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Effects of Marketing Mix and Brand Equity toward Purchase Decision of Bakery

Products of Bakery Brand A Store of Consumers In Bangkok
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Abstract

The objectives of this research were to study the perceived brand value and the
importance of factors affecting the decision to buy the bakery shop brand A of consumers in
Bangkok. The questionnaires were collected from 400 respondents. The statistics used were
frequency distribution, percentage, mean and standard deviation, and Multiple Regression
Analysis.  The results of the hypothesis testing were perceived brand value in terms of
perceived quality and brand royalty had positive effect toward frequency in buying at the
bakery shop. Perceived brand value had positive effect toward the duration of buying at the

bakery shop brand A at statistical significance level of .05, which consisted with the hypothesis.

Keywords: Service Quality, Customer Satisfaction, Customer Loyalty
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