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Abstract
purpose of the plan for case study to anyone interested for
further benefits. The following information is a collection of
all data by the company itself with survey area to collect
data from the sample group or the target group.

A summary of the strategies used in the operation of the
application company can be conveniently. But there are
also advertisements through various channels to increase
the awareness of users who are interested and have to add
LVC (LVC stands for Lavaboo coins, it is top-up system
applications for using), login and when there are many
downloads, the value of the advertising rent within the
application will be higher.
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53.1.1  lasnglaannisinuainanlasan
msﬂuAPPLICATION flag 25,000 UIMABLADY Iﬂﬂﬂ’lﬂ’j’lﬁ
agnation 4 lawandeiiou axisgld 100 ,000 U IsiBLADU

5.3.1.2 VLﬂ'i"IEJVLﬂﬁ]’]ﬂﬂTiLGmL\‘iuﬁ]’]ﬂaﬂﬂ’lﬁuUMﬂ
52,500 U [AAd1ziisana1atiivian 300,000 ASI(R1N10%
31N88A2781U3,000,000 37) Taasin1sRUT LR 10 Um
5% f\]’]ﬂﬁlﬁlﬂﬂ’]’)‘lﬂ‘lﬁaﬂ (15,000 ID) 523Uk
150,000x35%= 52,500 U'm(uwmumLaumacﬁmsmi
#1N131oUEUDBNIINTEUY USEVIERN35% Tun1saiiue)
1

5.3.2 518318

5.3.2.1  A1@519 APPLICATION 1Jus1uiutu
200,000 un

5.3.2.2 mml,aivuu 4,200 UN/tAau

5323  A199NEROIY 3 AW 52U 45,000 U/
AOU

5.3.2.4  anlawan lugialnia 3 1Rauwsn lhou
ag 100,000 Uw/LAauU 594 300,000

NA9NLUARA LA lawa 30,00 U/LRBU

5.3.2.5  Allganauaman 10,000 U/whiau

5.4 aA1l¥919nauidalinusnis
A1@5719 APPLICATION 200,000 U
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ﬁjﬂ@fuas:uuu 12,600 UMW
AND1INUNITU 135,000 U
ALl 300,000 U
AL UALNER 30,000 U¥!
s2uAlgI1enauUAlAUSAS 677,600

U

5.5 quilsuinnu

s1¢le

s1elnannlawainntelu APPLICATION 100,000
U/ LhoU

5181A21nN15RULVC 52,500 U
/\fau |

(5791ALVC  35% 271N88ALRNNRUNAIATINTIyanLAY
150,000un)

s2usela 152,500 U9/
LABU

Anleane

ANALATEUY 4,200 U/
LMoY

ANRNNUNIIY 3AU 45,000 UM
/\ADU

AN LaIYa 30,000 U/
oY

AL UALNER 10,000 U/
AOU

SUAYINY 89,200 U/
AOU

Als 63,300 U/

LADU
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5.6 Burn Rate & Runway

5.6.1Burn Rate ﬂaﬂ'ﬂﬁzjf\]'m’[,w,lm“LﬂaummwmuJu
dasaneivaliusunaduianisaelUld avn (5.5) uSemiisne
IYRBLABU LVINAU 89,200 UN/LABY

5.6.2 Runway ABSZYLLIANTIUSENAZAIUISAR LI
ﬂa]m's”léﬁﬂﬂ"l,umflﬂ”lﬂlmm TngldRunulumsaun ey
Uswmmmaqmum%m 1,500,000 Un Maamﬂ‘mnﬂﬂ%mﬂu
m'saqmumau (5.4) 677,600 UM %maamuamu 822,400
U maugmmiﬂu Burn Rate 89,200 v winfuusevagsl
Runway Fedu 9.2 dou Tunsaiuienisiaglifisng g
USuN

5.7 Break Even Point
PANNUYRIINS  AnamsihAuuanmsilsde
ouagla

677,600

53300 10.8 thou

5.8 'nﬂsﬂmwa

Lmawmmamumu Lﬂuﬂﬂiswmmmmmmuwmma
AU 5 AU a]“amuwmummum 1,500,000 UMW i luamuluy
n15a%19 APPLICATION 200,000 UlaeUsEana uazianld
IenaunIsIUAlUSANS 477,000 U Aalnazdsnalalu
uRazlAaULROURAaY 152,000 lauazdl Burn Rate 89,200 U
wazRunway 822,400/89,200 = 9.2i#®u Revenue LAUIINAN
12918 TUAPPLICATION @2ag 25,000 UWsaLhaun 1ng
AnINdegeley 4 lavansatiau azisiela 100,000 U
RaLADU S2UUUIRU 150,000x35%= 52,500 U 571518 1760
Wau 152,500 umaeLAaw wnAnlgane 152,500 - 89,200 =
63,300 B.E.P 677,600/63,300 = 10.8 AU
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