Uszandwuagiavswanisdeanaaulail (Influencer) #8ulvandnloaaiulyd
gyununsanauladireuauganauvaldusnisdndeduannen (Delivery)

YBISTUIAUDY

The Effectiveness of Online Influencers Uploading Videos to YouTube
Websites and the Decision on Purchasing Salmon by the Users of the

Salmon (Delivery Service)



a v

UszdnSnarisvsnansdsnueaulatl (Influencer) NSUlmanifleawiuledeyu funs

Anduladsreauauvateuveliusn1sindsduaiian (Delivery) veaaiuuvayeu

The Effectiveness of Online Influencers Uploading Videos to YouTube Websites and

the Decision on Purchasing Salmon by the Users of the Salmon (Delivery Service)

AY1N1 DUUAUD

msﬁuﬂ%'@aizLﬂudawﬁwaqmiﬁﬂmmwé’ﬂqm
UNAMANTUINUTUAS @1U1IVINTFRANTNITAAINRIVA
UNINYIRUN TN

Yns@nwn 2562



© 2563

AY1A DUUAUD

s
a a

AIUAVEANT



VAN UINEEINTUNN
suilalvinsAuaindassiludiumileinsénwinamangns

PNAFIEATUINUNGN @191IYIN5EETNITAANNRINGS

A = r—% =l = -7 d‘tv 9%
Fov  UszAvdnagidnswanisdaauesulai (Influencer) Podlnamifloasiulad

gyuiuninduladideUarusaneuresglduinisindsduantian (Delivery)

o

e flvmn etuniis

Iefansuiusaulay

ol et
DIVTTINUTOEY eeessneerenennn RO, ...

€

=0

L

@2

82970y

(FRremani1ansd asdgun anslafiv)

(81915873501 SARns)

ANUAULTInIMNe1AY

31 WuAIAL 2563



fvnn otualls. Uy fmemansuvndadio a1uinnisdeansnisaainiaa,
NHUAAL 2563, UMTIAINGINY UN1INYINENTINN.
Uszavsuariavanansdsnueaulatl (nfluencer) dUlnanialoaaiuludeyuiuns
snauladstoaueauourowliuinisindsdudien (Delivery) vasiuneaveu (28 wi)

919158MU3nw: JAemans1ansd as.5330y55 Uayaylanay

= dydw (3 A = a a Yyaa a o

nsAnuITngUsvasd 1) liefnwussAvsnaveinslEidnsnanisdeny
soulall (Influencer) HdUlnamiAleasuledanuiumssindulatiovedliuinis 2) v
= a =] Yo aal s (3 yaa a o
AnwianuniueEsurialelunsinadaaumug (Content) Yedilavananisdny
soulall (Influencer) HdUlnamifloatuledanuiumssndulateUausaneunes
AlEuIng 3) WeAnwitadefiiinadenisdndulafondevasateuluudndsdian (Delivery)
o liuin1s mafnwnilidunsideidernmnim (Qualitative Research) #aldi8nsidelay

[y

a (3 a A al 1 L% Yad] U L4
Anneienansnuldeiidedlutagiu (Documentary Research) wagldisnsdunivaliuy
ngu (Focus Group Interview) 59189158 1UANILAATIY wazEaANISSUTLARlovedl
a a [ 4 ! e Y aal <
avswantedsaueaulall (influencer) vuillugyu lnen1sfuraiale uazn1siiunisuand
AnuAniung 9 Tuteswewfidninanidsnuesulail (Influencer)

HaITenUd UseAvsnaniidnsnannsdsaueaulat (Influencer) N8UlnanIfloas
< ¢ ) o a & X Y a o I a Y = o . Y
AuledgyuiumsdnduladsteUaugatouveliusnisindedudtian (Delivery) vasiu
Salmon dilaiinadensindulagevesruslaauiniin

v vaNa A

AIaIRgY: Hionsnanaspueaulal gyu, usnIsInasauMa, N3sndulade

vy



Anantanithi, N. M.Com.Arts (Digital Marketing Communications), May 2020, Graduate
School, Bangkok University.

The Effectiveness of Online Influencers Uploading Videos to YouTube Websites and
the Decision on Purchasing Salmon by the Users of the Salmon (Delivery Service)
(28 pp.)

Advisor: Asst.Prof. Tanyatorn Panyasopon, Ph.D.

ABSTRACT

This study had three objectives: 1) to study the effectiveness of using a
social influencer uploading his videos to Youtube website and consumers’ decision-
making, 2) to investigate the viewers’ opinions on an influencer uploading his videos
to Youtube and the consumers’ decision-making to buy salmon, and 3) to study the
factors affecting customers' decision to buy salmon delivery. This study was
qualitative research, using documentary analysis and focus group interview, including
reading the comments and views of the video of this influencer on Youtube.

The results showed that the effectiveness of the influencer uploading videos
to Youtube and the decision to order salmon by salmon's delivery service has little

effect on the consumer's purchasing decision.

Keywords: Influencer, YouTube, Delivery, Purchasing Decision
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