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ABSTRACT

This research was conducted with the aim to study marketing mix and
trust factor that affecting to purchasing decision for motorcycle among consumers in
Phra Nakhon Si Ayutthaya Province. The respondents of this research were 400 people
via purposive sampling method. The survey questionnaires were used to collect data
from the users. The total reliability Cronbach’s alpha value is 0.771 and validity was
checked by experts. The descriptive statistics in the analysis were frequency,
percentage, mean, and standard deviation. The multiple regression analysis was need
to test the hypotheses. The results indicated that marketing mix and trust factor that
affecting to purchasing decision for motorcycle among consumers in Phra Nakhon Si
Ayutthaya province at a statistically significant level of 0.05. The highest factors
affecting to the purchasing decision for motorcycle among consumers in Phra Nakhon

Si Ayutthaya province is trust factor.

Keywords: Marketing Mix, Trust Factor, Purchased Decision
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Tuseduanniian Taefie X = 4.22, uag SD. = 0.629 daanfle iuidedh$udiivinuden &
MswannelussAnsegsaiaue aglussuin Tneften X = 4.20, way S.D. = 0.554
faunde udehiuidaudednduaraidarogniiledinsndnseueuddteluitym
avsusudunisasusasnseueusaulullsviug agluszauin Tnofian X = 4.17, uas

o L
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msdndulatoduen
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T 4.76 | 0.430
neunvzsindularedum
9. vusndulaelaeivenoluaussauy 4.74 | 0438 | wnign
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Ngedite 2 Fdenlauviiume vuadndulatonuduuzinvesvie wasinudnaulade
WIEATININANUADINTVRIYIIU Bgluszauinign tnefidn X = 4.79, uag S.D. = 0.412
o = ] o o =~ ] U a & [ Y} A R 4
fnunfe vunesiReulandinsneiinadensdnaulade agluseduinnian lneiie X =
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0.427 wirufu vinudeduladamseinlinunmdinaau eglussduuniign lneven X =
4.77, uag S.D. = 0.427 daunfe yiundeyandumesiin lavan nuinauwie newiinig
Anaulaedui eglusedunniign laefien X = 4.76, uag S.D. = 0.430 faNfe yinuLes
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whiuiu vihwudnduladelaoetieluaussaus sgluszduinniian lnefien X = 4.74, uay
S.D. = 0.438 uazwiiuiu vinudndulanazdeduiainauluaseunss egluseduuinian

lnefien X = 4.74, uaw S.D. = 0.438 dauviuaszdnaulate lngliduala agluseduunn

a

ign At X = 4.67, wag S.D. = 0.475 Whiuiy inuueannsiasuansiiveusg o Lie

Fodu agluszavuniian lnefidn X = 4.67, uag S.D. = 0.475 daunAe viuwe

sodnsusudnsiinnusindilunisiunianonitsosud sgluseduinniian lnefien
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X =466, uaz S.D. = 0.479 uasdeninnudniutosiign fe viuazgruiieioway
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4.5 asUnanisnagauaNNAgIUAgIUdINUSEaINIINITRaIn warauliinela Ndawasie
nsandulavesadnserueudvesusianluiminnszuasasegsen ngldnmsinseinnney

\Wanva (Multiple Regression Analysis)

= o o < ! ' Y A i
15797 4.13: AUFUNUTILNINNEIUUTZEUNINNITHAG LLa%ﬂ'J']lll')'J']\ﬂ;'ﬂ NN DN
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fauUs9asy B Beta t Sig.
dauﬂizaumamimmm 047 .046 3.375 0.001
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R?=.944, F = 3370.819, N = 400, p < 0.05

= d‘ Y @ ! ! 1%
NANISANYIAIUANTIST 4.13 waadliliiuan diudszaunianisnain uagaulinga

o w

dwadon1sdndularesadnseusudvesulnaludmianszunsasoysen agreiludfg

o

'
aaa o

N9@dANIEAu 0.05 Iage Sig Ndwwaden1sdndulagesadnsuusudvesusinatudmin
NILUATATOLTEN AD
1. euduuszaunianisnain laen Sig = 0.001

2. guanulinga laan Sig = 0.000
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waziflofinnsuniminvesnansenuvesiusdass fardananisiadulado
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. ' . S GRILLRN
sodnseuuAresUIInAluT I IANTTUASAT DL 5N
auuAgun 2: anulingda dwadonisdndulagesadnseueus .
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Correlations

HATINSEALA

HATIHSEALA

HATIHTEALA

TWAMARAT  MAAATWAY  Mafaiim
wwlEAIn WAl wnSaRdwT
(2l TWAIFAAA ] 29
1| Pearson Correlation 1 -.007 028 030
Sig. (2tailed) 883 582 544
i 400 400 400 400
NN'?’]JJ‘ixﬂulJﬂ’]"lllﬁﬁlﬁuﬁ Pearson Correlation -007 1 A1 53
AUATRUTEANNTINTATRA i ,
Sig. (2-tailed) 883 000 000
i 400 400 400 400
wnmmzﬁumwﬁmﬁuﬁ Pearson Correlation 024 A1 1 a7
AT ) ,
Sin. (2-tailed) g2 oo 000
i 400 400 400 400
wnﬂuizﬂ"umluﬁmﬁuﬁ Pearson Correlation 030 5317 an” 1
TASART D ) :
Sig. (2-tailed) 44 000 oo
M 400 400 400 400

** Correlation is significant at the 0.01 [evel (2-tailed).
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Model Summary

Adjusted R Stel. Error of
Model R R Square Square the Estimate

1 o728 944 944 05642

a. Predictors: (Constant),
WATINTEALAT AR KATWATIHTIT TS,
WATIIST=ALAT HAAARLATUAILL TF NN ATAEA

ANOVA?
Sum of
Model Squares df Mean Square F Sig.
1 Regression 21.461 2 10,731 3370.819 .ooo®
Residual 1.264 3497 003
Total 22.725 399

a. Dependent Variable: MaFINT:AUATI AR LALANSA AT WD

h. Predictors: (Constant), Hﬂ'i“].u'ixﬂ"]Jﬂ'ﬂ.]Jﬁﬂlﬁuﬁﬁuﬂ’ﬂu“l"i'ﬂd'fi],
WATIIS=ALAT HAAARLATUATLL TF NN ANSAEA

Coefficients®

Standardized
Lnstandardized Coefficients Coeflicients

Maodel B Std. Error Beta t Sig.

1 (Constant) -108 065 -1 GEA 086
uajﬂmzm"umwﬁmﬁuﬁ 047 014 046 3.375 .0
ARATRUTEANNIATAATA
WATIT:AIATIHARLA Aa76 014 947 68.768 .000

AT NI

a. Dependent Variable: MaFINT:AUATAIAARRARANSE AT WD
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