
 

 

IMPACT OF HOLLYWOOD ONLINE FILM REVIEWS 

ON AMERICAN VIEWERS' PERCEPTION:  

COMPARED SOURCE CREDIBILITY EFFECTS BETWEEN CONSUMER 

REVIEWERS AND FILM CRITICS ON VIEWERS’ MOVIE GOING DECISION 

  



 
 

 

ii 

 

IMPACT OF HOLLYWOOD ONLINE FILM REVIEWS 

ON AMERICAN VIEWERS' PERCEPTION: 

COMPARED SOURCE CREDIBILITY EFFECTS BETWEEN CONSUMER 

REVIEWERS AND FILM CRITICS ON VIEWERS’ MOVIE GOING DECISION 

 

 

Sagarika Rai 

 

This Independent Study Manuscript Presented to  

The Graduate School of Bangkok University  

in Partial Fulfillment  

of the Requirements for the Degree  

Master of Arts in Communication Arts 

 

 

2020 



 
 

 

iii 

 

 

 

 

 

 

 

©2020 

Sagarika Rai 

All Rights Reserved 



 
 

 

iv 

 

MANUSCRIPT 



 
 

 

iv 

 

Sagarika Rai, Master of Communication Arts August 2019, Graduate School,  
Bangkok University. 

Impact of Hollywood Online Film Reviews on American Viewers' Perception: 

Compared Source Credibility effects between Consumer Reviewers and Film Critics 

on Viewers’ Movie going Decision (75 pp.) 

Advisor: Assoc.Prof. Rosechongporn Komolsevin, Ph.D. 

ABSTRACT 

This research seeks to study the source credibility dimensions between 

consumer reviewers and film critics as perceived by film viewers, and to compare the 

effects on viewers’ decision making to view films on the basis of source credibility of 

online film reviews written by consumer reviewers and film critics. To meet these 

objectives a thorough content analysis of key documents: IMDB and rotten tomatoes 

were done. As a sample document, the first five reviews of each week of ten best 

English movies of 2019 had been picked for 5 consecutive weeks, then the content 

analysis of those movie reviews had been done. As per the research findings, the 

source credibility dimensions: trustworthiness and accuracy of consumer reviewers 

and film critics keeps on varying depending on the movie from American film 

viewers’ perspective. Nevertheless, the other dimension i.e., expertise has never been 

altered.  

Keywords: Source credibility, consumer reviewer, film viewers, film critics and online 

film reviews 
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CHAPTER 1 

INTRODUCTION 

1.1. Rationale 

1.1.1. Situation of film industry in the United States 

The aim of this study is to explore the impact of Hollywood online film 

reviews on viewer’s perception. In order to achieve this objective, it was essential to 

gather information on the current status of the United States’ film industry. 

In a personal blog, “Media and entertainment spotlight”, the author mentioned 

that united states have the largest media and entertainment industry, which represents 

a third of global industry (Media and Entertainment Spotlight, 2018). 

The author in the blog also stated that film industry is one of the parts of 

media and entertainment industry which, consists of films, TV subscriptions, movie 

theatres, electronic home production videos, distribution and consumption. In the year 

2019 box office receipts were expected to surpass $ 11 billion. In order to catch 

attention of viewers and to increase the viewership, theatres were adopting digital 

screens and its numbers were expected to grow, ticket’s price were to increase, 

diversify concession options and membership discounts. Film industry in the United 

States is rich in writers, producer, actors, directors and tech experts who are talented. 

It is film crews, firms, post production’s homeland (Media and Entertainment 

Spotlight, 2018). 



 
 

 

2 

 

The reason behind selecting the United States is that the websites that I am 

going to refer to are the ones that only provide reviews on American movies. In order 

to gather reviews of film viewers, I will refer to the Internet Movie Database (IMDB). 

On the other hand, for the reviews written by film critics, I will refer to rotten 

tomatoes. 

1.1.2. Nature of film Viewers: 

Film viewers in general are the people who go to watch the movie. It can also 

be defined as a movie going audience. According to the author, Gary W. Tooze, 

“there are two types of film viewers: one the escapist and another the art film 

enthusiast.” The people who determine their way out of the theatre as soon as the 

movie gets over are the escapist viewers. On the other hand, the art film enthusiasts 

tend to digest the entire film as one large concept, not judging it on any other stimuli 

which have since passed. Escapist mentally segregates the film into individual 

opportunities. The art enthusiast usually sits in silence, digesting the essence of the 

film. He further explains the escapists prefer the movie characters to be one 

dimensional, slim, good looking and the personal life of the actors should match theirs 

(Article - Two Types of Cinema Viewer by Gary W. Tooze). 

To validate and support the author’s findings on types of movie viewers, a few 

reviews on IMDB, the online database for the movie Joker (2019) were taken which, 

suggested that reading movie reviews is always a great way to evaluate the nature of 

movie viewers. Majority of audiences from among the 14 viewers who rated 10/10 

and gave a positive review were found to be the art enthusiast viewers. On the other 
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hand, viewers who gave negative reviews and rated 1/10 were many, while reading 

their reviews clearly shows that they are the escapist viewers. For example - (a) One 

of the viewers disguised as fitchbuster corresponded saying, “anyone who rates the 

movie poorly doesn’t really appreciate cinema.” His statement clearly shows that he 

belongs to the art enthusiast viewer’s category. (b) The viewer who posted a negative 

review wrote: “two hours full of bad, bad mood.” It is clear from his review that the 

viewer was less focused on the essence of the movie rather he wanted to watch the 

movie to get good vibes but got bored. The movie reviews were either black 

(negative) or white (positive). There was no in between. 

1.1.3. Nature of film reviews 

One of the most popular forms of movie analysis is called film review. It 

appears in newspapers, social media and online movie reviewing websites which is 

tailored for a wide range of audience to recommend or discourage the viewing of the 

film. There are three types of film reviews according to RunPee (2018), a website that 

writes plenty of movie reviews. 

The types of film reviews are as follows: 

i. New Movie Reviews: According to the website, Runpee new movie reviews 

are the ones that we just simply call movie reviews. The reviews or articles 

that are published right after the day a movie gets released (RunPee 2018). 

ii. Movie re-watch reviews: The types of reviews written for old or classic 

movies that has already been watched but, still are popular and well-liked by 

today’s generation. These types of reviews are written for films that were 
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released long ago or in recent past and are still in limelight in order to take, 

more analytical look at (RunPee, 2018). 

iii. Virgin movie reviews: Reviews of the movie that the writer hadn’t seen when 

it came out and just chanced upon seeing it without having expectations and 

insight into the movie or knowing who the actors in the movie are, without 

particular expectations and knowledge about the actors or other information 

about the movie (RunPee, 2018). 

There are two types of film reviewers. They are as follows: 

i. Film critics: A form of film reviewer who publishes review for the purpose of 

entertainment or to appreciate the art. They criticize, do in-depth analysis and 

evaluation of a particular movie. They also might be inclined towards 

journalistic criticism as a profession. Regularly reviewing about a film on 

newspapers, online websites and mass media. They also might be the ones 

who are indulged in doing academic criticism in accordance to the film theory 

and publish in journals. Their review can influence on people to decide 

whether to watch a particular movie or not. Negative impact on the success of 

a film might be the result of poor reviews. 

ii. Consumer reviewers: Consumer reviewers can be referred to as an ordinary 

person who writes reviews about a movie, who has gone to the theatre, bought 

the ticket and watched the movie. It can be used for unbiased evaluation of a 

film (US Legal, Inc, 2019). 
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1.1.4. Online Versus other channels for film reviews 

Since there has been a rapid development of E-commerce, more online 

reviews for products, movies and services have been created, which form an 

important source of information for both sellers and customers. Film reviews are 

published in two platforms namely print (newspapers, magazines and many others) 

and online (online websites, YouTube etc). Reviews provided in both kinds of 

channels can be of negative or positive nature depending on the reviewer. 

Reading the film reviews before going to the movie is trendier these days than 

waiting for the newspapers or any other form of print media to publish which is a 

traditional method of getting access to movie reviews. So, these days people have 

started to go through online movie reviews which can be accessed quickly and easily. 

Therefore, in today’s digital world the importance of online movie reviews has 

heightened and is more prevalent than the print movie reviews. 

In the context of the United States, there are many film reviewing websites 

these days, namely, Internet Movie Database (IMDB), Flixster, MRQE, 

Yahoo!Movies, film  Rotten Tomatoes , the New York times, Hollywood, Roger 

Ebert and the site movies.com. Among numerous options of online film reviewing 

websites, I selected Internet Movie Database (IMDB) to gather consumer film reviews 

and rotten tomatoes for gathering reviews of film critics (Movie review websites, 

2014). 
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Reason behind selecting those two websites: 

i. Internet Movie Database (IMDB) 

One of the famous online film review websites that not only gathers film 

reviews written by critics but, also reviews written by the consumer reviewers/ 

film goers. The provision of rating a movie by the site’s regular users has also 

been implemented and allows its consumers to rate the watched movies on the 

scale of 0-10 (Movie review websites, 2014). 

ii. Rotten Tomatoes 

Many movie goers go to this website for reading a review before going to a 

movie. It is quite famous for presenting the reviews written by the professional 

critics. The interesting fact that makes this movie reviewing website peculiar 

in itself is that reviews are rated either as “rotten” or “fresh”. After having 

complied five review on a particular movie the website then scores a movie as 

“fresh” or “rotten.” The movies that will be rated as fresh will be the ones that 

has a lot of good reviews and likewise, the movies that has many bad reviews 

will be considered as rotten. For a movie to be labelled as “fresh” it needs to 

have at least 60 percent of good reviews and for the reviews to be labelled as 

“rotten” it must have at least 60 percent of reviews that are bad (Movie review 

websites, 2014). 

1.1.5. Impact of online film reviews on viewer’s perception 

In today’s digital world, internet has created a surrounding for people where it 

is easy to share information. Similarly, the film reviews have also been changing from 
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the traditional critics or experts to ordinary audience reviewers (Awad, Dellarocas, & 

Zhang, 2004). As stated in the website, the importance of online reviews, 2018, the 

new cyber world has offered an open and effective channel for audiences to share 

their reviews and make comments about movies and film industry. Online reviews 

surely play an important part for film industry. If the reviews are good then it attracts 

many audiences. On the other hand, having good reviews do not necessarily mean 

high box revenue and vice versa. Comparatively the new media is very powerful and 

influential than old media namely articles written by critics or reporters in print media 

(magazines and newspapers). New media also covers a lagers number of audiences by 

providing a platform for ordinary consumers to voice out their thoughts about a movie 

(The Importance of Online Reviews, 2018). 

From the findings presented in “Local Consumer Review Survey, 2019”, 82 

percent of consumers were found to read the online reviews for local business. The 

52% of people belonging to age group 18 – 54 were found to have admitted that they 

always read reviews before going to theatre. It was also found that the average 

consumer reads at least 10 reviews before feeling able to trust a review and make the 

decision to watch the movie. The consumer was discovered to have spent 13 minutes 

and 45 seconds in total to read the reviews before making decision to watch a movie. 

To sum up, online gradually becoming a norm for many consumers. The author of the 

survey further says that over the last few decades online reviews have been set as a 

common part of consumer’s movie ticket purchasing decisions. One of the most 

searched things over the internet is a review of a movie and a bad review or poor star 
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might be hard to miss. According to the author’s findings it was also claimed that 

consumers aged 35 to 54 were that ones who read online reviews on the regular basis 

(Rosie Murphy See bio, et al. 2020). From the above survey and few researches, it is 

clear that online reviews are largely relied on and are a major source of reference 

among film viewers. Many film goers rely highly on film reviews before buying the 

movie tickets. Film reviews give an insight to the audience about a film and also make 

an impact on the perception of viewers on whether to watch a particular movie or not. 

Through the film reviews, moviegoers interpret a movie depending on how positive or 

negative the review is. 

This study, therefore, seeks to explore film viewer’s perception as affected by 

varying credibility of film reviewers as a source of information. 
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1.2. Problem Statement 

In the context of this research, perception is a way of interpreting a movie. 

Every individual has their own interpretation of the movie, so will the reviewers. 

Perception of an individual depends on various factors, one of which is the 

information source. The source in this light is the online assessment of films made by 

film critics and consumer reviewers. So, in order to check the reliability of reviews, 

two most relied upon sources for film reviews of the internet movie database (IMDB) 

and rotten tomatoes will be used. With the help of IMDB the reviews written by 

consumers will be evaluated and for the critics review rotten tomatoes will be used. 

It is essential to know to what degree people believe and trust in the reviews 

written by reviewers. In other words, it is called checking the source credibility. Since 

this research will be based on the secondary data alone to support the main objective 

of this research, source credibility theory will be used. The source credibility theory 

states that people are more likely to be persuaded when the source presents itself as 

credible. 

Source credibility dimensions may vary between consumer reviewers and film 

critics. There are different dimensions of social credibility. Three primary dimensions 

of source credibility are competence, trustworthiness, and goodwill. Some of the other 

dimensions are accuracy, affiliation, articulation, attraction, attractiveness, 

authoritativeness, availability, believability, honesty, bias, character, charisma, clarity, 

competence, competitiveness, composure, co-orientation, credibility, dynamism, 

expertness, co-orientation, credibility, dynamism, emotional stability, esteem, ethik, 
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expertise, expertness, extrovertism, familiarity, good dimension, hostility, immediacy-

intimacy, information quality, attractiveness, intimacy, knowledge ability, objectivity 

, personal integrity, prestige , presentation, qualification, reliable / logical factors, role 

model dimension, safety, smart dimension, sociability and authenticity. Among all the 

source credibility mentioned above I am going to use three dimensions for this 

research. They are: 1. Trustworthiness, 2. Accuracy and 3. Expertise (Sentiment 

Analysis in Social Networks, 2017). 

1.3. Objectives of the study 

i. To study source credibility dimensions between consumer reviewers and film 

critics as perceived by film viewers. 

ii. To compare the effects on viewers’ decision making to view films on the basis 

of source credibility of online film reviews written by consumer reviewers and 

film critics. 

1.4. Significance of the study 

Among many categories of communications, film and cinematography falls 

under online media and marketing. It is clear that film review also lies under the same 

category. So, the communication practitioners belonging to the movie industry, online 

media, consumers of IMDB plus rotten tomatoes and marketers are likely to be 

benefited by this research. 

Number of movies are being published each year and some movies might not 

have been able to earn as much audience as they had expected, despite the movie 
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being good. Audiences might have checked the review and would have cancelled the 

plan to watch the movie. For such unlucky and misunderstood movies, this research is 

going to be the voice and for the movie reviewers who publish false news, this 

research will be a threat. This research will benefit society with the help of checking 

the source credibility by clearing the movie goers' doubts on whether to rely on the 

online movie reviews or not. 

1.5. Scope of the study 

The main scope of this study will be to do content analysis of the consumer 

reviews and figure out whether to rely or not rely on online movie reviews written by 

critics before going to the movies and to inform whose (film critics or the consumer 

reviewers) reviews to follow. In other words, to check the source credibility between 

the film critics and consumer reviews. 

The method to be used is content analysis through which source credibility 

dimensions will be measured. Three dimensions to be used for this research are 

trustworthiness, accuracy and expertise. 

Some limitations of this study are, it will be based on secondary data alone 

and will only cover the online film reviews of 2019. 
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1.6. Definition of the terms 

 
a. Source Credibility: 

The degree to which the people believe and trust what another people / 

organization/ source of information tells them about a particular product or service 

(Cambridge Business English Dictionary). 

 

b. Source Credibility Theory: 

It is a theory that states whether the information source is credible or not. 

Source credibility theory states that people are more likely to be persuaded when the 

source presents itself as credible (Cambridge Business English Dictionary). 

 

c. Consumer Reviewer: 

An ordinary person who writes analysis of the movie after watching it. 

 

d. Consumer Reviews: 

Reviews written by a movie goer. It is essential to evaluate a movie without 

any biasness. 

 

e. Film Critic: 

A person who writes or publishes a review of a film from either an artistic or 
entertainment point of view (USLegal, n.d.). 
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f. Film Viewers: 

People who go to watch movie. They are also known as movie audiences. 

g. Online film reviews: 

Online assessment of films is called online film reviews. 

h. Trustworthiness: 

Quality or fact of being trustworthy (Cambridge Business English Dictionary). 

i. Accuracy: 

The fact of being exact or correct (Cambridge Business English Dictionary). 

j. Expertise: 

High level of knowledge or skill (Cambridge Business English Dictionary). 
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CHAPTER 2 

LITERATURE REVIEW 

2.1. The Film Industry 

Movie industry in general is the entertainment industry involved in producing 

and distributing business. It comprises of technological institutions of movie making 

namely companies that produce a film, movie studio, screenwriting, pre- production, 

post production, cinematography, film fests, distribution, actors, film directors, film 

crew personnel and actors. Though the expense involved in making movies almost 

immediately led film production to concentrate under the auspices of standing 

production companies, advances in affordable filmmaking equipment, and expansion 

of opportunities to acquire investment capital from outside the film industry itself, 

have allowed independent film production to evolve (Product Experience, 2008). 

2.1.1. Nature of Film Industry 

In general, an industry that makes film is called film industry. It can also be 

addressed as the motion picture industry. Film industry comprises of all the 

commercial and technological institutions that are involved in making a film. Some of 

the institutions in film making are namely production companies, studios, 

screenwriting, actors, crews, and film directors. The key focus of this study, cinema 

industry of the United States, also known as Hollywood has been successful enough 
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to majorly influence the cinema worldwide. Therefore, it has dominated this industry. 

English being the universal language it has a global appeal. It also is a source of 

numerous commercially successful movies and is capable of generating hundreds of 

movies. Even in China despite the country’s censorship Hollywood movies have been 

brought into the market. Many film industries around the world have adopted the 

name inspired by Hollywood due to the good quality of movie it produces. (Sawe & 

Sawe ,2016). 

i. Bollywood  

Another famous and larger movie industry after Hollywood is Bollywood. It is 

a movie industry that produces Hindi movies. It is based in the capital of India, 

Mumbai. This industry used to produce 252 films out of 1969 films in India 

back in 2014. It usually is very unique and never misses to come up with a 

movie with good music. It is one of the most sold out movies worldwide 

especially in Asian countries. In today’s, 21st century Bollywood has been 

producing as many as 1000 feature films annually all over India. The 

Bollywood actors have also significantly gained recognition all over the world 

and are paid highly salary. Some of the notable features of Indian cinema are 

the story lines, expert choreographed fight scenes, spectacular songs / dance, 

emotion charged Melo- drama and larger than life actors (The Editors of 

Encyclopaedia Britannica, 2019). 

ii. Pollywood  

Pollywood refers to a Punjabi movie industry in India and Pakistan. The films 
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in this industry are made in Punjabi language. The quality of these films has 

also been improved and have become and is referred as Indian Punjab cinema. 

From producing 5 movies in the start of the industry which was in 1997 to the 

present day producing over 100 films annually. It uses the Punjabi stars and 

sometimes Bollywood actors in its production (Sawe, 2016). 

iii. Lollywood  

This film industry started in 1929. It is an industry that produces Pakistani 

movies. It borrowed its name from Hollywood. It has some major production 

centres in Mumbai and Kolkata. Lollywood in recent years have been 

producing movies based on war namely Waar and Na Maloom Afraad. In 

Urdu the word “lollywood” means the far smaller Urdu language film 

industry. The remarkable film made by this industry is “Arman” in the year 

1996 (Looch, 2017). 

iv. Chhollywood  

This is a film industry that produces films in Chhatisgrahi language. It is a 

film industry in Chhatisgrahi state of central India. The state was established 

on 0ctiber 30, 2000 as a direct influence of Chhollywood producing a 

blockbuster movie featuring Satish Jain. In the present day it is capable of 

doing complete film work and sends the movies to Mumbai for censor 

certificate. The cost of production has been cleverly cut with the help of 

digitalization.  
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Hollywood has not only influenced film industries in Asia but also all over the 

world. Most of the film industries have associated themselves with Hollywood to 

promote and market their films both locally and abroad. The strategy has worked 

because of the of the quality of films that had always met the audience’s expectations 

(Sawe & Sawe, 2016). 

Some of the other varieties or types of film industries are as follows: 

i. Dhaliwood - Film industry of Bangladesh 

ii. Kollywood – Nepali film industry  

iii. Ghollywood - Film industry of Ghana  

iv. Hillywood - Film industry of Rwanda 

v. Kannywood – Nigerian film industry  

vi. Riverwood - Film industry of Kenya 

vii. Hallyuwood - South Korean cinema (Sawe & Sawe, 2016) 

2.1.2 Trends of film industry  

Trends that can be found in any film industry has two profound effects: 

creating the feel of particular time and spur innovation that carries forward into future 

eras (Audio socket, 2018). Due to rapidly developed technologies the change has been 

brought in the way we think about the film making. Two of the notable trends and 

techniques that are changing our approach to movie at the current situation are: the 

internet revolution: small: budget, short form and the rise of streaming. 
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New doors for funding and distributing films have been opened up due to 

internet. In a recent blog post by the Los Angeles Film School, online streaming 

service like Netflix, have been contributing to the creation of original works and the 

distribution of smaller-budget, short-form and documentary films (Los Angeles Film 

School). 

In an online journal, American Cinematographer, Benjamin B. stated that 

Netflix had spent $6 billion in 2017 on original film and TV series, and the company 

had planned to expand that budget later to $8 billion in 2018 (Benjamin, 2018). Since, 

everyone has TV at their home nowadays which, has been a disadvantage to cinema 

as more people are likely to watch film at home. In addition, 4K digital flat screens 

that provide a clearer visual experience than many movie screens, are easily available, 

and many people own it these days. In 2018 Netflix had 700 series in production, 

there were so many more opportunities for the showrunners to take chances 

creatively. Some of the notable shows were Tiffany Anders, the music supervisor on 

the show “Everything sucks” show every bit as rich in musical nostalgia as “Freaks 

and Geeks” and “Stranger Things” (Benjamin, 2018).   

One trend seen in film industry these days is crowdfunding. Crowdfunding has 

become a source for film funding for many projects. One of the examples of 

crowdfunding is the movie “Veronica Mars”. According to fellows’ data, the movie 

passed the $7 million mark in crowdfunding, and shared the distinction of being one 

of two crowdfunded projects to raise more than $5 million (That other film was Super 
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Troopers 2). Mark Litwak in Indiewire had published an online article on 

“crowdfunding” and mentioned that new rules from the securities and exchange 

commission (SEC) of the United States are likely to expand more options for 

crowdfunding films. The new rules, based in the 2012 jumpstart of their business 

start-ups act allowed securities to be sold through funding and parameters were set for 

sales allowing crowd funders not only to contribute to film projects but to invest in 

them (Audio socket, 2018). 

2.1.3. Elements of film industry 

Elements of the film industry are producers, Directors, cinematographers, 

actors, multimedia artists, film editor, video editor, assistant editors or dubbing 

editors, camera operators, gaffers, audio editor, Film reviewers, Film critics, chief 

executive officer (CEO) and screenwriters.  

All the film elements are defined below: 

i. Producer- A person who organizes several aspects of production process and 

attempts to keep in check that all the things are ready at the right time is called 

producer. These movie professionals are indulged from the beginning to the 

end of the movie. They have a vision about a film and believe that it can be 

turned into reality via film projects or Telly shows. In order to learn new 

things regarding their field they never stop watching as many movies as 

possible, read thousands of manuscripts and maintain numerous contacts with 

literary agent and publishers. They are also responsible for financial aspects of 
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the movie, including finding funding for production. These people work 

closely with the director and decide the script, principal members of the cast 

and locations for the movie. Their decision greatly affects the cost of a movie. 

A true producer works with the project from before the cradle to long after the 

grave (What Does Producer Do, 2020). 

 

ii. Director – An individual who is responsible for all technical plus artistic 

aspects of a movie or telly show is called a director. Like the producers they 

are also involved in every stage of film production. They supervise from 

screenwriters to costume manger and set designer. Auditions and rehearsals, 

costumes, choreography, scenery, music and location of a movie are not 

selected until they approve. Job of a director is to direct the entire film 

production family. Assistant director helps them with tasks related to logistics. 

Depending upon a person he/ she can play multiple roles in the film 

production. For example: Same person can be director and producer or write – 

producer and director (Studio binder, 2020). 

 

iii. Cinematographer, camera operators and gaffers – A cinematographer is a 

person who compose the film shots according to the director’s advice. Their 

task is to plan and coordinate filming. Cinematographer on the other hand are 

the ones who handle the camera and the movement of camera. Gaffers in 
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simple words are the light technicians (Cinematographers and their jobs, 

October 2019). 

 

iv. Actors – People who act in the movie. Like any jobs this profession also 

demands a person who has studied acting, received some training on the 

particular field and has some experience. In the context of, the United States 

acting trainings are given in the dramatic arts schools throughout the country. 

There are more than 500 colleges and universities that offer bachelor’s or 

higher degrees in dramatic and theatre arts. Receiving training in singings, 

dancing, modelling and performing in theatre is a plus point in order to purse 

this career. Mostly, actors have started their career by being a part of 

commercials. They usually rely on agents or managers to find auditions for 

them. The successful actor is a person who can fully present oneself as the 

character they are playing and by engaging audiences and drawing them into 

the story (career explorer, 2019).  

 

v. Multimedia Artist – For a layman, multimedia artist is a magician who creates 

animated characters or adds animated touch to the film. They can bring 

anything into life, that is required by the film’s script. In the budding stage 

many multimedia professionals begin as a stage technicians, carpenter, 

electronic experts, plumber and electrician. Computer skills is a must to work 

in this field. Their main task is to create two-dimensional picture using 
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modelling programs. They create visual special effects. These people need to 

have up-to-date information regarding technology and should also have a will 

to design. They also at times create digital scenes for a movie where an actor 

has to perform a stunt that is too dangerous, they can also create artificial fire 

flames and earthquakes in a scene of a movie (What does a Multimedia Artist 

do and how to become a Multimedia Artist, 2018).  

 

vi. Film Editor – The film editor is a highly skilled person who edits movies or 

videos. Their core responsibilities are to assess multiple hours of film, 

assemble footage, and meeting film deadlines. A successful film editor has 

good time management skills, ability to turn vision into reality, and also 

should be very artistic. They play a very crucial role; the success or failure of a 

production lies in their hands (career explorer, 2019). 

 

vii. Video Editor – The person who edits movies or video is called a video editor. 

Their main task is to edit, assemble recorded raw material into a suitable, 

finished product ready for broadcasting. The tools such as camera footage, 

sound effect, dialogue, special effects and graphics will be use while editing a 

video. They are also the backbone of the movie because the success of failure 

of a movie lies in their hands (career explorer, 2019).  
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viii. Assistant Editors – The person who plays the supportive role towards the 

editor- in chief or editor-at-large is an assistant editor. They usually go 

unnoticed in film industry They are only present in the film production for the 

halfway. They are responsible for keeping everyone’s communication smooth. 

They need to possess good communication and interpersonal skills (Role of an 

assistant film editor, 2018). 

 

ix. Audio editor - A audio editor or engineer who builds the soundtrack by cutting 

the picture to synchronize it with sound elements. Their duties involve 

working with dialogue tracks, recordings, analog and digital foley. (Industries: 

Motion Picture & Video Industries: Industry Outlook: Nature of the Industry, 

2014) 

 

x. Film Reviewers - General person who writes a review of a movie. It can be a 

consumer. It is also known as a consumer reviewer.  

 

xi. Film Critics – They are the professional film reviewers who write film reviews 

in a regular basis from a journalistic point of view. They are found to be 

usually working for print media and online media at the same time. In the past 

film critic used to mean that they had to wait for a movie to be released 

theatrically in their city, going to the screening and then only writing a review. 
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Talking about today critics have more free access to movies and they can 

review anywhere and anytime (Nast, 2017). 

 

xii. Screenwriters – A person with good creative writing skill, has knowledge on 

film language and basic understanding of film making is a screenwriter. They 

need to possess qualities like self-motivation, perseverance ability to take 

criticism. Many screenwriters start their career as copywriters in ad agency 

and write for educational film companies (Industries:: Motion Picture & Video 

Industries :: Industry Outlook :: Nature of the Industry, 2014). 

2.2. Source Credibility Theory 

Source credibility theory identifies source expertise and source bias as 

elements that affect the credibility of an information source. Source expertise refers to 

the perceived competence of the source providing the information. A source should be 

perceived as more credible when it (a) possesses greater expertise and (b) is less prone 

to bias. Source bias, also conceptualized as source trustworthiness, refers to the 

possible bias/incentives that may be reflected in the source’s information. Whether or 

not a message sender is perceived as an “expert” (and thus of high credibility) is 

determined from an evaluation of the knowledge that person holds, as well as if by 

virtue of his or her occupation, social training, or experience that person is in a unique 

position. Reputation is thus key to allocation of a value to information. In the online 

environment, such evaluations must be made from the relatively impersonal text-

based resource exchange provided by actors in the site network. Knowledge of the 
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individuals’ attributes and background is limited, and evaluation will take place in a 

reduced-cues or altered-cues environment (Sentiment Analysis in Social Networks, 

2017). 

Source credibility, or ethos as it is also known, may well be the most robust 

form of social influence there is. By way of illustration, a study by Guéguen and 

Pichot (2001) found that pedestrians were more likely to ignore a ‘no crossing’ light 

and follow a well-dressed (high-status) person through an intersection than a poorly 

dressed (low-status) person. Similarly, shoppers in a music store were less likely to 

confront or report a well-dressed person who shoplifted (10% intervened) than a 

shabbily dressed person (39% intervened) (Guéguen, 2003). Credibility is a 

perceptual phenomenon, e.g., it exists in the eye of the beholder. Credibility is also 

multidimensional and comprises three primary dimensions: competence, 

trustworthiness, and goodwill. Sources who exhibit these dimensions, especially 

perceived expertise or competence, enjoy significant advantages over their less 

credible counterparts when it comes to social influence (Pornpitakpan, 2004). The 

advantages enjoyed by credible sources are accentuated when a target relies on 

peripheral, rather than central, processing. This is because a person who defers to a 

source is less likely to pay attention to message content. In contrast, when a source is 

perceived as lacking in expertise or being untrustworthy, the target is more likely to 

scrutinize the content of the message (International Encyclopaedia of the Social & 

Behavioural Sciences (Second Edition, 2015)). 
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2.2.1. Nature / elements / dimensions of Source Credibility Theory 

Source credibility dimensions vary between consumer reviewers and film critics. 

There are different dimensions of social credibility. Three primary dimensions of 

source credibility are competence, trustworthiness and goodwill. Other dimensions 

are accuracy, affiliation, articulation, attraction, attractiveness, authoritativeness , 

availability, believability, honesty, bias, character, charisma, clarity, competence, 

competitiveness, composure, co-orientation, credibility, dynamism, emotional 

stability, esteem, ethic, expertise , expertness, co-orientation, credibility, extrovertism, 

familiarity, good dimensions , hostility, immediacy- intimacy, knowledge ability, 

objectivity, personal integrity, prestige, presentation, qualification, reliable/logical 

factors, role. Model dimension, safety, smart dimension, sociability and authenticity. 

Among all the source credibility dimensions mentioned above I am going to use three 

for this research. They are: 1. Trustworthiness, 2. Accuracy and 3. Expertise to do the 

content analysis of both types of reviews (Sentiment Analysis in Social Networks, 

2017). The brief explanation on reason behind selecting those three dimensions are as 

follows: 

i. Trustworthiness- The quality of being honest or the fact of being trustworthy.  

ii. Accuracy- quality of being correct. 

iii. Expertise- Knowledge in a particular field. 

All the above-mentioned social credibility dimensions are related and important in 

making moviegoing decisions. It is necessary for a film review to be accurate in order 

to build trust. In the similar manner, the film reviewer or critic’s expertise also must 
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be measured. When a film reviewer or critic is believed to have expertise in writing a 

review then only the moviegoers who view online film reviews can trust on the 

reviews written by them and after which they will be able to judge if the reviews are 

accurate or not. Marketing researchers have tended to assume that a trustworthy 

source is more credible than a less trustworthy source. However, in the previous 

studies related to source credibility authors have confounded that trustworthiness with 

expertise and/or attractiveness, did not affect the viewers or customers. But, just to 

express a doubt of benefit two major effects can be found namely (1) attitude change 

and (2) manipulation.  

Each one sees credibility in a different light. In other words, credibility lies in the 

eye of the beholder. Similarly, it depends on the moviegoers on whether to see the 

reviews written by the film critics or the reviews written by the consumers credible. 

Through both kinds of reviews moviegoers’ attitude can change towards a movie in 

accordance with the reviews they trust. The other possible thing that can happen is 

moviegoers can be swayed into manipulative reviews written by the reviewers and set 

a perception on buying or not buying a movie ticket.  

2.2.2. Effects on viewers / customers  

Many studies have been conducted to understand the effect of film reviews on 

viewers. Some focus on critics and how they influence, whereas, the others focus on 

the consumers as reviewers and their effects. According to Suman Basuroy and S. 

Abraham Ravid 2003 as mentioned in the article “How critical are critical reviews? 

The box office effects of film critics, star power and budgets”, critics do play a crucial 
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role in affecting box office performance and the decision making of the moviegoers 

on movie ticket purchasing decisions.  

To reach the conclusion authors took a sample of about two hundred films 

which included financially successful and unsuccessful films. The author then 

examined many different characteristics for each sample element, comprising weekly 

domestic revenue, valence of reviews, star power, budgets and few other variables. 

The findings from the research were that reviews are correlated with box office 

revenue over a period of eight weeks, which means that online reviews definitely have 

a sway over customer's mind on whether to purchase a movie ticket or not (Basuroy, 

Chatterjee, & Ravid, 2003). 

Therefore, from the above article it is clear that the one effect that an online 

film review has on the viewers is bring change in their moviegoing decision.  

Anindita Chakravarty, Yong Liu and Tridib Mazumdar’s (2010) wrote a paper 

titled “The Differential Effects of Online Word-of-Mouth and Critics’ reviews on Pre-

release Movie Evaluation.” The article studies the influence of online user comments 

and reviews by movie critics on consumers’ evaluation of soon-to-be-released films. 

The article focuses entirely on information that the consumer is able to find online 

which may influence their appraisal of the film. The article examines this in terms of 

three key components of persuasion which are the message sources, message 

contents, and message recipients. The proposition is that consumers will see two 

reviews that differ in opinion and that the consumer will choose one review over the 
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other. The article then gives examples of online comments and professional reviews 

and comments on their effectiveness.  

The authors next list the results of three different studies testing the 

hypothesis. The first focuses on online word-of-mouth and movie going frequency, 

the second on the persistence of word-of-mouth effect in the presence of contradictory 

critics’ ratings, and the third on the joint effects of word-of-mouth and contradictory 

critical reviews. Chakravarty et al. (2010) also extracted secondary data from two 

online review websites, Metacritic.com and IMDB.com. The authors assume that 

consumers who regularly use these websites are frequent moviegoers, and that their 

opinions will be closer to critics’ than less frequent moviegoers. Some of the results 

were that infrequent moviegoers are more easily influenced by online comments than 

frequent moviegoers and that infrequent moviegoers are more likely to trust negative 

consumer comments over positive critical reviews. Additionally, frequent moviegoers 

are much more easily influenced by critical reviews than word-of-mouth from online 

comments (Chakravarty, Liu, & Mazumdar , 2010). 
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2.3. Conceptual model 

 

Figure 1 : Conceptual Model 

2.4. Research Questions  

 
Q1. How are the source credibility dimensions: trustworthiness, accuracy and 

expertise between consumer reviewers and film critics perceived by the film viewers? 

Q2. Do the online film reviews written by consumers and film critics affect the 

viewer’s moviegoing decision? 
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CHAPTER 3 

METHODOLOGY 

3.1. Research Design 

The research approach to be used is qualitative, which is the scientific method 

of observation to gather non- numerical data that refers to concepts, definitions, 

characteristics, symbols, description of things and metaphors.  

This research will use the content analysis to examine film reviews posted by 

reviewers and film critics to study the source credibility dimensions between 

consumer reviewers and film critics as perceived by film viewers and to compare their 

effects on viewers’ movie going decision. Three dimensions of source credibility to 

be used are trustworthiness, accuracy and expertise. 

The sources to be used in order to gather secondary data are the film review 

websites (a) Internet Movie database (IMDB) and (b) Rotten tomatoes. IMDB will be 

used to collect the reviews written by consumers and rotten tomatoes will be used to 

view the reviews of film critics.  

The theory to be used is source credibility theory. Source credibility theory 

identifies source expertise and source bias as elements that affect the credibility of an 

information source.  The online reviews of American movies written by the consumer 

as well as the critics will be evaluated and the credibility of both the sources will be 

figured out. The elements of source credibility dimensions vary between consumer 

reviewers and film critics. Three dimensions of source credibility to be used are 
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trustworthiness, accuracy and expertise. Content analysis on the other hand will be 

applied to examine any piece of online film reviews.  

3.2. Key Documents   

For this study, the research method to be used is content analysis and the key 

documents to be used are Hollywood film reviews written on IMDB (Internet Movie 

database) and rotten tomatoes. IMDB will be used for analysing reviews written by 

consumers and rotten tomatoes will be used in order to analyse the reviews written by 

the film critics. 

The IMDB does not offer an adequately gathered metric for the reviews from 

expert critics. It however, is one among the most helpful sources when attempting to 

gather information regarding a movie. Besides crew and cast lists, IMDB also offers 

reviews generated by the site's users and allows its users to rate each movie they have 

watched on 1-10 scale. Though this scale is skewed often (it really represents only the 

ratings given by those who regularly use IMDB), the expanded statistics can give a 

rough impression of what demographics like a particular movie, like what males with 

45+ age gave a particular movie or breakdown between the United States. users and 

the ones using IMDB from other countries (Movie review websites, 2014). 

As for rotten tomatoes, it is the best movie review website for taking reviews 

from a large number of regional and national movie critics and, depending on the 

grade provided by the critics and the overall nature of the review, review is rated 

either as saying the particular movie is “rotten” or “fresh.”  After at least five reviews 

are compiled by the website, the number of “rotten” and “fresh” scores given is 
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averaged. If any movie has 60 percent “fresh” reviews at least, the movie is labelled 

to be “fresh” itself. If any movie has less than 60 percent “fresh” reviews, it is labelled 

as “rotten” (Movie review websites, 2014).     

For the document Sample: 

Among various types of movie reviews, the one that will be used as a sample 

for this research are English movies belonging to any genre published in 2019. 

Reason behind selecting Hollywood movie reviews is because people living all 

around the world understand and watch English movies and it will be easier for the 

researcher to filter out the good reviews. 

Since, there are plenty of reviews on the website, the first review of each week 

will be picked; for only 5 weeks, then content analysis of those 5 movie reviews from 

both the websites: rotten tomatoes and IMDB will be done. The sampling method to 

be used for this study is purposive sampling.  
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3.3. Issues of Study 

Issues to content analyse in this research are as follows: 

1. Source credibility dimensions (Trustworthiness, accuracy and expertise) 

between consumer reviewers and film critics as perceived by film viewers. 

2. Effects on viewers’ decision making to view films on the basis of source 

credibility (Trustworthiness, accuracy and expertise) of online film reviews 

written by consumer reviewers and film critics. 

3.4. Research Tool/ Instrument 

In this study tool to be used is Thematic coding sheet, also called Thematic 

analysis. It is a tool for qualitative data analysis that finds text in themes by analysing 

the meaning of words and sentence structure (Medelyan, 2020). 

For example: In this study thematic coding will be used to analyse the online 

Hollywood film reviews, by learning which themes are most frequent in reviews. This 

will help to understand the source credibility dimensions: Trustworthiness, accuracy 

and expertise between consumer reviewers and the film critics through the perception 

of film viewers and the effects it has on viewer’s decision making to view films. 

3.5. Data collection  

This part describes plan made for data collection of the study. Throughout the 

whole process of collecting data emphasis will be put on source credibility.  
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In pursuit of making this research more credible and reliable the approach to 

be used is qualitative. Similarly, the method to be used is content analysis and the 

theory to be used is source credibility theory.  

The selected two platforms to collect the data for this research are websites: 

IMDB and rotten tomatoes. IMDB, also known as an internet movie database, will be 

used to gather data related to reviews written by the consumers whereas rotten 

tomatoes will be used to collect the data related to reviews written by the film critics. 

Since, there are plenty of reviews on the websites, just to be more specific, the first 

review of each week will be picked; for only 5 weeks, then content analysis of those 5 

movie reviews from both the websites: rotten tomatoes and IMDB will be done.  

Four main steps of content analysis: the decontextualization, 

recontextualization, categorization and compilation will be used for this study. First 

the researcher will familiarize herself with the data presented in the review websites 

by reading through each and every review to get a good understanding before 

breaking it into smaller meaning units. Then each identified meaning unit is labelled 

with code, which should be understood in relation to the context. In order to secure 

the reliability a coding list, including the explanations of the code will be used. For 

this study code will be generated inductively.  

Secondly, after identifying the meaning of units, the researcher checks 

whether all the aspects of content have been covered up in relation to the aim. Then 

the original text is re-read alongside the final list of meaning units.  With the help of 

digital coloured highlights each meaning unit in the original transcript will be 
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distinguished.  Then for the unmarked texts decision will be made on whether to 

include it or not. If the unmarked texts do answer some research questions then it will 

be included otherwise, not.  

The third step would be to create categories by condensing extended meaning 

units, followed by the categorization of themes and categories. Once the categories 

are established, the analysing and process of writing up begins. All the above steps for 

data collection will be performed while doing content analysis of film reviews written 

in both the websites: IMDB and rotten tomatoes.  

3.6. Data Analysis 

The data gathered will be categorized based on the proposed issues and 

themes, and will later be analysed inductively. The finished findings will be presented 

descriptively.  
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CHAPTER 4 

FINDINGS 

 

This section of the study talks about the researcher’s discovery on the topic, 

“Impact of Hollywood online film reviews on American viewers’ perception: 

Compared source credibility effects between consumer reviewers and film critics on 

viewers’ movie going decision.” The approach used was qualitative and the method 

used was content analysis. The key objectives of this study were: (a) to study the 

source credibility dimensions between consumer reviewers and film critics as 

perceived by film viewers, and (b) to compare the effects on viewers’ decision 

making to view films on the basis of source credibility of online film reviews written 

by consumer reviewers and film critics. For the sample documents, the first review of 

each week of ten best English movies of 2019 had been picked for 5 consecutive 

weeks, then the contents analysis of those movie reviews from the websites: five of 

each from IMDB and rotten tomatoes had been done.  

Therefore, with the help of content analysis of key documents and three 

selected dimensions of source credibility: trustworthiness, accuracy and expertise, the 

proposed objectives of the study had been met, the findings are stated below for each 

movie in the form of paragraphs: 

The ten best movies of 2019 selected as a sample for this study were 

Booksmart, Joker, Avengers: End game, John Wick chapter 3, Doctor Sleep, Alita: 

Battle angel, Frozen II, Shazam, Captain Marvel and The Lion King. On the basis of 
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reviews collected on all the above stated movies, the source credibility dimensions 

between consumer reviewers and film critics as perceived by film viewers had been 

studied.  

For the first movie, “Booksmart” both first five reviews from IMDB (film 

viewers) and rotten tomatoes (critics reviews) were taken. The contents were carefully 

analysed. There were equally good and bad reviews on IMDB. While reviews in 

rotten tomatoes were mostly good. One of the IMDB users, A1 complained, “I read 

glowing reviews on rotten tomatoes, so clearly critics are liking it.” From the 

statement made by A1 it is pretty clear that the movie was actually bad but the critics 

had failed to mention it in their reviews. Similarly, another film viewer in IMDB (A2) 

wrote the review for the same movie and cast some doubt on the reviews posted by 

the critics and consumers. According to A2,"I will start by saying I don’t review often 

on IMDB, but regularly check other people’s ratings and reviews before watching 

films and tv shows. It really bums me out when people go out there to write 1-star 

reviews or low star reviews when a film clearly isn’t deserved of such a low mark. 

Which brings me to this movie Booksmart, after seeing this praised by critics and 

most people on the internet, I thought I would give it a go after seeing a trailer of the 

film prior to it being released. It did not disappoint in the slightest and by no means 

necessary is this film perfect… but it does deliver on so many levels. Don’t miss out 

on watching this movie by listening to bad reviews. It's a solid movie perfect for them 

Sunday afternoons. '' So, according to the reviews stated above for the first movie, 

viewers perceived online reviews written by the critics and consumers unreliable, 
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which implies that the reviews were untrustworthy. Another cinema goer, B1 wrote, 

“I don’t get it. Of course, as usual the ten- star advance in “online reviews”, the 

movie has got really great reviews, and several people who watched the movie also 

loved it. So, I went in fully expecting to enjoy it and was dismayed when immediately-- 

I mean, even before the opening title- the film was making “funny”, huh? Wasn’t that 

funny?!?” noises despite nothing particularly funny happening. To me the movie felt 

bad and just strenuous, trying too hard to cover the fact that the funny, clever, witty 

material wasn’t exactly there.” From B1’s comment it is understandable that for this 

movie, the online reviews were found to be inaccurate. 
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Here are some of the praises for the movie “Booksmart” from critics in rotten 

tomatoes: 

 

Figure 2: Critic’s reviews for Booksmart on Rotten Tomatoes 

Note: The names and personal information about the online reviewers has been 

deleted due to privacy issues. 

From the above picture it is proved that Online reviews for this movie 

although it was untrustworthy and inaccurate, it had been presented in an expert 

manner and was successful enough to trigger many readers to watch the movie. 

The second movie that the researcher did content analysis of was “Joker.” 

Majority of good reviews were found for this movie on IMDB as well as rotten 

tomatoes. Some of the good reviews read that the movie was outstanding and perfect 
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in every aspect. Film viewers did not seem to have any complaints towards the 

reviews posted online. One of the film viewers wrote, “The Hype is real. Most of the 

time movies are anticipated like this and they end up falling short, way short. Joker is 

the movie; I was more than happy with the hype. I haven’t seen a movie this real 

before” Therefore, the reviews posted online were perceived trustworthy by the film 

viewers, which suggests that for this movie, online reviews were trustworthy and 

accurate. Another movie- goer, B1, communicated, “As a viewer that actually went to 

TIFF and witnessed this film and didn’t want to believe the hype, it is an absolute 

masterpiece and phoenix is a certified legend. I was a person that saw all the hype 

and claims of the masterpiece as overreacting and overblown excitement for another 

joker-based film. I thought this looked solid at best and even a bit too pretentious in 

the trailer but, in here to say I was incredibly wrong. This is a massive achievement of 

cinema that’s extremely rare in a day and age of CGI nonsense and reboots. This 

movie is sickly brilliant and the online reviews were actually right.” Hence, this 

comment makes it crystal clear that the online reviews were accurate and trustworthy. 
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Given below are the glowing compliments made by online critics on rotten 

tomatoes: 

 

Figure 3: Critic’s Review for Joker on Rotten Tomatoes 

Note: The names and personal information about the online reviewers has been 

deleted due to privacy issues. 

 

 



 
 

 

43 

 

The above photo serves as the evidence for how accurate and trustworthy 

online reviews of Joker were. Moreover, those reviews convinced readers to go to 

watch the movie and were also written in an expert manner. 

The third movie was “Avenger: Endgame.” Many bad reviews were found on 

IMDB and on rotten tomatoes, mostly good reviews. However, many reviewers/ 

critics on rotten tomatoes praised the movie. One of the critics, (C1) wrote, “All told, 

Endgame is a highly satisfying celebration of 10 years of the MCU, and a great 

bookend to the first three phases.” Likewise, another critic C2 corresponded, “The 

only complaint about Avengers: Endgame is that it raises the bar so high that there 

may well never be a superhero movie to match it.”  

Some of the online reviews written by the movie viewers are given below: 
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Figure 4: Avengers: Endgame’s consumer reviews on IMDB 

Note: The names and personal information about the online reviewers has been 

deleted due to privacy issues. 

The above photographs are the screenshots of IMDB reviews written by the 

film viewers, which is definitely opposite from what the online reviews written on 

rotten tomatoes had said about the movie. For this movie, the online reviews were 

untrustworthy and inaccurate. Despite those facts, the reviews were written in a very 

expert manner and persuaded the viewers to watch the movie. 

“John Wick chapter 3” was the fourth movie that was content analysed. Many 

people communicated that it is not a good movie through their review on IMDB. 

Similarly, the critics in rotten tomatoes had also written honest reviews for the movie. 

A film critic (C1) wrote, “Too much action, lacking storyline”. Similarly, (C2) 
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communicated, “What’s missing from endgame is the free play of imagination and no 

storyline.” Yet another critic (C3) wrote one of the harshest and brutally honest 

reviews saying, “Choreography is all that’s on offer here. The increasingly convoluted 

fight scenes turn into lifeless spectacle in this ugly franchise.” 
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The reviews from IMDB users / Film goers have been given below: 

 

Figure 5: Reviews of Jock Wick Chapter Three on IMDB 

Note: The names and personal information about the online reviewers has been 

deleted due to privacy issues. 
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The above photographs of the online reviews of the movie “John Wick: 

Chapter 3” more or less match with the reviews on rotten tomatoes. Therefore, for this 

movie, the online reviews were trustworthy, accurate, presented in an expert manner 

and triggered audiences to go for the movie.  

“Doctor sleep” was the fifth movie of which the content was analysed. Many 

film viewers on IMDB complained about the critics. Despite the movie being good, 

the critics had written bad reviews for the movie. One of the film goers (A1) wrote, 

“This is easily one of the better film adaptations of a Stephen King Novel, and also 

one of the better films I’ve seen this year. Yet again, professional film critics have 

proven they mostly have no idea about the cinema of the fantastic (fantasy, SF and 

horror). If you’re a fan of the genre, you’ll love this film - ignore the critics.” Another 

(A2) said, “Excellent if you have the right expectations. If you are going into this film 

expecting it to be a straight up sequel to the Kubrick film with the same horror tone, 

you’ll be disappointed, however, if you have an open mind, this movie is very well 

directed and acted and the story is very compelling. This is more of a fantasy thriller 

than a horror film and I really like that about this film. It also does quite a bit of 

homage to the 1980 film, but takes it into a new and interesting direction with a deep 

underlying theme direct from Steven King.” Similarly, A3 made the statement, 

“Surprisingly better than expected.” So, for this movie, from the comments of film 

reviewers the movie was actually good and the online reviews were inaccurate but 

honest and trustworthy.  
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Here are the comments given by online critics on rotten tomatoes: 

 

Figure 6: Critics reviews for Doctor Sleep on Rotten Tomatoes 

Note: The names and personal information about the online reviewers has been 

deleted due to privacy issues. 

From the above screenshots it is crystal clear that the online critics had more 

or less given an honest review, which can be considered trustworthy. But it is not 

accurate to what the viewers said. Nonetheless, the critics have not failed to present it 

in an expert manner and trigger readers to see the movie. 
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The sixth movie was “Alita: Battle Angel.” Many IMDB users who went to 

see the movie liked it and came up with good reviews but complained about the 

reviews written by critics. For example, one of the film goers (A1) wrote, “I really 

love this movie. The storyline is really great. Exciting from start to finish. The 

graphics are really cool. It’s like I didn’t wanna blink at all. The plot is not mind-

numbing as critics say. Well it seems like I have to stop listening to them. Because this 

film is worth watching by everyone.” From this comment it is certain that the trust 

meter of online review readers went down after reading the review of film critics. 

Another movie goer (A2) corresponded, “Astonishing. I’ll be honest, when I went into 

the cinema to watch this movie, I was expecting to not like it. I had seen a little bit of 

the trailer and it did not really “speak” to me and Alita’s eyes were off putting. When 

the movie had begun, I was actually searching for things to dislike but surprisingly 

there were none apart from a few cringeworthy moments. I quickly got used to Alita’s 

eyes and they became in fact likeable. The story began to draw me in and I got 

completely absorbed into the story and the visuals. The world is extraordinary and 

beautiful and the action scenes in this movie are fantastic, quite honestly some of the 

best I have seen.” This statement is quite descriptive in itself and talks about the good 

things that the film viewer saw in the movie. On the other hand, the critic (C1) made a 

bad statement for the same movie, “Just make up your mind! There is no clear plot 

and nothing actually happens. One minute it’s about becoming a bounty hunter, then 

we’re trying to go to a city in the sky and the next thing everyone’s enjoying roller 
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derby, the whole thing has me whiplash, special effects are stunning but without plot 

the whole film is just dull, superficial and a waste of time.”  

Therefore, for this movie, film viewers considered the online reviews 

untrustworthy and inaccurate. Nevertheless, the critics have expertise in their craft i.e. 

“writing online reviews” and have successfully triggered the readers to watch the film 

even if they mostly wrote negative reviews.  

 

Figure 7: Photo of Alita. (20th Century Studios Thailand, Nov 13, 2018) 

The seventh movie is “Frozen II.” Many film viewers on IMDB said the 

movie was not good but, as per the online reviews written by the critics, they said the 

movie is good. Film viewer, (F1) said, “A big disappointment” and (F2) wrote, “A 

glorified, animated outline as said by the critics but, in my opinion, it is the worst 

movie, not fit for any age group.” The critics on the other hand had praised the movie. 

C1, as a critic, said “Frozen 2 ... is more mature, ambitious and intricate than its 

predecessor” and C2 corresponded, “...One of the most beautifully animated films of 
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the decade, filled with stunning visual pyrotechnics and incredible attention to 

detail.” 

Given below are the screenshots of the online reviewers written by the 

professional critics in rotten tomatoes: 

 

 

Figure 8 : Critics reviews of the movie, Frozen II given on rotten tomatoes 

Note: The names and personal information about the online reviewers has been 

deleted due to privacy issues. 
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The above screenshots serve as a proof that critics had mostly provided 

positive reviews about the movie. Hence, for this movie, the online reviews tend to be 

inaccurate and untrustworthy. As always it has not failed to present it in an expert 

manner and moreover, has persuaded a large audience to go for the movie. 

The eighth movie that was content analysed is “Shazam!” The film reviewers 

on IMDB wrote a lot of nasty and bad reviews for this movie and at the same time the 

online reviewers had also written honest reviews. One of the film viewers (F1) stated, 

“Decent, but wholly unimpressive. Technically a 6.5 but definitely not anything to be 

thrilled about, as there isn’t much novelty. I’m not familiar with the comics so I had 

no special expectations. “Another viewer (F2) wrote, “Still hoping someday DC will 

find the right tone. If you measure this film against other DCEU movies it’s pretty 

good, but on its own and it just isn’t. The biggest problem with the movie is its tone - 

is this movie for kids or adults? The thin plot and honky bits don’t play for adults and 

the strip club and demons biting off people's heads don’t play for kids.” 

  



 
 

 

53 

 

Here are some reviews written by some of the top critics in rotten tomatoes 

given below: 

 

Figure 9 : Critics reviews for SHAZAM! on Rotten Tomatoes 

Note: The names and personal information about the online reviewers has been 

deleted due to privacy issues. 

In the context of this movie, the film viewer’s trust was kept by the online 

reviewers. The online reviews were accurate, trustworthy and presented in an expert 

manner. In addition, it also triggered a lot of viewers to watch the movie. 

The ninth movie was “Captain Marvel.” The film reviewers on IMDB had 

written a lot of bad reviews. Likewise, the rotten tomatoes’ critics wrote bad reviews 

too. (F1), a film goer wrote, “you don’t need to watch this before the endgame. 
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Practically nothing good about it besides the girl who won the over power lottery 

without any character depth.” F2 said, “Fell asleep” and F3 wrote “Has cool 

moments but poor main character writing. I've liked Brie Larson in other films, but 

she showed ZERO range in this. When your main character in a superhero movie is 

unwatchable, you already have a problem. In addition, Captain Marvel has no 

weaknesses, which kills the tension immediately. There is no point at which you feel 

she is in any danger of losing, or any danger at all for that matter. It’s an OK origin 

story, but it makes no sense as to WHY she's supposedly so powerful”. Likewise, the 

critic (C1) wrote, “The problem is with the corporate anticultural that controls these 

productions-and the fandom-targeted demagogy that they're made to fulfil-which 

responsible casting can't overcome alone.” Another critic (C2) corresponded, 

“Lacking the wit and graphic oomph that sometimes rescues the Marvel franchise 

from terminal fatigue, "Captain Marvel" is yet another origin story for yet another 

superhero.” Hence, for this movie, film viewer’s perceived that the online reviews 

were trustworthy, accurate and have been presented in an expert manner. Due to the 

presentation even, if the movie reviews were negative, readers have been triggered to 

watch the movie. 
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Figure 10 : Carol Danvers (extracted from IPTC Photo Metadata) 

 

The last movie was “the Lion King.” This movie got a lot of bad reviews from 

the film viewers on IMDB as well as rotten tomatoes. Film goer (F1) wrote, “I felt 

nothing. For such an emotional original movie, I felt no emotions watching this 

version. Instead I found myself agitated and frustrated wanting to go home and watch 

the original. There was clearly something that was lost in the lifelike remake.”  
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Given below are the screenshots of reviews written by film critics in rotten 

tomatoes for the movie “The Lion King”: 

 

Figure 11 : Reviews for The Lion King on Rotten Tomatoes 

Note: The names and personal information about the online reviewers has been 

deleted due to privacy issues. 

For this movie, both the online reviews and film viewer’s reviews matched 

perfectly well. Therefore, it is understandable that the online reviews were 

trustworthy, accurate and presented in an expert manner. Plus, online reviews 

triggered the readers to view the movie despite it being bad.  

Therefore, from the above findings it can be indicated that the source 

credibility dimensions: trustworthiness and accuracy of consumer reviewers and film 

critics keeps on fluctuating in accordance with the movie in the eyes of film viewers. 
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Nevertheless, the other dimension i.e. expertise has always been maintained. The 

manner of presentation and the effect it has on the movie goers never fluctuates, as 

many film viewers seemed to have gone to watch the movie despite reading bad 

reviews to check for themselves, it is clear that online reviews do not affect the film 

viewers’ decision on watching the movie. Since, there was just one complaint found 

for consumer reviewers and more complaints for the film critics, film viewers 

perceive consumer reviewers more credible. 
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CHAPTER 5 

DISCUSSION 

 

The previous section of this study presented the collected results from content 

analysis in order to answer the research questions. This chapter seeks to give an in-

depth summary of findings, recommendations based on findings, highlighting 

direction for future research endeavours and related parties, and discuss the results in 

relation to past research, theory and present socio-cultural context.  

5.1. Brief Summary of research findings 

The proposed objectives of this research were to study the source credibility 

dimensions between consumer reviewers and film critics as perceived by film 

viewers, and to compare the effects on viewers’ decision making to view films on the 

basis of source credibility of online film reviews written by consumer reviewers and 

film critics. Through the medium of content analysis of key documents: online 

reviews on IMDB and rotten tomatoes, and three selected dimensions of source 

credibility: trustworthiness, accuracy and expertise, the study’s objectives had been 

met. As sample documents, the first review of each week of ten best English movies 

of 2019 had been picked for 5 consecutive weeks, then the content analysis of those 

movie reviews from the websites: five of each from IMDB and rotten tomatoes had 

been done. The selected ten movies were: Booksmart, Joker, Avengers: End game, 
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John Wick chapter 3, Doctor Sleep, Alita: Battle angel, Frozen II, Shazam, Captain 

Marvel and The Lion King.  

            From the findings of this study, it was discovered that there were an equal 

number of movies that had accurate reviews and equal numbers that had inaccurate 

reviews. For the first movie “Booksmart” there were good reviews given by the critics 

on rotten tomatoes whereas, the reviews written on IMDB by the film viewers were 

mostly bad. Few complaints were found to be made by the film goers regarding the 

false praise given by online reviewers on rotten tomatoes. So, the online reviews for 

Booksmart were inaccurate and untrustworthy from the view of film goers. For 

another movie, “Doctor Sleep” it was just the opposite, despite the movie being good 

critics wrote bad reviews. After analysing all the online reviews from IMDB as well 

as rotten tomatoes for Doctor Sleep, the researcher came to the conclusion that for this 

movie, online reviews were pretty much honest but inaccurate in the eyes of film 

viewers. The movie “Alita: Battle Angel” was found to be well liked by the movie 

goers but the online reviewers had written bad reviews. Few film goers had criticized 

the bad reviews written by the online reviewers on rotten tomatoes. For this movie as 

well, it was concluded that the reviews were inaccurate and untrustworthy in the eyes 

of the film viewers. Among all the ten movies another movie that got false hype from 

the online reviewers was “Frozen II.” When the researcher compared both the reviews 

from IMDB and rotten tomatoes, for this movie also, professional critics’ reviews 

were inaccurate and untrustworthy from the film goer’s perspective. “Avenger: 

Endgame” was another movie that got good reviews from the online reviewers when 
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in reality the movie was actually bad. The film goers voiced out through their 

comments that the critics were wrong about the movie being good in their reviews. 

For this movie also, the online reviews lacked accuracy and trustworthiness from the 

film goer’s viewpoint.  

 One of the popular and well-liked movies of 2019, Joker’s online reviews 

when analysed by the researcher, it was found to be accurate and trustworthy in the 

eyes of the film goers. As the online reviews written by the film goers and 

professional reviewers perfectly matched. “John Wick: chapter 3” was most 

anticipated to be a good movie relying on its previously released sequels but, 

unfortunately it turned out to be the opposite. For this movie also, the online reviews 

were accurate and trustworthy. Similarly, for the movie “Shazam!” The film viewer’s 

trust was kept by the online reviewers. The online reviews were accurate and 

trustworthy. Flooded with bad reviews both on IMDB and rotten tomatoes was the 

movie “Captain Marvel.” The online reviews suggested that the movie was bad and it 

turned out to be bad in the eyes of film viewers so, for this movie as well the online 

reviewers were able to maintain accuracy and trustworthiness. For the movie, “The 

Lion King” both the reviews written on IMDB and rotten tomatoes screamed that it 

was a bad movie. For this movie, from the perspective of film viewers the trust was 

kept by the film viewers and the accuracy was also maintained. Hence, the online 

reviews for the movies: Booksmart, Doctor Sleep, Alita: Battle Angel, Frozen II and 

Avenger Endgame the online reviews were not accurate, and for the movies: Joker, 

John Wick: Chapter 3, Shazam!, Captain Marvel and the Lion King the reviews 
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turned out to be accurate. Even though online reviews written by professional online 

reviewers for few movies were inaccurate and untrustworthy, they didn’t fail to 

present the reviews in an expert manner.  

            Therefore, form the study’s findings it can be claimed that the credibility of 

online film reviews fluctuates depending on the movie in the film viewers’ 

perception, because of the fact, that it had an equal number of reviews that could be 

considered as trustworthy and accurate, and equal reviews that were categorized as 

untrustworthy and inaccurate. Online reviewers have mastered the craft of presenting 

online reviews in an expert manner, online reviews do trigger the viewers to watch the 

movie, film viewers perceive consumer reviewers more credible because there was 

just one complaint found for consumer reviewers and more complaints for the film 

critics, and film viewers’ decision to watch a particular movie does not depend on 

online reviews. 

 5.2. Discussion       

Some of the major findings of this study were: Credibility of online film 

reviews fluctuates depending on the movie in the film viewers’ perception, online 

reviewers have mastered the craft of presenting online reviews in an expert manner, 

online reviews do trigger the viewers to watch the movie, and film viewers’ decision 

to watch a particular movie does not depend on online reviews. 

As mentioned in the “literature review: chapter 2” of this research, “each one 

sees credibility in a different light” (Sentiment Analysis in Social Networks, 2017). In 

other words, credibility lies in the eye of the beholder. In the similar fashion for this 
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research, it depends on the moviegoers on whether to see an online film review as 

credible or not credible. As per the study’s findings there were an equal number of 

reviews that were found to be credible and not credible depending on a film. The 

opinion that each online reviewer holds for a particular movie might be different. 

Some might find the same movie good and some might find it bad at the same time. 

So, the reviews are written on the basis of their own judgement, which might not be 

similar to that of what a film goer thinks of a movie. Thence, credibility of online film 

reviews fluctuates depending on the movie in the film viewer’s perception.  

  Referring back to the literature review and in relation to the source credibility 

theory, source expertise/ expertise refers to the perceived competence of the source 

providing information. Expertise is determined from an evaluation of the knowledge 

that person holds, as well as by the virtue of his or her occupation, social training, or 

experience that person is in a unique position (Sentiment Analysis in Social 

Networks, 2017). In the context of this study’s finding, “online reviewers have 

mastered the craft of presenting online reviews in an expert manner”,  the online 

reviewers are the professionals, who holds years of experience in writing a film 

review due to which they certainly have not failed to present the reviews in an expert 

manner and as a result, their manner of presentation has been able to “trigger the 

many viewers to watch the movies.”  

  Another outcome of this study “film viewer’s decision to watch a particular 

movie does not depend on online reviews”, when compared to the past studies on film 

reviews, does not match with their results. In an article entitled, “How critical are 
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critical reviews? The box office effects of film critics, star power and budgets”, 

Suman Basuroy and S. Abraham Ravid, 2003, stated that critics do play a crucial role 

in affecting box office performance and the decision making of the moviegoers on 

movie ticket purchasing decisions. To reach these conclusions the authors took a 

sample of about two hundred films which included financially successful and 

unsuccessful films. The author then examined many different characteristics for each 

sample element, comprising weekly domestic revenue, valence of reviews, star power, 

budgets and few other variables. The findings from the research were that reviews are 

correlated with box office revenue over a period of eight weeks, which means that 

online reviews definitely have a sway over customer's mind on whether to purchase a 

movie ticket or not. (Basuroy, Chatterjee, & Ravid, 2003). Similarly, Anindita 

Chakravarty, Yong Liu and Tridib Mazumdar (2010) in a paper titled, “The 

Differential Effects of Online Word-of-Mouth and Critics’ Reviews on Pre-release 

Movie Evaluation.” They studied the influence of online user comments and reviews 

by movie critics on consumers’ evaluation of soon-to-be-released films. The article 

focused entirely on information that the consumers are able to find online which may 

influence their appraisal of the film. The article examined this in terms of three key 

components of persuasion which are the message sources, message contents, and 

message recipients. The proposition is that consumers will see two reviews that differ 

in opinion and that the consumer will choose one review over the other. The article 

then gives examples of online comments and professional reviews and comments on 

their effectiveness. The authors next listed the results of three different studies testing 
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the hypothesis. The first focuses on online word-of-mouth and movie going 

frequency, the second on the persistence of word-of-mouth effect in the presence of 

contradictory critics’ ratings, and the third on the joint effects of word-of-mouth and 

contradictory critical reviews. Chakravarty et al. (2010) also extracted secondary data 

from two online review websites, Metacritic.com and IMDB.com. The authors 

assumed that consumers who regularly use these websites are frequent moviegoers, 

and that their opinions will be closer to critics’ than less frequent moviegoers. Some 

of the results were that infrequent moviegoers are more easily influenced by online 

comments than frequent moviegoers and that infrequent moviegoers are more likely 

to trust negative consumer comments over positive critical reviews. Additionally, 

frequent moviegoers are much more easily influenced by critical reviews than word-

of-mouth from online comments (Chakravarty, Liu, & Mazumdar, 2010). According 

to both the above-mentioned studies and their results, the viewer’s movie going 

decision has been influenced by the online reviews but, this study’s outcome is very 

different. The reason behind it being the opposite of other studies’ result is because 

when the researcher analysed the contents of online film reviews there were many 

such comments found to be written by the film viewers saying that they had gone for 

the movie despite reading bad reviews about the movie. This particular finding of the 

study also shows a reflection of current socio-cultural context, in today’s age people 

do not like to settle for whatever the other person says about something, in the similar 

manner the film goers also went to the theatre to see for themselves.  
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5.3. Limitations 

Two major limitations of this research are given below: 

●      It will focus only on the online film reviews of movies released in 2019 : 

It is the mid-month of 2020 already and this research only focuses on the 

movies released in 2019 ,which can be a limitation for this study because 

many moviegoers want to see new movies and would prefer to know if the 

online film reviews of movies released in 2020 are accurate , trustworthy 

and presented in an expert manner instead.  

  

●      Secondary data used for this research: For this study data were collected 

from one of the secondary sources i.e. websites: IMDB and rotten 

tomatoes. Usually, the information shared on the websites are not updated 

on a regular basis and might not be trusted compared to the other sources 

despite few websites providing authentic data and being regulated.  In the 

context of this research, even though IMDB and rotten tomatoes are both 

regulated websites which are updated frequently it might not be a trusted 

source in the eyes of readers by generalizing those two websites as the 

other unregulated websites.  

5.4. Recommendation  

This research was written with an attempt to learn about the source credibility 

dimensions between consumer reviewers and film critics as perceived by film viewers 

and to compare the effects on viewers decision making to view films on the basis of 
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source credibility of online film reviews written by consumer reviewers and film 

critics. Since, this subject matter has not really been researched there are only few 

resources available. For the fellow researchers who are currently working on or are 

planning to do research on this topic, need to be familiar with the good online review 

websites that are reputed and credible. This research being solely based on secondary 

data one needs to have a strong and reliable source to do the research.  If there is still 

the COVID ‘19 crisis going on, virtual interviews with the movie goers and the online 

reviewers can be taken. 

In the future, research on similar topics could be presented in an advanced 

manner. Instead of just using content analysis many other qualitative research tools 

such as in-depth interviews, focus group discussions and observations within the 

movie theatre could be brought into use and the sample size could be expanded. The 

research can also not just focus on finding three source credibility dimensions but 

many others. Since, the future researchers will have more privilege to walk out of 

their homes rather than just being confined at home (due to COVID ‘19), they can 

take live videos and photos of the people who have watched the movie. It would be a 

steel proof for this sort of research. Another idea would be to find the reviewers and 

or critics and take an interview with them. Research questions can be sharpened. 

Even though the sources: IMDB and rotten tomatoes were found to be 

partially inaccurate and untrustworthy this study suggests the consumers of IMDB 

and rotten tomatoes to keep on reading the reviews written on it just to get an insight 

into the movie. For both the websites: IMDB and rotten tomatoes, it would be better if 
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the good and bad reviews would have been divided into two different sections, so that 

the future researchers would not waste their time sorting out the good and bad 

reviews. To the people who write reviews on the websites: IMDB and rotten tomatoes 

this research advises not to exaggerate about a movie while writing a review.  
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