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ABSTRACT

The major purpose of this study is to understand the process of event
planning through the analysis of ICONSIAM Grand Opening by INDEX CREATIVE
VILLAGE Public Company Limited. Also, it aims at to find out factor(s) that affects the
success of this special event. The data was collected by using Qualitative Research
and In-depth Interview. Five professional event organizers were interviewed to
collect data. Moreover, participating observation was employed in this research
which means the researcher were at the event to observe and understand the
process of event planning and implementation. The data collected were analyzed to
find the steps of organizing this special event and factors affected the success of this
special event step by step.

The results of the study are as follows. There are 4 steps of organizing this
special event. 1) Set the objectives 2) Arrange the special event 3) Managing and
directing 4) Evaluation. Every process has to emphasize on creativity because it was
one of the most important factors in this event. Nevertheless, identity and strategy of
the organization need to be presented in the event organizing process. Regarding the
factors affected the success, it was found that 1) make the event attractive enough
so everyone wanted to share on their social network 2) understand consumer needs
and 3) learning digital technology are necessary. Arranging the event based upon the
understanding of consumer needs allows the event to reach their valuable targets
and leads to increase on its share on social media. Furthermore digital technology is
changing all the time so the learning of it was required to develop the event not to

be out of date and always beyond competitor.
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a ¢ = . v oA v a a =~ v o
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v &
N4 9 A
1) AaNssUNLABNAS1%09 (Created Event %38 Self-Produced Event) #ungfd
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1) AAnssudasun1smaa (Promotional Event) 1uAanssundnduLiie

[y

mgUsrasdneniseanalagianz Inennazdufanssuiilads ouansdudiivy

wenINIGansaaimMssuiamanualesnslagndiey
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Dash wdnfusiinl vdedanisfineususn q Tnefidialenalringudwnelsmuls uaz
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Jud videungoadmiid wihew gnén fanetladunisudn (Supplier) sudasnansiousi
sueduaassudse suluismmoueda Wedunszduuavairaussgalaliiiy
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3) fianssusganyu (Fund-raising Event) Aanssufivaguiiiensnelaiiedn
UTzasn N1N159nURAITY
4) nM3UsEgNIIBINITUEINTN (Conferences) 1lufanssuiilalon el
| A vt 9 = Y a ] |
naudming uwavauiaula loillontadnuuaniuaguninus warAUAnILYDINULIE I
Tngdindunesgiadieduinud lunislduandeunnud madannms saenwufaunsadn
1o wenanilgelgnsuseguiiiton1siUauusunvsoduen
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5) fINTTUNTEANLDAYIE (Incentives) WuRanssuunsiiinganuie wiallu
msnudgssnitnueiasaudusmuanagnsnisieny iudu
6) AaNTIUNLALDU 9 (Other Special Events)
dan3edlng nggaulnAu (2555) lalauesuwuuresianssunulssinvvesianssy
a U d’l
ey fadl
1) Avnssuidivekusuaiudiveuwsiiiediies (Sole Event) @1unsawus
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AuAlazusnIsuu 9 8nee
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. . @ a a [
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sl daunulanudeiuieuanildsunnuiuazdunuiiionislinmus egatu n1s
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2) Anssuiiinaneesdnsidunifeatos Uoint Event) 1 4 sUuuu fe

~ nssAns (Exhibition/Exposition) Wuianssufiesdnsdidngaue
FDINTT LAAIAITNANWAIMIDUAAINAIIUAN 9 NINNIINTALATUN9 Y LU sudlele wuls
yosdtinanuANEnsIINsALEATINTAY Tvtheausng q Fidh9a ileuansdneam
anufivmanalulad wasiunisadenmdneal wazdeasuusudvetasdnsios

- ulkansdua (Trade Show) Lﬁuﬁamimﬁaﬁaﬁmamﬁuﬁamwuﬁu JGE
TnguUszasdilennsiasamiansm Wy nusmnssudumvesy iy veddmelutiu vie
BIG+BIH idalnensuauadunisdionn nsensmwmdvd

- Pueendunedudn (Trade Fair) iWueufisiusmdudussnneg q 13
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LA OAUNRIL

- mssdugatiuayuianssudivay (Event Sponsorship) tufe safnsdnsa
Hu dumilsosfionssufivmlnons dudaivayy dsdiagldsunduanie nwdnwald
Aeoudosfuiansauiiaunsaiu iy infeshuyindusnug Wnsaduayunisutssogns 1

(Formula 1) Aagviouwusuniiwansdanazings anuss nszsfe3ofu augull Hudu

2.4 FupeumsUIIMsIanIsRanTIULAY
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npUszasdvasnsinnundanuasasutmneige weiduiiwuaiiemslunisyinau 3

Fumdatuiiannin1sezls Fosnisiivgenv1eNUasiius aenlanusus Awareness ae

I3 Y Ao A v . . . X T oA ¢
HNUS ‘UQﬂV’ﬂVKﬂ 199#89N1T Brand Expenence I@I?J ObJeCtIVG Tu@%ﬂ‘U@nu%LL@ag

¢ °o o A
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Togusvaatudasssy (351050l 405HVE, 2556)
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3) yuUsza
0) Asiidesnsardeanslunufanssuiivy
5) M3senuinludesnavu ve Media Coverage Inefiosrinvunyacnie
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BNTIATUTNNT WATANNTURATBUYBININITY
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#14  wagfesinsuszsuinnuieliniedanudilansesdusasinion arumienlia
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funoud 4 fio Msvsudiung
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&

wva =) ]
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212815797 UAINTTUAATUIILITILYUITY
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Q" [ r-ﬂ' | a o ! [ v 6
7 HEUNSHIUEDAY 9 WIAAAWINLAA1M9N1TUTEAENINUS (PR Value)
= o . = & a I a a
5) 3@ (Communication) FLJunTUTEIEUNAINAINTINRLAYAILTE
doans TomnunanvesedAnvisenusualagnaswnnteaiiedln lnen1susediunaniunig
doanstlaunsauszdiiulalu 4 47 ude
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195u3 Wladeiesdnsusauusuanesnsieansunnteeiieda
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WMLINYETTY, 2559)
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2 . BURJ KHALIFA 3. DUBAL MAL

flu1: Places to visit in Dubai. (2019). Retrieved from https://www.tripadvisor.in/

Attractions-g295424- Activities-Dubai_Emirate of Dubaihtml..
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A 4.2: LAS VEGAS No. 2 Fremont Street

fisr: Fremont Street. (2019). Retrieved from https://vegasexperience.com/viva-vision-light-

show/.

ATl 4.3: LAS VAGAS No 6 Bellagio Fountain

fi111: Kabuki lands at Bellagio Fountains with a splash. (2016). Retrieved from
https://blog.vegas.com/\as-vegas-attractions/kabuki-lands-at-bellagio-fountains-

with-a-splash-65280/.
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mwﬁl 4.4: Singapore Marina Bay

‘17‘II3J’1: City trip travel sea reflection tower art tourism. (2017). Retrieved from

https://wallhere.com/it/wallpaper/939194.
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#i117: Index Creative Village. (2018). ICONSIAM grand openning. Retrieved from

http://indexcreativevillage.com/iconsiam-grand-openning/.
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#i117: Index Creative Village. (2018). ICONSIAM erand openning. Retrieved from

http://indexcreativevillage.com/iconsiam-grand-openning/.
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#i117: Index Creative Village. (2018). ICONSIAM grand openning. Retrieved from

http://indexcreativevillage.com/iconsiam-grand-openning/.
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#i117: Index Creative Village. (2018). ICONSIAM grand openning. Retrieved from

http://indexcreativevillage.com/iconsiam-grand-openning/.



36

4.3.3.3 The Most mneds n1sasnadiuiidaudslng 7ldwneintundels
weilasviannou vemndiaueeyhunudifiergninanuulslmilinauladsdun i
JuBBnsAafiawdian The Most e fian Tasaiudluiliduiivnads liiazduniige
Tnafian erilan Wuwumsiietululssdlnevesiian (uiBaisassdBuui
UsgAnsnm inedeinavulimuaulaame

AidelnAnwideua dune uazdunwaldedn Tun1sdananssuiiavanudng
lomouasunudy laiuwiAn The Most n1suilasu 1500 a1 usauuandleyiluauie
Fudusndausnlu Asia lflasuuansnniigaansansduauaiinindnduianssu
el dnaagUsil

“Talk of The World azsiasilozlsthasilufniaing ssvihasfuuadaian
nmedn 3 Usziiuie Tnsusesiiaelulan qangeninaenuindmszenluszesma 3
Alans wavvimganesesdlmedngfaeiulan” @lsiduntvalaudl 1, msdeasaiuyana,

21 Uns1AL 2562)

AN 4.9: M3uandlyigalasu 1

#i117: Index Creative Village. (2018). ICONSIAM grand openning. Retrieved from
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#1171 Index Creative Village. (2018). ICONSIAM grand openning. Retrieved from

http://indexcreativevillage.com/iconsiam-grand-openning/.
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AT 4.11: MsUanswes Alicia Keys Tusudailonauaeiu

un: gadalugll immrsiialansuaaouine “lonauaeu”. (2561). uAuam

http://www.maya-channel.com/news/detail/2311.

4.4 Yunaudl 3 TuneuNTUSIIIANTSBIUY (Event Management)

vaneds MauimsdansBiow Wuduneumsvhlifenssafimuintuass
Tngiameduiadfidrsmmuiudnunn anuil msvimsdamsaudwiesiang
dagnnuazdudouniu mmediviossusng 4 Whanfduietesiumuimsinniu eni
M319 Wmthiisnwiamnuasnss dusnwiamnuuaends drugualiesemsuaAosiy
drunsmnusisan il viedmauuuni lideaduiiang dhuans muendawaseng 9 ves
A15UERS NTUSMENIY wazansaeadiuyminsintuade Wfinseheidunddde
waasU el

“BDrurnisnulsznaumenuvatediu vinagrslsnlasuisuedundane?

'
a

dadlunsuimsdnnisdioud Ae n13vih Master PlankagScript Rundown Literinue
asusznavlumsvifanssuiavlanysal lidrasdumnanailia @19 Lighting System,
Sound System, Visal System, Special Effect 47uf1u Stage Decoration wiousinseis
Choreographer floanuuunisuandlaesiuiu Show DirectoriasProducer Tunsasneassé

UL 9 TIDWUNER Video Production Fsdianududauuinnitluefe twsizuny
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SnurifinsnaunausEInsuansiudese q enadu 3ile weiuasnaiafieein o
annune TumssauraunsuansananeUssaniudsiidessssnnuamiiduieu
Tnslawzagsislnsameauiifiutssanags dumnefa anugeeniisgniuudes o
Aufiieadoanndas fdulinsussguituau delvininedarndlanssiunasaiona
wieulfign ieantammihandienaziinandsilimanisalld” (nfedlns
ngyauglnAy, 2555)

Aideladnwideya dunm uazdunweldedn Tunisdananssuiiawanudag
lemouasny wut wwdiulddrluiesweniswioneildssezinaniou 2 9 Tuns
wsum sz dunuitsulsznalumsinnugsdadmiuduum waeilisuyiny
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NIl wdanansaivinnukazdunealiddn 3906 wuin lutunouves
nsusmsSnuEw lunulesudeuuiinsuusiiihaundn q dell

1) Chief Creative Director ({auauauAnasneasse) lnsaziduginnug
JULUU Uumnavesnsuant sauludiadents maluladuas Supplier fzdnunsaulunis
a¥rauluusiazads Chief Creative Director Lﬂwgmuqmmiwamﬁwm Tuveulumiitiaue
uazsuUszanamgnAnduaurimu

2) Creative (A3107i) Fafluinfiiuuinnunuiaudy @asu (Script) e
AITIALBEAVDIU

3) Project Director (g wapnislasanis) fvhiigamsinveanu daviinseu
181 (Time Frame) WagATUANAMATNGIY

4) Project Manager (fdanslasanns) fimthilszanuanu gnén e
51913 MihenueuuTSnuasnteuen suds Supplier Havun

5) Production Director ({A7unsingx&n) Aauasl nswARTamLn

6) Art Director ({uauau@ad) iWueenuuuuazmuauaudadliduluny
Uil

7) Show Director (ffauauAny) fnthiiruey sonuuuseazdonvesy

< Y o
Lazidunn1nu

Y

¥ Y

8) Music Director (§AIUANINGY) a3 1auazUssiusinaaUsenaunianinuesa
9) Technical Director ({AIuAuwAtla) guaiumaila
4.4.1 TomIsITINITUTMIIANISAINTIUNAY AD ANUUansiy N153nBLIUYINI
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neafiu IngasAuszneulnesuauiduimihdesenlivin” (rdunvalaui 5, 113
doansdiuyena, 4 NUAUS 2562)

Tngasudumaun1susmsinn1sonud luduneuiigennuasdudounnmsizfos
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AN 4.12: n1sasanRulalonauasny

#i117: Index Creative Village. (2018). ICONSIAM grand openning. Retrieved from

http://indexcreativevillage.com/iconsiam-grand-openning/.

4.5 Junaui 4 n1suszdiuna (Event Evaluation)
nefis Msfeeukazn1sUsziiuiaiieingl dsviunnseiuingussasanasly
EIUR o = v & o Y ol va o 1 o« Y ow o ~
el wntesiiiotls uasdawihlulakousddniini duaseridisinaunnieeiiedns
I iureveyls luvevesls §nsdeansiudsuanudululdmeduniesiiade
IngagtmaannnssUssdiunailuimunsunuusnumalugusuuiagyiudmsonmunlug
NMSATSETIABLILYIDU 9 fell Feaunsavia 1a 6 85 tufe (1n3eslng neauglndAu, 2555)
4.5.1 Usediuaninguszasd (Objective) nunefiansusuiiiufanssudivauiiy
°o & 1Y cA Oy A 1 ! £% = [ !
dsansemuingusvasannslviseld wu desnisdeanseslseanludnaduidmung Message
o vy A =2 ' o = v o a = v
nmualilagndeanstsnaudmunsuntesiiivds anunsondndululufianisiinadonis

Y v

lovTelyl egnadu udadmlonsuasudialadn neulandingUszasdnignAndesnis Ae Talk

Y

of The World isgiinsnaiisiulanesulad Fevilsdeiun Felnsvimi agrauinung
4.5.2 {iingauau (Participant) vianefis nsuUsslurugidnsainey duluany

Wnevseli Tnednandnuiuiasannn (Auaudi) 095 anay

a

W udalorsuasi wanmIadginsime 4 niivlu 1 ludhlegean 4 au Ju
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4.5.3 fidhanau (Viewer) vaneds yanaiionaazlalldsuidalnenss usldsutoya
F1ans TReNsTIARTUT NI INTLY

Wy udalonauasy é’?&Lﬂmmaﬁvfmumuﬂ"ﬂﬂagﬁ 3 WAuAY TWINUATEELN
LN 5 wanau tusanddifuiinisesnulssaunadisaningusvasd

4.5.4 M3senutludeniaty (Media Coverage) wunedis thanvesianssy
fAufimaunsiiudonig o WIAAAUINLAAININITUTEEUTUS (PR Value) lngazdauan
éhLamﬂaﬁhﬁéfmaﬁaﬁam@mmulﬂuasmﬁas nszusasaTiRatudutaitldanunse
ols 1wy v wilwemldefiuiseiu fdltuigellldviovnluludoaiiei oy
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AN 4.1: LARIFIDYINNITIANADIUY KIUNISSUBLINISNAlaNLATEDAS UYL

WU L TuaTilag

'
=

o IS A o a I3
a19u | leuadliae Q) R]WU'JUEJE]WJ'J/Iaﬂ

1 Facebook | An amazing show in Thailand for the 1.1487u

unique ICONSIAM. 1,400 #Intel

2 Facebook | Intel Shooting Star Drones @ ICONSIAM 511 wau
Thailand

3 IG Annethong 40,128

4 IG Weir19 201,877

5 IG Aum_patchrapa 386,445

6 IG Naomiwatts 54,001

7 IG Thatdanstevens 87,506

4.5.5 UrnsieUn (Word of Mouth) vanefis msinsiedeansseninsuslaadeg
fues dulduianssunsdaaunisnainaiioglusuuuuvesnsdoasuandednasan
ynnanilaifidvswa (Influencer) lUgdnyananils

wu ledeatifedinsnedsnulonsuaeuetiawnung liiazsilunisuansan

pa9n1s swluisdinsusemavietnsdidnswauiudamanulonrsugsurulydea



ffenTsngads 1 niluum dwsuauiilasudnadgifinsinadsuinadyni IG,

Facebook tTufu

A9 4.13: MsuseniaeUasdyluladeaiiie

s 21w v —
\wouthnees Weuliinwasbinsie Tasau ninusmian wislad @ piconstem Suft 9111 Vv lausarvess
#iconsiam #ICONSIAM o)

Sunadi o wonimou 3%
o 0 i B0 W e

fun: Grand Opening lopouaens Unsifailn puuvveds. (2561). duuan
https://stock.mc2plus.com/1196465-2/.
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A9 4.14: msnatanulensuasaluludeaiive

voee Laiflo o Inoususid yowe 16Bw selcd an VEEW 7 REPLES

L k]

" @
Amazing, thank you for sharnng thas
™ .

b hanfum Tmsen s wanled whaldad i 4

VIEW REPLY
L4 9

u}' 50 stunming ‘ ' Amazing

»
9 0 Woww!! Big tharks! for sharing this

wonderful

1u: lemauan Julasu 1,500 fall wisanys (MalvaSunaidndnssentlsuys). (2561).

AUAUDIN https://youtu.be/culd6wtDWTM.

4.5.6 N15&@8a15 (Communication) 1118849 N15USELAUNAINNINTTUNLABAINITA
doans TomnumanveteIAnIviTewUsUA g nrewunntasiiiedla lnen1sussliunaniunis
#oans damnsausziiulalu 4 88 dude (nFeslns neyauzlnAu, 2555)

4.5.5.1 Anugau (Liking) Ao AanssufiirwanisaastennuaureuluminAng
& v v =
PIaLUSUA ALt Nedle
4.5.5.2 anulaaiai (Outstanding) Ae AanssutAwiauiaula UUszyivla
& 1 o =
P30UIATWNEILA
4.5.53 anadla (Understanding) Ais Aanssuiiiawanansavilviidrsmeulasu

= s

N1 AINDIANTNIBLUTUARBINITERANSUNNUB LN EI LA

Calle

¥

4.5.5.4 n15luinila (Persuading) fie Aanssuilmwamnsalduulagidnsu

LY

Nuldunies Yuedivadnigindrevensantutuies AnNan1sEuAMwETNIVITNAY
Aanssufivaulanaagy Asil
“IanaannAuABINIsvegnan W ownnaavihanlriuaeuladiideuudinm

bl Ae Success agvnulnloneuasugnddesnisvilueu Talk of the
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World wdaauanansavihlst Success mufigndndesnislaffeyszaunadniia Ineinainnis
yeddhuladeaidniiei Suntosudlmuonanissaunsneiludeseslusuves PR 14
3nde visedinuenasdestedarfiotieluslimBlut e handBuwidiniumiulaey
wd dnllnginisUssdivnaludiuededvailnisanazguiuganduasnsuysndinsuys
vidoguashgunnteoudlvy’ (inFesnud ngyauzlndu, msdeansdruyana, 21 unsiau
2562)

“nsUssiiunanangsufiAws I WRdalas Ut uemues araunsat

&

(3

nansUszIiiL TURWINIYeIu SmdsainsassAsuluufans sy el 9 vien1sdedns

Y

14
yaa &

d‘ Y Y = 1 1 13 Ao ! g a [
auq Wddsngudmnelasssdu aglsinm Wunudinady Tupeunsusnsinnig
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IaauegniuaziluimuliBnwiftu ieandefanatniintusdliliinag18n Wuduy

4.6 Uadeivinlidawivszauaadnsa
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4.6.1 a598uvilidupeumud Nauseinues wneda uuvidesgnuladlniu

o L a

« Sy aa & 1Y) A4 A . . ~ v
ABULYIUSR ‘U@ﬂiaﬂﬁmﬂ"ﬂﬁ/}a FBIUATLINLABDT NQWU’WEJ"U@LQU nIvd Selllng Point LL@S@J@!ZJELVI

€ v a

AunmeUla sgitedalsilanduvesdiug §aliay Unique vaeiiasiuies Ndemdviamh

3

Taile Ao AuRpINIsUSYAUNMSAIaSY “Real Experience” wavazsmoadudiuwindanuulanial
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uNTeadnaidey In1sdieenvie s1mluraingade 1 niluum” Elvidunealaui 1, 13
doansdiuunng, 31 Ju1au 2562)
ws ¢ & a daa aa o MY aaw gy 1a g v ANaa a ]
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ARULIUA” (“Blaun ldmnel”, 2560)
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a3U afiusena uazdalauauue

M3 1eEes “nMsFnuTumeunsinu ICONSIAM Grand Opening USEM dulAnG
Atefivn Fawan 1 @vnew)” Sadumuiilinguszasdiileussnduiusliauianusamale
1nnBetu uazdendunuil Talk of The World TngrnunsyuaunsiuuasAuan
a%19a536 WiolWueenulaneu wanivl wavad1eassd swluanisiuslmliausani
wazauluUszneala Suromail IirnunssuannsAnuaadise deliiissavsam
wnBedu §ifulivinnsAnudeyaideiiananin (Qualitative Research) iilevinnsinw
N39ANANTsURLAY 911 ICONSIAM Grand Opening gL UULMAITOLAIINNITHUN YOI
Anuaznisdanamsaluvuiidndnlunntureulunisvhauiouion Suding adiefv 3a
189 1 @) szdulslavivesnsdnanudiom wazdadussdnsiivihaliiugni
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1) NM5ATUNANITIATIENVUADUNITANTUIIUNITIRNINTTULAY

2) myagunan1sAnedadefdaalinisadunulufanssufirvussaunadnsa

5.1 agUna
5.1.1 M3aUNaNITIATIERIUADUNSALILAILUNITINAINT SUT LAY

INMSANNTURBUNTIAIU ICONSIAM Grand Opening USEw duding Astefivl Ja

Y v
Y

@3 91iR (1) wud1 MsTARINTIUTiLAY Y38 MUBLIW duneuNSTANUNAN 9 ogvisE
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° A v ' A | P ~ o
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ALY Tuseuilidutunsuiinesivuadvanglidaaudsdisuay ieasadu KPI
(Key Performance Indicator) fio falitinnaunsenuaiavesu

FURDUN 2 N15a51AINTTURLAYIIMARTUASA (Event Creation) Tumauililuisas
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