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Thodsarach, B. M.M.E. (Entrepreneurship), September 2020, Graduate School,
Bangkok University.
Business Plan for Fairy Mommy (54 pp.)

Advisor: Worrawan Laohapolwatana, Ph.D.

ABSTRACT

Fairy Mommy came from writer’s inspiration to start his own clothing retail
business. Writer sees the opportunity in women’s wear, especially those pregnant
and breast-feeding mothers. The business plan and operation procedures are
therefore set to reach the goals in the future. The objective of this business plan is
to plan the operations of the business in accordance with future goals, create a
business that has comprehensive thinking and planning. It is like a pattern for the
organization to operate in order to have the convenience, speed of work and
professionalism in the technical management or allocation of resources for maximum
benefit in the future and also help to reduce operating errors and problem of
running duplicate. The most important, it will help us to develop a thinking process,
foresight all the time to lead our business to achieve success.

Within this business plan, there will be analysis of external and internal
environmental factors, competitor analysis, strategic planning for different levels of
business including strategic marketing mix in product, price, distribution channel,
marketing promotion, packaging, sales force and other information, including business
budget planning, to enable the business to be continue with sustainability and

success.

Keywords: Business Plan, Clothing Retail Business, Women’s Wear Business, Fairy

Mommy
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AW 2.1: PESTEL Analysis
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Fi: Scanning the environment: PESTEL analysis. (2016). Retrieved from

https://www.business-to-you.com/scanning-the-environment-pestel-analysis/.
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o & . ) v a o A & YR
N1539n%8 (Purchasing) wazn13dnmazAesiinszurunisiieldlunisdnduladeningdiu uay

U a

nauladengindmieingau (Supplier) fiflanunm Tusian (Price) Mgoniuld wagiiddiny
sdoafiszuuilflumsnsiaounanm vesingiu uazsgdndmineingiu (Supplier) B
wfusiidenasihmsdunu (Cost) sammadladafng (Logistic) sad

Anfindnindnei nszuiunstadelneiiugiuudifonszuiunisindedeans lay
foanstnnudiasnisvesions Jaduileddyresssdnsam uazdseaninaly
nsgvIuNsTate siadidwugsia Fairy Mommy fitumeutfoRlunssuiunsdaio
Usznaume
1) MIATIRABUANUABINTTan-UnTal
2) Mmuvsanudesnslauddulydudouledmsumsdam
3) NsUsEHIUANEN YR

4) M3UsENIaTIAn feTedsIALarlennal warAnaanyuny
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5) NM53RVvannaInuludIRauns od g TaUY
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6) MypuiRLar FUANUABINTIAT
7) MytrsgmauAmIeuINsiugdsey

8) nsUsEIilug Y

6.4 NFIANTIIAGIFUAUALNITAIUANTUAIAUNED
desnmsdanisadiduiuaznismunuduiaandoidudssndudmiuas
Usgnounsgsiamsnanuazgsiatesnunelduetienn eligsAaves Fairy Mommy
annsosfiuauldesnasuiulunswadndudi Fairy Mommy Sesnududesinnsmanisel
UTinmanudesnisvessatn iteafendudilifieviedas mgfuuarauidnSasumant
Funheddudmioduiaanie sgnslsinu eswnfanisifiadensiunuannfidulam

& A & v & Ay Y a = ° a v a Yvqu
‘V]\Tﬁﬂ']‘lﬁ/]LﬂULLagﬁJqLUU{]ZQMWV]G]ENELGULQUVJUMHUL’JSUQWU’JUNWﬂ ﬂ?iUi%ﬂiﬂmauﬂﬂﬁ

'
a

wnzauF vt Fairy Mommy lifannudfauasiinsudmsdanisite Wiauseuasd
AU

NNSIANTAIUANALANAYED

Fairy Mommy asinsivuausinaduimindfimansauiuianisdenisan
tufindudin-een Tuadsdudn Tnesusunisidndeluein guenune ilelvidaden
Fesmanssnuanudesnmsvesiuilaarluiuuuuledeyn uasdyn noifiudayainsens

guengauwuulauned Furmyanuulavelindan-aunsaiussnvlamsdsweriy wiedumm

dFagulsznvlamsansimaniafion wienisanafion inssidoununnuazdnaiowd.

6.5 NITUIUNITUIDIUADUNITAIRUAISD IAUSNS

o [y '

N15UsENaUgINaLaor N UETUAMWILUTUA Fairy Mommy W1uA3ediediny

9

LY A = ' [

6 1 v o | A o saa a a o A
paulatvenn1sindmineidfny Ao wsetnedinuesulauiniiuseansnnludagiuims
= ¥ v [ [l v o 1 = 1 & 1 =
Masudenld Facebook, Instagram i udugesnisnisindmuiedslulnaziaiedigagl
AvanURLNFsiulenguilaainisldineviediauseulatinaesuuuuianisaisi
PaannsiiauedumlvinseunguyneIeiekarldUssleviannusiaziaIaviglviunniian
Weasdenalunisveaenndesiudeiiundudvsunnuiliuusug Fairy Mommy
N5InddUA Tn159ndNu 3 USTnuuds laun uSEmaudskerry, lUsweldlne
EMS, Lineman nn5&adualaniesdumeasiinniana Facebook, Instagram 1lanadauan

anansadenusunaudslaliinazidukenry, Wswdldlng EMS, Lineman udmnnasiaziinig
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wdasansasliiugnAielignAanansafnmiuanugnsdndslalaenisdnddud
Auszneunisensldmsdaluseuiiieliieson1suimsinnisdeasfonudsignAmiiuegig
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LLAUNISLEU

7.1 anudean1stiunu uiasiiunvesiuyy uaslaseaievaaiugy
faavlddavhauyssanalumsamuBuusnvesgsiaderiundud miuamusl

WUTUA Fairy Mommy Usgdnad 150,000 vy

1) fin Website 531A198AKUY 37431 20,000 UM

2) gunsaidiinau leun Aoufiumes uazdu q S1uau 30,000 um

3) anldineifiodsdedudn e stock Ausume 1w 250 i Fufeme
dmsunsveudussann 2 Weuksnredn1saiuau AndudiuiuiEu 50,000 Um

a) Guyuvsudsuileldlutiaiusugsia S1uau 50,000 v asUsgasBen

RUAYUYRIgINa Al

M13799 7.1: JuAYUYeY Fairy Mommy

318013 N
A1 Website $21A190NLUY 20,000 U
AgUnsaldntineu laun Aawfiunes 30,000 UM
wardu 9
A1 stock duA 50,000 U
Run Uyl 50,000 U
Huasusm 150,000 U

\Wesnnisasmulugsfanenan Todnutulinnn f urasnunvesdumuazun

PNRUINTVoIRINTILA (100%) WngliifinsfeuRuanandunnisity

7.2 AUNRFIUNINTTEY
7.2.1 Usganaunissnele
Fairy Mommy laUszananissiavieduailaeiads wiriu 500 v/ Tnewuady

IPAUAMAY 460 UIN/G7 tazAvudads 40 uw/a lnelaussununiseenvnelula 1
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Uszann 2,280 52/ Favilefludi 1 usenilsneldsauannisvneussann 1,140,000 U

el dwsuludne 9 lumnn1salliin S1uududinisusenazyinnisiela azdsnsinig

v
v

wulnegUay 20% asusiwasidunsgldainnisugdum aall

PITNT 7.2: LansUszanan1sselaves Fairy Mommy

Uszanaunssela Ui 1 Ui 2 Ui 3 Vi a Ui 5
ANUIUAUAUNY 2,280 2,736 3,283 3,940 4,728
SIANAUA/ UL 460 460 460 460 460
ANYUEY/ MUY 40 40 40 40 40
s1elaannnisune 1,048,800 1,258,560 | 1,510,180 | 1,812,400 | 2,174,880
du

s1¢laanavuds 91,200 109,440 131,320 157,600 189,120
s1elAsu 1,140,000 1,368,000 1,641,500 | 1,970,000 2,364,000

7.2.2 Useununsan bgane

v

Hanviladnvinussanansaldanedmsunisaniugsia Usenoume fuyudum

U8, RUAoUNENY, ANEIan g msuiu stock &uAn, Avuddud, massayllne

Usznauseg Al e aduwmeside wazAmlnsdwd suwiseldirodnndn agu

= o &
TNYASLYR AU

1) AUNUAUAMIY: USENAIATIT

a v

SUAUNUTAUA

a g

e Aoy 40% voasnglasiu

2) KULADUNLNIIUL: USENAININLINTITINNNTNIIUDDNLUU BAZNLNITU

UsTYauaiuvsae 1 Ay lnedRunou Wiy 15,000 UIm/ieiau kag 10,000 UIn/ineu

ANUANU LASANUALNNTY 5% fT)

3) ANBIFDIUN: ANVUARINFAIUNFINSUNISHAU Stock FuAn U 10,000

UIN/ABU %58 120,000 U/ Tnanuuslvinsinaansyezianuseuainig

4) ALADNIIAN: MU LTARALEDNSIAN taelddSidunse sseenan 5 U fetiu

v

USEvagdad@ausimuszannd 10,000 U/Y

(%
Y

5) Alelwa: USEnAIninazdalganeludiuvesailaean 37U 4,000 U/

WWBU 158 480,000 U/ tnemnualiasinasnsseziaIussaiunig
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6) ArvudduA: USEMlanuNuIziuAudduANdTe feliu A

AUANRABINYINAU 40 UIN/F Faniusele ludIuresAIvuasduan

7) Aasnsallaa: Usenanadnesdalddediuantni ani Adumneside

wWaLANNSANY Uszunad 6,000 UW/LRau 1158 72,000 Urn/d tnganltaiananativig 3% /

U

8) ANNANTTUNNNITAAN: USENHNUUTEUIUENSUNINTTUNINITHAR

10,000 UMW/

9) Alganeidaman: usEmanInaziiaildanedu q dnussanad 2% vesela

PIPEY

AN5199 7.3: wansuszananisaldaneuesusen Fairy Mommy

UsEN18n1331897Y Ui 1 Ui 2 Ui 3 Ui 4 Ui 5
ﬁuwuﬁuﬁqﬁmg 456,000 547,200 656,600 788,000 945,600
BULADUNTNSIUY 300,000 315,000 330,750 347,288 364,652
ﬂ"]mj"]ﬁmu‘ﬁl 120,000 120,000 120,000 120,000 120,000
ﬂ"]Laiaj,ﬁqﬂq 10,000 10,000 10,000 10,000 10,000
A1 laeadn 48,000 48,000 48,000 48,000 48,000
ANUUEIRUAN 91,200 109,440 131,320 157,600 189,120
ﬁ"]ﬂ']ﬁ'ﬁaéﬂiﬂﬂ 72,000 74,160 76,385 78,676 81,037
ANNANTIUN 10,000 10,000 10,000 10,000 10,000
N1IRAIN

Algadnnan 22,800 27,360 32,830 39,400 47,280
AlgA857u 1,130,000 1,261,160 1,415,885 1,598,964 1,815,689




a0

7.3 Y52010dN59UNI5LEY
dwsuanuAgulunsdaviuszaansunsRuty ganvilanvualiusensu/
Frsziuamunduiuan iliunisiuvesusvluiduiinsenisgnuiinsfuazidni

1301 U NAMSUAUAIAIRSILU AU liuSEnTnIsIAvAUA ARG LNeINDdSUNIT

a i

FIMUNYFUAIUDN 2 LHDUTIINTN AU AEANNITIAINUTEUIUNISIUNSHRUVRIUSEN Lo

e
e

M1597 7.4 wansuinlsvInuueusEM Fairy Mommy Tudi 1

Wﬁﬂi?ﬂfﬂﬂﬂﬂﬂ‘ﬁl 1 Jan Feb Mar Apr May June
sielaainnisuedud | 55,200 | 59,800 | 69,000 | 73,600 | 82,800 | 87,400
s1elaanAIvLEs 4,800 5,200 | 6,000 6,400 | 7,200 | 7,600
s1elasa 60,000 | 65000 | 75,000 | 80,000 | 90,000 | 95,000
AUNUAUAUE (24,000) | (26,000) | (30,000) | (32,000) | (36,000)| (38,000)
flstudi 36,000 | 39,000 | 45000 | 48,000 | 54,000 | 57,000
WNULABUNTNITU (25,000) | (25,000) | (25,000) | (25,000) | (25,000)| (25,000)
Ainaanuil (10,000) | (10,000) | (10,000) | (10,000) | (10,000)| (10,000)
RECHEREY (833) | (833) | (833) | (833) | (833) | (833)
AleBa (4,000) | (4,000) | (4,000) | (4,000) | (4,000) | (4,000)
ANUUENEUA (4,800) | (5,200) | (6,000) | (6,400) | (7,200) | (7,600)
Aassaullag (6,000) | (6,000) | (6,000) | (6,000) | (6,000) | (6,000)
ANNANTTUNNNITAAA (833) (833) (833) (833) (833) (833)
AlNeLUnan (1,200) | (1,300) | (1,500) | (1,600) | (1,800) | (1,900)
fﬁ’ﬂlﬁ/(smmu) nauvin | (16,667) | (14,167) | (9,167) | (6,667) | (1,667) 833
A

MBRUlS (209%) 0 0 0 0 0 0

s/ (uav) gis (16,667) | (14,167) | (9,167) | (6,667) | (1,667) | 833

(N5193%0)
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P13 7.4 (9): wanwumlsvIavuveIus¥m Fairy Mommy Tut 1

aumlsvanuy

oy July Aug Sep Oct Nov Dec EIPEY
Tudn1

seleannnng 92,000 | 96,600 | 101,200 | 105,800 | 110,400 | 115,000 | 1,048,800

YYAUA

s18lea1nan 8,000 8,400 8,800 9,200 9,600 10,000 91,200

YUA

s79/l@s7a) 100,000 | 105,000 | 110,000 | 115,000 | 120,000 | 125,000 | 1,140,000

ﬁunuauﬁﬂ 40,000 | 42,000 | 44,000 46,000 | 48,000 50,000 456,000

Y

ﬁﬂiﬁ%uéfu 60,000 63,000 66,000 69,000 72,000 75,000 684,000
HULRDU 25,000 25,000 25,000 25,000 25,000 (25,000) 300,000
NUNITU

fughanyud | 10000 | 10,000 | 10,000 | 10,000 | 10,000 | (10,0000 | 120,000

fudeousian | 833 | (833) | (833) | (833) | (833) | (833) | (10,000)

Ao (4,000) | (4,000) | (4,000) | (4,000 | (4,000 | (4,0000 | (48,000)

fudsaugn | (8000) | (8,400) | (8800) | (9,200) | (9,600) | (10,000 | (91,200)

A (6,000) | (6,000) | (6,000) | (6,000) | (6,000) | (6,000) | (72,000)
assayulang

ANRANTIUNG | (833) (833) (833) (833) (833) (833) (10,000)
N13INAN

ARy (2,000) | (2,100) | (2,200) | (2,300) | (2,400) | (2,500) | (22,800)
amdn

ﬁﬂ'ﬁ/(sumnu) 3,333 5,833 8,333 10,833 13,333 15,833 10,000

ABUTNANE

AERula 0 0 0 0 0 (2,000) (2,000)
(20%)

ﬁﬂ,i/(smm‘v!u) 3,333 5,833 8,333 10,833 13,333 13,833 8,000

qnd
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aumlsvinu Ui 1 i 2 i 3 Uit a Uit 5
519lAaNN1TY
dum 1,048,800 | 1,258,560 | 1,510,180 | 1,812,400 | 2,174,880
srelaanAvuEs 91,200 109,440 131,320 157,600 189,120
s1¢lasau 1,140,000 | 1,368,000 | 1,641,500 | 1,970,000 | 2,364,000
AunuauAY (456,000) | (547,200) | (656,600) | (788,000) | (945,600)
ﬁﬂlﬁ“f?uélju 684,000 820,800 984,900 1,182,000 | 1,418,400
WNULADUNTNITU (300,000) | (315,000) | (330,750) | (347,288) | (364,652)
AnE T (120,000) | (120,000) | (120,000) | (120,000) | (120,000)
?i’lLﬁame (10,000) (10,000) (10,000) (10,000) (10,000)
GRIENTGT (48,000) | (48,000) | (48,000) | (48,0000 | (48,000)
ANYUAIAUA (91,200) | (109,440) | (131,320) | (157,600) | (189,120)
ﬁ’]ﬁ’]ﬁ’ﬁi}gﬂiﬂﬂ (72,000) (74,160) (76,385) (78,676) (81,037)
ANNANTIUNY
N15M181A (10,000) (10,000) (10,000) (10,000) (10,000)
mldaneidnnan (22,800) | (27,360) | (32,830) | (39,400) | (47,280)
Mls/(vnnw)nauin
i 10,000 106,840 225,615 371,036 548,311
Maule (20%) 2,000 21,368 45,123 74,207 109,662
nls/(vnnw) ans 8,000 85472 | 180,492 | 296,829 | 438,649

1791579 1u TN 1 vSeniistelasiu 1,140,000 v da1lgsnelunis

o Aa

AHLUTIN 1,130,000 UM AlgIIeE 2,000 um lsiAlsgvis 91uau 8,000 Um

79t mnRansanlulugeln 2-5 wuan USEnisnelasiudiindu 20% siet 310 1,048,800

ym WU 1,258,560 UM, 1,510,180 U, 1,812,400 UM kag 2,174,880 UM ANUARU L

fanldiglunsandunuiniuludadundosnimaistuvessigld lnelamnunain

FUVUAINTEIUTEN Favhlvuseniiinlsgniiistusgsnaiiosann 8,000 um u 85,472

UM, 180,492 U, 296,829 UM wag 438,649 U ANa1AU
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M1397 7.6; WARNUARYBIUTEN Fairy Mommy 1wl 1-5

Aunsnd i1 | Wiz | WAz | UAe | s
Aunindvyuiou
Ruaauwazsiemsiieusin | 28,800 | 125407 | 317,754 | 627,400 | 1,079,971
Nuan
@Jﬂmfmié"] 0 0 0 0 0
AuAIASS 91,200 | 109,433 | 131,333 | 157,600 | 189,133
SFUNIndnyuiey 120,000 | 234,840 | 449,087 | 785,000 | 1,269,105
Auninglanyuiou
fifu o1suazgUnsal 40,000 | 30,000 | 20,000 | 10,000 0
sadunindlivauiou 40,000 | 30,000 | 20,000 | 10,000 0
Aunsnda 160,000 | 264,840 | 469,087 | 795,000 | 1,269,105
wilAuvs oy
Fnilnnsén 0 0 0 0 0
AT 2,000 21,368 | 45123 | 74207 | 109,662
snmiAum o 2,000 | 21,368 | 45123 | 74,207 | 109,662
wilaulaivyuiou
Ruftiuszezen? 0 0 0 0 0
sumiauln o 0 0 0 0 0
wilAusu 2,000 | 21,368 | 45123 | 74,207 | 109,662
duvefevu
GRIIENERALN 150,000 | 150,000 | 150,000 | 150,000 | 150,000
Mlsagauans 8,000 93,472 | 273,964 | 570,793 | 1,009,442
GRALNARLYAIEPH 158,000 | 243,472 | 423,964 | 720,793 | 1,159,442

(N5193%0)
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4aq

gunsne

Ui 1

Ui 2

Ui 3

Vi a

Ui 5

nilduuazdiuveionuy

PN

160,000

264,840

469,087

795,000

1,269,105

MBWR: NSAWINTIENTAUAAAGbulsasl Autauanduyudumanglulinly *

2/12

INUTTUINNTIUAD NUT1 USEVTAUMSHELNaTuegWsallles Iagdlannaunain

a v a o a d' o 1 =) = o G a o v a
Usenilnanisanduaunnlsiuwsast Inedunsnduaausom Usznaunie (1) S19n158udn

e Y & a I~ o a a a v o aa v a X
A TuRuumyulgulunsaniugsia (2) Fumasrdenduuliniudy nuleuienis

LAUAUAAIASIIALR BINOEMTUNITIMUNAUATIUDN 2 houdent Gedenndasiunis

a d’( ! IS aa ¢ aa o/ Y |
WinTuvessonvuluusazl Lay (3) nay E]’]ﬂ'W‘JLLaSEgUﬂﬁm N HNAAAIMINAITIHANAN

o o o ' A A au « Aa o a a a
La@lﬁqﬂqLLagﬁ’]ﬁ@ﬁ]’]VUWEﬂULL@aSU SLUGUMSV] UITYNUITIENNTNUTULNEITIENTLAYT AD N1

P PN Yy oA X P4 ° a oA & X aw A vy v
AIN9Y “lNiJLLu’JImJL‘WMGUWH&Jﬂﬁ3LW3J“U1M@QMI§@VI§IULL@@S‘LJ WQUUiUﬂ@Jﬁ’Ju%@QE&ﬂ@WU

a X 1 J A [y [ o ad a &£ o o | =
PNHYUBY WNABDLUD QULUUNGQJ’Wﬁ]WﬂﬂWI‘JﬁSﬁME}VﬁVILW@JGUL!"U’]ﬂﬂ'ﬁﬂ/ﬂﬂ'ﬂﬂuumﬁg‘ﬂ

A3 7.7: LEANUNTEUARUEAYDIUTEN Fairy Mommy Tud#i 1-5

JUNTZUARUAR Ui 1 Ui 2 ke Ui a Ui 5
lsquid 8,000 | 85472 | 180,492 | 296,829 | 438,649
F’]"]L?iaiﬁ’]m 10,000 10,000 10,000 10,000 10,000
AuAAIngds (RuTu)/anas (91,200) | (18,233) | (21,900) | (26,267) | (31,533)
A Wit anaq) 2,000 | 19,368 | 23,755 | 29,084 | 35,455
ASZUARUEAANNTT (71,200) 96,607 192,347 | 309,646 | 452,571
AHUUENS

Suamuluifuenans uay (50,000) 0 0 0 0
gunsal

(mN5193%0)



45

A3197 7.7 (10): LAASIUNTELARUEAURIUSEN Fairy Mommy Tud#l 1-5

AUNTTLALIUAR Ui 1 Ui 2 N3 Uit a U 5
NIELARUANIINATAMU | (50,000) 0 0 0 0
ans

Ruannduvesfiey | 150,000 0 0 0 0
nIgLAUAANIIANINEY | 150,000 0 0 0 0
AMUAND

NITUASUANND 28,800 96,607 192,347 | 309,646 | 452,571
Suan o AUl 0 28,800 | 125407 | 317,754 | 627,400
WugEn  Yaean 28,800 125,407 | 317,754 | 627,400 | 1,079,971

INUTTUIUNITNTLLAEUER WU USENINTTLaRuanissnelun1satueuy
naenszezian 5 U lagludn 1 usenilnsvlatiuanaindiuveaiionusiu 150,000 un lag
sgihRuAsnaluamuluifu enasuazgUnsalsan 50,000 UM UagdUAIAIART T1UIU
50,000 U Igdin159ALAT R UMY LAEULETSHAUYRIAINTT WU 50,000 UM U6

' da A & a v v v a 0 o o I\ a v a =
2g19lsnA LHesannulgunignsinuaumasnadiieanadnsunisarinedualudn 2 Wweu
k% ¥ o Y a o L% @ a 1% Q' é’ dl' £ Ql' Q' ‘g | ]
P9 MliuSendeaiu Stock Fuaiiiudy iWesessusanumeiiiudulunn 9 U vililu
YN 1 vSEnisen1sduanerae sl Uanean windu 91,200 U 1198 9nnAsnusSemiinils
gN5NNIIATELIUTIY 8,000 UM LagilA1LEe331A1 91U 10,000 UMW FI1EENNEANS
Ql o

18 914U 2,000 U lAluTN 1 uSEniikuan s Ua1e9an sindu 28,800 U LagiduEn

a )~ Y oA X ! oA =~ A v a o a Aa o '
ﬂ@ﬂﬂﬂﬂ'ﬁﬂuu’ﬂu&lLWﬂJ"Uu@EJ'Nm@Lu@\‘l I@EJN?”L‘Vi@:]iJ'VU']ﬂUﬁUVlZJNaﬂ'ﬁﬂ']L‘UUQ']UVIllﬂ']l{[,uum

asy
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Financial Ratio i 1 i 2 i 3 Uil 4 Ui 5

Liquidity Ratio

Current Ratio 60.00 10.99 9.95 10.58 11.57

Quick Ratio 14.40 5.87 7.04 8.45 9.85
Efficiency Ratio

Inventory Turnover 6.46 5.45 5.45 5.45 5.45

Inventory Day 56.51 66.92 66.92 66.92 66.92
Leverage Ratio

Debt to Ratio 0.01 0.09 0.11 0.10 0.09

Profitability Ratio

Net Profit Margin 0.70% 6.25% | 11.00% | 15.07% 18.56%

Return on Assets 516% | 40.24% | 49.19% | 46.96% 42.50%

Return on Equity 519% | 4258% | 54.09% | 51.86% 46.66%

PNNTAATIENOATIEIUNINTTEY WU USEN Fairy Mommy T8nsiadiuanin

AaDeTigunn wasilwwliindu sudunauainnisifinturesdudauassensiiieuii
Ruan Tuvagh Usenilsyeznatvesdumeasnadiudusn windu 56.51 Ju neluldas

a v o a a v [ (Y = ) v a v [
UStnilsrevandumasand winiu 66.92 Ju Faduluniuuleuienisdnnsduiaegees

Y30 198UINNNTANINANULASIATIAS19NINITIRUVBIUSEN WU USENTANULELN

L2

° [ @ 1% v 1 e 1 P ' =1 a
NN mﬂ%mulmmnamwmwuaumanwmmn (0.01-0.11 1) YNU RINIATIE

g0 A MLANINITIANLIvRIUTEN wud USEniiiilsanedlutig 0.70%-18.56% Faiuaiy

'
[y Y = ] [ a v ao

paen 5 U sulunaunainnisiinduveseenvedum Jedsnavinlrusevninlsiiuay

v o o
1 [ Aa

1on9nd Tuduvewnsarumlssedunsng wardnsndunilsmendautiu wuin useni

gnsdusnaeglusyaiunigmn diiesln 1 usdnldnsidinaiuseaa 5.16%

=

way 5.19% aua1au Wesinuisndmlsansainnisalivnuin windnseglusedunas

Y

wansbmiudrnudululalunsdniiugsiavesusom
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7.4 M3USTIEIUTEELIANAUYY AANYY LASHANBULVILINANTALY)

q Al 9

7.4.1 ANV

o
1% o o
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