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ABSTRACT

The objective of this research was to study the personal characteristics,
service quality and brand value affecting the decision to buy the cosmetics of
Chinese consumers in Bangkok. The questionnaire which had validated by the
experts, was used to collect data. Cronbach method was used to test reliability with
30 samples, and the result shown 0.881 confidence levels. Then it was distributed to
400 Chinese tourists who have bought cosmetics in Bangkok. 2 types of statistics
were used in this research; descriptive statistics which consist of percentage, mean,
and standard deviation and the inference statistic such as T-test, One-way analysis of
variance and simple regression analysis

The result shown that the differences of personal characteristic factor
including genders, age, income and working time of the Chinese consumers
differently affected the decision to buy the cosmetics of Chinese consumers in
Bangkok. However, education level of the Chinese consumers were not affected
decision to buy the cosmetics of Chinese consumers in Bangkok. The quality service
factor including empathy, reliability, responsiveness and reliability affected the
decision to buy the cosmetics of Chinese consumers in Bangkok. However, tangibles
were not affected decision to buy the cosmetics of Chinese consumers in Bangkok.
As well as, brand value factor including brand associations, perceived quality and
brand loyalty affected the decision to buy the cosmetics of Chinese consumers in
Bangkok. However, brand awareness was not affected decision to buy the cosmetics

of Chinese consumers in Bangkok were statistically significant at level 0.05.

Keywords: Service Quality, Brand Value, The Decision
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1.3.3 fuusdassuaziudsnaililunside
nsimundandsililunside dwmuaduundu 2 Snvaedal
1.3.3.1 AuUs9d52 (Independent Variable) Usznauiag
1.3.3.1.1 Yaduduyana laud we 01g seAunsAny s1elareisiou
WAzD18N15YIU
1.3.3.1.2 Yadesnunmunimnisliuinig Iiun asindetio anuidiesiy
Anutaau Auldla wazn1sausInaugnAn
1.3.3.1.3 Uaduinunaurnsnduan tawn mssuitmsdua nssus
At MadienlesunTIALA LagAmANAsenI AU
1.3.3.2 fiausmu (Dependent Variable) A
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1.4 N1SNINUANTBUKUIAANISTIRY

ANA 1.1: NTDULUIANNITITY

AUsdesy

Uadeduunna
- 1WAl
- 91
[ =
- 3TAUNTANWI
- s1elasiaiou

- 8185V

UJadeamuaunIwn1sliusngg
- auneia (Reliability)
- AMudesiu (Assurance)
- AuYALaY (Tangibles)
- anuldla (Empathy)
- N3EURINBUGNAN

(Responsiveness)

AU sany

A1sAnaUlaYaLATEIA1819

vaguslnAY Y

UadeaunnAnsIdudn

- M3¥uitnsdudn (Brand
Awareness )

- MsfuiAunn (Perceived
Quality)

- msideulesiunsndudn (Brand
Associations)

- AUANAREASIEUA1 (Brand

Loyalty)
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One-way Analysis of Variance VD) One-way ANOVA
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579l NMSANY 9ITIN wazanIunm (Income, Education Occupation and Status)
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namAdemud nvaizdiuyaratarssldiuanietuliiadennayniiufuesdns wief
AofiwiinauiiuifeuguSefuieuiosninasiinnudnindinrusiuasdunmsihauias
SEnyniutueadnsliiunnstety uarlifnnasdsuuasaanuiiham dudnvazdiu
UAAR WUI WA 878 @0TUAINENTE SEAUNSANY) wagUszaun1salyinau dkasoniy
wnitufuesdng dslunsdvouna Unna Sunmand (2557) Talivanain fedagiuusiinasd

wAnnIlzwalruAiauauaniaiu wasg1elsAnuludiauinedipadiandeunin

iAgeint v e lalraTeuasa AsunAtIgfoLluiminATauATI FadvineauNInnid

(%
LY

AN MItuTsnuInadinsdsianuasindnfnensans dmsudaduniusu 9 wuin
wilneunilengey anuninlan Ussaunisalvinnuldaannin lidssinnuyniuiu
99ANS Matienailiasunnanenedesdwnalrliinnuysiuwagadlalunisinuuagyinula
1 2 A P @ o (5% v a « ! % i

pglddud wazanaarunmilannvililddesiuiiaveuluFoswng 9 uinin uslunig
nauiu ninundongunnuitagiauaslanazeanulunisiauannnit wazilaiy
se¥nndlunsufuiRnuivusemduegnann

galan n39dns (2559) lovinsiduisesdadeniisvsnarnenisandulatedusseoulal

Hugesmennvgdiannseing (E-Marketplace) Ingldiuuinassanneaidadu lnuna



14
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0.013 Fatforniian @ = 0.05 uansdviszRunsAnvrarensinauladoduiesulatin
FoanmaInnaswdied Siannselingd

W Finensna (2559) IdinsideFemnfinssuresadenteiniasdendy
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3. AUTALaY se Asianunsadusadls (Tangibles) vanadis n5vinli
AFuusnsuesiuisrnundenvesaisisallan aunsal nsesdle wagn1susINIBves

(3 1 = ca o C% a a A =
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a |
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snaulagelagneasisiumUinianneaisadslvl 1WeswnguilnanweTanneadaly
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