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Online Purchasing Behavior and their expectation on Anti-Acne supplementary food
among 19-30 year-of-age people. (62 pp.)

Advisor: Asst. Prof. Patama Satawedin, Ph.D.

ABSTRACT

The objective of this independent research is to study Customer behavior in
Online Purchasing Behavior and their expectation on Anti-Acne supplementary food
among 19-30 year-of-age people. A total of 20 randomly selected people who had
purchased this product more than one time are chosen to conduct an In-depth-
interview and then proceed further to use content analysis to obtain the results.

The results show that most of consumers concern in result of Dose-related
adverse effects of product. They take a lot of time to search for information and any
reviews on online via Web blog, Influencer/Beauty blogger etc. Then, they will
compare and evaluate in products to seek for the best of them with regarding this;
qualification, promotion, review and reliability of seller. After finished consideration,
they agree to purchase product via online channel because of more comfortable in
communication, payment and delivering goods. If any customers are satisfied in the
result of product as expectation, they will pass of information to another person
about the great experience they received. Moreover, all of them are very likely to
repurchase with the brand previously without searching for other brands. By the way,
whenever the acne problem has already been cured, some consumers don’t want to
purchase anti-acne supplementary food anymore because of none of passion and
concern in long effect tern of the dosed use.

The study also shows that almost consumers expect in information from
brand about qualification, how to take care skin from acne problem, upcoming
promotion, review and experience from end-user. Furthermore, they love to hearing

information from the professional of skincare community with the cheerful image.



Keywords: Customer behavior in online purchasing, Expectation in Anti-Acne product

on Online Media, Anti-Acne supplementary food.
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