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Jayakom, P. M. Com. Arts (Digital Marketing Communications)., March 2020, Graduate
School, Bangkok University.
Study content marketing strategies of Baanlaesuan (54 pp.)

Advisor: Asst. Prof. Chutima Kedsadayurat, Ph.D.

ABSTRACT

The objective of this research is to study the content communication strategies
of Baanlaesuan. By interviewing marketing planners and workers in the organization,
including finding information from various media as a tool for data collection, analysis
and conclusion Found that the content communication strategy of Baanlaesuan is
divided into 2 main issues, which are 1. The 4R content strategy that allows the revival A
lot of consumers get a lot of information. Statistics are an important part to continue
selling through various channels, resulting in quality content that does not fall into the
trend and 2. Strategic planning through Omni channels, channel to allow consumers to
access the content in various communication channels as needed including the content
that can be linked to each other in each platform for the content to be effective and
have the opportunity to reach more consumers. As a result, home and garden brands
have more followers on different platforms and are the number one brand in the home

media business that has grown well in the digital age.

Keyword: Content communication strategy, 4R content, Omni Channel
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