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Mesakul, C. M.B.A., January 2015, Graduate School, Bangkok University.

Expectation in Product and Sales Promotional Events Influencing the Decision to Buy
Fashionable Clothing and Jewelry through the Internet of People in the Muang and
Wisetchaichan Districts, Angthong Province (101 pp.)

Advisor: Sukontip Rattanapupan, Ph.D.

ABSTRACT

This study aims at investigating the expectations in product and
promotional events that influence the decision to buy fashionable clothing and
jewelry through the Internet of population in the Muang and Wisetchaichan Districts,
Angthong Province. The samples consisted of female working people and students
who had purchased clothes through online channels in the Muang and
Wisetchaichan Districts, Angthong Province. 500 participants were surveyed by using
the Purposive Sampling method. A questionnaire was used in the study, with the
reliability of expectations in fashionable clothes and jewelry through the Internet at
0.800; confidence to buy clothes and jewelry through the Internet at 0.801. The
statistics used for data analysis were Descriptive Statistics, including Frequency and
Percentage. The Inferential Statistics were Multiple Regression with the statistical
significance at level 0.05. The result found that the respondents expected in the
online fashionable clothes and jewelry, in overall, at a high level. Expectations on
sales promotional activities, in overall, were at a high level as well. To spread the
sales promotion news, SMS, Line Application, Email, Facebook were used to attract
customers’ interest. The hypothesis testing found that expectations on industry's
products and sales promotions affected the decisions to purchase fashionable

clothes and jewelry through the Internet, with the statistical significance at level 0.05.

Keywords: Expectations, The Decision to Buy, Fashionable Clothes/ Jewelry, Internet
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2. NMSUaNEILUUUINABUINAEINUNISUSAS (Word-of-Mount Communication)

= ¥

fio teyaiiuilanlasuianuinduilanaudugiinelssunsldgurionisuinsanaudi
Auslaalduavseervazlunslicwusihdnuiuuilduinisiudud liiasdudednd
m‘%aﬁwaﬂLfi’wi’mﬁmﬁ’umiﬁmiﬁ?u

3. Uszaumsallueiinvesfuilaa (Past Experience) msiiguslnataglésu
Usvauntsaiiensswasmadeniifentunisuimsidviwaseseduresarumen e

Austnaluiu sgsvaunisallusfniniiinnsiseusuazsnisandiussaunsalivaniild

A 1 v

4. Mg UsEIduNUs AR anUSTAA (External Communication to Customer)
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1. 5@5]%3?!&?534%1314%@%%?1 (Consumer Promotion Objectives)
msdnaiunsnelaeutuiifuilan Hnguszasdioliussquavareyssmadall (Bovee,
Houston & Thill, 1995, pp.465-466)
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2. TnquszasAsaitiuaunans (Trade Promotion Objectives)
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et al,, 1995, pp.467-468)
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distributors to raise or lower their inventory levels) Lﬁaﬁgﬂizﬂ’e)‘ljmiwamﬁauﬁ”lagﬂu
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1. Msdaasunsveiisjatiuiiguilaa (Consumer-oriented Sales Promotion)
Aanssunsdaaiunsvedigasiuiguilan Adeuldiuily 16ud msuangues

(Couponing) N3UANUBIAIBEN (Sampling) AMslAuasan (Premiums) MIYUIAUTTY
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fituan (Bonus Packs) N15aA31A1 (Price-offs) N15AURY (Rebates) n1sudadu (Contests) N3
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Auslandiuannaianisguesiiies Ssnaredunsenadulunivesnisuet vnlidunandud
Ilurzdeddnisuangleswoludnuiu (Russell & Lane, 1996, p.463)
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1.6 N15AURY (Refunds %58 Rebates) Wumatialunisdaasunisuienie
ToraueaAuuliunsdiuvesnmdendndarinduAuluduuslan nevdanladaudiu
uegaiefigatinisgenenduun nsunduaiuslnnvzneuauassiadalauensAuR Ul

I~ 1 a 1 q' dl' Qy 1 d‘ Y| a ¥ qg” 1 a
Wueg19d InganizagedadioausaasauduaiuiinvasuAntdulaunniu nsduasunis
elagnsauRulrivd Wiunnluuddneing 9 nussnn daususgndmiedue
Us39naee adwusenaunisudnasedldliantlunsiseu uavsaoud

U Yas | a ¥ = a 1 = Y YV a =

UnmsnanldisduasunisviegmensauuuduAuliiuguslna lagdl

I d' <3 FRy) 2 o d" v af) v % 1 d’JQJ dl 1%
asjavngiveidunismeuunuliiugnaanusedn inelesiuillvignamaniliulUasudesly
a o | o @ ] B v a & X vl & & a &
Wansduaiivdvasgudety WunsnseduliiAnns@eniniu gdalvgeideiidununasaely
nounaY TINTLeRgagnAnailviuieusmeaedlddnae

UsymnsAuuifiwudendu guslaaduulidesnliaulateiauonisfiuduy
w1z lilesunanouunuluiui wasueaiinisiuduinssuiunsiiesen deunuiudiumie

A a ¢ X s | ~Ne U a a4 I
Alaueigin1ste nvenuuunesy wazdidlunislusualdiovesultiupy Ferateuiunis
sumunlel Fsliioennih Hdswmasgiuiiovefuliuidsdivesiwudtdesuin dnnsaanaiagly
ISNsdNASUNTVIY ARENISAUEUIEARINTUluNSdag1eTauRay wazlildunn

a 2/ [ Y o/ 1 @ a A 1
Al msigenvzasanuduaulinuanaladeslsife 11A19%e waveslshie A

Y

- Y v al

YINANS U wazNdAdnag1mtinfaand19z ldsaudaduanluin1sAURY wayazTau

v Y

[
a 1 )

poBaUNTiMIdNaSuNIEfemsFLEushty Swradets

1.7 msudedunaznnsdalana (Contests and Sweepstakes) {wisnsdaasy
msnefildsuauiounluiiagtu Whmneddgresmsduaiunisefidelmaanisie
Twiudt wagdeansliffuslaatunidiusause Ssnisnsainsannuauls uazaufugy
TAntulungugusine Tneliisnsusdsiunarnisdsyaduaionio nmaudstunazmsds
Tyasinagnsgyihsiuiu Sl wneadiofu uiiisnsiunnsiisiu msdslualdsuanuden
wnnhnsutedy mszdsugnsddeaaruegfulenmaniolvatieifissosnaien uins
usdugruragseIndeinysueg1svasidiutiiiues Jnslugruslasuseda (Russell
& Lane, 1996, p.466)

n3udedu (Contests) iumsduaiunisvielneuslan viedid1sausenis
wwdedlivinue voruaunsauegadtsduiiotsnata fsenaduvewidedtudls
anudusazinuatu fidumenislaeuniudiasdosdmdsguiigninate vidoses

nseuLUUNaTUATAYINTY Faaglasuniuauaniily vivelugulawan gyugnisuaatuag

v a

ARAUINNAUTA 9 NLANINUAT AN



19

[

dunsBalon (Sweepstakes) iumnaliansdsasunisvie Fafvuzaziuedivlen lnevaly
9¢l43849uaa1n (Random Drawing) w3eliuslaawiugudiunsdeidudndud wuldign
v oo oA o ey v [ [J Y o = a
Vndfdnusey Wetihynviavanedulysenauiu Nasilvladviedds 4 las
o v v a ao =3 2 v @ v v oy A a g
anunsnvilaasununniimvuanazituguug [Wudu did1smsenisiiededyatiy
Tneludlidndudesdmdgiuiigatinisde (Fill, 1995, p.379) fid13ausien1siieausds
Foran1siasainduaaInvisedenseia nensendeyaniuiuunesuidninu 38019
IS £ = ! <V v 1 < LY a Y o '
Feumeanileduwdnsasild sgalsinulutagdunstdealainuizuuuuunneiig
santunnuneg onadnduguinudnes iievmdauesusieiariud (Instant Winners) ity
Bsildsuanuiisn vianuealdaathuildsuanuiouegned wu inudan
(Bingo) 1uisnsdnasun1suevesiuaudn Sefmdoelsannihaiie diluldaunsods
14 L 4 Y @ 1 al
anAnildiduegned
nsudatuuaznistalea anansahunldiveaiaruaulalviiusdndausni
lawunnlad inszmaliansdsasuvisaaseduiineitesiuguiladnuininn anvauls

vouslnaseseianfnela Suinnuandunlavanziivinnsgeulesiu il

1Y @ 1

duslaafinanuaulalundndusioinsliiin uregdlsiniuannisnymuii Tuwdveanis

Y

biuslnadeunginssunisdeuas nstdlainadesndt nsldaves wasn1sAuRy

'
a a o

AINAILLET (Bovee, et al,, 1995, p.475) uavdsiesyldnegramilanfodn nsutsduuay

Y ¥V o 1

n3%aloa o1adidnwazdumantdudamang nanenls gviinisduasuniseiaesistins

Y

fansanlaliseumsy

1.8 nsguduinanssufivas (Event Sponsorship) luisnsdaasunisune

1 2 o

yadungusiaaiamivaula Jagdumdaldsunnulisniadu wadanisduaSuniseie 35

3
[

Unsyldlaeusenlamdilusulufanssusne ganlngaziindulumnmsaindunaulaves
Uszmwunaly wu Mswdaturnuealan nMswdstmnuia neav Jealaduea ¥38n1530

as [ 2/
LARIABULETA LUUAY

k% U (3

wananmsnlusandudaudiuiseniseneg uds uveesuignenadn

NaNTusi199 Jundleege Wi dansuddunnueaienvu N153nUsenInSoLnas N3

& oA

Jansudetuaunines n1sdndunw uaznsdnuansdudn WWusu gasamnedAgyifeie

sala

aflamanasiiauandnduilisingeenasisue Weaiunnanyalnfseuseniag

v v
v A &

AR Fadrunilaveensussnduiug Ineassamislinlunmsusenduiusasaidu

paamungluaunan



20

¥ [ |2

msduasunsvemenisdilldulgududfanssudnandieiu Jagdude
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aananmalguilnadinagaesnsninaunenianuineelimuusiiluae nsin
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HansuaniaNuadudutoulionldiu wu insesneuiunesililutnu sovud vseises
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1 leld! [ Y a o . 1 v [y a [ (4
wian g duiiunuyevasuIen (Sales Representatives) ludngnannnuzinednunansios

a a

wazIsnsueliiuniinaevesiiuandnsionds

uaNINEUNAIUTIE p19daUsE LI Weliardiieaiy
HARAINLAZITNTVIE NTBUAULINBNAITAT 9 TP “Janaunsaltieung” (Collateral
Sales Matrial) L9 Tusias 3dlemy dlad gilonisune uaziaiesiliodu q Miearundndusi
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2.5 M39nuansdud (Trade Shows) luAaNssuaLasNSVI8BNTENTe rdndnii

Fuedathmnelunguiede 0193nluguven1sdniingsans (Exhibition) nsensuseyy

Y
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8Aus1e (Forum) Feiiwdnvany 9 s1elugnamnssudeniu anansaaandusivemusn

Y
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Y
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a 1% a
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a$adnsnmmnansndinsony WWudy

2.6 M3lawaTI (Cooperative Advertising D) Co-op) LﬁugﬂLLUUﬂﬁ’idaLa‘%Nmi
yednuuunileisjuiuiiaunans lnoduandaduivesdndusituaunasdaiminide
Sniesdesulunsvlavan wazwdsfueenailddnesiutumusiviudesidus wie
mufinnasiu

N15l2YUITIN ﬁdaaiﬁl,ﬁmmaﬁﬁas’ha;ﬁmémLLazrggﬁwaﬂwmanzmi nanafe Usenis
usn Pevszudaculszanuaitaievesidan Sslaemluinanaziasesn 50 Wedldud
viserRviitvasrlaanaiun viseudiuaranasiuiilvannsadanatsussunalasan

Wigunudu Usenisitaes guinlasuussloviluiuasiniution (Goodwill) Tiiugan

Y

Uan Wunstienseiunswaniudilussauioniu uazisUsendamlavandniie ins1znis

a s

laWN5EA U090 UT NI TALRNIENNFNTIEDNUN warUsen1sNaNy N1Slewan

(%
v 1

Huder1e 9 TuszAuviedulinnuazainiteniy sauiaanldanegnnintuseduy i
11N (Russell & Lane, 1996, pp.467-468)

nsleiwansin vve “Co-op” JUkuUitAwdu q dinsevhiulagily 3 JUwuy

1Y

faildo (Russell & Lane, 1996, pp.468-469)

I

2.6.1 Mslawansnvenguiauan (Vendor Programs) lunislasansiy

ey Faunnenennsiavansiuwuudu q assiilulusunsulavaningudauining 9
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35uTufudnty Tneaufusenuuy Fenfshazverusiuiionndeluriesdudnandou
$he ndsndufitsinaueinanilevoiuinmie sonAtlideviamuanieliitisunsdau
vaslusunsunslavanilddnrhiuiu shegragu Suasswdudn (Department Store) 819
Jnvilassnislawan “deusullamenlu” 138 “Back to School” waveiulaiymnann

AnanduAUTTIAERRNTNSEY 1R IkazaUN NS EUANY 9 Weatiuayulasini s

a

2.6.2 M3layanINvengulnantdadunisuan (ingredient Manufacturer Co-
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a
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U
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[

2.6.3 M3lavaNITENIERAATUNAE (Manufacturer to Wholesaler Co-
op) luuegnamnssd N15IRTMLIEUNATIIEN Y UL AdL el wasknEnd
AnuduiusingaseiugAUantesinn Tunsaliwul nsvilavansiuiu gandduniau o
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Iaenndosduiusiunislawan waztunldusenauiveysyauatiuanudiuuwasiu suas
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2.3 nuiuwAnifsdudnulssaunimnain

ANUMINEYBNEIUSEANNIINSRAIN (Marketing Mix)

Kotler (2000, p.14) lalinnumnevesdiulszaunianisaaintiin unqu ves
iesesilensnsnanafiesdnslilunmsufoRnuinguszasdnenismatnnguidmane

sedy duiaad (2540, v 34) lalviannuvsngvesdiuysyaun1aNInaIndi vaneis
mMsuaniiniulsogsiifusunilsdufoturesnisivunsa msdaaiunisue
wanSariTlauevsuarsrvuMsindmineddldfinsdneenuuuiitelddmiunadfengu
fuslnaiifeans

323500 @35l (2546, wih 53) laliannumnevesdiulszauniansnaindn Ju
Ao MInBUANBIANNABINTITITUgNALaEaNAAnALTTNElIgEn

WS 291N (2542, 0 17) Tahianuvnigvesd@inlseaun1an1snane
(Marketing Mix %38 4Ps) T3 idrudszasmanisnann visneds WWusuusfiniuesld il
novaussnwfssn1snugnduaziduniesileviliussana e tnguszasdluns
Aasodedns

NANURINETIEY Neazasuladlsyaun1iniseain vaneds Aauusng
nsmanafimuauls Fadunguuesaiosienisnisnaiafildsiuiu iiemeuaussaia
FosnsunngugnAnlvnssm it maneinngld

noednlszaun M InaIn

A319500 LEISMY (2546, U1 53-55) Na11I1 d@uUsTANNIINITRaIn (Marketing Mix
wse aps) \uedesdlefivsznoudaedese q faseluil

(3

1. n@nsiau (Product) MuNgae N1SLANEYIY LNBADUALDIAINABINTTAUGNAT A
Aapnuinela dndudalauasdudalala wu ussy At § 590 AN AU VIS
A o v a o & & a v a ~ = a
LavTeldeIveeEvIY NANAMIN01TUANA USN1T @n1uil yaravsenduAn (Etzel,
Walker & Stanton, 2007) wansaueifiaweuis Jegluvieanaiavielufiiniy nansduiis
Usenaumey U1 U3N15 ANNAR d0ufl 83ANS visoyAna nandnmineliusslavu (Utility)
A1 (Value) Tuanemvesgnan Faasinarin iaumaunsavnels Msimuanagnsau

A
Andunaniniefatadusasalul

>

1.1 ANLANANTRINARS N (Product Differentition) way (138) A1
WANEY NNTWYITY (Competitive Differentiation)
1.2 23AUsENOU (AaUaNUR) vesndnsiaul (Product Component) Lt

[y

sUdnwal AN NMTUTIYIN ATIEUAT M8
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1.3 msfmuadirdsndniug (Product Positioning) tun1sesnuuy
ARSI WekaRITINYesFuAm luAILAnaziianAn sIunguL g

1.4 MINUINaRS 9 (Product Development) e lvinansduanilanwozlvl
wazUSuUTaliRYY (New and Improved) ANENHNTOLUNTNOUALDIAIL WNBNTIUAIIY
A0IN13U0QNATLARE Y

1.5 nagnsiigiuauUszaunansinm (Product Mix) iazanenansa
(Product Line)

wad o o a o ¢

AuanUANdATy Ve WHnM

1. Aaunwe@nsiauai (Product Quality) iumsiamsianuas innanuamu
Y99 KANNIN nItuNTInAuNIMDarEnANNTanelavegnALarAMANTTaNINg
wsdu drdumluinunim gndnegldivandedn drdumnaunimaaiull dusfvelild
1ElsIAEe Unnseaindssaiannsanindusiaisinunmseiuladiauagaunuminlads

& A i 1% a v v ° = = v & A v W !

iduninelavengugnan A nduidesalatawazinsguiedunesusuiungy
anA
Y

2. fnwaENIIN1En1euesEUAT (Physical Characteristics of Goods) 10U
Y - v 2 vy 9 %Y v v & A a
dnuaignAansauenul wavanunsasuslameUssamduians 5 Ao U va ndu
Ao dude 1w 5UI19 dnwase gULuU 115Ut Jusiu

3. 5701 (Price) Wudwiuiuduwanadunissan IngndgesuineRuiawan
@ ¢ Yo a Y A a v a v = o @& v & =y
fu Uslewunazlasuainduivseuinis msdinduladunaidshidndudesdusagmse

Y a

G‘hLLG\'@T@QLi‘]ummﬁﬁgﬂmmmmi%'uﬁsluﬂwh (Perceived Value)

[

4. YelduaauvIevTenI AU (Brand) nueda e M1 dydnwal N3
gaNLUUYTe diuuseausnee ieuendoyafuAlasn1susnIsveeve Wieuansdistoya

LAZENYUEILANAININAUYS

4

5. U359410491 (Packaging) M8l NMI0BALUU UAZNITHAR UTTY 538U
FaidudaliAnnssuy Aensusaiiududidleduilnafnniseensu ussisianunse
yilussgelalunisdodudn dafuussatusidadod amlnniu Tnsenauansduiumis
wan SusiAud Uy

<

6. NM398NLUY (Design) JULUU dnwag MsUsTIgMseguLuudum g Jady

q

(%
] I |

wialaginansgnusengAnssunsteveiuilaa AnugNEniikTe1AuNTeRnLUY

= v

FafpsfnwiAnufeInsveuslae esenuuudumlimsaiuanudesnisvesngudming
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7. mssulseiu (Warranty) dfauannlunisudeti Fudinan saoud wiedld
Tuthu wasiatesdng mssdunisanarundssinmsteduduesgnéuanunisads
arudesulusidud azdu fudavioaunansiaausnsiulseiudumednualines vio
s Mlumsfulseiuasssudulssiiuddy 3 Useiiu fe
7.1 ms¥utssiudeslidoyaiiauysaii dlovedondouiiluu fulas
agnsls dloduditaym
7.2 ms¥ulssiuasdedlifuslnansudimihieuniside
7.3 msfulsziuagdosssyfoulunsiulsefumadiusseying
YoulmANY SuilnreuLaziouludus
8. Aueanansinsi (Colon uddlaliiAnaudsmaimsz@iliinesual
AuAnInen Peliinnssus wavaulalundnsdoue
9. nslsiu3ns (Serving) Mssadulalunisde Jagiuduegiunisliuinisud
andasinevieduan Ao gnéndnluafiinasdeduirtuiudifliuinigd wu s vins
waansve Wudu
10. fmqAu (Raw Material) viseFanilélunisndn (Material) §namsimadent
Y TmgAuvsetaguaivegdlunisudn msAadinnudsinsveanguiuslaainimela
wuuludngauwuulny wagasiinsanfwunulunisuds uagauanansalunsdnm
neAU
11. anuUanndeusndnsiog (Product Safety) uazn138NNARA N
(Product Liability) psaendsvessdnfusiiudsddnyian dwdniasiliiauuasnss
yrlskAavioruneiianindntondndas e ssuumehauiedowniiiadulugh
Aun JrandssuRavaUsoruULAA
12. 195571 (Standard) fimeluladlmiintuisiosdfsdssloniua
wasgiuvealuladiiu mstwuamnsgiunsAniieartismuauALATLAY A
Uaansiesaruilaa
13. anudnuls (Compatibility) Wun1seenuuunansusilidennasiu
A aemisvesgndn wazanunsathluldldlumsufoielsiAadymilunisldnu
14. qruAmAnAt (Product Value) udnwaznaneuunuiildiuainnisld
wanAnt FeffuslaadisadIouiisussninsqumniiinanauiswelalundnusiigan i

AuvuvseTIANTNely
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a Y a

15. AnuvaInva1evesduen (Variety) duslaadilngjaznelafendeduny

U = Y oa

11 fudenluguvesd ndu 5@ YWIANITUITIINIUME LUU anvaly Inszduslandulgiiay

fAoenswanaaiu Ay grandsdudediduivannvateiedumadentituduilan 7l
ANUABINTALANAIITY
2. 99 (Price) visgia IuuRuinthluusnielle winsiue (Etzel, Walker &

Stanton, 2007) W3evuede AuA1 HaRduITlFUAIY 517 1Wu P dfidesniintudnain

Y Y

Product 51A18usiuyu (Cost) vasgnifuilnnvzil3euiiuseninanme (Value) ved

Y
(% [
[ 1 1 v Y

NAnSnugiiusIan (Price) vawndndniiy danegendngen guslanfassindulade dadug

9 Y
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AVUANAENSAIUIIAN AosA1ted

2.1 ARIANTIFUS (Perceived Value) luanemmuagnii Sedosfiansannis
pausurasgnAlunmAmAnSuT g A WAy

2.2 fumuaniuasalddneiiedes

2.3 MUt

2.4 Yadudu 9

AauaTRTIdARUeI3IAN (Kotler, 1997, pp. 611-630)

1. nMarhmunsan (List Price) g3iafosimunsiaaud sausfinsiam,
wanfasiviododmauusiwandasidlurominissmieln violuasiuilivie
o fAmaddssyadandeedilnl gsiadoaindulainas s umisamnmede st
5101 agelsluusiaznane

2. mslsfdauan (Price Discount) wisoonlésdl
2.1 dhuaniduan AonsansaTliiudde dmiumsdissSulpe:
2.2 dhuanuTina Ao msanTmdwiunsdeluiinaann Ssasvin
vgndmnaulutBinamyindionty waghimsAudunuvesiane msliduan enaldan
Fdsfausiazan ieliinusuumielaeralutaanamis
2.3 dhuanmuggnia Aemiliduandmiugiidedud vidousnisuen
aana 1wy Tsausy fiedesdu Miauediuantisilildggmauazivenvies

3. mMsliszevnailunstiseiuwassresnalvesdudes (Payment Period
and Credit Term) Ao n1slszerianlunstrssdudmiuditoaudviouimaniu
sgozaendl fvuald fadu sendaduedesfleflannsafgaanuaulavesusinald &
fusladnin nunaniifauantfnssmumudesnisuds Alluuliuiduslanazeonsu

a 1 o =3 &
1ANVINLNEAINTITIANAIN NS ASU visenwnlusIel

Y Y
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3. M3dnd g (Place 3w Distribution) Miunefis T s agUsznoude
antunazfansniliiieindeuiondniusiuazuinisnnesdnmslddmann aniuiih
wAnAausieangmarnitmane fie antunisnata diwAanssudivaglunsnszane faudm
Usznausig n15uuds N13Addud waznsiiusnwnauinmds msdndiniie 39
Usenaude 2 dau deil

3.1 98an19n153TmU1e (Channel of Distribution %@ Distribution
Channel %38 Marketing Channel) wiunedis n1sideudie nssudnslundnsos wioduns
indouihendnfariongnanluduilnavierdlinagsia (Etzel, Walker & Stanton, 2007)
vidoyneda dunsiinandneiuay (ve) nssudvsfinandusinuasuluginain lugemis
Msdndving Uszneuedndn aunans fuilne viserldmisgramnssy Ssenaazlives
4939 (Direct Channel) 3MNEWEN (Producer) TUgsguslnA(Consumer) W3agldn
gna1mnssu (Industrial User) wagldtoamnadau (Indirect Channel) 31ngH&n (Producer)
HuAUNaNS (Middleman) lUgsuslna (Consumer) visofldngnamnssy (Industrial
User)

3.2 NMINTLANLFIAUAT 138NITATUAYUNNINIELFIFUAEAAIR (Physical
Distribution 158 Market logistics) %1884 {0uN1597198NU NMSUHUANIIAIUUNY 4aEN13
muauMsiAdouieingiiu Jedunisuan uarduidifagy angaiEudulusaagarie
sdleduilan iloneuaussnnusiosnisuegnAiilesmisilsgsan (Kotler &

%/ 5 a LY 6

Amstrong, 1990) Sanuneia n1sindeudefndndumndndnluds duslaa vierlinig

[
a v

anamnssudunisnszanedudnnddy Taadl
3.2.1 N15UUds (Transportation)
3.2.2 NsNUSNBIAUA (Storage) wazn1sndsduai (Warehousing)
3.3.3 N1TUSNTAUAIALUAD (Inventory Management)
AatudesiiansanIanunniaenadesiungugnAvaneviseld vved
woRnssuveIn1siTinUsedriuresusinaluwuulnu isasimiedle weliiuilan
AANNEEAINEUY TUATUNSIAUN AN ANTIdEAINLAT@NINLINaDNRLar USE L vilay
=] d’lj 14 a o I 1 [ dy a 1% A o =
wazannsanuiukazaeld aaundviiemsgIndunuiidmineudvizeds uaziiay
dxamnren1stomuntesualinu
4. msdaasunnan (Promotion) Wunséeasiieasnesaufisnela Aensiaud
B a 2 a A P Y a v A oA
WIBUINIS ¥3eANAn vsesieyana tnelditegela (Persuade) lviinanudaenis Wiaisiau

&

AU (Remind) Tundinsiueiazidvinaseanuidn mnute uagsngAnssun1see
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(Etzel, Walker & Stanton, 2007) viaifunisfiastedioans ieruteyasewiadnefudde
ileadairunfnaznginssunste nsansedeansentld wiinemwne (Personal Selling)
insue uagnisandeanstngldléau (Nonpersonal Selling) wdasiislunshindedoansd
wareUsens esdnsentliniledevatsindesiie duies ludnnisdenldiniosdionis
deansnsnanauuulszanUsyanuiiu (Integrated Marketing Communication %38 IMC)

1 a U L

IngAiafiapnumnganiuand nande dudetu Ineussg ansnesiuiuld w3esde
=

£%
LY v a

nsdaasunsnanfidndey T
4.1 nslawan (Advertising) unsiaustansifefivesdnisuas (vie)
wARsoet UM videuAn instnelulnedeududsents nagndlunislavanas
Rendoeiu
4.1.1 nagnsnisasnassAaulawan (Creative Strategy) Uaggnsions
laiweun (Advertising tactics)
4.1.2 ﬂaqwﬁ‘ﬁ'a (Media Strategy)
4.2 nmsvelaglinidnauwie (Personal Selling) L‘f]umi?%amsssmﬂmﬂﬂa

[y

vyaeatieldunssalaliiiodunduithvenondnfasiviouinms vieliuifiteronudn
visoidunsiauevelaemisnueiiieliinnisue wazais anudustussudifugndn
(Kotler & Amstrong, 1990) muluteiaziiendostu

4.2.1 nagnsn1svielaglinidnaueie (Personal Selling Strategy)

4.2.2 NMFUTMIMUIBIULE (Salesforce Management)

4.3 M3daeiumsne (Sales Promotion) ihudsgdlafifinauefiauiinszdu

MI891U (Sales Force) §andmning (Distributors) w3aguslaaauganie (Ultimate
Consumer) Tnafignsjmng teliAnmsuengtuiu Wunmsnssduanudesnistedily
atfuayunslavan uazmsvslagldnidnaue (Etzel, Walker & Stanton, 2007) &
anunsonsefunuaula maveaedld wiensie Tnegnén augavhevioyaradulugemns
N5IRTIMLIe MTdLESINITIY 8 3 JULUU AD

4.3.1 m3nszdugfuslan Sondn msdaaiunisveiiyjsdiuilan
(Consumer Promotion)

4.3.2 mMsnsgduAuNaNs 13891 Msdaeumsveiiysgaunans (Trade
Promotion)

4.3.3 MINTEAUNINNUVIY 138071 MTALESUNTVIETIanTna

(Sales Force Promotion)
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4.4 mMslrnilagnsussrd@unus (Publicity and Public Relations %38 PR)

4.4.1 sl (Publicity) iunisiawetnniefundndosindeusns

vidonsn dufn ieuiem Alidosdinisdietiu Qunmsufteseeradosdnigdietiu) Tagry
denszane dus vidededsiun FuduRansaumilivesnsusyanduius

=l

4.4.2 NM3UsEBEUNUS (Public Relations %30 PR) #uneis Ay
wenealunts deansfiinsnaunulasesdnisvilafieadaimeififnessdnisrondn s
visosioulouie TAnfungulangumils (Etzel, Walker & Stanton, 2007) figasjsvsneiile
duaiu soUosiunIMNaL USoNaRAINTDIUTIN

4.5 N13MAR119R 59 (Direct Marketing %8 Direct Response Marketing) n13

TawanifisliiAnnsnevauadlaenss (Direct Response Advertising) Wagn1saaIALToLASS
visamslawanidounse (Online Advertising) rnumaneseusisil

4.5.1 N99a1aNn19n 34 (Direct Marketing 5@ Direct Response
Marketing) 1y nsfnsiodoansiundaiimneiilelifiinnismeuauss (Response) Tagnse
vi3e vaneds Bnsena q Aldduasundniuslanssiuite waevlmAnnimevauasly
mstaviuil fesondogudeyagnéuanislideis q eodomslasnseiugnén wu 14de
Tawad LaguARAaen

4.5.2 mslasaidieliAnnismevausdaens (Direct Response
Advertising) Wutmansnslawandanugeu §3uils vieduy TiAnmIneuausindu
Tnonssludsddsimans dso19veldanmnenss viedsdu wu dneans Ing nsimd viothe
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Promotion Tunisauaianuiisnelavesyans warussginguseasAradaeAnis 3adqu

UszaunN1snaInazlsenNaumes1gasdgnnInIng 2.1

AN 2.1: LAASEIUUIZALVNINITAAN

AUUsTauNNNISHane \
/ A
NARN N 51A"

- ANUVANVARYUDINAR U - s1AduA by
- AMANEUA - 59813
- ANwY - duan
- ANSBONLUU - dugouli
- A1AUA - §8EZAMUNITTITEEU
- MIUTIYNUIL - 3BUEIAINITIAUTE
- UIR —
- U3 N -

3 5 s uNIINAVIen s aedns
- NSSUUTENU

. n1sRAIRLUUYITaN
- ANSSUAU

aanmdrvung - M3lawan
¢ SV (Tarket market) || - nsvelaslandnauang

FDINNITINTIUY A sdaat s
- ATUATBUARA - ANSAYNIWALANT
- ANSLEBNANNANT  Uszandaiug
- MEane - NNSAAIANIIASS

MsEluAUN1TNIEEAEUMA
ARIA
- AuAALYie

- ANSVUAS

Fiun: Kolter, P. (2000). Marketing management (The millennium ed.). New Jersey:

Prentice Hall.
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WMINSIhwnANUUaeAfvelaya
1. miisqéf’auﬂﬂaLLasssqé’m’mMﬁ’]ﬁ (Authentication & Authorization) 1Jun13

o aa ! ¥ & av v ! 1% Y a

seumyarananseriulusruuiduyananlana11elias

2. Mmssnwanuduvesdeya (Confidentiality) MAulivsedsihuniuniotielay
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4. nsteanuMsUfies v3e819rUuRavay (Non-Repudiation) n1stasiunis
Uirasildldiinnsdssesutoyanindienis o Mfeades vietestunssnsiiduiiaildsy
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lonaveiugsNINAnIzas1aLUTUATDIFILB RN Application JULUUANS 9
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Nz EY
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SesTnvasduedituieulunsetie Tuvaiediuiuaensnguslaalslundudn S1uen
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1. madindulauvuaduiudeu 1usuuuunsnistedumluguslaadifiennaieadu
g9 Insdnduladududaudenisiienasiaus

2. fuslnadifiaudndronsndud nmstedvesiuilnadudunaainyszaunian
masuidudvidouiniseng q shlinanlunisindulatoroudation

3. msndulangrsdrin 1umsindulavesuilaniifiruieafiuludufaoudng
i usdndusedinszuiumsdadulesgeseunsy Gainnuinguilarazymnsdaaulaly
Shvariifunrauiiiadunlunaialnl 9 winnssulnl wezesnldifiodesnsmnass

4. masaaulauvuideny Wunsdnaulatoduiaesuilnafifienmieaiuiy
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1. m3fuitianuseants (Need Recognition)

nsfiyaraiusfennudosnisneluresiu Fenmasintuiesiaiinaindansedu

nmelunazaieuen dusmunef dinsedu (Cue) 3o usadu (Drive) Nzduvggalalii

=

yAraNIEivIeUURueA1ee81e 1y dudandeny, daiiminainnislawan, dusn

'
a

Talgnslawan vieduimiinanLsun1elasnanis (Evans & Berman, 1997, p.219) &4

Sdananumaniiyanaenaar fudiftosunsdin wiesuimuedld mnyanathuldudasien
wa fagnaneifuusagslandndudngiugaiudleduilaaldsuaaiug dusdananiu
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ANLNEgBIYARaTosNarluTIganEiuTTow awliunaasriouvilliiAna
$ians wararufesnsiiuvarasdusniniwiosiune (Root) wismginsaumesuywdin
1@ ynUTEINALFINITUE weRinssula q Aegldiiedu (Lamb, Hair & Mcdaniel,

1992, p.76)
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2. M3AuMYaYA (Information Search)
Menangusiaaianssuidamua guslanzualndayaainuvastayaludi

AUslnAeeneu (Internal Search) lag HA150NINATIUIBUAAIINANIUNTANNAFIEUIN

2
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o

N

WEIaUAN1EUBNDIINFIINNABLRT FaiAe (Kotler & Armstrong, 1990, p.
160)
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dnduladenaziamnuiilainnin madensdadusisefuannimuiunats sieung s

lngmlumsuszidiumadonlienanseinladiein uveessuslnpiiniuien 2 navise
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5. wqﬁﬂiiuwﬁ'ﬂmiﬁa (Post-purchase Behavior)
o NEYEPN v a o ¢ a a 1Y A a & v a &
Mevanguslaalagendndunvseuinisudd wafiiinduainnisindulade 013
ililasuanunelansesnavilalasuanulinelaegislaegranis Tunsalinlasuaunela
1 1 a2 I a . . 19 A e Y <
AnuuanssErIsaneduegifia (Existing States) fiuanigifiaunsaueeinaglndy
(Desired States) fagnualy lnevialdudaduslapazidannels ndsiwinanivisvualasy
mMsmavaues faztuudinazidnlinelatdninnsnainasiosmsenindennudifey ves
AnusAnuanstevesEuslaalinn wsemnduslaalianuidnlinelavienuidn
Tuvnsau senanwiaghinduandelviuds widenssnanailuuvasnfiyalindeuin
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wielimlsdesuuszivduifuseniioasanunelalitiuduslaands n1s¥edniie (g3

WU, 2554, %N 17-20)

2.5 ATeTiAeITes

23 netaana (2551) Anwvides adeiiddvinademsinauladeduiuazuing
ruszuudvgaidnnsetindvosdlduinstumesidaluumnsanmaviuns ngusogsitly
Tunsfnwdeussensiidony 18 Dauluilduinmsdumefidmuazendeaglungaummumuns
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NTUNNUMIUAT

o
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aulsznsaansniinadenisanaulaiondedumussinnideiunduvesuilnangy
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Sample t - test) LagNARBUANNAFIU ANUHUTUTIUNUREIWDIUTEVINTUINAT 2 NGUTY
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14U (One — Way ANOVA) uazmnnuanuunnaailusegaznaaaulagldisnisilseuiiou
WyAd (Least Significant Difference LSD)
HANSAUATBaTE NUlUTinaRilanyaennuUTENIManTLaENgANTINNNS

195 umesidianuaneneiu ddateNinanen1sdnauladendodusussinniaonunduny
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1 v o aad v
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avduiuswUULesaU (Pearson Product Moment Correlation Coefficient) Han153LAS1z
¥ ¥ a v 1 ra ) a = £ o o a
ToyagnAnanstneuwuuasuaualva/ilony 25 - 34 Y fiognwinanuuidvienyu i
nsAnwsEauUSaRs wavauluaisieladewdiou 10,000 - 15,000 UM ANAALTALYD
dhudszaunsnaiafusenaumsdedulatodeuntuuuesetedinuosulatmadn
andfimauwuuasuniiiuseun anulindalunsdeduimaaietiedinuseulal
wedea Tanulindamudueduiuagaunisuntesiuilaaluszaulingdaiunais du
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