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Sukrit Amarapiban, T. M. Com. Arts (Digital Marketing Communications), January 2024,
Graduate School, Bangkok University.

Study of testing the effectiveness of using influencers for food and beverage restaurants.
Case study: Food and beverage restaurants 12rasi (75 pages)

Advisor: Asst. Prof. Patama Satawedin, Ph.D.

ABSTRACT

This research is an experimental research. The researcher focuses on studying the
comparative effectiveness of the use of influencers that affect the engagement (Conversion
Rate) on social media platforms of consumers in restaurants and beverages. 12rasi In this
study, the researcher used the A/B Testing theory to study the effectiveness and make a
comparison between Group A and Group B by generating codes from 2 advertising content
distribution channels: Instagram and Tiktok. The consumer engagement rate (Conversion
Rate) was compared between them to determine the marketing guidelines of which
influencers used in advertising are suitable for which marketing channels. There were 3
types of influencers used in this'study: 1) Nano Influencer: talatukataa 2) Micro Influencer:
bentenntn and 3) Mid-Tier Influencer: copyplacesdotcom. The study took 1 month.

The study found that influencers that are suitable for this business are Micro
Influencers and Nano Influencers, especially those who are experts in food and beverage
reviews, as this group has the ability to reach the most targeted customer groups. Followers
on the main channel are particularly interested in eating, drinking, and experiences in bars

or restaurants, making them more likely to come and try the service.

Keywords: Comparative study, effectiveness, influencer
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1. Talatukataa
o Follower Count: 0 A4
o Impressions: 61,890 ﬂ%ﬂ
o Reach: 46,976 ﬂ%ﬂ
o Engagement: 75461 ﬂ%ﬂ
2. Bentenntn
o Follower Count: 0 AY
o Impressions: 2,479 ﬂ%ﬂ
o Reach: 4,346 ﬂ%ﬂ
o Engagement: 200 ﬂ% 3
3. Copyplacesdotcom
o Follower Count: 0 A4
o Impressions: 344 ﬂ%ﬂ
o Reach: 624 ﬂ%ﬂ
o [Engagement: 29 ﬂ% 3
QX B (TikTok)
1. Talatukataa
o New Followers: 180 A}

o Video Views: 314,446 139
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o Profile Views: 196 739
o [Engagement: 21,223 A39
2. Bentenntn
o New Followers: 1 AY
o Video Views: 9,016 39
o Profile Views: 102 54
o [Engagement: 1,514 A39
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MNN 4.2 (ﬂﬁju A Instagram ¥4 Talatukataa)

uanlyn 1/3

Follower Engagement
Chanel Impressions | Reach
Count Like | Share | Save | Comment
Talatukataa - 61,890 46,976 3,437 | 2,976 | 1,002 46
Budget Bath.
Ads : 1,500.00
Influencer : 1,000.00
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Follower Engagement
Chanel Impressionsr |/ Reach
Count Like | Share | Save | Comment
Bentenntn
- 2479 4346 116 56 28 -
Budget Bath.
Ads : 1,500.00

Influencer :

5,500.00
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MNA 4.4 (ni;ju A Instagram 799 Copyplacesdotcom)
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Follower Engagement
Chanel Impressions |* Reach
Count Like | Share | Save | Comment
Copyplacesdotcom
- 344 626 24 22 2 7
Budget Bath.
Ads : 1,500.00

Influencer : 6,500.00
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New Video Profile Engagement
Chanel
Follower Views Views Like Comment Share
Talatukataa 180 314446 196 18000 106 3117
Budget Bath.
Ads : 1,500.00
Influencer : 1,000.00
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New Video Prefile Engagement
Chanel
Follower Views Yiews Like Comment Share
Bentenntn 1 9016 102 1420 2 92
Budget Bath.
Ads : 1,500.00

Influencer :

5,500.00
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ol 56 @3

New Yideo Profile Engagement
Chanel
Follower Views Views Like | Comment Share
Copyplacesdotcom 15 13967 134 1364 7 148
Budget Bath.
Ads : 1,500.00
Influencer : 6,500.00
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Follower Engagement
Chanel Impressions | Reach
Count Like | Share | Save | Comment
Talatukataa - 61.890 46,976 | 3.437 | 2,976 | 1,002 46
Bentenntn - 2479 4346 116 56 28 -
Copyplacesdotcom - 344 626 24 22 2 7
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New Video Profile Engagement
Chanel
Follower Views Views Like | Comment | Share
Talatukataa 180 314446 196 18000 106 3117
Bentenntn 1 9016 102 1420 2 92
Copyplacesdotcom 15 13967 134 1364 7 148
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Budget (Bath.)
Engagement Engagement
Chanel Follower New Video | Profile
Impressions | Reach

Ads Influencer Count Like | Share | Save | Comment | Follower | Views | Views | Like | Comment | Share
Talatukataa 1,500.00 | 1,000.00 - 61,890 46,976 | 3,437 | 2,976 | 1,002 46 180 314446 196 18000 106 3117

Bentenntn 1,500.00 | 5,500.00 = 2479 4346 116 56 28 - 1 9016 102 1420 2 92

Copyplacesdotcom | 1,500.00 | 6,500.00 = 344 626 24 22 2 7 15 13967 134 1364 7 148
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