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ouAn AnuRsladatenldadraunsuany Kim & Pysarchik (2000) alaanumunedn A
filade Wuriifuslnednidendedsiinfianlinuios Sso19lldtuagfidanantasifios
ot uilunstonavsslenifionnasldunndudiiolinsatunudonisiiiniy
anusilatedadulomaiazinlugmasinaulafiortoasedaiidanutnasdusiniu 0.95
Howard (1994) Iflsiaumaneveanusidladoliin ifunssuiunisitieadesmafnisla
wansdamamaununsvesuilnafiastoaudlunsduiniduriaa Tanamils Millar &
Millar (2009) l8l¥aramsneasin anuatladoidunszuiumsiidauduiusiuialaiivs
venfuunumsvesiuslnaflazionsaudlansaudmis luganala i mnudile
Fovesfuilnnaziintuaniiauaiiiiidonsiuduazuinsiuuaraushulavestiuilan
(Confidence) wagnsUszliunsduALazUsng suiruaRTlisunsseusurlufin
firuediidvdnaronusilatovesfuilandeutiegs

nguvasaunslade

Tun1swennsainise Kotler (2000) Tanummnegd1 arwsdladovesiuilnaonslsl
ondesauslUmmedaidateduiidununsndouwnssniunsdadulatowasidvinase
arsila 1wy fvdenunisdamudilateyaduluindruiu Ssdmmunann ese
Yauziu worduAudeduiiuiiieuafivhau sedesnsldniseensulusmuiion lu
vauseatunsruaumanigluinvesiuds enafianuidadeyadulutiluseiignaing
Tnliifndadesnissensuanifious ae

Kothandapani (1971) na1191 Anusslageidunssuiunmsiiisrdeaiuialadivs
venfuunumsvesiuslnaflazdensaudladudmildutaanailanamils fedemnudilade
Aaduunandiruapidsonsnaudvesiuilnauazanudulavesdusloalumsussiiun s
Audnfiiiuan arwsdla fugnsnandoya mnud eaf uazanude mauddansrh

Dudnisvamgufnsnssvidewaueg (A Theory of Reason Action) lngausala
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nsvvhmgAnssudusgfuesdUsznau 2 Ussns Ae asdusenauduiiauainieauidnii
sonsnszivielsinszyimgingsn Wunssuy uaznsdndulavesyaraiiiierdosiuns
N3EINNEANTINVDINUEY karBIAUTENaUMUUTAN N TRV ST USUTE UG
HnufiRendestumanszyintelsl Tuegfuanumsnisdsemiendastuyanalnddaldu
Jnansn R fidfes diew 4 Lﬁuﬁﬁémﬁwafjwmimzﬁwwqaﬂiﬁmﬁuu‘%ahjLLazLﬂuLLsagﬂa
flasvhledosniu  Mufuaesesduszneviliesiivilinsunengfinssuainanusslad
Al wnBety G?fqaamiﬂﬂzjwqﬁﬂsmashﬂmashwﬁq M%awqﬁﬂﬁuﬂ“uié?ﬂa]s??a 9e14l3
fna Jaccard (1975) TuunAndr ulfifufiseusuitamudilavesyanaanusafiassiung
wofnsauldudunnsdienaitadeduiiviliyaaainnuddandeululaldun

1. Glmﬁwsnmiz‘mf'mmﬁmmm&gﬂaﬁasmsﬁ’]wqﬁﬂiiuLLasmsé’amm

NERNTIU

2. M3lasudeyarnaslvliialuain anudiduiisiegvinlvianuie

WasuwUadluausslanazyfoRnasululsiguiu
3 JNUNUNTDARUTUVBINGANTIU YINNISUARINGRNTIUTENTURUALY fod
HIUTUADUUINING Y30ABIDIAEYAARDLYTOAIBUYIY FLrIIIANUENRUSIENIN AL

a

ATlA NIENTLYIMERNTTULALNGANTIUILYNAIMUTIanaIBn wiaupratuldsuauaslale

]
v A

4. prwanunsavesuanaluasrUszneunddgynenduguassa anusdlaves

o

a wal

yana W nsdnduisznszvimginssuusiiuaraliufinauannsafoz U uRlanluidivned
WOANITUUY & Fuan0aNU
5. Aud1 wlyanadauaslanaznssiimg Anssy ualenaianase q nau

Ilaldimazdesimsedunginssunagldifintu

6. gUlldy A1UATlaveIyARAUIIATITLDEY

[y o

Aulde vsPuTaUaziagluaINAIg
ALNTLYIN

nnngunsnseiemgrakansiiiuiaslalunisuanang Anssuiinauduiug

[y

Unginssuvesyanasgilnddnlaefiianafdengfnssunazuianiunia deeu iulade
dfgyNaunsaesuieausslalunisiananginssy
Parasuraman, Zeithami & Berry (1991) na1131 AuAsla®e (Purchase intention)

Ju nsuamsisnmsidentduinislavinisuiadu didenusn Jaunsodsioudsnginssy

v

nMserewuilna uaznanlaianuadladeduliiviwandiiiudenuaingnd

a a

Usenaume 4 36 As
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1. mnundlage (Purchase Intention) fie n1siguslnaEenld@usuaruInig

Jududonusn ausoasvisulangfnssunisdevesguilaala

d{ =

2. WgFnssUNIsUBNse (Word of Mouth Communications) As NMsAEuILaA

v a

WD ueilTeInANeAULTUINSWaEMIUINIS Tdausduasnsefulviuanaduaulauas

Y 9

a0

wild Vimstu aunsathainsginnuasindnivesuslaeiiiiierlfuinig

3. anselysiodadufiusan (Price Sensitivity) fio nmsitguslnali
domudle dluinistunm uwasduilnegeudielusafigenifiau smnnsuinistu
anansaneuaues muiianelald

4. nqAnssuN135e8138U (Complaining Behavior) Ae msiifuslnafeadsu
dlaufin Py enmasfesFeutugliuing vendeaudu viledsIedludmdsdofunt diud
un1sin fennsnevaneawietdymveuilan

aw o a o

wafilgarnnisAnwimuuwifn nguiuaznuiteineidesivanuadladerdy

1% (%
Y

nsrUIUNsINgIesiuInlalinudiusivununisteduivesiuilng Aunslatovas

'
aaa i a ¥

AUslamzfnduniruARTdnen s duawaruIn1siukarauiulavesuilag wagns

¥
o I A a 1

UszilludumuazusnisuaziiludnisteduamuazusnisiunaauwaziilUdauumgnuiendy

Y

v (%
Y

Anuduusseinaladeniinadenisdeduanisesuladiuauaslareduamiumig
soulatanysasInAuANIve A v velulunaIns NTenaIuAT JaIdelaiinuian
AnuRdlageves Kotler (2000) 191 audilazevesguilanenaligndeuateluing gl

YD UMUINILNINGDULNTEMINNSHRAU LT WAL LD NTNAF ALl

2.5 NaUALTNYIVBS

'
a % L4

831 @slous (2557) ladmsdrmataduninadeaiunslationdniagiun g

1 a LY

Auyen AL duBuan1wn st veauslaaiilu udduwansamnumuns lneauidel
IpvhFuieAnwnNuduiusuardnsnavesdadunisusendanuyuiaziial Jadeany
azain Jadeanudes Jademinenns uagvinugvesgnan Jadensnsaaeuvesgnan Jade
N159798991NA1TIMIBAUAIHIY Instagram NTlHARDANNATLATONENNMNUIFIRINTIHY
nMasenndnduduanunsuvesusing Mdugmds luwansunnumunas nan1s3denudn
£7 [ a ! = IS v =P =1 gy ! &
Anaukuuasualumandge 9183ening 26 §e 35 U lutnSeunsedndnwndilineae

AUANNIUYDINDUANILNTY TABKNANITIFEAIUST NB1U1INEINTAIANUAILITD Ao Uade

N159198931NANSWTeAUASEIUBUaRLNTN Udun1snTirdeuvesgnamtazUadens
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Usgndadunuuaziiardindatedu q liddmnanensaldeanundadondndugiuigs
RN IUN LD NNALATUD UARNLNTY
= a @ v o = = U aAada a a | b &

MINS wutlsnde (2557) 1evinn1sAnesed Jadeniidnswaliaulinmannundlaie
duigliosundiineeulail A vesuslaalulneiuund Smiangumnuniuns Kan1s3vy
Usng i Yadeimunanuaennaedseninede nanvalvasmuesiviuaeaulay
(Congruence) (B=0.509) uwagaumnulilaluduaresulall (Trust In The Online Store)
(B=0.439) fidsmanannunslafioduaguidasinsinneeulal A Jsaunsaasuiedvsnase
AnundlatedumeeulatvesiiuiUdnesulall A lasevas 59.1 egnsfitdodAgynainn
S¥AU .01 WALAINANSANWNIDIDNONAVDY Sw%wamaﬁms%’uiﬂizaw%mmmL’?Uieuﬁmi%’uﬁ
A aUlaUBIsTUU mi%’ui’mmﬂuﬁauﬁa N53UzALAT UTTTIRgIUNNedIAY AT
AAARBITEUINININANEAvaInUeInUs A eaulatwaze Ul laludusesulaiidiua

1 gj tﬂgj a v 6 & @ 6
nsznusieauadladedumgulosunsiinesulal A

nsnUN YU warilsan lwegianeal (2557) iviAnwses AMAINITUSNNS
a ' | 9] a Y a = N a
fdamananisuanfawarauliNgdalunisi@enlgusn1suIaaInn3ulIeY asnsLley Nanns
d153anudn Uadevis 3 egluszaund lag dnaninnisusnsianuduiusidauindoniny
Analalunslgusniswasn1suande LAgNaaINNISANIUISTIUAWETUNITINLNULAL
MYUANAENENIINIIANALIRALUTZNEUNIHNDTIUNSEAUEDAYIY Lastladiuwuanig
NINAIATILNWALAINUAINNTOLUNNTETANS

guna yaun (2560) lovinsfneizes BnsnaveInIsTuInuANAITIAUAZAY

Y 9
[

AunmsionulI9le Anufienla nsuensie wazn1snaunFetIvesuIlnadumMIngna
Tnglumnsammamuns sansdsanuin lusaiinrwaenndesiu wazoglunusig uay
MITUIANAIAIUTIA LaEN1TIEUIAMAMINIIUAMNIMEBVENaNUINseANliIele
arufianela Tfamsvendeuaznduindet esuilnalumnganmaniuns

Lu, Chang & Chang (2014) Tgvhnsnwides ﬁﬂuﬂamaqﬁu%lﬂﬂﬁﬁﬁiaﬁmusﬁﬁ
Hatfuayuiazauiilatevasufonines: nansenuresssnniaduayuuasnisuuusud

[

Nan133TenUI Wendnsdaueignuusiiiiuuien Juilaaasiiviruafsmuuinaelnawuztl

duf viseusnsnlgauduniilu Sedwmadonusdlageves guilnadneig

]
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FPRILNRRRE

AsAnwUniduni1sesu1edfsNTIveluasedl FadunisiTedeUsunm 9

=

Usznaume Uszynsuaznguened s iesesdiodmsuldlunisdnw maiusiusudeya
nswlanadeya suadsnsmeadadmiuldlunsimneiiasnimeaeuauuigiuluzes

YDIANUFUNUTTEWINAUSNAIAUAT9AU

3.1 Yszvns
Usgnnsnldinw fie Uszwnsineavidauasinaie Nerdeegluwnams
NFUNNUMIUAT 1852139 18 U autieeny 50 YUl Fadldnuaudsewns 67,459 AU (syuu

an@anansneLley, 2561)

3.2 779819

shegnanldinude nauiniFeu thinw uazfevianuiiegluwsams
nyunnavuas lnggidelamnunuuinngusied s (Sample Size) 311U 100 Yatun1s
furaunan Reliability et luuszanudlaeddavildlusunsu G*Power3.1 dadu
Tusunsufiainaangnsves Cohen (1997) Inglasunisasiaaeunaziusesnanmaintinide
F1UUNN

Tumsdunasaauszang lnefmuaen Effect Size Wiy 0.15 Fsegluszdv

Uunans (Iagi 0.02 agnuneds seaumuag 0.35 Jgmneia seauge) TUsunsuG*power3.1

AIAUARALAZDY (alpha QL) iU 0.05 A1 Beta LA 0.2 (§1unalunisnagsu (Power

of Test) fiszu 0.80-) lneden F Family Wuu Linear Multiple Regression : Fix Model, R2

v a v

Deviation from Zero ¢13defifuusdasewiniu 3 3aldvunanguien agateeinuiu

o a

119 4 A 3.1 uakilesnnideiiliuidemgsiadsdesiansanauiidedfyniegsia
warUSulvimngauiuawide widnwal 35vde (2555, vt 83) fI3elmiuduIuwuud1533
an 81 ya wedasiunisrannadaulun1snauLUUEITI AINUIUIANGNAIDE1NIVUATS

538 200 %9
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AN 3.1: NMSANUIUNSAINAUATUIAVDIAIDE19INLUTHATU G*Power

& G*Power 3.19.2 — %
File Edit View Tests Calculator Help

Central and noncentral distributions  Protocol of power analyses

critical F = 2.6835

0.6

0.4

0.2

B I il B
B A o e
) T T T —
0 2 4 6 B 10 12 14 16 18

Test family Staristical test

F tests ~ Linear multiple regression: Fixed model, R* deviation from zero ~

Type of power analysis

A priori: Compurte required sample size - given o, power, and effect size

<

Input Parameters Output Parameters .
Determine => Effect size 2 0.15 Noncentrality parameter A l__I?.ESDDDGH
ot err prob 0.05 Critical F 2.6834991 |
Power (1- err prob) 0.95 Numerator df o _____3
Number of predictors 3 Denominator df [ E _IE
Total sample size l—_ B_

Actual power 0.9509602

X-Y plot for a range of values

Nsdumega fideidenlditnisiaenduiiog 19k uURNIZI1Ee (Purposive

Sampling) ABN1stEeNWINLUUABUIURNIENANFAIRE I TeAmuAtTuAe nquRNneTe
Y Aad o i

AuArunsesulatansasInauaiiveidss 0ngsendne 18 U auditeny 50 Yauld vise

nautiniseu Unfinw waztevhoufiegluanavs njunmuniuas lneiudeyaainnsuan

buUsgauniy

3.3 rsa9dianlglun1sAne

YA o g Y = a A oA I3 v ) ' ~ a

AdglduuuaeuanaluinIesilaiiainusiusudeyadnnmede lngilsvasidyn
WNefuNIsasaLuvas U uTun DU 9Tl

3.3.1 ANW1IBNMTATIUUUABUAINIINLBNAT 1UIY LWIARLaENguiAgItes

P A a = < ' v v ) P v v

asswuvasunuiionuauAniuluUssauinge loun (1) Teyamiluifeiudney
wuvaauny (2) Anubinga (3) nMssudanusia wag (@) Ussdvsnmueaiuled daasie

Anusdlageduiunesulatainiassnduiniiverdedaedveluunains

ATWNNUATUAT
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3.3.2 thuuvaeumuiiaistusiauesooInseiving ieluulsmasudly

333 fleufudsaudlunarinauelioranssivinunnaasuanugniesdnadmis
iiele1sdivinwoysiAnounanuuuaeuniy

3.3.4 thuvugeuauluvaaesiusegnad o 100 yauilevAmadesiy

3.3.5 imsUfulsuazihauslienansdfiuinumeysifnounanuuuasuay

3.3.6 LANLUUAB UL IUTIRIDES

3.4 N15ASIVFULATDIND

& Ya o W Yo ey v X cal ¢ =
N139137338ULUBNN ﬁjjﬂ]ﬁliﬂu’]lﬂu@LLUUa@Uﬂ’]@JWVLWaTNGU‘U@aa']"i]']iﬁn/]ﬂifﬂfﬂLW@

ASIVEDUANUATUDIULALANUEADAAS DIUDLLDNVBILUUEDUINUNNTINULS DINAL AN

N139533dRUANILTRIY §ITeNnTannAduUseansaseudn woan

(Cronbach’s Alpha Coefficient) Fafis1eaziBunsail

A13199 3.1: nan1TadeUAIFLUTEANSATOUUR Laau (Cronbach’s Alpha Coefficient)

ArAMadiasiy (Cronbach’s Alpha
fiauls Coefficient)
n =100 n = 200
ANlINgla 0.852 0.801
NsTUIAUTIAN 0.789 0.810
mssuiuszansamvesivle 0.855 0.816
AuRalaTe 0.782 0.817

naA1duUszaNSATOUTR Laan(Cronbach’s Alpha Coefficient) ilaainnisiidele

Y

'3
a

VARDILANKUUABUNNIU WUIINGUMI0E199 WU 100 AU Uag 200 A AduUseans
AsoUTR wearvasardILUIUINNIT 0.7 (Cronbach, 1984) Fewandlifiuinwuuaauany

wiainSeunazilUldlutuneusield lneranueiuegsendng 0.782 fi1 0.855
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29AUSZNOUVDILUUABUAY

Y o

AvinddelaeanwuuasunuGeusenauiie 5 @ nieufuisnsmeudniudwalull

1 d‘ I~ o d‘ 'y} v QIJ £ ) ) 2 ¥ 1
dwud 1 Jduamaufgiudeyamilvesdnaudiony 31uiu 5 98 taud e g
[ = a % d‘ 1 = [ ) [~ o a, Y A
SELAUNSANEN 1T3nwarsielanasnawiau anwauemanuidumaiuluareUawuulmdanmnau
1 d' I~ o d' % v} a <@ d' [ % 1 5 dy a £
a1 2 Wuauiendesiuanuanawiunedtuaulingda sarnune lateduan
piungeaulatanisassnaumdnueazidusaiuvatetasiuiu 7 99 HRBULUUEOUNY
o d' o 1 I~ 'y} 5 [ q' = q'
ieseaning v lnedauwiadu 5 seau dstosiantisnnian
\ a I3 ° a v ) a & a 1y} o vy | & &
gl 3 Wumaufgidesiuanufnamufeliunssuiausiadeniuss late
Ausniuneeaulaannieassnaumaneuzidusiaudatetasiuiu 5 19 AR
WUUADUAINYILATRIMLNY v IeeAianunuady 5 seau AautoENEATwINNEN
| a [~ o = 2 [y a =3 a [y v YV a a < & 1
gl 4 [umnuifgdesiuanufniiufgiiunmssuiussansnmuesiulesse
AUFe TageduA I uneeaulataniassnaumanuuzidudniulatsUns1uiu 5 9o
AmouwuvaeunNinaewiing v lnsdnuuuadu 5 seiu seusiteeiigniiannian
du? 5 WumauieteaiuauAaIuLA R AR Tageausrdun1teaulay
PMNINATINAUAENEE DU 1LUa1eTnTIuIL 4 U9 ARBULUUADUNNYIATEIVINNEY V
Tnadamudadu 5 szau Awedesiianianign
Tnednsidenfnuvaduszeu wazlalduinsvssunualunisiiezuuulsas seay
TaelnauainisiiazwuuluadIutunsIawuu Likert’s Scale 91nAzwuy 1-5 (339919 SRvas
1) IngLAAYSEAUAZWUUTAINUNLNY F91)
STAUAZLUY 1 NUNEDT WiLse
STAUAZLUY 2 NUIEDT WUs8Tiae
STAUALLLUY 3 NUNEDY TiumeUIuNana
SLAUALLLUY 4 NUNEDY LTAUAI8LIN

FEAUAZIUY 5 MuNedia Wiusunfige

< v
3.5 MsAUTIVTIUTRYA
va v Yo a @ Y o ' & a
Adelaadunsiiuteyamuduneusioluil Ae
3.5.1 {idgetuienvaBuangdiuilomneluluugeunuuasIsN1sne UL

AINUBALTINIU
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3.5.2 {idevidemununaziinany Wrlvluanuiivnemd fesmsdnuinuiiseyld
U196

3.5.3 fidevsesununariinny Tuanuuuasuanslyinguidmneuar seaunseis
pousnuAsu dlussrinsuindpevideasduifetuini fideviefiuauasnoude

GNGRDY!

3.6 Msulanataya

fiAdeldmuaeSunsnaty dmumsulanadeyalnedunmeidunsniady
dersuatastu femslignsiunaiasdeiuisdmiuusaganaiu G3n géu, 2548)
fail
Supsmedy = A1gsga — A1d1ga
$ruty
= 5-1 =080
5
Yy AgauNEdINIUNITUUANG
1.00 - 1.80 seiutineiian
1.81 - 2.60 s¥eution
2.61 - 3.40 syauUIunana
3.41 - 4.20 JLAULN
4.21 - 5.00 syuInTian

3.7 @0ANIYIUNITIATIZH

v
Y o L Y a A

pvinIdelamnunadfdmiunsinseideyalifl fie
3.7.1 adfganssaun deleun Aede Ardulesuunnsgiu ldussensneaiy

ToyamnluuazanautRvesinauluuaauny laln we 81y sEAUNIsAn® andinuazale

'
a

wdeseifiew wardoyaieaiu anwlingds nssuiiusman wazussansnmusaiuledd

1% ' '
A a ¥ | Y aad

Eiqwam'amm@?ﬂwaaummumaaaulaﬁmﬂﬁwaiiwﬁumwmalﬁsﬂ@sﬂéaiuwmmm
3.7.2 adAgae198e WunsdesgrimalSeuiisuwagiiasieianuduiusvesdoya

Fifadestusulsiidne Ao MsirTsianuduiusssnaulsiuiien fu suds

waneiddluiit Aerruduiusseriudsiudsussneuseanulingda nmasudiu

seazUszansnmvasduled Fudnusanufsmiuddladeduainiunisesulaiiann



nsasTnduAivedsdasld Interval Scale W3aRInsIIANIANA LALNITIATIZINTS
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g 4.1 Wudeyailuiferiuussinsenans
daui 4.2 Wudeyaneaturnulinga

g 4.3 Judayafeaiunssudausa

g 4.4 Judayaneriulssdvsnmusaiuled

dadl 4.5 Wudeyaieaturnuntlade
! d‘ a
gl 4.6 agunanIadoUANNAZIU

(Pausidun 2 Iiiseamuauuigiu / Ingusvasd)

daui 4.1 dayaniluineaiuuszunsaans

M157991 4.1: IUIUTeLATVBIABULUUABUAIN FIUUNAIN LA B1Y TAUNTSANYT 01TN

[
Y3} 3781@[;@@8@@[@@14

Yoyaluvasreunuusauaiy U Sowaz

LA

Y 65 32.5
MY 135 67.5
978

findn 20 T 12 6
20-291 124 64
30 -39 7 38 19
40 - 49 U 18 9

(m157195%0)
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M1319% 4.1 (f0): TMUIUTBUALVDILRNDULUUADUNN FWUNATL LA BIE TEAUATITANY

= Yy a1 oA
DIUN LA 5781@LQ@EJG]E]L@@‘U

Yoyailuvaeunuusauany 1Y Soway

1N 50 3 Fuly 8 4
FZAUNITANE

fniUSaaes 21 10.5
USgueyes 152 76
ganUSyan3 27 13.5
DTN
Hnsu / Unfnwn 35 17.5
winuuIEnenvUY 134 67
T151%M15 / WilnUsTIamna 3 1.5
PEARG IV 28 14
Bus... 0 0
seldadedolion
fnTmSeWiNTU 10,000 UM 14 7
10,001 - 30,000 U 118 59
30,001 - 50,000 uwn 44 22
50,000 v Hul 24 12

HANSANBINNLAI5I97 4.1 wandliiuigmeunuuaeuay
dulng Jumadgannniunanedanavdedisiuiu 135 au Andusovay 67.5
way IWAY18TauIU 65 AU Anlusesay 32.5

Aneunuugaunudlvgiienysening 20 fs 29 U unfiandiuiu 124 au FaAn

a

Judosaz 64 duduaosfienigszning 30 3 39 Ydwiu 38 au FeRnlusesas 19 susu

Panuongszning 40 G 49 Viidwau 18 au Tadndudesas 9 Suiuidrenaueigsinii 20

[
=

Ydwau 12 au FeRnludeuas 6 wazduduganeanaueiauinndi 50 Yuuludnu 8 au

Farmdusovay 4
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nauineukuuasuaud@ulvgfiondmduninauuidnensunniign $1uu 134

AU Anusasay 67 susuiassratniseu Undnwl 91uu 35 au Anludesay 17.5 Susu
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Y v a a o a & I
NUNUIFIAVNIIIUIU 3 AU AnLUUTBYAY 1.5

luduvesnelandesaoudneunuuasunuiinelilafesebieuayisening

10,001 fi1 30,000 UaNNTianEiswau 118 Au Ancluiosas 59 susuiiaetegiisening

30,001 84 50,000 U 31w 44 A Andudasas 22 é’uﬁuﬁmmagjﬁ 50,000 UIUlY

Juu 24 au Anlufosas 12 uazanvnefeseldriniiviowindu 10,000 um §1uau 14

Ay AnduSesay 7

dauil 4.2 dayanenuaulinnga

N Y a 2% 1Y) v a 1 & & s oy o
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Statistics
TotalT TotalP TotalL@ TotalB Sumtotal
M Walid 200 200 200 200 200
Missing 0 0 0 0 0
Mean 3.5479 3.7330 3.8770 3.4438 3.6505
Std. Deviation 82293 80233 81412 83017 AT037
Cronbach's
Alpha M of ltems
758 21
Model Sumimary
Change Statistics
Adjusted R Std. Error of R Square
Model R R Square Square the Estimate Change F Change df 2 Sig. F Change
1 2708 073 059 90247 073 5134 3 196 002
a. Predictors; (Constant), TotalQ, TotalT, TotalP
ANOVA®
Sum of
Model Squares df Mean Square F Sig.
1 Reqression 12,545 3 4182 5134 002°
Residual 159634 196 814
Total 172.180 199
a. DependentVariable: TotalB
b. Predictors: (Constant), TotalQ, TotalT, TotalP
Coefficients™
Standardized
Unstandardized Coefficients Coeflicients Correlations Collinearity Statistics
Model B Std. Error Beta 1 Sig. Zero-order | Partial Part | Tolerance VIF
1 (Constant) 3329 449 7421 000
TotalT -.260 082 -230 -3.166 002 -.200 =21 -218 L] 1112
TotalP 01 085 087 1184 238 038 084 081 877 114
TotalQ A70 080 149 2134 034 159 451 147 474 1.027

a. Dependent Variable: TotalB
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