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Abstract

The objectives of this study were 1) to examine the demographic characteristics and
differences affecting the consumers’ willingness to use Dtac TriNet services in Bangkok, 2) to
examine the relationship between technology and the consumers’” willingness to use Dtac TriNet
services in Bangkok, and 3) to examine the relationship between marketing mix and the
consumers’ willingness to use Dtac TriNet services in Bangkok. Data were collected from
customers who use Dtac TriNet services. The sample of this study 400 users in Bangkok. The
research instrument was questionnaire. Data were analyzed by using frequency, percentage,
mean, standard deviation and Multiple Regression Analysis at the statistical significance of 0.05
level. The results of this study could be concluded as follows. The sample mostly were males,
those aged around 21-30 years old, single, finished the undergraduate level, employees / private
company’s employees, and earned monthly income of about 10,001 to 30,000 baht. Overall the
sample’s opinion towards the marketing mix of Dtac TriNet was at high level. Considering each
aspect, the highest mean score was Place, followed by Product, Price and Promotion,
respectively. Overall the sample opinion toward technology of Dtac TriNet was at high level. The
highest mean score was Dtac TriNet’s quick network connection. The sample’s willingness to use
Dtac TriNet services was at high level. The highest mean score was Dtac TriNet’s position as the
most attractive service provider. The results of hypothesis testing were found that sex, marital
status, educational level, occupation and monthly income were factors affecting different
willingness to use Dtac TriNet. Technology and Marketing mix were factors influencing the
willingness to use Dtac TriNet services at the statistical significance of 0.05 level. This study
provides suggestions as follows. The mobile network service provider should continuously
improve and stabilize its signal system. The service provide should observe some locations facing

weak signal and thus install necessary devices to expand signal range to meet users’ wants.
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