿČęĂĂąĕøǰëšćđðŨîéćøćìĊęชĂïกĘจąĂ÷ćกéĎêŠĂÿŠćđคšćóćĕðĕĀîóćĕðìĞćĂąĕø” 

(èĆฐéîĆ÷ǰðŗũîĒกšü, กćøÿČęĂÿćøÿŠüîïčคคú, 15 กøกฎćคöǰ2564) 

จċงÿćöćøëÿøčðĕéšüŠćกćøēฆþèćêøงĒúąĒòงñŠćîǰFacebook Page ĔîøĎðĒïïøĎðõćóǰìĊęđðŨî

õćóîĉęงǰĀøČĂĂĆúïĆĚöõćóǰìĊęöĊขšĂคüćöǰöĊñúêŠĂกćøøĆïøĎšĒúąจéจĞćđîČĚĂĀćÿĉîคšćǰïćงคøĆĚงĀćกĔชšéćøćĀøČĂ

îĆกĒÿéงđðŨîóøĊđซĘîđêĂøŤจąชŠü÷đóĉęöคüćöîŠćÿîĔจĒúąđกĉéกćøøĆïøĎšจîจéจĞćđîČĚĂĀćĕéš 

 

4.2 ผúúĆóธŤขĂงกćøöĊÿŠüนøŠüöขĂงกćøนĞćđÿนĂđนČĚĂĀćกćøēฆþณćตøงĒúąĒòงǰผŠćนǰFacebookǰ
PageǰกøณĊýċกþćǰýĎน÷ŤกćøคšćđซĘนทøĆúđüĉúดŤ 

 

êćøćงìĊęǰ4.4: ĒÿéงกćøöĊÿŠüîøŠüöขĂงกćøîĞćđÿîĂđîČĚĂĀćกćøēฆþèćêøงǰñŠćîǰFacebook Page 

 

ปøąđõทขĂงđนČĚĂĀć 
จĞćนüน

คøĆĚง 
Reach Like Share Comment 

Total 
Engage 

กćøîĞćđÿîĂÿĉîคšć 7 46,567 268 8 14 46,857 
ĒîąîĞćงćîĂĊđüîêŤ 6 57,534 276 18 61 57,889 
ðøąชćÿĆöóĆîíŤĒคöđðญ 7 27,327 148 6 18 27,499 
ĔชšñĎšöĊĂĉìíĉóúǰ(Influencer) 

ĔîกćøîĞćđÿîĂÿĉîคšćĀøČĂ

ïøĉกćø 
6 48,685 360 21 29 49,095 

đîČĚĂĀćðøąชćÿĆöóĆîíŤ

ýĎî÷Ťกćøคšć 
6 28,853 185 23 5 29,066 

øüö 32 208,966 1,237 76 127 200,406 
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êćøćงìĊęǰ4.5: ĒÿéงกćøöĊÿŠüîøŠüöขĂงกćøîĞćđÿîĂđîČĚĂĀćกćøēฆþèćĒòงǰñŠćîǰFacebook Page 

 

ปøąđõทขĂงđนČĚĂĀć 
จĞćนüน

คøĆĚง 
Reach Like Share Comment 

Total 
Engage 

กćøîĞćđÿîĂÿĉîคšć 7 56,098 278 9 15 56,407 
ĒîąîĞćงćîĂĊđüîêŤ 6 75,435 967 24 78 76,504 
ðøąชćÿĆöóĆîíŤĒคöđðญ 7 28,196 154 8 21 28,397 
ĔชšñĎšöĊĂĉìíĉóúǰ(Influencer) 

ĔîกćøîĞćđÿîĂÿĉîคšćĀøČĂ

ïøĉกćø 
6 62,786 360 89 27 63,262 

đîČĚĂĀćðøąชćÿĆöóĆîíŤ

ýĎî÷Ťกćøคšć 
6 21,085 85 23 6 21, 205 

øüö 32 243,600 1,844 133 147 245,775 
 

จćกกćøýċกþćñúกćøýċกþćกćøöĊÿŠüîøŠüöขĂงกćøîĞćđÿîĂđîČĚĂĀćกćøēฆþèćêøงĒúąĒòงǰ

ñŠćîǰFacebook Page óïüŠćกćøēฆþèćĒòงöĊจĞćîüîǰTotal Engage ÿĎงกüŠćกćøēฆþèćêøงǰēé÷

ðøąđõìขĂงđîČĚĂĀćìĊęöĊจĞćîüîǰTotal Engage ÿĎงìĊęÿčéǰคČĂǰðøąđõìขĂงđîČĚĂĀćĒîąîĞćงćîĂĊđüîêŤǰ

จĞćîüîǰ76,504ǰøĂงúงöćคČĂǰðøąđõìขĂงđîČĚĂĀćกćøĔชšñĎšöĊĂĉìíĉóúǰ(Influencer) ĔîกćøîĞćđÿîĂ

ÿĉîคšćĀøČĂïøĉกćøǰจĞćîüîǰ63,262 

ĒúąîĂกจćกîĊĚìćงñĎšüĉจĆ÷จċงĕéšÿĆöõćþèŤđóĉęöđêĉöจćกกćøøĆïชöēฆþèćêøงĒúąĒòงขĂงǰ

Facebook Page ÿćöćøëจĎงĔจǰìĞćĔĀšđกĉéคüćöêšĂงกćøĒúąกćøóĉจćøèćĔîกćøซČĚĂÿĉîคšćขĂงìŠćîĕéš

ĀøČĂĕöŠǰĂ÷ŠćงĕøǰóïüŠć 

“ĕéšคŠąǰóüกēฆþèćĒïïîĞćđÿîĂขć÷ÿĉîคšćĒïïêøงǰėǰđชŠîǰóüกĂćĀćøëšćøĎðîŠćกĉîจąøĎšÿċก

ìĞćĔĀšĂ÷ćกกĉîĒúąĂ÷ćกซČĚĂêćöđú÷” (ìĉó÷ŤóćõøèŤǰîกéŠüî, กćøÿČęĂÿćøÿŠüîïčคคú, 21ǰöĉëčîć÷îǰ

2564) 

“ĕéšǰđชŠîǰชĂïéĎóüกēฆþèćĂćĀćøǰ÷ĉęงëšćöĊēðøēöชĆîøćคćëĎกǰėǰกĘจąìĞćĔĀšđกĉéคüćöêšĂงกćø

đú÷” (ชĆ÷กöúǰđÿøĉöÿŠงüĉì÷ą, กćøÿČęĂÿćøÿŠüîïčคคú, 24ǰöĉëčîć÷îǰ2564)  

“ēฆþèćêøงǰėǰìĊęîĞćđÿîĂÿĉîคšćĒïïêøงǰėǰóüกขĂงúéøćคćǰขĂงǰSale ÷ĉęงëšćđðŨîขĂงìĊę

กĞćúĆงĂ÷ćกĕéšǰĀøČĂúéøćคćĒúšüëĎกöćกǰėǰกĘจąìĞćĔĀšđกĉéคüćöêšĂงกćøĂ÷ćกĕðซČĚĂđú÷ǰÿŠüîēฆþèć

ĒòงจąĕöŠคŠĂ÷จĎงĔจĔĀšĂ÷ćกซČĚĂđìŠćĕĀøŠǰĒคŠøĎšüŠćคČĂĒïøîéŤĂąĕøĒคŠîĆĚî” (đกýกîกǰกøćïĕกøĒกšü,  
กćøÿČęĂÿćøÿŠüîïčคคú, 28ǰöĉëčîć÷îǰ2564) 
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“จĎงĔจĕéšǰēฆþèćêøงǰėǰìĊęđðŨîÿĉîคšćìĊęĂ÷ĎŠĔîกøąĒÿĀøČĂöĊคîøĊüĉüđ÷ĂąǰėǰกĘจąìĞćĔĀšĂ÷ćกĕéš” 

(กĆî÷ćกćøǰĒกšüîĉÿÿĆ÷, กćøÿČęĂÿćøÿŠüîïčคคú, 4ǰกøกฎćคöǰ2564) 

“óüกēฆþèćĒòงจąđฉ÷ǰėǰĒêŠēฆþèćêøงĕöŠüŠćđðŨîĒïøîéŤĂąĕøǰëšćöĊกćøúéøćคćĀøČĂจĆéēðø

ēöชĆîกĘจąĔĀšคüćöÿîĔจđขšćĕðđúČĂกéĎกŠĂî” (èĆฐéîĆ÷ǰðŗũîĒกšü, กćøÿČęĂÿćøÿŠüîïčคคú, 15 กøกฎćคöǰ

2564) 

จċงÿćöćøëÿøčðĕéšüŠćกćøøĆïชöēฆþèćêøงĒúąĒòงขĂงǰFacebook Page ÿćöćøëจĎงĔจǰìĞć

ĔĀšđกĉéคüćöêšĂงกćøĒúąกćøóĉจćøèćĔîกćøซČĚĂÿĉîคšćขĂงñĎšïøĉēõคǰēé÷đฉóćąกćøøĆïชöēฆþèć

ìćงêøงǰđîČęĂงจćกÿćöćøëøĆïøĎšĕéšüŠćêšĂงกćøจąÿČęĂÿćøĂąĕøǰ÷ĉęงĀćกđðŨîกćøēฆþèćÿĉîคšćðøąđõì

ĂćĀćøǰĀøČĂÿĉîคšćìĊęöĊกćøจĆéēðøēöชĆîǰúéøćคćêŠćงǰėǰจąìĞćĔĀšđกĉéกćøóĉจćøèćĒúąคüćöêšĂงกćøĕéš 
ĒúąìćงñĎšüĉจĆ÷ĕéšìĞćกćøÿĆöõćþèŤëċงคĞćĒîąîĞćđóČęĂöćđðŨîĒîüìćงกćøกĞćĀîéกćøüćง

ĒñîกćøîĞćđÿîĂกćøÿČęĂÿćøกćøêúćéĔîĂîćคêǰìŠćîöĊคüćöคĉéđĀĘîĀøČĂคĞćĒîąîĞćđกĊę÷üกĆïøĎðĒïï

กćøēฆþèćêøงĒúąĒòงïîFacebook Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰĂ÷ŠćงĕøïšćงǰóïüŠć 

“คüøÿøšćงđîČĚĂĀćĔĀšéċงéĎéǰĒúąĔĀšđกĉéคüćöðøąìĆïĔจจąêšĂงđúČĂกĔชšđîČĚĂĀćìĊęÿćöćøëêøงĔจ

กĆïกúčŠöđðŜćĀöć÷” (ìĉó÷ŤóćõøèŤǰîกéŠüî, กćøÿČęĂÿćøÿŠüîïčคคú, 21ǰöĉëčîć÷îǰ2564) 

 “กćøîĞćđÿîĂđîČĚĂĀćจąêšĂงöĊđîČĚĂĀćìĊęชĆéđจîǰĂŠćîđขšćĔจงŠć÷ǰÿćöćøëìĞćคüćöđขšćĔจÿĉęงìĊę

êšĂงกćøจąÿČęĂÿćøĕéšĂ÷ŠćงøüéđøĘüǰĒคðชĆîÿĆĚîกøąชĆïĕéšĔจคüćö” (ชĆ÷กöúǰđÿøĉöÿŠงüĉì÷ą, กćøÿČęĂÿćø

ÿŠüîïčคคú, 24ǰöĉëčîć÷îǰ2564) 
“คüøđðŨîคĂîđìîêŤĀøČĂđîČĚĂĀćìĊęìĆîÿöĆ÷ǰêøงêćöกøąĒÿĔĀšñĎšĂŠćîđกĉéคüćöÿîĔจǰđขšćĔจ

õć÷ĔîชŠüงøą÷ąđüúćÿĆĚîĕéšđðŨîĂ÷ŠćงéĊǰøüöëċงõćóขĂงÿĉîคšćìĊęชĆéđจîคŠą” (đกýกîกǰกøćïĕกøĒกšü, 

กćøÿČęĂÿćøÿŠüîïčคคú, 28ǰöĉëčîć÷îǰ2564) 
“คüøđðŨîđîČĚĂĀćìĊęìĆîÿöĆ÷ǰĂĉîđìøîéŤ” (กĆî÷ćกćøǰĒกšüîĉÿÿĆ÷, กćøÿČęĂÿćøÿŠüîïčคคú,  

4ǰกøกฎćคöǰ2564) 

“คüøìĞćกćøñúĉêēฆþèćìĊęöĊคčèõćóǰđĀöćąÿöกĆïÿĉîคšćéšü÷คŠąëċงจąîŠćÿîĔจ” (èĆฐéîĆ÷ǰ

ðŗũîĒกšü, กćøÿČęĂÿćøÿŠüîïčคคú, 15 กøกฎćคöǰ2564) 

จċงÿćöćøëÿøčðĕéšüŠćñĎšïøĉēõคöĊคüćöคĉéđĀĘîĀøČĂคĞćĒîąîĞćđกĊę÷üกĆïøĎðĒïïกćøēฆþèćêøง

ĒúąĒòงïîǰFacebook Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰéĆงîĊĚǰ1)ǰคüøÿøšćงđîČĚĂĀćĔĀšéċงéĎéǰĒúą

ĔĀšđกĉéคüćöðøąìĆïĔจǰ2)ǰđîČĚĂĀćจąêšĂงöĊđîČĚĂĀćìĊęชĆéđจîǰĂŠćîđขšćĔจǰ3)ǰคüøđðŨîđîČĚĂĀćìĊęìĆîÿöĆ÷ǰ 
êøงêćöกøąĒÿǰ4)ǰคüøñúĉêÿČęĂēฆþèćìĊęöĊคčèõćóǰđĀöćąÿöกĆïÿĉîคšć 

  



บททĊęǰ5 
ÿøčปǰĂõĉปøć÷ผúǰĒúąขšĂđÿนĂĒนą 

 
กćøýċกþćđøČęĂงǰ“กćøÿČęĂÿćøกćøêúćéกćøēฆþèćêøงĒúąĒòงǰñŠćîǰFacebook Page 

กøèĊýċกþćǰýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤ” ñĎšüĉจĆ÷ĕéšìĞćกćøýċกþćêćöüĆêëčðøąÿงคŤǰคČĂǰ1)ǰđóČęĂýċกþć

ðøąđõìđîČĚĂĀćกćøÿČęĂÿćøกćøêúćéกćøēฆþèćêøงĒúąĒòงǰñŠćîǰFacebook Page กøèĊýċกþćǰ

ýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰ2)ǰđóČęĂýċกþćñúúĆóíŤขĂงกćøöĊÿŠüîøŠüöขĂงกćøîĞćđÿîĂđîČĚĂĀćกćøēฆþèć

êøงĒúąĒòงǰñŠćîǰFacebook Page กøèĊýċกþćǰýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰìĆĚงîĊĚกćøýċกþćîĊĚđðŨî

งćîüĉจĆ÷đชĉงñÿöǰēé÷ýċกþćจćกñúกćøüĉđคøćąĀŤđชĉงđîČĚĂĀćǰ(Content Analysis)ǰïîǰFacebook 

Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰĔîชŠüงüĆîìĊęǰ1 öกøćคö-30 đöþć÷îǰó.ý. 2564 ĒúąîĞćđîČĚĂĀć

ĕðจĆéìĞćĒïïÿĆöõćþèŤđชĉงúċกēé÷øĎðĒïïคĞćëćöÿĆĚîจćกกúčŠöúĎกคšćĀøČĂกúčŠöñĎšïøĉēõคìĊęöćĔชšïøĉกćøǰìĊęöĊ

Ăć÷čøąĀüŠćงǰ20-25 ðŘǰจĞćîüîǰ5 คîǰĔîชŠüงüĆîìĊęǰ21 öĉëčîć÷î-15 กøกฎćคöǰó.ý.ǰ2564 ēé÷îĞćñú

กćøüĉđคøćąĀŤขšĂöĎúĔîøĎðĒïïงćîüĉจĆ÷đชĉงคčèõćóǰ(Qualitative Research)ǰēé÷ñúกćøüĉจĆ÷öĊéĆงîĊĚ 

 
5.1 ÿøčปผúกćøüĉจĆ÷ 
 

ñĎšüĉจĆ÷ĕéšìĞćกćøÿøčðñúกćøüĉจĆ÷ǰđóČęĂêĂïüĆêëčðøąÿงคŤìĊęêšĂงกćøìĞćกćøýċกþćคČĂǰ 
1)ǰđóČęĂýċกþćðøąđõìđîČĚĂĀćกćøÿČęĂÿćøกćøêúćéกćøēฆþèćêøงĒúąĒòงǰñŠćîǰFacebook Page 

กøèĊýċกþćǰýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰ2)ǰđóČęĂýċกþćñúúĆóíŤขĂงกćøöĊÿŠüîøŠüöขĂงกćøîĞćđÿîĂđîČĚĂĀć

กćøēฆþèćêøงĒúąĒòงǰñŠćîǰFacebook Page กøèĊýċกþćǰýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤ 
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5.1.1 กćøýċกþćðøąđõìđîČĚĂĀćกćøÿČęĂÿćøกćøêúćéกćøēฆþèćêøงĒúąĒòงǰñŠćîǰ

Facebook Page กøèĊýċกþćǰýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤ 

 

êćøćงìĊęǰ5.1: ÿøčðñúกćøüĉจĆ÷ðøąđõìđîČĚĂĀćกćøêúćéกćøēฆþèćêøงĒúąĒòงǰñŠćîǰFacebook 

Page ýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤ 

 

ปøąđõทขĂงđนČĚĂĀć จĞćนüนคøĆĚงทĊęปøćกฏ øšĂ÷úą 
กćøîĞćđÿîĂÿĉîคšć 256 37.5% 
ĒîąîĞćงćîĂĊđüîêŤ 103 15% 
ðøąชćÿĆöóĆîíŤĒคöđðญ 82 12% 
ĔชšñĎšöĊĂĉìíĉóúǰ(Influencer/Page Review) 
ĔîกćøîĞćđÿîĂÿĉîคšćĀøČĂïøĉกćø 

148 21.7% 

đîČĚĂĀćðøąชćÿĆöóĆîíŤýĎî÷Ťกćøคšć 94 13.8% 
øüö 683 100% 

 

จćกกćøýċกþćðøąđõìđîČĚĂĀćกćøêúćéกćøēฆþèćêøงĒúąĒòงǰñŠćîǰFacebook Page 

ýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰóïüŠćǰöĊจĞćîüîǰ5 ðøąđõìǰซċęงðøąđõììĊęจĞćîüîคøĆĚงðøćกฏÿĎงÿčéǰคČĂǰ

ðøąđõìขĂงđîČĚĂĀćกćøîĞćđÿîĂÿĉîคšćǰÿŠüîðøąđõìขĂงđîČĚĂĀćìĊęöĊจĞćîüîðøćกฏîšĂ÷ìĊęÿčéǰคČĂǰ

ðøąđõìขĂงđîČĚĂĀćðøąชćÿĆöóĆîíŤĒคöđðญĒúąðøąđõìđîČĚĂĀćðøąชćÿĆöóĆîíŤýĎî÷Ťกćøคšćǰēé÷öĊ

đĀêčñúđîČęĂงจćกðøąđõìขĂงđîČĚĂĀćกćøîĞćđÿîĂÿĉîคšćîĆĚîǰÿćöćøëđขšćëċงกúčŠöñĎšïøĉēõคĀøČĂ

กúčŠöđðŜćĀöć÷ĕéšĂ÷ŠćงøüéđøĘüǰกúčŠöñĎšïøĉēõคĀøČĂกúčŠöúĎกคšćđขšćĔจëċงüĆêëčðøąÿงคŤìĊęêšĂงกćøจąÿČęĂÿćø

ĕéšìĆîìĊĒúąìĞćĔĀšđกĉéกćøกøąêčšîǰกćøóĉจćøèćĀøČĂกćøซČĚĂÿĉîคšćîĆĚîǰėǰ 
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5.1.2 กćøöĊÿŠüîøŠüöขĂงกćøîĞćđÿîĂđîČĚĂĀćกćøēฆþèćêøงĒúąĒòงñŠćîǰFacebook Page 

 

êćøćงìĊęǰ5.2: ÿøčðñúกćøüĉจĆ÷กćøöĊÿŠüîøŠüöขĂงกćøîĞćđÿîĂđîČĚĂĀćกćøēฆþèćêøงǰñŠćîǰFacebook 

Page 

 

ปøąđõทขĂงđนČĚĂĀć 
จĞćนüน

คøĆĚง 
Reach Like Share Comment 

Total 
Engage 

กćøîĞćđÿîĂÿĉîคšć 7 46,567 268 8 14 46,857 
ĒîąîĞćงćîĂĊđüîêŤ 6 57,534 276 18 61 57,889 
ðøąชćÿĆöóĆîíŤĒคöđðญ 7 27,327 148 6 18 27,499 
ĔชšñĎšöĊĂĉìíĉóúǰ(Influencer) 

ĔîกćøîĞćđÿîĂÿĉîคšćĀøČĂ

ïøĉกćø 
6 48,685 360 21 29 49,095 

đîČĚĂĀćðøąชćÿĆöóĆîíŤ

ýĎî÷Ťกćøคšć 
6 28,853 185 23 5 29,066 

øüö 32 208,966 1,237 76 127 200,406 
 

จćกกćøýċกþćñúกćøýċกþćกćøöĊÿŠüîøŠüöขĂงกćøîĞćđÿîĂđîČĚĂĀćกćøēฆþèćêøงñŠćîǰ

Facebook Page óïüŠćøĎðĒïïđîČĚĂĀćðøąชćÿĆöóĆîíŤĂĊđüîêŤจąöĊจĞćîüîǰTotal Engage ÿĎงÿčéǰคČĂǰ

76,504ǰøĂงúงöćจąđðŨîðøąđõìđîČĚĂĀćĔชšñĎšöĊĂĉìíĉóúǰ(Influencer) ĔîกćøîĞćđÿîĂÿĉîคšćĀøČĂïøĉกćøǰ

จĞćîüîǰTotal Engage คČĂǰ63,262ǰĒúąðøąđõìøĎðĒïïกćøîĞćđÿîĂÿĉîคšćǰจĞćîüîǰTotal Engage 

คČĂǰ56,407ǰêćöúĞćéĆïǰǰÿŠüîจĞćîüîǰTotal Engage îšĂ÷ìĊęÿčéǰคČĂǰðøąđõìđîČĚĂĀćðøąชćÿĆöóĆîíŤ

ĒคöđðญǰจĞćîüîǰTotal Engage คČĂǰ27,327 
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êćøćงìĊęǰ5.3: ÿøčðจĞćîüîกćøöĊÿŠüîøŠüöขĂงกćøîĞćđÿîĂđîČĚĂĀćกćøēฆþèćĒòงñŠćîǰFacebook Page 

 

ปøąđõทขĂงđนČĚĂĀć 
จĞćนüน

คøĆĚง 
Reach Like Share Comment 

Total 
Engage 

กćøîĞćđÿîĂÿĉîคšć 7 46,567 268 8 14 46,857 

ĒîąîĞćงćîĂĊđüîêŤ 6 57,534 276 18 61 57,889 

ðøąชćÿĆöóĆîíŤĒคöđðญ 7 27,327 148 6 18 27,499 

ĔชšñĎšöĊĂĉìíĉóúǰ(Influencer) 

ĔîกćøîĞćđÿîĂÿĉîคšćĀøČĂ

ïøĉกćø 

6 48,685 360 21 29 49,095 

đîČĚĂĀćðøąชćÿĆöóĆîíŤ

ýĎî÷Ťกćøคšć 
6 28,853 185 23 5 29,066 

øüö 32 243,600 1,237 76 127 200,406 

 

ñúกćøýċกþćกćøöĊÿŠüîøŠüöขĂงกćøîĞćđÿîĂđîČĚĂĀćกćøēฆþèćĒòงñŠćîǰFacebook Page 

ìćงñĎšýċกþćüĉจĆ÷ĕéšìĞćกćøēóÿêŤǰēé÷กćøĒïŠงøĎðĒïïขĂงđîČĚĂĀćĔĀšöĊจĞćîüîđìŠćกĆîǰēé÷ìĞćกćøēóÿêŤǰ

จĞćîüîǰ4ǰēóÿêŤêŠĂÿĆðéćĀŤǰøą÷ąđüúćĔîกćøýċกþćüĉจĆ÷ǰøą÷ąđüúćêĆĚงĒêŠǰ1ǰöกøćคö-30ǰđöþć÷îǰ
2564ǰøüöøą÷ąđüúćìĆĚงÿĉĚîǰ4ǰđéČĂîǰøüöìĆĚงĀöéǰ32ǰēóÿêŤǰóïüŠćðøąđõìđîČĚĂĀćðøąชćÿĆöóĆîíŤ 
ĂĊđüîêŤǰจąöĊจĞćîüîǰTotal Engage ÿĎงÿčéǰคČĂǰ57,889ǰĂงúงöćจąđðŨîðøąđõìđîČĚĂĀćĔชšñĎšöĊĂĉìíĉóúǰ

(Influencer) ĔîกćøîĞćđÿîĂÿĉîคšćĀøČĂïøĉกćøǰจĞćîüîǰTotal Engage คČĂǰ49,095ǰĒúąđîČĚĂĀć

øĎðĒïïđîČĚĂĀćðøąชćÿĆöóĆîíŤýĎî÷ŤกćøคšćǰจĞćîüîǰTotal Engage คČĂǰ29,066ǰêćöúĞćéĆïǰēé÷öĊ

đĀêčñúđîČęĂงจćกðøąđõìđîČĚĂĀćðøąชćÿĆöóĆîíŤĂĊđüîêŤจąöĊđîČĚĂĀćĀøČĂĀĆüขšĂìĊęîŠćÿîĔจĀøČĂÿćöćøë

đขšćëċงกúčŠöđðŜćĀöć÷ìĊęöĊคüćöÿîĔจǰĒúąđöČęĂñĎšïøĉēõคĀøČĂกúčŠöúĎกคšćÿîĔจจċงìĞćĔĀšđกĉéกćøïĂกêŠĂǰđชŠîǰ

กćøกéǰLike, Share đðŨîêšî 
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5.2 กćøĂõĉปøć÷ผú 
 

จćกćøขšĂöĎúĒúąïìÿĆöõćþèŤđกĊę÷üกĆïกćøýċกþćกćøîĞćđÿîĂกćøÿČęĂÿćøกćøēฆþèćĒúąĒòงǰ

ñŠćîǰFacebook Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰÿćöćøëĂõĉðøć÷ñúขĂงกćøüĉจĆ÷ĕéšǰéĆงêŠĂĕðîĊĚ 

1. จćกกćøýċกþćðøąđõìđîČĚĂĀćกćøÿČęĂÿćøกćøêúćéกćøēฆþèćêøงĒúąĒòงǰñŠćîǰ

Facebook Page ขĂงǰýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤ 

đîČĚĂĀćกćøēฆþèćêøงĒúąĒòงïîǰFacebookǰPageǰöĊđðŜćĀöć÷ĔîกćøēฆþèćคČĂ

ÿćöćøëÿČęĂëċงüĆêëčðøąÿงคŤìĊęêšĂงกćøจąÿČęĂĕéšĂ÷ŠćงชĆéđจîซċęงēฆþèćêøงจąöĊđîČĚĂĀćìĊęéċงéĎéöćกกüŠć

กćøēฆþèćĒòงǰĂćจđðŨîđóøćąđîČĚĂĀćøĎðõćóขĂงกćøēฆþèćêøงïîǰFacebookǰPageǰìĞćĔĀšñĎšïøĉēõค

êøąĀîĆกøĎšĒúąìøćïëċงüĆêëčðøąÿงคŤìĊęñĎšจĆéìĞćêšĂงกćøจąÿČęĂĕéšĂ÷ŠćงชĆéđจîĒúąöĊคüćöđขšćĔจǰìĞćĔĀš

กúčŠöñĎšïøĉēõคĀøČĂกúčŠöúĎกคšćจéจĞćÿĉîคšćĀøČĂĒïøîéŤîĆĚîĕéšéĊǰĂ÷ĎŠĔîøąéĆïöćกกüŠćกćøēฆþèćĒòงǰ

đîČęĂงจćกกćøēฆþèćêøงïîǰFacebookǰPageǰขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰðøąđõìกćøēฆþèćจą

đðŨîĒïïøĎðõćóîĉęงĀøČĂĂĆúïĆĚöõćóìĞćĔĀšñĎšïøĉēõคĀøČĂกúčŠöúĎกคšćđขšćĔจÿĉęงìĊęêšĂงกćøจąÿČęĂÿćøĕéšìĆîìĊǰ

ซċęงÿĂéคúšĂงกĆïĒîüคĉéขĂงǰadmin.indigital (2562) กúŠćüëċงĕüšüŠćǰกćøēóÿêŤĒïïøĎðõćóÿćöćøë

éċงéĎéกúčŠöúĎกคšćĕéšéĊǰกćøüćงêĆüĂĆกþøĔîõćóĒúąกćøđúČĂกõćóìĊęîĞćöćĔชšǰจąÿŠงñúĂ÷ŠćงöćกĔîกćø

đóĉęöðøąÿĉìíĉõćóĔĀšกĆïēóÿêŤîĆĚîǰėǰซċęงÿĂéคúšĂงกĆïงćîüĉจĆ÷ขĂงǰðกøèŤǰđĂĊę÷öýĉøĉîóกčúǰ(2560) กúŠćü

üŠćǰđîČĚĂÿćøĀøČĂêšĂงกćøจąÿČęĂÿćøǰøĆชชćîîìŤǰýøĊĂčéöóøǰ(2559)ǰกúŠćüëċงĕüšüŠćǰðøąđõìđîČĚĂĀć

øĎðõćóöĊคüćöÿĞćคĆญđðŨîĂ÷ŠćงöćกǰđîČęĂงจćกÿćöćøëđขšćĔจĕéšงŠć÷ĒúąÿøšćงคüćöจéจĞćĕéšđðŨîĂ÷ŠćงéĊ 
2. จćกกćøýċกþćñúúĆóíŤขĂงกćøöĊÿŠüîøŠüöขĂงกćøîĞćđÿîĂđîČĚĂĀćกćøēฆþèćêøงĒúąĒòงǰ

ñŠćîǰFacebook Page ขĂงǰýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤ 

øĎðĒïïขĂงđîČĚĂĀćกćøÿČęĂÿćøกćøêúćéกćøēฆþèćêøงĒúąĒòงǰñŠćîǰFacebook Page 

ñúúĆóíŤìĊęÿĂéคúšĂงกĆîคČĂǰกćøöĊÿŠüîøŠüöขĂงกćøîĞćđÿîĂđîČĚĂĀćกćøēฆþèćêøงĒúąĒòงñŠćîǰ

Facebook Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰคČĂǰøĎðĒïïđîČĚĂĀćĒîąîĞćงćîĂĊđüîêŤǰđîČęĂงจćกìćง

ýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤจąจĆéìĞćĀĆüขšĂìĊęéċงคüćöÿîĔจขĂงกúčŠöñĎšïøĉēõคĀøČĂกúčŠöúĎกคšćñŠćîúĆกþèą

กćøîĞćđÿîĂĒïïøĎðõćóîĉęงĒúąĂĆúïĆĚöõćóǰöćกìĊęÿčéǰđîČęĂงจćกกćøîĞćđÿîĂĒïïøĎðõćóîĉęงĒúąĂĆúïĆĚö

õćóöĊคüćöîŠćÿîĔจǰÿćöćøëéċงéĎéĒúąìĞćĔĀšñĎšïøĉēõคĀøČĂกúčŠöúĎกคšćĕéšđĀĘîõćóĀøČĂจĉîêกćøëċงÿĉîคšć

îĆĚîǰėǰĕéšđðŨîĂ÷ŠćงéĊǰÿĂéคúšĂงกĆïงćîüĉจĆ÷ขĂงǰĂøøëชĆ÷ǰüøจøĆÿøĆงÿĊǰ(2556)ǰกúŠćüüŠćǰøĎðõćóǰ

(Photo)ǰìĊęคøĂïคúčöëċงĂĆúïĆĚöõćóǰ(Photo Album)ǰđðŨîøĎðĒïïìĊęïúĘĂกđกĂøŤîĞćöćĔชšĔîกćøÿČęĂÿćø

กĆïñĎšêĉéêćööćกìĊęÿčéǰĒúą÷ĆงÿĂéคúšĂงกĆïงćîüĉจĆ÷ขĂงǰóúĂ÷ĕóúĉîǰêĂงĂŠĂîǰ(2559)ǰกúŠćüüŠćǰ

øĎðĒïïกćøîĞćđÿîĂđîČĚĂĀćðøąชćÿĆöóĆîíŤïîđôซïčŢกĒôîđóจǰÿŠüîĔĀญŠจąđðŨîĒïïøĎðõćóǰđîČęĂงจćก

https://www.indigital.co.th/author/admin-indigital/
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กćøđñ÷ĒóøŠøĎðõćóÿćöćøëéċงéĎéǰÿøšćงคüćöÿîĔจĒúąéċงéĎéĔĀšđกĉéðฏĉÿĆöóĆîíŤĔĀšĒกŠñĎšïøĉēõคĕéšđðŨî

Ă÷ŠćงéĊ 
 

5.3 ขšĂđÿนĂĒนą 
 

ขšĂđÿîĂĒîąจćกกćøýċกþć 

1. øĎðĒïïกćøîĞćđÿîĂคüøđóĉęöđîČĚĂĀćกćøöĊÿŠüîøŠüöĀøČĂøĎðĒïïĂČęîǰėǰđชŠîǰกćøĔĀšกúčŠö

úĎกคšćĕéšđขšćöćøŠüöÿîčกĔîēóÿêŤđóČęĂชĉงขĂงøćงüĆúêŠćงǰėǰจąÿćöćøëđóĉęöฐćîúĎกคšćĀøČĂข÷ć÷กúčŠö

úĎกคšćđðŜćĀöć÷ĕéš 

2. คüøüćงĒñîกćøìĞćđîČĚĂĀćǰกćøÿČęĂÿćøĔĀšöĊคüćöชĆéđจîĒúąöĊคüćöĀúćกĀúć÷öćกขċĚîǰ

đóČęĂĔĀšđขšćëċงกúčŠöúĎกคšćĕéšĀúćกĀúć÷ĒúąöćกขċĚî 

ขšĂđÿîĂĒîąĔîงćîüĉจĆ÷ĔîĂîćคê 
1. ìĞćกćøüĉจĆ÷ýċกþćǰFacebook Page ขĂงýĎî÷ŤกćøคšćคĎŠĒขŠงđóČęĂđðøĊ÷ïđìĊ÷ïøĎðĒïïđîČĚĂĀć

กćøîĞćđÿîĂǰđóČęĂคüćöชĆéđจîöćกขċĚîüŠćกúčŠöñĎšïøĉēõคĀøČĂกúčŠöúĎกคšćöĊคüćöÿîĔจĒúąöĊคüćöøŠüöกĆï

ðøąđõìđîČĚĂĀćǰúĆกþèąđîČĚĂĀćǰøĎðĒïïđîČĚĂĀćĒïïĔéǰđóČęĂìĊęจąĔĀšÿćöćøëîĞćöćóĆçîćĀøČĂðøĆïðøčง

đîČĚĂĀćĔĀšîŠćÿîĔจĒúąéċงéĎéกúčŠöđðŜćĀöć÷ĕéšéĊ÷ĉęงขċĚîĔîĂîćคêêŠĂĕð 
2. ÿćöćøëðøĆïđðúĊę÷îüĉíĊกćøìéúĂงจĉüĆ÷đðŨîøĎðĒïïđชĉงìéúĂงǰ(Experimental 

Research) ĒïïǰA/B Testing đóČęĂกćøđðøĊ÷ïđìĊ÷ïéšćîðøąđõìđîČĚĂĀćĀøČĂúĆกþèąđîČĚĂĀćđóČęĂĔĀš

ÿćöćøëđขšćëċงกúčŠöđðŜćĀöć÷ĕéšöćกขċĚî 
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บøøณćนčกøö 
 

กøกîกǰúĂĂ.ǰǰ(2560).ǰǰēฆþณćĒฝงบนÿČęĂüĉดĊēĂĂĂนĕúนŤทĊęÿŠงผúตŠĂกćøตĆดÿĉนĔจซČĚĂขĂงผĎšบøĉēõคǰ

กøณĊýċกþćǰFacebook fan page.  ÿćøîĉóîíŤðøĉญญćöĀćïĆèæĉê, öĀćüĉì÷ćúĆ÷öĀĉéú. 

đจîŠćĀŤǰđúîîŤǰóćøŤđöúĊ.ǰǰ(2562).ǰǰđปøĊ÷บđทĊ÷บปøąÿĉทธĉผúขĂงÿČęĂēฆþณćปøąđõทüĉดĊēĂøąĀüŠćง

ēฆþณćปøąđõทขć÷ĒฝงǰĒúąปøąđõทขć÷ตøงǰøąĀüŠćงกúčŠöนĆกýċกþćจบĔĀöŠĒúąกúčŠö

นĆกđøĊ÷นøąดĆบชĆĚนöĆธ÷öýċกþćตĂนปúć÷ǰēด÷ชĞćøąđงĉนēฆþณćผŠćนกĎđกĉúǰ(Google Ads) 

กøณĊýċกþćคĂøŤÿǰĶInterview in English Like-a-Proķ บนชŠĂง÷ĎทĎบǰExchanges with 

Jeynah.ǰǰกćøคšîคüšćĂĉÿøąðøĉญญćöĀćïĆèæĉê,ǰöĀćüĉì÷ćúĆ÷กøčงđìó. 
èíĊõĆÿøŤǰéĉþ÷ćĕêøóĆçîŤ.ǰǰ(2563).ǰǰกćøýċกþćปøąÿĉทธĉผúขĂงกćøöĊÿŠüนøŠüöขĂงกćøēฆþณć 

ผŠćนđฟซบčŢกĒúąĂĉนÿตćĒกøöǰกøณĊýċกþćǰCollude Clothes.ǰǰกćøคšîคüšćĂĉÿøąðøĉญญć

öĀćïĆèæĉê, öĀćüĉì÷ćúĆ÷กøčงđìó. 
èóĆฐĂøǰฐĉêĉฐćîŤđéชîŤ.ǰǰ(2564).ǰǰðøąÿĉìíĉñúขĂงกćøÿČęĂÿćøกćøêúćééĉจĉìĆúïîǰFacebook Ads 

ĒúąǰGoogle Ads:ǰกøèĊýċกþćñúĉêõĆèæŤđĂÿđซîซŤïĞćøčงñĉüǰïøĉþĆìǰđôซĒúïÿŤǰ(ðøąđìýĕì÷)ǰ

จĞćกĆé.ǰǰüćøÿćøÿĀýćÿตøŤ, 21(1),ǰ1-16. 
îčชîćëǰăĆéđจÿÿĆî.ǰǰ(2556).ǰǰกćøøĆïøĎšēฆþèćĒòงïîÿČęĂÿĆงคöĂĂîĕúîŤđôซïčŢกǰ(Facebook) ขĂงคî

üĆ÷ìĞćงćîĔîđขêǰกøčงđìóöĀćîคøĒúąðøĉöèæú.ǰǰüćøÿćøกćøตúćดĒúąกćøÿČęĂÿćø,ǰ1(2),ǰ

374-391. 
ïéĉîìøŤǰđéชćïĎøèćîîìŤ.  (2561).ǰǰøĎðĒïïขĂงēฆþèćĒòงĒúąกćøøĆïøĎšขĂงñĎšชöĔîคúĆïôøć÷đé÷Ť

đéĂąซĊøĊÿŤǰ7.  บทคüćöüĉจĆ÷üćøÿćøöนčþ÷ýćÿตøŤĒúąÿĆงคöýćÿตøŤǰöĀćüĉท÷ćúĆ÷øćชพùกþŤ, 

4(ฉïĆïđÿøĉö),ǰ70-81. 
ðกøèŤǰđĂĊę÷öýĉøĉîóกčú. ǰ(2560).ǰ กćøüĉđคøćąĀŤđนČĚĂĀćกćøÿČęĂÿćøĔนǰFacebook Fanpage ขĂง

ÿถćบĆนÿĂนõćþćĂĆงกùþǰGlobish English School. ǰกćøคšîคüšćĂĉÿøąðøĉญญćöĀćïĆèæĉê,ǰ

öĀćüĉì÷ćúĆ÷กøčงđìó. 

ðøöĉîìøŤǰýĉøĉîčกčúüĆçîć.ǰǰ(2560).ǰǰปŦจจĆ÷ทĊęöĊĂĉทธĉพúตŠĂคüćöตĆĚงĔจซČĚĂÿĉนคšćทĊęöĊกćøēฆþณćĒฝงĔน

øć÷กćøĂćĀćøบน÷ĎทĎบ.ǰǰüĉì÷ćîĉóîíŤðøĉญญćöĀćïĆèæĉê,ǰจčāćúงกøèŤöĀćüĉì÷ćúĆ÷. 

ðüøøýǰจĆîìøŤđóĘญ. ǰ(2564).ǰ กú÷čทธŤĔĀöŠกĆบēฆþณćĒฝงĔนปŦจจčบĆน.ǰǰÿČïคšîจćกǰhttp://www. 

commartsreview.siam.edu/2017/images/review/year12-vol13/year12-vol13-
11.pdf. 
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óúĂ÷ĕóúĉîǰêĂงĂŠĂî.ǰ (2559).ǰ กćøüĉđคøćąĀŤđนČĚĂĀćÿćøปøąชćÿĆöพĆนธŤบนđฟซบčŢกĒฟนđพจขĂงøšćนǰ

đคนทĆกกĊฟøć÷ดŤชĉกđคนǰปøąđทýĕท÷ǰ(KFC).ǰǰกćøคšîคüšćĂĉÿøąðøĉญญćöĀćïĆèæĉê,ǰ

öĀćüĉì÷ćúĆ÷กøčงđìó. 

ĒóøóĉöǰจĉøćóĆชøÿĉî.ǰǰ(2563).ǰǰกćøøĆบøĎšĒúąกćøจดจĞćēฆþณćĒฝงทĊęöĊตŠĂÿĉนคšćนĚĞćĒøŠöĉđนđøŠǰดšü÷

đทคēนēú÷ĊǰEye-Tracking.  ÿćøîĉóîíŤðøĉญญćöĀćïĆèæĉê, öĀćüĉì÷ćúĆ÷öĀĉéú. 

õćüĉîĊǰÿčจøĉêÿćíĉê.ǰǰ(2562).  ปŦจจĆ÷ทĊęÿŠงผúตŠĂกćøøĆบøĎšขĂงผĎšบøĉēõคĔนกćøēฆþณćผŠćนÿČęĂĂĂนĕúนŤ

ĂĉนÿตćĒกøö.ǰǰกćøคšîคüšćĂĉÿøąðøĉญญćöĀćïĆèæĉê,ǰöĀćüĉì÷ćúĆ÷กøčงđìó. 
öčìĉêćǰüøøèìĉö.ǰǰ(2561).ǰǰđปøĊ÷บđทĊ÷บปøąÿĉทธĉผúกćøēฆþณćขĂงĒพúตฟĂøŤöทĊęöĊผúตŠĂกćøöĊ 

ÿŠüนøŠüöขĂงทĆนตĒพท÷ŤǰผŠćนกĎđกĉúǰ(Google Ads) ĒúąđฟซบčŢกǰ(Facebook Ads) 

กøณĊýċกþćǰE-Marketplace ชČęĂǰ“DentalGatherķ õć÷ĔตšบøĉþĆทǰđดĂąǰคĂúĒúบคøĊđĂทǰ

จĞćกĆด.ǰǰกćøคšîคüšćĂĉÿøąðøĉญญćöĀćïĆèæĉê,ǰöĀćüĉì÷ćúĆ÷กøčงđìó. 

øĆชชćîîìŤǰýøĊĂčéöóø.ǰǰ(2559).ǰǰกú÷čทธŤกćøÿČęĂÿćøกćøตúćดผŠćนǰFacebook Page ปøąđõทÿĉนคšćǰ

Gadget: กøณĊýċกþćđนČĚĂĀćǰ(Content) ทĊęÿćöćøถดċงดĎดĔĀšผĎšĂŠćนđกĉดคüćöปøąทĆบĔจǰĒúą

ÿนĔจĔนÿĉนคšć.ǰǰกćøคšîคüšćĂĉÿøąðøĉญญćöĀćïĆèæĉê,ǰöĀćüĉì÷ćúĆ÷กøčงđìó. 

øĆì÷ćǰđจøĉญøĎð.ǰǰ(2562).ǰǰกćøøĆบøĎšÿČęĂēฆþณćĔนđคøČĂขŠć÷ÿĆงคöĂĂนĕúนŤทĊęöĊผúตŠĂกćøตĆดÿĉนซČĚĂ

ÿĉนคšćĒฟชĆนขĂงผĎšบøĉēõคกúčŠöนĆกýċกþćĔนจĆงĀüĆดđชĊ÷งøć÷.ǰǰกćøคšîคüšćĂĉÿøąðøĉญญć

öĀćïĆèæĉê,ǰöĀćüĉì÷ćúĆ÷ĒöŠôŜćĀúüง. 

ùìĆ÷ǰđêชąïĎøèđìóćõøèŤ.ǰǰ(2554).ǰǰĒøงจĎงĔจĒúąปŦจจĆ÷ทćงกćøตúćดบนđฟซบčŢกǰ(Facebook) ทĊęöĊ

ผúตŠĂกćøตĆดÿĉนĔจซČĚĂÿĉนคšćĒúąบøĉกćøขĂงผĎšบøĉēõคĔนđขตกøčงđทพöĀćนคø.ǰǰกćøคšîคüšć

ĂĉÿøąðøĉญญćöĀćïĆèæĉê, öĀćüĉì÷ćúĆ÷กøčงđìó. 

üøüĊǰđฉกĕóช÷îêŤ.ǰǰ(2563).  ปøąÿĉทธĉผúขĂงกćøēฆþณćผŠćนĒพúตฟĂøŤöกĎđกĉúǰ(Google Ads) 

ÿĞćĀøĆบชŠĂงทćงกćøขć÷ÿĉนคšćผŠćนĒพúตฟĂøŤöĂĊคĂöđöĉøŤซǰทćงกćøคšćปúĊกĂĉđúĘกทøĂนĉกÿŤǰ

กøณĊǰýċกþćĒบøนดŤđคøČęĂงÿĞćĂćงพøĊđöĊ÷öจćกปøąđทýđกćĀúĊǰ“3CEķ ĔนđüĘบĕซตŤǰ“Beauty 

Korea Houseķ.  กćøคšîคüšćĂĉÿøąðøĉญญćöĀćïĆèæĉê,ǰöĀćüĉì÷ćúĆ÷กøčงđìó. 
ýĎî÷ŤüĉจĆ÷กÿĉกøĕì÷.ǰǰ(2563).  บทüĉđคøćąĀŤĒนüēนšöธčøกĉจ.ǰǰÿČïคšîจćกǰhttps://kasikornresearch.ǰ

com/th/analysis/k-econ/business.ǰ 
ÿĞćîĆกคčšöคøĂงñĎšïøĉēõคĔîกĉจกćøกøąจć÷đÿĊ÷งĒúąēìøìĆýîŤ. ǰ(2564). ēฆþณćĒฝงคČĂĂąĕø.ǰǰÿČïคšî

จćกǰhttp://bcp.nbtc.go.th/th/detail/2017-01-25-17-43-28. 

ÿĉøõĆìøǰúćõüĉĕúóงýŤ.ǰǰ(2562).ǰǰพùตĉกøøöกćøĔชšÿČęĂǰFacebook Fanpage ĔนกćøĒÿüงĀćÿถćนทĊęǰ

ทŠĂงđทĊę÷üขĂงปøąชćกøĔนđขกøčงđทพöĀćนคø.ǰǰกćøคšîคüšćĂĉÿøąðøĉญญćöĀćïĆèæĉê, 

öĀćüĉì÷ćúĆ÷กøčงđìó. 

https://kasikornresearch.com/th/analysis/k-econ/business
https://kasikornresearch.com/th/analysis/k-econ/business
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đÿøĉöýĆกéĉĝǰขčîóú.ǰǰ(2563).ǰǰÿČęĂēฆþèćĒòงĔîกćøêúćéïîÿČęĂÿĆงคöĂĂîĕúîŤขĂงđคøČęĂงéČęö

ĒĂúกĂăĂúŤǰìĊęöĊñúêŠĂกćøéČęöĒúąกćøøĎšđìŠćìĆîÿČęĂขĂđ÷ćüชîøąéĆïĂčéöýċกþćĔîóČĚîìĊęจĆงĀüĆé

ÿงขúć.ǰǰüćøÿćøǰSIAM COMMUNICATION REVIEW, 19(1),ǰ55-67. 
ĂøøëชĆ÷ǰüøจøĆÿøĆงÿĊ.ǰ (2556).ǰ ปøąđõทđนČĚĂĀćกćøตúćดบนđฟซบčŢกĒฟนđพจÿĉนคšćĒúąคüćöตĆĚงĔจซČĚĂ

ขĂงผĎšบøĉēõค.ǰǰüĉì÷ćîĉóîíŤðøĉญญćöĀćïĆèæĉê,ǰจčāćúงกøèŤöĀćüĉì÷ćúĆ÷.ǰ 

Accesstrade.ǰ(2020).ǰǰ7 ĀúĆกกćøตúćดทĊęÿĞćคĆญĔน÷čคดĉจĉทĆúǰ2021.ǰǰÿČïคšîจćกǰ

https://accesstrade.in.th/?s= =ĀúĆกกćøตúćด. 

admin.indigital.ǰ (2562).ǰǰüĉธĊēพÿตŤǰInstagram đพČęĂĒชøŤđนČĚĂĀćทĊúąขĆĚนตĂน.ǰǰÿČïคšîจćกǰ

https://www.indigital.co.th/ig25-12/. 
CentralWorld.ǰǰ(2563).ǰǰขšĂöĎúýĎน÷ŤกćøคšćđซĘนทøĆúđüĉúดŤ.ǰǰÿČïคšîจćกǰhttps://www.centralǰ

world.co. 
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ĒบบÿĂบถćöĔนกćøüĉจĆ÷ 
กćøÿČęĂÿćøกćøตúćดกćøēฆþณćตøงĒúąĒòงǰผŠćนǰFacebook Page  

กøณĊýċกþćǰýĎน÷ŤกćøคšćđซĘนทøĆúđüĉúดŤ 
 

 ĒïïÿĂïëćöîĊĚจĆéìĞćขċĚîđóČęĂđกĘïขšĂöĎúìćงกćøüĉจĆ÷ĒúąกćøýċกþćǰđóČęĂðøąกĂïกćøýċกþćǰ 
ซċęงขšĂöĎúìĊęĕéšจąđðŨîðøąē÷ชîŤĔîéšćîขĂงกćøüĉđคøćąĀŤǰกćøüĆéðøąÿĉìíĉñúǰFacebook Page กćøýċกþć

đîČĚĂĀćกćøēฆþèćêøงĒúąĒòงǰกøèĊýċกþćǰýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰéĆงîĆĚîǰจċงĔคøŠขĂคüćöøŠüööČĂĔî

กćøêĂïĒïïÿĂïëćöêćöคüćöđðŨîจøĉงǰđóČęĂðøąē÷ชîŤĔîกćøîĞćขšĂöĎúǰéĆงกúŠćüöćüĉđคøćąĀŤĔîđชĉง

ÿëĉêĉêŠĂĕðǰĒúąñĎšจĆéìĞćขĂขĂïóøąคčèìčกìŠćîìĊęÿúąđüúćĔîกćøêĂïĒïïÿĂïëćöîĊĚ 

ǰ 

คĞćชĊĚĒจงǰ ĒïïÿĂïëćöîĊĚĒïŠงđðŨîǰ3ǰÿŠüîǰéĆงîĊĚ 
 ÿŠüîìĊęǰ1 ขšĂöĎúÿŠüîïčคคúขĂงñĎšêĂïĒïïÿĂïëćö 
 ÿŠüîìĊęǰ2 đîČĚĂĀćกćøēฆþèćêøงĒúąĒòงïîǰFacebook Page 

 ÿŠüîìĊęǰ3 ðøąÿĉìíĉñúขĂงǰFacebook Page ĔîกćøýċกþćđîČĚĂĀćกćøēฆþèćêøงĒúąĒòง 
  
ÿŠüนทĊęǰ1ǰขšĂöĎúÿŠüîïčคคúขĂงñĎšêĂïĒïïÿĂïëćö 

คĞćชĊĚĒจงǰēðøéกøĂกđคøČęĂงĀöć÷ǰ3ǰĔîชŠĂงǰ(ǰǰǰ)ǰĀîšćขšĂคüćöìĊęêøงกĆïÿõćóคüćöจøĉงขĂงìŠćî 

1.ǰđóý 

 (   ) 1.  ชć÷    (ǰǰǰ)ǰ2.  Āญĉง  
2. Ăć÷čǰ 

 (   ) 1.  êęĞćกüŠćǰ20ǰðŘ   (ǰǰǰ)ǰ2.  20-30ǰðŘ   

 (   ) 3.  31-40ǰðŘǰ   (ǰǰǰ)ǰ4.  40ǰðŘขċĚîĕð 

3. ÿëćîõćó 

  (   ) 1.  ēÿé    (   ) 2.  ÿöøÿ 

  (   ) 3.  Ā÷Šćøšćง/Āöšć÷ǰǰ   (   ) 4.ǰǰĒ÷กกĆîĂ÷ĎŠ 

4.ǰøąéĆïกćøýċกþć 
ǰ (ǰǰǰ)ǰ1.ǰǰöĆí÷öýċกþćêĂîêšîĀøČĂêęĞćกüŠćǰ (ǰǰǰ)ǰ2.ǰǰĂîčðøĉญญć/ðüÿ.   

 (ǰǰǰ)ǰ3.ǰǰðøĉญญćêøĊ   (ǰǰǰ)ǰ4.ǰǰðøĉญญćēì  

 (ǰǰǰ)ǰ5.ǰǰÿĎงกüŠćðøĉญญćēìขċĚîĕð   
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5.ǰøć÷ĕéšêŠĂđéČĂî 
 (ǰǰǰ)ǰ1.ǰǰêęĞćกüŠćǰ20,000ǰïćì   

 (ǰǰǰ)ǰ2.ǰǰ20,000-40,000ǰïćì  

 (ǰǰǰ)ǰ3.ǰǰ40,001-60,000ǰïćì   

 (ǰǰǰ)ǰ4.ǰǰ60,001-80,000ǰïćì 

 (   ) 5.  80,000ǰïćìขċĚîĕð 

6. ĂćชĊó 

 (   ) 1.  óîĆกงćîøĆฐüĉÿćĀกĉจ/øĆïøćชกćø  

 (ǰǰǰ)ǰ2.ǰǰóîĆกงćîïøĉþĆìđĂกชî/øĆïจšćง 

 (ǰǰǰ)ǰ3.ǰǰíčøกĉจÿŠüîêĆü/คšćขć÷   

 (ǰǰǰ)ǰ4.ǰǰîĉÿĉê/îĆกýċกþć 

 (ǰǰǰ)ǰ5.ǰǰĂČęîǰėǰēðøéøąïč................... 
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ÿŠüนทĊęǰ2ǰđนČĚĂĀćกćøēฆþณćตøงĒúąĒòงบนǰFacebook Page 
คĞćชĊĚĒจงǰēðøéกøĂกđคøČęĂงĀöć÷ǰ3ǰĔîชŠĂงǰ(ǰǰǰ)ǰĀîšćขšĂคüćöìĊęêøงกĆïÿõćóคüćöจøĉงขĂงìŠćî 

 กćøēฆþณćตøงǰĀöć÷ëċงǰกćøēฆþèćìĊęöĊđîČĚĂกćøìĊęÿćöćøëÿČęĂëċงüĆêëčðøąÿงคŤìĊęñĎšจĆéìĞć

êšĂงกćøจąÿČęĂĕéšĂ÷ŠćงชĆéđจîǰÿćöćøëéċงéĎéĔĀšñĎšชöđกĉéคüćöÿîĔจǰĒúąêĂïÿîĂงêŠĂกćøøĆïชöĕéšđðŨî

Ă÷ŠćงéĊǰซċęงĔîìĊęîĊĚĀöć÷ëċงǰกćøēฆþèć Facebook Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰøĎðĒïïกćø

îĞćđÿîĂđîČĚĂĀćÿĉîคšćĀøČĂêøćÿĉîคšćéšü÷ขšĂคüćöǰøĎðõćóÿĉîคšćìĊęชĆéđจîǰđóČęĂĔĀšñĎšïøĉēõคจéจĞćúĆกþèą

ขĂงÿĉîคšćǰกćøêøąĀîĆกøĎšëċงÿĉîคšćĀøČĂêøćÿĉîคšćǰñŠćîชŠĂงìćงกćøēฆþèćǰFacebook Pageǰ 

 

đนČĚĂĀćกćøēฆþณćตøงĒúąĒòงบนǰ 
Facebook Page  

øąดĆบคüćöคĉดđĀĘน 
öćก

ทĊęÿčด 
(5) 

öćก 
 

(4) 

ปćน

กúćง 
(3) 

นšĂ÷ 
 

(2) 

นšĂ÷

ทĊęÿčด 
(1) 

กćøēฆþณćตøง 
1. øĎðĒïïกćøîĞćđÿîĂđîČĚĂĀćขĂงกćøēฆþèćêøงïîǰ

Facebook PageǰöĊขšĂคüćöǰคĞćóĎéǰìĊęđðŨî

đĂกúĆกþèŤìĞćĔĀšìŠćîจéจĞćÿĉîคšćĀøČĂêøćÿĉîคšćîĆĚî

ĕéš 

     

2. đîČĚĂĀćขšĂคüćöขĂงกćøēฆþèćêøงïîǰFacebook 

PageǰìĞćĔĀšìŠćîđกĉéคüćöÿîĔจǰĒúąöĊñúêŠĂกćø

êĆéÿĉîĔจซČĚĂĀøČĂĔชšïøĉกćøÿĉîคšć 

     

3. đîČĚĂĀćøĎðõćóขĂงกćøēฆþèćêøงïîǰFacebook 

PageǰìĞćĔĀšìŠćîêøąĀîĆกøĎšĒúąìøćïëċง

üĆêëčðøąÿงคŤìĊęñĎšจĆéìĞćêšĂงกćøจąÿČęĂëċงÿĉîคšćĀøČĂ

êøćÿĉîคšćĕéšĂ÷ŠćงชĆéđจî 

     

4. đîČĚĂĀćขĂงกćøēฆþèćêøงïîǰ Facebook Page 

ÿćöćøëïŠงïĂกëċงคčèõćóĀøČĂðøąÿĉìíĉõćóขĂง

ÿĉîคšćĀøČĂêøćÿĉîคšćĕéšĂ÷ŠćงëĎกêšĂงĒúąชĆéđจî 

     

5. ìŠćîคĉéüŠćēฆþèćêøงïîǰ Facebook Page Ēÿéง

đîČĚĂĀćìĊęđðŨîðøąē÷ชîŤêŠĂÿĉîคšćĒúąêøćÿĉîคšć 
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 กćøēฆþณćĒòงǰĀöć÷ëċงǰกćøēฆþèćìĊęöĊđîČĚĂĀćĔîกćøîĞćđÿîĂìĊęĒÿéงĔĀšđĀĘîëċงǰ“คčèคŠć” 

ìĊęöĊðøąÿĉìíĉñúĒúąÿøšćงðฏĉÿĆöóĆîíŤêŠĂñĎšøĆïชöǰìĊęÿćöćøëĒÿéงñúúĆóíŤĕéšêćöüĆêëčðøąÿงคŤìĊęñĎšจĆéìĞćĕéš

กĞćĀîéĕüšǰซċęงĔîìĊęîĊĚĀöć÷ëċงǰกćøēฆþèćǰFacebook Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰđðŨîøĎðĒïï

กćøÿĂéĒìøกđîČĚĂĀćÿĉîคšćĀøČĂêøćÿĉîคšćđขšćĕðĔĀšđðŨîÿŠüîĀîċęงขĂงÿĉîคšćĀøČĂêøćÿĉîคšćǰĔĀšñĎšïøĉēõค

จéจĞćúĆกþèąขĂงÿĉîคšćǰกćøêøąĀîĆกøĎšëċงêøćÿĉîคšćǰÿøšćงกćøøĆïøĎšÿĉîคšćĒúąêøćÿĉîคšćđขšćĕðĂ÷Šćง

ĒîïđîĊ÷îǰìĆĚงîĊĚกćøēฆþèćĒòงêšĂงöĊกćøจŠć÷คŠćêĂïĒìîĔĀšกĆïñĎšñúĉêøć÷กćøǰñŠćîชŠĂงìćงกćø

ēฆþèćǰFacebook Page 

 

đนČĚĂĀćกćøēฆþณćตøงĒúąĒòงบนǰ 
Facebook Page  

øąดĆบคüćöคĉดđĀĘน 
öćก

ทĊęÿčด 
(5) 

öćก 
 

(4) 

ปćน

กúćง 
(3) 

นšĂ÷ 
 

(2) 

นšĂ÷

ทĊęÿčด 
(1) 

กćøēฆþณćĒòง      
1. øĎðĒïïกćøîĞćđÿîĂđîČĚĂĀćขĂงกćøēฆþèćĒòงïîǰ

Facebook PageǰöĊขšĂคüćöǰคĞćóĎéǰìĊęđðŨî

đĂกúĆกþèŤìĞćĔĀšìŠćîøĆïøĎšĒúąจéจĞćúĆกþèąขĂง

ÿĉîคšćĀøČĂêøćÿĉîคšćĕéš 

     

2. đîČĚĂĀćขšĂคüćöìĊęกćøēฆþèćĒòงĕéšÿĂéĒìøกïîǰ
Facebook PageǰìĞćĔĀšìŠćîđกĉéคüćöÿîĔจǰĒúąöĊ

ñúêŠĂกćøêĆéÿĉîĔจซČĚĂĀøČĂĔชšïøĉกćøÿĉîคšć 

     

3. đîČĚĂĀćìĊęกćøēฆþèćĒòงĕéšÿĂéĒìøกøĎðõćóĀøČĂ
êĆüñúĉêõĆèæŤขĂงêøćÿĉîคšćêŠćงǰėǰïîǰFacebook 

PageǰìĞćĔĀšìŠćîกćøêøąĀîĆกĒúąìøćïëċง

üĆêëčðøąÿงคŤìĊęñĎšจĆéìĞćêšĂงกćøจąÿČęĂëċงÿĉîคšćĀøČĂ

êøćÿĉîคšćĕéšĂ÷ŠćงชĆéđจî 

     

4. đîČĚĂĀćกćøēฆþèćĒòงïîǰFacebook Page 

ÿćöćøëïŠงïĂกëċงคčèõćóĀøČĂðøąÿĉìíĉõćóขĂง

ÿĉîคšćĀøČĂêøćÿĉîคšćĕéšĂ÷ŠćงëĎกêšĂงĒúąชĆéđจî 

     

5. ìŠćîคĉéüŠćēฆþèćĒòงìĊęĕéšÿĂéĒìøกđîČĚĂĀćïîǰ
Facebook Page đðŨîðøąē÷ชîŤêŠĂÿĉîคšćĒúą 
êøćÿĉîคšć 
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ÿŠüนทĊęǰ3ǰปøąÿĉทธĉผúขĂงǰFacebook PageǰĔนกćøýċกþćđนČĚĂĀćกćøēฆþณćตøงĒúąĒòง 
คĞćชĊĚĒจงǰēปøดกøĂกđคøČęĂงĀöć÷ǰ3ǰĔนชŠĂงǰ(ǰǰǰ)ǰĀนšćขšĂคüćöทĊęตøงกĆบÿõćóคüćöจøĉงขĂงทŠćน 

ปøąÿĉทธĉผúขĂงǰFacebook Page 
ĔนกćøýċกþćđนČĚĂĀćกćøēฆþณćตøงĒúąĒòง 

øąดĆบคüćöคĉดđĀĘน 
öćก

ทĊęÿčด 
(5) 

öćก 
 

(4) 

ปćน

กúćง 
(3) 

นšĂ÷ 
 

(2) 

นšĂ÷

ทĊęÿčด 
(1) 

ดšćนกćøøĆบøĎšĒúąกćøĒปúคüćöĀöć÷ 
1. ìŠćîจąđขšćĕðøĆïชöÿČęĂēฆþèć Facebook Page 

ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰĂ÷ĎŠđðŨîðøąจĞć 
     

2. ìŠćîคĉéüŠćǰđöČęĂøĆïชöÿČęĂēฆþèćêøงĒúąĒòงïî 

Facebook Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤ

ĒúšüđขšćĔจคüćöĀöć÷ìĊęêšĂงกćøจąÿČęĂÿćøìĆîìĊ 

     

3.  đöČęĂøĆïชöÿČęĂēฆþèćïî Facebook Page ขĂง

ýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰĒúšüǰìŠćîêšĂงกćøìĊęจą

øĆïชöĔîคøĆĚงêŠĂĕðĂĊก 

     

4. ìŠćîคĉéüŠćÿČęĂēฆþèćïî Facebook Page ขĂง

ýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰöĊøąéĆïคüćöëĊęĔîกćø

đñ÷ĒóøŠĂ÷ŠćงđĀöćąÿö 

     

5. ìŠćîคĉéüŠćÿČęĂēฆþèćïî Facebook Page ขĂง

ýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰǰđðŨîēฆþèćìĊęöĊðøąē÷ชîŤ

đĀöćąÿöกĆïñĎšïøĉēõค 

     

ดšćนกćøจดจĞć 
6. ìŠćîจéจĞćชĉĚîงćîÿČęĂēฆþèćïî Facebook Pageǰ

ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰĕéšìĆîìĊǰĀúĆงจćกìĊęĕéš

éĎ 

     

7. ëšćöĊคîóĎéëċงÿČęĂēฆþèćïî Facebook PageǰขĂง

ýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰìŠćîÿćöćøëîċกõćóêćö

ĔîÿĉîคšćîĆĚîĕéšìĆîìĊ 
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ปøąÿĉทธĉผúขĂงǰFacebook Pageǰ 
ĔนกćøýċกþćđนČĚĂĀćกćøēฆþณćตøงĒúąĒòง 

øąดĆบคüćöคĉดđĀĘน 
öćก

ทĊęÿčด 
(5) 

öćก 
 

(4) 

ปćน

กúćง 
(3) 

นšĂ÷ 
 

(2) 

นšĂ÷

ทĊęÿčด 
(1) 

ดšćนกćøจดจĞć 
8. ìŠćîจĞćÿČęĂēฆþèćïî Facebook Page ขĂง

ýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤĕéšđðŨîøą÷ąđüúćîćî 
     

9. ëšćóĎéëċงÿČęĂēฆþèćÿĉîคšćǰìŠćîจąîċกëċงÿČęĂēฆþèć
ïî Facebook Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆú

đüĉúéŤĕéšĔîìĆîìĊ 

     

10. กŠĂîìĊęìŠćîจąêĆéÿĉîĔจซČĚĂÿĉîคšćǰìŠćîĕéšîċกëċงǰÿČęĂ
ēฆþèćïî Facebook Page ขĂงýĎî÷Ťกćøคšć

đซĘîìøĆúđüĉúéŤ 

     

ดšćนĂćøöณŤ 
11. ìŠćîöĊคüćöóċงóĂĔจกĆïÿČęĂēฆþèćêøงĒúąĒòงïî 

Facebook Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤ 
     

12. õć÷ĀúĆงกćøøĆïชöÿČęĂēฆþèćïî Facebook 

Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰìŠćîöĊ

คüćöøĎšÿċกÿîčกÿîćî 

     

13. õć÷ĀúĆงกćøøĆïชöÿČęĂēฆþèćïî Facebook 

Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰìŠćîĕöŠøĎšÿċก

ĂąĕøǰêŠĂกćøซČĚĂÿĉîคšćđú÷ 

     

14. õć÷ĀúĆงกćøøĆïชöÿČęĂēฆþèćïî Facebook 

Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰìŠćîöĊ

คüćöøĎšÿċกǰøĞćคćญøĎðĒïïēฆþèćêøงĒúąĒòง 

     

15. ĀúĆงจćกกćøøĆïชöÿČęĂēฆþèćïî Facebook 

Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰìŠćîöĊ

คüćöøĎšÿċกǰêøąĀîĆกëċงกćøจĆïจŠć÷ĔชšÿĂ÷öćกขċĚî 

     

 
=ǰขĂขĂïคčèìčกìŠćîìĊęĔĀšคüćöøŠüööČĂǰ= 
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ĒบบÿĆöõćþณŤ 
กćøÿČęĂÿćøกćøตúćดกćøēฆþณćตøงĒúąĒòงǰผŠćนǰFacebook Page  

กøณĊýċกþćǰýĎน÷ŤกćøคšćđซĘนทøĆúđüĉúดŤ 
 

คĞćชĊĚĒจง 
 ĒïïÿĆöõćþèŤชčéîĊĚǰöĊüĆêëčðøąÿงคŤđóČęĂýċกþćกćøüĆéðøąÿĉìíĉñúǰFacebook Page กćøýċกþć

đîČĚĂĀćกćøēฆþèćêøงĒúąĒòงǰกøèĊýċกþćǰýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤขĂงกúčŠöđðŜćĀöć÷Ĕîđชĉงúċก 
ĒïïÿĆöõćþèŤǰöĊìĆĚงĀöéǰ2ǰêĂîǰéĆงîĊĚ 

 êĂîìĊęǰ1ǰขšĂöĎúìĆęüĕðขĂงñĎšĔĀšÿĆöõćþèŤ 

 êĂîìĊęǰ2 กćøüĆéðøąÿĉìíĉñúǰFacebook Page กćøýċกþćđîČĚĂĀćกćøēฆþèćêøงĒúąĒòงǰǰ

กøèĊýċกþćǰýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤ 

  
ตĂนทĊęǰ1ǰขšĂöĎúทĆęüĕปขĂงผĎšĔĀšÿĆöõćþณŤผĎšบøĉēõคทĊęĂ÷ĎŠõć÷ĔนýĎน÷ŤกćøคšćđซĘนทøĆúđüĉúดŤǰ 

ชČęĂ-îćöÿกčú........................................................... ................................................................................. 
Ăć÷č........................đóý.........................ĂćชĊó................................................................ ........................ 
 

ตĂนทĊęǰ2ǰĒบบÿĆöõćþณŤđกĊę÷üกĆบกćøüĆดปøąÿĉทธĉผúǰFacebook Page กćøýċกþćđนČĚĂĀćกćø
ēฆþณćตøงĒúąĒòงǰกøณĊýċกþćǰýĎน÷ŤกćøคšćđซĘนทøĆúđüĉúดŤ 

1. ìŠćîคĉéüŠćøĎðĒïïกćøēฆþèćêøงĒúąĒòงǰïîǰFacebook Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰ 
ĔîðŦจจčïĆîđðŨîĂ÷Šćงĕø 

........................................................................................................................................................... .. 

............................................................................................................................. ................................ 

............................................................................................................................. ................................ 

.................................................................... .........................................................................................  

2. กćøìĊęìŠćîĕéšøĆïชöกćøēฆþèćñŠćîǰFacebook Page ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰöĊñúêŠĂกćø

đขšćøŠüöงćîĂĊđüîêŤขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰĀøČĂĕöŠ  

.................................................................................................................................................... ......... 

......................................................................................................................... .................................... 

............................................................................................................................. ................................ 

............................................................. ................................................................................................  
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3. ชŠĂงìćงกćøøĆïøĎšëċงกćøจĆéงćîĂĊđüîêŤขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰìŠćîÿćöćøëêĉéêćöจćก

ชŠĂงìćงĔéǰĀøČĂøĆïøĎšöćจćกชŠĂงìćงĔéïšćง 
............................................................................................................................. ................................ 

.................................................................................................. ........................................................... 

............................................................................................................................. ................................ 

.............................................................................................................................................................  

4. ðøąÿĉìíĉñúขĂงǰFacebook Page กćøēฆþèćêøงĒúąĒòงìĞćĔĀšìŠćîÿćöćøëøĆïøĎšĒúąจéจĞć

đîČĚĂĀćขĂงēฆþèćìćงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰĕéšĀøČĂĕöŠĂ÷Šćงĕø 

............................................................................................................................. ................................ 

................................................................................................ ............................................................. 

............................................................................................................................. ................................ 

.............................................................................................................................................................  

5. ìŠćîคĉéüŠćกćøēฆþèćêøงĒúąĒòงñŠćîǰFacebook Page ĔîøĎðĒïïĔéǰìĊęöĊñúêŠĂกćøøĆïøĎšĒúą

จéจĞćđîČĚĂĀćÿĉîคšćĀøČĂêøćÿĉîคšćขĂงìŠćîöćกìĊęÿčé 

............................................................................................................................. ................................ 

.................................................................................................. ........................................................... 

............................................................................................................................. ................................ 

.............................................................................................................................................................  

6. จćกกćøøĆïชöēฆþèćêøงĒúąĒòงขĂงǰFacebook Page ÿćöćøëจĎงĔจǰìĞćĔĀšđกĉéคüćöêšĂงกćø

ĒúąกćøóĉจćøèćĔîกćøซČĚĂÿĉîคšćขĂงìŠćîĕéšĀøČĂĕöŠǰĂ÷Šćงĕø 

............................................................................................................................. ................................ 

.................................................................................................. ........................................................... 

............................................................................................................................. ................................ 

.............................................................................................................................................................  
7. ìŠćîöĊคüćöคĉéđĀĘîĀøČĂคĞćĒîąîĞćđกĊę÷üกĆïøĎðĒïïกćøēฆþèćêøงĒúąĒòงïîǰFacebook Page 

ขĂงýĎî÷ŤกćøคšćđซĘîìøĆúđüĉúéŤǰĂ÷Šćงĕøïšćง 
............................................................................................................................................ ................. 

................................................................................................................. ............................................ 

............................................................................................................................. ................................ 

............................................................................................................................................................  
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ปøąüĆตĉผĎšđขĊ÷น 
 

ชČęĂ-นćöÿกčú  óĉöóŤðóĉชญŤǰđöíĊēชêĉíîć 

 

ĂĊđöú  pimpapich_m@hotmail.com 

 

ปøąüĆตĉกćøýċกþć  ðøĉญญćêøĊǰคèąïøĉĀćøíčøกĉจĒúąกćøïĆญชĊǰ 

 ÿćขćกćøจĆéกćøǰöĀćüĉì÷ćúĆ÷ขĂîĒกŠî 

  

ปøąÿบกćøณŤทĞćงćน  ïøĉþĆìǰđซĘîìøĆúóĆçîćǰจĞćกĆéǰ(öĀćชî) 
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