]
=

ngRnssuuazdadediuuszaunisnannuinisndenananisandulatdanldusnisaddniasy
AMNNNYRIRUT Inalulvansaunnamiuas
Consumer Behaviors and Service Marketing Mix Factors Affecting Decision to select

Beauty Clinics of Consumers in Bangkok

USUNT VYUY

UnAnwUTyn anInerdensanm

UNANEa

nsfAnuiiiingusvasd ieAnwianuduiussenitdnuurngAnssuudazszinnlunislduinieu
nsdnduladenlduinsadinaiuniuay wasdadudiulszaunisnainuinis naudeganlddnw fe g
weldusnisaddniasuanunununaneiazinandganendeaglunsunnuniuas 31w 400 au lagld
Ao 4 Aa vy 1w )~ i & v a &
wuvgeunuiiid1audedield Wiy 0.938 uariin1nsivdeunNswmsIveLilenNEMsInad 1y

U o w a

inesslolumafiuriunndeya adfidsnedeililunismeaeuausigiuiiszdudoddymieaia 0.05 A s
AaTeilAaunIT aEN1TIATIENANBELUUNYAN NANISANYINUTT anvusngAnssuudasUssinnueagly
Uinmsdsmanenisdnduladenliuinsadinaiuanuay Tnsdnlvgfivauaddglunslduinisndeudle
Ygymianssa Jadvarudszaunisnainuinisue azUssiandwasonisdnauladenlduinisaddniaiuniig
mllasfighuiadedniiauenismenimuazduiladeynainsdsmaiensdnduladontd uiniseadniaduey
swunian sesasnde Jadedundndel Jadedunszuiunns Jadediusan Jadesureannenisda

mekazan Iyl wardadeniunisaaasunisnain

AaAgY: WoAnTIuNIsleusnIs, taveaaudseaunisnainuing, nisdnauladenls UsnIsAalnasuAIILNIY

Abstract

The purposes of this study were to examine relationships between the behavior of each type
of service towards decision selecting beauty clinic and Service Marketing Mix Factors. The samples
used in this research are who used a beauty clinic both maleand female residents of Bangkok of 400
samples with values of 0.938 and reliabledetection accuracy of a panel of experts. As a tool to collect
data. The statistics used in data analysis is multiple regression analysis. The results are as follows each
type of user behavior affects the decision for health clinics. The most important reason to use the

service to solve your skin problems. Each service marketing mix factors affecting the decision to adopt



a beauty clinic, what factors presented by the side of things, physical and people affect the decision

for most Beauty clinics, followed by the product, process, price, place and promotion.

Keywords: service behavior, services marketing mix factors, the decision to use the services, beauty

clinics.
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Adjusted R2 = 0.633, F = 2.004, p 0.000< 0.05
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