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ABSTRACT

The purpose of this study was to find the best marketing and strategy plan
for Silver Accessories brand TRLE. The objective was to understand and estimate all
aspects of the business, in particular costs, sales, revenue and growth opportunities.
This study helped us understand several unexpected issues and propose solutions.
Also, the study investigated the financials and accounting of the business and
suggests potential for optimizations. The study also reflects external factors that
impact the business, including the ideal customer and consumer profiles.

This study found that the fashion jewelry market in Thailand remains
popular as consumers in Thailand are addicted to fashion from East Asian cultures
such as China, Korea and Japan, as well as modern Thai industries and more imports.
Today, more than 69% of consumers shop online, and fashion products have a
market that is big enough to support new businesses, but it also makes it difficult for
businesses to grow. It requires a hard marketing method, such as a promotion. And
what's important today is the use of influencers to tell to the target consumer. Make
brands reach your target audience more quickly. This is a new way that
entrepreneurs are now popular, and one of the key things to do is to manage the
warehouse to suffice the consumer and not to waste the goods. The silver ring
jewelry business can also expand into the jewellery and jewellery export market,
which the government has set a target for the next five years.

According to an analysis of the money plan, the preparation of the silver ring
jewelry business plan. As a result, there is a possibility to create a silver ring jewelry
business. Changing consumer behavior this is a low-capital business with capital of
approximately 300,000-500,000 baht or more. A portion of the capital will be part of
the market by approximately 100,000 Baht per month, based on the first year's



revenue estimate entering the second and third years, growing by about 0.5% per
annum. The IRR is 236.849% and the net present value of NPV is 513,104.38 Baht,
with a payback period of 9 months and one week. It is clear that the silver ring
jewelry distribution business has a good return period for the actual business
because of the fast payback. In the future, the company aims to expand its business
into a fashion manufacturing and distribution business. Domestic &amp; Export Bring

Thai industry into the fashion culture

Keywords: Silver Rings Jewelry, 925 Silver Rings, Fashion Accessory, Business Plan
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4.2.1 Usgansenans (Demographic) Tulssimalvefiussannsineandgs 33.4 a1uau
Andu (Foway 51.0) Tutseny 20-35 Bildrwau 23 dueilasyszana fneldlededefon
sonsaTeusyil 26,018 UM

4.2.2 gilenans (Geographic) 91deagluniunnamiung 2.9 duau

4.2.3 §nwaisne@einen (Psychographic) fanuaulalusowesnunde emi
favadela Belutlagthufivmnisal Covid-19 anmeeAEulanannesynedsuzasd vl

;:JﬂuéfmmﬁﬁqhhwzLﬂumma m%mﬂ'ﬂLﬁ@iﬁé]’umiﬁﬂﬂaaﬂﬁa
4.3 AN5IRILALINERAUIN/UINNS
AT 4.1: e uuTuR

97A7

1400

1200

1000
800
600

s
400 Le'ris

200

AT

fun

=)

| #oy Jrunany

a v} & a I3 [ [ =l c{' a 1 a v d' I~ o 1 d'
mammwaqmaaaglusmunmqmamLiaﬂ’naumum L DI UURLAUIN
Austaaanunsarinfisladis luseaesnunmuassimwaudauminefugaeil Aguslnaay
o e Yy 1 oa o A & a v o 2 A Y a v = Y a
ATENUNENANNANAT BNTIUBIRINLUUAUANILNBY aummmmLﬂaaulﬂmmmuauﬂm

zinAUlIMNANUTDULAEIIINNTURBIlAdenNaU



18
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q A Influencer 10 AY 10,000
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3) 2L UUAUNUANNALLDYATOUABY

4) fausisesinydiduegan

5.3 N13AALRBNYAAINST

5.3.1 kaadiu (Admin)
1) fhdimsAnwiisendnu U7 6 3o Uw. vaa.
2) Mimdnnnsdeansnwninglagniios
3) Iy anweanu laldu asimeiian
4) dowheanuglilamautmueniinue
5) Buliou 8,000 AAsufivdu 3% Neonwe

5.3.2 mM3nain (Marketing)
1) TydinsAnwUSyay1e3 rastimarans vseluszaunisalnsviaunu

A15Ma1AuINNIT 1 U
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2) T%Mé’ﬂms%mamwﬂmlﬁgmé’aq

3) AINTU ANUARESNETIA LaATIABLIAN

4) @nunsalalushnsy Microsoft, Al Photoshop, Final Cut Pro o@

5) agUmsvinseaneavnidewiisuiueeavglidulumudmung wazds
LHUNITAAIAG WLV NFIBY

6) Ruiowsudu 15,000 UM

5.3.4 Uszausnu (Operation)

1) TainmsfinwUsaaes wieliussaumsainsianumulssauaulaenss
131N 13

2) 16&7Mé’ﬂmi?ﬁlamimwﬂmiﬁgﬂﬁaq

3) AWINTU ANUDANU ANUAGBILART ATIRBLIAN

4) Fnwrlunisiasen deans

5) g@asalglusinsy Microsoft laa

6) a3U318971 uazAduNulaATUIN A59IE

7) Ruileusudy 15,000 U

LY

5.3.5 Uyt (Account)

a IS A A

1) TainsfinyUSayayes AUl vseiiuseaunisainisvinaruauldydn
NN 3 Y

2) Miwdnnsdeansnuningldgnios

3) farwiisestnd suluinn®

4) vy Anueany AswoLIa

5) anansalelusunsu Microsoft Lon

6) ajUuarnTINEUTOYAMIAY FAYINIUNTITRY SBNE

7) 91991NUSENDU (Outsource) Wouay 1,500 U™
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6.1 N1FINAITINILAZIUABUNITINA

q

[
a

§3nalL

I3 a & Aoy

Jugsiaidn o Hansnsasusuladiemenunui wisngd msuauninumgu
Ldan Buandmveusazgndiuiuiveswaiadmeiinindidmiusegviold Weguais
27ag W LTUANANIINLUTUADY MTRLALAENNRAUYBITT UILNBBNIUY kaziden

T59uilasndnmuluuLa AN WAL WoSafenTIvdeunmATNYeIdUANTY

6.2 YUNDULALITN1TINYD
6.2.1 NSLARNANEN
1) Tssuildsunsuaisamunsindulssuszaunnsgiuana
v o

2) lssauiianuansnsauasdidovglunisitaunuuvesaunnesnuuulile

Y

[

3) IngRvvedlssudedliineggnieasgndndiy

1 ¥

6.2.2 VBULUHNITINAN

[

1) Wssudugdamingiv
2) lsanuspamdnduilinssmuwuuianasiull
3) neundndoimeasteaninligneuiasndnduneenuImuTLILnAL]

A4 & a v o v = | < &
4) LBLUAFUAIYNUUALAINILLUAILETIFY

6.3 N13IANIIAGIAUAIUAZNITAIUANTUAIAUNED
6.3.1 N3daEuA

nsUszInunsiunsasdumiinadunsigeaviemntesiiuluataagyinlmdy
ganvely wiomnunnnuluagiiiinnisasisesduniluafondduiuunn drfmuini
sgsmaman1sieglugmuanudussaiioannisiindusnunde

6.3.2 NIATUANASIFUA
= < a 2 [y < & a v o 5 U a v o
Wewndugsiavwindn Aagldnsitaadiondu viuuuneiuveindsduasiu

Excel wisligaensduddinuielduasdumsnauwvioed liiuldieuasdaau
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6.4 n3zUAUMIVRRTURBUMSHsAUA Ve lHUIMS

6.4.1 M3TUeBlAes waniluILINNTTURBMBTIINGNAN LaruToyavesgnal
uazdudnfidanduiunisasuuunanwosuily

6.4.2 MINTIVADUAUAALUTTVNIUYIE ATIIABUNITINFUAANGBIIIQNABIANY
pawmaivisell uarvnsussiiuvieliiseusey

6.4.3 1hAudiinsusseiivieifeuiesud Tudsiuruds

6.0.4 SUinaviianTununasmesy WelRndamiuvesgndn vesdisanin nie

andndesnsidaianitegseninanisaniunisle



uni 7

WHUATLIU
7.1 uvaiiunvastunu
7.1.1 @UNRFIUNNNITIIY
15197 7.1: auuRgiunienisiu neludusn
WA | o | e | we | we | dle n.a a.n. n.e. 7.0, .. 5.0. Wi 1

selaveanseeulall 0 0 0 0 0 a5 a5 100 | 150 | 150 | 120 | 120 730
LUULAEN 0 0 0 0 0 3 3 8 10 10 8 8 50
WUULTA 0 0 0 0 0 54 54 124 180 180 144 144 880
s1el6 0 0 0 0 0 | 26325 | 26325 | 60,220 | 87,750 | 87,750 | 70,200 | 70,200 | 428,770
AUNUUY
AunualgInglung 0 0 0 0 0 | 8100 | 8100 | 18,750 | 27,000 | 27,000 | 21,600 | 21,600 | 132,150
HER
FunuUsTYTe () | 0 0 0 0 0 675 675 | 1,500 | 2,250 | 2,250 | 1,800 | 1,800 | 10,950
AUNUUTIIONN (199) 0 0 0 0 0 60 60 160 200 200 160 160 | 1,000

CRERNED))



M15°99 7.1 (60): anufgIunen1sRdu meludusn

wa. | aw | da | we | we. | fe n.9. a.a. n.4. 7.9. WY 5.0. Ui 1
AlIgluNIsBLAZAITAANG
ﬂ"ﬁf’] 0 0 0 0 0 150 150 150 150 150 150 150 1,050
Al 0 0 0 0 0 3,500 3,500 3,500 3,500 3,500 3,500 3,500 24,500
ANIANN 0 0 0 0 0 599 599 599 599 599 599 599 4,193
Alga18n15Han 0 0 0 0 0 5,000 3,000 5,000 2,000 2,000 1,000 2,000 20,000
AdousIA7 FIAIRDUULE 71U PEAE ol Adeus1Afed Adeus1AreLion
ABUNIMDS 40,000 1 40,000 59 8,000 666.67
gunsaidtinau 25,000 1 25,000 59 5,000 416.67
\A3esUsuDINA 20,000 1 20,000 59 4,000 333.33
FOHUA 500,000 1 500,000 5% 100,00 8333.33

33U 9,750

m3en1sUszanantsele wazaldanelulusnuuunanwaslimsudusiediou fsvasdenvesselaianun dunu Aldaieru

N159ANA TIAANFOUTIAVRIRUNTAIAN 9

6¢



MIA 7.2: aURFIUNNITEU SPEean 3 U
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Ui 1 Ui 2 Ui 3
s1¢lagoannseaulal 730 2,190 3,285
UL 50 179 390
WUULR 880 2727 4455
s18lét 70,200 1,323,720 2,142,315
AUV
AuyuAlgTelunskEn 132,150 409,050 668,250
FuvuUsTA (i) 10,950 2,685 49,275
AUNUUTIYIUe (199) 160 3,580 7,800
Alganglunisvelaznisnane
A 1,050 1,800 1,800
Al 24,500 42,000 42,000
ANIANA 4,193 7,188 7,188
AlEINENITRaA 20,000 50,000 50,000

AN519NsUsEINUTglakazAlganesEesian 3 U ielins1udesiuasdenved

sunuAldaty Auselandssananisly



7.2 USEUaun1S9UNISEeUY

7.2.1 sumlsvavu

M1379% 7.3: sumlsvienu anelutusn

we. | aw | e | we | we. | fe n.a. .. n.g. 5.9, e, 5.9. Year Common
XX01 Size
s1ela
i’]‘c’.llﬁﬂ’]i‘UﬁEJLLUULa‘lEJ’J 0 0 0 0 0 22,455 | 22,455 49,900 | 75,850 | 75,850 | 59,880 | 59,880 | 366,270
s18l@n1SVBLUULLR 0 0 0 0 0 3,870 3,870 10,320 | 12,900 | 12,900 | 10,320 | 10,320 | 64,500
sasala 0 0 0 0 0 26,325 | 26,325 60,220 | 88,750 | 88,750 | 70,200 | 70,200 | 430,770
AU

%A ﬁunu%uﬁw 0 0 0 0 0 7,425 7,425 16,500 | 24,750 | 24,750 | 19,800 | 19,800 | 120,450 28.0%
(fie)

%A ﬁuﬁquﬁuﬁ'} (Leoe) 0 0 0 0 0 1,410 1,410 3,760 4,700 4,700 3,760 3,760 23,500 5.5%
ﬁ’]bli%ué]lu 0 0 0 0 0 17,490 17490 39,960 | 59,300 | 59,300 | 46,640 | 46,640 | 286,820 66.6%
AlrglunisueLay
NAAN

(CRERS0))

1¢



M13297 7.3 (si0): suribsvianu neludusn

3.0, N.N. A L8, N.A. .8 N.A. d.0. [AR3N 5.0, NW.8. 9.A. Year Common
XX01 Size
A 0 0 0 0 0 150 150 150 150 150 150 150 | 1,050 0.2%
Al 0 0 0 0 0 | 3500 | 3500 | 3500 | 3500 | 3,500 | 3,500 | 3,500 | 24,500 5.7%
Arlnsdwy 0 0 0 0 0 | 599 599 599 599 599 599 599 | 4,193 1.0%
Aldawnsnann 0 0 0 0 0 | 5000 | 3000 | 5000 | 2000 | 2,000 | 1,000 | 2,000 | 20,000 4.6%
swaldienisneuas 0 0 0 0 0 | 9249 | 7249 | 9,249 | 6249 | 6249 | 5249 | 6249 | 49,743 11.5%
N13RAN
mlsneuinn@lifiyama | 0 0 0 0 0 | 8241 | 10241 | 30,711 | 53,051 | 53,051 | 41,391 | 40,391 | 237,077 |  55.0%
in nddAynaa 5265 | 5265 | 12,044 | 17,750 | 17,750 | 14,040 | 14,040 | 86,154 20.0%
lsans 0 0 0 0 0 | 2976 | 4976 | 18,667 | 35301 | 35301 | 27,351 | 26,351 | 150,923 |  35.0%
dmsilsauid 0.0% | 0.0% | 0.0% | 0.0% | 0.0% | 11.3% | 189% | 31.0% | 39.8% | 39.8% | 39.0% | 37.5% | 150,923 |  35.0%

43



1397 7.4: quilsvienu seesaan 3 U

33

Ui 1 Ui 2 Ui 3

518l
seldinnsusuuuien 366,270 1,092,810 1,639,215
selensIBLUULEe 64,500 230,910 503,100
52518l90 430,770 1,323,720 2,142,315
AU

¥in Fuvuaudn (Fe) 120,450 764,310 1,146,465

W Auuaun (wn) 23,500 150,360 327,600
flstug 286,820 914,670 1,474,065
Alganglunisvielaznisnane

A 1,050 1,800 1,800

Al 24,500 42,000 42,000

AlnIANA 4,193 7,188 7,188

AlEINENITRaA 20,000 50,000 50,000
S2UANAINYNTUULALAITAAN 49,743 100,988 100,988
Mlsnewinadlifyana 237,077 813,682 1,373,077
in eAyAaa 86,154 264,744 428,463
inlsans 150,923 548,938 944,614
ansribsauns 150,923 41.47% 44.09%

msssuilsnany iduieniletheenvieuinaunuimunue Galilsans

agfilus wineennsududnsimlslaunvinlusivue

LD

Y

gAUNITIIUN

lsvavu
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M13199 7.5: UAa

34

Auning

Auninduyuiou

NuEn 340,077

AuAANGD 18,000

Aunsndans

ARNNIMDS 40,000

gunsaldtinau 25,000

\3eUSuaInA 20,000

21ASUIBAN 1,700,000

FOBUA 500,000 2,285,000

Wn: AdeusIAnaELa 179,750

FWAUNING 2,303,000

wﬁﬁuuawgu

wilAuvsuiou

Emiinisn

wilaulivyuiou

RuAsUIANT

Suidmian n

AUVDIUNUDY

NU-A1D9 300,000

inls/aavu 237,077 537,077
537,077




7.2.3 SUNTLLANUER

AT 7.6: SUNTELARUER
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Vi1 (g9AUIN) CRG)

{uLn [HU9DN YoMLY
NTZUARUAA-NAINTTUANTUIUY
nlsaws 237,077 237,077
AdousIA
@uﬂmfﬂﬁﬁﬁ
Amiinisan
GOLUENUER 0 18,000 18,000
FMNIZUARUAR-NANTIUALTUIU 255,077
NITUARUAN-NINTTUAIUY
ADLNIADS 40,000 40,000
\3psUTuene 20,000 20,000
gunsaidtinau 25,000 25,000
FIUNTTUARUAA-NINTTUNTAY 85,000
NIZUARUAA-NINTTUIAWRUY
ety
FMNILUARUAN-NINTTUIANIU
NHuangns Fintu@aas) Tunn 340,077

N RUAAGUNIA

WNUARAUIIN

340,077




7.3 MsusuiliusseziaanaAuu
IRR 236.849%
NPV 513,104.38 bath
PB 9months 1 week
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8.1 UNURNLAU

uuUFRNS nsdlifnmaivinliAssansenunsausegiia

8.1.1 nwanwesinuimeneg wldBmsdelavandiolideludsuilnadiuiu
TnedenidseenluazdumlusludundlidmivtisTuiislewanty

8.1.2 guadlvaifiAndu ldanansaluszaevidoannsiinvesduieduld 1438ms
Wasaumlmishenslusuiletudnuususidamiuudaunssogudmanisnain ol

AUSLAASINITINATU
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a A a

v A a X [ i a [ A o 1%
8.1.3 PIUNUNPNNYU Wud V]ﬂ'J‘Uﬂlle@Eﬂﬂ@']"\]‘i]gmﬂ"ﬂ']ﬂ?@m@lﬂ/luqL‘?J']ll'] bbEYS

9 9

1% 1
A1 a o o =

wswgRanAmRuulshauhlidutuas AniudnyTdfguin wnfinstusnvesingiv A

q

Aowunginsausaansunudnlalatng wu Adumnesids Aussyiae [Duduy

8.2 WNUBUIAN

8.2.1 azfin1aUaiuleanifuslapsnsUsanaanunsoidnds uazanunsovuasluds
sy 9 19 LusunanlusuInnn1audRsinIsnauIeg1smn 1nazReslin1saies
)
TudnU U TEINA

8.2.2 9zdln1sveneanngsnansosUszau 1Hugsiedumundu sausiuma

LA0UTEAY @R 5909 waznseill Adne o AudaRuTun
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w1zdndusuingsia “laar” tnSassrunsu AlaildiAnninaruudy. (2562). Auduain
https://www.brandage.com/article/11801/Leila-Amulets.

afgwad e, (2562). wasUsngnisal “laar’ Snquenad@maiiugiiaamaiaiessives
Y8 ez IuToveseulny. Fuduain https://thestandard.co/leila-amulets/.

naniderilneyan 3,186 Amuum Founsz1 58 % Baidesymideu. (2558). Fuduan
https://positioningmag.com/58914.

$1ulaan. (2563). Leila amulets. @uAuain
https://www.instagram.com/leila_amulets/?hl=th.

\@e3d. (2563). Leris.bangkok. @UAUAN
https://www.instagram.com/leris.bangkok/?hl=th.

16 Tuksnarumad “Champion” Auuiinaainlng ganmareundi 2.4 wilug. (2561)
AUAUAIN https://positioningmag.com/1186164.
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