wNUFIAALNEAT1953NIMN: Accessories Esther

Business plan for building a new business: Accessories Esther



wHugINeaIegsNal: Accessories Esther

Business Plan For Building a New Business: Accessories Esther

gand aAssinyad

nmspunidasuiluduviieansfinmmumanans
UIMITINWMTUNN @113 WNIVUNANA ALYV ALBY
UM INGIRUATUNN

Unns@nwn 2556



©2558

a v s
gad Samsslnyad

g
a a

AUAVEANT



UudinInendy W Ineraengaunm
aylilinisfuadasuifudiumiwemsfnsaundngns

UsMsgsiaumUaidin anvdviaviavuinnaauazvuingeu

o a v a ' :

1599 wHugsNAioas19gsivival: Accessories Esther
Tehe gand darssinyad
IRansauniugoulng

cal |
919159NUINWN

(732575 AM29digns)

e
=

Wevey

(§¥emans19138 A3.85587 Avid)

58485n15UAKNEIVWINTT

SnwnsAuUAUMNInINeNSY

W9 \feu __uwieu. WA 2558



gand Samssinyad. USygruimsgsiaumdadin a1913viamnarunanaeuasaungey,
WY 2558, TdinINegNae UmIngIaengunm.
WHLFINNOAT95 AT Accessories Esther (55 1ti).

91915670 999535 AnTndlgns

unfnga

unugsRadidarhtudetmuadmanefitanumeiunseuauAnuazfuuumsly
N3AduNUlAeNITIATIENTEaLREAN TN TINYBIgI A TIsRTIdswIndeun ety way
Hhdowndonniouen Sniimslinneinisudiedy quisiumesia esedanmgsiauay
Annevinmildiuisunenisuteiu aavhefensdnvhnagnsiiionsulandfegaiiuves
duiuazunlugaseuliiiniuaenndesiugnUseasdinnaly

uHuESAI IR USIAY Accessories $1u Esther Taeidunisduiugsialual g
Hugshiedssinnedesseiuasidaliondnualionnzinileflanidumnzdmiugnidisn
msussiuazdamdureuluguuuumsiledilimioulasuazasinsudnludoudisly

wiaz Collection wialulwaurdanuiugaziiuly wangknnisagay

FIEIALY: 1ASeUsERY, FuRUaURLn, (Tonanwal



Angsutornpaiboon, S. M.B.A.(Small and Medium-Sized Enterprises), April 2015,
Graduate School, Bangkok University.
Business Plan for Building a New Business: Accessories Esther (55 pp.)

Advisor: Voravee Pattaravongvisut, Ph.D.

ABSTRACT

This business plan is designed to set clear goals, helping to define the
operational guidelines. There are analyses of overview of the business in detailed,
internal and external environmental analysis,competitive analysis competitors, business
analysis, and competitive advantages. Finally, the strategic plan was implemented to
increase the strength of the goods and decrease weaknesses according to the
objectives.

The business plan was prepared for the The new business Esther Women's
accessories business category. There are unique designed suitable for the customers
who love to dress up and love to wear unique accessories our order will be Limited

Supply suitable for collectors.

Keywords: Accessories, Handmade Accessories,Unique
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¥
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