N1SANYINGANTTUNITUITINATD VBINFULALUBLITY 1Y

To study the consumption behavior of Y generation



NsAN¥INgANTIUNTSUSINATR YeInaulaLueLstY 1Y

To study the consumption behavior of Y generation

AUNG UM

miﬁuw’hSaizLﬁud’Jwﬁwmmiﬁﬂmmwé’ﬂqm
TmamansuyUndin a1u3¥n1sdeasinagns
UIINYIRENTHNN

UnsAnw 2561



©2562
AUNG J8UAT

a

AIUAVEANT



Unudinineg1as amIng1aensunm
ayliAlinisAupirdasuiludiunilvesmsfinwinamangms

Tweransumdnudio awdvnsdeaisiBinagns

1399 NsANwINGANTIHMIUSINATe YNGR TUNY

a as + [

s
A8 NUNE IUA

leRasaniugaulay

el e
27191590507 e s

(ermans1913d as.gfan inAntg i)

<2b.

b

ele

loaraal

(A15.10UH57 51AOULTY)

(9349701 LWIYAUGAING)
ANUAUMYA IS

29 figueu 2562



+ o a a

fAuna Joudn. Usyarilmaenansumdngin a1v13vinsdeansidenagns, dquieu 2562,

A

TANININY UMINYITUNTUNN.

NSANYINGANTIUNITUSINAFD VBINGUALUBLTTY 118 (69 1ti)

[

819156NUSN W HA. As. YA nAnIeShl

]

a v dyl =2 a ) 2 1 Y A Qll
A tlsfnungAnssun1suslande voinguuILaLITY 1 NINsUAELLUS
T wdsanmalulagidnunfiunumludiause 3 iuannday nsdniainiansaanatiang
sndulageniasuluanedn lnsiangegddunguaiuelstu e Miinulugaves

walulagMudeuniu dnginssuniswisunategnaenian dawalvines@inungingsy

¥

a = i ) A 9y 1w g = o I3 =
Auslnadelunguiaiuelstu 2y weliviiudenisivdeundas lnediinguszasd 1. Live

Y

=

Anvisuuuilomiinduaiueistunetureu way 2. efnwmginssuvesiudlnadeves
nANLALLBLTTU 218 MBMTAUTIUTINTENaIINNIENAWAATEN (In-depth Interview)
nautmsnedauiun 16 au uwsseniu meme 8 au uasmands 8 au fiaaluga
A.fl. 1981-2000 (WA, 2524-2543) wazyhmneideyaiildmugluiumsanw uas
Anneideyaninunastoyadu q MAetes nansidenudn 1 nguaiueistu e &
ngAnssulumsuilaaudomvionun 3 sULUU 019 JUBuIAlegULUUIUAN uag
Sulwns1fin, sUuuuuney Saiemuuuuidle Wudlomiinguiauistu 11e fanudu

YOUNINTGA Wag 2. nauaLueLsiue Inginssuuslnademeriuey 3 Uselan ¥

a a ¢ =

douszinndiannsedind, odafiun wazdodinueaulayl Tnanguiaiuaisdu e Tnginssy

' (% '
A Y

MsUsLnAFedPNaaulatuINan 91nde9d 3 Usenn munnaiilivnasu

q

AISIAY: WYFNTIUNITUTINAGE, NGUIIILBITTY 178



Jomkham, K. M.Com.Arts (Strategic Communications), June 2019, Graduate School,
Bangkok University.

To study the consumption behavior of Y generation (69 pp.)

Advisor: Assist. Prof. Chutima Kessadayurat, Ph.D.

Abstract

This research focused on studying the media consumer behavior of the Y generation
which changed after the technology played more the role in the daily life. To
approach the information affected how to make a decision for purchasing which
changed from the past. Especially in the Y generation who was born in the
transition[m of the technology period. Their behaviors changed all the time. This
affected to study the media consumer behavior in the Y generation. For catching up
the changing, there were purposes as following: 1. For studying the content which Y
generation liked; and 2. To study the Media consumer behavior of the Y generation
by collecting data from the in-depth interview. There were 16 persons of target
groups which were 8 men and 8 women who were born during 1981-2000, by
analyzing the collected data along with the studies and the other involved resources.
The results were found that 1. The Y generation had three types of contents
consumer behavior which were the videos, pictures, and infographics, and the
articles; the Y generation like the content on videos the most; 2. The Y generation
liked 3 types of medias such as on electronics media printing media, and social
media; the Y generation consumed social media the most from 3 types of medias as

above.

Keywords: Media consumption behavior, Y Generation
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A7 3.1: Awdeeng Suled Barbie (2019)

@

Create your very own Barbie Dreamhouse experience with ti
| Dreamhouse Adventures App.

fisn: nmeees LFuled Barbie (2019). Auduain https://barbie.mattel.com/shop

2. Yaueerls dosnsliinguilmneiuiifesfuasdud fdudi weunsly
Fosla nezdulvinguimanefiufizeneensls vioiFouifeatuesta wu Wasdud-ln,
wsslusludu, weu Code druan, Iﬁmmﬁﬁmﬁ’uﬁuﬁwLLaz‘U%mi Wy
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AININT 3.2


https://barbie.mattel.com/shop
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STEP 6 Serums

Man: FaeenIsdeaIsuuUnss 9 ilalvinguidmunesuznaingUssads. AuAuan

https://instagram.com/wongnaibeauty?igshid=litdcf7fdin27
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https://instagram.com/wongnaibeauty?igshid=1it4cf7fdih27
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A 3.4: A79819 Facebook/mumraisin NM3UNLEURYNUNAIIN ANAL WAL Info graphic 7

[y 1 1

nnuANaALN (2019).

Iiausingtunisides

e
D)

I

Iu!'

seeg s see

W1 HMFI0E 9 S NaUEAR UL UNIAIIN AIAL Uaginfo eraphic. @UAUAN

https://www.facebook.com/mumraisin/


https://www.facebook.com/mumraisin/
https://www.facebook.com/mumraisin/
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AN 3.5: $98199RL0ABUMUA Facebook/KnorrThailand I3Alaaauyinensanuyy

How To T¥imus (2019).

= 2soundas
S sronn i WO

fisn: Freehiflonoumnus Facebook. ufiuain https://www.facebook.com/
KnorrThailand/
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https://www.facebook.com/%0b%20%20%20%20%20%20%20KnorrThailand/
https://www.facebook.com/%0b%20%20%20%20%20%20%20KnorrThailand/
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AN 3.6: $19819 USLANADUMNUA

Jeuonowy

Jeuoney

Purchase

Awareness

: 20679 Ussinvpeuud. FuAuan https://digitalmarketingwow.com/2019/03/20/

USELAN-ADULNUS/

. o‘c’l’u & 14 I [ a
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INULTITUTIRUTITR tuaueeU wiselisase § rouwnudussnniluugauiunTasuu

li@aiiife 9819 Facebook wszdnazla Engagement %


https://digitalmarketingwow.com/2019/03/20/%20%20%0b%20%20%20%20%20%20%20ประเภท-คอนเทนต์/
https://digitalmarketingwow.com/2019/03/20/%20%20%0b%20%20%20%20%20%20%20ประเภท-คอนเทนต์/
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http://graphicbuffet.co.th/
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