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Nakniyom, N. M.B.A., January 2017, Graduate School, Bangkok University.
Factors influencing consumers’ buying decision toward Hello Kitty products in
Bangkok (69 pp.)

Advisor: ChutimavadeeThongjeen, Ph.D.

ABSTRACT

This research aimed to study factors influencing consumers’ buying decision
toward Hello Kitty products in Bangkok by using questionnaire with the samples,
which had been tested Cronbach Alpha for the reliability at 0.970 and examined the
content validity by the experts. The questionnaire, as the study tool, was applied to
collect data from 400 samples of consumers in Bangkok, selecting from convenience
sampling method. The statistics used for data analysis consisted of percentage,
mean, and standard deviation while inferential statistics for hypothesis testing with
significance at 0.05 included multiple regression methods. According to the research,
most of the respondents are female or 248 persons, ages 21-30. Most of them are
students in the undergraduate program, earning THB 10,001-20,000. Furthermore,
regarding the study results, their opinions about motivations affecting their buying
decision toward Hello Kitty products in Bangkok is at the medium level. However,
the marketing mix is at the high level. Thus, the overall consumers buying decision
toward Hello Kitty products are at the medium level. In regard to the hypotheses
testing, motivation and brand image influence their buying decision at the statistical

significance level of 0.05.

Keyword: Motivation, Marketing Mix, Brand Image, Decision
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fiun: Sanrio Hello Kitty House Bangkok. (2016). Retrieved from
https://www.facebook.com/428117280647877/photos/?tab=album&album_id=6
96527593806843.
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fi1n: Sanrio Hello Kitty House Bangkok. (2016). Retrieved from
https://www.facebook.com/428117280647877/photos/?tab=album&album_id=6
96527593806843.
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11: Sanrio Hello Kitty House Bangkok. (2016). Retrieved from
https://www.facebook.com/428117280647877/photos/?tab=album&album id=6
96527593806843.
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0¥y mrrysaavmagel (2554) naniinisasla Motivation) wazdagsla (Motives)
vinefils dansgduvidendanseduneluyaraudtazau deanseduliiAansufod Tneluinaves
n3rUIuN1539la Usenaume anmaiuRaaien (Tension) FaAnaneudndu (Needs)
ANFBINTS (Wants) wazAudsnsain (Desire) Adlailssumsneuauss (Unfulfilled) 34
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1. n@nsiau (Product) vuneds gsnatawelignAmiunisuie wenaulandaiy

Y v 4 1
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ARSI (Product) fip UN9EIUNeENTIaEiouNagNSHARTMeIvaIUS NNz Y

sUnuurasAulug anuasududou uarAunMAToaaTaTUIInANNEATuN Azdina

Y

nsgnusangRnssulun1steveuilaa vndundadailmivazdudou anavilidusing
Idudesddnalunisvhanudiladiundadusinewagyinnisdadulade feu fuszneu
Aansdsmsdiaueniadeniivenasliuslnainnudues iefifusiaaaglalides

A A A A v oa a =2 1 1Y) a o o« =2 v ¢
wenwmadendudn Weuilnafiansandgusne anvusverandue sutaussaiue
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a

lawanadune azuansbiguslaaviutsnuivsslosivomansdun Wunsviliguslnald

Uszilludumanmimilaguiu 8n7sduanininlnunngwvseduaianunsotanguiie

Ysulndiuanudesmsiangves@edzilavsnananisindulatenselduinissiusie

2. 57981 (Price) vanedls Ysglewianmsldundndueiusnisauiutiuiiany daamea

a o

nAnsaeiluguiadu siandu P dfigesitindudinain Product 31 ilusiunu (Cost) ved

Y YV

anAUslnAaslUTUEUTEnIeAA (Value) vaandnsiaeiiusini (Price) Yainan i

kY

ee <

uinAuAanIagusinaagdnauladedulimuanagnsausmneilada (1) Au

AfignAnfusldsheanemasiosfiansanniseesiuresgnilunmueyeiansios (2) dunu
AuduazAldineieades (3) maudetu (@) Jadedug

3. M3daEBINInAIn (Promotion) luAdesilonisdeansnislamaniiioadrsru
welaseduiuinig vieanuandeyana lngltusgslaliiAnaudesnisviefieieunin
154391 (Remind) 1um§mﬁmsm‘1msmm:i’mzﬁ%m%wa&iam’mfﬁﬂmmL%@LLazwqaﬂisuﬂ'ﬁ%a
(Etzel, Walker & Stanton, 2007) tiewdunisfinsedomafeiudoyasevitedueiugie
uavasaruARngAnssunsTensansedeansentldminmuue (Personal Selling) ¥1n1s
ewazn1sianedeasinglidldau (Non Personal Selling) n3esilelunsinsedeansd
vangUszns esinseradenlivilavidevaneiedesdiedefedivannisdenldiniesiionts

doansnisnanauuuUszauUszauiy [Integrated Marketing Communication (IMC)] lag



14

1% U 4

NINTUDIANUALNLAUNUANANAN D U

(.Y

Awtat Tngussqntanesuiulansasiionis

Ao w

duasunsnanandAyiag

3.1) nslawan (Advertising) WuRanssulunisauetnansieafiuesinsuay
duasumsnamieniunandusiuing vienuAedidesinissedulaedauiuisenis
(Armstrong & Kotler, 2009, p. 33) nagndlunslaanazifeadesiu (1) nagnénis
a319assAnulayan (Create strategy) Wazevalonislaiwan (Advertising Tactics) (2) na
E;"Vlﬁ"?i’e) (Media Strategy)

3.2) msvelagldniinmnue (Personal Selling) 1umsdoanssenitsynna
fuyaraiitenenewigdlad@oiidunduithmundlidendndasiviouinisiensuneuuy
Iyt Inensarieldlnsdne (Etzel, et al., 2007, p. 675) wsardunsiausaialag
‘miasmuﬁmaLﬁaiﬁl,ﬁmmismEJLLaza%ﬁammé’mﬁuﬁ‘é’uﬁﬁ‘ugﬂﬁ’] (Armstrong & Kotler, 2009,
p. 616) vuludeiianAsitasiu (1) nagnimauelagldninmuas (Personal Selling
Strategy) (2) N13USMNINUILIIUTY (Sales Force Management)

3.3) Madaaiun1se (Sales Promotion) vineis Avgdlasserduingsdulif
AANSEeUEHAR SIS NS (Armstrong & Kotler, 2009, p. 617) L‘fJuLﬂ%ﬂﬁaﬂisﬁu
Anudpsnsteildatiuayunislavanuaznisvslaglindineuee (Etzel, et al, 2007, p.
677) Gaannsansziuauadlanisaaedld viemstelaegnéauanring vidoyanadulu
YN 1NTIATIMIENTANETUNTVIEE 3 SURUUAR (1) nsnseduguilnaiEendt n1s
N

1 a PN a . £% a |
duasunisneegiusiaa (Consumer Promotion) (2) N15n3¥AUALNANY 13891 NS
al
1l

g
Y
9

duasun1snedisegaunans (Trade Promotion) (3) n15nsgAuningIuYng Sendinis

D

3
]
3
9
daaSunisunedisjsgniinauane (Sales Force Promotion)

a

3.4) M3 nuazUszsnduiug (Publicity and Public Relations) &
AU (1) N5l dunsiausAILAnL eI TUNARA IIUS NSRS AUAI NS DUS T

'Y A i a a wva _a Yy o ] a 1 a A A
Imﬁaﬂﬂﬂqﬁf\]’lﬂlﬂu duV]’N‘UQUWf\]iQ@qf\]@@ﬂﬂJﬂqi"\nﬂLQU) IWSNWUﬂqiﬂigﬂqﬂLaUQﬂﬁaﬂ@

'
a

A9un (2) Uszandusius (Public Relations) wunefa anungtenulunisdeansninig

NuuUlpgssAnIniaioas 1 iruARNARONAR M (Etzel, et al., 2007, p. 677) &l
asjamneiitonsussnduiusiiduasunmmnaunalunindueivesusun
3.5) N13Ma1AN19ATY (Direct Marketing #3aDirect Response Marketing) N3

lawaieliiinn1sneuausdlnenss (Direct Response Advertising) WazN1IRAIALTONATY

(%
[ ]

MINslaELeUATY (Online Advertising) HAUMLNEANAUAIL (1) NIHAINNIAT

(Direct Marketing #3® Direct Response Marketing) {un1sAnsadeansiunguitiuune
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WisliiAnn1snevauedlnenTs MTenuneision15anee AUnnsnatn duasunansiu
lngnssiugdauasyliianisnevauasluiuiviiieserdegudeyagnawazlddesieg
A A Y] Y | vy I A v a
\edeansinenseiugnan wulddelawanuazuanniden (2) Mslavaiieliiinnis
novaUBdlnensd (Direct Response Advertisinghlugmansnslaandenuge 5ugils
A ¥ Y a % v Y1 1 A dll
wegudliAinnsnevauandulaenselUidinigs vietelawan (3) nsnanidounss
Wsonslawaleuasa(Online Advertising) Wiansnatnuudedidnnsefind (Electronic
Marketing 1138 E-Marketing) unslaiwaneiuszuuiAsatsnadianesisedumasiin
d‘ dl' 1 a a [ ¢ A a 1 [ o d‘ = al' o w v Q’lj
\iodeansdaasy wasunendnduaviousnisiaewmimamlansesdienddgluted
Usgnoume (1) Msviensinsdni (2) nmsuelagldanmnenss (3) msuglaglduann
don (4) nsvedumesilmvgnientidonun@wsdoasiunwdnvalnfvoswdnsd
e lianAinLsqdlalariinsneuaussonansiugivaIuTEY
4. N33 MUY (Place %3 Distribution) 1H1889lATIETIIVDIFDINIT
UsgnoushoaniuuazTangunsalild Wlendoudeduiuazuinisanesansludman
drufitelunmsnszaeiduduszneusienisuudinisaddusuaznisiusnwdusag
ARY NNSININUIEIIUTENDUAIY 2 FIUATT
4.1) ¥en9MsIn11Ie (Channel Distribution) Mi1884 NANYDIYARAYITE
gsnanliannufedesiunsfsudenandnusivsemuusnIsdmsumsldvieuilan
(Kotler & Keller, 2009, p. 787) 118814 HUNNANENTIN UazNIINAVEN HERaIgN
‘:4' a o | o o | e Y Y a Y a a
Wasuileludinaia Iuizummmqmaammmamﬂizﬂaumsgmamﬂuﬂmmuﬂm 90
AlUVn9gRamnTINTee1agldiesmenss (Direct Channel) anngkanlugadusing viserly
megnamnssy waglivesedenannguaniiuaunarsldsuilan vsedlinisenamnssy
4.2) MINTELMFUAMTONTANUAYUNINTEAMFUAERa19 (Physical
Distribution %38 Market Logistics) vis188l4 91uiAg1U83iunN1s3euNun1sUuRn1say
KU waznsAIuAuNseaeuineingAutadenisnds wasduddisazy anqasuduluds
ngavnglunsuslnaivenauauesnufoinIvesgnAlagssniamls (Kotler & Keller,
2009, p. 786) Wiomeisiisadestunisadoud ghefndniamangnanludauslaavse

fdnsenavinssumsnsenesiduiiddnsisd (1) msvuds (2) maAudhvduiuas

ASAAIAUAT (3) NTUSYNTAUAIAULNGD
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2.3 uwnpnuasvgeineiuimulssectadenunmanuaingndun
Heunazanuniiedadesunmanyalnsaua
sunas T5wwNa wazwd 1suuas (2556) Na1aI1 nmanwalnsdua1aglasy
ENaMWTINANAINTIAUAFURUUNMIALTWEI waglasuBvanamedeanaindaduniu
INTNYALAMAINTIFUANIUNITHBAITNNTAAN
B[N vgnded (2554) na133 anveglumnuianiinAnvesuaaainduniely
a I3 e A 1 avia & v = ] v = e = A a X
Inladumnuidniiveu lveu A 1A wiude vseliwiudienseeiaddnae Genniinlu
a Id = 4 1 a" 3 v Y
neludnlaenavziliunamnnnuszaunisallaenswiselseaunisainideuiuanatiusuiin
A a X a N a ] s Y]
wsenmiiiiaduludslavesyaraniuanuidnindneaiinansenulaunsisasdnsanidu
yArarIan1saLiuey nndnvaliinevunigludslasuliufmndmnegrsiineaiuesdins
IRUSEMNIUsYIIRUSUS
Aaker (2008) Na1271 ANANEAINTIAUAT (Brand Image) Aaninveasnsiduailula
Y a B Yee 2 A Y a ) s a v A = % Y ¢
vosuilnaviseluanuiantinAnvesiuilaa ananvalnsduddiananeitesivesuel
wagauiAnvaeiuslaaluvenTedunvIeludua Wy anuidnveuuasliveuninuidnd
Aug Wudu Geenuddnuazensualagidunisiiunuailikinsduavenmilean
Uslemildanevaduainie wonanidudunisuansoantsnnududies Aenisiddum
\evsveninuvesgldliinanduanvasinuenduas viednvauziinuesesnivinu
duneainduedisls
Keller (1998) na1111 Andnwains@uan (Brand Image) 1dunaannnsieules
fuAnuidninfnvasusloalagnannisweslesnndnualnsdud (Brand Image
Association)iinannnsionlesn1unsleenu (Functional Association) aannisladuiany
AanURvaINdnin wavnswenlesnudydnual (Symbolic Association) ianu15aUs
vonteANnuduinuresnuesTinseausunsdiaukarnsitenlosinulsyaunisal
(Experience Association) ilupusdnsrsmendinislduaznaaeduiuazuinis ns
afanudonlosiunsdumannsanvseandu 3 Usstanlvglg Aenisadeannudonlss
AINANGNWBLAUYRIEUA, N13as1ANUTeNleIn LAY TYIETUVDIFUAT WAZNITATNS
AL NTIAUARRDATIFUA
W3 Wduam (2542) nanvih mwanwalnsndudntiindunisiuivesduilan
(Consumer Perception) #iflsiensnduAgaduzesesruidninAeuinnindaiagsdly
ANINUAZENYEAN9Y vasandaeTlunislavantudnlusdsBidesassnmdneally

»378UA1 (Brand Image) IngademuuansianIunIwdneal (Image Differentiation)
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WIYUN NAVIYSNEA UavunIu dugnssal (2557) NE1331 AMENYIKARIAIY

v a

Sulnyausiadaaw (Corporate Social Responsibility Image) I mdindululavesynaasie
AN NEAIALNAVLVIN AU TEV 1T UL DU ULAL LT DL UADIANSNANSINDEIAN TIdINalmAn
A15UBUSULATABINITUNUIMNINISNBAIAL

[y

Brand Image A® NMaNwaANTUIINNTHARUTINAUTIDIAUTENOUAAY 5

Usens FauanslAnaiuunIngneaeil uansesausenaudrenvnlmAnn e NN IIEUAY

(Keller, 2003)

a 1% Ao q Ya Y] ¢ a v
AN 2.1: E]\TﬂﬂigﬂE]‘Uﬂ'?‘EJuaﬂVW]'{LMLﬂﬁﬂ?WﬁﬂHm@i’]ﬁu@’]

Y

Country of Organization | Product

A

A \

Brand Artifacts

Brand

v

Brand Image

N MsasNnmanealns1dun (Brand Image Building). (2546). @UALANN

http://utcc2.utcc.ac.th.

nandl 2.1 uandliifuisesduseneuneusnivihliAnnndnvainsdud e
eazSundesioluil

1. Country of Origin %1884 Uizmﬁﬁﬂuﬁmém?{uﬁw

2. Organization 884 99ANT

3. Product #1889 SNwada19e) Y9FUA7

4. Brand Effect vaneils dwineq iReatfuasaufilsadsassavuniietieadng

ANANwAlALANTIAUA


http://utcc2.utcc.ac.th/
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5. Brand Personality Ludnwazynamenndiiudauesdud n1sasisyadnaimn
fiosedormn Unm ansual tndes wardndesaenadesnauniu iiielvingutimaneidn
arusiullauazaianieinaglderlsnnaud nnasiiimausunsmanadesasyainawindu
AudnfiuTen vievu fuatvienanada Bsuiniensu yaannmmadfesiaian
wzAiyaanmneis dnvaziamedifiuiusunnsawhliauduiiiinsaunse
ARz vievunedsiionagldTunnuandug fuduiudesiiyraniidaay wmsgyiilv
AuBoanIsaAmRsiLdeteAuduudlferls nsfiauddiyadnnmdaiau asvinlv
fuslaminanutiulalunistomszazanaldiagldorlsnnmsiedud JKeller, 2003(

dleferneg wanivaeusndnidunmdnueingdud adidhmseanediasiduges
yhilelnmdnualdsnseglulaguslnanasnlu Aemsieulesnmudaunss mnuduvey

waglenanwalngiuuwUTUAAdRY

a =~ < ! = [ s a VY & o
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3. asUssfiumadenluntsindulade (Evaluation of Alternatives)
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