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The satisfaction of users on the decision to use the service of the car wash of a

group working age and the students
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Abstract

The objectives of this research were to survey the customers’ satisfaction towards car
care service, to investigate the customers’ repurchasing decision towards car care service and, to
analyze effect of customers’ satisfaction towards car care service on their repurchasing decision
among students and working populations. The sample consisted of 400 students and working
people holding car license and had experience to use car care service. Data were collected
through the questionnaire. Data were analyzed through Descriptive Statistics. The most
satisfactory factor was personal factor. The sample’s satisfactions towards Price, Pace, Promotion
and Process factors were at high level. This indicated that car care shops should improve their

location in order to create maximum effective service and to meet the customers’ want.

Keywords: The satisfaction of students who use the service car wash, The satisfaction of working
people who use the service car wash, The decision to come to the car wash and
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