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ABSTRACT

The purposes of this research were 1) to identify the reasons why tourists choose to visit
“Plearnwan”, 2) to identify how tourists feel nostalgia when visiting “Plearnwan”, and 3) to
identify tourists’ perception in different ages towards nostalgia symbols at “Plearnwan”. This
research was a qualitative research. The researcher collected data from document review,
observation and in-depth interviews. The data were analyzed by using nostalgia concepts,
semiology theory, perception theory, retro marketing theory and related research.

The research found that most of the tourists in every generation chose to visit “Plearnwan
because “Plearnwan” was the new place using retro style which was interesting and creative.

The tourists who visited “Plearnwan” had different feeling towards the presentation of
“Plearnwan” retro atmosphere as follows: 1) feeling of comfort and friendliness 2) feeling of
surprise 3) feeling of preservation of old things 4) feeling of different atmosphere between past
and present 5) feeling of happiness and good memory in the childhood 6) feeling of the lost of
good memory in the old time and 7) feeling of nothing special or impressive.

For the tourists’ perception issue, the researcher found out that the teenager group did not
have the feeling of nostalgia compared to the other groups, so the researcher did not analyze their
perception. The researcher analyzed only 3 groups: early adult group, middle adult group and late
adult group. It was interesting to note that the different groups had different perceptions and
interpretations towards Nostalgia symbols. They perceived that nostalgia symbols at “Plearnwan”
are the precious values which currently are disappeared. The values they mentioned were 1) value
of Thai art and culture 2) value of simplicity and peace 3) value of Thai traditional wisdom
4) value of close bond 5) value of Buddhist temple visit and 6) value of family activities.
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