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Demographic Factors Affecting Satisfaction in the Guestroom Reservation through

the Internet of Users in Bangkok
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Abstract
This research aims at studying demographic factors affecting Bangkok-area customer
satisfaction of online hotel reservation system. By means of questionnaire, 400 samples of experienced

customers based in Bangkok were collected. In the process of analyzing gathered information, one-way



analysis of variance were used. The result showed that majority of samples were female, 31-40 years
old, single, holding an undergraduate degree, office worker or corporate employee, and having an
average monthly salary of THB10, 001-30,000. (1) Gender, as a demographic factor, has drawn different
satisfaction results in 2 aspects of online hotel reservation system; service channels, and individual
priority. (2) Age, as a demographic factor, has drawn different satisfaction results in 4 aspects of online
hotel reservation system; accommodations, price, value for money, and individual priority. However,
overall satisfaction result was not different. (3) Marital status, as a demographic factor, has drawn
different satisfaction results in 2 aspects of online hotel reservation system; privacy, and individual
priority. (4) Education level, as a demographic factor, has drawn different satisfaction results in 5
aspects of online hotel reservation system; accommodations, price, value for money, individual
priority, and overall satisfaction. (5) Profession, as a demographic factor, has drawn different
satisfaction results in 3 aspects of online hotel reservation system; price, value for money, and
individual priority. (6) Average monthly salary, as a demographic factor, has drawn on different

satisfaction results in any aspects of online hotel reservation system.
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