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Expectation of Product Elements that Influence Consumer Decision for Who

Live in Nonthaburi Province Area
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Abstract

The purpose of this research 1) To find out what expectation consumers will looking for
when looking to purchase a sport shoes. 2) To see what is the main purpose that consumers
would buy a sport shoes. 3) To see what is the relationship between consumer attitudes and
sport shoes product features.

The research involves 400 respondents in different gender male and female. Research
methodology of this research is questionnaire with reliability of 0.949 which confirmed by high
profile advisor. Data analysis will be done by two main methods, which are descriptive statistics
such as frequency, average, standard deviation and according statistics such as data discussion at
0.5 reliabilities. The result of this research showed that female gender age between 21-30 years

old with single status, high education background and private company workers mostly this group



of respondents will look at exterior of the products rather than usefulness of products and
service providing while purchase and after services. However, these expectations still count as

the main things that can influence consumer decision for who live in Nonthaburi province.

Keywords: expectation, elements of the products, consumer decision
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