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Influence of Source and Message via LINE Official Accounts Affecting Brand
Recognition and Purchase Intention of the Organizations Supporting LINE of

Consumers in Bangkok
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Abstract

The objective of this research was to study Influence of source and message via LINE
official accounts affecting brand recognition and purchase intention of the organizations
supporting Line of consumers in Bangkok using convenient sampling. The questionnaires were
used to collect data from Line official accounts of 400 users in Bangkok. The statistics used in
the analysis were Pearson’s Correlation Coefficient and Multiple Regression Analysis. The results
showed that source and message via line official accounts affecting brand recognition and
purchase intention after using Line official accounts at high level. Furthermore, source and
message via Line official accounts affected brand recognition. Nevertheless, brand recognition

via Line official accounts had not affect toward purchase intention.
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