WHUgsNAY Ve

Business Plan for Bang Nun Tea



WNUg SNy

Business Plan for Bang Nun Tea

UL NUIPNTN

nsfuaiBasuudnmilueinIsAinwinuvanans
UIMSFINAMUUAR @13V INVNIVUIANAAZVUINE DY
UMNINYNTENTUNN

UnsAnw 2559



© 2561

UHHa udIeIU

a

ANURVEANT



Uoudindnende uningrdunganm
audlAlvinisAunidassludumiisveansngmm

UIMIgINAUMUAN a1y ianiavuinnatiue

1594 unugshiawdaiu
39y UL NUIAY
IeiRansauiiureulay

gIEERUEIT A e SOOI ... 5

(a5.lnsant Tuuin)

(M9.49191 L93YRUGAINR)

AMUAUMTINIVEAY



UONUA NUINIU. USYIUTINITINIM TN 81U1391IENAVUIANAUATYUINLRY.
fuaw 2561, TudinInends UmIng1dengenm.

wnugsnavUetiy (40 wth)

o

819156NUSN W : AT T 2eAdnd

unugsna vt Wumsveenaavesrsdudlrausaisduuumanisnans
vouAoIsznAn 4 Thnntu fesamivesnadudulusuuuusingldu uasde
AN MvesALAAITIuaTE Y VU sEneugsialin mdean siarseeane e snsdn
Fwhe Wnglalvianudidgnunmsdmiegsialusuuuy wisulyd Iaglussezeniguszney

a « v = o % ' Y & %
§3RA8ANABINTTNILYININITVEIEE1IWLALINNTT 1,000 10 MIUTENA FIUNINITAT

' v
Yo [ &

amdnvalparnydaiulndunddn iliiedufivduuimnniseaialigsiaydaiuln
WINTU

= a @ 1 v adAada a J v a dy s a LYY
f\]']ﬂﬂ’]ﬁﬁﬂ‘i%ﬂﬂi]’]llﬂ@L'VT‘UG]Eﬁjﬁ]ﬁ]EJ‘V]lIEJ‘Vlﬁ‘WﬁG]@ﬂ?iﬁﬁﬁﬂiﬂ%@LLWﬁﬁL“ﬁjﬂﬁﬁﬂﬁ] BIUIUU

a a ! £

wuin YedenildvSwasdedneunuvaounuluszauiinian laun anuuanslusavifves

kY

LASDIAN NIFUTZTUUNISIAMVINATIATALAZLALIZEN NS IawaUsErIdunusoenesaLiiad

wavaane nsintnanulinistiemdeuarlniUinvnngdeunsulydgsiundeiulamiu

A = o caly 1 o v [ a v aa Y
88199 Msiinszurunsadasurisulsdiligeennuasdudou nisilunsidudndalyangly
NSYINIRAIAteeNgn NMsldveswsulydinsiswaeuwaglndUsnwung@ownsulyd

Ipndueened waznistusulyddsyuunisdnnisndaaulunseidugsia Js1nuanisdny

Y 1 a

aanananunsaiulglunsiivuanany naensssiavideiulailuegned Inenagns

b4 1 [ 1

JEAUDIANT LN NAENENITVENAIluLIIUAY NaYNSITEAUTINT LAk Nagnsnisyaiu

3 3

s (%

anAlanzngu wagnagnsseauufuans taun nagnsnsnaiauinig Wediansanaiiy
Jululdveanisamu wud fdnsmaneuununasalasiniseglunaia LiuaswinIsady

Ingldsuasmuiiadu 680,000 um yar1tagtugns wiriu 2,689,534.07 U uagldns

ey
Nam@ULLWUT@QIﬂiQﬂWi@QWi@U@S 65

AEIATY : YU
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School, Bangkok University.

Business Plan for Bang Nun Tea (40 pp.)

Advisor : Sumetee Wongsak, Ph.D.

ABSTRACT

Business Plan for Bang Nun Tea are Expanding the market of the brand to
increase the market share of different beverages, by the taste of the concentration in
the form of genuine south and with the quality of the product is unique makes
businesses need to expand their distribution channels. We focus on the distribution
of business in the form of franchise, which in the long term, the business needs to
expand more than 1,000 branches nationwide, as well as the image of the tea
market is known. This is to increase the market share of the tea industry.

The study of the factors influencing the purchase decision franchise of
Business for Bang Nun Tea, The result that the most influential factors affecting the
respondents were the differences in the taste of the drink, to have a good location
system, continuous and consistent advertising, The staff provides assistance and
advice to franchisees, Businessmen bartenders, The process of applying for a
franchise is simple and easy, Branding is the least costly marketing, The franchise
owner has to help and advise franchisees as well and the franchise has a clear
management system in the business. Which the results of this study can be used in
planning the strategy of the Bang Nun Tea business is very well. By corporate strategy
is horizontal growth, Business strategy is focus strategy and operation strategy is
marketing service strategy. Considering the feasibility of investing, the result that the
rate of return throughout the project is good, It should be invested by The
investment budget 680,000 bath, NPV as 2,689,534.07 bath and the rate of return of

the project is at a 65 percentage.

Keywords : Bang Nun Tea
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5. WOANIIUNENEIN5TR (Post Purchase Behavior)
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