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ABSTRACT

This independent research is conducted under the subject of studies on
experience of digital platform usage to support teaching methods of teachers, using
Qualitative Research Method to collect information through Interview which
emphasizes on experience of usage in terms of feelings related to external design of
the digital platform, user friendly and access capability to the platform without any
difficulties. This also includes important factors that may cause people to either
accept or ignore such platform. It is carried out with a purpose of employing results
of the research to develop marketing communication with target groups, considering
changing behaviors in this Digital Disruption world. This is divided into 2 groups in
accordance with main age demography, namely Generation X who were born
between 1965 and 1980 and Generation Y who were born between 1981 and 2000.
This is to analyze different age groups which may have an impact upon the
acceptance of this innovation.

From this research, it is found that age range of teachers has no impact upon
the acceptance of this innovation. The main factors of such acceptance must well
meet the current requirements, user friendly and can genuinely assist daily routine,
in compliance with the Government’s and Global trends to push this digital learning
format to create better experience suitable for learners’ behaviors in response to the

task of skill development in the 21° century.

Keywords: Digital Teaching Platform, User Experience, Digital Disruption, Innovation,

Skill in the 21st Century
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anunisadvall Fdutuildninduuinnssuduauysal

2.2 ANUVIHNEVDIUTANTTUNINITANE

winnssNNsAN® (Educational Innovation) vinefia uinnssuiivasativayuy uas
Beliinsfnuvesiizou vidssaruazanlvitudaeuiiussAvsnmlumsasunndstu
AnussemelumsiFeusivasaeufduiusseninaioutugaeu AanadugyislumsiGous
I nvadssUssndnnailumsasurilinisdidunmsaeudululfesnesiu g

= 1%

TulagduiimslduinnssunsfnyinungglumsSsunmsaeust ivianviane 8 densiseus

1 aa o

HUAVIATUFULUUANS 9 1y

aa

Avialdddneu (nteractive Video) Aevianedid (Hypermedia)
wilsdosoulatl (E-Book) udu (maluladnenisdnen, 2562)

g GweRat (2551) Wenuddnresniansamamsfnulined mandsseiug
vidoo1vegluguuuureseudn vise n1snszih WhanlflussuumsSeunsaou iegmis
wadnSlumAsunlassruunmsane vilvgiSouamsadouildeesnd
Wnwsadumalalunisieus Wu MsiSeumsasuiuneuiines msldiavmidadaney

(Interactive Video) deviaedid (Hypermedia) uag dunesiin (Internet) 1Wudu



£

108 SHUNT 89589 (2557) TAWUIUTELNNUBIUIANTITUNSANE L) 5 Usenn fadl

1) winnssuvaimundnges WWumsusuismadieldlunsianmanansiuusasiosdiu
lnganunsadenndesiuusunvseanmkInaexlunsaeuveudiazyanala oswnudnans

P a a | ] v a a o

mMsfnwinisiasuwdasediatemuanunrvtivesnalulad esegia wasdinuvesseme
LRRNGE ui’mmsumqé’mwé’ﬂqm Tawn MSWAINUANEATYTUINTT NONGATTNYAAR
MaNgasNINTsULazUTEaUN1Sa]

2) winnssumsiseunisaeu Wunsusuueisnsasusuulni 9 fanunsenavuaues

a < Yy I~ 4 a Y A Yy o

nsseuduseyana Inseenwuuligiseuluaaaudnansvesnisisows Walenmalvigisey
ladidusau $9nnsuiledaym nmsWaunignisaeuluguuuulmidnludesedeiSnmsuas
waluladdunednnisiasatuayunsseunsaeu

3) WinNSsuAaNITaaU N1skumAaluladnauiimes LASeYUABLRNLADS wAlulad
Wsanwew iwndudumiislunsudndonsseunisaeuluguuuulng q iedmsuldiie
M3BeudMmenues Maseuluuiungy warn1sEsuwuUINaTY

4) WIRNTSUNWAIUNITUTEITURE N199DNLUULATRNLBNSInNaazUseIiuNals

1 a a a = = v Y a v = a o 'y} v v

ataiiusydninn suluiansfnunAuniidemnanisiine msiduandu menisussendly
lUsunsumpuimesInatuayuNTIona Useiliunavesanidunsiny) a3 919158

5) YIANTIUNITUSITIANTS Wun1slduTanssuuntelunisusnmsIaniswiie
nsALuuYeEUIINsan AN ilUsEavEamiusensitisuulasvedanuinngsy

=3 a % £ 1 = [~3 ¥
MINSANYT 919 nistdgudeyaluniisauaniudng Judu

agfcu ) [ % Y @ =
wennideanansaduunuinnssumuussianveslldnuladu 2 Yssian fe

winnssudmiugaou wazuinnssudmiugiseu

2.3 wuaRaRafiuNMsLNsnsEAERIANIsY (Diffusion of Innovation Theory)

Roger (2003) §RnfuuLayNigating wfn1suninszateuinnssy (Diffusion of
Innovation Theory) Inemgufiiitiunrundedn nssviumsunsnszaneuianssy Sdudidenn
Mmamwm’mﬁqﬁ%mmﬁ Angnmsiuel  welulad medla wieisnsene  du dfudsie

[

aeAUsEneUNanTiddy 4 Usen s (Four Main Element in the Diffusion of Innovations)
Gh

2.3.1 u¥nn33u (Innovation) viedadlmiflazunsnszaelugdenu Usznouludediu
dy 2 du fe dhuidunnudn uay dandiluing uimnssuflazgnunsnszanaudui

vousuvesnuludinuladety axdesidnvuzdiAy 5 Usznis Ao



1) usslemiunnnindudiduunui (Relative Advantage)
2) faruaenadostuTamsssuludinuiiazsu (Compatibility)
3) luflanuadugudouuntn (Complexity)

4) awnsaudamnassndsardiosld (Trialability)

5) aunsaueaiuvsadilaladie (Observability)

2.3.2 Msdoansuinidenidlaniamis (Types of Communication) Wigléidusanans
TumsdeansseminsddsinasuazdFuas sunseuiunmsnsevisenineud msdeansia
LA RENITTUUTINTIUNIN

2.3.3 \inlutaaini (Time of Rate of Adoption) NS¥UIUNITNITUNINTLIE
uinnssusududosordesvesine waedddutuneu weliyaaaludseuldianaunssiauie
nspensy uazUsusnfuuinngsy viseunnnudnlvl 4 Aldgnanemenan

2.3.4 s3uUdsau (Social System) SzUUTRIEINTIUANAeT LT BVENaronIsunsNIEane
wazmssuuinnssningandnvesdsan nanfe deufislrndeslunsdafiniueude ie
Samsssuduiieaduinteu ausinseansumsnssaeuasysinaiiasfuuinnssull 9
aiintuldiuasiosnit vieenveriensdllsensuuinnssas lumemsaiuduiuden
adelval sruuresdimuaidedensuninnssuisubivesnnusInuar Usinaiiasiu
idlesaniiussiiagiunas fuadesesdanuiiativayunsuasuuUamedensuas Jausssm

faviu Wadnisungnszaneddnaidnun deufazeausudetuiu

2.4 yurRangfuMsuUIngualludeausianiseansumalulag
nsdernazeausumaluladnosiunszuIunsUfduRussEninsjUseAuguas Ly
naulunduinvranensuin “nseeusu” 39 Everett Roger towuanguanludinuiiassousu

ASWNSNSEAeUIRNT UL



M5 2.1: nsudanguanludsausieniseeusuinalulad

nauauludny WoRNIIY ymANaNwY
Usgrng
Innovator 25% | senduauusn | diveudes Ianug uthuseivgnie

A
Y
fianuseuiiseanalulad

Farly adopters | 13.5% | weouvednyl | veuidudin lisuarufioumedeny

In15fnw vauAnulu

Early majority 34% penditne | Wuauseunsu veuwuvauie ¢ lidu
N19N3
Late Majority 34% Judusioadl | Wuaudnsasds wlusa gruslild
Laggards 16% ARwidlouiy | Suiladeyaainausoudns 1wy e way
(Y] I -QQIJ
NAINISLUUNU

nouijieSuraliiutmginssuuazyrdndnvazvssyrnausaznauludnuiieli

Whlatsnssumaluladvesrunsasnguludenuls Asil

A 2.1 Msuusnguauludiauseniseensumalulad

Early
Majority
M%

T+sd

1‘|1I
R
T'
4
)

fia: Roger, E. (2003). Diffusion of Innovations (5™ ed.). New York: Free Press.
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2.4.1 nguaaly (Pioneer %138 Innovators) Aunguiiieguseanns 2.5% veaUsyyns
vioviun Godupungunsniieensuuinnssusazdalduinnssulu 4 new Inglumsdsmnentu
& N o [J 2 o v ' ! = a
Aungutiaziidnuarveinsdugi desnisanulanwnu ldwiloulas veunnass veuln

Uszaunsallval Welidnsiidnunagnevauadluiuil wssnsedulunisvaassduailm o

=

= 1 J [ 1% a v = v a dg"

wiiReulvegnuAtasate Nl vedtudumiu lnesimagliinalunisindulage

2.4.2 nguuade (Early Adopters) Aunquiliiuszannd 13.5% Y03Useynsianun
A < oAl a a v LY =] v LY J A ¥ £24
folunguiaesnzidaiuuinnssu aunguiliianulnalAesiunduusn Ae denislduag
UasuFcssRvgindimaioangnana uidusetulividuaulunguusn dnuazvesaungy
Ao FusuniesladaUssaunsalnsivdunuazuinnssulud 9 uagsialdlatadenan
lunsandulageiiuiednuy

2.4.3 nauvivade (Early Majority) aunguililogusann 34% vaeUszunsnvun

Y a

aunguidudUalasensuddlml q liegesinss usinsnaulu 2 nquusnfie wsEueausy

Y

' [
I ava 5[’9-1 [ U ¥

rodlaiuiflsumeeadduinnssutundd wastbiviuliindsiulnua vialidinduuselov

Y

NAANUEEAINAUIENINTY AUNduTieFanteruUasndelleireiiiaaadlduinaund?

wiazlalliBudmeassFuldrudunguusnuitedndugiieglunguusn 4 Mdalagensu

2.4.4 nguerasie (Late Majority) Aungaiifiogusvan 309% wuifeniunduiiuase
punguilieidundueauiing 4 lunsldaud e audalaseusuuianssuudmaaedifdole
ffuslnaldAudtuiunniy fsveznamaseamsldnuneauas dnaingudafiuuiniu
sAvesAuiazEugnas Tunnefiaudfimsuuiladulidssavsnmfunndu manszane
Audnfenahisuslneanniy eunduil Meuszamnmandudeuluddlunsiealate
duen

2.4.5 ngugaUaneaiie (Laggards) nauuangadeidunauaunguanvnelunuifnves
Ts190$ fuswanas 16% vosUszensvianun wazifunguanvinefazdadvuinnssaln q
e nilfouly videdadevaneusznns wu enauedliunnrvesdudi laifdnfamnududu

2 o v

wIefdsgeanaliiiisame FdluenganquanUasatvetvsensuludsussfvglni 4 lase

nsgndpudulngduderulily

2.5 WUIAANYINUNISYINSUUIANTTURAZAS LEmAlulal
Rogers & Shoemaker (1971) Tianunungvssnissensulazn1sidmalulad

(Consumer Acceptance and Use of IT) 9udunssuiunisnisdnlavesynnausasaui



12

SuRuAnsTuIIReiusinnssuvsamalulagvila 9 lWaudenssensueinalulagiu o
lUldegnaUnme

LY

ARNS Wdloudsdy (2555) lalrarlienuvesniseensumaluladin iWutadedneylu

nsldau warvegsauiumalulaganmsilaldmalulagviliinussaunisalanuivinee

LATAMUADINSITNUWmALULAE

o A 1

Mathieson et al. (2010) s1891u31 Msveusumaluladiluladvddydmane
a = o = Y § vy o o = a a
WANITY Wesannniseeusumaluladaznseiulvigusinaneususiomalulad malulagngn
AnAuiaLngranazlasummeusuiuediutade 2 au laun JAnduiauwandumnalulad
9andna1n (Push to Market) Wiaiauasiaguilnanasnisuansuveustnaiinludnisly
numnaluladty (Market to Pull)

Aggelidis & Chatzoglou (2016) na1v31 nMsteusumaluladidungefilasunseeusu
IiivszAnanmgaan wasdalunidlunguiieuldlunsesuienginssunseensumalulad
YosupAaagLnIraelneanglussuuasaumAa waggnUssandldlunssuiunimiegsie

Hart, Nwibere, & Inyang (2015) na1131 nsgausumalulad wuneds iiauad

= o % N = A gy o A Y 9 va
ANURYetyAnanisenisldmalulagvsesruulaszuunila el dudadennsedulviin
ngAnssunsldmalulad

PINANURINBAINA1ITEU nseausudunszuiuns (Process) MAnTUNIIala
meluypaa Buanlasulusadivenisuy 9 aunsssseusuiluldlungn Feanssuiunsildl
o v o = ¥ v a .. . g !

nuazAdeiunTEUILNTSEUTHaN13ARaLLA (Decision Making) Inelakuanssuiunis

faaulagausuuinnssueanidu 5 Tunau Ao

2.5.1 9uu3 (Awareness) fasdutuusniinzilugniseensu wie Ujasuinnssy

2 [
v A

FuilumsSeusiferfvuianssufiinraniedesiuedn vie Anssuiiieades usdenad
I#sudioyalinsudiu Ssoradunissudiagludile uimnuinnssuduass Auades vied
aruduiusivAanssnsiilddniuegagyinliAnemosnilutudely iethuianssuniu 4
wlilunsuityniinuesdor Tasuwlsenuesnfifsatuuinnssuoondu 3 4u ldu

1) nsnsgiindeutanssy WunseseudnFiuinnssiuiotuds uay
u¥anssuduaunsoillduselondlfognsls

2) ew3luBnsliuinngsn nandemsdiaisnisliuinnssuduldegng
andfes FeoragldunanmstindeUssanunuiuidivesuianssutiy viemhenuiimewns

WinNTsUY Fonnueanusluiuiasiliiensufasuinnssuiula
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3) awdifeafundnns Wuarnudlududndafeafundnnmsvesunnssy

iieftazaninsnthuinnssulUldlmAnyselonildnsanuinguszasd

2.5.2 $un133¢la (Persuasion) luduiiypraazFualauarduduneazBonaifiead
winnssulv o Wisidy anmiuﬁLLamaaﬂmwFﬁm@iu%’@mﬂﬂdﬂu%’jmm Feluduiazsa
Anwsgasiden A3 Aenfunianssuiu 4 lneyadnam adey Ussaumsaliia
paBAALUTITAgILTNIdsALDIARaEY 1 Axinatenisuduteyariefanurnansves
winnssulvaidudie

2.5.3 tumssinaula (Decision) Huduilyaraazisuionsan lasnsos hazdu
yasodlduiansaulmiduiivielsl Tnsmaiouifiouton uasdeids uieusslon warlny

yosuinnssutuidnasgdlsrofanisiinuedlddniivey mnfiansaudaiuiniiden uas

a @

UsAlemlannnindeasdudnaulald Tuduisandusu 9 assilduduiigesnisusaasa
(Reinforcement) Lﬁ@iﬁﬁmﬂﬂyLLﬂTﬁ]’jﬁﬂﬁlﬁﬁmﬁmﬁmLLazﬁmauiaﬁ?uLﬁuliﬂuwﬁqﬁgﬂé’aq

254 Gﬂgumaumﬁﬂﬂﬂﬂﬁﬁ’@ (Implementation) Lﬂu%uﬁuﬂﬂawmaaqi%’ui’mﬂiszﬂ,‘w:ﬂ 9
tutvanumsniaieewn fadunmaaesgivdutiosrau tioarldginlduafasegsd
Ussiliulususnvell lutuilyanaazuasmdnansiienzsangaaioduinemslmivie
uinnssutiy

2.5.6 tunstiuiiu (Confirmation) Wudufiyaraseuiuuastuinnssuiululdluass
Tufanisvesnu wdmnitleimnnasdduasidafiuudrindaiudulsslenifuaueosoes
Widl usimniAansdidunuteyalnl q Jadaudsivyadeyaiiuiinedogionaliufieas

Pinnssutule

2.6 wwIRANEIRURILBITTY uazdiagrsuideieafunseanduuianssuluudas
LALUBLSTY (Technology Acceptance Model)

2.6.1 wnAnUAnAsIiURLBITTY

anmmasdsenfiuAsuuladluusasgaads dwalvirndon n1adesy nginss
viruad wuanwAn vieeuaulasing q gnusudeuluse nsavouuiidanaliauly
wiazsuiinadnvazfiuandaiueenlegistaau siliindmnnsannsautnuluisiazen
adzeonduiaiueisdu (Generation) #1149 Ly Luﬁgmuaﬁ Wiuastulend laiuaistuneg
e Tuuee westusan Wudu Tnsemiddei denfnvivszaunisainsldouluug
AUSEN (User Experience) U9AgiatuaLsduiand wagiaiuelstuing Tugmzﬁ’ﬂumjﬂmyj

A ! A &
ngnvaanguidmuneilung
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1) Anvagveualualstuend

O’Brien (2010 819h ¥1UUY @359, 2554, w1 9-10) LaliAnuungUea
A1 waistwend 1391 Wumnldisennguauiineglugieseningd a.a. 1964-1980 1lu
val a o & 3 = & o a < 1
AmiAndasnniudylmes (Baby boomers) Fetiluszmnslanandnsinsiialueeng

o
[V Y]

< ! A Yo = ' O 0 ! v e &
N 1Wugaiaulasunmsinwmegreiis duiu Tulagdunguaesiuendistuyanaly
Jovhnuiegluseiunandeszaugelussdng dnulugaiiaziinnuuansvegraiuladniu
nauvesuyues e nanmiaTegianind degausutesndt wavderiiilulugadiny
a < = o 1% P A [ v o = v a1 3
Nuflguanguuuy Fwihlinulunguiiianusnlundiinisausasiianuinfsessinsg
A v o 6 < ! g v o v o A & 1
falainawestuendilunguauiilvianudfyiusesszaunsaldmyana
lnedlnudnuaersauranmiilafuteyatiasiaraiuinig 9 gausunuLANA ey
& a & v = a fo <
AUV INVAIEMATONR M1ans Tuussy Tulutesatoumana wenanildadianudy
Jaanuanra Winked szlinseds newenzeu danudusyinuliey ulinmnudiAgluses

'
o w w A

YosfasTIN dmsungdnssulumsilaiudeiu aungduilaviinnuddgyiudenianudaau

o

¥

undefle Titoyaneazeniigniios uasiorsuaifuneaunsnoglulilevnie (Saksen,
2002 919h ¥1UUN @35S, 2554, Wit 13)

2) ANYULIDAIUBLTTUIN

Miller & Washington (2008) na1231 Lakuelstue Ao nguauiiAalurag
sl a4, 1981-2000 Feavlunguiliiuardoridaduypsuannguudyumes (Baby

4 (% s

Boomers) waziusuiawssanesduend Wunquauidulmunluganfimsimuimalulad

Y] a

viedumedidn AvagniiulntuegmnndmaliisuuuumsliTinvesnulugaiivdeuluan
ganou shazliismsdemsiugunsaimamaluladvainvanesuuvuaulsdoindusiad
yauned (Multitaskers) uananndulugaiidauinineinislv 1 ifistudnannang vili
msfinsideans vionamsunivesteyatmaadulllfedshiuarmni aulugaivey
faslinsuuazSeusadul q sudsraunsainsuslurneiifosufiidunduauiifaunsd,
wazsinliiamnsnnueumatudadslals
Usgneuiumsiimaluladlasiamzdumesidninsiauognsgs suea
namldeilugatiendvedlulanvesidvia (Digital World) Tnsaunduilfidnumsidu 4 Jsznns
oA fianasiulaludaiesgs sjatfuanuduiudaelungy snuszifiumadonsig q ogns

saUABY haziulUNAIUTIAEY
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2.6.2 fogsmAteFosnsseniumeluladueseilulsiaziooiusdu

Norton & Bass (1987) Na1331 AuLaLuaLsTusNaiugouilALAA kagngAnssy
saffuly sstidudeunnannindssuaznisiulntunluanmdinuuardundeud
wansneiy fetiy madnsuutanssulug 9 Tuwsazlalualstugoniinmuuanasiuaie lag

=

F5n1sidundenldlun1sinn1seausuninn LY ILAaZLALUBLTUARD NISITLUUT1a04

=% o v [y

mswausumealulad (Technology Acceptance Model 3o TAM) Fefiinidesiuauannls

Anwuazasuenisgensuuinnsualsinivannvaeviinaseungurainnssy wasnalulad

NSEADAITATUFN

1Y
Ya o

TunfiAdeavvessussnuluifegnanuide 3 duduierdesiuidenuidely

A3l lowA n1sden1slasuinaluladdediau (Social Media) nMs3den1siasuimnalulad
au1snlvly (Smart phone) Maiveilasumaluladuiuian (Tablet)

1) Apg1ATeITaINsEaNTUMAlUlagFadinu (Social Media)

Bucher, Fieseler, Meckel, & Suphan (2011) 193381504 “Social Media
Acceptance in the Workplace” ta@nwinisueausuimaluladdodny (Social Media) Tu#
o & Ay a a v & a4 A aw v A g
o unsdedelsinalegldwuuasunuduesedieluniside annguseg1anly
ALIBYINNY 918581 35-45 U (iuaLstulend wazlatuesistuineg) 31uiu 188 au lagld
wuuaeinseensumalulagiduveuislun1side @99 5 dudsndn Taud 1) n1ssuiha
Usglevdlumsldau 2) msfuitmnudielumsldau 3) dauadsenislidau 4) ausala
gl way 5) nMsldauass waglidadaiudn Ao AMwanuwal (Image) wagANLNYITDS
flusu (Job Relevance) a1nuan1533enudn Jadasunindnual kazmnuiiedteiuiu
denalnunssianisiuinsselevidlunsldaumalulad wazyiliAnanuadlanasly waz
a & a v ad o v A
Wndungdnssunisidaunalulagdedendluvinefiae

Dieteren (2011) 103981399 “TAM and Trust in Social Media Usage” ti\e
Anwiniseausumalulad@edany (Sodal Media) lnglud@e Facebook, Twitter wag Linkedin
o, ) o N Ay a - Y ¢ & A A av
Wunsdifinen dsetiduniidsedliuu nelduuvaeunuesulauiduesesdislunsidey
INNFUAIBENYIUTDIUAUATOEAE 66 V1IBWIFAUToEAE 12 Wasyiwesiiufovas 7
Mmvdoiduy@Aou g dndovaz 15 Swaureau 116 au leglduuuinassnseeusumalulad
Junseulunside Mdudswedn 5 dauds fe 1) mssudtelselevilunsldam 2) n1ssul
fsrnudglunisldenu 3) Aauaisenisldau 4) anuaslanazldnu 5) nmsldnuaias

a v a a a o N A o o
LW@JﬂQQﬂLW@JLWN@ﬂ 1 LT AD ﬂ'ﬂ’]llL%@NUIULWﬂIuIaEJﬂ@aQﬂM
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MNHanTIdenUin meuiiwslenflumsldnumalladdedsauvengy
fhegfifitnsegszwing 18-30 U (aweistune) Suareriruaiuazanusdlafieldon
wiAlllad wimsiuiiermuielunsldnubidmateruafuaranuidafiagldnunelulad
dtafedueudeilumelulaidediny dmarormmuidafivdldmumeluladieduiuy

2) hegnaAdeizesnssensumaluladannsvlnu (Smart Phone)

nOAdns Avggawiudt (2554) IiAnuauideiies “Intention to use of
Srnart Phone in Bangkok” fiefnwniseansumaluladaunsvlny (Smart phone) Tu
NIUNNUEIUAT Tnssniafodidumaidodaimu nelduuuasunudueiasdiolunsife
nngudeg1sluteny 18-45 U d1uau 408 au laglduuudtaesnissensumealulagidu
nsaulun1sfiny1ide Useneulume 5 faudman laun 1) nssuitiaselevilunisldeu 2)
ms¥usisenudrglunslien 3) fauainisldan g) anuddlafiagliou uag 5) msldaw
3¢ wagdadeiiiuiu Ao N33uTsnmen (Perceived value) ANAUANANISEINIYARRFY
e 918 WazUseaun1sel

NnHaMTITeNUNI nauieEeiittegsEIing 18-30 U (laiuelstue)
fnssufiassnsldaunsnliulihemnniinguiesnaifiongeglutisszming 31-45 Y
(wiweistulond) iesnnguiaiuaisiunedunguilinmnndoudumsivlauaz fusis
waluladlu o Wuetnad uinduiinssuiiasslovilunsldnuanivlnudosnin fadu
wngaasiuenddungueuiidenldauianusslevildaesdundn (Functional Benefit)
TudhuveswaniFifesunsuiienaimuin nguiegnaifvaengsening 31-45 U
(Diweistuend) Sustenuevesannsnlriunnniinguiegisiifitisenysening 18-30
(aLueLstuIeg)

3) fhegnanuideiosnseensiuuinnssuuiividn

El-Gayar (2007) l§fnuiduidos “Examining Students’ Acceptance of
Tablet PC using TAM” iiefinwimsensumeluladufiuidv (Tablet) ludindnideu Tay
mAfeidumadadatmu nelduuuasunudueiedieoluniside annguiiedd
HuiniFeulussiudsendnu fiflorgsening 15-18 U (aiueistune) $mau 200 au Tagld
wuudaesnseensumalulagidunseulunmsfinwiide Mddudswdn 5 dauds fe
1) mssuitasslevdlunisldon 2) nsfuiteanudeglunisidonu 3) viruaddenisldanu
0) asislafiagldan 5) nisléeuase nansifewuih Jedefiddnaniidamalingy

fegeeausuwmalulaguiiuan (Tablet) A ns¥usteUselevdlunisldanu veidanann
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P

WeddduamziniGeu fau nqudegrduiuanudidguiudnlugiusiivieglinisseu

NADULII!
Y 9
FUsEANSANUNNTIVU

va o A

Stols (2008) l9I381509 “The use of a tablet PC for instruction: A

Theoretical framework” tila@nuiniseausumaluladuiuidn (Tablet) Ingldde Windows

o
av a

XP Tablet PC Wunsdlfiny sddeiidunuidedesiuna nslduuvaeunmidueiesie
Tum93de annguuszanewhluiiflengeglutieseming 33 - 47 T (Dweistiuend) Sy
297 au Tnsruideillfuvusraanssensumelulatifunseulunsfinuide T4dudsvan
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