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ABSTRACT

The objective of this research is (1) to survey about store image and store
loyalty. (2) to survey about customer engagement in event marketing and
(3) to analyze the impact of store image and store loyalty affecting customer
engagement in event marketing. The sample of research is used of premium
department store in Bangkok Metropolitan District by convenience sampling method
400 people. The questionnaire used in the research has been examined by a panel
of expert with reliability that is 0.926 and moreover the validity content is inspected
by the expert. The statistic of analysis is Descriptive Statistic such as Percentage,
Mean and Standard Division and used Inferential Statistic for the hypothesis testing
by Multiple Regression Analysis.

The findings show that the store image about environment is the most
important thing (highest), next on down location, product, social, advertisings and
public relations, service and people. The poll show that the store loyalty about
attitude is the most important thing (high). The poll show that the customer
engagement about objective of customer engagement in department store, type of
activities for customer engagement and evaluation of customer engagement is the
most important thing (high). When analysis store image and store loyalty affect

customer engagement, the best impact of customer engagement is store loyalty.

Keywords: Store Image, Store Loyalty, Customer Engagement, Event Marketing,

Premium Department Store
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Y Y
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AMNENEAIEUAT (Store Image) ANUANARBIIUA (Store Loyalty) hagnsiaiusinues
AULAAlUN15LU9IY (Customer Engagement) AAN35uN19N150AA

a Y Y vYa o

2. doyanfundl Wudeyanfideiiusiusiuunnuasfiainnsadedaliuaziinig

Y

a0 1

1 A A b ! o v A a 2 a o a a £ ¥
Unediolann (1) 9191 Mg (2) LaNAITENYINUINUIVYVINIULLFUAINULNEIVDINU

NITYTUATIT kA (3) 25815 ANUNNIAVINSNINIGTEUULNENTWALSEUUBU LAY

3.4 \n3esdiefildlunisAnen
fiselduvuasuamiduniesdioieiununadeyanndods lnedseaziden
Reafumsadrawuvaevanduduneusd
1. numuingUszasduasnsfiny uagfuusadne
2. AnwAEnsaiauvudeunmaInienans 1Uite uasnnuiiieades
3, g3 auuvaouautieaumuAndivlussdudelui fe (1) %@gaﬁ"’ﬂ,ﬂmaq
FnounuUauam (2) WuuasunEesnmdnyaiiu (Store Image) (3) Luud@aUALIZDA
ANUANASIDIIUAT (Store Loyalty) (4) quaaummL%Iaamsﬁeiaui"gmm;:JU%ImiumiLﬁi’h
321 (Customer Engagement) AAN3IUN9NITHANN
8. thuuugeuanuildadretunnauesieniasdivine ensaseuidemuar
iuauurvaUTuU ALY
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6. vinnsunleuulsauuaeununutaiauawuyvigndes
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7. vhuuvasuanilunasesiufegisdnny 30 nefevAaudesiuaziinad
Ifdh3nuiuenansdiuinm

8. imsufuusanuvasunuatuaysaitaziauelienansdivinweysiineu
LANUUUEDUNY

9. wanuwuuaaunulugnguiiees Sruauiaman 400 18 Tneidunisuwan

LUUARUNNAFIYARE T1UIU 323 90 wazuanHIweeulal 77 Yn

3.5 N15ASIVFBULATDIND

& Ya o Y Yo My v X el ¢
N353 ULUDNN Q’Jf\]ﬁl‘l@u’]Lﬁu@LLUUﬂ@UﬂW@JWi@aiW@%U@@@W"\]rﬁEWlﬂﬁﬂU’]LLag

N15M5I9ABUANULT DL r;:ﬁﬁ"]’aﬁﬁ]mmmﬂmé’wiﬁm%mauuﬁ% gann

(Cronbach’s Alpha Coefficient) Fafis1eaziBundadl

AU A0 Arsatuansrdasiy
NEUNAABS NAUABEN

AMENwaISIUAN (SI) 837 875

ANUANAFRDS 1A (SL) 713 838

nsildusnvesuslnalunis

WN9UAINTTUNIINTSMANe (CE) .880 902
573 926 935

HANIRTIVERUANILTBNULAAIAMILTBIUTBIAILLAAZUTZAULATAIAIY
A o ' ] i & A vy X oy &
Werlusauegseninem 0.7-1.00 uennfiuuvdeunufiasisdudalaniunisnsiaaeuiilon
¥ a a o Y = 14 ! av oy o [
INFNTAALTEUTEENAY Feldasuiiuuasuaudidanunsainluldlunisinusivsy

ﬁi’fmﬂaiﬁqf (Hair, Black, Babin, Anderson & Tatham, 2006)
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Supsnadu = A1gega — A1dga
Sty
= 5-1 =080
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PsurnImAZILY A1esuludnsunisulana

1.00 - 1.80 seiutiesiian
1.81 - 261 szAUloY
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4.24 - 5.00 sefuIniian

3.9 M3AATiNRTintaya
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NM3ANYIVRINUITY MITATIEAIRTIaveoyaTaLUslayalind (Tadn yuuia, 2548)

M15NA 3.1 MIAATININTIAVEIUDYA

doyavaudazAIuys Ussinnvaeunsin ANWLYDINTIA

1.9pyan1elsennnsmans

1.1 AauanwalydIuuAng

L REGVRTRIG 1 Ay
2 LWAUE
21y INTUY 1 = #ni1 20 T
2=20-297
3=30-39%
4=40-49 Y

5 = 50 Yauly

(mN519317B)
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3 = 9151UN13
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8 = Bue)
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nSANEY DGR 1 = snUSaes
2 = Usugyea
3 = ganIyayes

1.2 AUANWAENNGIND
arwdlunisidusnng REGVRTRIG 1 =vniu

2 = daviar 1- 2 adq
3 = 2 FUninse
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8 = NUNIUVIY
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2.2 fRFUUSAS 4 = Wuee
PPN 2 v I\ a
2.3 TRAIUUTIEINA 5 = LUA8DE1984
WALALINADY
2.4 fRMUYAAINT
2.5 ARsuanufisg
2.6 TRAIUNNT I
WALNIS
Usgandunus
2.7 HfoudAw
3. ToyalNeIfUAIUAALTAY DUATNA 1 = iU g8

Y

[
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M15N 3.1 (919): NTIATILNUINTINVDITRYA

Joyavasusaziuls UILNNVBININGIN ANWZVDINITIN
4. Gﬁa;dal,ﬁmﬁ’ummﬁmﬁu JUATNA 1 = luiuseagnaga
a 1 Y A (=3 v
QREHG PR L GNATRIRT 2 = liiunig
Tun1snsIuMg 3 = lauula
=9 v
A15HANN 4 = UMe
4.1 Taguszasanisian 5 = Wiumeag e
IUAINTIUVD
SN
4.2 USeLnNUaenanssuan
RIREREY
4.3 ASUTLLIUNATDY
AREISTRERR

3.10 afnN lFtun15AsILIH

[ [y

MY LA MAUAAIARRANNSUNNTIATILNVDLADTUNEAIMUTVBINITANWIATITL

Y

) e

a1 A

1. adAdewssan fIelaldaifdenssandmiunisesuienanisAinuiluises
faludl A9

[y

1.1 fudsaunuaudRvesdiegns taun e 018 adn seauTelalazseau

]

'
v v v =

msﬁmsn%qLﬂu%’agaﬁiﬁz’j’mmi’ﬂLLuuuﬂmﬁ@aj’aLLazﬁmaumu Luawmhjawmsai’mﬂuuﬁm
louaziRdudasnisusseeiialinsuiediuiuiegaduunmunaeaudfving Ay @i
~ a \ A, o " v ) P

Mvungay Ao A1Aud (F1u) wavArdevas (Vawn 1dvdveyan, 2550)

1.2 il sauszauauAnTiu Tawn NNanEalsI1uei AmMNUANARS U LAy
mMsfidusiuvesuslaalunsidnsiufanssumeanisaatn Wudeyaildunsindunsnia
\Weanniidslanmuaainziunliudasseiu wagdIdufeen1sNIIUTININAIOENN ey
ANLRAUAZLUUYDILAALSLAUAIUANTIUYDIAIDE1Y ADRATITRILALA A1AIIUED ALRAY LAy

A dsauunnggu (faen 1ndvddy, 2550)
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2. @DfD99798 £RIelaltanATae1999 dUSUNITESUNENANISANYIYIFIDENY

Y

T1599M1573 AT 1M NaNAFDUANUAUNUS I US NWULUBINTAINAR DN UTENINIAILUTDATY

Pa1867 oA NNANEAISIUAT ke ANUSNAREI U Feldu1nsindunsIAfUSILUTANY

wiladme NsildnsinveuslaalunsinTInAINTsuNMINIIeaIn elduinsindunsnia

LAZNOVNAADUDIAULANANNNFILUIDATEAINANILAREAITRDALUITANY AItuaADANLYAD

NTIATIEannaelany (Multiple Regression) (laen 3vgdsyy, 2551)
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4.1 dwil 1 deyarhluifeatugmeunuuasumuuazanudaiiuoy
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4.5 @ 5 ATUNANMINAFRUANNRFIU kaNITANATENINAIUYT
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fens o e 87y 01 seduTEld n1sfin wezandnwasifedostugsia Téun
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NANIIANYINITN 4.1 WU NQUAIBEILUWLNANEIS 971U 285 AU AnlluIouay
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M399 4.2: IULAESaYarYeUTEYININGNMIBE NI HUNANETY
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DTN MUY Souay
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M399 4.3 (f0): TMUIULALTREALVDIUTEIININGUFIDYNTIUNANBITN
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