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ABSTRACT

A study of factors affecting beer festival participation among consumers in
Bangkok Metropolitan Region is a quantitative research targeted at researching factors
affecting beer festival participation among consumers in Bangkok Metropolitan
Region. The questionnaire was administered to 138 different sets. The majority of the
samples were female. According to age, most respondents were between the ages of
25 and 30, with a bachelor's degree being the most common educational level and
working as a private corporate employee with a monthly salary ranging from 20,000
to 30,000 and residing in Bangkok Metropolitan Region. According to the findings of
the hypothesis testing, the demographic component was not connected with
participation. Beer festival participation among consumers in Bangkok Metropolitan
Region showed that people tended to drink alcoholic at specific periods 21.01-23.00
is the most preferred period, and people prefer to drink with their friends.

Regarding the reasons behind the decision to drink alcoholic beverages, the
first is to have fun. The type of alcoholic beverage that was chosen most often was
beer. The frequency of alcohol consumption was found to be less than 3 days per
week. Consumer behavior affects how much people participate in beer-drinking
events. It was found that all aspects of the marketing mix are essential in
determining how much people participate in a festival. Beer is a popular alcoholic

drink in Bangkok Metropolitan Region.

Keywords: Festival Activities, Beer, Alcoholic Beverages
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faufesmsfiazdauazsutmanafissesnafieaity willnnudesnsiiavaig
aruduiusuRlmAndurnnisfusazdsmansiudie imdusuuslunsusdaunans
fiddoyduiiu

018 (Age) Lilpsannuanfusiazanunsanauausinfioinisvenguiuslnaiil
91yt dnnsnandslivsglovianegiduiudsiulssansmanifiunnssve s
pa1m Wnn1seanlanuaiiAufeInIsuesdIuRaIndman (Niche Market) Tngss
mmﬁﬁzgﬁmmmms;muﬁ?mﬂuﬂa%’aﬁﬁﬂﬁﬂuﬁmmLmei'mﬁ’usLuL%"aqsuaqmmﬁmLLaz
woAnssuAudengos fhaslieuAniasion Sadegaunisaluazuedlanluwifinnnitaui
918170 Turazauiiongunndinasiisudnsiioyinelen Snflon1suf iR sefasyds vedlanly
wieniauifiengties eunainiulszaumsnidiniunnsieiu dnuagnislidemasu
fsnafu auiiflenguinsinaglddeiioumamimansnin 4 unndianuiuis

n13@nw1 (Education) WWutladeiivilsimuiiniudn ariley fauafuaznginssa
uaneneiu AuRinsAnugeazldiuiouegannlumssudansia mszduiiina
narnasagzidlaasldd uiesdueuilidooslsie q dliivdngnurdomanaiiismely
yaszfiruiinsfinwisi fhazlddeuszianing Insvimduaznmeuns minginisdnugadinan
Temefazlddedsiun Ing Insvied uaznmeuns uimniinadiaisinazuaamanas
Mndedefisniinnnindssandy

57814 (Income) 1Busuusddalunstnundiuresnan Taevialutinns
nanazaulafuslnafifinusise wisrdlsimuaseuasififiseldmaziunaniifivuin
T Yaymdrdlunmsudsdunaalnefownasisngldoraieine seldomanduitng
fvdelifiauannsalunisdiedud luwasfotunmsdendeduiiuiseaiodu
nausigULUUNTA5sTAn saden aden 01w msfinw w8 wirineldesdusuusild
Yaeann thnsnain arulngasleunaeiseldmusiuiulsiusssnsmansuiody 1
dielirmunnanadnglddpoudedu wu nduneldornmsiodosiuinusienguay

DNTNTIWAU
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MnLIAAeITUUSEEINTAmIEns danenalatun i duluinidunis@ne

Y

nsanwiadeninadenisidisufanssudnudinissnuueansgedussinnidesvesiusing
lunganmnumuesuazUsuama lunisfinmmsivuadadesng g aundndssansenans

wielildiungausegdlavienishiluiilafiazdmaliianisdnduladinsulaegresangaun

U

=

2.2 WuIAALNEANUNgANSSUN15IUASUTD (Media Exposure)

Joyanuiinasannshinreufduiusvesauludsauiuiioiluladeniad

o o

ddgdmsvuyedludenuiieldlumsatuayulunisanasialunisvifanssusng 9 uazaiu

3
[

AoIN13toyat I sasiuiny Wenywdluinanuianliudlaviedesdaluddinuiu

Mawindula inszuyediianusenisteys MU3 Y1asINUaItayaig o iefiagly

(%
Y I

foyatiu 9 telumsindulaneunisnsevinlansgyimils Atkin (1973) léindnin yaraid
msdinsuimasinngemdunuiifianuinnudileluanmndousig q Iidusgsd
mszgnansaziliyanadilnfuianusiuasiodiviviuaniunsaising 4 niwyarafidady
Pansiies egrlsfinuuyusiulilfdnfudeyatmastmuaiiistuviosudn
yamssuivesuyed winywdazidensudeyatnasiidudslevinefedesiuies
WA

Klapper (1960) lana1liin nszviunisidensutmasnseilasutimasilumilou
ieansestnanslunisiuivesuyustesznaude 4 sudwioluil

(%
a

Jufl 1 M3Undu (Selective Exposure) lutuilifiunisidentemenisdodns

a

lngyanavzideniUasudenazdntansannumasdoyasis q Ndlegalefiurainany Wy n1s

D

Wasuinaslumedn viedendagyuamniwala eneuaussanudesnis

il 2 madenlinuaula (Selective Attention) yanafiuualiufiasidons
awaulaansanuvasieyasis q auanuaulanueudniiuressueuoaiuayu
firueRuazaudedaiuvasyanatiy o uazvdndssdiazlisudnasildnseiuanug
arandila vidovuaRiBunasdnuTduaendoyataduayumsinaulatn
(Reinforcement Information) snAnd1faziensndeyaiidaudaivasiinsyyinasly

Fuit 3 nsiaeniusiarAnIumug (Selective Perception and Selective
Interpretation) §3uansenaiinmsidensuiuazidonfinuasildiusonumuaulavio
Uszaunisalvesusazyaragiuansaziimsamnuasilésuinaaszaumsaindila

WseTiALAR BausavyAnadzAnNINELaNA1eiusaniy
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v

fufl 4 maidenandn (Selective Retention) Wutuanvinevesnsidasuans

Wenaulauazidensiui warinutnasauviruai wasUssaunisalvasuiazunnadaiion
wduilomanssresansluduidomsidnlidulszaunsaiuasinagliand ludsiinumes
lawlavSedaudaiuanufaimuafinues sgrlsiauyanassinnisdniutoyarniaisan
doanzdosiinulvinnuaulanidy esntatuiifoyadnansandemnmiuninfigiu
asazsuliomnaldiuhlmAnnszuaunadensutiastu

NNuARRnITUNgAnssuMsdniude fRnuddldthuldduuumsdunsinm
nsnwiadeiinasenisiirsmfonssBludeiesiuueanesedussnndefuesiuilna
TungawmuvnuesuazUiuama lunsinwiadeildlunmsaduaunsdnduladism
Aanssusing 9 saluBstuneunisinaulainditeselatheteunsnssimsiadudngau

NANTIUTU 9

2.3 nufieafungAnssuduslna (Customer’s Behavior)

WeANSIUEUTINA (Consumer Behavior) idngfis nszuiun1svsenginssulunis
fnaulateld uazdsdunamislifudviousnivesde feifulianyeeawasnduyana
%ﬂ%%ﬁﬂ?ﬁﬂﬁ?ﬁ@ﬁ@ﬂ?i%aauﬁﬁLLﬁzU%ﬂ’]’ifI’jﬂu{jﬁ]ﬁ;ﬁJuLLﬁzE]‘LJ’lﬂG] @nens w@uata, 2550)

WoANSIUEUTINA Ve MsnsEiIsENSLARIINg RNTSURIUeNg sLile
ANAR LLazmmiﬁﬂLﬁamuauawia?m%’wﬁé’mmi (@leya lwewey, 2543)

WOANTIUEUTLNA MHN8is AUABINIT AUAA NMINTI MTUsEETUNG N3
nalatouazmsliaudn vdouinsvesyeaa eneuauasieaufeinisvasiuilaa

a o s

ginnd A3liSuns, 2552)

—~~
€

Ueilen $3umn (2553) wadinssuuslaa vungie nseuiunsiiieInsaumdeya

lo1 fisil
1) NMuaneAzE191N15v0IUAAR LU NMTRUlUTedUAMTaUINITINAIY
ABANTNINTU

2) wgAnssuduslaaunszuaumsiiendunisdiniude Dudnuauzaes
NMINEUANUABINIT NTATIIEOU MThaIMIYIATTeY AL oM AT LY
3) yaraiiedtes Usenaume guslaates vsen1ssedudvsousnmsilv

=
UPAaDU



1 91303 (2561) IdeSuneifeniunginssuguilaalii diliReniutumans
du 9 lneuwoonldidu 5 mans el
1) 3ninen WumansidnwiRefunssu msBeu nisysla viruad
yadnaw Awhe q wadinnmanaemianldadseadesmsliiatuluauduieuinig
YosnuLatluauIAn
2) imswgmand [umansidnwiienduinisldane msussdumaden
msinauladauiielilafumnufisnslagean

[y & o =

3) iyweine WumansfidnwiAeafunisegsmiududsan s
Feuwuy fanden Timussaudunenanyananislugyananils Ssiidviwasionisindla
Fovasuilan
1) Fseafngn \Humansifnuifniulasaiswosaseunia Svinaves
audnnelungy dumedsan
Cronbach (1963) Na1731 Wefinssuveuyudierusenauy 7 Usen1she
Hnevienussineie aguszasd videmnudeansinelAnngAng i 1ty
ANUABINsEnthdanludsay

'
[y a =

1) mnundounaneds sziuidinmzuazanuansafdndulunsvi
Aanssuifieaussnnudednis

2) anunsal vineds gnnavselenialmfenyinianssy \ioaunInY
fBIN"3

3) nMswdanuvue wneds lunisiiansangn Widnumsaiiloden
vAsfAnInazaussnudesmaiduinelanniign

4) MInaUEWss MEa mssduvhAsnssunuiisaduladenassudn

5) HASWEAMLAN MANeRe HaTARTUNSNSEAINSIUT LT oDl ANAn TS

Prunealy usensstrudunaiends Bala

1%
=

6) Ufjisensionnuiiands vaneds Ugiseiiintudiedsniinvuliaunse
ARUANBIMNAUABINTTIIRRIndUlULUaAMuneTn WBLEaNIsNaenaUaLDIAINY

Faan15ke A ndUsrasAtusTuAUAMLANN T AR aUAYIANAIUADIN TUULEY

MnngufNeiunginssuguilan (Customer’s Behavior) Afinwn3alatunlddu

WUINSIUNISANEINSANYI YA NTNAADNNSIUNTINAINTSUDIUALATBIAULDANDTDA



10

UszinnidesvaauslaalungammumiuasiasUsuama luns@nwinginssu@wmanedanis
N32YUIONITULENIDBNTINDUAUDINDANS FangRnssulianufeITaIn1staasNsluauam
lngdpainsandulanianaukaznasn1snseyineng 9 Jusgiuanuiianelanazaiudednis

VBeyYAAANY 9

2.4 noufneiudiudszaunianiinatn (Marketing Mix)
Armstrong & Kotler (2009) na1131 d@iudszaun1en1snain (Marketing Mix)
e wIBdliannansnatnfiaunsamuatls Baianmskaunaesostomantl auise

novaueImUfeINITkaraiauianelaliuAnguanandmiing dulszaunisnain

LR 4 ¥ a

Usenaumeyndamnagannanisidiie s naluutninmuseansHaniuereianig

[y A

dulszaunsnanutsesendunguls 4 ngu dansindudnde “4 Ps” suldun ndnsiouel

3
(Product) 5701 (Price) M33nmung (Place) Uaynnsaaaianisung (Promotion)

1@3 2B (2542) Nana11 duUszaun1en1Tnatn (Marketing Mix) 189 A1s
fiauffinevaussaudesmsvesgnnguitimmneld velusendigfuslnasonsuld uas
AustnpBuRTesiuindy saudedinisdndminensyaivdudniaenndesiungAinssu
nsfevnifienmazminuignén reaumeneugdlaliiAnaureulududuasi
WOANTIUOEL9QNABY

onad 1mssAna (2543) nanluiFes MuUsviesAUsyneuvesEILHALINNS
nsnann (ap’s) Tndusnseduviedaimamsnaniinsnusenssuiunsdadulade
Tneuvssanldded

a [ L3

1) NARAUN (Product) 8N UINUSENSUDINANN UNVBIUSENTIDND

nszmusiongnssuNsTevesiuslaafie mnuluml mwadududeulaznanmiiauiusle
voawdnia nansarivlmiuaraduiudousnadedinisdadulasgisniiennng dusiFes
wianiwdlugugdnnsmaammsisauemadentiend fuslnafianuduiaediely
fuslanitlsifiesnsianzuasnmadensgieaninawing msfinnsan dwluBemwesgusnees
wAnfaurinaenaufiuviouarihenain anusanodvswasensruiunistovesiusing fusiedi

azaamenailvguilaadenliiiiefiansan Ussiluiensindulade theaaniuanddi

s o o & o

AuslamiunaUsslevivesmdnsdarind Agiazyhliduilnaussdiududniguiu Fum

o

[
a a ! A

ANAMEWTEAUMNUSUNAUANNABINTUNBE DI TRIIB N NAs BN15TBAIY

¥

2) 5701 (Price) S1Anilavignasieng@inssunisvensaileduslaaviinig

Uszilumadenuazyinnisanaula lneuniguilnaseuninduansiaim dnn1snaindenns
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Ansnaties ansuyunsteviserhliuilnadnauladednunedy 4 dmsunisiadula
oganisnsuilnadnfinnsanseasden Inefodustrmildludnvaeimaeiiieades
dsvaudmuilen iangdldvilinsieantosas uoninisadudueiesUszdiunmen
vosffuslnadufifamudaeniste
3) 994M19N1330TMY (Placement-Channel of Distribution) nagnsuas
tnnseaalunsviividndnduelinSoudmine aunsanednsnasenisnundngdo
uiuouh AU s asuasieiardofasvhliuslnatlussidiuUssnnves
Yosmsiiiiaueiienanedvinasensuinimmarivessdndust 1wy dufaifiveauanluiu
inmeduFluasmaud vliaud e dsanniniluldnouidluguesindide
4) N13d9LE@3UN159a19 (Promotion Marketing Communication) N3
duaSumanainannsnnedvisnareduilaalimniuneuvesnszurumsinaulate d1iansii
tneaiedsluanaieulalviguslaaiineitym aurwesinnseaieaiunsawntelaymla
wazdfuaninsndweulildinnnitduivesduss deldvnasvdnnstedunmsiusuims
sinauladerasgningnias
A3ysven 1e3snd (2552) lanaal3dn dulsgaunsnain vuneda Muusnia
mMsmandiruasildfauisvldsntuieaussanuiiasnelauinguniming Usznouse
wosiladasaluil
1) nandat (Product) vaneds Asflausviegaamiteanuaule n1sdam
nsldnsensuilaefianunsavinliignéninauiiansla (Armstrong & Kotler, 2009)
Usgnausedsndudalduazdudalalls 1wy vssedut & :1e0 annm asdud vinsuas
Fordusvosune nandusienaazdudud Usns anudl yana videmnudn nandusiviaue
Yeo199ziifnunsoliifnuila nandurideessausslevd (Utility) danen (Value)
luangnvesgnA Faveiinavinlindndueianansangla nsimuanagnsmuransiagines
neneueilsistladeseluil
- AUUANA9YBIHERS I (Product Differentiation) ¥38A31UUANGNY
N19N15HYTU (Competitive Differentiation)
- 99AUTENOU (ANENTR) vaandnsiae (Product Component) Ly
Ustlowtifugnu Usadnuie auam n13UsIRsuet asAud Wudu
- MIMAUARULLSNAR ALY (Product Positioning) 1unseaniuy

AR IuTENLwanuauane uazilnmaludnlavesgnantmang
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- MINAUINARA (Product Development) LaliNaRA e Hanuwody

TyiuagUuusalinfu (New and Improved) gedpenilafisnnnuanunsalunisnauaues

Y
=

AINUABINITVDIRNATLARE T
¢ Y a o ¢ . a o ¢
- NAYVBLNYINUAIUUTTAUNANN WD (Product Mix) LaSEIUNANNY
(Product Line)
2) 5901 (Price) ¥u1884 31uunfasenelildnansne/usnis vsedu
] ~ v o v A P & Y a o &, a Y o a Al
AuANauafianensuie llanauseloviannisldndndue/ vinmsfuiuRuniely

(Armstrong & Kotler, 2009) w3eunads aaAmaniaeituguiadu siandu P diided

\Andu siean Product Wusian Fadusiunu (Cost) vasgnd duslamasiUSeuiieusening

1%

AMAT (Value) vosuansiniiusan (Price) vesnansineitiy iAnageninsaguilnney
sndulage falu AAvuenagnsmusIAResAde

oA

- auAsusluaenvesgn Fadesiiansanniseeusuresgnaly

q

1 a (% L3

ANAVBINANIINGININEN 9T

Y

%/ a 1

- funudufuazanldefinedos

- MUty

- Jadedu 9

3) nslawan (Advertising) WuRanssulunisauetnansieatiuesing

uazdaiaiunsmanaRITUNEAA el U3 videaudn deslimsineiulaedaudus
$18M3 (Armstrong & Kotler, 2009) nagmslunislemanazifeidasiy

- NagNENTasIvEsIANUlaYAN (Create Strategy) kazgnsIzsNIg
leiweun (Advertising Tactics)

- ﬂaqﬂnﬁf?ia (Media Strategy)

4) msvelagldniinauuie (Personal Selling) 1Wun1sdeansszninayama

[y

vypaaiteweneugdlagdedidunduimaneglitonanasiviousnissenismeuuy
WTyninlnensaise lnsdni (Etzel, Walker & Stanton, 2007) wisilunsiausaielay
wiheeuueiisliannisune WazaseAUALTUSSUATUgNAT (Armstrong & Kotler,
2009) sniludoiasiiedostiu

- nagnsn1svelaglintnaiuwie (Personal Selling Strategy)

- NMFUIMINUIBUVIY (Sales Force Management)

- msdaaiunsang (Sales Promotion) vianefia Wudsgdlassezdud

nszAuliinnsPensevendniuiniousnig (Armstrong & Kotler, 2009) 1uiaseilo
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N3EAUANNABINISTRN ITatiuayunslawan waznsuelagldninauee (Etzel, et al,
2007) Faanunsanseuauaula nsnaaeddd visen1sdelaggnAinaugaiing viseuanaduly

YoINNTINNUY NTANETUNITVY 3T 3 JUKUU AB

'
£y

- MINTEAUAUILAA 158071 MTdaaTUN1sVIesegusina (Consumer
Promotion)
- NINTLAUAUNAN L380T1 NsdUETUNITVIeTegaunand (Trade

Promotion)

'
a0 1

L9FANUNIUVNY

9 Y

- MINTEAUNINNUYIY 138NTT NTALETUNTVY
(Sales force Promotion)

NnnguiiefuduUsEaumensnann (Marketing Mix) ffinwndslfinanldidu
wmlumsnumsnniadeifnadensdhimfnssududiaiesiuueanesed
Uszinnidesvaauslaalungammuviuasiazuiuama lun1s@nwisdudszaunsnainty
uiszamuiieta e sgiliiiufansiafanssuaudesliimguidndseaumis

nsnanuldeglswazauladanuduiusdenisiisiuianssuaiudesuiniian

2.5 wurRaRgIRURINTSUNLAY

2.5.1 ANUNLNYVDININTTUNLAY

ludszimnalneArinfanssudivay (Special Event) sinaggnldviudninatwisnsseine
1 “Bians” vie “Baud” auduiiveuiulasluiiluwmsinnisthnseaa dndeas
A3AANR M3edeIIATY MINLUAAIMNEAAMILTYNT Lexitron (quéimalilal
didnnselinduazaouiiunesuiend, 2552) wdaevanefis wmnisaldiAynisudeduim
vidsoradwsinivmsilang Tummannuneiingrosagliannumnevesdin Biaud vy Getz
(2007, p. 18) uaN1 BLaud ungds mesaiﬁl,ﬁﬂ%u o nawilawazanuiuis (An
Occurrence at a Given Place and Time) %%aﬂicjmsua\‘im@ﬂ’liﬂjﬂl,ﬂw (A Special Set of
Circumstances) Wiawnnsaifiddyuiatnandn (A Noteworthy Occurrence) uanainiilu

NUEUVDY Getz (2007) §49l9A171 Planned Events 1itag391804AansSuNInvuLie

[ (%
= £ %4

wimaamyagnmiaduAsugR Sausssudsuuariuanden daianssuiidatutuses
runsARLAYUALANEENSR SnTuiilenauauasingUsvasifiunndnsfuoanly urlidmis
fisufuresianssuivanil forrudesnmsainaelisvinadeuszaunisaiveausazyana
visoUsvaunsalsimvesnguivuvdedidrsinem (Getz, 2007, p. 21) FsmsadrsUszaunisal

Y
Titudnsamauiuludszaunddglunisvhnisrainwaznisadauusud wszesdns

o
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FosnsaraisraunsaiidndulumsatuayuliAniaunivfdeuusudifieifiuns
U3lnA (Getz, 2007, p. 11)

Sloaulnewndsdiusiiu Insdnlvadildegneduauannmumuissunss
919 9 awnsaaguledn Bnwdvesrulneanunsavanetiafianssdly 4 wiy Ae 1) Bud
#9113 Special Event ioRanssufivay 2) Siaudfivanedis Event Marketing %8013
FoansmsmatanuAanssy (n3edlns meyauglndw, 2564) 3) Bludfionavianeds
Marketing Event #senaudalein fanssuiionisnana 4) Bruditmunedaleii Special
Event uaz Event Marketing 2zifiulginA1indiaus (Event) §elifidnsiinanuniwlned
Faau WeigefanisindudiilsfzAnluiafanssuvesmenuviensdnseing o 713 Snu
JuiimwileTnguszasdogislaogramiad 4 uafﬂﬂiamamwmw ilviaudulugfinvin
10130119

1) B1aud w1913 Special Event
mnazazasluiiein Special Event sieRanssufvAwiiu Goldblatt

(1997, p. 2) Tpununeliin “ Hugranandifirvdmsunsiaduaass femseaRsnng
(Ceremony) uagfiznssu (Ritual) iieflavmouaussrnudosnIsanizdu” Shone & Parry
(2004) weIAINTIUTAY Y30 Special Events AoRanssumnguiuuliiiazidufanssuile
dununis (Leisure Events) 19U AW #50AanT3uM19IaUsssY (Cultural Events) i fas
MsANRael Y3enINTIHAMTUBIANT (Organizational Events) 19U Aanssanieafiunisuiy
naifies vieRanssuduyana (Personal Events) Lt uusiean iudy 9nyumesd
anunsnasUldhBnuflumimmnevesianssufiewiufe Aanssumnguuuuiidavindunie

[

afauieingUsrasRlanzue

[y

gAUNIANINTINNLAWIY 9
Y Y
a

2) Biaud fiviuneds Event Marketing

S

o 1

MnagyateABludluaumingues Event Marketing fu Goldblatt
(1997, p. 5) szyindumsinfanssufirwiioadsanunseriinduaslthutinlangudmmne
TdoaudvIoldusns tnTeslng ngyauglnAu (2555, 1 52) Iduarminginumniifinms
fie “msdeansmInaasufanssy” Saneda “ededlefoansithuusudlug
nauthvneegedisyAns nnlnsaiassaumsniufunusudiudssamdudanan e
Fesinumnagy 8 nau 1o duila”

3) Blaud flenanuneds Marketing Event

londsingiaug 1§ifinfa (Event Marketing) udfaziidrinndiinia

B1Ius %58 Marketing Event flazviliiauhluduauld Wood (2009, p. 248) léfieny
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Marketing Event 1391 “nunedsfanssula q fitaelunisiniseanndudn usnis Audn
amuﬁﬁaqﬂﬂa (Any Event that Helps Market a Product/service, Idea, Place or
Person) 1 Jack Morton Worldwide (2006 91311 Wood, 2009, pp. 248-249) wusus
wiaudszdtlan na1ain Marketing Event #o fanssuiintuan (Live) vhlvigidnsaueu
JURFTUSAUAUAMS OWUTUALUUNTYMTI (Face-to-face) M99 MIUTEYX Fun
AanssuszaNnu NMsdamduilyl Gnssenns n1suaadina nsusznn Wusiu 910
AavIngauuUNeIrasuladl mnwede Marketing Event udavgmanedie “Aanssu”
fiantudieTnguszassmanmananslnefidalenaliidriuRonssuduiiufautusiuu
SUAAUAMTEUINTLALAEN TS
NnnsAnwmguifiieadenfsfunslinfudonuinyudfedidoyaiiioldluns
atuayuiennadlumsvhianssueing q Seywdazinisnsestmanadu 4 duneu 1) ns

[

\Unu (Selective Exposure) 2) nsiaantiaiaaula (Selective Attention) 3) NM3tden3u3
wazAMIIUNLNY (Selective Perception and Selective Interpretation) 4) N13L&0NAAI
(Selective Retention) wagiilenanmquiwainssuguilan (Consumer Behavior) Ui
uywdiinsruiunmsdnaulatoduduieuinisiinevaussiodnd uandvidiuiwgfngam
fuilanannsailugnisairsnagninisnisnanadiannsaarennufianelalviuguilnals
agnsRALarmaRandaiungAnssudUsina warngudiulssaunianmseaindaiy
Srmilmquififiarwddglunsdnfanssuanudesidusgrann esmnifumstien
fuvemguidulsraumnanunidueiesdiedafanssnaudes eviliAanssuiums
s 9 Tnenanaguldded deduslnaldsunisioamauasiinadnsufonudunou dwals
\Annsindulaiiensuaussiedaiuardinuszanmansnanaiauysaiiuuifuedoiled

Hreliguslaadndulaidendedumniouinislasinisiningduy

2.6 9UINNYIVD
e A o aa | P a a ¢ A A &
NNTANWITDIUITINUNARDNITLINTIUAINTTUDIUALATDINULDANDTDAUTLLNN

[

a ¢ Y a a a a a a v = o a da
LUEJ?UEN%UiIﬂﬂIUﬂ?QLWWNWWU@iLLa%UiﬂJm%a UUIYNLNYIVDY YRIULLUIANNUAINU

(%
Y v a

TndlAssuazanusathunldiduwwimislunmsdnule dsil

Aans anlawy (2560) AnwiiFes adeiiddvinasomadonteniesiunoanased
Usznnmdes lunganmumuasuas3uama anmsfnemuindunisliladosudn
Uszaumamanaadnanidiodudiuyszneulunisdaiule Swamsideadsinud dadeid

dvanasensiindutainIesuLeanagaaUstinnlesveusanlungunnamuasLay
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Input: Effect size f2 =0.15
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Number of Predictors =7

Output: Total Sample Size = 138

3.2.2 FBidendunaguieng iefnwanuduiusvesruianelavesuslag

va o

iAfeldsiunnieatumadennguitedns fil

3.2.2.1 fmusanaNdRLayInIwInguUszvnsTildlunsfinu el
Ussrnsinavieiazinandls 01y 25-45 U Miaeiiiswfenssudnudussinviedosia
LeANBgaALUNFINNUUATHAT USHMS

3.2.2.2 fmuanundiegelaglddeullunisdiuan Sample Size Wuidoulad
Joalflaevhlululusunsy G*Power fio vunavesHansyuoglusyiuunans (Effect Size
f2 = 0.15) AnuAaaedeuTisensuldfe 0.05 (O err prob = 0.05) N&sweINIVAGRURS
0.95 [Power (1-B err prob) = 0.95) $1uInvewLUsBasEMde S1unvewuUsTldluns
Wy N5al (Number of Predictors) Wiy 7 aglavuinveangusieeng fe 138

3.2.3 deniegdlaeliisnisduidendiogimnasain wasvinsiiudeyangu

fegeikuuasuniuesulall (Online) auldngudiagie 41uiu 138 Au

3.3 in3aailefldlun1sinen
iwsesilefldlunsifusiusdeyafeuuuasunuuuussulat (Online) ey

Hadviifinaensiinmfanssudnudiniesiuneanssodussandeivesiuslnaly

nsammmuUAsLazUIuama Insnsaiantesienlilumaifusunndeyadyinvidols

ONWUUADUNNTIUTLNOUMIY 4 d1U N3aUNUITNNSAaUADILsIsalUlRe

] v

gl 1 Aauieiudeyadinyanavesinouday lawn we 01e seau

Y

[ o

A5ANET 813N SelAsaLRaY JninNNnede

=

1 A = 1Y a YA [ o a 1
#UN 2 LLUUﬂaUﬂ'lllLﬂEJ'JﬂUWf]GIﬂﬁ’iJJQU'ﬁIﬂﬂ uAmaudangUagausznaunig

AmavdaswUsdu 5 seeu Iaglduinsianuuaiase ana (Likert Scale) ATldLUsEU4AN

=

(Rating Scale) uaglvinzuuuiusAAzwuuoegama 1 DeA1AzLuLaNTigase 5 g

q

¢

ANRUALN TR



20

5 ynefa szduAumeUTUNNTIAR

4 MUNERY STAUAURBUSUNIN

3 YUNYDY TEAUAURBUSUUIUNGNS

2 U89 SLAUNBUSUTOY

1 mnefls sedumauiutiesiian

A1l 3 wuUARUINAIUUTEAUNINIIAANATRININITUBUAAS DL LaNa BOE

Ussnnidesine 4w Tdun nandnet 510 Yemenisinsivuie msdaasunisnann
Husauanedndssznauseraeugosutadu 5 seiu TngldunsTauuuaidsaaina

(Likert Scale) Nildauuszannuen (Rating Scale) waglvinzuuudawsAnziuutaeNgare

[
€ v A

1 feraguuIINAianfe 5 lnariruaneina
5 vangis seAuAMURaUTUNINTIan
4 vIngi SEAUANUABUTUNIN
3 mungie sgauAUABuUTUUIUNANS
2 vangis seAuneuiutiey
1 nunede seAunauTutaeian
! a o & (3 a ~ a VY (3
duil 4 Aaausiug Wudnwlaieda ieilalenaligneumanuuanininy
a =3
AnLY

3.4 NISVNAFDULASDIND

fideltuvvasunuduesesdieioiiununudeyannmetidasiseaziden
Aeafunisasauvuasunadudunoudsd

3.4.1 numuingUuszasdvesnsfing wazdudsiany

3.4.2 FinwASmsaaluuasunuanienans 113de uasnguiiiiisades

3.4.3 a¥unuuaeunaniiod e lulsaduielud Ae

] [

3431 é’ﬂwmzﬁﬁ’ammuqﬂﬂaﬁuammuLLuuaaumm

Y

3.4.3.2 woAnssuvegusiaalunsuvmumuasiasUsuumnasenisinsiu
AANITUDIUAAT DIAULDANDTDAUTLNMTYS
3.4.3.3 dUUTZAUNIINITNAANEINARBNISIIN5IUAINTTUDIUALATBIAL

13 a [
LOANBIDAUTLLANLULS

3.4.4 YL UUE UL LA 19T U EU#9191599US N Liens9dauLla ey

ez taUFuUTIA LY



21

3.4.5 Mavulgudluuasiaueesgivinwnsaseuilomsnadmils

3.4.6 vimsunlulFuusswuvasunumudatauawuslvignaes

3.4.7 thuuvasualuvaassiufiogisdnau 30 ¥a ilemanudenaziima
IS nuniuoraseiuiam

3.4.8 ynmsusuUssuuUasuamatuanysalnaziiauelvio1asEiuTnueys
AoULANKUUABUNIY

3.4.9 wanuwuugeunulgsiiegng

msmsreaeutoya esnmsdnulduvuasunuuuussulaviduedesislunis

[y

798 WNINAdBUAUNBIATS (Validity) Lazaaaiteiiu (Reliability) ¢sil

=3

1) MIMANUTEINTE HIFBVAILULEIINDITENUIN WAL ELTE I8
U 3 YU LIBATIEBUAIINYNABILAZATOUARILEMINNITUABINITAN
WiavihnsAwaAaell 10C augasseuioswd astluseuiisuiunue
WNTFIUANUTIERSI Inen1suszdliunadvll 10C veawuuiaesyidinnadnsaiv
aUsTasA fail
ARAY 0.00-0.49 ANUABAARBIYvBILUUTIARIRY T TaNad S v0glunueia
ARdY 0.50-0.69 MUABARAABIvBILUUTIRRRYTiNadLSegluinue
Gl
! N £% o v A °o @ i ca
ALY 0.70-0.79 AmudanATaUBLUUTIRIRY T Innad 1S aegluinnid
i a 1Y ° v Awv o & [ ¢
ARGy 0.80-1.00 mUdaAATasvBILUUTIRIRYT Innad13a0gluinaif
)
TINANTIATIEANANAIUTIENNTIVDILUUADUNUVDINAN T TALaReved
v a

ftinnuaannaad (1I0C) Tawindu 0.87 “UNEAIUINAIUADAAADIVDILUUIIADI IR IANE

o & [ ¢
aWLi’ﬂ@QIULﬂm‘?/]W,ﬂﬂ

[
v A Y v YV

valifFnwazdindernuniinnuaenndesvesuuuiiassiuiianadsaegly
inausian uazdemauiifinisusulseuaenndesveauuuiaesiuilianaduiooglunasi
souiuleglunasindusely
2) nsnadeuAILd ey (Reliability)
dAnwlsvihmsneaeunuuasuaunouthluldass $1uu 30 e Liovaaeu
anuthideievesuuuaounuidmnuililunuuseuniuiuamnsoneudialdnsenuiy
Anwidesnisuasdidanunzauriels ddlumsvaasumarmiuindefiotuasden

a

ANz dIUYRILUUAsUaNaLsau Al uazuule Teeldisdulsyanswnuy



22

waavh (Alpha Coefficient) ¥a3A30UUTA (Cronbach) Melusunsud5a3uneada
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Y a
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auNAgIUten 1.2 grauluvdeunuilanguansuiuiinanen1sidnTiuiang sy
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ITAUATAN N Mean Std.deviation F Sig.
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USeyayns 102 3.616 701
gandnUSeyeyns 30 3.639 758
590 138 3.656 734
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AN 4.22: NANISNAFBUNISIUSHUTEUNISIN5IUANTSUDNIUALASDIAULDANDTDA

USELNMUYS DWUNANUDITN

21N N Mean Std.deviation F Sig.
LUR9ANTT 22 3.574 920 531 752
U131YN5/5IaNNA 20 3.815 958
WHNULDNYU 65 3.623 492
g3ndIum 25 3.617 851
UnLEYW/UNANY 2 4.186 1.151
WoUL/UaUNU 4 3.837 991
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AN 4.23: NANISNAFBUNISIUSHUBUNISIN5INANTSUDNIUALASDIAULDANDTDA

Usznnes nwuneusiele

sela N Mean Std.deviation F Sie.
fnIvSewiniu 4 3.4709 54420 587 673
10,000 U

10,001-20,000 U 21 3.7807 93795

20,001-30,000 U 43 3.6679 68955

30,001-40,000 UM 33 3.7308 67374

AN 40,000 Fuld 37 3.5261 73614

594 138 3.6564 73379
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wazUIuang
AMANYATUTEYING R mim’f’m ) ANATLELAUS
AaNTIUBLIUA

LA Pearson Correlation .008 SEAULRY
Sig. (2-tailed) 924 laiflpudunus
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918 Pearson Correlation .0.09 SEAULRY
Sig. (2-tailed) 918 laiflpudunus
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Sig. (2-tailed) 392 laiflpudunus
N 138

* Correlation is significant at the 0.01 level (2-tailed)
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\nseshueanegedUssAnilysvesUslaalunsunnuvuasiazUSuama

NOANIIY N139139UAANTIND , Y.
. AIAUFUNUS
IR
WEANTTU Pearson Correlation 878 FEAUG
Sig. (2-tailed) <0.01 HANENRUG
N 138

* Correlation is significant at the 0.01 level (2-tailed).
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Usuauna
drulszaunna manwfangsy | Lo
L. ANAINAUNUS
N1IAATN DLAUF
NARS Pearson Correlation 913 TLAUFS
Sig. (2-tailed) <0.01 HAUFUAUS
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37" Pearson Correlation a7l is@fuq&
Sig. (2-tailed) <0.01 HANUFUAUS
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aonufl Pearson Correlation 169 is@fuq&
Sig. (2-tailed) <0.01 HAUFUAUS
N 138
daasunisune Pearson Correlation 836 JLAUG
Sig. (2-tailed) <0.01 HAuENRUG
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* .Correlation is significant at the 0.01 level (2-tailed).
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