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Business Plan of U-Cute Academy, Permanent Eyebrow School and Permanent

Eyebrow Product
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Abstract

The objective of business Plan is to develop the guideline for U cute Academy ,3D
Permanent Eyebrows school and 3D Permanent Eyebrows product. In preparing this business
plan, analysis of strengths, weaknesses, opportunities and threats of the business, including a risk
analysis and the advantages of competition were conducted. In addition, market research was
done by conducting a survey.

The analysis resulting from environment factor indicate some people are more
vulnerable and insecure for tattoo and the experience teachers are very difficult to find. The
rewards are found. 1,270,000 bath investment projects started as a part of all owners. The
expected to generate revenue in the first year is 10,936,364.40 baths. Net present value (NPV) is
7,690,795.43 baths. Internal rate of return (IRR) is 43.52% with a payback period of 0.614 year.
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