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ABSTRACT

The objective of the study was to explore the factors of marketing mix,
integrated marketing commmunication (IMC), and presenter’s characteristics affecting
foreign tourists’ decision to buy Thai community products in Phitsanulok province.
Closed-ended survey questionnaires were translated from Thai to English, reviewed
the validity of content, conducted the pilot test with the reliability of .980, and
implemented to collect data from 400 foreign tourists in Phitsanulok. Additionally,
data were statistically analyzed using descriptive statistics including percentage,
mean and standard deviation. The inferential statistics methods on multiple
regressions were used to test hypotheses in the study.

The results indicated that the majority of participants were single female from
Europe. They were business owners with 41-45 years of age. They completed a
bachelor’s degree and earned an average monthly income of 1,301 - 1,600 USD.
Most of them visited Thailand for two weeks. Their companions were the tour
members and their expenses for this visit were 1,501 — 2,000 USD. The results of
hypothesis testing revealed that the marketing mix of products affected foreign
tourists’ decision to buy Thai community products in Phitsanulok province the most,
followed by the marketing mix of physical evidence, the IMC of personal selling, the
marketing mix of promotion, the presenter’s characteristics, and the IMC of sales
promotion, respectively. These factors predicted the foreign tourists’ decision to buy
Thai community products in Phitsanulok province of 67.2 percent at .05 statistically

significant levels.



Keywords: Marketing mix, Integrated marketing communication, Presenter’s

characteristic, Purchase decision, Community product
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1o NA8RINBULNRG nareanedaudonlnuwan aankiinseatwan Wusu
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RGRVORLHEN HANSouIN 109

nauwitneaINIaud | naathunseudnualis wu dinnes | sunensvuiisy

1 1Wuduy

Pruauluan NAMYINY LATHNARNUIELOUNUTEEIA DNDLIDY

(W18181997U, WI8ENEN)

NANLUUIULNEATUIUNITY | HARU1INARwWaNTa wasNAnduekUs | 8 vnetduusUsig

q

il sUIINImeuia

1GHYLERITRINMYINER nannaRdanll fanenentu uag FUNBYVIANTENT
RLRPF(

N Ayeynu duninskazTaanT AINesAuW. (2551). L9 NN THAILITZUUNITIANITYD

§INIYUIANA NUALYUINDUMIENTITITUTVY UATHINTNLTET. NTUNW: TI8UNNT
1

Ve MU atuayud1inUANENIINNNTILUKINA.

uenanil Favitayuvu Sminfivalan ansnsaiiieaiswenuioankdn sy
Tuusiazdlaifiingn 100 &num TaefivSunansdseengsiis 1,370 #u 53nduyann 163.36
Suum (@dnnunesuativayunuide, 2556) faiu Jafedunsdearsmnainuuy
ATUNT (Integrated Marketing Communication) FaMUFINTEUIUNNTVOINTRA
wunuMsAeasmanandisestinsgdlavansguuvuiunguidmneetedeiios wazss

asngAnssuvengudmingliaenndodiuauAeInNITvewaln lnen1snasanisn1sde

a Y

a1359518uf" (Brand Contracts) ielviguslnatwnglasanduinaziiligainug

v o

Anuduiasiazeudesiulududdvieladviontdsds (a3 2sdunen, 2540, wih 28-29)
ilesantlagtiunnmsaiudadumamsnaadianuviamsuusaneldszuunsiies use
nafuaAsgiaTiAnt e areios uarnsanveanalulaBansauma vildnlauay
psminfeunumMyeenszuILMsldnagnsnsAoaINIRAIALUUATUNNS (Integrated
Marketing Communication: IMC) fifianudrdayfissngstulumsausunagndnis

nsna1n BejatiunisldiaTesilonnan aenndesiuviassuy AANTTUNITAENTNITRAIALUY




ATUINRsUsENRUMEAINTsUIAUduT SN e sagaatuayuduasudatuLaiu
(i nuiUEng, 2546)

[

fatinmsfiguszneuniamiaguauldvhnsnannansasiguy neiduauddy
FonsruIuMINIINaneg1afiety vilindnsurilifinismovauowiemufesnisves
tinvieaiesnenfesnaduussdvEam usagiamiguvuseainagnisineg uldlunis
diuduaugndluale snntu TuusasTamRagmusesgydognivesau Hesn
tnvieaflessnidlvgdnauladendnsusimurunsziadduysrannamnan
(Marketing Mix) 91n1umsidemanmsnanatiunilsfidnuuiesiunginssuguilan wui
Tnviesdienvimesazymmanilianuddgludeinisduasunisnain nsdatusiudu
nsansIAazazauudy agluseduinn (a3l Wedund, JyaTual Tunves wavding,
W §AUslame, 2550) iy fusznounsmsiutiunimaadauiunisolaldndntos

wpulvidlaun nvemdniailiiiunsgiuegiane Welvaunsansuauatlanssivay

-2

29NNV NYIB AL INELaZI1IR19P

e

fiail lunsthiaueBuduaruinsudtnrieadisrtutindnadnuuzvesiinaue
dufn (Presenter’s Characteristics) Wusnilasemilafifinnudduazinadonisinaulede
vosuilan ilesanginaueduazdidutieifiuanutaulaludwdn el il
goavteifintu nemiddoFesnninunzvesinausdudidnadensdnduladesnousis
Usgniiandssusnasgiuanavieslanisvesnunganmamnuns Ansinsiesinadnuas
voshiauedud 5 s liun 1) muadeadsmnudureurazauduiasveiiiaue
dufn 2) mniideiennudeiviauestiiiausdud 3) mirgavesiiiausdudi 4)
Audedndvesiiausdudn uas 5) mnusenAdawnssiundnfurivefiinausdudi tnodl
2 Fu nauiiiianudiiusiunisdadulatondndas uasnuh audnuuzduanuindete
ABETRANLAEEAGs ALTure LAz ANNALIABYR ST aUD AU TS T
mié]’ﬂauh%amamﬁmeﬁmaaﬂﬁim (wuneyard WeweTan waza Ly ?Tuﬂima'%g, 2556)
waznnansiTenanluesnadnvazvosiauodudlufiuineg aansathundu
dutglumsifiuselfanmstesvieuusilviauidndonanfasiguruvoimnsaudids
danalviEfusznoumsiaviagusuiinnailiiuseulunsudstu sudafintomnaazlenaly
n3uER S LY

nanuduiuazanuddgueslymdinandieiu Suihliideaulafinwidin
Usranm1ensnaInnsaeasnInaNALUUASUIITLATAMIAN YL YR i Laue denasie

Anaulafondndariyuyuvesinviosiiesinfludminfivadan ieiduwwinialig



Usenougsiaiieaiusdessiguou waedfiauladilaiinsdadulatovesinvonde:
AR INEIUU S AIN19INTNAIANITABANTNNSHANALUUATUITUAL ARAN WAL YD
thiauedud saannsmiams el lussendlflunsusuusnagnsnisioans
MINAIARUUATUNITLAENITTURLN AR Wi Waeaadpafumiarindulatoves
thvieadieasinemnid sasnsuuiuUsazesnsliuinmsuasiaunnisuevesiinaus v

donARBItuANABINITUATNBUAUBINT SnaUlaTaLNTNiew g9 RaLEn

1.2 TUIraIAvaINISIY
MAaslilingusrasdiiednutadediudsraun1annain n1sdea1sn1snan
WUUATUINAS UagAnianuyzvesiaueduiiilnason1sandulatondnsaeiyuvures

Unvieaigmenludminivalan

1.3 NFAULUIAANITIY

nsAnEUaddINUTTANNIINITRANA NSFBEIINITRANALUUATUNAT LAY

AENyazveIULaue AU NiiNaden TiindulatenansdusigururatinvieignanAly

Jariafiwaylan dnsounuiIAnn1TITe Aauandluning 1.1



A9 1.1: nseukIAnnidesesladudiulssauniinisnain NM3deansn1snainkuuasy
1995 harAuanvMzviLaueRuAMNiNasan sinaUlaTendnSuYUYLYeN

dnvisaiigdsdludminiiyalan

AUsAU AUsANY

daudszaun1anisnana (Marketing Mix)

- @R (Product)

- 571 (Price)

- Y2IN19N159091%1UY (Place)

- AMYELESUNISHANA (Promotion)

- YAaNslviusnTg (People)

- anwaN19N18AN (Physical Evidence)

- ASEUIUNSIUAISIANNS (Process)

N1SAREITNITAANALUUATUINDS

(Integrated Marketing Communication)

nsAnaulage

A 4

- nagnsnislaiwan (Advertising)

I (Purchase Decision)

- NAYNSNNTALATUNITUIY (Sales Promotion)

- nagnsnisvelagyAna (Personal Selling)

- NagNSNFUsTHIEURUS (Public Relation)

AMANYMEURINULEUDTUAD

(Presenter’s Characteristics)

- muuLdeie (Reliability)

- ANULTEYIEY (Expertise)

- ANUTRERY (Intearity)

- ANUAIYA (Affinity)




1.4 dUNAFIUVDINIGIAY
lunsAnuiadudiudszaun1ansnain NMFeasNIIRAIAKUUATUNAT kAL

[y

G ﬂwmmaarﬁﬁ’]Laua%uﬁﬂﬁﬁma&i@maéfm%u%%amamﬁmsﬁﬂ;mummﬁﬂﬁmLﬁaaﬁmmmu
finfivalan Sauufgiuniside il
1.4.1 dhuszaumensaanndueine Suadenisindulatendnfusimusures

tnvieailrenilumiafivalan il

1.4.1.1 dudszammninmanaindiundesusidnanonisdaduladondn s
yuyuvestinvioadioassmiludminafivalan

1.4.1.2 dhutszaumamsnandusaiinanonisinaulatondnfusigumy
vastinvieaiivasndludminfiualan

1.4.1.3 dulszaun1ansnalniuteImnensindniieiinadenisanaula
Fondnfasiguruvestinieaileamilutminfivalan

1.4.1.4 dhutszaunamsnandunisanaiunismaainasenisdndulade
nAnFusiguvuresinvieufie s Aludminivalan

1.4.1.5 dhulszaumanmnaaduyaainsfiliuimsinadenisindulate
wanFusiguruvestinvioufieeniludamindivalan

1.4.1.6 dhutszaumamnaadudnunsnsneamikadensinaulade
wanSariyururesinviofieiniluiminfivallan

1.4.1.7 dudszaunnansnainaunszuiumsiunisdnnisinasanis
sinaulateondnsuriguurosinvonewnemiludmiafvnlan

1.4.2 M3A0ANININAIMLUUATUIASH LAY Tnastensdnalatonan iy

vosinviefieinsiludoinfiunlan fil

1.4.2.1 Mdoansnsnaniuunsuasnunagndnslavaniinanens
dinAulatendnfusigusurosinvoaiiswnsniluimindualan

1.4.2.2 M3AeaINInaalUUATUNATFUNaNEMsduaunseiinase
nsindulatendnsusiusuresinvesiiswnemnilumiafiuaian

1.4.2.3 M3eaInManaInluUATUITILNagndn1suelasyanalinasio
nsdinauladendnsuripmuesinoniwneiludmiafvnlan

1.4.2.4 M3A0AININAALUUATUHNITUNAENENTUTTdLTLSINAsD

nsindulagenandugiyuruvesinvisaierenatudminiivalan
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1.4.3 puudnuaizvosiiiauodudndnusneg fuadonisdnaulatondndusigusures

dnvieaiiriemniluimiafivalan il

1.4.3.1 padnvnzvesiinauedudduanuindefiofinanonisinaulade
wAnAusTUIesinvio e s Aluiminivalan

1.4.3.2 audnuagresiiiaueduiiummdennyinadensinaulade
wanSarigururesinviofieisndluiminfivallan

1433 quidnunzvesiinauedudnduanudedndinadensiadulado
wAnAusTUIesinvio e s Aluminivalan

1.4.3.4 audnuagresiiiauduiiumiuigaiinasenisiadulade

HARSINgUYIYRInviBue I Aludminivalan

1.5 Y9ULIAVDIIUIDY
TunsnetadediulseaunIenIsnann NMSEREISNIIAANALUUATUINAT wag

Y] Y a |

Audnwarresiiaueduifiinaronisinaulatondnfasigusuresinvieafieasamnily
fwinfiwalan Sveuamnisfinu dail
1.5.1 90UUARIUUTZYINT
1.5.1.1 Usznns Mud dhvieadiersnendfidumanviesieludmia
Wwaylan
1.5.1.2 fheens Toun dhvieadfiensanifiiumaveadiedludmin waxd
nsBondnfasiguruludmiafivalan TnedenandsernsdeTBnsdusegeilalda
1azifu (Non-probability Sampling) #adunsgusegaitlallindnnsvesanuiiasiiu
desnnidumsideiifnuainnguilaniziaizas fe ngusnegnaiilulinvieaiioassnii
wumavieaiinludminfivalan uasdmuavuisvesngusiogidasnsldnmes
Yamane (1967) fisgdiupnuidosiu fovaz 95 uarAranunatnndeudiseiuiosay 5 16
VUIANANFAIDYNTIUIY 400 e
1.5.2 veunsuien
1.5.2.1 fauusay (Dependent Variable) Aon1ssinaulade
1.5.2.2 @mUs8as¢ (Independent Variables) Ao n) @iulszaunin1snain
UTENaunIY AURNARAI $1A1 B9INNAITINIINUIBATENLEZNNITAAN qﬂmﬂiﬁ
T3N3 dnwaenan1en1n wagnszuIun1sunsdanms o) MsiedsnIsnalauuuAsy

1995UTENRUMENAENSNITIUYAN NALNSNITAUATUNITYIY NAenSNIsUElagyAna Wazna
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gmSMTUsEIdTLS Lay A) AndnuzYeIilausALA Usznoude suauindede
ATmYy ANLTednd wazaufsga
1.5.3 YulunsnuanLf
dmduaniidnuuazifunusdeya fe Uinausminendndu
yuyumsuasionfieludiminivelan

1.5.4 90ULIRATUITYELIAN

(% ' (%
[ a o |

AMSUSTeLalUNSANYIASIL ISUAILGLRUNUENYY 2557 DILRDU

uNINAU 2558

1.6 Uszloviifiandnazlésu

1.6.1 navesnsidelunaivhlisznevgsiafeiundnsusiguny wazdiiaula
diladsnsiadulatorndrusraumnentsnaanisioasmInaInLUUATUITLAY
AndnuaIzvesilausAUAMYBsTinYieu iR

1.6.2 fusznevgsiaieniunaninsivusy uaziialasansathnavesnsidely
aSailuusulssnagmdmsiemsnisnmauuuasuasiiieliaenadostumsdaduladoves
tfvieadieasinami

1.6.3 {Usgnougsiaifeatundnfasiguruausoisamsfnuadsilun
nsnafidenadestumiudiosmuasnouaussnsindulatoutinvioniiieigean

4 =

1.6.4 gnavlasesnsfinwifgiiuiamiagusy aansatnanisanyluaseiluly

v
av a4

Juwwmadituanmddeiineiteuandulsslevisionsfnuseoly
1.6.5 naveansiduluasstilunsadesdanuiiudiuyssaunenisnain n1s
A0E1ININAALUUATUNIT LavAnaNYYeiinauefuANdennfeIiuaALABINITLAL

(% 6 % v A

novauansanauladendniuriyuruvesfminfivalanuatnvieuie i

1.7 fgnumdnwiianig

nsviaailen vneds Mmafumaioinsiouvdeulaveriieruaynauuiuiy
viouflevnanng esAnsnsvieaisrvesanUsznvn@ (Ssnqu: World Tourism
Organization) fwuali3n msvieadieamnedansiunie neszezniannniy 40 Alawns
nthu Liegauszasdlunsiniouveenla (Wikipedia, 2014)

Jvdafiwaylan vnefs Sminfiogmaniamionsuasvidoniananineuuues

Uszwmalneg Wudamianidedesdusuiiswiswneindrdguiaiseslsemeling Wasain

o
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TANUIAIUNIIEITUIR Tkradlusaumnause IR ansiazAauNuIaulananokis SIu99
flanmglennadulugieggrun wasAauTausssuniswand aussndionanyalanizen
(pefnsUsSMsdITIminfiwaglan, 2557)

UnYiaNgIiNeYIR (Foreign Tourists) Muede YaRANNEYIRTILAUNINGITmin
fivaflanvasuszindlvaiieviouismsoindeudunstinsameanuadasle waziiliun
P - = P
WinUsznauadnusersnule

nsanaulada (Buying Decision) wsnefis N1sAaNTUIUsEIUNAYIEDNLAY
Juslnanvzdenasidudilansdudmilaiionisdndulaedely (Wyside ndlsas, 2551)
nsanaulagelunsfnuasell fwanetia nmsdndulatondniariyuvuesinvieuied
| a Y PN vee A A oA & a o I3 ~ Ny A a
iR Tnginvieaiienidangilaliedondendndariyuvununanniieaulne waziiniy
a G 2 & a o I3 & 2 ~ A v Yo
AL Nsiiendendnduiyurududnmadenvindisasisselalitiuyaainslugusy
wenan mntnvieaieninanuanUseivlalundndanigusundenaely dalusuian
Unviesfiereaenaniariyuruieidureshniievesiszan

Uadendnananisanaula (Factors Affecting Buying Decision) #ungfie &4
nszgulvtinvies e Adnauladendndusiyusuvseligendnduaigusy audadens 3
fu lanA @uUszaun1anN1snans Usenaumienaniug $1A1 399M19n153RI1Ne A1S
duaSUNTINAIAYARINITILAUINIT ANBAENIINIEAIN NTBUINNITIUNITIANTT N15FRENT
NIRNAIABUUATUIDT UTENBUMENagNSNISlaLm NagnsNMsaasunIsuIenagnsnIsuiey
lagyana NagNENITUsEYIEUITUS Naensn1snanlagnse wazAaNYMyYeEauduA
UsENauMmeAUIeie ANUWEIYy MNTeEnd ANAA

dauuszaun1an1Inatn (Marketing Mix) ¥1etis nguUe4iA38EaM19N15RA0 B9

gsnaldTamiulunIsununagns welussaingUssarnienisnain Ae NMInaUauel

£ o L3

ANUABINTTVRIEUILAA (BRGNS dnsnuuum, 2547, nih 110) dHuUszaunnsnann
(Marketing Mix) Tunsfinwiadal] famnefls nagnsvisnismaaiivsznoulude wansos
1A FoananIsiadviing msdaaiunsnaIn MsduaTuNIaIn Yaansailiuing
dnwagmsnmenn waznszurunslumsdansdadunsnanuluusasdanlo]
UsyAnsnn uaznsanguithuanelvinniaalasdseaziden feil

daulszaNNIeNIsAaIn AuNannnel (Marketing Mix in Terms Product) e
deiausunelnegsiaiiionouaussanudesnisuesgnailriswelelunanusifauoue
o19veivTelufisinuAld nanfumideseneuse Aud 13ns amnuAa aanwudl adng vie

yAAa NandusselessausEleniiinualuaenivegni Jrsinavilindniagiaiunse
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a 6w L4

eldl (@313500 13301, AT 1@3d5m1, 99913 Uneanlly wasU3ey dndanuw, 2546, wii
461) drulszauneniseananiunandaeilun1sinuassll Swuneis nanduriyuvuign

HanTURIEEUsENBUN1IUTENgUTRIU TamRaluusasyuvwasdminiivailanidu naenin

caa

iwdauTealnuan nddesnautie WWusy Wundaduanfidenuainians JULUUTeS

Handausiynvuiiauiuady aiew diauls Jussadueinlianvasainlunisnnniwasns
SN uaskandariuyuiiiendnuaiuandenityaviesdu eusndarudulne

g7} q

daulszaunI1enIsaatn #1us1An (Marketing Mix in Terms of Price) snggs

[ 1

AAHERT e lugUAIRY T1nludiulszaunianisnaindiiaesiiinuundnein

a % I3 ¥ k% o (3

wandnu smduduruuegnen JuilnaaziSeuiieussninuamdndaiiusan
NandariuiauAanITafeniiianisdndulagenisdenisnisdsiaenadients
FlesvilansevangIssuiunle (F155as wassminazane, 2546, v 461) Ineluns
Anwideasall s1a0 e nsssyTawandasigsuliegsdnauiasdunaiiulaieg
FIANVDINANNUIYUBULANIUADARNDIVUIAVDINANTUNYUTU NITRAININTIUALLDEAVDS
HandusiguruiiaudauLarinvieaelausadIsEAdu livaeds Wy Ruan
v a < 1%
UAILATAR LUUAY
d2UUszZaun19N1TAANA AIUYDININIINAINRUIY (Marketing Mix in Terms
Place) unefis WWufanssunisuinansiaueininunlioendnaindnuneg Tudulszaud
laildnunedaaniznisiansanaaiundmiigegraien widunisiansaninagdmiiesnnu
AUNa1eE1els warlinsindoudredumednls dulunsindndadioangnaintvaneg
(A375500 1S SPUwATALE, 2546, M1 461) Laglun1SANYIITEATIN T9N19N1TINTINUNEY
nehs NMsdantihiudielyindndusiogadiuladnauiindndunious dmsudmungliun
Y ~ | A = Y] A a & v & 4 P v v
Unviaaied Wy vensedn Unsintudunu Aunnelusiuainiewing @eanauisnay
tnvisaigiaunsamFendniariguvulamuiudmieveinaiu ey wenainmi
Fuludminfivalan
dauUszaun1nNIsaIn AuN1saREsNnN1InaIa (Marketing Mix in Terms

Promotion) vanedis nsAnsedeasseniegiminelaraaadmneingundndo
lnedinguszasanazuidsnans viietnpliiiaviruni wasnginssuniste (@3rssa
@3seuazany, 2546, 11 461) Tun1sAnwiAsalinisduasunisnane uunene nandun

Qll o a % QIJ d‘ 1 CY a Y Ly 1 d‘ :’1
guyuniLaueelinsdnlusiudunvainvate 1wy adasaundniinuinvesiemslunss

1Y

WSNATOAUAT N1SWaNFUAT LudY Tduanly 5 Wesidusdiutinvieanedanalennadou
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Forlnuan $1uu 10 ndestuly Snslewanshuuidnihdienddnreaiiederiinuaed
nsUsznduiulasnmswanusiuiuidunudanguiiquiliduinufulinvesilen
drulszaumnensnann §uyaaInsiliuinis (Marketing Mix in Terms People)
vneis yananslunssifussiayamnsiiiufeulvédalunsaireanufianelavien
AAN1sEaRsUNITUINSIINGNAT (F3I9508 Lessmluazaniy, 2546, vt 461) Tun1sfnw
adsil yaansllsiuinas vuneds niinavesiudminendnfaraualfuinsfenuby
uéhmdala gam uazufing Wudnisinvesiisregnaminiiiondu Sanuanunsolunis
domsiunwsinguuagiinrulunismeutednoiuuazde asdvlfegadnian
daulszaun1In1snaIn AUENYMENINIEAIN (Marketing Mix in Terms
Physical Evidence) #iuneds dnwaiznianenin wiedsdidmuiiveasiuld (Physical
Evidence) gsfausnissndusemenanuadisnmuninlagsin Usenousiig anmnanienn

AanAranusauauiiule anwUEN 1IN MNgNAANLTNelY SITENIAIMLKINTT

a

G
Uimstiusznaumsanansodamanieusulslidituld uazanuudanlmivasan g
meamiuanmslunngliinisedu nanfednuagimsvioynanniwiignianunse
soufurFedudaldnngliuing dammndududnuusmenonmiiansnadamiudis
welagunsuinisliuigndn @resa weidniuasane, 2506, wih 461) lumsnwinsll
dnwarneneniw vineds Sudiordadusigusuivinies WiFl vlitinvesiield
Fulatanisinveuaveaitinnsgiu dnnsmnussnely - neuenuimitansnuuay
wifnaurevesiudmiondafusivuruisiniesenieauuiifuendnuaindndes
flulas

A2UUTZANNIINITAANN ATUNTZUIUNITIUNITIANTT (Marketing Mix in Terms
Process) vl nszuaunsliuinig Wedsueunuamlunislrinsiugnanlisns
Useriula uagiiusedvanin srudedesiasen1sufun (@35 wasniiasane, 2546, N
a61) Tumsfinwadsil nszuaunislunisdnms wanefls Sudwaonn ol
nszvIuNIdBonar i1 Ruiiazmnuarsanida fnsuinistnvieadienneumsuny
wan Sy Wy msliinvieadivaldmaasslindnfausivuvuy 1Judu dnssuiunisdans
Iﬁﬁﬂ%mﬂmmamﬁmsﬁﬁmuﬁm‘]’wmauu%’u'mLﬁmwaﬁiamméfaqmwaqqﬂé"}LLazﬁmi
UINMInInsne Ly nsfuRu-wasudud [Hudu

NM58REITVNINITAAIAUUUATUINDT (Integrated Marketing Communication: IMC)
yneie nTEUUMITRIMIRALUIUNUM SR s snaaifeslinisgslavaresuiuuiv

naununeegesiailios wWivneg IMC Ao Msfisfsasanginssuvesngud gl
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ADAAADINUAINUADINITVRINANN IAENISNINTUNITNSERANINIIAUAT (Brand Contracts)

A g vy o YV a Y o o ) % 1Y A o a v av
eliuslaadmunglasdindudnasiiludanus anudunewasanuweliuludumeie
Togvenileds IMC Wwisnsiugiulunisdrsiansyuiunishindedeansivdsurnasiiy
e (1T 2edue, 2540, ni 28-29) Tiksealanienisnainiasnenissus aieany
Wnla wazadamseeniuseningsianugusina Fausenaumediud1fyfe nagnsnis
layan NANSNITANETUNITVIY NagnsNIsuelagyana Nagnsn1sUsEdNTus nagns
N139A1ALALATY

¢ L. = vy | a | |

nagnsnislawan (Advertising) Mgl n1slddeUszinnegianunsadauuians
TWgisuansliegranianiglussezandusinsuinudeniasu suldun nsvied wilsdefiun
a a = a v ! 14 v ¢ ! (% [ P
ngingasuazdoanizia towa Thelavannaiwds Wusths uwiwiu Wawes (a3
U, 2547) lun1sAnwiasall nagnsnislavan vaneis Sudmiiendnieivayull
nsdnauendnfaiiuthudeulmmuanuiviesiies Insuausndndueiiiude
Taveiamuanuiviesied Inisdnaueninduainiutredesaasisagauaniun
viouied InsiiauendnduiuwiuiukizinsiesneIvesimin

NagNSN3aLLEIUNITVUY (Sales Promotion) Maedla iATedlaTveyy \anseauy
TAAnNsTenseuenansiue wiadudngdlaninauafiveiuiinszsuniienuueddn

° | N Y a v a 1 A 9 va AR
nhevsegusinanugarie Tnelgnsmaneielnianisugluiuiiviula (Belch & Belch,
2001, p.11) WiawnIosdlonsziuanusisansdildaduayunislavan wasnisuelagld
winuYe (Etzel, Walker & Stanton, 2001, p.11) #sanunsanseauaddaula viliianis
naaesld vsensdelaggnAaugavnevisounnaauy ugesamnienisindiniielunsinm
AT NAENSNITANETUNITVIY YD Sudmhendndaigususuivan unviaaiedIn
drAgludwmianivalan wanaussduanldidivuanuivieaieinne lalusiadfivy uan

uo’d’o

win sty dududiegsunanaaediiuiviiu mendienneutieduiuigii
viusvieigalar UTEnhiThivinunvieafisaiinsuanudnsariqusuduvesiisyan 1wy
nontinniulne 1Wusu

nagnsmsvelagyaaa (Personal Selling) vaneils JULuUMSAnsodoansands
asludsifurnanslanss enaBenindunsindedeansszuinsyana fdsinasas
aansnfudiazUsziliunaangSutnansléviuil msuelaewinseiodudofidifiyuin
(3 2¥um, 2547) Tunsnuadeldl nagnsnisnelasyana mneds winmueingg
wuzihtoyavemansusivuruin Wundnsasiindslasyanaluvioaiu dnsiauely

UnvisunemaaosBuuaslindnduriyusu noudnduladendndusiyuvy S1udmue
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HARSIgUYLIN TN UUS T SlE UM EHEnSMIIgNYUUUTT SN TnviaaWe)
papanvieaieIwazuiulswstluimisiivalanuaglidnninnudiliaueuis
HansdueTlulsusuinvieuiewdin (Taldzinouananinduaiuasuenansioue)

nagnsNsUsEYIENRUS (Public Relation) vinefis nsUsswduius N3

'
=

Ansiodeansuatesinisiungusineinansenuseanudnsavetosinshiinvsludue
Uadenisudn foeviuvsegnan Ineilingusvasdiveasavinuai Aue wazn nanualig
] ¢ N A o« I o a - =t ~ Y a
AovsAn1suseNanin nasnsulunislvauslusedasomils vsunludetinnainly
Sedlaisoants (1&F 2eduaen, 2547) lun1sAnwinsall nagnsnisuseduiug vaned
Fwdwhendnduriguyuinsiiveyaynasvewaniagiiuinies dnsiideya
YansveanduHuYednsvimialarewisedy WrTwatuayunsiananssuly
WIANIARN9Y LU densus asensens lusulasuenmanassdinmalvayuianssuves
usEnhsuar e dundiumesudndusigu gy
AaANwMzYaIgULEuaaUAD (Presenter’s Characteristics) vianefis 1uanuasgly
mMstngs 9la visenseiuliuaranaainzdugnAnfannudeanisiosenuludum
U3N13 vivenuAnvesnu tngasaniunisineyanavselifiniy udidmaliinnisdedud
W3aU3Ns viserensulunuAntug fuieiazlasunalszlesininisd (Usses Snude,
2555) FaUsgnaumedd1fyfe AudYene ANUTEIYNIY AVUTRERNE LarauRge
= . . = wa & a Y a A o
AMUUNIBAD (Reliability) MU1809 AMENUATDINUNIUIIENUIYINUAULTDUU
1% o 4 a wvay ¥ g o & (5% v <
waglindalunsyihnuiseslfialadunadisalaelidemivay nanufeEunsness
umuivuaawazussaidmunenuiidenisls el d9igae, 2551 lunisdnw
ATl AHWeie viinede ulaueduminiiug Anuatnsalusestoyananduaiyuu
Juegned fnshidoyandndnriusuungnAuuunsdlunsan lifiuaswisenimangsia
a = a £ a o '3 A & LY XY [% o va
wnuiuly dimseSuedeyandndusiyuruniiulagduliivanmuasiusiinuaudives
ingaunldlunsudandndueiguyuinigesddeyanisAnuide
AMUTEIYRY (Expertise) nungianisuansmnuaula nmsinauauslnag Tu
= 4 A v = a = | =
aveAnvemuviseiieItes nMsianuihiinnisuazmaluladini luanvednvesmuy
o Y a ] =X 1 % Y a wa v dl =
anansaaug Ingnisvisewmaluladlilg uuiuldiunisudanihngmunis nsdnw
Wanauesliliauikazanudernglununniu vduddnuazinied el
(Ywenna waety, 2554) lunisfinwiasell Anudeaniy vineds futawedudlaansnnis

nansueiguruegInaoAal 1Y nsndanentdainnszavan Wudu Ianudnandsly

TUNDUNTEUIUNMIHARSUIguTULazanTanauAnuldlagazBeadlognAaeuniu |
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Aautd Wunseusu mnnsiniedudmiendasurigusuiivesainetowaziidiee
wihendmsuypainsieunisimasesnisiluiseusuaniieusunutaziiunsineusy
I~ v Qllal ¥ = U Q‘I ¥ ) 1 a [ '3 a & a d‘

nslutinneid wieuiilususesainnisinesudmihenindusiguyuiivesnfnsete
wazfithefanianusvaninduyrainsfiniunisinausy
AMUYRNY (Integrity) nunads AauantAndAgyegnBveminuIIeNvzfaailse
yngAu ANuTednduaIntinauvieazihundinnulindarilivneuseudisdesnisaum
anANmy winnueNfdednudedndadse danuasdadegndn sefanisuazsonuies
NSNBUANINNYBINARBINBUMIEANATIA kaznsalunsan axilvgnAninAy
Tindlawazifinanudesiu uasnu d1swge, 2551) lun1sAinwiasall aAnudedng nunsds
Aunauedudusseneieneazidenvemaniurifasinuenuduasa lasnwaiudygyri
agliuinisiugnen lnenisaseauiisnely wazanuiulalidugnanndeninsioue
Y P v Y, vy v v Y a 1Y a o & Y
Ui aunnesulatatheusenialiviisu iusnsdasensuansdausiguuule
gniies MusIEN1sTsERuARanduskazlisuEwmauwuanmsliuInsTuyntunauun
tnvisadien wu nseeumauvsewn Taiutnesiiellunniuneu
= . O = '3 a a = & I3 Y]
AUARA (Affinity) visneds wewan1ersualiazdaninadudunsassAlanizi
Yamuazdodinvesnisusmsuuuiidiusmdsnldidunaneanududavesnisuimsau
a1 ' - ) A I3 | | a =
Nsildiusan Ae 1) dnvagnsdeansiuesdnisuasseninsyanaliivangay 2) ngAnssuvse
wssgslaraumnaliiidasianisiidrusin 3) gurddaw (ude Inaasan, 2553) Tun1sAinwiass
1 Aufsga vuneds gunaueduaiinisieususinsiniceanugainasutien In15ly
et latelasAsevimsuseneuiinnumangay Innunseiesesuluns

a o v a

Tiusnsuasiiosended wansannududinsiugndn



UNN 2

a = av o4 v
HUIAN NEWLLASITUIYNINGIVB

Tun1sAnwdadedIuyseaun19nIseans N1SARa1SNISIAIALUUATUINAT LAY

[y

Andnuurvesinaueduiiifinarensdndulatondnfusiuruvesinveileasmily
Fwtafivalan fAnwildAnwuumenuda ngul weemmdfeiiedeafoduiugnilunis
2.1 wwRnuaznauiieIfuduYsTaunIIn1sman
2.2 WnARLAENa B REITUNSADANINTNAIALUUATUINS
2.3 mnAnfefiunudnvuzve st Lauedu
2.4 wnfauagvguiiistunsdadulaterosgndn
2.5 foyausziRuazuvamionfieivesiminfivalan

2.6 VaUANYINUNANA UNYUYU

Y 9

a v

2.7 N8N8

2.1 wurAnuazvgufifeafudiuuszaunianimain (Marketing Mix)

drunaynansann (Marketing Mix) mnefia nguvedaiasilensnisnain dagina
Tosufdunsnaununagns Weliussainguszasdniinisnain fle nsnouaussy
ABINTVBIEUTLNA (0AA5 SRV, 2547, i 110)

2.1.1 duwdndnei (Product)

WAns0e! (Product) nandusiuazuinig mnefs Asiiauenelnegsiaiiienevaues
AudpsnsvegnAnlvfianellundndusiniauene e19aziivielaidmnuild waniamids
Usgnause Aud U3 udn anudl esdns vieyana nandusieslessauselevidl
AauAluEER1veIaNAT JeReiinavilindndugianunsavisld nsmruanagnsa
wAnSfuiFesilaistladeseluil

1.1 AMUUANF1YBINENNNN (Product Differentiation) #38AULANAINNIINIT
wU9Tu (Competitive Differentiation)

1.2 23AUsENoU (ANENUR) veanansiaul (Product Component) 1 Uselewl

¥

WUFIU AN N1TUTTANNI ATIFUAT wazdUY)

*9 9
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1.3 MIAvUARUMUaEERA 8 (Product Positioning) lUN1500NLUUKER T3
Uitilauanaiuisfiuandng uazilnaailudslavesgnanitivne (@nssa @35l uay
ARy, 2546, TN 461)

2.1.2 1us1A1 (Price)

59 (Price) manefis AuAmanfaslugufitu sadududszaumanisnaindd
aesiiintuindnnudniust medusuuresgnd fuslnrsiuiouiieussnintenmen
wanfausitusnan sdnsasituieueigaininaiagiliAamsdaduladensidenitnig
fasaeradenliislaisvimievansiBmiuild faasinisinussnviinisienenlog
Asanantadedy 3 Usenis laun

2.1 #unu S dunusiduilunstmuameyiliaeismsdneinessidun

2.2 1ANYD9AUUITY UazTIAUEFEUAMALNY ﬁﬂﬁﬁﬂagﬂﬁé}dﬂﬁﬂﬂﬂE’quiﬂ‘l?l.ﬂ’]i
e

2.3 musziiudnvariduendnuaivemanisivesgnildilumauyesnis
AAUATIAY ﬁﬂiﬁl,ﬁm'i%ﬂwséfaﬁmimazg:q‘ﬁqﬂmﬁ (A595504 vE55M warAy, 2546, Wi
461)

2.1.3 fUYIN1N15IAT MY (Place)

Fosn1msindiming (Place #3o Distribution) e Aanssunsisansdousin
fualfoongmanauimane uduusrauilildmnefaanznsfinsananiuiisimiog
og1afen wiidunsiarsanitegdmineriuaunansedils uaslimaindoudhedudegils
Faiulunsiwdndsioangmataitvine Ssusenoude 2 dw Teaunsadend du
Usvaslumsdadimine fail

3.1 doanansdndming vanefls nauvesantiu videyaraiimihiivideAanseu
Suavthudndasindkanludsuslaaniedld lududifunsfinsanringsie
wAnAueiuAuna1segsls namAeiasaniudumsiingnisidoudeanguantau
na1aludsgnen

3.2 NM3nTzFALA ey Anssuiduiiisatesiunadeutnesaudniil
Usinugndesludsamuiififesnisuasinanfivnnyan ludwdisusenoude msvuds ms
Wusnwauinelussinisgsnavesau wasluszuuremnisedduiuaznisaiun

AUAIAIRRT (ASI5500 LE55MU wazAy, 2546, wn 461)
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2.1.4 fMuMsALEIUN15AAIN (Promotion)
N1sdEsUN1IMaTIR (Promotion) nuNeis MsAndeFoasTenINETMELALAAN
::4' v a o e I gy sl Y Y Ya o a
Whmnengiiundndue lnelingUszarnazudsnas viednliiiaviaund uaz
NOANTIUNITT Faundndrvlssaunisduasunisnann fail
2.1.4.1 nslawan Wumshnsedearsuuuliliuana Tnerude uazy
guiiunTemsuasesdualdanglunislavanianssy

2.1.4.2 msvelagldyana Wun1sinmRodoansnen s UUmTYniNssning

Y a

funeuazgnéniifieunate

2.1.4.3 m3anasunse WueTesdienseduanusosnstoldaiiuayu
nslawanmsvelagliyana uaznsliin Ssemnsanszduannuaila measdld vive
ﬂﬁ%@IﬂEJQﬂﬁﬂ%mjﬂﬁ']ﬂ%%@ﬂuﬂaﬂﬂu%‘m‘l/ﬂﬂ PEIUTY NN UAN UIN WA FIuanUIUu
waznsuaetunITYg

2.1.4.4 M3l waznsusznduiiug nislinadunisiauseiiudn
Aenfududwideuimanuuldlliyana Tnsesdmsfiludvemanfurdulidondealide
Tag 9nmsiauetiiu daumsussoduiusidumnunerewildinnionliveswing

a1 (3

ietnnauanssugliinenufaviurieriruaffifsessinis szulainnsiiuindu

a1 1

dunilvsmsuszanduiug insgnmsliinidufenssufasduaiumnuduiussudsonds
Y
2.1.4.5 mavenss \unmshasedeasuuy 2 messwieddeuasde du

Fsithmsnanalddaasunansusilnenss wazaidiifnnsmevausdusiuiivilann
nanuazanuiiinsdeansanunsadifsld Useneushensviendnsdwi asmnelnsviad
Ingrenildefiunifiydalvituduilnansundudiofesnsde iosureswhegimiethgues
ndeluld 1usu FeteyailiFuannsain waghnauld @nsso ed¥m wagaue, 2546,
Wi 461)

2.1.5 fuyaansiliuins (People)

yaAa (People) manefls yanadotudussdusznouiidrdyuosmasiiugsia ey
Jeipafinisdmden msiineus wazmsgdle Welvanunsaasrsnuiionslalvurgnenle
uanFnavileguys firuanfaansoneuauswiognd faufAesisu dannuannsaluns
uiluilgyyn Snuszmsuilsvesssfiauinsie msaafduiusseninegnndudliuinisda

[ a o Ay o ca a Y a A = o v
Lﬂuuﬂaﬂﬂi‘sﬂ@ﬁlli‘l“}% UQﬂQJ‘W‘USVILﬂ@l’fmﬂﬂ'ﬁi%Uiﬂ’]ﬂJ@ﬂlﬁﬁ’]ﬂi%LUULQEJ‘IJi?Jﬁ’]ﬂQﬂUﬂ'ﬁ
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asepnuiisnalavsemiinniseausun1suINITaINgnAn (A58 @SR Lavane,
2546, wih 461)
2.1.6 AMuanwaENn1enIEnA (Physical Evidence)
dnwagvnanenm vizedsdisnuineudild (Physical Evidence) §3auinis
Pludemeneuadnnunimiaesiy Usznausig
2.1.6.1 amwmanenwiignnanansausadiuls ilfldimsulunisais
mnwanderufisnelalunislruinisfigndlasy
2.1.6.2 Enwaizmsmenmiignénlsieufiensls uEendn amusians
U3nmsgUsgnountsanansadnmavieuuURIEITULY Wy faussermanigluiuemig
seidvanas dafitsdmiugninfiazanauie uazmsdnaauiiielddmiunsliuinig
RERNY/FREH
2.1.6.3 amuuvanivivesanmnismeamiusnisluangliinissedu
WU NIANUAISERRNLUUULAzaNMIIRdeY agnslsfimnuynansuargunsalludnineu
fodussduszneunilwesdnuazmimenin nane dnuuzviieReyAinAMNgnA
anansnueaiuvsodudaldangltuinng Usznause dnwaiznisudanie LaTeausane
gunsaivideiniesilefiliuslovisunisussnduiug wardeidouvesnisussvduiudi
wansoondsarudiry tamadududnuusmnanionmilannsoaisnnufioveladu
N1sUSNstkAgnAn (@550 1@33n1 uazany, 2546, vt 461)
2.1.7 funszuun1siun1sianis (Process)
A3EUIUNT (Process) maneis nszurumsliuinig iodwounanmlunis
TusmsiuanAlasings Useiiula uaslivse@nsnm sudssesiedenisuigsiausnis
18y

9

' ]
a A

U nansdueifediliansadudeds daunssurunisiiuinisiadudnddguaziiu
ANULANA1DE1TALUTBLAE UAUNEN A DUN1EUBNARIAYTNNT NATIAR FaNgnAnae
lpsunngsiavsnisiufenszuiunisuazanud g lumsndnduanihundminuianel

(A375500 1&55M wavAy, 2546, Wi 461)

2.2 wuAnuazngufifeafunsieasn1snaALUUATUNDS
ANNEYDIN AR BABANTNINTNAIALUUYTANNT (Integrated Marketing
Communication: IMC)
Bovee, et al (1995, p.5 81¢lu @315504 1@33md, 2541 ) Iinanain nmshnsedeans

NNAINAIALUVUNALNEATY (Integrated Marketing Communication: IMC) 1889 A157
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Uitnilsannsanaunanunsieansnsnaiananeiniesiiotiiedsinansiientussdnsuay
wanAausilsegnsdaau Tnesinrndusuniduieriuwaziulagndn

w3 2¥un (2560, i 28-29) TiAumuneven1sdeansnisnann (Integrated
Marketing Communication) 318164 N3ULNTYBINMIRALUHUIILNTABANTNTRAN
fifedldnsaslavansguuuudunguitimaneeenssielilos e IMC A msfisjsaing
noAnssuvenguiimneliaenndesiuaudioinisueanain Inensiiansanisnisde
ansms1AuUAN (Brand Contracts) islifuslaadmangldiinaudiazinlugaug
mmﬁumaLLazmmL%aﬁuiuauﬁwﬁﬁdm?jﬁwﬁa &4 Integrated Marketing
Communication HuBnsiugnilunsdisanssuiunmsindedoastugiutmansiidu
Rl

MU ULIAMUAAYEINIIHDAIINITAAIALUUYTAUINNIS LLIANLAATEINTHDANS
NINAINLUUYTUINIT (Integrated Marketing Communication: IMC) MsAeasiieis
“msdoansmInaaLUUYIINNS” Wunagnsisnsdeasunlmiivaneniagsfaten
thinldfuegrsnianadieliddeuilaadmnelilfnnian lnoqgasjomnegsga fe
dioadanmmailnesiuveadud uns uaresdng SvaunsnaienmmatiBauanliAniy
Tulavesifuslnald Aazidunesdledffitisatiuayunusunisaainmsuisuaziduiiin
yoswonvIetsdssaninsiivlnvesssia deidedlufsnnudiislunsiamasugialae s
aIUTENANIE (L3 9dueumn, 2547)

2.2.1 unagnsn1slaean (Advertising)

nslaiwaun (Advertising) mneda nslddeussinndnag fausadniinanslug
fsuansldegahienelusseznandusiaifrudomasu sulsun nevied wisdedius
Inglnoasuazdeianizia liua telavannaruds lusiad wiuiu Wawes (e 299
NN, 2547)

2.2.2 fnunagnsn1sdaEIun15u1e (Sales Promotion)

NN3daE3UN13218 (Sale Promotion) Wuiasesilesvesdu Wienseduliannisie

visovendnsiae visodudsigslandquarfiewiinssdunisnumeldadmingvie
fuilanmuaaying TneflgasjamneifieliAanisugluiuiiviie (Belch & Belch, 2001, p.
11) vidalurdesilonszdurudoinisdeildafuayunslavan waznsuelagldninem
119 (Etzel, Walker & Stanton, 2001, p. 11) %ammsmisﬁummaﬂa MAANISNAaD

19 visemselaggnAauanyeviseyanadus Tureamenisindimving
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2.2.3 fnunagnsnisualaeyana (Personal Selling)

mM3velagniinauneg (Personal Selling) Manedis gULuUNSARADHRANTINKES
ansldudsuinanslaense Sendnlunisinsedeasseninsumna fdsinlansazaunsn
o v a Yo i Yo o o A @ A Ao o =
SuduarUszliunangsurnastaviui nsvelaendnauunededudendidaun (&S
UM, 2547)

2.2.4 fnunagnsn1sUsEvIduWuS (Public Relation)

NsUsEFURUS (Public Relation) N1sAnsiedeanvetIANISiUNGNR1eT 13

[ a

' °o & 3 [ 1d £ v Y =) 1 =
NANIENUFRBDAIMUAILIIVDIDIANIT vLiJ’J’H]%LU‘IJE{JfU']EJ{]"Uﬁ]EJﬂ’ﬁNaﬁ WOV UNTDRNAN Tnedl

TogusvanALiieadairunf Anude uaznmdnvaliifdessinsusenandd aaenau Ju

nstienuslusedasemils viieunluteranaaluseslasoamils (@3 1edumem, 2547)

2.3 uunAneafuguidnunzvasfiiauadudi (Presenter’s Characteristics)

AdnwzveIuLawedur (Presenter’s Characteristics) viungfis \udnwazlu
nsinga gdla vdonszduliiyaratimainazidugniiinanudeansvideseusulududn
U3ms viemuAnvasau TnsazsiiunsTreyanavisoliin uddsmaliianistedud
vi3euinis vieseuiuluauAntug fueftazldfunauselonininisd (Usses Shude,
2555) Fausznausieduddnie anudndede Anuiluimy anudednd LAZAILFNAR

2.3.1 #uanuindedo (Reliability)

mnadetie (Reliability) vineds AuasdAvesniinaumeiiuiedsdimandesu
wazlndlalunsiuidesujiiladunadisalalifosniuny nanusesaunsoasa
viumuimuanauarusgrvsnenuidensle adfmi e, 2551)

2.3.2 é’qum'mﬁ}mmzy, (Expertise)

ATy (Expertise) mnefis mIuansauaule msfnauauileig T
e dnvesmuiefiAeades nsiinrudlidvnnisuaseluladlin luavendnvesny
anansnthawd Inermsvsemaluladlein suldtunsufdanihiisionts msfnw
ﬂ'&ummmaﬂﬁﬁmmiuazmmLs?im%wslmmu’m%u Hiwddnuasdnisedieeiios
wazmsatuayunsinuveseuludussmsiiummdsmaluineinssusinag
(YwenA Laady, 2554)

2.3.3 §uanudednd (Integrity)

AUTedng (ntegrity) e @mamﬁaﬁﬁﬂﬁmaEJ'Nﬁwaqwﬁfﬂmmwﬁwéfmﬁﬁia

N9 AU ANUTedndveminuYgaziuFeulindavilvnnauseutisisanisaum
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Aoy A

auaumy winnuenfdednutedndadse danuasdadegndt sefanisuazsonuies
NINBUANNLYBIGNANRBINBUAIBANITNIA waznstlunsaun aevilvignAtinaany
Tindlawazifinanudeiu Walsny d1suge, 2551)

2.3.4 fUANAIAA (Affinity)

= _ = 4 a a = s o

ANURIAA (Affinity) Manedla maran19eTsuallayBnsnadadunsaissAanesi

Uaymuazdedninveanisuimsuwuuidiusvddlidunadennudiiaveansuimsnu
a ' = Y = 3 ' I a -

M3sdusu fie 1) dnwagnsdeasiussinmsiarseninayanalivisngay 2) ngRnssuvse

wsegdlasieypaalidibesiansildiusn 3) fuilym (Jude Inaagan, 2553)

2.4 uurRauaznguiieafunisiaduladavasgndn

aiua wiuads (2546) ndmi1 madeduladeussneudie 1) maldensaniug 2)
madenasaudn 3) madendune 4) nanfiviiniste 5) Yiinaniste 6) Heulunistissiu

Ay neans¥edad (2547) nanai Weduslnasudanszdusinag feannisuenuay
melusauilnesuineusiosmsdeduduazuints uasluianiuslnadeinaulatodudy
wazU3nstiu Tnefinszurumslunsmevausadiednauladedsd 1) nisdonssaud 2)
madeniudwiesurudining 3) Usinalunsie 4) atlunisde 5) Fmsdsviu
tinsnanmsdlanginssulumsindulatevesiuslnainiidnvaregdlaiietmunna
gnsmsmanmlmnzafunginssuesifuslnaunniign saudsnisdeasmsnisnaia

A Yearha (2550) ndin nsmevauesesiuilnanionisinauladeues
Auslnavaneds nsindulaludsziueingg laun nsidenndasduen madenasindasie
madendune madeninarluniste wesnsidenyuTualunisde

AavIae wawlau (Kotler & Lane, 2009) nani1 nssndulede Ao miﬁtﬁﬁim
fifiunstedsivesnslneguslnnonadumssndulages 5 dm léun nsdudi dune
U IR waIENTTTERY

4

2Aa8 9179ANA (2543, NN 160-166) lonakulfnnelItunszuIUnIsAnaulaves

9 9 9

1% (% (%
Y

Ar N PeduAtiuysenauluMmeTunauniieg viangtune HueasAeIHIuTUABum1aY

[%
o

ANNATY é’u%ﬁﬂﬂﬁmié’m%ﬂﬁa Fupoumardiionun 5 funou fnmdl 2.1 nszuaunis
Fodudunoufinsderitasintuuuiifien warfiRndesetuludnumuguslnnenaagsuiu
Aanssunie 5 duneu SudutuiiusiFennshiduianssiluuesih “umenuwensy
av” windlumsterdindu “Autns” fuslaadindruunsduneu viel fadudumeu wu T
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foumadeiiuguiifendesiunsseauurosiissneunsmaluladdusiy Jsznsusni
viauenITeRNkUULAzANvadagUTEnaUN sULauauAzn S BN un TN luS
UssiliufiBmndvdnavasmdniididnonmussmaluladiiintulyvesieh Usenisi
aosmnuatlvavesiusenauniskasniswsenaunioulussninnmaiauesg1aduy

A Yy o °o & Ql % A v &
‘1/1’1<1m’§‘1/lLﬂEJ’JleENﬂ‘IJmma’lL%‘ﬁ]“(JEJGLVlﬂIUIﬁEJIUEJWﬂG] "i]’]ﬂm@;&amﬂiqﬂﬂ’ﬂﬁdﬂigﬂ@Uﬂ’ﬁWﬂ

AMUMadaLarN1seBnwUUNUEUs lllidnSwasanisUseiunavaanaluladiay
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Anud s lunavdluauianianuisnAInnsailaluseauniamuseauYasnuradlua

YogUsEnauNsikanslusEnitnsiaus



Ui 3

A5n1satiun1sive

nsAnwaAfeFestladudulsraunianisnatn MIEeETNIIIAIALUUATUNIS
LLazqmé’ﬂwmmaaQ’ﬁﬂLauaﬁuﬁﬁﬁﬁwasiaﬂ’15@’1’@%141%%@mémﬁmﬁﬁqmmmﬁﬂﬁENLﬁ?f&l:;
sailudinfivalaniifinadomsinauladondnsusisuruvosinviondimeily
Foinfivnlan §ifeldsuiunsfinuniunfausidy dd

3.1 Uselnnuesnuing

3.2 U3g91n3 Nquieg1akayNsEuiiedis

3.3 iedosilefldlunsin

3.4 MIvpFoULA3asile

3.5 Bnsivsiusiudeya

3.6 adAMTlunTIATziteya

o/

3.1 USELNNUB99IUIY

Tun1539easstl JumsidelaUiuna (Quantitative Research Method) Tnedl
wuuasuauduaiesdislunisinusiunndeyaiiegidumdeiaaiainnsiivieyaniny
Aniu Jadudiuuszaunnenisnain N15E0aIN1SAAIAKUUATUNAT WATAMAN YT UDIY

Wnauedumiinasenisindulationdnsdueiyuruvesinvisangineniludminfivaglan

3.2 U593 NHUAT9E19UAZN1TENADEN9

3.2.1 Ysgu1ns

v A v ! dl

Usensililuniside Ae dnvieaiigsnaniidumavisangsludminiivalan

3.2.2 NGUA20E1S

1w 1 [y Y '

NANAIBE9ENTUINUIIY AD UNYIDWNYIANYIRMLAUNUNVIBNNEIUTINIR Ay

q

finmsyendndnaiyuvuludminfivalan Sdwudnvieaiisiludminiivalan d91mau

9

fa o a

tinvieaien 2,543,766 au (Audidendnsive, 2557) Fsdndudearimusvuieveinay
megfivangan lngnsldgnsves Yamane (1967) Aiszduannuiiesiu Sosag 95 uagen
ANUARIARGRUNSEAUToYay 5 {idelauseanauunniiet1e (Sample Size) 3MNN1TAII

[

&
JU
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n=N/1+N(e)

= 2,543,766/(1+ (2,543,766)0.0025)

= 400 AY

Tag  n = vundegieiiduanild
N = Snudnvieadlenivauen (ufd = 2,543,766 au)
e = AmnuARALAABUTIaz oL TULH

dimunszduamnaaeaBunAY 5% agldAn 0.05 Fsldvunanguiegisduiu
400 $39814

3.2.3 N3gUA7081

£
va o

Tumsideasell dideldnsdusmednsiilildmnuiiazidu (Non-probability

&

Sampling) Fadunisdusiraganlildvndnnisvesaanuinnziu Wewndunsidendny

'
ad a |

Mnngulamzianzas Ae ngusegiidutnvieafiswanaiidumanesieludmia
funylan uaziimstondnsusimurulufomindvalan ide3dldmuaiinisdadonndud
Tngld Bsdaidenuuuiigaussasdvielanizianzas (Purposive Selection) Fadunns
Anidonnauiegeifdnuaziamzianzasmuiiimuagadnuayly I dhvieadien
GmsmaﬁLauﬂmqmm’aqLﬁaﬂu%’wfﬂﬁwaﬂaﬂLLazﬁmi?gam%mﬁmeﬁﬁqmﬂu%’w%ﬁwaﬂaﬂ
Tnaifurumunninvieadieaiun WinafudmiondnSafigusunuuawieaiedlu
Fminfiwallan Ingli38nsdnidenuuuagain (Convenience Selection) nanfe Loy
fhegriidutinvesiiswaniiumanesieluimiadivalan idsazdnluaovan
o (Screening Question) il

“Hello, my name is ......... . I am a graduate student and working on the
independent study’s topic: factors affecting foreign tourists’ decision to buy Thai
community products in Phitsanulok province. Have you ever bought Thai community
products?” niinviesiiieIno Yes Fsiioindungusogsfifinaaunudiimualogns
Mgz Twenrusuiienninveaiisdlunsnseniuuasuanslagna1aii Could
you please fill out this questionnaire which takes a few minute? AN Q’i%’ﬂ%mﬂlﬁ

[y

NANAIBENTNNANAN YULAINA1IVIWUUADUNN FIUATUTIWIN 400 FIBE

3.3 1A9093N Y IUN1SIFY
3.3.1 YUMBUIUNITES19ATIUBN LTI UN15IAY

3.3.1.1 ANWWBNANT 191 ATIUITENNYIVINUAIUUTLAUNIINITHAN
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MsADANINIIANALULATUINT AndnuarTesiiaueAud warnsdaaulaterasgndn
dievhudunuimslunisaisuuvasunia

3.3.1.2 ahunseulnAnisiudiulsraunisnismain nsdeansnisnan
WUUATUINRT AENYalrveiiiiauedum LLazmiéfmﬁu%%aﬁumgﬂﬁwaaﬁfﬂvimLﬁafg
1@ ludaniniuaglan

3.3.1.3 aauuuasunumunsouuwIAnlunsite wazsthuuuaouai
fAfvatauluiaueronnnsgiivinyuarlVinssanndsiuau 3 viu aseaeumiugndes
waztiteveriuuruusuluAluwuuasunniligndeamunza

33.1.4 ﬁ’]LLuuaauawuﬁU%’uﬂqﬂLLﬁlﬁULLé’a Ievnisudakuuaauniuain
awilng 1unwdsngu Wielimeunuuasuamiianudilauaransoneunuuasuniy
Isigndesanysalinniigaudrishlunaaeunndesiuvesuuuasuauudailumeiang
Wil (Reliability) Tngnsuanuuuaouamifunguiegissuiu 60 4a wagihluviinig
Ansgimnanudesiuresuuuaeua ngliiimanddsyansusatinmesaseuunn
(Cronbach’s Alpha Coefficient) (@341 wawidfe, 2550)

3.3.1.5 dvvaeunuatuauysalluasunuiungusiiegnsdiuiu 400
ZPREAN

Tumsifeadeiindosflefldlumaifudoya Wuuuuaeuamaela (Close-
ended Questionnaire) $1uau 400 YwlasuUnTuiavan 3 daw lHud

dauil 1 deyaviluvesiounuuaoua

Huuvvasuauiediudeyavhluvesireuuuuasuau Insdnwazia

TMdennau Usznaumiemany 10 98 fil

M15N 3.1 fuUT sERuMTIndeya uazinaeinIsulanguAmey dmsudeyaniluves

HPRULUUABUNY
AuUs FTAUNITIN LNTINTISUUINEY
1. Gender Nominal 1 = Male

2 = Female

CRERRER)
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M159 3.1 (\10): U seAunsindeya wazinaeiniswusngudmsuteyaniluresneu

LUUdaauad
Uadn FTAUNTTIN NaTINITLUINGY

2. Homeland Nominal 1 = Asia
2 = Americas
3 = Africa
4 = Europe
5 = Others (please specify) ......

3. Agce Ordinal 1 = Under 20
2=21-25
3 =26-30
4 =131-35
5=36-40
6 =41-45
7= 46 -50
8 = Over 51

4. Education Ordinal 1 = Less than a bachelor’s degree
2 = A bachelor’s degree
3 = Higher than a bachelor’s degree

5. Occupation Nominal 1 = Student

2 = Business owners or self-employed
3 = Private company employee

4 = Government employee

5 = State enterprise employee

6 = Housewife or steward

7 = Others (please specify) ......

(MN51987D)
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M159 3.1 (\10): U seAunsindeya wazinaeiniswusngudmsuteyaniluresneu

bUUgaund

AU

STAUNISIN

naTINISUUINEY

6. Status

Nominal

1 = Single
2 = Married

3 = Divorce

7. Average monthly income

Ordinal

1 = Less than 1,001 USD
2 =1,001 - 1,300 USD

3 =1,301 - 1,600 USD

4 =1601- 1,900 USD
5=1,901 - 2,200 USD

6 = Over 2,200 USD

8. Duration of stay in

Thailand

Ordinal

1 = Less than a week

2 =1-2weeks

3 =3 -4 weeks

4 =5 -8 weeks
5=9-12 weeks

6 = More than 12 weeks

9. Companion

Nominal

1 = Travel alone

2 = Friends

3 = Family members

4 = Lover

5 = Group tour members

6 = Others (please specify) ......

10. Average expenditures of

this visiting Thailand trip

Ordinal

1 =501 - 1,000 USD

2 =1,001 - 1,500 USD

3 =1,501 - 2,000 USD

4 =2,001 - 2,500 USD
5=2,501 - 3,000 USD

6 = More than 3,000 USD
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daun 2 Jadeniinason1sandulationdniaeiyuvurasinyieaieimiaw i

Tudswiafivadlan lnednuarmaudunIsuanInuAniu 5 sEaU uanaldnwmsnem 3.2 -

3.4 Tpedl

AN3197 3.2: FauvesuUUdBUANEILT 2 Hadudiudszaunianisnan)

AN31971 3.3: MouvesuUUdeUANEILT 2 (Hadunsdeansnisraianuy
ATUAI)

P13737 3.4: AManuweaUvaBUANEIT 2 (Jadunudnvasvosiiaus
duAn)

dl o 1 dl L 1
$13199 3.2: AMDIUVBILUUEBUD UG IUN 2 (ﬂ%%ﬂﬁ?ﬂﬂiz’dﬂ%’]ﬂﬂ?imﬁﬁ@)

ADY FTAUNITIN

aunanne (Product)

1. There are various kinds of community products offering in Interval
the retail community shop.

2. The designs of community products are beautiful and Interval
attractive.
aunanue (Product)

3. The packages of community products are convenient for Interval
carry and storage.

4. Community products uniquely reflect local wisdom and Interval
conserve Thai identity.
#1us1A1 (Price)

5. Product prices are specified clearly and noticeable easily. Interval

6. Product prices are reasonable compared to the size. Interval

7. Product prices are identified in details. Interval

8. Customers can pay the money by cash or credit card. Interval

(m15195%i0)
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AN5199 3.2 (M) AU VBILUUABUNINEIUN 2 (Uadudrulsyaun1anisnain)

AU STAUNISIN

v 1 o o 1
ATULDINI9N15ANANUNY (Place)

9. Retail community shop displays community products at the Interval
storefront.
10. In the retail community shop, souvenirs and prepaid cards Interval

and so on are available for customers.
11. Retail community shop is spacious and comfortable. Interval
12. Customers can buy community products at the shops in Interval

the gas stations other than the community shop in Phitsanulok.

AUNTdLE3UNI3AAIA (Promotion)

13. Retail community shop has organized various promotional Interval
activities such as providing free subscription to tourists in the first
purchase and sgiving out free products etc. discounts, coupons, and
deals etc.

14. Retail community shop gives a discount of 5 per cent for Interval
customers who purchase dried bananas coated chocolate 10 boxes or

more.

Arun1saaLEIuNISAaIn (Promotion)

15. Retail community shop has campaigned through the tour Interval
agency that tourists buy the tour.

16. Retail community shop distributes the shop brochures in Interval

English at the tourist information center.

fuyaansitliiudnig (People)
17. Employees of the retail community shop service with smile, Interval

polite and friendly.

18. Employees of retail community shop serve all customers Interval
equally.

19. Employees of the retail community shop are able to speak Interval
English.

20. Employees of the retail community shop knows about Interval

products and be able to answer the customers’ inquiries clearly.

(MN519317D)
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AN5199 3.2 (M) AU VBILUUABUNINEIUN 2 (Uadudrulsyaun1anisnain)

AU STAUNISIN

AUANEBUZNIIN1BAN (Physical Evidence)

21. Retail community shop has free WIFI. Interval

22. Retail community shop is clean. Interval

23. Interior and exterior retail community shop is decorative Interval
beautifully.

24. Sales at retail community shop wear the unique uniform Interval

made with local fabrics.

ATUNTZUUN15TUN159ANTS (Process)

25. Buying and payment process at the retail community shop Interval
is quick and convenient.

26. Retail community shop provides pre-sales service such as Interval

allow customers to try out the products.

AruN1saaLEIUN1SAAaA (Promotion)

15. Retail community shop has campaigned through the tour Interval
agency that tourists buy the tour.

16. Retail community shop distributes the shop brochures in Interval

English at the tourist information center.

Fuyaansiliuinig (People)
17. Employees of the retail community shop service with smile, Interval

polite and friendly.

18. Employees of retail community shop serve all customers Interval
equally.

19. Employees of the retail community shop are able to speak Interval
English.

20. Employees of the retail community shop knows about Interval

products and be able to answer the customers’ inquiries clearly.

CRERETN))
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AN5199 3.2 (M) AU VBILUUABUNINEIUN 2 (Uadudrulsyaun1anisnain)

AN STAUNISIN

AUANEBUZNIIN1BAN (Physical Evidence)

21. Retail community shop has free WIFI. Interval

22. Retail community shop is clean. Interval

23. Interior and exterior retail community shop is decorative Interval
beautifully.

24. Sales at retail community shop wear the unique uniform Interval

made with local fabrics.

ATUNTZUUN15TUN159ANTS (Process)

25. Buying and payment process at the retail community shop Interval
is quick and convenient.

26. Retail community shop provides pre-sales service such as Interval

allow customers to try out the products.

AUNITUIUNISTUNIIANTT (Process)

27. Retail community shop has organized a number of Interval
community products distributed on the shelves to meet the needs of
customers.

28. Retail community shop provides after-sales service such as Interval

return or change service, etc.
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A19199 3.3: AIRINTRILUUARUANEIUT 2 (YAdun15E081IN1TRaIALUUATUINRT)

A0Y FTAUNITIN

dunagnsnislawan (Advertising)

29. Retail community shop advertises its products through a Interval
motion LED screen at the tourist attractions.

30. Retail community shop advertises its products through Interval
billboards at the tourist attractions.

31. Retail community shop advertises its products on the Interval
public transportations at the tourist attractions.

32. Retail community shop advertises its products via the Interval
tourism leaflets.
Aunagnsn1saaEsNNI5v1e (Sales Promotion)

33. Retail community shop with the tourist destinations in Interval
Phitsanulok give out the discount coupons to visit the attractions at a
special price.

34. Retail community shop gives out the sample size of Interval
community products.
funagnsnsdaeE3unIsue (Sales Promotion)

35. Retail community shop has the tour company to distribute Interval
its products such as dried banana with honey to the customers.

36. Travel tour company distributes the community products Interval
such as clay flowers as a souvenir.
dunagnsnisutelasyaaa (Personal Selling)

37. Sale persons introduce that the community products were Interval
manufactured by local people.

38. Sale persons offer the customers to taste the products for Interval
buying decision.

39. Retail community shop has partnered with a tour company Interval
offering its community products on the foreign tourists’ coaches.

40. Retail community shop has partnered with hotels in Interval

Phitsanulok offering its community products to tourists staying in the

hotels.

CRERETN))
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A15199 3.3 (510) : ANDINVBILUUAD U ILEIUN 2 (U298N1TERA1TNITHAIALUUATUINAT)

AN STAUNISIN

ATUNAENSNTUTEYIFUNUS (Public Relation)

41. Retail community shop uses the tour guides to distribute its Interval
product information.

42. Retail community shop broadcast its product information Interval
through the local cable television channels.

43. Retail community shop sponsors both the tour companies Interval
and the community’s events in organizing Songkran and Loy Krathong
Festival.

44. Retail community shop provides a tour guide as the Interval

product presenter.

M1599 3.4: MauvesiuuasuaNdun 2 (Uadenuanvauzveuiiauaiuen)

AN FLAUNITIA

fruauUeiia (Reliability)

45. Product presenters have the knowledge on the community Interval
product.

46. Product presenters faithfully give the product information to the Interval
customers.

47. Product presenters give the updated product information to the Interval
customers.

48. Product presenters explain the product features with reference Interval
data from the study.
fruAuEYy (Expertise)

49. Product presenters can demonstrate how to make paper Interval
flowers.

50. Product presenters know about the products’ manufacturing Interval

process and are able to answer the customers’ inquiries.

51. Product presenters who are qualified and voted as the best Interval
presenter of the month will have a sign on the chest.

52. Product presenters are trained to offer products indicating by Interval

the labels on their chests and the store’s name lists.

CRERN0))



67

M15NN 3.4 (\i0) : AanuveskuUaRUINEILN 2 (Uduandnuurvewriaueduni)

AaY FTAUNITIN
fruanudednd (Interity)
53. Product presenters describe the details of product with Interval
facts.
54. Product presenters have maintained its pledge declaring on Interval

the board that they serve customers by creating satisfaction.
55. Product presenters help the customers in picking the Interval

products.

fuAUGadnd (Integrity)

56. Product presenters deny tips for the service such as Interval

answering the questions or helping the customers, etc.

ATUANANAA (Affinity)

57. Product presenters welcome the customer by paying Interval
respects humbly.

58. Product presenters speak clearly and easy to understand Interval
with proper gestures.

59. Product presenters are eager to offer the service. Interval

60. Product presenters are courteous and friendly. Interval

Tnefinaministdazuulugiui funasiauuu Likert Scale MnAzLUY 1-5 (1299109
seduay 1) Inousiazseiuazuuuia sl
5 yaefa Lﬁuﬁwmnﬁqm
4 Mg WU EIn
3 Mg Wiusmeumunang
2 Mg Wiumeley

1 vinedls Wumetesdian
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lngmsieszvimanadsiasdindenuunnsgiu Wednwseduanudadiuiise

Jadenilinasonisindulatondniriyuvurasinyieaiediewid fIdemvuaneinIsLla

AMUNLNY INNITATLIUDUATNIATUN DN MALLUULRAsdmSULYluNswUanuLne

IngldansnisAuindsil 33n gow, 2550, 270)
Lmuﬂ"]muqmmﬁﬁflmmé’ummﬂ%’mziéfﬂ'ﬁqﬁ
=5-1/5

= 0.80

v = L4 a & aa v aa 1 v a &
faly AzdinaminisulannurneanuAniundsetadeninanenisendulade

nanAuiLTuasinviaaliewd Tneulananaladevenaslade o

Aade 1.00 - 1.80 ulannu snadensindulatian
Aade 1.81 - 2.60 wlamuin Suasenisinaulatos
Aede 2.61 - 3.40 wanud Suasenisindulauiunans
ARy 3.41 - 4.20 waau Sinasenisinaulaun

ALade 4.21 - 5.00 wanudl dnadensdndulauinian

£
a

N

dauil 3 mydndulatendndueiyuruvesinvieungidludwminivalan lny

[ o [ a =3 U Y v =
ANWULADNULTUNITHEAIANUAALAY 5 SEAU meﬂmmmmw 3.5

dl o ! dl U U a d’l’ a U L3
$13199 3.5: AMDIUVDILUUEBUDIUGIUN 3 (ﬁf\m*aﬂﬁmaﬂwamamm%ﬁmuﬁam

tnvioafieasinaf)
ADY FZAUNITIN

Jadennsinduladendniusiyuvuvasinvieafiamsvdludmia
weaylan

61. In the near future, you are likely to buy community Interval
products as souvenirs or for your friends /family.

62. You proud to buy community products of Thai Interval
workmanship.

63. Buying community products is another way to help and Interval
generate income for local people.

64. If you are impressed with the initial buying of community Interval

products, you will consider the repurchasing in the future.
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Taediinaenisiinzsuuludiud Ju1nsinwuu Likert Scale annAghkuy 1-5 (1299114

SEAUaY 1) INgLAaYSEAUALLUULANUAUNUAIT
sEAUAzIUY 1 Manedia Wiumeleefian
U = =3 ¥ v
SYAUATLUY 2 BUNYDY LAUMIEUDY
SEFUALMUIY 3 MDA WUAI8ULNAT

JLAUATUUY 4 R Lﬁué’wma

FEAUAZKUY 5 NUNETa LUGENINTIER

lnenmslasisimAedewardrundsauunnnsgiu iefnwinisdnduladendndue

guyuvesinvisaigsdludminivalan fIdeivuninaeiniswlannuming 91013

AudunIaatuiemtsrzkuutsdniuldlunisularnumnelagldgnsnisauiu

v
v

el (3m gou, 2550, min 270)
LIUAIANARTNITANUINEUATNIATUIL LAAAIT
=5-1/5

= 0.80

AT AENUINTLUaANNINEYRY WinNan1sAnaUlaTeNan Ty sUYes
Unvisaiigaisndludminivalan lneudanaainaadevesuiasUade lons
ARAY 1.00 - 1.80 wlamud dnasensandulatiesnian

ARAY 1.81 - 2.60 wilanuln dnasensindulatee

]
I a

ANRAY 2.61 - 3.40 wUaAuI Tnasensdnaulauiunana

'
1 =

ANRAY 3.41 - 4.20 waaui dnaden1sdndulanin

'
' al

ALRAY 4.21 - 5.00 wanud dxasonsandulauniian

[ 7

U A vaw Yo I3 Y] A vy
YUY E‘JJ'JQIEJIWV]']ﬂqiLLﬂaLLUUﬁ@UﬂWN@UWﬂﬂWUWIV}EJLﬂUﬂ']U']ENﬂQH LW@IWE\JW@‘U

wuugeunuilanudlakazaunsanauluvdeunulagniesauysalinigauaTnily

NAFDUAMUTOLUTDIUUFD UM

3.4 N1SNAFBULASD9D

3.4.1 M3ATIVEBUANNAT (Validity) fIdelstnavenuuaeunuilaasnetuse
91913 INUINILALENTIAIANONTIVADUAIIUATUN IULALAIUADAAR DIVB LD

(Content Validity) veauuugeunungaiuisesnasfine Jemsanu

NITULULEDUAN LA
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- Aadua Winves Usesunguianviagususmigiiinrnadiuringns shuavingng e
WU Sariniwailan

- AesI sedles Usssunguiauiaguaunseilidnaurin siualuidies newled
wwailan Jamiafivalan

- AURTINT WATINTAUS 1I1VBIUTEN NAIE 63 FIINT FIUAUINTEYN BHNDUNNTEYY

9 9

[ v a

Jaminfiwadlan
3.4.2 M3ATIIEBUAMULIES (Reliability) {3sulfinuvaeuanylunnaay el
wilangneuiuvasuauvziinnudilansaiu uazneumanulanuainuluazmnds
sdemauiimuiismneada Bnmeseunsyinlaenismaaeshuuudeuad v
foyanninvieaiivrinsnafidumeamiondisludmiafivalan $1uu 60 fegna
wdntu Selnswienuifiowesuvaeuaulngldadnnasfinnsananaduuszansuea
#wesAsELUIA (Cronbach’s Alpha Coefficient) vasranslundazdnu Falsoazdends

AN519% 3.6

A15199 3.6: ANFUUTEENDLOANNIUBIATOUUIATBILUUAB UM

o/

ANFUUSEaNSHRanIYRIATAULNA

Jady . nguneaes GGHITPBERE
) )

(n = 60) (n = 400)
1. daudszaunianisnang 28 0.959 28 0.958
1.1 dunansaen (Product) 4 0.814 4 0.808
1.2 1us1A1 (Price) 4 0.829 4 0.827
1.3 AUt en1sIndnmiig (Place) 4 0.777 4 0.773
1.4 funsdsa@sunisnann (Promotion) 4 0.722 i 0.719
1.5 uypainsilviuinis (People) 4 0.768 4 0.763
1.6 fuanNwUENIN18AN (Physical 4 0.831 4 0.827

Evidence)

1.7 uUnTEUIUNITIUNITIANTS (Process) 4 0.773 4 0.765

(MN5193170)
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AN5199 3.6 (MD): ANFNUSLENSLEANIVDIATOUUIAYBALUUFBUNN

[

ANFNUSZANSHRAaNIYRIATAUUNA

Jady . nguneaes GGHITeBERE
4o 4o
(n = 60) (n = 400)
2. N5HBETNITAAIAUUUATUINDT 16 0.934 16 0.930
2.1 sunagnsnislawan (Advertising) 4 0.757 4 0.744
2.2 PUNaENsNITALETUNITYIE (Sales 4 0.803 4 0.796
Promotion)
2.3 munagnsnisuglagyana (Personal 4 0.805 4 0.801
Selling)
2.4 uNaensnIsUTEIduRuS (Public 4 0.719 4 0.707
Relation)
3. AuAnYULYaILEUaTEUA 16 0.945 16 0.942
3.1 frupuindede (Reliability) 4 0.788 4 0.783
3.2 fuAMUEEIYY (Expertise) i 0.885 i 0.881
3.3 frupudedng (ntegrity) i 0.775 i 0.768
3.4 AUANUAIYA (Affinity) 4 0.773 4 0.767
a. mavinAulatfondnsiusiguvy 4 0.703 4 0.700
AAALTRsiuTY 64 0.980 64 0.979

PNNaEINITINTNAEIUTEANSWEaTTasATaNUIA (Q) HA19EEnIN 0 < O <
1 AIAMILTRNUAINS U USELANAN99) Tas Nunnally (1978) ta@uain

[y

A1 A 11NNUAZININY 0.7 dmTUILI8LBId1979 (Exploratory Research)

A1 A 11NNIagYINiU 0.8 é’m%’mm‘i%’aﬁugm (Basic Research)

A1 A WINNILazinAy 0.9 dmsunisindula (Important Research)

aINMTInmAdesunuI Meudesiuesiuvasuasiilothluldiungy
NAaBas LI 60 Y Tieeidesuvesuuuasuaslaesmviiiy 0.980 Tamansluusiay
uflszsuaadiesiuagszaing 0.703 - 0.959 Fuflethluldfungusogisaislunmsdnm

13U 400 Yn WU wuvdeunaluldagmuilseAuauteiuegsEnIng 0.700 - 0.979
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' '
= % S

(Flam19797 3.6) Faaguszauanuweiuladn wuuasuauisziuauveiuegluseiuliuy
nanstiaa wasdisvaunstluldaulaweldtsldlad (wssdl aAadaue, 2553)
nsmANdUUSveIAaNYaItama AN UUTHIANISEITUAU lngn1ugnsves

Cronbach fuinnelddeauufigiunii 109 dormaiu asasdaianutedulnalAesiu

1
= [y

wenNil Maruvelulasuegfiumanuduiussenitslomauuazdnuiudeni

Y v o

nanfie mMieAnuLiarUaiinuduiusiugwiteduiutemaiuilaun Avesndy

A A g a O A Y vy A o o & a v v =1
WietionaiAnas tufe alarANueiuvedLuUaUnLeT AnsasiudanuliuIny
Tnedomauminduianuduiuslunnssiuduiudomauia Aagvinlirianudeiu
anadld uenanil AMUBINIIBVBILUVADUAY BNNNITIAIROULUUADUAIL NISIAN AL
AMUINEIVBIAININATEE AIULATINARDAINLT DI UTDINITNAFBULUUABUDNLAZNSLAY
wuvaauauluAiItug Meuiu (ASty wawidy, 2550) 1neNan1snTIadeuANTeRuTes
WuudeunumgisInauaenafeIngluvesiafIn AN UUARUNTN 60 YA Lantlan

AN 3.7

a a & 1 (% v 6 £ [
AT 3.7: NANITIATIERAIANUFUNUOVDIVDAIDIU (N = 60)

o W A1 Corrected
VYA
[tem-Total Correlation

dauUszauniensnainaIuNanimuel (Product)

1. There are various kinds of community products 0.663
offering in the retail community shop.

2. The designs of community products are beautiful 0.812
and attractive.

3. The packages of community products are 0.604
convenient for carry and storage.

4. Community products uniquely reflect local wisdom 0.673

and conserve Thai identity.

(MN519517D)
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JaAau

A1 Corrected

Item-Total Correlation

d2uUsLaUN19N15Aa1AI1UsIAT (Price)

5. Product prices are specified clearly and noticeable easily. 0.620

6. Product prices are reasonable compared to the size. 0.702

7. Product prices are identified in details. 0.763
A2UUSEENNIINITNANARIUYDINIINITININUY (Place)

9. Retail community shop displays community products at 0.706
the storefront.

10. In the retail community shop, souvenirs and prepaid 0.634
cards and so on are available for customers.

11. Retail community shop is spacious and comfortable. 0.524

12. Customers can buy community products at the shops in 0.788
the gas stations other than the community shop in Phitsanulok.
daulszaun1InIsnaInfIUNITawLE3uN15"a19 (Promotion)

13. Retail community shop has organized various 0.481
promotional activities such as providing free subscription to tourists
in the first purchase and giving out free products etc. discounts,
coupons, and deals etc.

14. Retail community shop gives a discount of 5 per cent 0.610
for customers who purchase dried bananas coated chocolate 10
boxes or more.

15. Retail community shop has campaigned through the 0.354
tour agency that tourists buy the tour.

16. Retail community shop distributes the shop brochures 0.709
in English at the tourist information center.
drulszaumsnsnatadiuyaaInsiliuinas (People)

17. Employees of the retail community shop service with a 0.729

smile, polite and friendly.

CRERNER)
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JaA1a3l

A1 Corrected

Item-Total Correlation

daulszaunnen1snainfuuAaININiuinis (People)

18. Employees of retail community shop serve all 0.546
customers equally.

19. Employees of the retail community shop are able to 0.615
speak English.

20. Employees of the retail community shop knows 0.629
about products and be able to answer the customers’ inquiries
clearly.
d9UUsZaNN19NITAANAAUANWUENIIN18ATN (Physical
Evidence)

21. Retail community shop has free WIFI. 0.745

22. Retail community shop is clean. 0.715

23. Interior and exterior retail community shop is 0.523
decorative beautifully.

24. Sales at retail community shop wear the unique 0.807
uniform made with local fabrics.
2UUSZANNINITARINATUATZUIUNITIUNISINNTS (Process)

25. Buying and payment process at the retail community 0.676
shop is quick and convenient.

26. Retail community shop provides pre-sales service 0.800
such as allow customers to try out the products.

27. Retail community shop has organized a number of 0.450
community

28. Retail community shop provides after-sales service 0.725

such as return or change service, etc.

(M151987B)
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JaA1AN

A1 Corrected

[tem-Total Correlation

msé"amsn'ﬁmmmuuﬂsma%ﬁ'\unaqwﬁmﬂmwmﬂ
(Advertising)

29. Retail community shop advertises its products
through a motion LED screen at the tourist attractions.

30. Retail community shop advertises its products
through billboards at the tourist attractions.

31. Retail community shop advertises its products on
the public transportations at the tourist attractions.

32. Retail community shop advertises its products via

the tourism leaflets.

0.639

0.583

0.629

0.703

ﬂ’]igaﬁﬂiﬂ’]iﬁla’]ﬂLL‘U‘UﬂiU'J\‘lﬁ]iﬁ’]‘UﬂaQVI’azﬂ']iﬁ\‘lLﬁ%ﬁJﬂ"li‘U"Iﬂ
(Sales Promotion)

33. Retail community shop with the tourist destinations
in Phitsanulok give out the discount coupons to visit the
attractions at a special price.

34. Retail community shop gives out the sample size of
community products.

35. Retail community shop has the tour company to
distribute its products such as dried banana with honey to the
customers.

36. Travel tour company distributes the community

products such as clay flowers as a souvenir.

0.697

0.638

0.661

0.802

(MN519317B)
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JaA1AN

A1 Corrected

[tem-Total Correlation

ﬂ’]’igaﬁq’iﬂ'ﬁﬂa'\ﬂLL‘U‘Uﬂ’iU'J\‘i'cﬂ’ié]I'IUﬂaq%§ﬂ75%781ﬂ814ﬂﬂa
(Personal Selling)

37. Sale persons introduce that the community
products were manufactured by local people.

38. Sale persons offer the customers to taste the
products for buying decision.

39. Retail community shop has partnered with a tour
company offering its community products on the foreign
tourists’ coaches.

40. Retail community shop has partnered with hotels
in Phitsanulok offering its community products to tourists

staying in the hotels.

0.760

0.779

0.673

0.708

N5ABANINIAAIALUUATUIATIUNAENSNTUsE A s
(Public Relation)

41. Retail community shop uses the tour guides to
distribute its product information.

42. Retail community shop broadcast its product
information through the local cable television channels.

43. Retail community shop sponsors both the tour
companies and the community’s events in organizing

Songkran and Loy Krathong Festival.

44. Retail community shop provides a tour guide as the

product presenter.

0.760

0.779

0.673

0.708

(MN519317B)
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JaAa1y

A1 Corrected

[tem-Total Correlation

AuaNwMzYaiEuaiuAiuANLLYRRD (Reliability)

45. Product presenters have the knowledge on the 0.649
community product.

46. Product presenters faithfully give the product 0.597
information to the customers.

47. Product presenters give the updated product 0.695
information to the customers.

48. Product presenters explain the product features 0.808
with reference data from the study.
AudnyuzvainauaRuAfuATEIvIY (Expertise)

49. Product presenters can demonstrate how to 0.809
make paper flowers.

50. Product presenters know about the products’ 0.813
manufacturing process and are able to answer the
customers’ inquiries.

51. Product presenters who are qualified and voted 0.799
as the best presenter of the month will have a sign on the
chest.

52. Product presenters are trained to offer products 0.783
indicating by the labels on their chests and the store’s name
lists.

Qmé’nwmwaapﬁﬂuauaauﬁ’qé’qumw%aé’mé (Integrity)
53. Product presenters describe the details of 0.591

product with facts.

(M1519317B)
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JaAau

A1 Corrected

[tem-Total Correlation

AuANYMEYaIEUaRUAIAIUANNTRHRY (Integrity)

54. Product presenters have maintained its pledge 0.698
declaring on the board that they serve customers by
creating satisfaction.

55. Product presenters help the customers in picking 0.596
the products.

56. Product presenters deny tips for the service such 0.721
as answering the questions or helping the customers, etc.
AMANYMEYaIIEUaRUAIAILANNAAA (Affinity)

57. Product presenters welcome the customer by 0.670
paying respects humbly.

58. Product presenters speak clearly and easy to 0.653
understand with proper gestures.

59. Product presenters are eager to offer the service. 0.404

60. Product presenters are courteous and friendly. 0.633
Hasunsdadulatonaniuriyusuvasineaiisaieyilu
Jainnealan

61. In the near future, you are likely to buy 0.442
community products as souvenirs or for your friends /family.

62. You proud to buy community products of Thai 0.617
workmanship.

63. Buying community products is another way to 0.463

help and generate income for local people.

(MN519317D)
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AN 3.7 (F19): NANTTIASIEAANAINNFUNUSVDITDAIDY (N = 60)

Y . A1 Corrected
UAIN1U
[tem-Total Correlation

Hademsdinauladordndusiyuvuvesinvsadisainwily
Jwmdadiwaylan

64. If you are impressed with the initial buying of 0.450
community products, you will consider the repurchasing in

the future.

ANAINLTDAUUTIN 0.980

Mne3a7t 3.7 agulen edesdieflddmnmidesiuwindy 0.980 (a1nd Alpha) fedn
oluszdugs iesanilandilng 1 uazArduussansanuduiusseninazuuusnmemn
fofnmifusinu (Corrected Item-Total Correlation) Wu v 64 o fidngamnean do
fonututudanmndediaudiniudiu limsdnmaudeladeniliean mnAdinseans
ANNFNRUSTEN ISP LUUTINYRWINTBAA N AUA1A1Y (Corrected Item-Total
Correlation) fidntiasnit .30 uansi dafanunfufusinuyndeianuduiussus (e
Vaus, 2016) Famsdndanniusenlunnuuuasumunoufiazilulilunisdsanmeau

QRGHZPRERR

3.5 FBnsnusIvTIadaya
iAfldvinsiudeyannuvadsioys 2 Ussin dail
Uszianil 1 unssdayauguail (Primary Data) 1udeyaiisrusmainuuuasuany i
Fuporlunsifusiuruded
1. §Afovinsfinuuindn nqui] lenanssineg fiferdeadiedunseuly
nsfnwnazinaisuuvasunuieltlunisiudeyaninngusiegs Fsleiun
nvieafleaaniniiumearvieniillutmindualan muiildsmuasiunufludesdy
wérduan 400 g0 Tnenfiusunudeyadudifoutugisy 2557 Sufouunsinu 2558
2. AaeUTeyanNgNFBsLarAsUi ALY SR UUABULAlAE U

Q’ma‘uLL‘U‘U?I@Ua’mdauﬁ%ﬁﬂmﬂizmamﬂuigw
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3. uuvABUNLTHLNIMTI9ERUANNYNFDY ATURUANYTEILED thinas
siadavluuuasTadmiuNsUsTInanaseAsymesa NIV BRIl usaza Y
uhsinUssinanauasiineidoyaludusoly

Uszianil 2 Feyanfegdl (Secondary Data) Wudeyafiiiusiusiudoyaanmisde
UNAIATING NIANTINNST WaATeTIMsAnwInAeuLd wazsmRauvadeyanis
Suwedidafiannsoduduld Tnedetostulededuusyaunenisnain (Marketing Mix)
J98n15308159119NMINAIMKUUATUINT (Integrated Marketing Communication) a9
ANYaIrYaILLaUedUAT (Presenter’s Characteristics) wagtadesunisdindula
(Purchase Decision) iiel#lumsimunnseuuumiufnluniside uazanansaldensdslu

ASIUSIEUNANITIFLA

3.6 ananldlunisdesizidaya

(%
Ua v 1

Aiveldmuupadanldlumstieseiteyaanuuuaeuay Faluseniu 3 dwesll

] ¥ '
] = aad I

duil 1 N15AATITRERAaWIIAIUN (Descriptive Statistics Analysis) aBiANUgILT
THlumsiinsizvideya Usznause m’seas (Percentage) Aades (Mean) uazdruidsauy
1175571 (Standard Deviation) iisesuedeyaluusadru duielud
gl 1 deyaduyanavesneunuuaauny en e iduuneny seu
nsfnw 013m anunw neldiadeseiieu szeznaiinlulssmalnedsuiiuma way
arldaedmsumavenislulssmalneadsifinrzilasnisuanuasnnud wasfesay
dwil 2 Yaduiifinadomssinauladondnfasimusuvosintoade s
leun Padudmuszanmanisnann Jadunisdeansmanainuuunsuises uazilade
AudnuazveIiausALA NTIATIzsilasnsmALads LarAduDsuULInEY
dwdl 3 masinAuladendnsusiruruvasinvioadisadefvhmsliae
Tngmsnenads uagAdudssuuinnsgu
daudi 2 N153ATILREDATBYNIY (Inferential Statistics Analysis) THadfiie
nagevaugu ngldnmliaszvionnesnynnidadunss (Multiple Linear Regression
Analysis) (@39 nedide, 2550) Tnvauufgiulunsiveadsd fxutelud
aunfigdef 1 dulszaumensmanadueine dsasensdnaulatondn it
yuuvosinvieafieniluimiafivalan il
aufgiuted 1.1 dmuszaunanismaiamundndusidmaienisinduls

[
[y

Hondndaugiyuyuvestinvieaiieinnaludminivalan



81

aunfigdef 1.2 dwdszaumansnandunmdmadenisiadulade
wanSarigusuresinviofiedndluiminfivallan
auufguten 1.3 duuszaunianismaiamuremanisindmiieduase
nsdinauladendnurpmuresintondwnefludmiafivnlan
auufgudon 1.4 dulszaumsmanaadiunsdaaiunisnaindsnase
nsinAulatondnfasigururesinvieaileamaniludmiafivelan
aunRguden 1.5 dulszaumsmsnaaduyaansiliuinsdssanens
paulatonanSusiguruasinteuiiewnsiludomindunlan
auuRgudef 1.6 dulszaumsmanaadudnungnanenmassase
nsdndulatendnfusimusuresineaiiswemnilumiafiualan
aundgiuden 1.7 daulszaunienismainsnunszuaunslumsdnnisdana
somidnaulatondnfasiguruvesinviesiisanilufmindualan
annfigudedl 2 madeasmInainuuuasUIIRLENe dmadentsiadulade
WAnSuTguruvesinteuiiewsilutomindunlan fil
auufgiuded 2.1 MsdeasnsmainLuunsURIsTUnagrdnislasan
dwaromwindulsdendnfuigusuresinvioaiswnsniluiminfualan
aundgiuden 2.2 mseansmanainluUAsUITALNaLNENsALaTLINS
edmadensinaulatoninfurguauvesineuilesiludominfunlan
auufgiutedl 2.3 msdeasnismaauuuATUNaTUNagNsnsIelag
yanadwmadensiadulatondnsurgaurestinveaiiswnmiludmiafivalan
aundgiuded 2.4 MseansNIAIRLUUATUIITAUNALNENNT
Ussmduiusdssadonisindulatendnsusimusuresineaiiswemnilumiafiualan
auufguted 3 andnvazvesiiaueduidusineg dwmadenisiadulade
WAnSuTgruvesineuilewnsilutoindualan fil
auufgiuden 3.1 audnvazvesitiausdufvhuniniiteiedsase
nsdinaulatondnfasigusuesineafieamaniludmiafunlan
aunAgiuted 3.2 audnvarvosihiauedudmunnudeinydssase
minduliondnfasigusurosinvioaiiswnsnilufmindualan
auufgiuden 3.3 audnvazvestiausdufviunudednddimasiens

naulagendndnaiyuruvesinvisaeIenfltudminivalan
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auuRgIuten 3.4 AudnuurvewiaueFuAAUANLARAdINAfENTT
Andulagandndusiguruvetinvoungidsndludminivalan
INNSAINUAFUNFFINTWAY LiNavIN1svadeudninavetadesiusdase (X) 1l

Y aa o o

wastatadesiudsny () lnedenldadidmsun1sismaliasgvinisanneenvan (Multiple

(%
a

Regression Analysis) @dlusnAdeiiazldnmsiiaszinisanassmgauuuuiiinnuduiugiu
Tudadunss fadu aunsannosfiléazdendt aunisonneswyamdadunss (Multiple
Liner Regression Equation) Tneilfuvused @ds nedide, 2550)

FUATNGINTAL AD Y = byt b XX +bX ot +bX

dyanwalnlgianumnene Uil

k Wneds Snuiulsaseildluaunis

14 M8 ANUTTUNUNTS ALY

by WNBA UMUAIAST (Constant) YasauIanaee
by,...,bx waneds dminazuuuSoduUseavianisannesves

=% o

wUsBaseiadil B9 faft k mugdsu
X, Xy VANEES AzUULSLUSDETE §271 1 B9 dafi k
dufl 3 MedleTziigunwaaIesile TnellingUszasdifiomsziuanny
Fesfuveswuuaeunulagldnisiunumduusyansuean (Cronbach’s Alpha

v fa

Coefficient) 91ngns (Asde wawide, 2550)

O = (NIN-D) * [1- 2575 o]

Y LY

AVUA LA A %D ANAINUIDLIUYDILUUAD U

N 901909 918UV UUEDUAY

2 = | v
s MUNEDY HaTINYeIAAUWUSUTIUYRsRskuLTus 180

2 = 1 gj U
S sum VMUY ANANULUTUTIUYDIAL ULV DI UUABUNIUYNAU
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v

AN5IATIZTOUA

Y

ANSAN®TDY UA8aIUUTLAUNIINITHANN N1SEDAITANTAAALUUATUINDT Ay

1Y

Audnuurvesinaueduiiifinarensindulatondnfusiuruvesinveileasmily
Fdeiwailan fideldvinnsAusunudeyannuuuasuauiididmeunsuiuauysal
$1uau 400 g Aadusnsnsneundu 100% lneaniisswestadudulsyauma
n3mann 0.958 adunisdeansnisnanauuuAsuIeas 0.930 uaziladenadnuasves
Puauaduan 0.942 %aﬁmmﬁmﬁmqﬂ (Nunnally, 1978) Fsausarmasnsludinsgily
fusioly adfdmssnunildlunsinsgideya Ineldadfidmssnulunsieseidoya
Iéiun Aoz (Percentage) Aninde (Means) duideauunnsg u (Standard Deviation)
uazafifdsouuuilinaaovaundgiu liun mslesiginisanaseideny (Multiple
Regression) A338lanidun1snsIeiveys naaeuaLNAgIu Wagtauenan1TIATIeilag
wisoanid 7 daw fail

4.1 NMSAATILNTDUANILUVDIRDULUUFD UL

Y

[

4.2 Mmylaszvideyadiulszaun1n1sna1n (Marketing Mix)

3

4.3 NTIATINVBYANTADAITNITNAIARUUATUIT (Integrated Marketing

Communication)

14 v Y o

4.4 NPTV AAMANWULVBIELLEURAUAT (Presenter’s Characteristics)

Y 9 Y

4.5 mylasgvideyanisinaulatendniuriyuruvesinvieaie i

4.6 NMTIATIENTaLANONAFOUANNRFIY

4.7 @sunannAde UANNRAZY

4.1 Mmshnnesidayanluvesineunuudauniy
menTideyaThluvesnounuuasuay Tdaimdmssann laun msuanuag
A Arfevas leauneednuurinluvesulsdeyaimluvesineunuuasuay B
Usgnause e gilaniun 81y s2iunsineg 01Tn aanuam eldiadesioifiou stazinan
fiinluuszinalng f5udums wealdsedmsunmanvioanielulsemalnendsd asuld

ANUANSIAEANDS R lUT
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A1599 4.1: IIUIULETOLATVBINBULUUABUATN FIUUNATULNEA

LA U Soway
N 240 60.0
418 160 40.0

394 400 100.0

nan1sAnwdeya wui dreuwuvdeunudnlugi umemds Fadlidnuau 240 57e

AnduSeay 60.0 T99a3u7A8 WAYe T37udU 160 518 Antdusosas 40.0

A15991 4.2: UIULAYTOLATVBIEMBULUUABUATN FIUUNAIUNTA W

¥anun U Souaz
MUY 60 15.0
UalIn 133 333
UL 73 18.3
mivglsy 134 25,5

9 (UIATLY o - -

37 400 100.0

[

HaMIAn¥ITeya wud neuiuuasuaudmlngiigianiumivelsy T
134 578 Anvduseuay 33.5 599891170 MIUBLISAT T31uu 133 518 Anduseuas 33.3
MIULONIN T31u7u 73 919 Andudesar 18.3 wayniUalde d31uu 60 518 Andusas

ay 15.0 Mua1eu

M57 4.3; TIUIULALTYALVDIINBULUUADUNY TUUNATLEY

218 A7UU Savay

9

#n31 20 3 7 1.8

CRERIER)



85

M15NN 4.3 (719): IUIULALTDUATVBILNBULUUADUNN TILUNALDNE

21 U Souaz
20-251 81 20.3
26 -30 1 63 15.8
31-359 42 10.5
36-40 1 67 16.8
41-45% 116 29.0
46 - 50 U 24 6.0
51 Jauly ; i

37U 400 100.0

= a

HaNsANwIYTaNa WUl greunuuasunudiulvgleny 41 - 45 U gallduau 116

518 Anlufosaz 29.0 setaefe 918 20 - 25 U Halldwau 81 518 Andudesas 20.3

a a

919 36 — 40 U Fafldrwau 67 518 Aafusosas 16.8 87g 26 — 30 T Faild1uau 63 519 An

= oo o = a

Jufowaz 15.8 01g 31 - 35 U sfidwau 42 518 Ansdudesaz 10.5 91y 46 - 50 U &l

T 24 518 Ansdudesay 6.0 wazegnng1 20 U Faldwau 7 e Andudesas 1.8

AUAIAU

A15991 4.4: IUIULALTDLALVBIEMBULUUABUATN TIUNATUTZAUNITAN

STAUNITANEN MU Sovaz
ANIUS a3 307 76.8
YTy w3 81 20.3
ganinUSeyeyng 12 3.0

394 400 100.0

a

HANSANwITaLa WU Freunuuasunudulvginisfinwseauinityayayens
Fafidruau 307 519 Anludesas 76.8 sesasunfe Uswgns H91wau 81 518 Annduseas

20.3 uazgani1USeyayes T9mau 12 918 Aadudesas 3.0 audiau
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M13NN 4.5; TIUIULAETOYAL VDN ULUUABUDY TTHUNATLDITN

1IN U foway
HnSeu/AnANY 76 19.0
\1VB35INY/NTNDATY 119 29.8
WHNUUTENLDNTU 27 6.8
1519019 26 6.5
NUNUITFIAUND 54 13.5
WU/ NeUY 98 24.5

9 (UIATEY o - -

37 400 100.0

HaNIAn¥Iteya wud fneukuuasuaudlngilondniiiveginia/etndase B
fiduau 119 51 Andusewas 29.8 sedawnfie andnudthw/wetiu d51uiu 98 510 An

WuSewaz 24.5 ondwiinSew/dnfnen 1311 76 918 Andusesar 19.0 adnwiinau

a a o a [ 2/ IS % a o = o a
AN UANUIU 54 918 AALUUTREAE 13.5 DITNWUNIUUIYNDNTU HANUIU 27 518 AR
6.

aNle

<9

TJudosar 6.8 Laz01TINI519NS UMW 26 518 AnuSauay 6.5 Audau

—

M15NT 4.6: IIUIULAYTDLATVBIEMBULUUABUATN TILUNATLAATUAN

Sg27UNTN 5’11.!’3‘14 %E]EIEIS
Tan 217 54.2
qusd 183 45.8
N3 - -
593 400 100.0

HaNsANwTaLa Nud Fpeunuuasunuduvglaniunimlan Fedidiuiu 217
518 Andudesay 54.2 393aunfe aounwausd J9uau 183 31e Aniudesas 45.8

AUAIAU
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A5 4.7: IUIULYTOLATTRINBULUUABUATN TUNANTElMaddeLAou

seldiadedofiou U foway
#ndn 1,001 USD 62 15.5
1,001 - 1,300 USD 94 23.5
1,301 - 1,600 USD 96 24.0
1,601 - 1,900 USD a5 113
1,901 - 2,200 USD 91 22.8
111171 2,200 USD 12 3.0
594 400 100.0

= ¥ 1

nansAnwIteya nud freunuvasuawdnlnainglfiadeseitou 1,301 -
1,600 USD @aiis1uru 96 518 Andudesay 24.0 sesasnfe 1,001 - 1,300 USD fdmau
94 518 Amvduderaz 23.5 1,901 — 2,200 USD f51uau 91 18 Aniludesay 22.8 sni
1,001 USD #id1uau 62 518 assdudasay 15.5 1,601 — 1,900 USD H81uu 45 518 Ay

Sovay 11.3 wag 1INNT1 2,200 USD T91wau 12 518 Antdudasas 3.0 augdisu

A5 4.8: WU TRLATVRINBULUUABUATY FUNANTEEEIATINnluUsEmAlNg

szgzinandinnulssmalneg U foway
"Uaanin 1 dUai 7 1.8
1-2 dant 202 50.5
3 - 4 d@avi 115 28.8
5 - 8 davi 57 14.3
9 - 12 dant 19 4.8

170N 12 dUa - -

37 400 100.0

HaMIAnwIteya wud greukuuasuaudmlngiisveziaminlulsenalne 1 -

2 dUnn9t Fadldnuau 202 519 Andudesas 50.5 599a917A8 3 — 4 dUA19A T97udu 115 518
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Andusesay 28.8 5 — 8 UMY H31UU 57 518 AnluSevas 14.3 9 — 12 &Ua9 H3uu

19 518 AnuSosas 4.8 waztiosndn 1 &Ua9t J9udu 7 78 Anvdusesas 1.8 suaisiu

M5T 4.9: TIUIULALIIALVDIRNBULUUABUNH TUUNATUETIUFAUN

K3UAUNIG U Jouaz
LAUYALULAEN 14 3.5
o 94 23.5
ATAUATY 81 20.3
AUIN 94 235
aunBnNnIUTag 117 29.3

Bus) (WWIATEY) oo - -

33U 400 100.0

1 a P

HANTSANWITaLA WU Hnaukuuasunud gl T iU Ao aundnniuiiag

=®

Fail9uu 117 579 Anudesay 29.3 9983110 AUSNWAZLNOUY 191U 94 578 AnLdu
fpuaz 23.5 ATaUATY T9WU 81 918 AntuSeay 20.3 WaslAUNIIAULAYD T9UIU 14

518 Andudesay 3.5 auaisu

15991 4.10: IMUIULALTOEALVDIEABULUUADUAN FILUNANATLETEEnTUNTIN

yiounenlulsenalnensadl

Al dIMSUNISUIIBL Y

Tuusswmelneadeil T Rt
501 - 1,000 USD 14 3.5
1,001 - 1,500 USD 99 24.8
1,501 - 2,000 USD 153 38.3
2,001 - 2,500 USD 48 12.0

CRERIER)
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M1519 4.10 (9): I1UIUKALTREAYVRIEMDULULADUNN FLunauAtdIgdmSunITI

yiouielulsemalneassl

A lgIedIsun1suviaa e

Tudsznelnenssi R Rt

2,501 - 3,000 USD 73 18.3
11NN 3,000 USD 13 3.3

39U 400 100.0

a1

nansAnwdeya wuin greunuvasunudnlvgialddedmiunisnvie il
Tudsemelnendsdd flo 1,501 - 2,000 USD Feisuau 153 918 Andudesay 38.3 sesan
Ao 1,001 - 1,500 USD fi5uau 99 918 Andudosaz 24.8 2,501 — 3,000 USD fld1uau 73
518 Anvdusasay 18.3 2,001 - 2,500 USD H51u0u 48 518 Andusasar 12.0 501 — 1,000
USD #d1uau 14 51 Amdudesas 3.5 waruinnii 3,000 USD fidruiu 13 518 Anduses
8z 3.3 Aud1AY

4.2 NM53ATIzvdoNaduUTTaNNIIN1INaIn (Marketing Mix)

Y
nslagideyadiulszauninsnain vewneuluvasuadlyatAans T
leun Aade drudsauuumsgu waznsulana iessuiefsdoyadiulszaumis
M3Ma19 (Marketing Mix) SsUsznausng sundnsas (Product) $usien (Price) fu
Yonansingmie (Place) funsdaadunisnain (Promotion) fuyaansiiliuinig
(People) Amuanuwaz1eNIenIn (Physical Evidence) wagaunszuiun1stunisdnnig

(Process) agulanmumsnauazesuienalull



90

M159 4.11: Anafeuazdulonuunnggiu (S.0.) veveyadiulszauniinisnain

(Marketing Mix)

UayadiulEaun1an1Inann (Marketing Mix) X S.D STUTW
AL
1. eunansu (Product) 3.60 512 170
2. 9us1A7 (Price) 3.54 532 170
3. AMUTBINNNITIATMUNE (Place) 3.62 515 110
4. puNTELLETUNIIRAIN (Promotion) 3.62 466 170
5. fhuyaansfilfuInig (People) 3.50 468 1N
6. AUANEENIINIBAIN (Physical Evidence) 3.44 514 47N
7. PUNTEUIUNITIUNITIANTS (Process) 3.58 494 170
379U 3.56 .439 4N

NANISANYITOLA WUT FROULUUABUINAIBINNAUAILY SEaUN1N1TAA0
(Marketing Mix) (Ania@ewiniiu 3.56) uaglilafiansansigdenuin Jenilaadasanae o
FOINNNTINIINUGUALNNTALATUNMINAIN (ANARLWNTY 3.62) T898UAD FNUNENSDN

(ANLRALYINAY 3.60) AMUNTZUIUNISIUNITIANTT (ANRABLYINAU 3.58) A1UIIAN (AR

'
o

Winiiu 3.54) MMuyAaINSNiusnTg (Amdewiniu 3.50) wavdenidAnadeiande s

SNYULNNIEAN (ALRAEWINAY 3.44)

M15199 4.12: AeRewadIulsnuunInggIu (S.0.) vesnunaniue (Product)

e e u ~ FTAUAY
AMUNAANUN (Product) X S.D o
AR
1. winsouiguvudundndusiiianuainvane 356 585 1N
2. sYuvuvewanduiguvuiianuiuady meny awls 377 772 uN

(m157195%10)
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M13199 4.12 (sin): ALedsLazdLdsRuLNINTg U (S.D.) VeI uNansiuet (Product)

Y e u ~ FTAUAY
AMUNAANUN (Product) X S.D o

ARLIAL

3. wanfugguyuiuTTfugniauasaIntunITInN 357 633 ly

LazNSAUSNY
4. wanduriguyuiiandnualiansiniidygyveasou 351 562 170
ausnuaululne

374 3.60 512 41N

nan1sAndeya WUl grouwuvaeuLiumIENINAUAUKEAAS (Product)
(Fadewiniu 3.60) wazilefiansaunsiedeonudn Yenienadeawanre JULUUYBIHAR Il
= Y o i i = Y = a o ¢ =
guyuiawivadiy asgau diaula (Aedewiiu 3.77) sesaunfe naadusiyuyuiussm
faginfianuazainlunisnnniwaznsinuing (@nadewindu 3.57) naadueigurulu
a o sda | a @ Y Ao a 6 = a o o« =
WanduaNdaUaInvate (Anadewiiiu 3.56) wavdenilAatumgane nansusiyLyLdl

o ¢ = a Y  a v ¢ 3 ! N W
LEJﬂaﬂﬂmLLamﬂ@ﬂ{]ﬂJﬂQjmqwaﬂﬂu EJH?ﬂ@ﬂ’J'W@JLUuVLWEJ (AmRAaYWNNY 3.51)

M13199 4.13; Anedewasdluletuunnnggiu (S.0.) v usial (Price)

Y / FTAUAIY
AU (Price) X S.D o
ARLIT
5. Wandugiguyuniadmieinsseysalisgedniu 362 649 1N
wazdunaiuladng
6. T1ANAILILAINADAASDIVUIAVBINENNTIYUTU 355 658 1N
7. MILANKNTILALLDLATDITIANENNTIYaITUTIAIY 351 701 1N

IoLAU

CRERN0))
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M13°97 4.13 (sin): ALRdsLazdLdsRULIINTgIU (S.D.) VaIR1usIAI (Price)

. FTAUAN
A1U31A" (Price) X S.D o
AR
8. UnvipuiigianusatiseAduataraieds wu [uan 3.49 613 1170
£ a < %
UnsAsan LUJusU
374 3.54 532 uin

HANSANWITOLA WUI Q’mauLL‘U‘U&@ULﬁué”aamﬂﬁ’ué’mﬂm (Price) (ARALMINAU

'
1 a

3.54) uaglilafasansgtenudn Tenilaaduadante nanduguruIInTmMNein1TIEY
e biegnsinnunazdunaiiulide (Aedawiiiu 3.62) sesmanfe s1ainslidaag
HOAARBIVUIAVBINFNN UYL (AURREVINAU 3.55) NMTUANUAITILALILAVBITIAN

! o

a Y L3 IS o I a [ Y aa ° I % ' A
NEANUNYUTUNAITNTALIU (AmLRaLINY 3.51) LAZUBNUANLKYATEINAD UNNDILNEYT

a11150815e A AU Aa1eIT 1w Ruas Unseshn Wusu (Aedsvindu 3.49)

M1519% 4.14: AefewardulenuunInggIu (S.0.) YoeuteIn1en1sInd e (Place)

\ " . . FTAUAIY
ATUYDINIINITAINUUY (Place) X S.D -
AnLIY
9. Srudmiendndusiyurudnsdnmiiudielyd 362 716 1N
wanSnuTioguiuladniau
10. $dmirondnsamiguvuiindndusidun dmsu 377 647 1N
Smheliuntinvieaiion 1wu vesdiszan Tnaiiutu
Dusiu
1. fdwnhendndasigueuiiuingluudnieens . 373 721 1N
AvAINAUIY
12. Hnvieadieaanunsnmiendnfusiguruldniud 340 580  Uunang

U8 INANULLNTY wananutns1uluTwmTn

Wwdlan

373 3.62 515 an
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nan1sAnedeya WUl FReunuUdRUINIBNINAUAWTEMIINITIAT MY
(Place) (Aadewiniu 3.62) uaviilefiarsansiedenuin Jenianadeasane Suimue

HAnSugNYUinGndugidue) dmsuimigliunidnviesnes Wy vesiisedn Tnsautu

(3 IS

< £4 ' d‘ [ A k% o 1 a o & A 2 v
WUAU (ARABNINY 3.77) 5998911AB 5’1‘14!’%]’11/1‘14!’1EJN@G]J’IQJ“VI‘U@J“UUNWUVIJWEJsLui’mﬂ’]

q

(% 6 a

AN @XAINAVIY (ANRAYWINAU 3.73) STUINUIYNAAN UNYUYULN1TIANTS1ULND

3

] '
a1 = o

lyindndasiognuiuldtaau (Awdewiiu 3.62) wazdeiilidadengn fe Unvieuien

1%
o w 2/

ansamdendndausigurulaniuiuimiievesiinautuuidy yenanvihiuludwmis

fwaglan (Anadewiniu 3.40)

- ' = | =i % | a
#1579 4.15: ANRFYLASHAIUL VYA UUNIATZIU (S.D.) YBINUNITAWAIUNITAAN

(Promotion)

/ - N FTAUAY
ATUNTTELEIUNIAAIM (Promotion) X S.D o .
ARLIT
13, wandauaiguruniiaueveimsialusiutunvainvats 3.75 616 1N
i adpsauTniviiuinviesewslunsausningedusn
a 1% Id ¥
NITaNEUAT LUURU
14. S mihendnsurigusuiidiuaniv 5 Weosigudiv 363 671 1N
Unvieuiiendendiemnadeufoalnuandiuiu 10
naesguly
15. S whgrdndamiyuuiinslavaniuuTeni 357 637 1N
Wenntnvisaiieageriisun
16. SudmgrandariguuiinsUssduiuslaenis 3.57  .609 Gl
wanuRuiuLdunudinguitaugliruinuiu
nvioained
594 3.62 466 k)

Nan1sAneTeYa WU FROURUUABULINMIBNINAUAUAIUNNTALESUNITRAAIR
(Promotion) (AdeWINU 3.62) Uavlilefansansgtenuin Jenilaaduadanae

HanSuaguyundLaueueiinsIalUslutunainrate Wy adesaundnliiutinvieaiies
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%

W3lunsausnigedudn msuaudud Judu (Auadewiiu 3.75) sesawnfie Sudmiy
nanSariuyuliduant 5 Wesduddutinviewiedendieaniadoudenlnuandiuiu 10
naevuly (Anafeminiu 3.63) Sudvhendndaueiguyuiinisiavaiiuuseninngy

Y | d‘ & oo« £% o 1 a o 3 = LYY ' v &
UnvisaiiegerisuwasSudminendadueigusuinisusemnduiusinenisanuwiuiuily

AwdenguiAudlimuInwiuinviesnes (Aadewiiu 3.57)

M597 4.16: Aadeuardindeauuninggiu (S.D.) vesinuyaaInsiliuins (People)

. e FTAUAY
AUYARINITNIAUTNIS (People) X S.D o
AR
17. wiinnurasudmiendndagigusuliuinigeie 358 628 il
aruBuudundila anim wesdufing
18. wilnnuvesi I mihenandueigusuliuinig 341 615 11N
tinvieagregnavindisuiu
19. ninnures I uImendndagigurulianuansaly 341 611 1N
Msdeansmenwdangy
20. winnuvaswImiherandusiguvuiauglunis 361 599 1N
noutadnauuartaasduliogadaian
594 3.50  .468 Ol

nan1sAnedeya WUl gRounuudeUINIBNINAUMUUAAINSTILIUSNNS
(People) (Fnadewiniu 3.50) wazilafiansansiedonudn JenlAlafegegnse niinmuves
Sudmhendndurigusuiinnuslunsneutednanuuasteasdeliegatniay (ALade
Wiy 3.61) sesasunfe noinauvesiudmvnendadusigusuliuInIsmenuENLy
! @ A J = | Y 2/ o 1 a [ ¢
wdula anm wazllullng (Aadewwiiu 3.58) ninnwyesiudmenansiueiguu
Tusnistinvisamielegainieuiusasntinauvess I minenda sosiyuyull

AUAINNIALUNTFRATMEAIBISINOY (ARBEWAU 3.41)
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A5 4.17: AnafeuardulonuuiInggIu (S.0.) YBINUANYUENINIEAIN

(Physical Evidence)

. . FTAUAY
AUANYULNINIEAIN (Physical Evidence) X S.D -
ARLIT
21. ST endndunguyuiuInsns WIF 352 637 1N
22. $udmhondafusiguswilidnviondienlddudade 347 707 1N
M53nYIAALDIATTINATEIY
23. S mhendndaueiguyuinisanustanielu - 341 607 1N
Aeueniuffiasny
24. winnugvaIiuIIneNaaduigusuLsenIeele 3.38 577 Gl
wspuuiiiuendnualndndehiudes
33U 3.44 .514 an

Nan1SANTRYE WU FROULUUARULAUMIBIINAUAUEN¥EN1INEA TN

aa A

(Physical Evidence) (Aiafgwiniu 3.44) uazillefiansansedenuin denilAaiugigaae
S mhgaaaduniguruiiunms WIFL (@adewiiu 3.52) sesmuande S1udmie
nandauriguruyi e aedldduiadnissnwanuarennlinnsgu (ALadewiiu

3.47) Sudmiherdasuaigusuinisanusinigly - meueniueiasny (ALedewiniu

Y Ao a o

3.41) uagteniAadeianfe NHUNUYIEVDIIUTIMUIGHEN T U YLTULFIN LAY

5 A & [ § a v v dif =] 1 a -
LAIDILUUMLTULDNANYEUNANA BN INULLDG (ANLARYWINY 3.38)

] ! A ! ~ Y Y]
150190 4.18: f’ﬂLQ@EJLLagaQULUEQLUUquiiqu (S.D.) SU@QWqUﬂﬁgU'JUﬂ']{LUﬂ'ﬁQ@ﬂrﬁ

(Process)
Y . _ FLAUAY
AunIzUIUN15IUN153ANIS (Process) X S.D o
ARLIT
25. ST minendnfuniguyuinssuIunsd@ouas 357 605 el

P15 RuNazAINLarsIALS

CRERN0))
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M13197 4.18 (9in): ALadsLaza L lsRULNINIgIY (S.D.) VeI UNTEUIUNTlUNITIANTS

(Process)

. . _ FTAUAIY
AUNTTUIUNTTIUNTIANTS (Process) X S.D o
ARLIT
26. S mhendadusiguyuinisusmsinvisaiieaney  3.64 729 1N
nsveNandueiguy wu nshiinvisaiivilsvaaes
TguanSaugiuyu Wudu
27. S mhendndaueiguyuingzuiunmsian g 361 654 1N
USUaundn e gusudndn g uugu g anane
AUABINITVBIGNAN
28. ST minendndugNyuInITUINIURINITUIE WY 3.52 583 10
L = a ¥ < £
N3suAL-lUasuaUAT lWuau
594 3.58  .494 k)

Nan1sANYITELA WU FreukuuduuBInnfuiunszuIumslunsinnig
(Process) (ARALWINAY 3.58) wazilleansansiedenudl Tenlidaiugeanne S1u
Imendadudiyusuiinsusnstiniesigineun sueRandaiguy wu N3
o = 1% Y a o ¢ @ v i a W Ay ° 1
tnvieuiienlaneaasdndndusiguoy Wudu (Aadewiiiu 3.64) sesaunde Sudwning
ARSI YLEINTEUIUNTINNSIIUTIN NGRS aIgUrUIR T MUNE ULTUIL B NDAE

a L% L3 a

ANUABINITVRIRNAT (ARREINTU 3.61) Sudmihendndusiguruiinszuiunsd@euas

' ' '
Y aa = o

F15zRuaznINLarsINgd (Anadewindu 3.57) uardenianademanfe S1udmue
AR SuaigurUIinITUINIIUAINTTVE U NMISUAL-UABLEAUA Wusy (Aedawiniu
3.52)

4.3 m’:ﬁLﬂiﬂzﬁﬁ'agamsﬁamsmmmﬂLmumm\im (Integrated Marketing
Communication)
MTnTERdeyaNTADAININANALIUATUINSRIEmE UL UAB U Tl AT
wssaun IiuA Aiede dudesuunesgiu wasmsudana WeeSuneideyanisieans

N13AAIALUUATUIIT (Integrated Marketing Communication) @3Usgnausg Aunagns
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n1slaean (Advertising) uNagNsN1Taa31N13Y1e (Sales Promotion) MuUNagnsns
Melaayana (Personal Selling) wazAunagnsni1sUszaduius (Public Relation) aguld

ANUANSIAE AR UNeRa U

M3199 4.19: ARRewardIleLUNIInTEIU (S.0.) YBINITADAITNITAAIAKUUATUINDT

Integrated Marketing Communication)

N1589E1INIAAIAUUUATUINDT _ FTAUAIY
(Integrated Marketing Communication) x >D AL
1. Aunagnsnislawai (Advertising) 354 480 paly
2. PUNAENSNNTANAIUNITUY (Sales Promotion) 355 517 Ty
3. gunagnsnIsuelaguara (Personal Selling) 350 515 1N
4. Munagnsn1sUsEAduius (Public Relation) 355 452 11N
594 3.53  .449 k)

nansANYIdaYA WU FReuluAB iU If USRI MIRANALUUATY
2995 (Integrated Marketing Communication) (Aadewiniu 3.53) uwazidlefinnsansiede
wuin Yefiflenndugeane fMunagvdnisduaiunisue wazsunagnsnsUszIdTus
(Anadewiniy 3.55) sesaunie Funagnsnislawan (Auadewintu 3.50) uaydedi

! a o A v s ] N W
ﬂqLQaﬂmqq@ﬁ@ m’luﬂaq%ﬁmimEﬂ@EJQﬂﬂa (mLRasLINUY 3.50)

157991 4.20: AnafeuazdulonuuNInggIu (S.0.) Yeunagnsnisiauan (Advertising)

. ) _ FTAUAIY
aunagnsn1slaua (Advertising) X S.D o .
ARLIT
29. S mendndueiguyuinsauenanineNy 3.63  .648 1N

Prepdaulmnnuanuiviewien

CRERIER)
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M1399 4.20 (si9): AnadeuardiuleauuuInggu (S.0.) vesinunagnsnsiaua

(Advertising)
. ) FTAUAY
aunagnsnislawmn (Advertising) X S.D o
ARLIIY
30. SuFmendnduiguyunTEUeNEAf Ny 3.66  .637 1N
theSauesamuanuiivioudie
31. ST mendndaueiguyuinisuauenan Ny 346 659 11N
thedhasnansnsasmuaanuiivioadien
32. S mniendndueiguyuinsiauenanfueng 345 607 1N
uriufuluzi e ievesdanin
334U 3.54 .480 un

nan1sAndeya WUl FRounuvaeuLiumEINUAUNagNSNIslaYa

(Advertising) (Anadewiniu 3.54) uasiilefiarsansgdenuin Jenianadvasanie 1u

Pvthendndunguruiinaiauendnduiiuiedaveianuanuiviesiied (Aiade

WU 3.66) se%aeufe SuTmterdndasiuvuiinsiiauendndusiduihandouln

AN UNviBA) (Anadewiniu 3.63) Sudmihenanduriguyuinsinauendn i

1 14 a PN ! d' @ Y aa N 5 A
HUTEU195081571T T ANADUNYID gL (ALRALINY 3.46) LaZUBNUANINYAENAD

S mendndueiguyuinisinausnanduiuwuTUkLgN1T e NeIwe T in

(Fdswintu 3.45)



99

M159 4.21: Aedskarddsauunnnsgiu (S.D.) veImunagnsn1sasasuNIUNe

(Sales Promotion)

. .. FTAUAY
AUNAYNINIIEUEINNTIVIY (Sales Promotion) X S.D o
ARLIY

33, $rudwhendndusiguvusmiuaniuivieaiioad 370 672 1N
drAgluiminfivalan wanavesdiuanldidivu
aonuiiviosiiesineg Talusandiey

36, $rudhendnfusivuvunansdnfusiguvuiiiy 365 684 1N
aupsegnsunnaaesliuiviiy

35. s whesdadasiururendemneuiiswiy 341 661 1N
vhiiwihusvieaiien

36. Wiy viedioadimsuanudndusivary 3.46 608 N
Huvesiiszdn 1wy eenlifandiulne Wudu

33U 3.55 517 an

NAN1SANYITOLA WUT FREULULAB UL BN UuNagnSNsduaSunIsue
(Sales Promotion) (Aiadewiniu 3.55) uazilefinnsansedenuin defifldadeguando
Sudmiondnsasigrusiuivanuivesiinfiddyludminfivalan uanguesdiuan
THdwuaonuiiviesiiewineg Talusafiey Auedewifu 3.70) sesaaunie Susme
wAn el InNER eI uAus Mo snamaae stV (Aadewinty
3.65) U Thiviusnviesfedimsuwanwadnfsigueuduvesiiszan 1wy senliaindu
e Dudu (@nedswintu 3.46) uasteiidnadesanie Sudvniendndusiyumie

Y

v ’oj g ! (Y sl o ' ' a ! = | v
AAIYAINBUUINITIUAUNITVIUINUNIVDUNYD (ALRFLLINY 3.41)
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M50 4.22: Aedsukardiudgauunnnsgiu (S.0.) veamnunagnsnisvielaeyans

(Personal Selling)

. ) . ~ FTAUAY
funagnsn1suelagyana (Personal Selling) X S.D o o
ARLIT
37. winnueiniswugiveyavenaniaiyued 334 564 Uunan
[ a o ea a Y  a
Jundndueiindalnounaaluyiedu
38. winnueiinsaweliinvieaivmaaesduuagly 353 659 1N
ARy neudindulagondnduaiyuyy
39. SudmendndueiguyuinissuietuuTeniag 3.63 713 1N
LEUBVIEHANSMANYNYUUUTOTIS I TNYiBwTe?
SRR GNEZER
40. ST mendndueiguyusuiulswsuludwmin 350  .660 10
fwalanuazladaninanudiliauevendndueily
lsausuiitnviesigudiin Fnliziiouansndnsoe
WAZUEHER S
33U 3.50 515 an

nan1sAnwdeya WUl dreunuudeuIumIENINiUAUNaENSNTVIElEyAAa
(Personal Selling) (Aiadeiviniy 3.50) uaziilofinnsansietonuin feiiddiedegeanio
Sudmhendnfusiguruiinsuilofuuisniniiauesviendndasigmuuusaingii
tivioafleismninvieadien (Anedewindu 3.63) sesasndo wiinswwednisiausli
tnvieaiismeassdunaylindn ey foudndulatendnfusiguy (Auadewiiy
3.53) Sudmerdndaiyuruiuiulswstludminiivadanuagladantnaudiliaue
Venansusiulsusuidnvieaindnin (Falfziilouansudninusiuazanondnsias
(Aadewiniu 3.50) uazdeiAadegae ninsuweinisuurthieyavesudnfasi

a

UL [undndunfindnlneyaealuviodu (Aedawiiu 3.34)
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M139 4.23: Aedekardiudsauunnnsgiu (S.0.) veanunagninisussvdunus

(Public Relation)

. ) o o . FTAUAY
AUNAENSNITUIZYI1EUNUS (Public Relation) X S.D o e
AnLITY
41. S wmhendndusnyuruiinsiiteyarnasves 356 559 1N
wAR AL e
42. S vherdndusiguruiinsideyarnasves 370 692 1N
wAnAusEudeslnsiimiadaveiesiu
43. Sdmendadueidiswadvayunisiafanssuly - 350 637 1N
NANTARNE) LU @IN31U6 apenTene WWudulasuen
AR INATUAYURINTTUVRIUTENTIS
a4, $rudmiondnsusigusudavgiuionndy 344 585 1N
WSRO THANTUINYUYY
594 3.55  .452 k)

v 6

NAN1SANYITOLA WUT FROULUUAB UL BN UAUNaEnSNsU sz ELIS
(Public Relation) (A@@ewiniu 3.55) wawkilafiansansigtenuin Yenilaauadanae
Fwdwhendnduriguyuinsiiveyarnasvewraniagiiutednsimiaidavevisdiu
(Anademiniu 3.70) sesainfe Sudwihendaduriuvuinislideyatiiiasves
ARSI LT (Aefewiiu 3.56) Sudmiendndueidisiatvayunisie
Aanssuluwmenianies) wu ainsiud assnsevs [usuazusninanaszdTNatuayuy
a P A a @ Y A a4 o A v ° I a o ¢
NANTTUVRIUTENIS (Anadewwiiiu 3.50) uardeniiAdemgane S minenansioei

[ Yo o < = § a o 3 ' =~ |
guyudInmignlundiwuneindndusiuey (Anedewiriu 3.44)

[ Y o

4.4 nsaszvidayanmuanuMzvasinauadudn (Presenter’s Characteristics)

TR IERdeyanMnyMrYer i auedu Yaunaukuasunuldainig

Y 9

wssaun loun Anvade drndeauunnnsgiu wasnisilana Weeduieiadeyanuanyuy

YOI UNAUDFEUA (Presenter’s Characteristics) F9Usenaume mMUANLLIDND
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v 6

(Reliability) AuAMLTEIvEY (Expertise) AMUAMLTRENE (Integrity) WagAUAINAWA

(Affinity) aguldnunisiaasaeasueselull

a ! Qq' | A ) v o a v
M3 4.24: ﬂ’]LQ@SLL@%%?ULUENL'UU@J']GﬁE’]u (S.D.) sﬂaﬂﬂmaﬂwmgﬂa\iaquau@aUQq

(Presenter’s Characteristics)

AMENYMEYBINNLEURRUAD ~ FTAUAIY
(Presenter’s Characteristics) X >0 ARLTiY
1. ghupnudidede (Reliability) 3.49 498 110
2. é’mmmﬁwng (Expertise) 3.43 527 11N
3. fumnudednd (Integrity) 3.51 497 110
4. PuANAIRA (Affinity) 3.54 505 110
33U 3.49 .468 an

Nan1sAnwdeya WU FRounUUdRUNMIENINAURANENYEYR LA ANA
(Presenter’s Characteristics) (AL@fgiiy 3.49) wagiileiansansievenuin Jeniilaade
A v = | = Y Ay & o 6, = Y

deanfo AUANAIYA (ARABYINAU 3.54) T03A911AB AUANTENE (ARRewINAY

3.51) suAnuuLdeie (Anafeminiu 3.49) uasdenilAadenianre AumuleIvLy

(Aaaewiniu 3.43)

M15197 4.25: AedewasdIulsnuunnnsgIu (S.0.) vesnumNtweie (Reliability)

. 4 oA ~ 3EAUANY
AUANUUNYDND (Reliability) X S.D o
AnLiAY
45. giaueduaiiniiug AnuaInsalusesoya 354 612 1N

wanSusiguruluegnd

CRERN0))
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M13197 4.25 (sin): ALedslazadLdeRuLEInggIL (S.D.) vaIRuANLLLTeNe

(Reliability)
. A FTAUAY
AUAMUUILYDAD (Reliability) X S.D .
ARLIY
46. ginaueduminisindeyanindumnyusuuignm 352 .633 uN
wuunsslunsann ldiuasamsenTiman1agsnauin
il
a7. fiiauedudniimsosuietoyandnfariguvuiidy 352 704 ly
Jagtulviiugnen
48, fiiaueduduurihauantivesingiuiililunis 340 609 Uunas
HanARS YL YLn15e9Blayan1sAnuidy
594 3.49 498 1N

nan1sAnwdeya WUl dreunuvdeuUIENINiUMUAILNEeTie (Reliability)

Y aa a

(Fnadewiniu 3.49) uazilefiansaunsiedenudn venlrnadeganne gilauadumil

Auy anmanusalusesdeyandndueigurulueged (Anedewiniu 3.58) sesawunfe

o a (% (3

waueduminislideyandnduriguruungniuunsslunsan ldifuasamsonimanis

Y

%
W
Y
o a Y a

sanaunauAuluuazinaueduiinisesuiedeyandndarigusuntulagiuliiugnd
a1l Idl

(Anadewiniu 3.52) wazdenilanadeiande duiausduruuzsiinuaudfivesingaunly

Tunsndandndunyuuiingeddeyanisinyide (Anadewiiu 3.40)

M13199 4.26: AafekazdLlswuNINnIgIU (S.D.) YaIUANLLTEIYIEY (Expertise)

. y _ FTAUADY
ATUAMULYYIYRY (Expertise) X S.D -
AR
49. finauedumlaansnnisiwandusigurueg 334 509 Uunang

AaBILAAT iU N1sHARAaNlaNNIEAYan [Wudy

CRERRER)
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M13197 4.26 (9in): ALRdsLazdLTsRULIINTEIU (S.D.) VBIRUAMILTEIYGY (Expertise)

y o FTAUAY
ATUAMULYYIYG (Expertise) X S.D o
ARLIY
50. frinaueAuddiauiianddlutuneunszuiunis 333 590 Uunand
wanAusigruLazassanauianslilnsaziBenilo
anAEsuATY
51. fiauedumilnuaudi 1uisensu 9nnsins 363 711 Wl
SudmhondesariguruiivesaiaseTouasiithe
Aavihendmiuyaansiinunislmnizeanisidui
gonFuINilauTINNY
52. fiauodudriunsiinevsumsdulinueds wien 345 631 )
flufusesanmsiimeiudwninenan s
vedndnmedeuariithednmientsueniiy
yAansisunsiinousy
33U 3.43 527 un

nan1sAnwdeya WUl FrounuuasuLiumIBIINAUAUANILTEIYIY (Expertise)
(Fnadewiniu 3.43) uazilefiansaunsedenudn Yenilenadegande gulausdudl
wa & o = v ° | a o ¢ =~ ¢ a - = a
Aandd Wungeusu Mnnsinei i mihendadusiyusuiivesainevesaziidiein
wihendmsuuaansiiiunsimasesnslufisausuaniousiuau (Anadewindu
3.63) sedaeu1Ae Junaueduirun1sineusumaduinuend wieudlususesannnisn
meFumihendniurguruiivesainseteasitiefantnondsvaninduyeainsiini
MINnausY (Anadewiiu 3.45) funauedumlaasansvinnandusiyusueginaeIuna?
1 a 2/ [ o/ 1 d‘ - Y da a" ° I ¥ o
W nsuaneenldainnszatwean Wl (Aadewiiu 3.34) wasdeiilidadeigafe §i
iauedumlauiangslutunaunseuunsiandueigusukarausanaumaulalag

= dl ¥ U dl 1 L
aulagnllagnAIdBunIl (ALRALYINNY 3.33)
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v 6

M13197 4.27: AefewasdulstuuannsgIu (S.0.) V0IuANGadnd (Integrity)

) i u . . ~ FTAUAY
AMUAIULYRANY (Integrity) X S.D o
ARLTAY
53. uauedUAIUTIENERTIeAsIBATRmEN MANRTY 3,57 660 170
I a
ANUAILTUS
54. guinauedumlasnuimdudyyii iaglivinisiu - 3.58 696 170
andn lagn1sasneanuiianela waganudulalviy
anAgerAndurigusuiug aunneiulatade
Usgnalivthiu
55. gunauedumliusnisinsenisuandaueiguyula 346 666 1N
gNeiae MUSIENITTITERUAHER U9
56. funauadumlifudmauunuainnisiiuinislumn 345 560 1N
JupouLALNYDNYT WU nsnauAaNTauAtyn
Tulnviesneslunntuneu
379U 3.51 497 4N

nan1sAnwdeya WUl grounuvaeuLiumEINiuiuANFRdRd (Integrity)

1w Y aa a

(Anademiniu 3.51) wazlleinnsansieteonudn Teniidndeawnme funauedunla

'
o w o {

SnwAndiudynin wnagliuinisiugna lnenisasienuiianels wasausiulaliiu

[ Ag]

[

gnenfivendnfariguruiug suiimeladathessnmalinhiu (Eiedemiiiu 3.58)
sesasnde fiausdufusssieneasiBunvednfumifinswmiuanuduais (Aade
wiiu 3.57) guiauedumlviuinisdanenisudnduaiyusulagndes ausienistseRuen
WANTuT (AaABviAy 3.46) uazdetifiiademanie funausdudiliisudsmeuumuain
msluinislunndumeuuntniondies iy mameusmnuniendtymiuiinvesdedlunn

UMDY (ALRAYWINAY 3.45)
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M1517 4.28: Aedskard L lgauunnggIu (S.0.) veanuaNRIge (Affinity)

. - FTAUAY
AUAIUAINA (Affinity) X S.D -
ARLIY
57. ginaweduiniinisreusumenisinimeanuann 362 695 1N
gouliay
58. fuiauedudndinmslddmendaoudiloneuasiden 357 723 el
insdsznaulinnumingay
59. giawedumiianunseiiesesulunisiviuinig 350 645 1N
60. Hunauedudidsuden uansnuiluiinsiugnad 349 562 1N
594 3.54  .505 k)

NAN1IANYITELA WUT FROULUUAB UL IBINNAUAIAINGAIA (Affinity)

' '
Y aa a A Y o

(Anademiiu 3.62) uazilleinnsansietenuin Tenilaadegegane gunaueduaiinig

Y

A Y o

Aousumemsinimeniugaindeuton (ARRWINY 3.62) sesaunae Julausduad
Y o Ao v ' aa ! IS ! A L
nsldnandaudilaiewasisevimsusenevianumgay (Anadewiiiu 3.57)

NiguedumilanunseioIesulumsliuinis (Anadewiiu 3.50) uazdenilaadesian

B
Y
A

8 funauedudildseded wanannudulinsiugnan (Aedewiniu 3.49)

4.5 M3nszvidayansanduladoninduaiyuruvasinvisaiedfiiayii

Ny Teveyansinauladendnsduriyuyuvesinvieane i fveneu

Y aa a

wuvgeunuldadifanssaun laun Aty drudetuuiinggiu wasnisulans e

v
IS a

gvuetansdndulaendndusiguruvatinvesieinend aguldnumsiuasAasung

delui
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15799 4.29: AladsuazdulonuuNInggl (S.0.) vesrnumdndulateninsiusiyuyy

YBIUNVIDNNYINNYI

%) égl’ a [ 3 o/ 1 d' 1 a —_— sgﬁUﬂ’Jq&l
nsangulaendniasiyuyuvastinriowneIri1evf X S.D o
ARLIIY
61. viuanIluewandulndll vivueatendnsiaiyuyy 391 460 )
A g - o
WoLUureIINNIDURIITEaN
62. imzangillaiiloifengeninduaiyuununain 387 721 1N
Hiloaulneg
63. MinuAnINsdendendadusigurludnmadennils 378 724 Wy
vouslnantisaieelalitiuuaansluyuoy
64. Wavhuinanuidnysevivlandndugiguyuiviiu 374 475 1N
Honaluasalin MuALNAULNTNGNMIIgUTY
anAstegaulueyY
594 382 441 1N

a v (3

NaN1SANYITONA WUI FRaukUUdBUINIBINiuNSAndul T endnsaeiguyy

3

YoIUNYBUNLIWR (ANadewiiu 3.82) wazloNansansiedenudl venlAlaiegen
A ! a ! LY v & a o 3 P < L= =i =

Ao MiuAnlueuAndulnal inueadendnsduriguvuiieidurainvsevesiisean
(Anafemiiu 3.91) sesasnfe vinuidngdladedendendniariyusuninaniileaulny
(AadeWin 3.87) viuAndinisidendendndarigusuludnmaudonuilsvesiusinafivae
aSeelabifuyeainsluguyy (Auedewindu 3.78) uasdenianademande Weviiuin
AnusanUseyivlandndaivasuivinutengeluaiasn vivulzndulgenandusiyuwusn

ASIDE1LUUDY (ANLRABYINAU 3.74)

4.6 NM3AATIVdYaNaIAFaUANNRFIY
a 5% ~ a awu A U Ao ' v a &
mMATzideyailenaaeuauNigIuNTITeses Jadeninarensdnaulate

HandusgurresinviegwanRludminiivalan Tagldnsiinsgianneeilany

9

[

(Multiple Regression Analysis) HNaN15IATIZRLALLANNLNVOIFYSNBalA1Ge Fail

Sig. nUY SzAUtEALY
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R’ vanefa Adulsyavidauanidassansnmwlunswensal

S.E. vinefls Andeavuinnsgiu

B yaneda Adudszdvinisaanesvessmensafluaumsiidevluguasuuuiu

Beta (B) LGN ﬁhé’uﬂizﬁm‘émiamaSTuLLUUﬂzLLuummgm

t vnefis AadRfildnsedeuauuRsuAsfuAadevesaunmudagai
agluaunis

Tolerance g AN NvBINguvasIkUBasEluaunsiinuduiusiy

VIF nnedls Afian nveanguuesiinUsdasyluaunisiianuduiusiu

a a ¢ a v aa ] U a X a o o«
$1519% 4.30: ﬂ'ﬁ’JLﬂiqgﬁﬂj"lmﬂﬂﬂ@EJLSUQWWGU@Q%Q(\]EJVl@JNa@]E]ﬂWiWﬂaUIQGUE]Namﬂm‘msqilsﬁu

vasnvisangnRludminfivalan

nsandulavendndudiynsuvasinviaaungddsualudmiaisalan

Uade Toleranc
S.E. B R t Sig. VIF
e
ﬂ"lﬂ\‘i‘ﬁ 141 1.467 - 10.388 .000 - -
dauUszaun19N1Inan
- WANA I .062 447 519 7.241 .000* 166 6.023
- 371A1 .057 -.066 -.080 -1.156 .248 179 5.587
- YIVNNENITIAINNAUNY 057 189 221 3.301 .001* 191 5.242
- NNSAUESUNIINAN .052 173 .183 3.319 .001* .282 3.544
- qﬂmﬂimﬁﬁms .054 -.361 -.384 -6.694 .000* .260 3.845
- ANWYUENNNILATN .052 .393 .458 7.570 .000* 233 4.291
- AsTUIUNSANSdAnns 063 -219  -245 3497 .001* 174 5.760
NN33EIINITAAIARUUATY
29995
- nagnsnislaan 055  -024  -026  -444 657 242 4.127
- nogvdmisdualunisens 057 078 092 1386 167 194 5.157
- ﬂaqwﬁmﬁsuwimaqﬂﬂa .067 .160 187 2.367 .018* 137 7.274
- ﬂﬁq%ﬁ‘ﬂ’l’iﬂizﬁj’lﬁlmﬁ'ué .057 -.029 -.030 -.515 .607 .249 4.023

(m157195%10)
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M1399 4.30 (si9): MTBATIVIANINDReITanYasafeninasensindulatendn i

yuvetinvieugIdsnRluminiivalan

nsinduladondniaiyuruvasinvio e aisfludmin

v weadlan
Uady
Toleranc
SE. B R t Sig. VIF
e
. 141 146 10.38  .000
UGN - - -
7 8
AMANYULVIRUNEUD
fuf
& 063 - - -223 824 166 6.00
- ANULTBNE
014 016 6
4 076 = = = 014 102 9.78
- ANUTELIUEY
189 226 2.468 * 9
A 067 131 148 1957 051 149 670
- ANTRARE
5
- .051 X - -279 .180 249 4.01
- ANUFNQA
014 016 8

R’ = 0.672, F = 52.432, *p < 0.05

INENTNG 4.30 KAIINNTNAADUANNAFIULALNITIATILYIAINDANDLLTATULUY
Wy wud1 Uadedinszaunien1snann NsEeansNIINaIALUUATUNIT LasAMANYMIEURY

I 1

dauedumlnadonisindulatendndugiyusuvestinvieaiginnaludminivalan

a

pgsiitpdRynsedanszau .05 loun Yadediulszaunisniseainaunansia (Sig. =
.000) AMULDINNNITIATINUIY (Sig. = .001) AMUAITELESNAIIRATA (Sig. = .001) Fiu
qﬂmﬂsﬁi‘ﬁu’%mﬁ (Sig. = .000) AUANYAUENINIBATIN (Sig. = .000) AIUNTZUIUNITLIUNIT
§nn13 (Sig. = .001) JadumsAeansnismanauuunsUNITIUNAgNSNTIElngyana (Sig. =
018) Yadvandnuazvesiiiausdudiuanudsmng (Sig. = 014) luvuzidadedlsl

dwanunisdnduladendndusiguruvatinesnetnnaludwmiaiivalan laud Jade
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dudszaumsmsnaasunm dadensdemsmanaauuuasuasessunagnsnislaman
AUNAYNSNNTANESUNITUIY AunagnsnIsUsEduius Jadennanuazvasiilaue
uidumuidetio suanudednd wazdumudge
defnsandminuesmansenuvesiuusdassfidmatunsdadulatondnug
yuuvesinvieaiisismaluiminfivalan wui Yedediuuszanvnanismanndiu
wAnSt (3 = 519) dwmaronsdnaulatondnfusigusuresinvieafieaaniludma
fwaylanunilan sesawn Ao dadodmuszaumensnaindudnuaynsnenm (3 =
458) YadpdruUszauninIsnaInsuemensias g (8 = .221) Jadunisdeans
NINAARUUATUNITINUNALNSNSElagyana (B = .187) Yadediuusyaunianisnain
AUNNSELESUN1TNAN (R = .183) ﬂa%’aﬂmé’ﬂwmmaq@ﬁwLauaﬁuﬁﬁmmmL%m?my ®
= -.226)U9udIUUTLaUN1NITRAIAAIUATEUINATIUNITIANTS (B = -.245) wazUadediu

USEAunaNInAINAIUYARINTAIUING (B = -.384) Auanfuy

[y a £ [J

duuszansmstivun R = 672) wansliiiui svdnavestadediuuszaunia
MsmaasuKEAfu Futeaanisdadiming sunsdaaunsaann suypaingd
THU3Ms fudnwaznenmenn sunszuiunslunmsinng Jadenisdeasnsnanauuy
AsvaTFunagnénselayana taduandnuazuesiinausdumimuauideny
dwmarenisindulatondnurigumurestinvieaiiswnsiludminfivalan Andulesas
67.2 iwdodndovay 32.8 Wunalounainduusdu
MnNaNIIAdeUMNNERRveIdLUsEAnSUasiuldase (Independent) 15 fu
Toa Yadudinusvaunnanisnainnundnine (X,) Jadedinyssaunianisnainaiusian
(X,) Uadediudssaun1an1snainnugean1en1sindining (X;) Jasediulseaunis
NIRAINAIUNTALESNAITNAR (X,) ‘ﬂfﬂ%’ﬂﬁauﬂizamwﬂwwmmé’muﬂmﬂiﬁiﬁﬁmi
(Xs) Yadudiussaunianisnannaudnuwagn1angnn (X,) Yadediudssaunisnisnain
sunszuaumslunsdnns (x,) tadunisdeansnmsnaianuuasuisasiunagnénisisavan
(Xs) {J%f\"}’amiﬁamiﬂ’lsma'}mqummqméhuﬂaqwémidua%umima (Xg) Uadens
ﬁaaﬁm'ﬁmm@LLUUﬂiU’Nﬁ]ié”]uﬂaqwﬁ‘mimsﬂmqﬂﬂa (X,0) ¥ sdoansmInanuuy
ATUITAUNAYNSNTUTEENRUS (X,,) Tadenndnuavesinausduanuning
Yndede (X,,) ﬂa%’aamé’ﬂwmsﬁuaaﬁﬂwLauaﬁuﬁwﬁmmmﬁaww (Xy5) Uadumaudnuay

Cs

VIR UNAUDFUAMAIUANNTEENY (X,) Wazladenauinuurveuiiiauedumaiuay

= q‘ 1 1 v a IS) a Y (3 v ! d‘ J a % U A
Aagn (X,s5) Ndawasianisindulagenindusivuvuresinvesiewinsdluimiafivalan

[y

(V) annsadeulvieglusUaunsifadunseiilannnisiiaseinisanneeideny Nseau
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gdfisy .05 Liteviunensanauladenindugiyuyuvesinvied s atuimin

Y = 1.467 + 0.447 X, + 0.189 X5 + 0.173 X4 — 0.361 X5 + 0.393 X,
~0.219 X; + 0.160 X40 — 0.189 X5

NAUNITTUAUNTIFINGY A2TUIN AduUsEEANS (B) veadadediudseauniy
ASHANMPTUNANAUDN AU 447 Ua38a1uUseaunIanITNaInnIUaNBaENIINIEATN
WINAU 393 Ya38duUsEaun1anIsNaInn 1LY a9 nIaNISININNUIe Windu 189 Uadudlu
USZAUNNITHANNAUNITAREIUANTAAIN WU 173 kaztasen15a0a15NISNaIALUY

) ¢ o & a0 W a £ & A 1 oA
ATUINATIUNAENSNSUElREyARa Wi 160 Bellrduuszdnsiduuin dodnd
AwdNusiunsinduladendndusiyuvuvesinvisaiisiswaludminivalanty
fAmafediy duguanuazvesilauedumiualeIvy Wiriu -.189 Yadediu
USZAUNIINITHANNAUNTEUIUNITIUNITIANTT WINHU -.219 haztadediudseaunng

) 9 ¥ a o A W a S A oA v o fw
NINAIAATUYAAINTNIAUTNNT WA -.361 Aanduuseansiduay fehdlanuduiusiunig
anauladendniuriyuyuvesinveuneidenaludwmiafivalanluiianimsaiuiy

1BNINL 21NN1TATIE@OU Multicollinearity Iagldan Variance Inflation Factor
(VIF) @91 VIF NALAY 5.0 WandIn AU s0aseiaudunusiuLes a9t noutimwls
dasela |Whdaun1sanaeemIsisNTgasBunANdNTuSTEnIiuUTBasEou B
aa U v 3 Y] a = 1 a Q‘ U a '3
TBnsnageuanudiusvesinuUsdaselegnatguuinig (Usedns duinigyay, 2551) lny
NITatuliIRe BN RseuANNdNiusiusEnieiuUBasyey 2 35 laun

1. ANSRTIAFOUINAT Variance Inflation Factor (VIF) 989f7kUs0dse

2. NSRSIIFBUINNAT Tolerance VoIRILUSDATY

TaefiAn Tolerance waz Variance Inflation Factor (VIF) iudiusuanin snudstatig

a

Ay 1&g a - A @ X ] v - [ £ 1 & £
‘VII&ILUU’EJG?SG]BWL! lnenAnsaesildudiunaunanu muamlﬁiuamm?mmqu (Uszans

[y

RN, 2551)

1/ VIF, - 1-1-R’
way Tol = 1-1- R’

& 2

LNIIERSUU VIF = 1/1- R =1/ Tol

Tol
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v & ' i 2 = v o ¢ Y A Y a
MUY A1 VIF kagA1 R 8UANUAUNUTN NG TINUVIL NAT1IAD Q%lﬂﬁU@'JLLU'ﬁaaﬁg

9 o 2 A LA & a1 o = a ¢ '
LGU{L‘HﬁﬂJﬂqﬁﬂﬂﬁaﬁJ 81 R, %38 VIFi llﬂ']qq N0 TOLi UAINT YINANTITILAINIE WUIN

'
o

Tolerance U8IAWUIDATE AA VNNV .102-.282 FIAINIWNUNTUNT AB NINTUIINAIAINY

&

ANUVBINISEBUSU (Tolerance) HAnkitiaenin 0.10 (35561 RSN, 2546, Ut 112) @y

A

AN VIF 9999uUs0aselAmans 3.544 — 9.789 kanaln fuUsdaseinnudunus e kil

WeodAgy Feaziindygm Multicollinearity Anaidle A1 VIF Jameia 10 FulU (@nsds Joy

NUAENS, 2548)

lunsfnudadudiudszaunnansnain NMFeaINTRAINKUUATUINAT kae
ANz auaduANiNasan1sindulatendndusgusuvetinvio e,
ARt Iaivalan @a1u130a3UNan1TIATILRlUNIBULLIANNTITY Askandly

ﬂ']W‘ﬁl 4.1
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A7 4.1: HanFiATIERAtanneskuunyAuveslIfedulsEaunanIeaa nsdedns
NIAAALUUATUNIT UazAinyzvasilaueduiiinasensindulade

HARSNgUYLYRLnYiBRE W Aludminivalan

#2UUIZENNIINITNANA (Marketing Mix)
- Wanfing (Product) (B = 519, Sig. = .000%)

- 51@1 (Price) (B = -.080, Sig. = 0.248) \

- F0ININITINIUUE (Place) (R = .221, Sig. = .000%)

- NsdEsNAIRAaIn (Promotion) (B = .183, Sig. = .000%)

- qﬂmmﬁlﬁ‘u?mﬁ (People) (3 = -.384, Sig. = .000%)

- nTEUIUMSIuNISIRNTS (Process) (= -.245, Sig. = .000%)

N1SAREITNITAANALUUATUINDS

(Integrated Marketing Communication)

- Nagnsn1slawan (Advertising) (B = -.026, Sig. = 0.657)

- NagNSMIduaSUNITVIY (Sales Promotion) (B = .092, Sig. = 0.167) nsnnaulade

(Purchase

Decision)

- nagnsmMIvelagyana (Personal Selling) (B = .187, Sig. = .000%)

_| - naaninissemduiug (Public Relation) (R = -030. Sie. = 0607

AMANYULYRIINLEUa LA

(Product Presenter’s Characteristics)

- anuidede (Reliability) (3 = -.016, Sig. = 0.824)

- mmﬁmﬂmg (Expertise) (B = -.226, Sig. = .000%)

- Audednd (ntegrity) (B = .148, Sig. = 0.051)

- ANUFSYA (Affinity) (B = -.016, Sig. = 0.780)
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QUESTIONNAIRE:

The Marketing Mix, Integrated Marketing Communication, and Presenter’s
Characteristics Affecting Foreign Tourists’ Decision to Buy Thai Community

Products in Phitsanulok Province

This survey research aims to identify the Marketing Mix, Integrated Marketing
Communication, and Presenter’s Characteristics Affecting Foreign Tourists” Decision to
Buy Thai Community Products in Phitsanulok Province. This study is conducted by
MBA student of Bangkok University as part of BA715: Independent Study. | would be
appreciated if you could contribute any fact and useful information truthfully by
filling out the questionnaire. The information provided will be treated highly
confidential and will be used solely for the purpose of academic resources.

Thank you very much for your kind cooperation.

MBA Student, Bangkok University.

Part 1: Personal Background
Explanation: Please mark v into & that matches your information the most.

1. Gender

O 1) Male 0 2) Female
2. Homeland
L 1) Asia L 2) Americas
O 3) Africa O 2) Europe
[ 5) Others (please specify) ..o
3. Age
O 1) under 20 d 2)20- 25
U 3) 26- 30 )31 -35
U 5) 36 40 6 a1-as

L 7) 46 -50 [ 8) Over 51




4. Education

[ 1) Less than a bachelor’s degree

[ 2) A bachelor’s degree
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Q3 Higher than a bachelor’s degree

5. Occupation
O 1) Student
U 3) private company employee
O 5) State enterprise employee
Q 7) Other (Please) ..o
6. Status
Q1) Single
1 2) Divorce
7. Average monthly income
L 1) Less than 1,001 USD
O 3) 1,301 - 1,600 USD
O 5) 1,901 - 2,200 USD
8. Duration of stay in Thailand
1) Less than a week
 3) 3-4 week
U 5)9- 12 weeks
9. Companion
L 1) Travel alone
Q3 Family members
O s) Group tour members

[ 2) Business owners or self-employed
U 9) Government employee

M| 6) Housewife or steward

M| 2) Married

L 2) 1,001 - 1,300 USD
L 4) 1,601 - 1,900 USD
[ 6) Over 2,200 USD

M| 2) 1-2 weeks
O 4) 5-8 weeks
M| 6) More than 12 weeks

0 2) Friends
L 4) Lover
[ 6) Others (please specify) ..oveeeerrinenn

10. Average expenditures of this visiting Thailand trip

L 1) 501 - 1,000 USD
L 3) 1,501 - 2,000 USD
[ 5) 2,501 - 3,000 USD

L 2) 1,001 - 1,500 USD
L 4) 2,001 - 2,500 USD
[ 6) More than 3,000 USD
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Part 2: Factors Affecting Foreign Tourists’ Decision to Buy Thai Community
Products

Explanation: Please mark v" the choices that correspond to your opinions.

Indication of your opinions:

5 = strongly agree, 4 = agree, 3 = neutral, 2 = disagree, and 1 = strongly disagree.

Level of Opinions

Factors Affecting Foreign Tourists’ Decision to Buy

. . Strongly Strongly
Thai Community Products +—>
Agree Disagree

Marketing mix: Product

1. There are various kinds of community products offering

in the retail community shop.

2. The designs of community products are beautiful and
BG) @3] @@

attractive.

3. The packages of community products are convenient for
5) | @ 3] @] Q)

carry and storage.

4. Community products uniquely reflect local wisdom and

conserve Thai identity.

Marketing mix: Price

5. Product prices are specified clearly and noticeable easily.| (5) | (4) | (3) | (2) | (1)

6. Product prices are reasonable compared to the size. BG) | @ 3| @] Q)
7. Product prices are identified in details. BG) | @3] @] Q)
8. Customers can pay the money by cash or credit card. BG) | @3] @] Q)

Marketing mix: Place

9. Retail community shop displays community products at
BG) | @ 3] @] Q)

the storefront.

10. In the retail community shop, souvenirs and prepaid
G| @G| @] O

cards and so on are available for customers.

11. Retail community shop is spacious and comfortable. BG) @3] @ @

12. Customers can buy community products at the shops

5) | @3] @] @)

in the gas stations other than the community shop in
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Factors Affecting Foreign Tourists’ Decision to Buy

Thai Community Products

Level of Opinions

Strongly Strongly
—>
Agree Disagree

Phitsanulok.

Marketing mix: Promotion

13. Retail community shop has organized various
promotional activities such as providing free
subscription to tourists in the first purchase and giving
out free products etc. discounts, coupons, and deals

etc.

(2)

14. Retail community shop gives a discount of 5 per cent
for customers who purchase dried bananas coated

chocolate 10 boxes or more.

(5)

(2)

(1)

15. Retail community shop has campaigned through the

tour agency that tourists buy the tour.

(2)

16. Retail community shop distributes the shop brochures

in English at the tourist information center.

2)

Marketing mix: People

17. Employees of the retail community shop service with a

smile, polite and friendly.

(2)

18. Employees of retail community shop serve all

customers equally.

2)

19. Employees of the retail community shop are able to

speak English.

(2)

20. Employees of the retail community shop knows about
products and be able to answer the customers’

inquiries clearly.

(2)

Marketing mix: Physical evidence

21. Retail community shop has free WIFI.

(2)

(1)

22. Retail community shop is clean.

(2)

(1)
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Factors Affecting Foreign Tourists’ Decision to Buy

Level of Opinions

Strongly Strongly
Thai Community Products +—>
Agree Disagree
23. Interior and exterior retail community shop is
G) | @3] @] Q)
decorative beautifully.
24. Sales at retail community shop wear the unique
BG) | @ 3@ 1)
uniform made with local fabrics.
Marketing mix: Process
25. Buying and payment process at the retail community
BG) | @ 3@ 1)
shop is quick and convenient.
26. Retail community shop provides pre-sales service such
G) | @ 3] @] Q)
as allow customers to try out the products.
27. Retail community shop has organized a number of
community products distributed on the shelves to G) | @ (3] @] Q)
meet the needs of customers.
28. Retail community shop provides after-sales service
G) | @ 3] @] Q)
such as return or change service, etc.
Integrated marketing communication: Advertising
29. Retail community shop advertises its products through
BG) | @ 3@ 1)
a motion LED screen at the tourist attractions.
30. Retail community shop advertises its products through
G) | @3] @] Q)
billboards at the tourist attractions.
31. Retail community shop advertises its products on the
BG) | @ 3@ 1)
public transportations at the tourist attractions.
32. Retail community shop advertises its products via the
G) | @3] @] Q)
tourism leaflets.
Integrated marketing communication: Sales promotion
33. Retail community shop with the tourist destinations in
Phisanulok give out the discount coupons to visit the BG) | @ |3 @ 1)
attractions at a special price.
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Factors Affecting Foreign Tourists’ Decision to Buy

Thai Community Products

Level of Opinions

Strongly Strongly
—>
Agree Disagree

34. Retail community shop gives out the sample size of

community products.

(5)

(@)

2)

(1)

35. Retail community shop has the tour company to
distribute its products such as dried banana with honey

to the customers.

(2)

(1)

36. Travel tour company distributes the community

products such as clay flowers as a souvenir.

(2)

(1)

Integrated marketing communication: Personal selling

37. Sale persons introduce that the community products

were manufactured by local people.

2)

38. Sale persons offer the customers to taste the products

for buying decision.

(2)

39. Retail community shop has partnered with a tour
company offering its community products on the

foreign tourists’ coaches.

(2)

40. Retail community shop has partnered with hotels in
Phisanulok offering its community products to tourists
staying in the hotels.

(Setting the table to showcase and sell products)

2)

Integrated marketing communication: Public relation

41. Retail community shop uses the tour guides to

distribute its product information.

2)

42. Retail community shop broadcast its product
information through the local cable television

channels.

2)

43. Retail community shop sponsors both the tour

companies and the community’s events in organizing

(5)

2)

(1)
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Factors Affecting Foreign Tourists’ Decision to Buy

Thai Community Products

Level of Opinions

Strongly Strongly
—>
Agree Disagree

Songkran and Loy Krathong Festival.

44. Retail community shop provides a tour guide as the

product presenter.

Presenter’s characteristic: Reliability

45. Product presenters have the knowledge on the

community product.

@13 @] 0

46. Product presenters faithfully give the product

information to the customers.

@ 3@ O

47. Product presenters give the updated product

information to the customers.

@ 13| @]

48. Product presenters explain the product features with

reference data from the study.

@ 3@ O

Presenter’s characteristic: Expertise

49. Product presenters can demonstrate how to make the

paper flowers.

50. Product presenters know about the community
products’ manufacturing process and be able to

answer the customers’ inquiries.

51. Product presenters who are qualified and voted as the
best presenter of the month will have a sign on the

chest.

@13 @] ®

52. Product presenters are trained to offer products
indicating by the labels on their chests and the store’s

name lists.

Presenter’s characteristic: Integrity

53. Product presenters describe the details of product with

facts.

@13 @] ®
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Factors Affecting Foreign Tourists’ Decision to Buy

Thai Community Products

Level of Opinions

Strongly Strongly
—>
Agree Disagree

54. Product presenters have maintained its pledge
declaring on the board that they serve customers by

creating satisfaction.

(5)

(2)

(1)

55. Product presenters help the customers in picking the

products.

(5)

2)

(1)

56. Product presenters deny tips for the service such as

answering the questions or helping the customers, etc.

(2)

(1)

Presenter’s characteristic: Affinity

57. Product presenters welcome the customer by paying

respects humbly.

2)

58. Product presenters speak clearly and easy to

understand with proper gestures.

(2)

(1)

59. Product presenters are eager to offer the service.

(2)

(1)

60. Product presenters are courteous and friendly.

(5)

(3)

(2)

(1)




Part 3: Decision to Buy Thai Community Products of Foreign Tourists

Explanation: Please mark v’ the choices that correspond to your opinions.

Indication of your opinions:

161

5 = strongly agree, 4 = agree, 3 = neutral, 2 = disagree, and 1 = strongly disagree.

Decision to Buy Thai Community Products of Foreign

Tourists

Level of Opinions

Strongly

Strongly

“—r

Agree

Disagree

61. In the near future, you are likely to buy community

products as souvenirs or for your friends /family.

(5)

(4)

(3)

@ | ()

62. You proud to buy community products of Thai

workmanship.

(5)

(@)

(3)

2 | ()

63. Buying community products is another way to help

and generate income for local people.

(5)

(@)

(3)

2 | (D)

64. If you are impressed with the initial buying of
community products, you will consider the

repurchasing in the future.

(5)

(4)

(3)

@ | ()

** Thank you for your contribution and cooperation in filling out this

questionnaire**
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Miss Busaba Wongsa

31 d9mAu 2532
August 31, 1989

1383/18 aUUUIZAINAIUT LYWV LURaIANTEUs
NILNNUIUAT 10520

1383/18, Thap Yao Sub-District, Lat Krabang
District, Bangkok 10520

busaba.wong@bumail.net
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Bachelor of Business Administration

Business Computer, Suan Dusit Rajabhat

University
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