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between Traditional Marketing VS Digital Marketing: A Case Study of Easy Home Lift
Company (71 pp.)

Advisor: Asst. Prof. Pataraporn Sangkapreecha, Ph.D.

ABSTRACT

The purposes of this qualitative research are to study the overview of
business strategy of Easy Home Lift and factors influencing consumer’s decision to
purchase home lift, including compare consumer awareness built by 2 product
distribution channels of home lift marketing methods conducted by Easy Home Lift
i.e. between traditional marketing and digital marketing; the study was done by
means of conducting in-depth interviews of a target group of 10 executives and
consumers.

The study found that 1) Easy Home Lift’s current business strategy focuses
more on doing traditional marketing which includes arranging events and making
products available through its branches only, and the brand Easy Home Life has not
yet exposed itself via online marketing as strongly. Accordingly, Easy Home Lift’s
long-term marketing plan is to enhance/promote brand awareness and market its
products more through online marketing channels including website, and Facebook;
furthermore, Easy Home Lift will expand its distribution channel to Thai Watsadu; 2)
5 essential factors influencing consumer’s decision to purchase home lift are increase
of age, health issues, home construction and renovation, resale purpose (for architect
and contractor), other convenience purposes; 3) regarding the comparison of
marketing and distribution channels of home lift, consumers, nowadays, tend to
research about home lift via online search engine especially via Google, regarding
brand awareness, consumer tends to most recognize the brand Easy Home Lift

through online channel, then, via product exhibition fair. Additionally, the study also



found that consumers are mostly unable to immediately make decision to purchase

home Llift through online channels as the price of the product is relatively high.

Keywords: Consumer’s Cognition, Marketing Channel, Traditional Marketing, Digital

Marketing, Home Lift Company
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ATTUIUNITAYUDA nszuIuNIANely ATTUIUNITHEARNIDDA
(Stimulus) (Perception) (Response)
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= |

fidsnaronsndulatendnsusiussininoosuniavesssrivuluannsunnamuns
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amyagmﬁizéﬁ’uﬁaﬁﬁm 0.5 laun n1siAsIsinnneesdany (Multiple Regressions) Ha
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2.2 wurAanefulladeiiidnswadenisindulevesdusing

taduiifavinadenisiadulatovesuilan fuslnaudazauinuuanssiily
fusing 9 ailvan1anAauAnAIuYsENYAIEININEA LA AN TWINE BN Tiag B e
vousazyana shlvinsindulavewusazyarafidosnstodudanithuiauuandeiy
Tneisansnmeueniazmelu fdsatunistevestie Ussnouse 4 tade &l Kotler
(2003 919ly 519 A3, 2560)

v dada a I

M1319% 2.1: Yadeniidnsnadonisandulavesiuilaa

Taduauinusssy Uademsdany
1. TuesIy 1. GNP
2. TWUsIIUYRY 2. NYUATOUAT?
3. Funedsau 3. UNUNLAEIUY
Jaduauyena Jadunuidnine
1. 918 1. N5343l9
2. 9NN 2. 53U3
3. 518l 3. M3Teus
4. NMSANY 4. aade
5. JUWUUMSANY 5. ViFuAR
Jadgmensnann
1. WA
2. 57"
3. YBINNNITINTINUE
4. MIALETUNTAATN

M 919 Aviand. (2560). Tadeidansnasenisdadulavesuslan. FuaAuan

'
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https://doctemple.wordpress.com/2017/01/25/Uaieniidnswasion/.
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o a va & N 1w 1d = P 1 Vo o a IS
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AR
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1
4) nduedunasszdus (Upper-middle) iunduauiildussay i
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2.2.2.1 N§u91984 (Reference Group) Aa nuAUTigwIluNsuUTIYAAA

= 1 2" [ A o/ 1 Y o A 1 a 1
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2.2.2.2 asaunTa (Family) aundnluaseunsinivseneulumenauignuasusas

a a LY

aun3n Tunseunildnsnasgwddgluanufauaznginssunistevesusinauazddl

namseiituduhnseuatudussinsdefiddyfianludny

2.2.2.3 Unumuazaniug (Roles and Statuses) nguAuTALATUSTUAL
vanamanesinaiiunumiuauseuing aaiuam vnefls gur duvis iesRervesyana
Usngludseu drmannd unummsvimumiifideauimunly

avtulunsdndulatedua Juslaadinaziiunummatgunum Mneesiunis
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Y
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AWM 2.2: WaAIUNUIMLaYAIUEYeIYARaluN1sAnaulaTe

Il-.-. "'llll
| Initiat ]
LY /
- \H._ ___#f
Use) Influe
- H“\"x_* )\ - Fﬂd—.

Buying

Decision

Buyer

M 919 AvTan. (2560). Tadeidansnasenisdadulavesuslan. #uaAuan

v daa a !

https://doctemple.wordpress.com/2017/01/25/Uaieniidnswasan/.
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1) AW33u (Initiator) A 5 =3uiindenstedudnle 9
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3) Ausnaulade (Decider) At AuiiiavsdnaWlat e ndedslmionsls
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4) Aude (Buyer) fie AuTeAUAT
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2.2.3 Yaduauyana (Personal Factor) nisinduladovesdeldsusvsnasnn
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TiikazwaudumUsen LTy warsien1sinkeungaula

2
v
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5) szBrAuanTInATaUAT
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uazdudvidendnfusinuandatuoenly
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Tomamaasugiavesyanafiaznsznuifsafunisuinsnisians filandadulato do
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2.2.3.5 N13@nw1 (Education) giiinsfnwgeiiuwilduasuslaadumnangue
o = | vaa = o
AN INANINAIIFNINTAN N
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AT 2.8: wams Traditional Marketing AU Digital Marketing

Tradifmal marketing s

fin: Sukanya, D. (2018). Traditional marketing VS digital marketing. Retrieved from
https://www.wynnsoft-solution.com/una313l/Traditional_marketing

_vs_Digital_marketing.
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2.4.3 AMULANANTENINNITAAINLUUALAN (Traditional Marketing) AUN1TMATN

WUURIYA (Digital Marketing)

AN 2.8: wanan1snan Traditional Publicity vs Content Marketing

1 NI598IMUUUANANGNITAIMBaUlaY Content Marketing. (2562). #UAWAN

https://keancode.com/blog/n1snatneaulail/.

1) SULUU WaNeeiuag1eduds meanudaaulunisdeansnaaainliiuuu
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MsmanALUURaRLAUMSTI R unsnszeuuuInniian Tngliaulalaseaina

2) 33msieans Faauindunuy 1-To-Many fiauduilsilaesnafion way Many-
To-Many @snsasudsiulea

3) svezaan wuunuANrliusseven daudAdvia WumsnauNukuLAsT 9
wazldnislimevedanin
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