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ABSTRACT

In today's report, the study found that, Internet advertisers paid at least $800
million per year for bogus clicks on their marketing messages. Moreover, three-quarters
of advertisers said they had been victims at least once so that they reduced or stopped
spending on click-based advertising. Although Click fraud is often associated with
unwanted or unqualified clicks but while unqualified visitors may not generate revenue,
this activity may not constitute fraud in and of itself.

In another aspect of prevention those problems, nowadays, there are some the
corporations of independent organizations purpose to create the practical policies or
rules in order to cease click fraud generating by humans but that still not totally stop
them. Moreover, Search Engine also has failed to take any significant measures to track
or prevent click fraud, and fails to adequately warn its existing and potential customers
about the existence of click fraud. When customers become the victims of click fraud,
Search Engine fails to adequately advise them that they have been victimized, and
refund them the excess charges that they have incurred as a result of the fraudulent
click activity. Search Engine has an inherent conflict of interest in preventing click fraud
since it drives the same amount of income from each fraudulent click as it does from
each legitimate click.

Therefore, as discuss above, advertisers using the search engine as the
channel of marketing for their products or services must know how to inspect the invalid
clicks with themselves and also need to know the process of lawsuit when they have
been attacked from click frauds in order to prepare themselves from such any

circumstances.
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N3eUTeNIaNe LT the, is, on, or, of, a, an, it V619

(3) Maszananataya (Query processor): LuatszananaTayaLALTUANFS

NNTaILEAAUIT (Search box) laATLTZNIRKAMNLENFITN AIUANIIALAL (Indexing)
1JuuinTasudansuas Google LYk uazsnedeaunanaana3ny  (Algorithm) uag
PagkRank tWafN 9]l unNI3A0UALLIAINAINHANITAUAN 16 LAZEITILANAINN

1 o v v QI J r=| v
uiwg lwnsawr LAt NI Rana28
2.2.2 N1SN9IUVaY Yahoo! Search'

WA MUY Use51msmiinuSws (CEO) USwh Globlet $1ria Iafunsf
WENM3¥N9UBB9 Yahoo! Search 11 asil

Yahoo! flarufialud 1994 lapiindnmn USyaenaaiaanssulwrives
AW3NENsY Stanford Aa Wi David Filo wazwny Jerry Yang lagyanuaiinaindim

adLInuasnAnmaasAunaislUsiaangain “Jerry and David’s guide to the World

14 & ) o . ¥ < @ { o a
TuAaUNIIANUTaYALANETT (Indexing) % HUsziauTangnaNaNdaIRNaTan
=3 =) = Qfl o o v
luyanasvaimaandadadngin navidr wanans (Copy Document) luntiiiiuiwa
A o o v Aa a a° A . . = o a v
faidunmvhdruduiifvaniniala adelsfionw ludineaanizainlafionayy
lunsdl mavhduwenasdisnssaiiutaya (Indexing) 1AELEITLEUIULEIT
9 o 3 = A a a a% Y v A v [ 6 .
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A A XY A o = & o o a &
asnnmanglidayaniaidwesivlodidunhnsamadou  URL meszuneaulad
oq: v a 04 v v a a a nf v
289 Google % fatdumslinnudusanswdudasniinlunsaziiafvdnsusn
Common Words %38 Stop Words Luddunilasnily fldanansadina
YauiuavaIn1Iawa la waziwatdunstesnulalidss@nSaiwuas  Index Server aaad
=3 1 U o dq’ v ﬁ' o d‘y o 1 d’ v s
Jldmansadumddszinnile ieasnnddszsianiidudinannaansanulany
ananslasi lUnflaguuduinasidadudimaunn

1 QWA Yl'lmt‘m”ﬂ, Search Engine Marketing 2.0, RN 14-17.
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\Judu laodaud 2004 Yahoo! Search ldlEgusiayazasnis Google iflugudaya
frasnvdingltnulimansamdayalusiuastnivled  (Directory) 284114 Yahoo!
189 @831 Yahoo! l@iSuW@M LWaa1 LRI TLAWIULLL  Spider 138 Robot 28462184
& 7 ¥ a . ' o a
YU @ruNTVaTanan1Ived Inktomi 1ud 2002 uazdannlud 2003 Yahoo! lewafianns
A @ & A = & . . 4 P
289 Overture Inc. TatduldwaIULRITLOUTURENS AlltheWeb WAz Altavisa LNaLiNy
a A A6 =3 n‘v v g dl v Aa %2 %
Urfninmmainauiduaualiundu luiigall 2004 Yahoo! lduniinmisldgiudaya
A @ Y A & & o CA ae = & .
284 Google lasiuuanldputoyaidinduinvasdiies laoasTaldinauinauaii
Yahoo! Search uazlisunsuasiasautivveiauiasiiiain Yahoo! Slurp Aaanidugus

fAnuas Google luilagii

Yahoo! Search usasnansAwwIDuTayaveaivlodndaglugudayavas
Yahoo! N3 aUBIRUNAUAT LAZRIR WL WLAZA BT MNHaz T ugInTa LT U o6
Miusdawgasasluwan lasusnisaneg vas Yahoo! mamqummﬁaamwad
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(1) midumdayauazansviyulad (Search and Directory Services)
(2) 2913813619 (News and Sports Services)
(3) qu%uﬂﬂiamﬁaﬁamiaaﬂaﬁ (Community and Communication Services)
(4) mMIAsaaw et (Merchant and Shopping Services)

USM31IMUATE Yahoo! VL@Tﬁmiw"'@umLLa:ﬂ%’uﬂ;aﬂi:ﬁw%mwrm’lﬁmulﬁﬁ%u
\Sae9 wenanii My Yahoo! dalgldnuldasslglisunsuuazuinislnai g asaaan

A \ @ o Af & A 1 1 o o A S
LWQLLTQ"U%ﬂ‘ULaiTLauﬁ]uﬁLLmﬂaqﬂly 78 Google LLax MSN #ibLa3

o & ad & a .
2.3 ﬂ']iﬂ']ﬂ']i@la']ﬂrﬂﬂﬂ']saﬂrmﬂm’]ﬂ%r)ﬂLa‘a“?jlau'ﬂ)% (Advertising)

a6 =3 n‘» £% d‘ d‘ o [ dl a a A & a 6

wimaudwiuidusenindsnusingalulansyfawidinddidnnsading
A A Af . A A o ~ o
ninanalLdIw (Electronic Commerce 38 ECommerce) Famndunuinlunisi

A ¢ & A \ @ A = o 17

nama ukduinaiiftanianiamesanlailutiedunaisssi 90 auindadgdu
A A Aa Aa A Qs a o 4 A
tadueniidszintnmwgegauazldsuanaiiugigalunsviiniaieeaulad (e
nniEsnaududweiaslenitinlunisdaaSuainauu (promote) L'?U"Lmﬁmaaﬁqiﬁwi’m 9
11)1”Lf|uﬁ§€i' nleatnTiasy JUsensnw LLaZIﬁwa@ammumiamumdﬁqiﬁ 0

v A

NANANNNEA G311 NMIVIINTAANARILLFITIEUI (Search Engine Marketing) 3914

q
A P

MIRaNNNTIUTZANT AW ﬁﬁfﬂamuua:gﬂizﬂaumw“i‘lLL@iﬁstmyﬁmﬁﬁwmiam” 2lan
WaAutieudAYved ETTawILITIlATIRMIMII B uEudIua:  UIMIUTTY
1 1 ) =3 a T n:iuq: £
ﬁ;‘mg‘wmUgﬂ’;mmmﬂuqﬁmamamala"l'i"l@
mvh mIaanalasdwEimauan  duidunagnsduniemauwilndlunis
A o ' ¥ ' A | ae o ¢ ' o o 4 A \ AdA o
famInunguhwineadad jiuviug I@mawwﬂuﬂqugﬂm’s biudadungundduwn
U 1 nﬁ! a o vAa 6 & a; 09;
sl,umﬂmmgaﬂqwuﬂmﬂ wsL@uI@maammu;ﬂ’lmaumaimmm‘[aﬂ MuNdlulszine
Inendnisdulaatndaitasene LLa:LLﬁiﬁ'@nuﬁﬁmaamsﬁum*’ﬂ”agamul,a?%l,ﬁuﬁu
va ¥ 4 a o A A A P T NV A Ada = A ' P
1eSudnatngasIaame AT ANwaNT mevl,@aﬂaﬁqsﬂwL@uimm‘nq@ammua
8nen8LNd Search Engine ﬁjﬂ”ﬂf‘fuﬁ‘luﬁamaa Google lalgtaanines hindlunsains
ylauaziivgoarsds 3.2 wiswwdnysnigiul 2004 ussintwdu 6.1 Wusu

w3unyansglud 2005"

i QWA mmqﬁ'ﬂ, Search Engine Marketing 2.0, R 1-2.

18 v v v
2719LR7, AU 13.
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] o ' A & A o W a
aid NI msmamimmma‘mamu mmmmzmvlmﬁu 2 EﬂLLfoU fa
° v o v & & [ a6 = & . . .
ﬂ’]i“ﬂ’]ﬂ']i@lﬂ']@]I@]Elﬂ’liﬁ](ﬂa’]@UL’JUVL‘ﬁ@]U%L’JULﬂﬁJLE]Wﬂ% (Search Engine Optimization
o Aa A .. 19
(SEO)) uazmMIvinmsaanalasmsaslasanuwIuiEsoduds  (Advertising)  lagd

= 1 o d‘u
INURCLD U@T@GLL@]GZE‘L}LL‘UU A%

o v v v ® I3 Aa e & &
2.31 ﬂ']i‘n']ﬂ']i@la']ﬂrﬂﬂﬂ']sfi]ﬂa%ﬂul'ﬁﬂl‘ﬂ@lu%tas‘ﬁla%ﬁ]%

(Search Engine Optimization (SEQ))

Search Engine Optimization #3a SEO fia A5nsusudyaivladdininaiadiag

e liivloddadududn g sesiuFinaniuludunaanssIsumAaugaIn1Iiaiieg
] Aaf [~ : A [l 1 @ 6 v v A A ¥

voIudazifiITauin (Natural Results) Taunngaglugiunaanieudroda ilaglinu

vhanduwmdeyalwinEsnduiudrionmsfuwidun  (keywords) tNeaTasnufud

A a = e o o
HIUINIIY a\‘iL’JUVL‘*Ile@m\‘m’ﬁuuLaﬂ

311 SEO Lﬁumiﬁﬂmwm@gﬂLLUwﬁa%ﬂumiﬁwﬁfuﬁaﬂﬁamu,a:mm
Twgednigs Bnmadidasandunsfiaauanueianlniaznmadfowulasdarmue

49 vaaFITIaUIUALENIdaLiias (Search Engine Update) Na# 337 lufiaszaziom

&/ Qv =3 { 1 v 1 1} o 1 QI { v >
luﬂﬁimuau@uﬁvl,ummmmuqm"l,@ammuuau 95 uiuatinedinaasandy

v
Aa '

6 a L% =3 ™ > s a6 =3 a v 20
ﬂizaumsmﬂi:ﬂamum’mLmﬂammﬂlumﬁmau@umaal,mmauﬁmmo6] anag

Anladn edszloainismunmsaanalaglditnsvin Ranking vaatiulae 19
fl % L% % <& a6 =3 : d' oA v Y d' =3 6 o c?/' o [
agluduaueu 9 veadudsnaudwnalddfiduivaraivlodidudwinen i vild
@ﬁﬁaya%%amﬁmaaﬁﬂlsﬁﬁ (Providers) @mﬁwﬁﬁmiﬂ%'uﬂgdiagamammaal‘m 3 1Ne
IWiETmauau insdaduauiuled (Rank Website) vasauiadlid stk fadlason
(advertisers) la3i135ns @”&ﬂﬁ'rmmﬁuﬂaqﬂﬂumiﬁ'm 15aa1aa819u1n Tudnazidn
ad A @ A & [ v PN . A o & %
Atmangndesnielifiow suldun inafia  White-hat  Saidunsviuitendoyauu
= v A & & o o = ' A =
nu"lsﬁ@ﬂ%La‘fmammngﬂm’mlmﬁonu%@ﬂ@ﬁ@mw LRzINARA Black-hat Hatuns

a o Af & & A af & & o ) o N & <
LRYWLLULUNITININIUY BILRITED IV I@]EJL&IEILaimauﬁmm’]&l'la’mﬂu'lLW%]“IJQGL’J]JVLSH@] Wb

" Barry Schwartz, “Link farms have cropped up in some surprising places,”
(United Press International: 2006), <http://blog.searchenginewatch.com/blog/061019-
091933>.

20 QWA Yl'lmt‘m”ﬂ, Search Engine Marketing 2.0, R 75-76.
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Optimizers 3=¥iNN13TaLA1AWAT (Keywords) ﬁﬂiﬁﬂgagjuwﬁﬁﬁfﬁlﬁ weazluUsiuny
fanndunng dranuiniuan s IEESTEwIn inewld aenn Aazrilvnsinwui
ddumagunanetimes wenani Waildinauiu vnmylianedanudeal pesening

A% (Analyze Link Structure) @73 Optimizer Naz¥NMIENI LBARIBNRINAITIWIUNN
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LﬁaL%auIm%Hm:M’mﬁu AL RS TLAWI WA UINIUND adna1L Tuniinnauaun g
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UIN13LY a:uauﬂmmdﬁagaﬁﬁmmumaa
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a o ' o v & fa v o ' v 6w % Al A
3UN 3 @18819n1IYin SEO 11401.1%@1@1@au@ulumuwaawmwwmﬂuama Natural
A hotel - fuw1ina Google - Microsoft Internet Explorer [BEE
File Edt ‘iew Favorites Tools  Help
’ = v o
Qe - @ - [ B @b Pseweh ormons @) (3- L5 ] - 2-3 NITUAAINAANTLLUU Natural Result
address | &] hteps/fwwwn. google co.thisearch?hi=thag=hotslameta— | A Vi A2 a o) ° Y J
S Fanav1nmMsm SEO M1y Tedveany

Google

- msdure g
G 2
msdaEn v o

a ) ar o £ 1y
1 AADUAVAUS) UDUTTHDOUIU Tﬂﬂllllﬂﬂxi
& 1 1-10 57y s

1 r1ad o ¢§'
iwoan g liunas mousu

hotel

TOU O wiluad Use

=
[0}

gl fursadng nnnan winfu aauainsassumssusian e diuiy ol

/ All Thailanc Hotel Booking Easy & Low Price
Hotel Booking Flight Information, Golf Course Hotel Reservation Car Rental, a small scuba
diving resort Thailand Travel Information caters for undenqater ...

wiene hoteleasy comf - 98k - wivitand

booking

Over 25.000 European hotels online.
Save up to 75% on your booking!
wianer pooking com/Hotels-in-Europe

Cheap Accommodation
Book your accommodation with
the experts. Save up to 70%!
winer hotels.com

uin1saadslseusy iwn 3aasn 18 satzh vivtudsanalnauazend ...
Tawalnuuausnanaoy sowiing Tvhian dulwitsmessestsasy Saasn denyia
witmaavhd wuunoulad serime Wlssonerlve, Hotels Thailand
\ hotelsthailand com/ - 73k - winfanAuls - wind

NTAYA.COM : Beach Hotel Thai viavtes nia irin 1ngs

DAWM The Main Canfer Pnint nf Tanrist Travel and Infarmation M\lmﬁh

\/

Club Med Summer Offers
3AN-4D to Maldives from THB 23,500
Kids S.ta.y Free in Phuket See morel

[ ® A & a . .
232 msviimsaanalagnisadlusamuwtIULFIBLaww (Advertising)

FNTU Msmsaanalasnisaslausanuw I UESTIOuIn (Advertising) bbb
uTarin lalasnsanaduanlasanliuiEsoauin e lusomad T uLES o 8w
losagldnuwdandumdayaluiudimaududomsfuiddum  (keywords) 71

A o v A o A a = A o < | o &9
WNeTasnuiudnIausmyvaaivladidasns Aezdsingnislasonlusiunaansan

YNNI LUV DI ULRITLAUIWIHLD I

a v A6 =3 AW Aaa ~ 1 U A o
I@Uﬂﬂ@]LLafJLﬁﬁ?jLﬂuﬁ]u&nﬁﬂqiLﬂUﬂqlsﬁ"ﬂqEl"l]']ﬂﬂ']ii"’llquﬂiﬂﬂqiﬂqﬂqimﬂq@
' Al v v A aa A ' A . A ~ a
LLUGLﬂu 3 I59738UNY A ITLINAD IULNDLRAN (Pay Per Impression) a8 3:UN1IAAAN

T ndaiadn1TLaas s B NI BRSOV Q’Lfﬁ’m lagazAadan1sLaaITad e

Blake Ross, “Stanford Daily link spam harms the web and students,”

(Blakeross.com: May 27, 2005), <http://blakeross.com/index.php?p=136>.
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1,000 AIABNNTING ®IaM38NIN Cost Per Thousand Impression 35n13N&aY Ao 318
\{landn (Pay Per Click) fa azlinnsfadnlamanfdaidadyltnuadnlawanlunii
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wialFinduinialilausanvasanesiulddningudinineiues nii dagudss

& 22

Aaf & & @ AN v a o Y
TRSTANINUNI T UYL L Ta R uSmsenwn Tl s ans et
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T

v
=3 a
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Fle Edt View Favorites Took Help »
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GO L)gle hatel ‘ﬁum | etz AR TS
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AU @ By O uiluey tsawelng
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booking
Over 25.000 European hotels online.

All Thailand Hotel Booking Easy & Low Price

Hotel Booking Flight Information, Golf Course, Hotel Reservation, Car Rental, a small scuba
diving resort Thailand Travel Information caters for undenwater ...

v hoteleasy. comy - 98k - witivitaafiul? - wihiladnodu

Save up to 75% on your booking!
wivner hooking com/Hotels-in-Europe

Cheap Accommodation

Re6iy ...
M3 Tuban (Advertising) FUAHIOUI A1 dord

x o oA o
Fa1lsnguinwaansn lnanmaun (Keyword) /
ne...

! ' tag 3 X - .
TagazaeudoalFareliundsmouiu fossunds

Book your accommodation with
the experts. Save up to 70%!
wiener hotels.com

Club Med Summer Offers
3N-4D to Maldives from THE 29,500

Kids Stay Free in Phuket. See morel
wnines clubmed.co th

suuvrasnvhlasanedig asnanaaninnelfiia a1synisnld naouuy
o o (> ' ' o . ' L & Aa
den ondratatu daslusan (advertisers) 8199ziinmudn dvldioanndu lasfie

- KSR o 4 s
nnnsgdayatng wiaadndne Aiitanives lusantu (Click Fraud) S9u9aTan1ana

2 James Grimmelmann, “The Structure of Search Engine Law,” pp 8-11.



20

2T INTIN IUANBAEAINENI019921 AN &FI9AIR (link) Lﬁalﬁnmé’l%mulﬁmmﬁnﬁ
v { { o 1 =) { v D23
s iy lodnauesrh udnanivduildifungaslasanfdula

(1) The Adwords Program

The Adwords Program #3afiNni3anin Google Adwords tHuldsunsalason
é % dll A o 6 Y- a 1 a 2

284 Google emvl,@aaﬂmmamauqumwuﬁ 2545 lapaziainsfad 1UsNITlenanauuy
Tagazansalasanidalladnsnanyinng aaudwIsnsinNg  Trafic  Wnuliuladn
lowadnimsldihelawon  (Banner  Ads) iwmzaudinlna lEETmauawiNadum
v & a U =) 1 { v a 4 U v [) U
ToyadinanofiFudniauinIidnag Naudainaieg el  audumidiaddum
(Keywords) Nfinwua b ImmmwmaaQ‘lﬁu‘%ﬂﬁa:l,t,amﬁ'uﬁlmﬁwu,amwamiﬁumludm
Sponsored Links S’fiaaQ@T’mmwawﬁ’ma%?amqﬁmm}:LLamﬁ'a@Tmm']LLa:meT'muu

A (>3 €¢:l' % v Aa24
muaNaawmvl,m*mmsﬂumﬂﬂ@

A o oA o ' A ., 25

RNy Al s lusniIuUINIT Google Adwords L4

Af & & Ao @ A 0 o o £ Af &

(1) Google (dwisTLANINNAY lasddrntivaaaidusuaunieua Imsw
AWVINNA WONINNHLIINUTAAT (Partners) ¢ LT America Online (AOL),
Netscape Netcenter, Ask.com T9LIWLESTLOUIULTILALIAY AT
Ima&m’maaLﬁi”waa§uﬁm§au%msﬁ1:mminLiﬁﬁd@ﬂﬁﬂﬂﬁjmﬂmmﬂﬁ
YNNI 80%

) lawanazuaadluwivloduas Google uwazialadnumelu 15 wfi aduu
I3 6 QU a £ A a s . o A
Vu'laduaaiwasduaniausmyazlasu Traffic lagnui

3) hidasFuausnInaden anisanizand @ Account  AIIUIALABY 5
w3z wanand Lifinmstwuadilginagudnluidazidon uazliias@any
AaslusanludeuudidesSaniAudunonasld

@) sTalasusdasunluddun  (Keywords) kazsngazidaauaslason la

82070 laglasanNun bWz EaINe lwnwn

# Andy Baio, “Wordpress Website’'s Search Engine Spam,” (Waxy.org: March 30,
2005), <http://www.waxy.org/archive/2005/03/30/wordpres.shtm|>

24 o . . o
QWK MU, Search Engine Marketing 2.0, Ai41 202-225.

25 =) =) = L= =) v =)
ﬂﬂdW’]m“HiTaLgﬂﬂia%ﬂg ﬂi&lwwuﬂ‘qiﬂﬁmﬁiﬂ’] ﬂizﬂi’NW’]m?j{T, e-COmmerce

flamsvsznaumdadaanniaing, (NTNWURIBAT: FINIAU 2547), il 220.
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(5) mmmﬁmu@gnﬁm@juLﬂmmﬂ"l,ﬁfmﬁm i Uszine nnw 1leg 328209
senigndnuAnasesiuen udu

(6) S3ruuiantesing (GAP) vasTan Bid ssz'm;gaﬁmﬁ'ug}rﬂﬂﬁ%ﬂé'mhﬁa
Tanasassznzsing 1 Cent laglidasisranumsuinas Bid udatsla

(7) RITOMAUAILLTzNN U T2319% (Daily Budget) 1o

(8) \floaslusonniy Google Adwords uanainlawsanvasmazldunnglu
Gu'loduas Google toaud saazlunngiivlodfidunusfios (Partners)

284 Google Niflatiunnanudneae

fniunsinauaulausniu Google azdiiiunslagfanisnannangigade
AAN (Click) Nanx15a978'ld (Maximum Cost per Click) WA TLNWUBIFNAUAT (Quality

=} v t?l'26
Score) laga IO BUaNANT LA IH

gmmiﬁﬁmamﬁ AN UAU LW A

(Maximum CPC) X (Quality Score) = Ad Rank

N9t ADANWYBIAAUAT (Quality Score) 1w 3IAINAN CTR (Click  through
o U A 1 d Y 1 U a qq: 1
Rate) w84fdun (keywords) G9fad 7l Google lEiainlawanvasglsuinisnui
aulaniala lag Google 3xAad1 CTR N IUIUAUAR N lUBIN LAT IWINATIN
qq: v o v a =) o v o U =
lamaniuuaas Sddumilan CTR 9 azlinarilv quniwuasdidum Jargeanaly

v A = v > ndq/27
QY DIRINIDLY U%Lﬂ%ﬁ&lﬂ’ﬁvl@](ﬂdu

FATNNIAI I WANENIAUNINYBIAAUAT (Quality Score) B

Click through Rate = Click / Impression X 100

lag  Click = S1WIUARN

Impression = PUIUATIN W BRI

Alexander Tuzhilin, “The Lane’s Gifts v. Google Report,” (New York
University), <http://googleblog.blogspot.com/pdf/Tuzhilin_Report.pdf>
27
Ibid.
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Y A v o a = A o v o U g v Qs 1 v
AlFuinsdasdnfiunisida navliguninsasdrdum gadu dron1sdiudr CTR 4

& 4 =< 0o 8 o € < & A 1 _ o a < A, Y 28
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ToyalhaTueii
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U d' dl v dl v 1 v

M3fum Keyword Miligadasanniiga Immﬂm’mﬁ]:mmmia Keyword 111
Tulunsas uazlfiNesuIInaas 1 @Lvins

@) Huruaaun1smrue Maximum CPC lagaunsamnuaidusanuanifan
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* Ibid.
* 9qWa MY, Search Engine Marketing 2.0, Wi 221-225.
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30 o v a et a
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< A a o v & |d €6 a 6 o o ¥ a v
AN 2 (ﬂEdellWW%ﬂ‘i: V3N NAUIT DULAaTLUTUILIA NN, RIN1AN 2549), AU
22-23.
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31 v v v
2719LR7, KU 26, 28.
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32 v v v
2719URT, R 27.
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AMNUABINUA I

WA BNIURUUNTU N AL TO%

Téfiewlid “Geanufieann wvaenasgdulasniia  drunusad
v L= ~ A v a 14! v v > 1 Qq: v
daauawduia wIaUndatan1uased sarsuanliids lagnsnaanalaadinis e
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(advertisements) LﬁaﬁalﬁLﬁ@@iﬂﬁwmem Taswon (advertiser) N3AAN S9NEN7
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QRS Vvl RN MINNIAaNa%LE (without having actual interest in the target of

* http://www.webopedia.com/TERM/C/click_fraud.html
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% http://en.wikipedia.org/wiki/Click_fraud
% Kevin M. Ryan, “How to Fight Click Fraud: What is click fraud?,” (iMedia

Communications, June 21, 2006), <http://www.imediaconnection.com/content/10145.asp>.
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¥ Kevin M. Ryan, “How to Fight Click Fraud: Types of click fraud,” (iMedia

Communications, June 21, 2006), <http://www.imediaconnection.com/content/10147.asp>.
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“ Verne Kopytoff and Chornicle Staff, “Click Fraud a huge problem, Study finds
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2006), <www.sfgate.com>.
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47 United States District Court, Northern District of California, Case No: 5:05-cv-
02579-pvt.

° Any method that artificially generates clicks is strictly prohibited. These
prohibited methods include but are not limited to: repeated manual clicks, incentives to
click, using robots, automated clicking tools, or other deceptive software. Please note
that clicking on your own ads for any reason in prohibited, to avoid potential inflation of
advertiser costs.

Pinsent Masons, “Click Fraud suit changes hand,” (United Kingdom:
December 12, 2005), <http://www.out-law.com/page-6439> ez Market Wire, “Hosting
Company AIT Leads Class-Action Suit Against Google,” (December 08, 2005),
<http://www.marketwire.com/mw/ release_html_b17release_id=103417>.

% The Circuit Court of Miller Country, Arkansas, Case No: cv-2005-52-1.
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Ibid.
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o Pinsent Masons, “Korea orders Google to rewrite ‘unfair Adsense contracts,”
(United Kingdom: March 1, 2007), <http://www.out-law.com/page-6439>.

* United States District Court, Central District of California, Case No.: CV-05-
4588 CAS (FMOx)

% Kevin M. Ryan, “The Big Yahoo! Click Fraud Settlement,” (iMedia Communications,
June 21, 2006), < http://www.imediaconnection.com/content/10294.asp>.

o http://en.wikipedia.org/wiki/Click_fraud
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% The Click Quality Council, “Search Advertising Industry Group Proposes Eight
Principles to Ensure Click Quality,” (April 26, 2007), <http://www.clickqualitycouncil.org/
4-26-2007>. WAz Shuman Ghosemajumder, “Advertiser Requests on Invalid Clicks,”
(April 29, 2007), <http://shumans.com/articles/000052.php>.

°" Advertisers should never pay for double clicks or repeat clicks from the same session

% Advertisers should never pay for traffic from bots

* Advertisers should have control over where, when and to whom ads area

distributed
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o Domain and IP exclusion lists from search providers should be easy to use
and maintain

% Search providers should provide advertisers detailed referrer information on
all traffic that is billed

% Advertisers should never pay for traffic originating outside the specified geo-
targeted settings

o Search engines should adopt third-party validation for click quality as other

media companies have done for their audience validation


http://www.google.fr/
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° Search providers should provide an easy mechanism to reconcile paid clicks
on a monthly basis

® Jnian amkﬁmﬁqa, i’JEJ@T’JfJﬂaﬂ Google AdSense quw?wﬂaﬂaauvlaﬁ, ‘V\‘II’]
37-38, 137.

° Any method that artificially generates clicks is strictly prohibited. These
prohibited methods include but are not limited to: repeated manual clicks, incentives to
click, using robots, automated clicking tools, or other deceptive software. Please note
that clicking on your own ads for any reason in prohibited, to avoid potential inflation of

advertiser costs.
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" Pinsent Masons, “Google sues over click fruad,” (United Kingdom: March 1,
2007), <http://www.out-law.com/page-5092>.

& The Click Quality Council, “Search Advertising Industry Group Proposes Eight
Principles to Ensure Click Quality,” (April 26, 2007), <http://www.clickqualitycouncil.org/
4-26-2007>.

r Donna Bogatin, “Click Fraud: Yahoo! pledges quality, what about audits?,”

(April 12, 2007), <http://blogs.zdnet.com/micro-markets/?p=1212>.


http://blogs.zdnet.com/micro-markets/?p=1212
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74 ClickForensics, “Former eBay Trust & Safety Expert to represent Click
Forensics and 2,500 Members of the Click Fraud Network on the IAB Click
Measurement Working Group,” (September 13, 2006), <http://www.clickforensics.com/

news/pressreleases/09-13-06.htm>.
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- Rule 23 (a) Prerequisites to a Class Action. One or more members of a class
may sue or be sued as representative parties on behalf of all only if (1) the class is so
numerous that joinder of all members is impracticable, (2) there are questions of law or
fact common to the class, (3) the claims or defenses of the representative parties are
typical of the claims or defenses of the class, and (4) the representative parties will
fairly and adequately protect the interests of the

class.
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% Rule 23 (b)(1) the prosecution of separate actions by or against individual
members of the class would create a risk of (A) inconsistent or varying adjudications
with respect to individual members of the class which would establish incompatible
standards of conduct for the party opposing the class, or (B) adjudications with respect
to individual members of the class which would as a practical matter be dispositive of
the interests of the other members not parties to the adjudications or substantially
impair or impede their ability to protect their interests;

o Rule 23 (b)(3) the court finds that the questions of law or fact common to the
members of the class predominate over any questions affecting only individual
members, and that a class action is superior to other available methods for the fair and
efficient adjudication of the controversy. The matters pertinent to the findings include:
(A) the interest of members of the class in individually controlling the prosecution or
defense of separate actions; (B) the extent and nature of any litigation concerning the

controversy already commenced by or against members of the class; (C) the desirability
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or undesirability of concentrating the litigation of the claims in the particular forum; (D)
the difficulties likely to be encountered in the management of a class action.
% Rule 23 (c) Determination by Order Whether Class Action To Be Maintained--

Notice--Judgment--Actions Conducted Partially as Class Actions.
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(1) As soon as practicable after the commencement of an action brought as a
class action, the court shall determine by order whether it is to be so maintained. An
order under this subdivision may be conditional, and may be altered or amended before
the decision on the merits.

(2) In any class action maintained under subdivision (b)(3) of this rule, the court
shall direct to the members of the class the best notice practicable under the
circumstances, including individual notice to all members who can be identified through
reasonable effort. The notice shall advise each member that (A) the court will exclude
the member from the class if the member so requests by a specified date; (B) the
judgment, whether favorable or not, will include all members who do not request
exclusion; and (C) any member who does not request exclusion may, if the member
desires, enter an appearance through counsel.

% Rule 23 (c)(3) The judgment in an action maintained as a class action under
subdivision (b)(1) or (b)(2) of this rule, whether or not favorable to the class, shall
include and describe those whom the court finds to be members of the class. The
judgment in an action maintained as a class action under subdivision (b)(3) of this rule,
whether or not favorable to the class, shall include and specify or describe those to
whom the notice provided in subdivision (c)(2) of this rule was directed, and who have

not requested exclusion, and whom the court finds to be members of the class.
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" awngwanevasizuaanailily Section 17200 of Business & Professionals
Code

“As used in this chapter, unfair competition shall mean and include any unlawful,
unfair or fraudulent business act or practice and unfair, deceptive, untrue or misleading
advertising and any act prohibited by Chapter 1 (commencing with Section 17500) of
Part 3 of Division 7 of the Business and Professions Code.”

* anungnansvasgunanadiils Section 1021.5 of Code of Civil Procedure

“Upon motion, a court may award attorneys' fees to a successful party against
one or more opposing parties in any action which has resulted in the enforcement of an
important right affecting the public interest if: (a) a significant benefit, whether
pecuniary or nonpecuniary, has been conferred on the general public or a large class of
persons, (b) the necessity and financial burden of private enforcement, or of
enforcement by one public entity against another public entity, are such as to make the
award appropriate, and (c) such fees should not in the interest of justice be paid out of
the recovery, if any. With respect to actions involving public entities, this section

applies to allowances against, but not in favor of, public entities, and no claim shall be
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Wmmmé’ﬂgmmaamaa%%'gam%m (Federal Rules of Evidence) 18 301 Uty@in

required to be filed therefor, unless one or more successful parties and one or more
opposing parties are public entities, in which case no claim shall be required to be filed
therefor under Part 3 (commencing with Section 900) of Division 3.6 of Title 1 of the
Government Code.

Attorneys' fees awarded to a public entity pursuant to this section shall not be
increased or decreased by a multiplier based upon extrinsic circumstances, as
discussed in Serrano v. Priest, 20 Cal. 3d 25, 49.”
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! Rule 301. Presumptions in General in Civil Actions and Proceedings

“In all civil actions and proceedings not otherwise provided for by Act of
Congress or by these rules, a presumption imposes on the party against whom it is
directed the burden of going forward with evidence to rebut or meet the presumption,
but does not shift to such party the burden of proof in the sense of the risk of non-
persuasion, which remains throughout the trial upon the party on whom it was originally

cast.”
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