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ABSTRACT

This business plan is created to define the goal, set the
framework to help guide the way

(1) To prepare for new entrepreneurs (2) to study business
opportunities and feasibility of implementing investment
projects (3) to calculate investment value and (4) To
allow entrepreneurs to prioritize their ideas before
preparing to start a business.

The results of the research found that The wedding dress rental
business is highly competitive. There are many competitors.
Sales and marketing are important if they survive.
Entrepreneurs need to prepare for the project. In terms of
promotion by subscribing Online media publicity Personnel
development in product knowledge Finding additional sources
of raw materials, etc.



Performance Start investing in the project 6,820,340 baht as
part of the owner. All are expected to have a net profit in the
first year. 50,000,000 baht With a net present value (NPV)
81,590,193,47 Baht Internal rate of return (IRR) 33% and
payback period of the project at 2 years
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A 174,041.70 226,264 294,130.47 382, 369.61 447,080,650 E4E 20465
ey 107667771 1,153,135.48 149,762 57 1,703, 715.08 2,044,455.10 2,463,349.72
inuvestor 5.000.000.00
slasiu 11,602,730.00 21,926,103.05 42,377,530.79 55,156,564.94 70,345,053.63 50,075,638.85
Anta 1.200,000.00 1.200,000.00 1,200,000.00 1EE0, 000,00 1860, 000,00 1.860,000.00
vRauRuSsLanntaa 2,480,000.00 248246000 2464822 46 318738738 318057477 3,193, 78534
AT 12,000.00 13,000.00 14,000.00 B1,000.00 B1,000.00 B1,000.00
Al 240,000.00 2E4,000.00 290,400.00 46344000 A09, 7400 BEO, FE240
ArfaaRu 1,200,000.00 1,.320,000.00 1462,000.00 1,587, 200.00 1,756, 320,00 1832 1200
aawrstuuariulanloy E00,000.00 E01,200.00 E03,E05.40 1,105 416.22 1,108, 73246 1112, 058,66
soaEEWEyd Subcontractiyasat 1EEE240.00 1E9E, 78170 1,705,265 61 172231826 1.730,929.88 173858451
Amsnaa A Tmsan R00,000.00 E00,000.00 ERO,000.00 865,000.00 843,800.00 1,038,130.00
Ergt] [ - - 5.000,000.00 200, 000.00 200,000.00 200,000.00
BRI 7,900,340.00 8,153,041.70 13,390,193.47 11,044,761.86 11,351,741.09 11,687,962.91
A lslnmanm 3.702.440.00 | 13.768.061.35 28.987.337.32 | 44111, 803.08 | 58.993.352.54 | 78.387.675.94
[ oéu Investor 108 aal 500,000.00
[Frodunueay 5,000,000.00

Als/InEvu

13,768,061.35

23,437,337.32

44,111,303.08

53,5593,352.54

78,387,675.54
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#ehpean Wil packages
feheeas packoges A
s packages B
ehpman packages C
iamar packages Plat)
e packages Plat2
swhman packages Plat3
#ehmar packoges Gold
fehgman. packages Silver|
fehar. pockoges Silver2

utandvhas

sidinem

Organizer

s aiuneg

fiw

fehunm

Twleiun

Investor

mTuEsnEiunenouesnamananiiu 5 S

2017
11.602,780.00
8.528.043.30
116,027 80
232.055.60
8.121.946.00

58.013.90

290.069.50

1.279.206.50

255.841.30
174,041.70

1.075.577.1

MINN 4.3 MINUANTIYANY

2009

13,198.651.96 34,523.444.77

133.431.97
27B.466.72
9.746,335.20
75.41807
500.000.00
510,000.00
850.000.00
325,000.00
280,000.00
500,000.00

348,083.40

1,662.968.44

307.009.56
22625421
1,183,135.48

5,000,000.00

153,446.77

2,000,000.00
4,420,000.00

4,250,000.00

10,400,000.00

8,925,000.00
6,375,000.00

417,700.08

2,494, 452.67

1,228,038.24
294,130.47

1.419.762.57

46,901.963.78

176,463.78

2.400,000.00
5,083,000.00
5.312,500.00
14,040,000,00
11,602,500.00
8,287,500.00

584,780.11

3,741,679.00

1.842,057.35
382,369.61

1,703,715.09

58.609.258.35

202,933.35

2,640,000.00
5,845,450,00
6,640,625.00
18,252,000.00
15,083,250.00
9.945,000,00

B18.692.16

5612,518.50

2,763,084.03
497,080.50

2,044,458.10

73.430,247.10
233,373.35

2,904,000.00
6,722,267.50
8,300,781.25
23,727,600.00
19.608,225.00
11,934,000,00

982.,430.59

8.418,777.75

4,144,629.04
646,204.65

2,453,.349.72
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Aufauglimauasminn

pasfntuuacluniEinm
ﬂuahuﬁluqm'u
Subcontract/
AT

fnmmaa/ehlemnn
senafiamaAm /AR inaamwi/

Bue

eI

1.200,000.00

2,440,000.00

12,000.00

240,000.00

1,200,000.00

400,000.00

1,688,340.00

500,000.00

7,900,340.00 8,158,041.70 13,390,193.47 11,044,761.86

1,200,000.00

2,462,460.00

13,000.00

264,000.00

1,320.,000.00

601,600.00

1,696,761.70

600,000.00

1,200,000.00

2,464,522 48

14,000.00

270,400.00

1,452,000.00

403,405.40

1.705,265.61

660,000.00

5,000,000.00

1.860,000.00

3,187,287 38

51,000.00

453,440.00

1,597.200.00

1,105,416.22

1.722,31826

858,000.00

200,000.00

1.860,000.00

3,190,574.77

51,000.00

507,784.00

1.756,920.00

1,108,732.45

1.730,929 .86

943,600.00

200,060 .00

11,351,741.09

1,860,000.00

3,193,765.34

51,000.00

560,762 40

1,932,612.00

1,112,058.65

1,739,584 .51

1.038,180.00

200.000.00

11,687,962.91
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