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ABSTRACT

The purpose of Business Plan skincare for teenagers supplement brand Bless
and Grace was to assess possibility of business operation, strategies, financial plan,
investment to control the risk, including to analysis ability of business establishment
to response customers’ needed about facial skincare product for teenagers which
increase more skin care options.

According to analysis of external social factors affecting business found that
teenagers who are the new generation concerned about skin care and they realized
about natural extract ingredient in skincare product mostly. Because of social value
in nowadays was most people want being a part of social and exposure on social
media widely, so they concerned about their appearance that must be bright and
clear facial skin to have a good and attractive appearance in the public. Therefore, at
the present, the growth rate of cosmetics industry found that beauty market in
Thailand has grown 6.7% from previous year, with a total market value of 2.18 billion
baht. The skin care product group was still the first ranked with 42% of market share
and it was likely to grow continuously. This made the facial skin care products
business, especially for target group of young generation, is very interested.

The facial skin care product for teenagers supplement brand BLESS AND
GRACE is categorized in cosmetic business for facial skin care product. The main
ingredient of this product is natural extract from Bulgaria Rose and it could response
customers’ needed to facial skin care that is gentle and suitable for consumer's all
skin types. The products in this set consisted of skin care, cleansing and sunscreen
cream. According to research target group which is teenagers, they are female which
aged between 12-23 years old. There is emphasis to response customers’ needed

about price that would be cheaper than other brands, comfort for using in daily life



and suitable for all skin types. Thus, Bless and Grace emphasized on product quality
mostly that the product was clearly labeled and quality certified. According to
manufacturing, there is trusted by OEMs that had experts about safety and quality
formulating research. Because of this is the newcomer business, the business
strategies emphasized on social media mainly for relation and advertisement. So
that, online marketing could build perceive and access to target group widely and
effectively. Furthermore, it could response customers’ behavior as well. There is a
plan to distribute online channels with expected revenue for the first year of
7,560,000 baht, profit margin 3,804,100 baht. There is 67% operating profit, 50% net
return. Therefore, facial skin care product for women is attractive and it can create a

return and profit that is worth working.

Keywords: Skincare for Teenagers, Cosmetics Industry, Business Plan
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4.1 MIUUIFIUNNITAAN
NFHUEINNNITAAIN NsiFeNnaumMEng nsdnsumiedum Tnentmves
STP fie nMsimuadming §a9iAv1a waznRunagnsdmsunsasuasdoans ‘yaune’
vosdumlvnssiungudmanendnuinian
4.1.1 Segmentation
4.1.1.1 Demographic
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4.1.1.3 Psychographics
- NGFUAUNYOUVINAINTIUAFIAL WULIBL DY
- AUARILDIALANINT IO
C <
- finvieglsTingn
- Usegndanianveu
- Fodureoulall anfindaz 2 AssTulY
4.1.1.4 Behavioral
a a Y a o o a e = = o
- fngAnssunslinanduavisaRmusTla v visom Uk Uz
- YouNARRIdLly
= a a4 Y an 1Y) | a_ o saa
- flanuAnfieinasanaINssIUYIRNANNUaDRAf BN I HER T
=
GRENGH
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4.4 NIAAUANSYNSHIUHANNINITARIA

4.4.1 NagNSAUKERA M1/ UINS

ARSI Melins1@u Bless and Grace HaRSugIUNTIRE MY
Fosu (Teenagers) tunAnfumifinananansainsssm@ ROSE WATER - BULGALIA
ey tudhanussna aunde uasiidmudszneuanansadnni 20 wia
st lunisieanmsedueyyadass Fiand nszdusyuvy anFeritzes
wazneUntiosiavthinuanae udlatlymRauiine ugfavn dWseuguiulity
Athlfduedned vildmedideumunssanda wmfeutunduveuseus fiduainaen
nanuidundunesifiondnualianzen IngszeriFudu Bless and Grace Swthesdn i
3 Uselnn sie 1 90 fe
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“The Aurora Bulgalia Rose Facial Set” &99gilnan AN IndIunaunan

A LY a aa a (% [ 5] 3 a dy
AB NUAIU UALNLIE INYUNURTU NAANUNUNIL 3 Usgan fey

1) nanfiuaiUn3aRamin Rose Facial Essence Spray 9119 100 @,

AN 4.2: nafaeivrgeminasaiannraiutannise

v Essence

v Serum

v Toner

Vv Screen Spray
Vv Setting Spray
Vv Essential Mask

v Pre-Skincare



2) WanSUgMa19nLN Rose Clear Natural Facial Soap wu1# 60 N5

A9 4.3; wdnfaeianmthasaiannraluiannise

ose

CLEAR NATURAL FACIAL SOAP

* &

v Soap
v Cleanser
v Cleansing
3) WanAugATURULAARIYEN Rose Protection UV Cream Plus

UIA 40 ASY

A9 4.4: nEnfaeiasuAuLAARTa1TATRINMaUTARNLSE

v Sunscreen SPF 50 PA+++
v UVA/UVB Protection

v Double Protection

Vv Base

v Water Proof
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- GARNIER
- POND’s
- CUTE PRESS
Tnevia 3 uusudiinstmunsaaanduslunduieatusdnfusives Bless and

Grace

‘:‘I a ¥ 1 1
#1990 4.1: INAFUATVDIAYUS

GARNIER 5101331 737 U

NUINFUA 31UNITAUM USuu 31A
HEARSUNUIFIH TN Skin Naturals Sakura White 120 ua. | 349 um
(Skincare) Pinkish Radiance Essence Lotion
HARN AN Sakura White Pinkish & Poreless | 100 n3u 129 U
(Soap) Whip Foam
NARALYIASUAULAR | GARNIER Sakura White Super UV | 40 Asu | 259 U
RN SPF50+/PA++++
(Sunscreen)
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POND’s 5115734 768 U1
NUINFAUA SIUNTAUAT USuna 311
wamsfaueivngaianth | POND’S WHITE BEAUTY SUPER | 110wa. | 289 Ul
(Skincare) ESSENCE
AN SUNAINT PONDS Acne Clear Anti-Acne | 100 n31 | 220 U
(Soap) Facial Foam
HANSUNATUAULAR POND'S White Beauty Sun 30 N3 259 UM
pNive Protect SPF50
(Sunscreen)
CUTE PRESS 51@15794 787 U
NUINFUA 31UNITAUA UTuna 31A
HAR U UITIN T Cute Press Super Strength 90 ua. | 399 UM
(Skincare) Vitamin C Essence Lotion
HARAUTIA NN Cute Press 100 AsU | 189 U
(Soap) Pore Solution Oil Control
Cleansing Gel
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AeTive Ultra Smooth SPF50
(Sunscreen)
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WM The Aurora Rose Facial Set 11918 600 UMEHaYA

1) winsiueiungaiavii Rose Facial Essence Spray 4119 100 4a. $1A1 300

UM

2) WS UIMa1NNEN Rose Clear Natural Facial Soap 911a 60 n53 51A1 100

UM


https://thebeautrium.com/shop/POND'S
https://www.cosmenet.in.th/brand/1501/cute-press
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3) WanduaATUIULAARIMTN Rose Protection UV Cream Plus ¥u1n 40 N3y
57A1 200 UM
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HERS VR Bless and Grace ¥R MNENIUTRNN Baulaul lngYaang
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2) Consumer Review WINKARAMI #IDNITINNAINTTUAATIANEUAIE NS U
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ielvuignduiiugsieedssuiulaziianmagemsnsiiu visvasdnnsdmue
ulnrnsdsaiuandusiiidsmesonisinfiugstlustaniou Woauaudrsedunsd
anidu Tngdedsanaildaglunsissiuan 1wu Gufountnau Auidiing Adsdn
dudluusiazdeniianunsafimunddssanls
7.1.2 maldiunuszezusnlunsingsnia & 3 dnwae Gl
1) Lﬁuﬂquﬁm%’uﬁlm’m (Set-up Capital)
2) Rumumyuidey (Working Capital)
3) Wuvud1594 (Cash Reserved)
iwzﬁmﬁuﬁﬁﬁa Bless and Grace l9Ruanuiatw 1,500,000 U Ingilunas
Suyuanndiuveadivevinty dafusnuiunuielflunsamuiudumsndansuay

ALY 9 lngs18avlduATaILATNITIRUYBITINT Bless and Grace JLUAAIUNUNT

a a a (% ! dy
Rulpefistuazidunniunisng sesellil
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578015 U 1D 1UUENS (VW)

Funsndnnas

ADLNILADT 2 30,000 60,000

A3 RUNENTEUUATTR 1 9,500 9,500

gunsaldinau 2 23,000 46,000

\3peUsueIne 2 25,000 50,000

wWiasiiaes 1 45,000 45,000

SOYUARIVDY 1 520,000 520,000
Aldnednsausom { 20,000 20,000
L?uﬁﬂV‘]UL%IMLLiﬂi'JM 750,500

A Y a a
AN 7.2 LLa@qLLWUQ‘UUiS@Jqmﬂﬁii%munu%l!utﬂEJu

378013 uUsTLNUABLIADUY (UMW)
HULABU 45,000
ANYIEIUNY 10,000
Aassaullng 9,150
ALY 18RLIUI 10,000
ANY18NIIAAIN 15,000
33U 89,150

d‘ a o
1NN 7.3: LL?WNLLE\IUQUﬂiwﬂﬂJNUV‘]Uﬁ’ﬁ@Q

318N19

WwUe (Um)

LASAG (UN)

Nuaau

1,500,000

JUUTEINURUAYLTUAY

750,500

CRERNED))
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M13199 7.3 (519): WARLKNUUTEINRUNUEITD9

518N3 win (Um) LAAR (V)
UTLUURUUNLUAEY 6 LABY 534,900
UsEURUNUAITeY 214,600

Rt 1,500,000 1,500,000

9INM1507 7.3 UM Bless and Grace doRuyud1399 214,600 Um Aoy

Usznnnuiesay 14.30 YIRUAMNWIIMNA

7.2 AUNRFIUNINTIEY
7.2.1 nsUszanansnela

A15UTZUIUNITIILATNANTUIINNITANTIVLALIATITALI I UFUAIUT LN

Y
[

Wil NUITIANAUAIYRALTIITIANEININNTY 700-900 UmTulY vihlviensenisindula
& 1Y a o 1 Y < o o a o 3
govosnguiuilnadmanendsliiselalurawmues dulundnsiueives Bless and Grace
WATILVTIA WeANUMIaLLaraeuauaiUslnangud el saadislaRess

FINFUALN 600 UM MInensaiselanistenieaulal aunfgiu feil

AN 7.4: wanauaUn1swennsasiele U 1 gean1sesulail

51815 UIUYA 31AU8/%A selaTan
UNIIAY 500 600 300,000
NUANUG 600 600 360000
HunAy 700 600 420000
ST 800 600 480,000
NEBNIAL 900 600 540000
quieu 1000 600 600000
n3N31AY 1100 600 660,000
dmney 1200 600 720000

CRERNED))
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518013 FIUIUYA IIANUY/YA 5181953
APERR! 1300 600 780000
AaIAY 1400 600 840,000
‘quﬁmﬂu 1500 600 900000
SUMAL 1600 600 960000
334 12,600 600 7,560,000
31971 7.5: uanauNunIswennsaiseld U7 2 desnseeulal
$16013 YA FIAVIL/YA selaTu
unsIAY 2000 600 1200000
NUANUS 2200 600 1320000
HuAy 2400 600 1440000
bYIYU 2600 600 1560000
NEWNIAU 2800 600 1680000
guieu 3000 600 1,800,000
n3NHIAL 3500 600 2100000
AR 4000 600 2400000
fueeU 4500 600 2700000
RRIGHY 5000 600 3000000
quﬁmau 5500 600 3300000
5UAY 6000 600 3600000
334 43,500 600 26,100,000
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518013 FIUIUYA IIANUY/YA $18l957
UNINAY 6500 600 3900000
NUANUS 7000 600 4200000
HuA 7500 600 4500000
ST 8000 600 4800000
NEYNIAU 8500 600 5100000
guieu 9000 600 5400000
ARIEARIEY 9500 600 5700000
daney 10000 600 6000000
AU 11000 600 6600000
AAIAY 12000 600 7200000
NEFINU 13000 600 7800000
SunAY 14000 600 8400000
Elett 116000 600 69,600,000

7.2.2 Us2anainnsanteane

WAUNITABIUINUYIUSEN Bless and Grace Arlgaslun1susnsasmnsauiu

gsnawuuiiiyara GelimlyanglunisuSmsauagidingu 10,000 vmsawion NN

3 Awsle AuRuReuntnauluge 1 Jusn 15,000 uneesieu (isiumeududu) tne

ANANNSALNNINUIUNTNIUTUIULFAET NISAAUADANTIATYINIUEILIANVBINLNGIUY tag

Anlusedaluddudng 1.5 wihresrdnswnfuazanldineiuasisaulnamig ¢

Usznaume A1 Al AIngdng Aandeusian Areiiuau Aldaren1niseaie usu

A9518aLLIEN

[

N

&
U
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1Y WuLAau (V) yae
nnuweaulay 1 15,000 15,000
NUNIUADULAZNIINN 1 15,000 15,000
NUNNUINES 1 15,000 15,000
33 45,000
M15199 7.8: uananasuUsyanauAnldinelunsusuns Sudeu Ui 2
1Y WuLAau (VM) yae
nnugeaulay 2 15,000 30,000
NINUARLLAENSIAN 1 15,000 15,000
NUNITUIRE S 2 15,000 30,000
PIpIY 45,000
A15197 7.9: uanawasuUszanaAn g lunisusus Buieu U9 3
SRively Juieu (Um) yaen
nnugeaulal 2 15,000 30,000
NINUABULAS NN 1 15,000 15,000
NUNITUINE S 3 15,000 45,000
3 90,000
M15199 7.10: waneALAey
. uUszanad , . e/
U yae 91gnslgau .
(un) Wau
ADUNILADS 2 30,000 60,000 1,000

CRERNED))
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. JuUszana , . Andew/
SRiveL: yaen 91gnsldanu .
(U ) Loy
LATOINLWE
— 1 9,500 9,500 5 158
JLUURAYIA
wesiiaed 1 45,000 45,000 5 750
gunsaldtinau 2 23,000 46,000 5 766.67
\3psUTuene 2 25,000 50,000 5 833.33
SOYURA 1 520,000.00 520,000 5 8,666.67
730,500 12,175
Uag 146,100
AS97 7.11: MSaIUATLNER 0]
AAINER
398N13 YA , ..
FAANTIVNUN (VW)
KA AU TN 100 mL. 100
HARSUINA TN 60 . 15
NS UNASUAULARRINT 40 g. 85
ERLY 200

INAUNUNITHERFUATUYI 1 Tusn TAWUNITNEATIAN 200 UINFBYA 31NTIAN

AU 600 VINABYA FelutinTuAUSEnSUNEnFuA1 1,000 Yn (HaAHAATUA)

A )~ Y a s Y oa X v a a v ! a
UN 2 HUDAAINARFUANLNNYU WUVJUﬂqima@aUﬂqaﬂaﬂiqﬂq 150 ‘U']'V]ﬁ]asqﬂ 314

31U 5,000 99 )

A a v a X A v a a v 1
UN 3 HYDAFINARUINYUINNUN 2 mquﬂqiwaﬁau@qa@aﬂﬁqﬂq 100 U']‘Vl@']'?]‘sq@l

HENTILIY 10,000 YA @ally)



MSNA 7.12: UAAIAUNUNITHERTTN 1

a1

396N13 FIUIUKER AlEeNISHEN/AR | AUNUNITHERTIN
unINAY 500 200 100000
NUATNUS 600 200 120000
fuay 700 200 140000
SUCRIINP 800 200 160000
NEYNIAU 900 200 180000
ﬁqmau 1000 200 200000
n3NHIAL 1100 200 220000
daney 1200 200 240000
AugeY 1300 200 260000
AAIAY 1400 200 280000
NEFINU 1500 200 300000
SunAy 1600 200 320000
Elett 12,600 200 2,520,000
AF197 7.13: uanaununnEn U7 2

578013 IUIUYA 31AVE/YA s8lagau
UNIAN 2000 150 300000
NUANUS 2200 150 330000
funay 2400 150 360000
bHWIEU 2600 150 390000
N BNIAL 2800 150 420000
quieu 3000 150 450000
nN3NHIAY 3500 150 525000
damay 4000 150 600000
fYugngu 4500 150 675000

CRERNED))
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518013 FIUIUYA IIANUY/YA 5181953
AaIAY 5000 150 750000
NEFINU 5500 150 825000
SUIAY 6000 150 900000
Rt 43,500 150 6,525,000
M3 7.16: wansdununIsHan U9 3

59813 YA FIANNE/YA 5181953
UNINAY 6500 100 650000
NUANUS 7000 100 700000
A 7500 100 750000
ST 8000 100 800000
NEWNIAU 8500 100 850000
nuieu 9000 100 900000
N3N$IAL 9500 100 950000
GRVUTGHY 10000 100 1000000
Mieeu 11000 100 1100000
RRIGHY 12000 100 1200000
NEFINU 13000 100 1300000
5UAY 14000 100 1400000
3 116000 100 11,600,000




AN5197 7.15: sangrtganglunisviewaznain UN 1

i.a.

78NS 1.0 . 1908, N.A. 1.9, n.0. a.0. .8, 7.0, .8, 5.9. 573
[RULADU 45,000 | 45,000 | 45,000 | 45,000 | 45,000 | 45,000 | 45000 | 45,000 | 45,000 | 45,000 | 45000 | 45,000 | 540,000
AL 10,000 | 10,000 | 10,000 | 10,000 | 10,000 | 10,000 | 10,000 | 10,000 | 10,000 | 10,000 | 10,000 | 10,000 120,000
?1"1‘13;’1 150 150 150 150 150 150 150 150 150 150 150 150 1,800
Al 5,000 5,000 5,000 5,000 5,000 5,000 5,000 5,000 5,000 5,000 5,000 5,000 60,000
AN
Y . 4,000 4,000 4,000 4,000 4,000 4,000 4,000 4,000 4,000 4,000 4,000 4,000 48,000
nséng
Adou
12,175 | 12,175 | 12,175 | 12,175 | 12,175 | 12,175 | 12,175 | 12,175 | 12,175 | 12,175 | 12,175 | 12,175 146,100
5781
ANlYaNg
. - 10,000 | 10,000 | 10,000 | 10,000 | 10,000 | 10,000 | 10,000 | 10,000 | 10,000 | 10,000 | 10,000 | 10,000 120,000
AMIUIU
ANlYINe
15,000 | 15,000 | 15,000 | 15,000 | 15,000 | 15,000 | 15,000 | 15,000 | 15,000 | 15,000 | 15,000 | 15,000 180,000
A15Ma1A
573
xre 101,325 |101,325 {101,325 |101,325 [101,325 {101,325 (101,325 101,325 |101,325 101,325 |101,325 101,325 |1,215,900
ANlgINe

v



AN 7.16: kanarlganglunisviewaznain Un 2

=

a

518015 1.0, .. .. L8, W.A. 1.8, n.A. a.A. .8, Bl.A. .8, 5.0, 571
HuULAoUY 75,000 | 75,000 | 75,000 | 75,000 | 75,000 | 75,000 | 75,000 | 75,000 | 75,000 | 75,000 | 75,000 | 75,000 | 900,000
AN 10,000 | 10,000 | 10,000 | 10,000 | 10,000 | 10,000 | 10,000 | 10,000 | 10,000 | 10,000 | 10,000 | 10,000 | 120,000
F’]"]ij;’] 200 200 200 200 200 200 200 200 200 200 200 200 2,400
Al 5,200 5,200 5,200 5,200 5,200 5,200 5,200 5,200 5,200 5,200 5,200 5,200 62,400
AN 4,000 4,000 4,000 4,000 4,000 4,000 4,000 4,000 4,000 4,000 4,000 4,000 48,000
nséni

F’]"]Lai@ﬂJ 12,175 | 12,175 | 12,175 | 12,175 | 12,175 | 12,175 | 12,175 | 12,175 | 12,175 | 12,175 | 12,175 | 12,175 | 146,100
51A

AlINY 12,000 | 12,000 | 12,000 | 12,000 | 12,000 | 12,000 | 12,000 | 12,000 | 12,000 | 12,000 | 12,000 | 12,000 | 144,000
AU

AlINY 16,000 | 16,000 | 16,000 | 16,000 | 16,000 | 16,000 | 16,000 | 16,000 | 16,000 | 16,000 | 16,000 | 16,000 | 192,000
n13RaA

3734 134,575 134,575 {134,575 |134,575 (134,575 |134,575 134,575 [134,575 |134,575 134,575 |134,575 (134,575 |1,614,900
A8

127



AN 7.17: sansrlganglunisviewaznainl 3

99013 a.A. .. q.n. L8, W.A. N, n.A. 4.0 n.gl. A.A. e 8.0, 9
HuLou 90,000 90,000 90,000 90,000 90,000 90,000 90,000 90,000 90,000 90,000 90,000 90,000 1,080,000
AN 10,000 10,000 10,000 10,000 10,000 10,000 10,000 10,000 10,000 10,000 10,000 10,000 120,000
F’hﬁjﬂ 300 300 300 300 300 300 300 300 300 300 300 300 3,600
CRIRT! 5,500 5,500 5,500 5,500 5,500 5,500 5,500 5,500 5,500 5,500 5,500 5,500 66,000
AN 4,000 4,000 4,000 4,000 4,000 4,000 4,000 4,000 4,000 4,000 4,000 4,000 48,000
nsénid

V"i’]L?iIE]lI 12,175 12,175 12,175 12,175 12,175 12,175 12,175 12,175 12,175 12,175 12,175 12,175 146,100
59A1

Algane 15,000 15,000 15,000 15,000 15,000 15,000 15,000 15,000 15,000 15,000 15,000 15,000 180,000
R[N

1

AlIE 18,000 18,000 28,000 18,000 18,000 28,000 18,000 18,000 28,000 18,000 18,000 28,000 256,000
N1IAAN

rebate 117,757.01 | 126,168.22 | 134,579.44 | 142,990.65 | 151,401.87 | 159,813.08 | 168,224.30 | 185,046.73 | 201,869.16 | 218,691.59 | 235,514.02| 1,842,056
57 154,975.00 | 272,732.01 | 291,143.22 | 289,554.44 | 297,965.65 | 316,376.87 | 314,788.08 | 323,199.30 | 350,021.73 | 356,844.16 | 373,666.59 | 400,489.02 | 3,741,756.07
Al

)%
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7.2.3 MsUTTUIUNSLAUL

AN 7.18: hARIN1SIULAVRLBRIY 3 U

U7 1 7 2 U7 3

gBAVNY 7,560,000 26,100,000 69,600,000

NPT UNTNEINTIselatemeesulad 3 U aninasdonsinisiiulsesng

oA =
AOLUDIUDINNY



7.3 N15UIZUIUNITIUNITINU

qumlsvianu 3 Yusn TneUusndavindusiediou suna wazaunseuatiuan uazinszionsndimumanistu

M1517 7.19: uansauibsvianudiven

qumls

3.9, .. i 1918, WA, fu. n.a. a.n. n.g. M., Y. 5.9. 2
MANUY
Wsn
sela
s1¢l@a1n 300,000 360,000 420,000 480,000 540,000 600,000 660,000 720,000 780,000 840,000 | 900,000 | 960,000 | 7,560,000
N5
Y0919
poulail
334 300,000 360,000 420,000 480,000 540,000 600,000 660,000 720,000 780,000 840,000 | 900,000 | 960,000 | 7,560,000
AUYLUIY
AUNUTY 100,000 120,000 140,000 160,000 180,000 200,000 220,000 240,000 260,000 280,000 | 300,000 | 320,000 | 2,520,000
dun
ﬁwli%’ué’fu 200,000 240,000 280,000 320,000 360,000 400,000 440,000 480,000 520,000 560,000 | 600,000 | 640,000 | 5,040,000

CRERNED))




M15797 7.19 (si0): wansauinlsuiayudun

qumls

3.0, .. ia 136, W.A. 1. n.a. a.0. n.e. 6.0 .o, 5.0. U
1MANUY
Wsn
Alae
ATUTNNT
WAZNITVNE
HuLRu 45,000 45,000 45,000 45,000 45,000 45,000 45,000 45,000 45,000 45,000 45,000 45,000 540,000
ALY 10,000 10,000 10,000 10,000 10,000 10,000 10,000 10,000 10,000 10,000 10,000 10,000 120,000
dinau
ﬂ"ﬁj”] 150 150 150 150 150 150 150 150 150 150 150 150 1,800
Al 5,000 5,000 5,000 5,000 5,000 5,000 5,000 5,000 5,000 5,000 5,000 5,000 60,000
AN AN 4,000 4,000 4,000 4,000 4,000 4,000 4,000 4,000 4,000 4,000 4,000 4,000 48,000
ﬂIWL?ﬁIalI 12,175 12,175 12,175 12,175 12,175 12,175 12,175 12,175 12,175 12,175 12,175 12,175 146,100
31A1
AlIE 10,000 10,000 10,000 10,000 10,000 10,000 10,000 10,000 10,000 10,000 10,000 10,000 120,000
ALiuu

(GRERST0))

8v



M13797 7.19 (si0): wansauinlsviayudun

qumls

3.9, .. i 1., WA, Ny n.a. a.a. n.g. 5.9, Y. 5.9. 2
1MANUY

wsn

Alae 15,000 15,000 15,000 15,000 15,000 15,000 15,000 15,000 15,000 15,000 15,000 15,000 180,000
MIRAN

33 101,325 101,325 101,325 | 101,325 | 101,325 101,325 101,325 101,325 101,325 101,325 101,325 | 101,325 | 1,215,900
ANy

Mlsnau 98,675 138,675 178,675 | 218,675 | 258,675 298,675 338,675 378,675 418,675 458,645 | 498,675 | 538,675 | 3,804,100
nenilouay

i

ﬁ’]liﬁji’]% 98,675 138,675 178,675 | 218,675 | 258,675 298,675 338,675 378,675 418,675 458,645 | 498,675 | 538,675 | 3,804,100
9m5171ls 32% 38% 42% 45% 47% 49% 51% 52% 53% 54% 55% 56% 50%
qns

6V



1399 7.20: wanssurlbsvianu 3 Y

qumlsvianu (3 ) Ui 1 i 2 il 3
518l
sulel 7,560,000 | 26,100,000 69,600,000
swselel 7,560,000 | 26,100,000 69,600,000
AUV
AUYUYILEUM 2,520,000 | 6,525,000 11,600,000
flstug 5,040,000 | 19,575,000 58,000,000
AlgaelunN1TA8UALUSMITUSINS
Ruiou 540,000 900,000 1,080,000
ALY 120,000 120,000 120,000
A 1,800 2,400 3,600
Al 60,000 62,400 66,000
ANIANA 48,000 48,000 48,000
Adous1A7 146,100 146,100 146,100
AlTaneA LUy 120,000 144,000 180,000
AlTanen1TRan 180,000 192,000 256,000
rebate - - 1,842,056
Al dndauIem 20,000 - -
AlaanaEuusn - - 100,000
A lgIelunNITILLALTUSIIS 1,235,900 1,614,900 3,841,756
flsreutnneniletneuayndiu 3,804,100 17,960,100 | 54,158,243.93
o
aenidegny
mlsneunmeRule 3,804,100 | 17,960,100 | 54,158,243.93
MS3ulA(20%) - - -
inlsans 3,804,100 | 17,960,100 54,158,243




M3199 7.21: SULANIFINENITHY 3 T

AUKARIFINENITRY Ui 1 Ui 2 Ui 3
dunswe
Ruan 4,219,700 22,325,900 76,630,243.93
FFUnSndvyuiey 4,219,700 22,325,900 76,630,243.93
9115 gUnTal 730,500 730,500 730,500.00
AdeusAaza 146,100 292,200 438,300
9115 aunal gud 584,400 438,300 292,200
sadunindlinyuiou 584,400 438,300 292,200
FWAUNTNG 4,804,100 22,764,200 76,922,443.93
nilAuuasdruesiery - - -
smiAu Ao - - -
WisAUsTEEE) - - -
samiiaulaivauiou - - -
sy - - -
GRMTONORETER
uTTIzu 1,000,000 1,000,000 1,000,000
inlsanSdnsud 3,804,100 17,960,100 54,158,243.93
ilsarauaindneu 3,804,100 21,764,200
finlyavay 3,804,100 21,764,200 75,922,443.93
e HGRNBNARRYAY 4,804,100 22,764,200 76,922,443.93
samilAunavduasfovu 4,804,100 22,764,200 76,922,443.93




AN 7.22: LARNUNTEWARUER 3 U

52

JUNTZUARUAR Ui 1 Uil 2 Ui 3
NITLARUAA-NAINTTUANTUIIY
flsgms 3,804,100 17,960,100 | 54,158,243.93
ﬁ’lLﬁlaui’]m 146,100 146,100 146,100
@Jﬂmfmiﬁ'] 0 0 0
Emiinnsen 0 0 0
AuAunae 0 0 0
JIUATLUAIUAN-NAATIUANTUIU 3,950,200 18,106,200 54,304,343.93
NITUARUAA-NINTTUAIYUY
\A30edns - - -
gunsal (730,500) - -
FIUNTTLANUAN-NAINTTUATAI U (730,500) - -
NIZLARUAN-NAINTINIANIIU
aenude
TINIZLARUAA-NAINTTUIANITU 0 0 0
NHuangns ity (@nag) Tuan 3,219,700 18,106,200 | 54,304,343.93
VN RUAAALIIN 1,000,000 4,219,700 22,325,900
Lﬁuamguﬂam 4,219,700 22,325,900 76,630,243.93




1'%

7.4 M3USTIEIUTEELIANAUYY IAAUYY LASHANBULNILIINITAN)

q Al

AT 7.23; UAASUDAYNY B IAANIU LagENIIEIUHARDULIUAINAITAIY

q

53

(Return On Equity)

78075 Ui 1 U7 2 U7 3

BNIAIUNANDULNUINNNTAYY
DNT AN DULNUTUAY

67% 75% 83%
(Gross Profit Margin)
DNIINARDULNUIINAITALTUINY

50% 69% 78%
(Operating Profit Margin)
INTWANDULNUENT (Net Profit Margin) 50% 69% 78%
DANTINANDULNUINNAUNTNETIU

2% 7% 70%
(Return On Assets)
BNTINAADULNUINNAIUVD LI NVD

77% 7% 70%
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8.1 WNURNLAU
\iles91nwGnsai Bless and Grace Wunusudlysilumanndsdosnsunuuazisden
uugnAuesgIRarslinsUssiiulasAnnunasgseilos iloaunsosuilonisnig
Wasuuvadlueunanmngsialifumutmineiingld Fedduasdestiunugniduiiionn
AudsauaranansaiuilensunuudlusSounamientuaniunisalitliaansanianisal
aramiile wethu Bless and Grace auufigiuusnanidu el
8.1.2 sasglaiitulupuidmnediananisls
wuansuA ety fidunou sl
8.1.2.1 mamuazsiessuitamainnsemslagenvedsliduluny
Wmnefienald Tagizumnnsaeuanamihauseslad iesniugfndeuaziasaniv
andlaenss vseawnaiinaniguasieln vlignaviuluneassdualnl Dusu
8.1.2.2 vinvs A ves iy iuuda esaeumuuaEAamUHaINgNATI
anémuetigmle viedeanisnisusulsaznisuinmameimiaiioadannassivla
Turgnéfivanntu Mausuuazuiludymmymadendiaia
8.1.2.3 dafanssulusludu an Lan wan unu Hrensedugonie
8.1.2.4 aslawanuussulaiosnntu afadomihadlassdunisde
doansiliivesmslaanunsadedeanslsogsiiussavtnm Usudsuguuuuianssuliiae
amaulanlyiuazinauls adsdelavanfvanganiunginssumesnauguslnauniu
8.1.2.5 vnaummunannsdn il duifianelasieduslaa 1wy laidiuna 3
913U Aenhndndusindulunmaasuuazusulsdluviui nsdiil wud dsmeviuiu
auInni uazdeauanInsuiiaveUsognA fensAuiwiNdLL Weaisanusiule
THuignéagsenindnfumlunsvaeuuazihnadududuiiige
8.1.3 niinauainutes ninauliiiewe wiinnuatsenyes
wuensuA ety fiduneu el
8.1.3.1 MINWUUQUM NN UANIUUBELUUDUINAZAINAA DN TALTUINUDEN
wiiuey wszyaansvesuIsilutisuanillduintn dfunisudladymilneiiugudentsiin
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