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Somrudee Sukeewong. Master of Business Administration, February 2012, Graduate School,
Bangkok University

Customer Benefit Effect Loyalty of Apple Brand in Bangkok Area (93 pages)
Advisor : Dr.Sasiprapa Chaiprasit, Ph.D.

Abstract

The purpose of this study was to learn how total customer benefit effect loyalty of Apple
brand in Bangkok area and also analyze level of effect for each benefit such as emotional benefit,
functional benefit, experiential benefit and financial benefit.

404 samples for this study are random from users of Apple product in Bangkok by mean
of convenience Sampling and after analyze the questionnaire which has been approve by advisor
the result of Cronbach's alpha coefficient is 0.96. Statistic method that use for analyze in this
study are descriptive statistics and Inferential statistics, descriptive statistics using Percentage,
Arithmetic and Standard deviation while Inferential statistics using regression analysis method to
analyze simple regression.

Result from this study was Total customer benefit have effect on loyalty of Apple brand
in Bangkok in both attitude and behavior. For each of the Benefit that effect behavior part in
loyalty the result was the most effect benefit was Emotional benefit follow by Functional benefit,
Experiential benefit and last is Financial Benefit. For each of the benefit that effect attitude part in
loyalty the most effect benefit was Emotional benefit follow by Experiential benefit and last is
Functional benefit while Financial benefit have no effect in this part. For overall Total customer

benefit have effect in attitude part more than behavior part.
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