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Factor Influencing the Demand for Online Shopping among Working People

Over 22 Years Old in Bangkok
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Abstract

The objective of this research was to study the influence of attitude, marketing mix, and
technology acceptance on the demand for online shopping among working people over 22 years
old in Bangkok. The populations in this study included 400 people in Bangkok who were over 22
years old, selected by the convenience sampling method. Questionnaires were used as the data
collection tool. The statistical data analysis was conducted by using descriptive statistics
including percentage, mean, standard deviation, and inferential statistics including the multiple
regression analysis. The results from the hypotheses testing revealed that there was a
relationship between the attitude, marketing mix, and technology acceptance factors and the
demand for online shopping of working people over 22 years old in Bangkok at the statistical

significant level of 0.05.
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