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Butcha, W. M.B.A. (Small and Medium- Enterprises), August 2017, Graduate School,

Bangkok University

Business Plan for Medicine Vending Machine for Warinya Pharmacy in 2017 (44 pp.)

Advisor: Assis. Prof. Dr.Kasemson Pipatsirisak, D.B.A.

ABSTRACT

This project proposes to know about requirement of customer for buying
Medicine in Vending Machine. Medicine Vending Machines are expanding business for
Warinya Pharmacy. We use qualitative questionnaire about 20 persons whose works in
office.

Internet factors from the questionnaire founded most people want pain pill and
reduce fever pill in Medicine Vending Machine by having medicine notice card about
label and how to take medicine. They agree to use coins and banknotes with Medicine
Vending Machine. External factors found most people like to have Medicine Vending
Machine in their accommodation. Limitation for using Medicine Vending Machine is they
cannot choose the medicine when they have sickness. Medicine Vending Machine do
not have direct competitor but it has 7-11 and Lotus are indirect competitor. Medicine
Vending Machine are new business that has advantage point: diversity close people and
open 24 hours and it disadvantage points: new model and no seller. We use marketing

mix and customer relationship management strategy in business.

Keywords: Medicine vending machine, Warinya pharmacy
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JUNSLLARUAAINANIUNITAIUNG

NIELARUANIN

AANIIUNIT

AU Ui 1 Ui 2 Ui 3 Ui a Ui 5
ﬁﬂ,i?j‘w% 356,510.00 | 506,485.00 630,857.50 807,572.50 964,069.40
uan ﬁﬂLé@lﬁﬂﬂ? 25,000.00 25,000.00 25,000.00 25,000.00 25,000.00
N AR

18 25,200.00 | 25,200.00 25,200.00 25,200.00 25,200.00
uan mamﬁadm 150,000.00 | 120,000.00 90,000.00 60,000.00 30,000.00
a0 ABRULA

Fradne i 152,790.00 | 64,275.00 |  53,302.50 |  75,735.00 |  67,070.10
van Judunang

ﬁ]"]EJﬁLﬁﬁJ%‘H 106,953.00 44,992.50 37,311.75 53,014.50 46,949.07
NUAANAINTITY

A1ALHUIU 816,453.00 | 785,952.50 861,671.75 | 1,046,522.00 | 1,158,288.57
NILLARUFAIN

NINTTUNNTAINUY

Aunng s 1,800,000.00 - - - -
AnANzLUYU -15,000.00 - - - -
ANYILAL AN

anudl -21,000.00 - - - -
NIELARUENIN -

NI 1,836,000.00 - - - -

CRERER))



- ] a
AN 4.5 (AD) : WARIUNTLELIUER

34

JUNTELARUENINE@UNISUUNR (#19)

ASLLHANUEA

INNNSINYY 7 1 Ui 2 Ui 3 I a Ui 5
N9nanidu
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N 915

mamﬁm‘?uﬁ -150,000.00 | -120,000.00 -90,000.00 -60,000.00 - 30,000.00
9N WuluRa -106,953.00 | -151,945.50 | -189,257.25 | -242,271.75 | - 289,220.82
nuiuasiy | 2,390,000.00 - - - -
ASTLANUER

INAINITUNS

NN 2,933047.00 | -471,94550 | -479,257.25 | -502,271.75 | -519,220.82
Lﬁuamqw% 1,913,500.00 314,007.00 382,414.50 544,250.25 639,067.75
UIN HUARAL

Nipl9] -11,913,500.00 | 2,227,507.00 | 2,609,921.50 | 3,154,171.75
HuUanUanyaln 1,913,500.00 | 2,227,507.00 | 2,609,921.50 | 3,154,171.75 | 3,793,239.50
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UIUEINITUINIS

fou 500 550 605 666 733
%7349 (6.00-12.00 w.) 125 138 151 166 183
439 (12.00-

18.004.) 125 137 151 166 183
279 (18.00-6.00 14.) 250 275 303 333 367
{unldusnisseTy/

] 100 110 121 133 147
elAT M6

/g 4000 4400 4840 5320 5880
ﬁi’ﬂmué’ﬁiﬁﬁma 5 5 5 5 5
selasiuseiu 20,000 22,000 24,200 26,600 29,400
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Wn Aunuiy
wUs 5,110,000.00 | 5,621,000.00 | 6,183,100.00 | 6,796,300.00 | 7,511,700.00
Alsduiu 2,190,000.00 | 2,409,000.00 | 2,649,900.00 | 2,912,700.00 | 3,219,300.00
Wn AUy
?’N‘ﬁl 983,200.00 963,200.00 996,200.00 970,850.00 | 1,007,233.00
Alsneunis
AIUIU 1,206,800.00 | 1,445,800.00 | 1,653,700.00 | 1,941,850.00 2,212,067.00
¥n aenite
8 150,000.0 120,000.00 90,000.00 60,000.00 30,000.00
A lsnauiin
Me 1,056,800.00 | 1,325,800.00 | 1,563,700.00 | 1,881,850.00 | 2,182,067.00
9N N1 30% 317,040.00 397,740.00 469,110.00 564,555.00 654,620.10
ﬁ’]iﬁ?j“l/l% 739,760.00 928,060.00 | 1,094,590.00 | 1,317,295.00 | 1,527,446.90
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gnganlusung Uit 1 Ui 2 U 3 Uit a Uit 5
Mlsazauaud | - 517,832.00 1,167,474.00 | 1,933,687.00 | 2,855,793.50
uln ﬁ’ﬂ:iﬁj‘ﬂ% 739,760.00 928,060.00 1,094,590.00 | 1,317,295.00 | 1,527,446.90
N WU UNE 221,928.00 278,418.00 328,377.00 395,188.50 458,234.07
flsayvay

Uangean 517,832.00 1,167,474.00 | 1,933,687.00 | 2,855,793.50 | 3,925,006.33
gnean Uy

NTLANRUAR 7 1 I 2 U7 3 I a I 5
Aetule 317,040.00 397,740.00 469,110.00 564,555.00 654,620.10
AMBRULAAS

‘\]"18‘1‘71'1,‘17\1.%%‘14 317,040.00 80,700.00 71,370.00 95,445.00 90,065.10
gnganluau

NSLLARUAR U7 1 I 2 I 3 I a 7 5
Wutunaing 221,928.00 278,418.00 328,377.00 395,188.50 458,234.07
Nudunana

Jeddiudu | 22192800 | 5649000 |49959.00 | 6681150 | 63,045.57
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21 U Jouny
Hoenin 25 U 2 9.5
25-35 U 15 714
35-45 { 2 9.5
45-55 U 1 4.8
55 Yauld ! 4.8
574 21 100
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N7 10,000 UM - 0
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50,001 Tl 3 14.3
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