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Abstract

The objectives of the study were to create a business brand to be famous, it's
well-known among consumers both domestically and internationally, in order to have
more profits from the sale and to have a market share of businesses that promote
health and protect the environment more the pattern of this business will be in the
form of a producer. First, the beginning of the beekeeping process until the produce is
honey, then bring honey in various products. This business plan has analyzed both
external factors Internal environmental factors Marketing Planning Organization
Management and Human Resources Management including operations plans, financial
plans and business plans in the event of an emergency that the business is unable to
proceed further. From the research show that the business has both strengths and
weaknesses. The strengths of the business plan consist of there are personnel that are
knowledgeable in culture and research of Chan bee. Speller and grammar checker
English Honey is a honey that has a higher nutritional value than general honey and able
to breed the queen therefore able to control the quality of the queen, and able to
control the amount of production and for the weaknesses, such as the beehive's. The
honey content is relatively small and breeding takes a long time, however, to solve the
weaknesses need knowledge and ability and opinions from many parties in the business
to enable the business to continue and must be aware of future business plans

consisting of an executive summary. A brief history of the business situation analysis.

Keywords: business plan, production strategy plan, external environmental factors,

internal environmental factor
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dovaula i1 Ui 2 Ui 3

5I80AUA DI 12,500 13,750 15,125
SIUYBAVNYADLADY 375,000 412,500 453,750
8nU18n0T 4,500,000 4,950,000 5,445,000
%11 PEUNG JIEW 7 1 U 2 I 3

JIUYDAVUADIU 8,000 8,240 8,652
SIUYBAVNYADLADY 240,000 247,200 259,560
SganURaT 2,800,000 2,966,400 3,114,720
rnsinenuduszaande i1 Ui 2 Ui 3

TINLDAVNYHDTU 20,000 20,600 22,660
SU8DAVILADLADU 600,000 247,200 271,920
8RR 7,200,000 2,966,400 3,263,040
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UImsnuresheuIms Wy Ruideufiivns Ruideuntnauiufifemiludiinem dud
anuil andensiangunsaling 9 1dudu
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Uszunaun1sanldang i 1 I 2 7 3
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Alga1enIenIsRan 1,200,000 1,200,000 1,200,000
AdeusiA 36,000 36,000 36,000
ANFAIAUE 250,000 250,000 250,000
AduUee 2,400,000 2,400,000 2,400,000
Aasnsaylag 600,000 600,000 600,000
Algaedaasun1sene 480,000 480,000 480,000
Aldfg1edu 9 60,000 60,000 60,000

7.2.3) ANA0UTIAIMALAIGAT I8
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AN 7.3: ALERUIIALAZAIRAINALUNE

Adou U 1 i 2 n 3
AUNSNIDNITIIY 200,000
Andonaded 55,000 55,000 55,000
AdeuTIAaaY 55,000 145,000 200,000
AUNININ1ITTIY 200,000 200,000 200,000
%in ﬁﬂLé@Ni?ﬂ?ﬁ%’dN 55,000 145,000 200,000
dunindanisrinans 145,000 90,000 0

auUnIalgnd)

ANART ALY 1 72 73
ARNLAISIUATTINUNY 750,000 0 0
ANRANTINUY 250,000 250,000 250,000
Andnungasay 250,000 500,000 750,000
ANRNLAITIUANT VLY 750,000 750,000 750,000
7in AU AZE 250,000 500,000 750,000
Adnaud (ffu 21015 uae 500,000 250,000 0

7.2.4) fUAIANUYED

dmsuauipunienu ginalaussliuduaaurionasnszezia 3 U g

a < % ¥ ¥ =) ¥ 1 1 S gj dy 1 a Y/ A = dl [
ARLUUDNINTRYRE 3 suaqmunumwsamunumﬂumamJ muaﬂamaummmaduw 1y

§1uUEY 50,000 U 1udf 2 1usuaucu 51,500 um ward 3 Wusuiudu 53,045
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i1 Wi 2 I 3
AUANALVA 50,000 51,500 53,045
AuAAUVADLLTY 50,000 1,500 1545

7.2.5) 15utlueia

dwsuRdulunavesgsna Andudnsndosar 10 vasilsgniluwmazdludn

1 Rutlumawindu 2,347,884 v 39 2 Sutlunawiniy 3,015,177.48 U wardfi 3 Su

Junawiniu 3,639,359 wam15197 7.2 (5)

AN5199 7.5: Quduna

I 1 i 2 I 3
Autuna 2347884 | 3.015,177.48 3,639,359
SuiunadeIneTiaTy 2,347,884 667,293.48 624,181.52

7.3 Uszanain1seunsidy (suilsvannu 3 Yusn Taelusnlddavindusiediou suga

LAZIUNISLARUER) LAz LATIZRONTIEIUNINITIY
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(1) suilsvevuuuusaion Tl 1 dulddaiidunedou dwnswi 7.3 (1)
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30.0. NN, 1.A 1308,

1laa1nnsg
ALHUU
YIYANT 1,215,000 1,215,000 1,215,000 | 1,215,000
win funuaiy 200,000 200,000 200,000 | 200,000
flstugu 1,015,000 1,015,000 1,015,000 | 1,015,000
wn anlganglunisuiey
AnanLi 80,000 80,000 80,000 80,000
AN NN 300,000 300,000 300,000 300,000
AN NNTAAN 100,000 100,000 100,000 100,000
AdousIA 3,000 3,000 3,000 3,000
AlIeFnaNe 20,833 20,833 20,833 20,833
AranssaUlan 50,000 50,000 50,000 50,000
AlINELESATS 40,000 40,000 40,000 40,000
Y
Aldfg1edu 9 5,000 5,000 5,000 5,000

598,833 598,833 598,833 | 598,833
mlsa1nn1sne 398,833 398,833 398,833 398,833
N 18 (30%) 119,649.90 | 119,649.90 119,649.90 | 119,649.90
Mlsgwd 279,183.10 | 279,183.10 279,183.10 | 279,183.10

(1519317B)
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W.A. 1.y n.a. a.0.

1laarnnsAnineu
YIYANT 1,215,000 | 1,215,000 1,215,000 | 1,215,000
win funuaiy 200,000 200,000 200,000 | 200,000
flstugu 1,015,000 | 1,015,000 1,015,000 | 1,015,000
wn arlranglunisuiey
AnanLi 80,000 80,000 80,000 80,000
AN NN 300,000 300,000 300,000 300,000
AN NNTAAN 100,000 100,000 100,000 100,000
AdousIA 3,000 3,000 3,000 3,000
AlIeFnaNe 20,833 20,833 20,833 20,833
AranssaUlan 50,000 50,000 50,000 50,000
Algaedaasun1sng 40,000 40,000 40,000 40,000
Aldigedu 9 5,000 5,000 5,000 5,000

598,833 598,833 598,833 | 598,833
mlsannisaneg 398,833 398,833 398,833 398,833
N 18 (30%) 119,649.90 | 119,649.90 119,649.90 | 119,649.90
Mlsans 279,183.10 | 279,183.10 279,183.10 | 279,183.10

(M15193161D)
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N.4. f.A. W.4. 9.A.

3’1&]157\]’]ﬂﬂ’136]°’nﬁu<1’m
YVIYGNS 1,215,000 | 1,215,000 1,215,000 | 1,215,000
Win Aunuany 200,000 200,000 200,000 | 200,000
flstudu 1,015,000 | 1,015,000 1,015,000 | 1,015,000
wn anlganglunisue
Anan LT 80,000 80,000 80,000 80,000
AN NN AU 300,000 300,000 300,000 300,000
AlTeN19NIsRIaIA 100,000 100,000 100,000 100,000
AEoLTIAN 3,000 3,000 3,000 3,000
AlIEsinaNe 20,833 20,833 20,833 20,833
Aas1seyUlan 50,000 50,000 50,000 50,000
Algaedaasun1sng 40,000 40,000 40,000 40,000
Aldfg1edu 9 5,000 5,000 5,000 5,000

598,833 598,833 598,833 | 598,833
mlsa1nn1sne 398,833 398,833 398,833 398,833
N 18 (30%) 119,649.90 | 119,649.90 119,649.90 | 119,649.90
Mlsans 279,183.10 | 279,183.10 279,183.10 | 279,183.10
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I 2 Ui 3

ﬁaﬁammiﬁ%ﬁmm
VI 10,882,800 11,822,760
Win Aunuany 2,400,000 2,400,000
flstudu 8,482,800 9,422,760
wn Arlgaelunisne
AnEnLi 960,000 960,000
ANNNTINI Y 2,000,000 1,000,000
Alga1eMIenNIsRaIn 90,000 80,000
Adeusian 36,000 36,000
AlIe6inaNe 250,000 250,000
AranssyUlng 800,000 700,000
Algaedaasun1se 600,000 600,000
Aldfanedu 4 20,000 20,000

4,756,000 3,646,000
mlsa1nnisune 3,726,800 5,776,760
N N9 (30%) 1,118,040 1,733,028
finlsans 2,608,760 4,043,732
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v a

8) suUNISHAR/ N13IANTaenIfanll

Wil UHURNIEUAINATY ABUAAINATTLANANUANYDIFUTNS Y udIU 1TInin
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v Y 1

nearein dotrsasiinsviheumagsialdun dumeunisiisiufieuvesednivie
nszuIumMsUszInanatoyavesfuilnaviegnin deingusrasdvesnisi BCP Ae msdav
nsgvIuMsfigatinsvesdnsfienanuiigmnisanausing q feftinanaelusaznisuen
wagunlvinistestuduningluynguuuusuianisgAundugesdns Tnefdesnu
auannsolwdudedu wazdnwanaSldedsasudiu HidnmnusudelhiAne
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