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Factors Affecting the Choosing to Buy the Local Foods from Internet of

Consumers in Bangkok
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Abstract

This research aims to study the marketing mix, attitude, and trust that influence the
choosing to buy the local foods from the internet of consumers in Bangkok. The sample group
consisted of 400 persons in Bangkok and using multi-stage sampling with purposive and
convenience sampling. This research is survey research method using questionnaire to collect
information. The statistics used included frequency, percentage, mean, standard deviation, and
simple linear regression analysis. The results of hypotheses testing showed the consumers in
Bangkok that the marketing mix, attitude, and trust affected the choosing to buy the local foods

from internet at the significant level of 0.05.
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