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Graduate School, Bangkok University.
The Effectiveness of Digital Marketing Commmunications for Anantara Cruises (58 pp.)

Advisor: Asst.Prof.Patama Satawedin, Ph.D.

ABSTRACT

This Independent Study is the experimental research method about The
Effectiveness of Digital Marketing for Anantara Cruises whichmedia scope of work is
when applying the right objective to the right target market in order to gain an
effectiveness communication through digital from the start of 15 September - 31
October 2017. Compared to 5 years ago where marketing communication in digital
during the same period from 15 September — 31 October 2016 were used for
studying the traditional way of advertising through media.

By studying the way of advertising through media in a digital way and bringing
the results from both old traditional way and the new digital way, it is effective when
using these types of advertising for the use of boat leisure in Anantara Cruises.It turns
out that using the advertising through digital media for marketing and by having the
results of the statistics of customer attending the Anantara Cruises, showing that
advertising through digital media has been increasing more than the old traditional
way although this result is from a short period of time concluding of 45 days.

The results came from targeting the right audience that is already interested
in this type of service which made it easier for them to buy more than targeting a
general target market which will rarely see real results.As a result, advertising through
digital marketing for this type of service for Anantara Cruises is perfect for the type of

market particularly for Niche market.

Keywords: Digital Media, Boat River Trip, River Cruises, Nitche Market
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aigwa lelnlsat (2559) ndmin wnAefitinsimssanuulanesulavidudslsl
35aiios vilesasdeliliasey munainezlsluniowan issdmsunaudn. . Hasa
ufifinfaTeumileu Innovation Aifuiedeulsiiinns manadumamAfiuivisesdudn
uazU3nig eneulvinguitminethlugnisasnsanuasingnd Wifusadnsluszozem
%@nniﬁwuwﬁammaﬁm’amﬁﬂia@jwmwiwmﬁéf'm 211

1) ansndeansiunguimsnefiuvaialdviuditnnsaainaansadondes

nensdeansiunguilmunenanvesnufielas engwinls weeglsuds guiausaniawm
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noAnssuEuslaavesnulad danuaulaludeimne seuladuuulv W nduivdgenegludy
20-25 T fio ngufovieuiifouadumindn inuaunsvliu 1us

2) Amsmanaligaussuililuanhamsihmssainesuladiterilansiy
Fomuauulssnuliiiuuasiiinig earadinhinmsyiniseanarily iy nsgid
ponys nMsdolawankuthedauesn

3) fesvnansnaneanniu Tnmseainansolddemsesulatly
vannnanevesndlunsinsoriunguidivnedadislenalunsaiiuusudasagniig
2nAnfuasnszdusaauefiunuld

4) Hwasa Traffic ai1veen View uazdidrsuivledivesmailade o de
nsuUzasAtayanng 9 finudesns lwusurngudmsasiuluedesdioesulatiing q 1wu
dua wedn Inmes viSoduanIwNY

5) SwanLdomiimsstuanumsnildmasanan dhnmseananunsn
adsassfidomiinsatuaniunisaifgusasmsatumualafudusiaeldunuasdusuy
Real Time \lalinsioansiunduiuilnatuiiarwanlval wasiauladelu 1wy damana
Futfni furaulnid Wudu

6) @519ANUFANTIM A1LNI0ATNATIANINTTUAUN WU LB UMD WATINIY
naumneiiioasseuian sunazanudnduiuosionguid mane

7) fiuawes = Wawiasdna nshidudifuuiuasfindneeningous
Tmsinliezdunmstiniinuensidou msiFeus Bosddu wasild maFeusiedldony
wn3esilauulansaulating q dududeithnsmann sulvaideaiamn

slgwa lelnlsail (2559) na1nd “esdnsaglivinduiegsennsu” Wwiudeduinuie

othail Sranudufiunsmanadisslaild 10esaedafumehmanaineeulat ma... faaan

101939187 nszuilesAnsou “lilanau 9”7 wiuou

2.2 nufngAnssuguilag

ngefngAnssuduilam The Theory of Consumer Behavior wafnssuguilaaidu
msfnmtanyana nduyana ieesdmstaznszuLNsTmIn Ul idenass
$nw uagrndn AsAgafundadug U3nns Ussaunisal vdeuwAn Wleaussanudenis
LLazmaﬂizmﬁmzmumimd’nfﬁ&i@;liu%lmLLazé’mquamimﬁu’%‘lmmﬂummmmu
IAnen Faaiinen uyueinerdae uaziasusmans ionenemvharaidilansyuiunis

nsRnAuveEve alaanuarauaznauUARANGRNTTHRUILAA Anwidnuuzianizes



AustaalalnvuenfidnuaemalsennseansiazfiuusiBmgingsy iong1e1uvinady

WnlaanudenisvesussmsunginssuduslaalaerlufidmensuUssdudanidvinase

v

AUSLALAENEY UARALTUATEUATY ARTAMIY NANENEY LavdIANLINABNAIY WORNTTUVD

Y

Y A

AUSLAA (Consumer Behavior) Mgl NsLaReNYBILAarUARATINEIUBlAEATIIUNTS

Y

Taufuazusmamaasugia Tutinssuaunislunisdadulafidnasenisuanesn
33395 Wawdsesaul (2557) na1vd weinssususlaa (Consumer Behavior) vsngi
waRnssudeguslaainsdum n38e nsld MsUsadiuma n1sldaesnantsiuaznis
U3 e?fqmwmzaummméfmmisumLsanLaz;iIi':]mm (Schiffman & Kanuk, 1994 wag
Engel, et al,, 1968 914lu $3395 Wandsesay, 2557) lianumingvemginssuguilnain
Junsnserimesyaraiiiisadedlasasatunislafuay mslidumuazuinsrulus
nszuaunsimauladifleddeunasddnlumsimunliiinisnssyidenan

Schiffman & Kanuk (1987 el $§3v35 Wadsesau, 2557) lalianumvuneves
ngRnssuvasuilanlih Wunginssufifuilnauansoonlihazfunisansm deld
Uszifiuna viomsuslaaandusiuinisuaziandnding 9 Ssfuslanmninazanansn

povaupIAUfBINsvasnLladun1sAnwnsindulavewusinalunsldnsnensndes

o [
v a o

MIEY 1187 warMauNauslaAduAlazuin1sr 9 sulsenaume Yoezls vnludee

[ '
IS IS

Foiilels eg1ls Alvu wagvosualyy

Engel, Kollat & Blackwell (1968 913y $§3%5 Waiudsesat, 2557) lalvanuvane
vosmgAnssuguslandt el mansgihwesyanalaypravilsdaieteslnenseiuns
Fovrllduuaznslifeduduasuing deiivanesauds nssuiunisdnauladedinegnou
ué wazdsildulunsimuelitingnsgsi fanan

A3a90s 1EeTeUd waaniy (2541 91alu $33%5 Waulse3ay, 2557) Marketing
Management lalviauvisngveangAinssuguslam (Consumer Behavior) el n1snse
vosyanalayaraviuisatodasnsstunisdanlldinudadnisldauduasuinig s
g nsrviunsieaulauazmanszinvesyanaiiienunistouasnslidudn

nanlagazuin weAnssuveuIlna (Consumer Behavior) sngfianisuandeen
vosusazyanatiieatedlaonssiumslddufuariinmemansugiasuluinszuimunisly

nsrndulaniinasenisuanisanvausaryana Jallanuuansaiuesnty

v
a v v 6

nsAnwITINgANsTUEUSLaA dUsylevinunisnain 5 Usenis asll (Sgivs

WaIIseyan, 2557)

Aaa

1) elvdnniseainidilataladniisnsnadensdndulatedumveiuilan



2) Prlviinertesanansamnunisunlunginssulunisdnduladeduives

Auslaaludeaulagnees uazdonnnesiuAaINNTOlUNSNOUANBIYRITTAAN NS

[
V=

3) e lANITHAIUINAINLAZ N THAUINAR S ALV lARTU
4) WeUsglerilunsuusEIunaIn [eN1INBUALBIAINABINITVRINUTINA
TnsetusinuesdumNaoInig

5) Fglun1susulninagnsnisnaInveegsiade 9 tieanulaluSeuauady

s

Usztanvasnmsuslaaanunsautalimuanuazvesdudndu 2 Ussiam Ao (Syius

o a

WAIUITEI1, 2557)

q

1) msuslaadualiawmu (Nondurable Goods Consumption) g N15USLAA

dsvasrianauldesmsaldmunly SunIn Destruction U N15USTAALET 81915 815NW1LSA

v
(Y IS

drdudounds ma

2) n3ulaadudnamu (Durable Goods Consumption) e nsuslnadd
vasiidenddlgsndnuazdionia Diminution W nmsordetudey nsldsasus wiedd
i inFesvjaviss “an egnlsfnududussamifazaos q Fnmselualufigaeslianuise
inlgledn

nsvvuNsARAUlaveee (S53uT imudsy 3, 2557)
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[ '
= IS

Fuin 1 nsfuitedaym nsruiunsvevziiaduilliedvenseviinflyminieniny
ADINITVDIAULDY

Uil 2 Myaumdeya luduiifuslanasuarwndeyaiiiosndula lutuusnazAum

v |

Foyavnuuasnelunaw wethuldlunmsusadiumaion vndslddeyalyiiisanefisomn
VEHEITHERGIVENREEIGEG

Uil 3 MsUszfiunaniadion Juslaaanihveyaildviusanlindadumnemyuay

a v a

Iaszvivenvaids Nsludnyaen1sileuigunmadeniarANUALAININTEN

Uil 4 Mydaduladennaienfifign vasnsuseiiy gussiiuaznsuten doide

q

Aaa

waantuyArasfessinduladonmaudoniidngalunisuidymdnlduszaunisalluefndu
NAIVIIUTEAUNTIUDINULBINATH DY

Uil 5 MsUszfiunenaanisde.duduaainendsannnisteduilnaagtindnsiuei

[
IS U

Fotuunltnarluraziertufasyinnsusediunandunituluse Geaziiuladn nssuiunig

anduladevesuslanlunszuiunisdeideslilivganseiinisde



2.3 MIuUINguAMANTSYiBaLile)

215189784 Roland Berger U3tmiu3nwidunagvdszdulan (neswiun
widsvieaiioy meldnsunisvieaiien, 2560) Alsvinsianesiaanunisaliazuuiliiinig
vieaigalanfifnasionsiannnsviesiisrvesUssmalngannsauisngunainnisvieaiie
oonidu 3 nquudn 9 Ao 1) ngumarediivuslvguariienudWamnlutiagdu 2) naumain
fitduduladiuinniuses Junguiifianuddgluowanuay 3) nquaasuuadniiinig
AiulmedenaiilasannsnagUanumsnivesusasnauldlas sl

nauaaafivnalguaziauddgannlutiagtuldun msvieaiiondsimusssy

(Cultural Tourism) NM5¥iR47EIUTELANTIENIA (Sun & Sea) UAXNITVDUNYUNBTIAT

[
)=

(Business Travel) #senguanannisy MICE lngluusasUsziamiuuiliunisiulagail
2.3.1 mvisailsufeTausssu (Cultural Tourism)
\Junguaaiamevieaiisafidunmsindeuvgeulailvgfigauazaaiazidunaiai

naiulndiftanuandulalussduiigsioideduauaniladeiiduasunmafulnvesnguiide

Srunutivieseafiuunliufiaz lBsuruunassanlanues UNESCO ilalfisseaunisal

sutnmssaluvasforiuduumassanlannisTausssudléfun1siusesann UNESCO

fudstuinviendiedlunduirouiradimsfinufifuasdioelfgennuamnsoluns
iifedoyauazmsussnduiusdeyarinudeiineann q Preatiuayunisindulaves
tnvieadisanguiliiuogienn

2.3.2 M5B AUTANIEIA (Sun & Sea)

Hungumanaidvinadeuinsvgiisasnandulaediserdousligannindaden
duadusonsifiulavesnaindssaniliun dnvadiefidsasdamudesnsluindeuny
uwiasleaflessnmmenneguifesnsdnuas Anssufidamufudunnniusadumas
vioufiedlval 9 uazuandnsluaniia

2.3.3 ngusisaiiietitegsna (Business Travel) w3angugnanvngsy MICE

Hunguitiaslaunisudnsuanieulviuasvsiavestanyihlvuinnssuuas
anuanasafuAdneaduiivoansdmiudineussgiissnntudunduiiidasns
dulnegsaideduswpnuariidndniiddluraianisvesdisrnsiuniosiien

Ussamiidosmsanuazminauiesntuluynduneusauinisnausnluauinisdisesiivi

LAYANSLALTS (One-stop Solution) ¥ilsiinsidenldiuny (Agency) vosuddmaaiuns

thineluladuszgndldsufunsUssgusuiiunumuasdanuddanniuiainisdnussgy

poulail (Virtual Meeting) nslededianeaulatswmienislalusunsuuuiions (Mobile
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Application) uanaintunislgmufnaswassAkazuinnssulun1soantuuianIsuLas

anunlisianuuvanndheasuasisszaunisalsduuunilviiuinviesies

1Y

nausaaiimawfulawaziiunguidanuddgluswenlininisveaiisndsin
(Sports Tourism) fdsaznateidunainvualnguazinnudifeuindu
2.3.4 N15viag BN (Sport Tourism)

mﬁ@miLLG(J@GE’J’uﬁmé’fqmmmmﬁqamﬁfﬂvimLﬁmmﬂﬂszmmﬁlﬁﬁmLLG&JQSETuIﬁ

Ao o a

Wumanvisaiealddadungueaiaifisasinsiulareuinsgeuasduuiliufinzened

[y 1

gavunazaznane JunanainfiunumddyedneBilugaamnssunisvieadiedlueuan

<

naueanrwIadnidnisiulaegusiasalaunnisvieniiendeiivad (Eco Tourism)
nMsviBaeuuall (Spa Tourism) wagni1sviaaiiealaesad1ingy (Cruise Tourism)
2.3.5 N99i9LNLT9tLIA (Eco Tourism)

Jungueaeiifinsdulegafigadadunaniainnisilaniiauduisiuniseysneg

a v

sruuilAkazan nIndeuiiuuINTu Laziunliunsiulavesnguinviesnieseduuu

= oAl P

yienguiiineldinnlumaeadsndeinadnrondiodarbuifiasiedulusaiigdu
dwdundnsuriidulinsiedndouuaranuddudmalinisusennnsgiunsvionien
AT asudunumiiddauiniu

2.3.6 nsvieesfigawuuan (Spa Tourism)

'
1 I

unguittinisidulnesseliesuasivlnfunlunguiniesiisifigusdadungy
thvisadieaiduualiingldielunsfumaiondioaginidedstivioandeainluds 130%
HadomaiulevesnguilldFuussaiivayuannssuaunliunguszanns uazlaalndds
mMsusTaussTNUszgnAl el udaud AgiTisaiannauansnalaz sy
tinvioaflenfiuansusyaunisalld

2.3.7 miviasil,ﬁﬁl'ﬂﬂﬂﬁaﬁﬁﬂﬁy (Cruise Tourism)

nausaatidinuadnuasisnsligeinuifidudnaainiiunagidulenianienis
vieadfigniifidesnninautinviesfisuasundmeadiorluodefifuinntuasioulvidiu
fdlemavesmamnauviondisalasdedmglugliniaedeussneuiutladosuiinve il
P7Aufifinsueefigaty
2.4 suanvieaiisalnegaRana

siAdelag PayPal Wawedn gsfavieadisalulssmalnedililildlonianagsia

=

ngunsal deanstiaveginiud luvaziinisunsatevesnsdwidetouazausniviuly
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Ussnalng sfsssnering 1 Tusnuiedeusdiinidaddeuladaladvospuianisde
Pevievhasing o TuusasTu nisvieadlenflilidosniiu yofuddnvieadleannsadum
TuNY waranavisy indlnsdwiefeuartumneddentansgsiafhnniudmivgsia
LLazﬁﬂizﬂaumiﬁmam‘lugﬁmﬂ (Marketeer, 2559 )
Usenelnetdufunildumamisaomaniitagainvieaiivrninilanuasgnamnssm
nsviendisaveslnedfinsidulnegwioides Inefiavszyinlusnudwugidwinuagsels
nvewtn findu 13% Tl wa. 2558 adlsfiniu 29% vesgsiavieadiedlulvedslsifves

MedeasiugnAmIunasniny lukdvasnisvenelontaniagsnariulnsdniilefense

o
a

Al vedlssiavieadieluvszmelnedn 44% seyi yanelifnawdonsnenns
Fesmeuargaiavieniiorly Ysandlneds 41% 331 liansnsomluuedlugiuiinoulandly
uazI T 37% T0s53na Meufleniavun fanufnadetuiwiuiuiisdemmuiatunn
LVYIYYRINW

0edlsAf ganavteadiorlutsemelnglddna minlunigshaviendisivesussna
u 9 Tuginie luwdvesnsnousunszuanisidulavesnisliinsdwidefouaneioalo
doansl¥aelugatl aannsdisanudn 71% vesgsivludsamalve Busui fldanivi
yhlaunsodasedeans wagsuuinsnnmninldriuauvivilumenduiuiiiies 50%
yosgsnaludenls uaz 549% lunaids Mdaliusnsgnéminugesmisasnivliy

messiadnduitgfeadiunruddyuesmsirliiumaluladuasliuisdinsud
log sATeandadulut 2015 mad Sruaudldaunsvivululssmalneasis 100% Tu
an 4 U 1emih

NTIBUVES PayPal Tnvieadiennin 50% AU UBLATINARDIMTUNIUYBINS
poulatl Be31891um09 PayPal Frelfgshafimnmdlanginssutnviendisrgafdnoaunniu

[ J A

Fadunay Nilenudenlesiu danueaosiitazdnaulasa

q

[ [
v a = =

nniuilinvisangtgafineaainginaeideuudinlasiduiuiuunny dany

q

o A

Foamsfiazdpaulafummenieniugunsaianivivhuniy uasthdud o
tinvieafisagaRdneamaiizonsos fie mmdaonds mn3ouie wasATAEmNTIALE
(Marketeer, 2559 n)
2.4.1 surannsvieaiigdaguulanaaulail
shemsunsvanguesdumesidaluiiagtiu dhveairdnunndesnisassiiinuas

a1en150un19eaulall (Marketeer, 2559 @)
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1) 171 50% maqﬁm/imt,ﬁsﬂugﬁmmm%w%ﬂﬂ Wi duhunavieadien
m%maimﬁmgﬁmma FonzFuoondedls leiinseesiudemisesulat lneinveuiion
9nAsalUs 93% uaztinvieuieinunalde 95% seyiiasyiinisaesvisuiinu e
poulau

2) Tugunsmausuvieadien ﬁfm/iauﬁaﬂugﬁmmfﬁmmL%aﬁml,azﬁqu
Toyaanyesniesulaigwin lny 98% yastnvieadisarunals 969% vesinveuiion
y1AALUS way 87% vestinvioadivann esamsids seuin mnAnwILarAmTeyaaNn
geamseaulatifundn wu Gulsivieaiien vieseulatiesusing q Weraununsfiunig

2.4.2 Msvinaiielaglifinsnunumdaiuty
ynfuilinviondissnfinoaiiuuiltufiaraosniafumdunfiaaenniu
(Marketeer, 2559 )

1) 54% vasinvieadiedfiladsa Wedndulainvsifunsasinissemsy
melu 1 §Uavindsannsdaaulals Tuvaeiisn 38% vosinvieafivravasssarmi laiu
1 dUavinouiuAunIeass

2) nussmAfivinnsdsaionun dnveadlenandudunguiifinsviondes
wuungviuTil andige Tag 71% vesinvioaiienvniasiinisaeaniumelu 1 dani
wdandndulatn auiune way 58% vestinvieadisrnnau azeesiarmitnliiiy 1 dUand
ABUTULAUYINNDTY

2.4.3 M3veanIumMasdnglugauniminuy

Tuvaugirouiumeitinufugunsaideassususuiignldiiionisassnsvieaiien
ooulaflunfinietl winseesnsviesflewiuasnivinuAidaduinduosnadifoddy
(Marketeer, 2559 %)

1) \euatmilsasinvieuiieniviinisdisa léihnmsessnisvieaiiewiu
aunsniny

2) tvieafsrandu fenudesnisdeansriudessamnivlnugeann
g 73% laveenisiiunesinuaasnln

3) pgslsfinu gahavieaieesineldimamiluningsiaveadeives
UsemAdy 9 Tugiinia Tukdvasnisdrnganuagmn ins1en31 71% In1slviuinag Hiu
aundvlviuuds luvueigsiaviouileludenlufifies 50% waguiaide 50% Tnsida

Tusn1sgnAm LTI asniny
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2.5 wwrAnneafiunsldinsesiadnneivazinudeyalisatvasfidniuled (Google
Analytic)
Google Analytics fiBLATBINDYIETINUALIUUN VBN WL LAL N ANTTUVBIAUN

[

Whunldanuiuledveusiluguuuuvesadfiogwaziden %@yjawaﬂﬁﬁuﬂ%memuﬁ's%"i@
(Metrics) 6174 9 19 S1UIUALYIUABZLIUING UABETI9IAN uiazitui Smsnnsesnann
uledlaedililseslsmelugimils 9 (Bounce Rate) Usslewiives Google Analytics
Suunldseelud (Google Analytics Thailand, 2557)

25.1 annsnuanmalédn §idngiulaidudundaoigvils inaniuiloues
Hgunsaisdalalumaddsusaivledsfoyamaniaslhnaunsadamstuidonuas
suuuvlumsthiauevdeuruigmanisaaiaiiolvinsenguidmngliogiausiug) uaxd
Usgansnn

2.5.2 $hausilmuneivienelifualunislnuthsdsansagléain Dashboard
199 Google Analytics Inganunsnazianmaldiniumalesinudigunnianguiuiuiiliviy

WAL IUNANLEAIT L5 TAN150188N A1 BDUBITERILES T BT RS Ul UA U VD SF LA

v A

azfnAuanaUneennaeALlut19789N1500971d1A%Y Google Analytics uanladlwadum

sluliyarwilnsyibiusiag Jusiaiunsagaumdilmuneiveiduasieluaniiasey
wnelsulsesialule

2.5.3 denldveamslunisvinisnaialaegvgneuaziussdnsan &1 Google
Analytics fwLLammalé’asmﬂfj’mﬁ]u:hﬂuﬁLsﬁ’ﬂmaﬁdwiﬁmL'ﬁ’\ﬁ?uma'mﬁdamﬂmmmﬁa

Poeels aiudnannlunisiauidnsall

2.6 WIAALNYANUNTITTINIMINAIARIULASD9EBAURT SEO (Search Engine Optimization)

SEO %@ (Search Engine Optimization) fiaiA3asilaianunsaviliduamsessia

[y

vousniunzinddesanenauauiengeduieeulawlutagiu Janndutu 4 (Jud

[y v <

ﬂasJLLa’;;ﬁJaﬂmmmmqLsé’hL%U”L%(ﬁwé’ﬂLﬁaLﬁaﬂ%aﬁuﬁwﬁé{aqmsiéﬂ,aaﬁuﬁ WA INgNAN

Calle

1 [ % 1

1iipg3INIuMTTeAUAIINEUAIgNAABIYIABNTAUMITRLATUATIABINIINIY Search

—

Engine W Goosle, MSN, Yahoo, Bing 1&g saenisld Keyword %3e “Fdundn” i
Aedestuauiuazuinisfideanisadlu uaz Goosle Aty Search Engine fildsuauiley
LLazﬂuL%aﬁaLﬂuasmm'1ﬂiuwﬁqﬁ’uﬁﬂuﬁhé’mﬁ‘lﬁé’fﬁmiﬁwﬁa;ﬂauu Google kagiMINgNAT
AUMEAUAINIBUINITIU Google LLé’fJLﬁ]a%ﬁuﬁ’]ﬁé\’mmiag’mﬁ’]LLiﬂﬁuLﬁwﬁUdWLﬂuﬂﬂiLﬁm

Tonalunisviedualauindu
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2.7 NTAULUIAANISIVEY

A9 2.1: NTBUBUIANNISINY

Effectiveness
Type of Media Distributions Targeting
(by Comparison)
Model 1: Traditional Media
Local, Various No. Booking
Magazine, Newspaper, Brochure
International Audience Received
(English/ Thai)
Model 2: Digital Media
Targeted No. Booking
Website Keyword (SEO) Worldwide
Audience Received
(Multi Language)

- | g v v o ¢ a P ~ v A aa o
AMFITeRwUnTY 2 @ Tuwuunlgdauszmduiusiuuiy wWisuiisuiudaanalne

Model 1: Traditional Media fia N1sUszyduiuslTeinetiuns A3y Wudingans,

[

v A a & 1 Ly < = 1 < @ v [
iladefiam uagiauiu \un1wdengy waznwive danguidmnadulasile lidnae
Jumlne wiewrinend Meninerdoaglulssmenazansuseme wnaulafagiinisaes

Model 2: Digital Media fie n1sdnvindeyavesseiiinetiuns Ay {Wun1wsng 9

vunthauleduazmdeyalagld Google Analitic Tunisvndeyaionznguitmungluds

=

Au U deusuiulsdkuiefIva Wemsauaulalinduniaes



UNN 3

ATN15AIUNITIAY

ANV 09“ UsEANSNAYRINISADAITNITAAINAINANUNIT WUS NS5 NN N DT U

A3y TTmguszasn 1) lieAnwzuwuunislddelavanuwuuausunldlunsdeaisnisnain

Y 9

You3eMin atiuns A3w 2) Wisuguivdelavanuuuadvanldlunisdeaisnisnainves
Seminetiuns1 AT UaE 3) ATILIMUUIMNIGLNBNTHDAITNITNAIATDLSTBNNN BTUAT

A3 Wneg1aluseansnm

3.1 USSNNVRI9UIY

MASesillun1sITelmeass (Experimantal Research) Feusznaunienannis

[y

A9 2 @1 AD N1TNAFDIVIINITHANNLUUAINA FAYLSUYINNITNAEDT TUN 15 NUeNgU 2560

Augan1svaans Juil 31 sanau wa. 2560 udrthnanveasslusiargensunseeie

fiin eifuns1 asw MAnTuTs TUSeuisuiusessunisaeaeiiin Mindursedounds
U 5 U sewinedudl 15 Augneu fs Fuil 31 naa we. 2560 Tulw.e. 2555 - 2559 uag
N19398L8Na13 (Documentary Research) %QLﬁUﬂﬁﬁﬂH’lLﬁU%}@iﬂamﬂ a3 TuReaSafivn
Useand w.el. 2555 — 2559 wazienasing o fildiilensdeansniseaindaiinn etduns
A3
3.2 undedaya

3.2.1 unundrseaediinetiuns) ey iuiRndelaonssiuuaniifnseniile
aouamdeyauazsinsdisessedinliiunen auiulaziafidesns wazdududiiu
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a
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AIMAALUUN ALY

1) AT NLERINALEATBIS BTN o TR A3y 5 U doumnds aueid el 2555 —
2560 I%LﬁaLﬁu%’a;ﬂamﬁamL%i?iﬁﬂLLazLma'qﬁuwmmmaﬂuwiazi’u

2) Tus®hs Useneumedeyas  lReIiusenin alums) Age

IS o

A3 09l d NS UYINNSNRaBIas19Eelawaneaulay

a

1) Uay® Gmail Account wiauswan1u: Welalunisameilouasatyd

>

q

2) Uy Google Adwords Wisuswar1u: Lielddusvasedslavanssulail

o

v A

3) Uay® Google Analytic wiauswanu Weolvasnsdelawunsulal

>

4) Website Sofiwnetiums A3 https://www.anantara.com/en/cruises-bangkok
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Analytic
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asndelavanseulatisnanunsansisdeunanisveaesiarnsenuiuivledues Goosle
Analytic
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3.5 nMsnusIvTINdoya
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1) deyaunsaesdediftnanmeahnisrmauusiduierhnsineifus
sadeyarnmastufinnistesFerindeundslu 5 U Budeus we 2555 - 2560 ifinng
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Y A

31 ga1A W.A. 2560 WeLiuradnsale liethduasduunisseuseiinilailuviings
WSeUWe Uiy Abav91uINnIsaadsannnitaann1svinnIseatnwuuniugaunasll 5 U
LSUFIILLA W.A. 2555 — 2559

3.6 M3agUAATeitaya
AinN1$3dedenl¥in1s 2 wuu Tumsanliunmside Taseviuasasunaniside e
NTIVLTINAADY (Experimantal Research) kag N153398210L00a13 (Documentary Research)
AufiunIsedmnas (Experimental Research) fhenisvinisnaaedlddelavan
ooulatuazmadalunsinsnainidva uasiutuiintoyaiduswiunisaeaefing
Antusaensgvineanaivhimanaaesluguuuudeiolui
1) Aslawaul Search Result Page #38 NIUAAINANITAUNIUURLILTA
489 Google luwuu PPC %38 Pay Per Click IifuiSaiinatiuns A 1Ouaan 45 Tu
SuetnIadaLe 15 fuenen - 31 ganna 2560
2) VsuitlewilassasraiuluidmiuiatulssAniunaliiunisvh SEO wie

Search Engine Optimization Ll iula@fnsusuai ¢ vemwan1saum mefsiise

(Keyword)

AR 3.1: segrslawaniilaainnislemAunanfiuansnauy Google UHLSA

Go g!e anantara cruise L § B O

ok Cruise Tour | B
coen/ *

gkok River Cruises

Cruise Guide - Rice Bange Cruise - Banghok Crise Phoos | Chao — - Locaton

Banghok Cruises | Anantara Cruises | Rice Barge Cruise
hitpe./ibarghok-crLises. aNAnIAG. COMIIOmMS.asps ~
Find yoursatl st heena in your cwn Boating palace aboard tha Ansntar Crulses Banghok. B swept

"""" i i Sl S el Anantara Cruises *  wes  oeess

Bangkok River Cruises with Anantara Riverside Bangkok Resort il L
hips.Dangkok-riversice. anantars . com/River-Cruises/ ~
Enjay scanic flanghok River Cruises on brard 1 boautAdly sppoinind cantury okd ricn barge whia : Samea, Thon Buri, Bangkok 10800
SxDENONGNG CAivBLng DG, FesionG & foyal encounien.

Pheone: 02 476 0022

Cruise in Thailand | River Cruises in Bangkok by Anantara &) Check avallabit
P/ ROk anantara. hd . ¥

Checkin T Wed. Dec B Checkout ' T Thu Do 7

Know this place? Answer quick quossons

River Cruise Bangkok | Bangkok Cruise Tour with Anantara Questions. 3 ANEWars Aska
Patps:bangkok-cruses. ananars com/activity asps ¥ Ba the first 1o ask o queston —
The: beoathtaking exporience of 4 f

of & fiver cruise Bangkok provides wih Anantara Crulses will takn you 1o

i Goosgle. (n.d.). Anantara Cruises. Retrieved from https://www.google.com/search?/.



AR 3.2: fegreAAunan Keyword Altlunsvinlasanssulailann Google Analytic

Report 1

Aitpo/{www ananism com

d vww.anantara.com/riverside-bangkok (£60 To REPORT
AdWords Search Queries

"= Al Users Sep 15,2017 - Gct 31, 2017

11 B¥% Sesslons

Explorer

Summary

9§ Sessions

¥ This data was Mtared with the foliowing fiker expression. enslae

Acguiition B e
Search Query
Elicks ot CPe | Busiony |~BeURCT | TR W Tomsacions  Resenos
$1.36 35 a0ren | A7 ooos | ] s0.00
o I Bl Lt (R ol S
A1 0 e 4250 fa ] TR [AREY | DETAR4000 56
L (.00} (AOEIE | A T4%] | RGP {1onons)
1. banghok fiver crtis 28| HIZ0E gl 00 g0ow| 000 oo . 000
T river cruios hanghok ] L B e . . 000
3 anantara cheses won S1405 spa0 0 aoox oo oo s, .00
& ANANEALA MWAT CoUise ‘”7'],5: rﬁi—f‘g 050 m:w:]l?; E T R ] 000 rises Iﬁ”[-g:
S anontara crese W Sansl tnaal 0 a.ml 104 n.mvt. e 000
& manahia dinner cruise piad|  SBIEZ sa0| .8 doewl msa oo o Ao
7. thvee crulse In banghok wing|  BEMUsiss| 0 ooow) 00 oo i i
B anantara cese bangkak {l-:l;hnI‘ lﬂ'ﬁ_ﬁ 2005 ng LilFi:S ] (xR % |:*-:|rv\n| I%na'g‘ﬂl
8 manahra erses asld w02 gqap| 0 ooox! 0w Dom i 000
10, dinner crusse bangkak i i) [ -1 ] S asex| oo o0 | P ]
11 manahra craise iy Fa5 goyz 0 0pox e odea il snon
12 anantars cnksss banghok PR B osoas 0 ooox wool nom s, .00
13, anantara drsam onese “_m‘% lﬂ'}é 078 rum-g 0.00% .00 00 I_wal Iiﬂ
T4 Best Srner ol banghok pt| SO ses L0 000 000 oo il S0
15, river cruises bangkok S s om0 00 wooxl noe) oo e st
14, banghok cruises il A oam| LD wooxl ool oo P T
17, @nner ndse banghak price ] B ogee 0 o 000 LR i it

#i117; Anantara. (2017). Google analytic. Retrieved from https://www.anantara.com/

riverside-bangkok.
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A7 3.3: MegreAAunan Keyword Altlunsvinlasanssulailann Google Analytic
Report 2

FIEED G WA SN LR o )
I www.anantara.com/riverside- bangkok [AGo TO REPORT
AdWords Keywords
&l
= Al Usens Sep 15,2017 - Oct 31, 2017

11 BY% Sacaicns

Explorer

Sumnmany

® Sessians

W This daia was Bliarad sith ihe folowing fiker sepression cndse

LT Bahavior Comvetaiste 0NN Le
Ky ord
o Gl (= Gusshori  Bounce Rale | Paghs [ Bassioh Haa Rrvesii
B4s | 5196379 5138 7 AD.74% 183 3.70% 1 §3,030,04
% of Tolel ol Toml | A o Ve Lol Tola: Ay o Vieew Ay for Yiew: Mg fer View: % of Total % of T
o ki T i Eg=e) 284 TAR an% 2354
riz5al | [S1a52e441) (A.T4%) ro40%] [ E=tard-a ) 4764} (37 A00E5E)
i 5 40R 5584.01 5 o 50.00
1. anartary cruise bangkok pEinavd kot &4a iy 40.00% 20 D0 Frtits ]
Z &8 4556 56 Hl o 40,00
2. ANAMErs rer cruiss P g 146 Mgty A5.00% 315 0On% iy ]
ilgad &1 2681 1 o 000
3. anardara cruises oL SI__”“,J 080 i 0.00% 500 0.0 oo I?.I?A.I'\-I
" ] 56.25 a o 50.00
4, anantars dreamm ordise P ot 0| 0.0 0.00 non% AT i
P 1 S0.08 1 1 £2530.04
5. anantarn cruise PR e o s0.08 A 0.00% 0.00 100.00% |120Ev) (190.00%)
Foees 1 5ed &

41: Anantara. (2017). Google analytic. Retrieved from https://www.anantara.com/

riverside-bangkok.
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AR 3.4: fegreAAunan Keyword Alglunsvinlasanssulailann Google Analytic

Report 3

hittpe:waww ananism oom

d www.anantara.com/riverside- bangkok [£160 TO REPORT
AdWords Accounts
&N

ALL = ACCOUNT: Anantara Holels Resoris & Spas Sep 15, 2017 - Oct 31, 2017

= AllUsers
11.57% Secanns

Explorer

Summary

® Sessions

Sap 2 Hig 30 DalE O 13 D i ot 27

W This data war Hiered with 1he falowing il spresion crase

Aguisition Behavinr Convarsgong  roommece
Catrgaigi
. Rounce Pagas | Ecommerce "
[ =] che Sussans g i {: ek TR Traatinng Ressnin
881 | §1.207.52 §1.37 ¥ 40.74% 293 370 1 149187
Sl % of Tolal g e L1 Awgloe | g For View: Jdog for Viewr % of Tolsl %od Tolat
Toist oI Viea Tortal [T w T T LaTR
a4 | (596538441 1w a04% 4L1T% {0 4irs) (5272%) (4.768)  {3743400656)
EET] (RSEE) (4083 | 374%)
i f 249 535747 3 1 5149161
1. PLB-enaaatnise Brand-Aiaay | 240 ey T g B .00 BI® s ouen
5 LT 151 24326 4 a 5000
2. FLB-manantaraCruise-Brand-Thalland oy \an 145} 5.27 Addtn) S0 250 [aRi]ie k) oy
PLE-@anaMaraCniiee-Brand 150 $269.18 2z a snon
o LS AmEeicg nyagg rrdop ] s1.79 LEE L] L0 = RA0% ] LE ]
. 142 17048 & a 50,00
4. PLB-manantaraCraise-Brand-EU Heine R 51.20 ) ¥ S0 00 2133 0.00% iRt ieric
PLBAL-BANANIATAC nEs- Brand B §59.40 1 a G000
B. R SADTher k) ey Slpal L 4545R 1.55 0.400% jBtE| k)
PLBAL-manantaraCnieeBrand- 437 2z 1 a 8000
B RLEATORMELE TN [E R 5100 .7 9.00% Ll A L] [Lisici]
i . T i 53548 o a S0.00
7. PLE-gvnantaraCruise-Brand-GOC P iy £1.38 v LiRiTE .00 (il iR i
FLEAL-GhAnaniaraCries Brac- 25 53027 ] a 5000
. RLSAThailare ) [FE1ETY s Snow) 2.00% L R0 {oatr] Jougir]
Roan 1-Bod@
=
U Anantara. (2017). Google analytic. Retrieved from https://www.anantara.com/

riverside-bangkok.
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ALHUN15IUINLENETS (Documentary Research)

MBNIINUTIVTINTBYAIINENATHN ¢ ﬁiﬁ%’a;ﬂaﬁmﬁuﬁ‘ﬁ’mmﬁm‘f

1) doyan1saesiFedivin Anantara Cruises founda 5 U 910 “mseduiinnisaes
Sofiwn Anantara Cruises Uszs1T w.e. 2555 - 25607 Lilomiiardiuiunisaeaiedivind
Antuass melu 45 Yu IﬂaﬁmummLaaﬂumwﬁagaﬁuwﬁ’uﬁ 15 fugngy - 31 AaAy
YoanT wardrHondun13999uUY Direct Booking i Ao n1svasmsaituiaesmuunll
WU Agency Y38 AU ALY

2) deyamsnsnanauaznsUszduiusiidumiuiy Tusis waznimenisg « 7
fmsafuidesuieaiuiSeiinn Anantara Cruises ashuiingans awvunisludsvne
siaUsznd isusanle 5 ¥ Sounds dausd .. 2555 - 2560

3) Gé’iagﬂaé”lé’zyﬁazﬁnmié‘l,uﬂﬁﬁ%ﬁumﬁ%’ﬂ fie n139edefiwnwuy Direct Booking
tuazdoadstumelussningiudl 15 fugeu - 31 manau veed n.a. 2555 - 2560 Tnpazll

FIUNNTVOATONNANIUY Agency NIDAMNUUINTLIFN 9
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M9IBI309 “UsyavnavesnisdoansnismainnavatunisliusnsiSefinnetuns
a3y’ Tnediingusvasddnusuuuuresdelavanuuudiaiuiuuuuaivaillflunisioans
nspanvesSefinnetuns A3 WelSeuiisuiwadnsfildsenitanisinsaaialuwuy
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wuulpfivnzauwasmsiiluldldegeiuszdns snulsnsiauenanisiseeaniu
3 du fadeluil
4.1 wan1s3efildanmmeassddelavansauladuazinaialunsiinisnainndia
TWfuBeiiin atfuns aAzw

Pnnsmeasdddelavaneoulatiazmadalunisyiinisaainnaalituideiinn
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2993eiiin Anantara Cruises siannisaedofiiniAntunelutisnanfifiudeya 15
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A9 4.1: BN ILARINALDANISIDNIDNNNAINAITYIINITAAIALUUAT

NE N SSSSSSS SN

Mug1gUna 31 A w.A. 2560

Anantara Cruises Booking as of 2560

(%
Y Y

A FILAIUN 15

Staying Period (Year 2560)

Booking Date Guest Names Pax Booking Source

From To
5-Jan-60 16-Mar 18-Mar Mrs.Renate + Mr.Wolfgang / KREWET 2 Agency Local
5-Jan-60 16-Oct 18-Oct Ms. Lynn Comelius 4 Direct
11-Jan-60 20-Feb 22-Feb Ms. Catherine Bryn Pinchin 2 Agency Local
11-Jan-60 4-May 6-May Koop / Monika Mrs 2 Local Agent
14-Jan-60 2-Jan 4-Jan Jo Mylan (CFM) 4
16-Jan-60 20-Feb 22-Feb Mr. Kevin Sands
20-Jan-60 6-Feb 8-Feb Paolo Andrea Bartorelli 4 Online
21-Jan-60 23-Mar 25-Mar CHAPMAN Michael Mr & Susan Mrs 2 Local Agent
23-Jan-60 2-Mar 4-Mar Daisuke Ikeda 2 Direct
24-Feb-60 9-Mar 11-Mar Mr. MARTINE BONVILLE 2 Climats du Monde
5-Apr-60 3-Apr 5-Apr Mr. David Worley- A Dream 2 Oversea agent
7-Apr-60 2-Feb 4-Feb SMITH Michael Mr & party 2 Agency Local
7-Apr-60 2-Feb 4-Feb SMITH Michael Mr & party 2 Agency Local
12-Apr-60 30-Jan 1-Feb Mrs. EibertKueng Christina Barbara 2 Agency Local
18-Apr-60 7-Aug 9-Aug Ms. Rainer Adam 2 Direct
4-May-60 25-Dec 27-Dec Mr. Eric VAN DER WERFF 2 Local agent
12-May-60 16-Nov 18-Nov MUCHMORE Roger Mr 2 Travel Agent
18-May-60 16-Jan 18-Jan Roy Stuckey 2 Direct
31-May-60 1-May 3-May Susanne Koehne 2 Direct
3-Jul-60 13-Nov 15-Nov LAURENT Michel Mr. 2 Travel agent
13-Jul-60 10-Aug 12-Aug Lucas Ledesma 2 Online
17-Jul-60 26-Oct 28-Oct Mr Sudhindra Uppoor 4 website
19-Jul-60 18-Dec 20-Dec FAHY Lua Benen 2 Local agent
26-Jul-60 24-Jan 26-Jan MARGARET BARUA 2 Brand.com
1-Aug-60 16-Jan 18-Jan CORBISIER / Andre Mr. 2 Agency/Local
1-Aug-60 6-Nov 8-Nov STRUBE Patrick Dr. 2 Travel agent
4-Aug-60 28-Sep 30-Sep Mr Thomas Espach 2 Website online
22-Aug-60 23-Oct 25-Oct Mr. Par linberg 2 website
24-Aug-60 16-Feb 18-Feb Meech/Graham Mr - Sandra Mrs(Private) 2 Agency Local
25-Aug-60 6-Nov 8-Nov Mrs Angelika Klamer 2 Travel agent
4-Sep-60 30-Oct 1-Nov Mr Geeyong Han 2 Website
4-Sep-60 23-Nov 25-Nov Mr Leon Hart 2 Website
12-Sep-60 5-Oct 7-Oct Ms Elizabeth Delorme 1 website
14-Sep-60 16-Nov 18-Nov Mr. Michael JEANS 2 Travel Agent
19-Sep-60 15-Jan 17-Jan Mrs. Hofer / Mathilde 2 Local agent
20-Sep-60 9-Jan 11-Jan CBS - Mr. Henricus Keetell 2 Direct

Mrs. Margaretha van der Hoeven

22-Sep-60 23-Oct 25-Oct Ms Gabriela Hoffmann 2 Direct
26-Sep-60 5-Jan 7-Jan Ms Leann Mueller 4 Direct
26-Sep-60 5-Mar 7-Mar HORAK/JOHANNES MR 2 Direct
29-Sep-60 22-Jan 24-Jan Mr. Jean Claude Nicolle 4 Direct
2-Oct-60 2-Aug 4-Aug Mr Nico Marino 5 Direct
3-Oct-60 13-Apr 15-Apr Mr. Jacques Rais 2 Direct
3-Oct-60 5-Oct 7-Oct Mr. Wen 3 Direct
13-Oct-60 27-Jan 29-Jan Mrs. Monika Moser 2 Asian Trails Ltd.
16-Oct-60 28-Dec 30-Dec Mr Michael Schmidt 1 Direct
19-Oct-60 26-Feb 28-Feb Mr. Guy Weistroffer 2 Travel Agent
25-Oct-60 25-Dec 27-Dec Mr Severine De Meulemeester 2 Direct
25-Oct-60 8-Mar 10-Mar Mr. Arturo Martinez 2 Direct
27-Oct-60 5-Feb 7-Feb HEUPGEN Jens Mr 2 Travel agent
4-Nov-60 20-Apr 22-Apr Dr. Frangois Lacombe(Parivate) 4 Agent
8-Nov-60 9-Mar 11-Mar Ms. Brigitta Weis 1 Direct
21-Nov-60 30-Jan 1-Feb TERRAZZONI Michéle 2 Oversea Agent
Total Bookings 52
Period : 1 Jan - 31 Dec 2560
Total Booking 16

Period : 15 Sep - 31 Oct 2560

Direct Booking
Period :15 Sep

-31 Oct 2560
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4.2 wan133edud 1 Aldanmsfneiiuswsrudayaainaisnnisasaizeiinn
Anantara Cruises
MARTUsEHINNIUN 15 Aueneu 2560 § 31 Aanau vosl w.a. 2555 ~2559 1iu

szeziIa1 5 Vdoundd Fadun1svinnisnanaluusalfuLaninadnsidus uiunisassseNwn

WUV Direct Booking #39n15389n53nUs @05 fsinluil

A o

AN 4.2: ANSILARINANITIDUTDNNNHRDANIU W.A. 2555 HIL8DANITIDISBNNN 1

Booking tintunmelugiaianfiivteya wilildwuu Direct Booking

Anantara Cruises Booking as of 2555

Staying Period (Year 2555)
Booking Date Guest Names Pax|Booking Source
From To
14-Jan-55 15-Jan 17-Jan Mr.Gerd Huppertz & Mrs.Huppertz 2 [Media (Agency Huppertz)
8-Feb-55 26-Feb 28-Feb Mr/ Mrs Benjamin, Samantha, Brian, Elizabeth Homer 4 |Direct
10-Feb-55 10-Feb 13-Feb Khun Pravin - Dining by Design 2 |[Direct
17-Feb-55 21-Feb 23-Feb Barbara Kreisler 3 |Direct
5-Mar-55 7-Mar 9-Mar Mr. Marc LEGARE & Mrs. Sylvie LANIEL 4 |Agency (AgArosa)
Mrs. Frédérique LANIEL-LEGARE
Mrs. Geneviéve LANIEL-LEGARE
19-Mar-55 8-Jun 10 Jun SAMEI & RASTEGARI 2 |Agency (Destination Asia)
22-Mar-55 27-Mar 29-Mar Launch Party - Inspection 4 |Direct
25-Apr-55 27-Apr 29 Apr Mr. OLMEDO/BERNARDO/ Mrs. EON/SYLVIE 4 |Agency (Other Ways / Noo)
Mrs.LATAIRE/VERONIQUE/ Mr.BETTINGEN/PAUL
2-May-55 16-Aug-18 18 Aug Mrs.Betty Waters / Mr.Patrick Waters 2 [Agency (Travel Indochina)
21-May-55 24-Aug-18 29 Aug Block for Coffee Table Project/ Anantara Corp. - |Complimentary
19-Jun-55 16-Aug-18 18 Aug MR. KINDLER / HANS - MARTIN 2 |Agency (Go Vacation)
28-Jun-55 2-Aug-18 4 Aug Mr Michael Livingston & Mrs. Livingston 2 |Agency (Asia World)
3-Aug-55 13-Aug-18 15 Aug Mr. Jose Luise & Mrs. Sun Min Moon 2 [Agency (Travex)
8-Aug-55 16-Aug-18 18 Aug Ulrich Schwark 4 |Agency
15-Aug-55 30-Aug-18 1 Sep Khun Melanie & Khun Kritsada Sukoson 2 |Direct
24-Aug-55 27-Aug-18 29 Aug Mr. Anton Flippov & family 5 [Direct
5-Sep-55 17-Sep 19-Sep On The Way TV Program by P'Mai (Wichaya) - |Complimentary
7-Sep-55 27-Sep 28-Sep Filming - |Complimentary
1-Oct-55 20-Oct 22-Oct Joining Booking booked by Amp, ack by Fah/RRA 10 |Complimentary
23-Nov-55 11-Dec 13-Dec Filming - since Moming time -Afternoon/ Pls recheck with Mai 5 [Pan Orient Energy
4-Dec-55 6-Dec 8-Dec Mr.Jeff 10 |Direct
13-Dec-55 26-Dec 28-Dec Pan Orient (private dinner) 10 |Direct
Total Bookings 22
Period : 1 Jan - 31 Dec 2555
Total Booking 1
Period : 15 Sep - 31 Oct 2555
Direct Booking 0

Period :15 Sep - 31 Oct 2555




ANS197 4.3: ANSILARINANITIDUIDNNNHADANIU W.A. 2556 HILEDANITIDIIBNNNT

Andunelu Frea1iiudeya 6 Booking wuslddn 2 Booking 10un13984a39

I o

1U#1 Saesn (Direct Booking) Maes iy 4 Booking tun1sassniusuunu

AU

Anantara Cruises Booking as of 2556

Staying Period (Year 2556)
Booking Date Guest Names PAX Booking Source
From To
14-Jan-56 11-Jul 13-Jul Verhaeren Family 2 |Agency Local
2-Feb-56 5-Apr 7-Apr Mr. Eric Beringause (Ayuthaya transfer) 2 |Direct
4-Feb-56 19-Aug 21-Aug  |Dr. Hedrik Napp & Ute Heimerzheim -Rohr 2 ii_gz::;i"g‘z_2451551
5-Feb-56 3-May 5-May Tsukamoto Family 4 |Agency Overseas
20-Feb-56 5-Apr 7-Apr J. Cox Family - COCKTAIL CRUISE 2 |Agency Local
20-Feb-56 9-Apr 11-Apr Mr. lvan Pavlov 2 |Agency Overseas
27-Feb-56 18-Jul 20-Jul Albin Rohr 2 |Direct
28-Feb-56 16-Nov 18-Nov Mr.David Krik Stirton 4 |Krik Stirton
3-Mar-56 23-Mar 25-Mar Pan Orient -
19-Mar-56 20-Nov 22-Nov Mr & Mrs. Gautschi 4 |Waraphan
26-Apr-56 26-May 28-May Mr.Vijayendran & Mrs.Kowshala MAHINDRAN + 2 children 4 |Agency Local
6-Jun-56 1-Jul 3-Jul Jutta Lemcke 1 |Agency Overseas
9-Jun-56 20-Jun 22-Jun MR.AC Muir 2 |Direct
14-Jun-56 25-Dec 27-Dec Mr. Jurgen Thomas & Mrs Johanna Thomas 2 |Veeraphong
17-Jun-56 18-Jul 20-Jul Mr.Mirco Cailotto 2 |Direct
19-Jun-56 27-Jun 28-Jun Khun Volkert Geersten & Khun Jan Kirstein. 2 |Complimentary
11-Jul-56 23-Jul 24-Jul Filming Khun Heinecke 2 |Complimentary
12-Jul-56 13-Jul 14-Jul Khun Woody 2 |Direct
12-Jul-56 8-Aug 10-Aug Ms. Rietveld 2 |Volkert
18-Jul-56 2-Sep 4-Sep Ms. Fiona Jacqueline MORGAN & Ms. Tina Teresa JANSON-Cf 2 |Pansa
23-Jul-56 5-Aug 7-Aug MR HARLES / MARC 2 |Direct
24-Jul-56 29-Jul 31-Jul AUROUX Patrice Mr. & AUROUX 2 |Agency Local
30-Jul-56 1-Aug 3-Aug Kevin Holland 4 |[Direct
8-Aug-56 7-Sep 8-Sep Mr. Sekiguchi 2 |Kabaya-San,
17-Aug-56 8-Jan 10-Jan Michael & Susan Humphrey 4 |Agency Local
26-Sep-56 25-Feb 27-Feb KUHLEN/Elisabeth Mrs./Francis Mr. 2 |Agency Local
3-Oct-56 11-Feb 13-Feb BARON Jean Michel Mr & GIRY Olivia Ms 2 |Agency Local
4-Oct-56 3-Feb 5-Feb Mrs. Annika KRISP / Mr. Oliver KRUSE, Lois Kruse (26 Jul 06)] 3 |Agency Local
V4 4-Oct-56 19-Oct 21-Oct Marina Gorokhova Ms. & Kurt Mitterfellner Mr. 4 |Direct
/ 12-Oct-56 25-Feb 27-Feb Ms. Marilyn Lawson 2 |Direct
15-Oct-56 11-Feb 13-Feb Ms. Gerda JANSEN & Mr. Wilfried MOELLER 2 |Agency Local
14-Nov-56 31-Jan 2-Feb Martin Robert & Margrith Nay Suter + Ana Azucena (7) 3 |Agency Local
25-Nov-56 10-Dec 12-Dec Ms. Gina Rinehart 2
30-Nov-56 16-Jan 18-Jan Abdul & Aliya Mahir + 5 year old daughter 3 |Agency Local
30-Dec-56 3-Jan 5-Jan Laila & Kurt Feiring + Aaron Feiring (5) 3 [Direct
Total Bookings 35
Period : 1 Jan - 31 Dec 2556
Total Booking 6
Period : 15 Sep - 31 Oct 2556
Direct Booking 2
Period :15 Sep - 31 Oct 2556




A9 4.4: ANSILEARINANITIDUITDNNNARDATIU W.A. 2557 TILEDANITABIIBANNLAA

26

[
==

UU

meluasian Mivdeya 6 Booking wudl@dn 1 Booking Ldun1saewmselud

A o

Saes% (Direct Booking) Muaes 1w 5 Booking LUun15aauiwnusvie

Anantara Cruises Booking as of 2557

Staying Period (Year 2557)

Booking Date From To Guest Names PAX Booking Source
20-Jan-57 9-Nov 11-Nov Mrs.Pascale ROULIN + Mr.Daniel HOFER  (move from Song) 2 Agency Local
30-Jan-57 7-Oct 9-Oct Mr.Richard & Mrs. Christine COX 2 Agency Overseas
30-Jan-57 18-Oct 19-Oct Mr.Laurence Fraser Jones + 1 4 Agency Overseas

Mr.Gordon Henderson + 1
4-Feb-57 13-Mar 15-Mar Ms.Delbarre PASCALE & Mr.Patrice THIERRY 2 Agency Local
17-Feb-57 9-Mar 10-Mar Mr.John Edwin HOWE & Mr.Richard WARBURTON 4 Direct
Mr.Paul & Mrs Susuan CRAVEN
21-Feb-57 13-Mar 15-Mar Mr.Omar & Mrs.Muriel SHARIFF 2 Direct
10-Apr-57 1-Jan 3-Jan Mr Oliver Hille, Mrs Betina Schmidthauser 4 Agency Overseas
Mrs Ingeborg Nanz,Dr.Fridrich Kaden
17-Apr-57 23-Dec 25-Dec STRENG Family 4 Local agent
1-May-57 21-Aug 23-Aug Mr.Rishi PAMAR & Ms.Heidi PROCTER 2 Agency Overseas
27-May-57 6-Jun 8-Jun Mr.Naseb+Rakan (infant) NASIB+K.Pemilla NYSTROM 4 Agency Local
Mr.Per+K.Charinthorn NYSTROM
21-Jun-57 19-Jan 21-Jan JENNE/Mr and MRS and POHL MR and Mrs 4 Agency Local
10-Jul-57 21-Jul 23-Jul Khun Heinecke 2 Direct
17-Jul-57 6-Jan 8-Jan Mr Emanuele Gabrielli 2 Direct
21-Jul-57 24-Jul 26-Jul Photo Shooting by OK Magazine 9 Complimentary
12-Aug-57 13-Aug 15-Aug Mr.Graham + Mrs.Ellen Mary / HURST 2 Direct
14-Aug-57 20-Feb 22-Feb A&K Cocktails Sunset (Dr. David Aln BERK & party) 4 Agency Overseas
21-Aug-57 3-Apr 5-Apr MR.CHRISTIAN & MRS.BRIGHT / MIESSNER 4 Agency Local
MR.ROLF & MRS.ELKE / HOEVELMANN
2-Sep-57 16-Feb 18-Feb Ms.Susan Vey + 1 2 Agency Local
6-Sep-57 6-Apr 8-Apr Mr.Christian Meister + 1 Direct
/ 17-Sep-57 6-Jan 8-Jan Mrs Lesley Bentley 2 Direct
24-Sep-57 16-Feb 18-Feb Mr.Didier SINGER + Mrs.Dominique / DUBROMER 2 Agency Local
9-Oct-57 13-Jan 15-Jan Mr. Gerald Gaudreau + 3 4 Agency Local
22-Oct-57 19-Nov 21-Nov Private Dinner Cruise (Shooting) 8 Complimentary
22-Oct-57 3-Feb 5-Feb Mr. Richard & Mrs. Kathryn / GAUNT 2 Agency Overseas
28-Oct-57 24-Nov 26-Nov Miss Pornpen Kaewsuraphol + Mr.Nuttapudsagorn Brown 4 Agency Local
7-Nov-57 23-Jan 25-Jan Dr. Agnes Parker + 1 2 Agency Local
7-Nov-57 29-Jan 31-Jan Mr.Denis Allen + 3 4 Direct
13-Nov-57 14-Apr 16-Apr Rombach / Mr.Jan & Mrs.Silke 4 Agency Overseas
14-Nov-57 5-Jan 7-Jan aio ;am;slhlite: +1 B 2 Direct
17-Nov-57 28-Jan 29-Jan Mrs.Felcitas + Dr. Mr.Wolfgang / BAHR 2 Agency Local
28-Nov-57 5-Jan 7-Jan Mrs. Janette 2 Direct
4-Dec-57 18-Apr 20-Apr Mr.Hans Jacob & Mrs. Dana & Ms.Isabella (10 yrs) HVIDE 3 Direct
11-Dec-57 27-Dec 29-Dec Salvitti Family 2 Local agent
11-Dec-57 30-Dec 1-Jan Mr. David Pereira + FAMILY 4 Direct
13-Dec-57 10-Feb 12-Feb MR ROSENBAUM / GUNTERKARL & MRS ROSENBAUM / 5 Agency Local
15-Dec-57 26-Oct 28-Oct Ms”k';;ﬁ Jahnke + Mr. Robert Svrka 2 Direct
22-Dec-57 11-Jan 13-Jan Mr.Jea; Michel BRUNET 2 Agency Local
Total Bookings 37
Period : 1 Jan - 31 Dec 2557
Total Booking 6
Period : 15 Sep - 31 Oct 2557
Direct Booking 1
Period :15 Sep - 31 Oct 2557
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Anantara Cruises Booking as of 2558

Staying Period (Year 2558)
Booking Date Guest Names PAX Booking Source
From To
26-Jun-15 9-Nov 11-Nov Mr.Markus Robert + Mrs.Melanie / HUTTER (move from Song) 2 Agency Local
23-Jan-58 18-Mar 20-Mar The Steigers 4 Direct
24Jan58  |28-Feb 2 Mar (Mr. Neel Kumar 3 |Direct
27-Jan-58 3-Aug 5-Aug W‘frﬁave from Song) 5 Agency Local
28-Jan-58 28-Feb 2-Mar Mr. Neel Kumar + 1 2 Direct
"T30-Jan58  [19-Feb 2iFeb |l Mr LarsKerfin +3 T T Direet
5Feb-58  |16-Nov memmn TSCHNEIDER 2 ""[Agency Local
27-Feb-58  |20-Jul 22-0ul Ve Erances © M Rogar TPERSE {move from Song) 2 TAgency Overseas
6-Mar-58 19-Nov 21-Nov uI\L/?FfTJ’;J:;Jﬁmffe;JEﬂTéEMMMJMMMAMGOY(movefrom Song) 1 Agency Local
6-Mar-58 19-Nov 21-Nov mm Song) 1 Agency Local
12-Mar-58  |29-Apr 1-May Andrea Cogliati 2 Direct
20-Mar-58 27-Aug 29-Aug mve from Song) 2 Agency Local
23 Mar58  |14-Sep 16-Sep | NIF.Ralf & Mrs.Cathrinina / SCHEFFLER (move from Song) 2 "|Agency Local
27 Mar58  [1-Apr 3Apr 'BD Party for 11 pax 7.30-8.30 pm A
2-Apr-58 24-Sep 26-Sep 'Mir. Dr.Thomas + Nirs. Silke / WILKEN (move from Song) 2 Agency Local
9-Apr-58 16-May 18-May Mr. Niel Barrable + 3 4 Direct
17-Apr-58 |20-Oct 22-Oct move from Song) 2 Direct
22-Apr-58 24-Sep 26-Sep [Ms.Cassie FISHE + Mr.Justin WILLIAMS (move from Song) 2 Agency Oversea
24°Apr-58  |18-Jun 20-Jun [Mrs ingrid Borner + 1. (move from Song) 17| Direct
10-May-58 " |10-Jun 12-0Un M. Roger Garber + 1 2 [Birect
12-May-58 [31-Aug 2-Sep Wmm Song) 2 Agency Oversea
15-May-58  [22-May 24-Mar W - n/a
19-May-58 [16-Aug 18-Aug AVC 4 Agency Local
20-May-58 | 17-Oct mmﬁ%) 47 TAgency Local
25-May-58 | 27-Dec 29-Dec [Flavio Cigha + family 4 |Direct
27 -May-58  |3-dun 5-Jun 'Mr.Christopher Lathey + 1. 2" Birect
27 -May-58 |27-dul 29-Jul [Mrs.Velia Vellanti + Mrs. Tania Metzger 2 Direct
4-Jun-58 18-Jun 20-Jun m1 (move from Song) 2 Direct
8-Jun-58 23-Nov 25-Nov 'Nirs Ariane Staudenmann + Mr. Berirand Cardis (move from 2 Direct
10-Jun-58 5-Nov 7-Nov mom Song) 2 Agency Local
e B I e e WA T eve T g
23-Jun-58 26-Nov 28-Nov [Mrs.Beatrix Nemeth + Mr.Tim Krebs (move from Song) 2 Agency Local
26-Jun-58 | 20-Jul 22.3ul Virs.Hannelore CARETTE + Mr.Dimiti NAESENS (move from 2" |Agency Local
26.Jun-58 " |10-Aug 12-Aug T o SUTER TN omies BETIT S move rom Sondy 2" TAgency Local
7-Jul-58 5-Oct 7-Oct me Song) 1 Direct
11-Jul-58 5-Oct 7-Oct mT (Move from Song) 2 Online
13500158 T 10-Aug 12°A0g [Vir. Yoshio + Mrs. Kaoruko / ANDO 2" Birect
20-Juiss 3 ov T o v T Wi Biee TREED 7ot
24-Jul58  |13-Aug 15-Aug [Mir- Waldemar Bar + 1 (move from Song) 2 |Direct
25-Jul-58 1-Oct 3-Oct Mr. Patrick Hescot + 1 (Move from Song) 2 Direct
27-Jul-58 29-Oct 31-Oct Mrs.Sylviane Montandon + Mrs.Chantal Robert (move from Song) 2 Agency Local
27-Jul-58 26-Nov 28-Nov mmove from Song) 2 Agency Local
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(Direct Booking)

Anantara Cruises Booking as of 2559

Booking Date Staying Period (Year 2559) Guest Names No. PAX Booking Source
From To
8-Jan-59 14-Nov 16-Nov Mr Gian Franco + Mrs Jacqueline CAVALLI Ref.no. 305743 BKFT1| 2 Local Agent
28-Jan-59 7-Nov 9-Nov Dr. Schwab Michael + 3 persons 4
9-Feb-59 3-Nov 5-Nov Mrs Cynthia DORTHE + Mrs Florence MONNEY 2 Local Agent
26-Feb-59 [14-Nov 16-Nov Ms. Anita Marthaler + 1TCANCELLED 2 Direct
27-Feb-59 [18-Aug 20-Aug Mr.Raymond + Mrs.Kai/ Grinyer 4 Direct
2-Mar59 | 11-Aug 13-Aug g::ﬁ:?s,KZLJrll(iies-(i?tn:::wflzf;y:ars old2 adults, 2 kids 14 and 16 year| 4 Direct
11-Mar-59  [3-Nov 5-Nov Mrs.Chantal + Mr.Frangois / GUEDON 2 Local Agent
25-Mar-59  [29-Dec 31-Dec Mrs.Julie A Matheson + Mr.Ben Hunter 2 Direct
11-Apr-59 19-Sep 21-Sep Paul Connor 2 Direct
20-Apr-59  |28-Nov 30-Nov Ms. Christine /Mr. Alexander Bierilange 2 Local Agent
22-Apr-59  |6-Oct 8-Oct Mr.Patrick Tessmann 2 oversea agent
22-Apr-59  [6-Oct 8-Oct Mr.Patrick Tessmann 2 oversea agent
9-May-59 20-Oct 22-Oct Hendra/Geoffrey Mr — Margaret Mrs 2
12-May-59 [31-Oct 20-Nov Dr. Dieter Baaske 2
6-Jun-59 29-Aug 31-Aug PITTET / Arnaud Mr 2 Agency Local
8-Jul-59 14-Jul 16-Jul Viswanathan, Murali 3 Direct
20-Jul-59 8-Aug 10-Aug Nawaphol Duriyaphan (P'Ton) 1
23-Aug-59 |[16-Dec 18-Dec Walter Ceulemans 2 WEB
25-Aug-59 |19-Dec 21-Dec Mr. Margot van Lith 2 Voucher
6-Sep-59 24-Oct 26-Oct Mr. Roland RIEDEL + 2 CANCELLED 2 Local Agent
v 10-Oct-59 |1-Dec 3-Dec Goh Boon Kian(Private) 5] Direct
16-Nov-59  [26-Dec 28-Dec Ms.Cécile Lauzanne 4 Direct
29-Nov-59  [22-Dec 24-Dec mf..N(if:T:sSlLagr\:\éaEgah / HEUBINGER (11 yrs.) 4 Direct
Total Bookings 23
Period : 1 Jan - 31 Dec 2559
Total Booking 1
Period : 15 Sep - 31 Oct 2559
Direct Booking 1
Period :15 Sep - 31 Oct 2559

4.3 nan15338a2u 3 Wumsuiinaawsnldannn1sninisnaawuuaaay (U9 4.1) w0
= = o o ¢ Ay ° aa o ¥ ¥ o o ¢ a ¢
W38U WBUNUNAANWS NIAFINNISYTINITAAIALUUAING (T 4.2) WAUINAANSUIAATIEN
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29

M57 4.7: ANTUANINANITIDUTENHNOTUATY ATY AR W.A. 2555 — 2560

No. of Bookings No. of Bookings Received
Type of 1 Jan - 31 Dec 15 Sep - 31 Oct
Year )
Marketing All Book through Direct
AWl Bookings
Bookings Agency Booking
Traditional
2555 22 1 1 0
Media
Traditional
2556 35 6 4 2
Media
Traditional
2557 37 6 5 1
Media
Traditional
2558 64 4 3 1
Media
Traditional
2559 23 1 0 1
Media
Digital
2560 n/a 15 4 11
Media
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NN 4.1: AINAIDYN LONEITUARITIUALLDUATDINNTINIALAZ AINTTUARDANITLAUN VY

\Senin elfunsn Ag Wewanifuwuniiaula 1

A‘A

Anantara
—

ANANTARA DREAM
— ]

Discover a choice of two distinctive three day, two night oruise itineranes, exploring
the River of Kings on the Thousand Golden Temples Tour to Ayutthaya and the
Mystic River Tour o Angthong.

Thousand Golden Temples Tour to Ayutthaya

Day One
wam Depart fn the pier located in front of Anantara Bangkok Riverside
Resort & 5§ moe on board, your experienced crew will serve a
lcon are <

10 SOam r Wat Arun. This is one of the best
wd dates back to the anchent Avetthaya
s short guided tour and depart at
L:S0am Arrive at the Ron sl Muscam. This is one of Bangkok's
most  fascinating n amywhere clse in the world The
muscum is hoe dible collection of gilded and omately
decorated boats guificently carved prows, including his
Majesty the King's personal barge, Supbannahongse. Built in 911 to
resemble a mythical swan, the boat is 46 metres long and was carved
from a single tree. All the barges kept here are unique in their

portrayal of incredible craftesanship
ipm Lunch is served. Shortly after your lunch, Anantara Dream will pass

the manmade island of Koh Kret in Noathaburi Province which is
populated by one of Thailand's many ethnic minority groups, the Mon
people, who wse the river’s fine clay to produce canthenware pots.
Then as we continue our jouwrney, spend the aflernoon relaxing on
board. watching vivid snapshots of river life unfold

7 fevewaznInan atiuns S1eslan Saesn nsamns. (U, n). enaIsuand
$188L8AVDINITNIAMALAINTIUAADAN ISIAUN UL TOININ 91UATT AFY [WHUU].
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\Sein elfunsn Agw iewanvifiuwunitaula 2

A‘

Anantara

4 Tea Tine. A traditional English afternoon tea will be served. Sipona

sesection of teas, aoox
cakes, scones with w

shed by tea sandwiches, fndt and chocolate
wdd aream and am, as well as delicious

cocldes and pastries

4-30pem puick stop at Wat Pathum Khong Ka to feed the fish which offers a
Pie wa { gainin serit and good hack This promotes the
dhist cycle of life by feading the fish so they in tumn can produce

ife. Some of these carp fish are giants!

5pm Asrive at Wat Samakkiyaram in time 1o watch sunset and moor for

the night
T Relax and freshen up in your private en-suite stateroom, before
returning to the deck for aperitifs and Thal canapés

Spm With Wat & ‘ mat ackdrop, a traditional Tha

lax on deck with a glass
teroom for your Grst

Day Two

K-30amm \ f t f atert ke merit with the monks of

Wi & ki f | w the temple. Thai Buddhists
belbcve 1 kirig » m happiness, peace and the
chance 1 f il S . while this sacred experience
creates a har b ! t the day for all.

am Enjoy your freshly prepared breakfast, Recline on a deck lounger ane
walch river life 0 I you cndse up the Chao Phraya River
through the Thai yeide

pm Mediterrancan set lunch is served

2pem Amantara Dream arrives al Wat Panancherng for a towr of this old

nonastery which houses Thailand's largest ancient Buddha image
Thix immage, known as Luang Po To, was made in 1344 and is revered
as the God Protector by the Chinese, who made up the majority of
satbors a1 thus tume

A limousine with gudde will then tranafer you to the UNESCO Werld

Heritage site of Ayutthaya This anclent capital was founded in 1350
by King U-Thong and it was from here that the Siamese ruled their
Kingdom for 417 years

7 fevewaznInan atiuns S1eslan Saesn nsamns. (U, n). enaIsuand
$188L8AYDINITNIAMALAINTIUAADANISIAUN NUULTOININ 81UATT AZY [WHUU].

NIINNL: JUea.
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A‘A

Anantara

Spend the afternoon egloring Ayutthaya in the company of an
expert guide. Enjoy the chance to ride an elephant, and as Ayutthaya
is such 3 large area, r limowsine driver will wait for you and

provide a tour of the dty’s outer arean.

5 30pm Take a imousine transfer to Bang Pa In, one of the 16 districts of
Ayutihays, where you will rejoin Anantara Dream. Along the way you
may wish to buy a bag of fish or 2 cage of small birds for you o
redease back to nature in 2 local pesture of maldng merit

Across from Bang Pa In is Wat Niwet Thammaprawat - one of the
most In rg Buddhist temy - and this is where we will moor
for the night. Wat Niwet Thammaprawat was constructed 3 the
oommand of King Rama V in 1878 in the style of an English Gothie
church. The temple s stained glass windows and unusual architecture
makes it one of the most Eatinctive Buddhist temmples in Thalland

T Rrlax fr F priv . gie sialerocen before
returtig ¥ k for apenitifs and Th raap

Bpm \ glass of cha gre will be served on

Day Three

Ram Enjoy x {reshly prepared break

Gam Your personal g Wi eet you at Anantara Deeam and begin the
tourr of Wat Niws raw

g:30m Froem Wit Niwet Thammaprawat we will take 3 short walk 1o the
Bang Pa In Sumamer Pal The original palace was built by King
Pramat Thong on the J and was used a5 a country residence for

the later kings of the Anutthaya period. However, after the capital
moved o Bang Bang Pa In was abandoned for 8o years to be
revived by King Rama V, who commanded the construction of
additional theatres, temples and mopuments in 3 mixhe
Ewropean, Chinese and Thai stylex We will explore the §

grounds by electric carts, ugh the site can also be casily walked

dk Arts and Crafts Centre with a limousine
transfer and guade (o enk e patronage of Her Majesty the Queen
Here you can see 3 variety of Thai houses in regional styles and
discover bow Thalland's rural people make handicrafts such as fern
basketry, sk Nlowers, hand woven silk and cotton, silk dyeing, wood
carvirg, minlature hand modeled dolls and traEtional furniture,
which make it 3 great place to shop. After 3 short gusded tour we will
depart at around noon

10:30m Travel to Bang Sai Roval

7 fevewasnInan atiuns S1eslan Saesn nsawmns. (WU, n). enaIsuand
$188L8AVDINITNIAMALATNTIUAADANISIAUN NUULTOININ 91UATT AZY (WKL),

NIINNL: JUea.
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AT 4.4: WFBYNN LoNANTLANIT1HAZIEIATBINNITINIAILAZAINTTUARBANISHAUN UL

Semin elfuns) Agy Wewanbitiuwuniiaula 4

&
P
Anantara

12:30pm Rejoin Anantara Dream at the Bang Sai Royal Folk Pier.

12:45pm Thai cooking class with Chef

L30pm A Lght Thai set hunch will be served as we head back to Bangkolk.
4pm Tea time. A traditional English afternoon tea is served. Sip on a

selection of teas, accompanied by delicious cookies and pastries

4:30pm Astive at the Anantara Bargkok Riverside Resort & Spa pier.

11 deuaznsnaln oliuns $esken Jaesn nganns. W.U.4. n). enaskand
TI8ASDYNYDINITNIIN AT INTTUAAOANTIAFUNIUUTONNN 010UNTT AFY W],

NIINNL: JUea.
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AT 4.5: H79819 WSS Anantara Cruises Nldiiawantinuwaniiaulanasnisuseundunus

HOUFLUUT ST (Travel Agents) 1

ANCIENT WONDERS AND NATURAL BEAUTY

Once in a lifetime journeys

7 fhevewaznInan atiuns S1eslan Saen njamny. (.U, v). n15UserIduivg
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ANT 4.6: 779819 WSS Anantara Cruises Nldiawantinuwaniiaulakasnisuseundunus

HIUFIUNUUTENULTE (Travel Agents) 2

T g by v e Bamp e e n ey e e Ssnni lres | osaes s min
b mubwgar L TErreer whr 1§ mEim rar S 3p r el e By AT
v e AR M e o e B, Do Bttt kg 1 i g W 00
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AT 4.7: 79819 WSS Anantara Cruises Nldiawantinuwaniiaulanasnisuseundunus

HOUFLVUUTENULYY (Travel Agents) 3

e River of Kings

7 fevekaznInan atiuns S1eslan Saesn namny. (.U, v). n15UserIduivg
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Al 4.10: fegiulednussytoyaieniuiienin etuns) agy wioudiliaiulvan

v

VoYa Factsheet Lay Brochure

[ WYBOMEMG 5] LOGIN B SIGN ¥

A
ANANTARA BOOK NOW

ITRAID AtOADN
: - rint : A REST RATE GUARANTER
THE RESORT ACCOMMOOATION DINING GALLERY OFFERS LESURE SPA WELLNESS MEETINGS WEDDINGS CONTACT

\Watch river life unfold from the
luxurious comfort of your
private room.

0 Mmoo <WGN A SN
BOOK NOW
V RIST RATE GUARANTER

fis: Anantara. (n.d.). Dream staterooms. Retrieved from https://www.anantara.com

/en/riverside-bangkok/rooms/accommodation/dream-staterooms.
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Uszrdunus (Earned Media) faiisnenisaaludl

W.A. 2560, Uneans Bangkok101 Usdnhaungranieu

- W.A. 2560, Forbes (On-line) Us¥disiaunainy

- W.A. 2558, Upeans Thailand Luxury Ussdninaungainiey

- WA, 2558, Uneans MICE Biz Uszafoulusieuy

- .7l 2556, NilsdeNuN The West Australian Newspaper Uszdninau
1NTIAL

- W.Al. 2556, Rilsd@efiun The Sunday Telagraph Newspaper Uszdiiou
1NTIAL

- W.A. 2555, UneaIs Luminesce Magazine Us¥afouunsIAsl

- W.A. 2554, Anees Wedding Magazine Uszdtmnunnsiau
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Al 4.11: Bangkok 101 Magazine

Take Me to the River

pevhay - sat diverse g Lambevnrk

fisn: Take me to the river. (2017), Bangkok 101. Retrieved from https://issuu.com/

talismanmedia/docs/bangkok101 magazine nov_2017.

A9 4.12: Thailand Luxury Magazine

Anantara Song

Fun on the water with an overnight ermise |

Vi

i =i

Fi: Bangkok’s best river cruises. (2015). Thailand Luxury. Retrieved from

http://www.luxurysocietyasia.com/asia-thailands-best-river-cruises/.



AWl 6.13: MICE Biz Magazine

The great sail

River cruises alldw defegates to tingle amid
o memarodle backdrop, B4 Peters boards
the best vessels in Asia

=

ﬁm: Boat Charters. (2015). The great sail. MICE Biz, 4, 20-21.

A9 4.14: The West Australian Newspaper

thailand

& sip coal cocktails
on the sun deck of
the river cruise ship
Anantara Song as
we sail along the

(Chao Phraya River from Bangkok

to Thailand's ancient capital of

Ayutthaya.

The sky turns rosy hues that
reflect off golden spires and we
drift along a busy waterway still
known as the River of Kings.

‘We boarded Anantara Song for
this three-day cruise from the pier
of Anantara Bangkck Riverside
Resort

A one-time rice barge, Anantara
Song has been sympathetically
restored with four roomy air-
conditioned staterooms below, so
that guests may explore the river
in style. Once aboard, we are
‘handad refreshing icy-cold
lemongrass-scented hand towels
‘and a sweet-smelling garland of
tropical flowers,

It is a balmy Bangkok day and
‘humidity hangs over the river as
we take a break from our floating
‘Thome-away-from hame to explore
the five-pronged towers of Wat
Arun (the Temple of Dawn), the

The River of Kings

VERONICA MATHESON finds peace amid urban chaos

Temple of the Emerald Buddha,
the gilded Royal Palace, and the
Barge Museun.

Itis about 150km from Bangkok

o Ayutthaya and back and along
uaeway we will take in vignetios
from traditional Thai life. Wooden
homes perch over the river where
Lively children splash as weary
vendors paddle by on long skinny
boats that weave through the
steady flow of cargo boats

Sometimes we see saffron-robed
‘monks in quiet contemplation by
the ‘bank, where the silence is
occasionally broken by the growl
of long boats jetting past
seemingly hellish speeds. Nor can
we escape riverbank factories that
belch out smake.

‘Yot for most of the time
Anantara Song is an escape from
Bangkok's heady mix of chaotic

‘markets, crowded alleys, raunciy
bars, Iuxe hotels and spicy
restaurant

For Illan\' visitors the Chao
Phraya River is often the quickest
way to navigate the city, with
express ferries taking passengers
from A to B and on to Z with
riverside stops

conveniently close to tourist hubs,

On Anantara Song we tasta lifs
at a much slower pace, Her
original century-old solid teak hull
is Iuxuriously furnished with

unge, un deck, and
guest quarters helow. Many
traditional furnishings on board
‘were handmade by crafispeople
wio still live along the river

Tn notime we wammumgemle
pampering of our TE

‘Each night our el Qe
is time to indulge in tasty Thai
food. from green bean salad with
fresh Iobster to spicy crab rolls,
and the tastiest pad Thai nestling
in an omelette basket.

By day we stop by riverside
villarges and busy markets, with an
early morning visit fo monks at
Wat Bang Na, before a limousine
transfer to Ayutthaya, now a

tnwd thewest.com.au/mavel 13

UNESCO World Heritage site with
soaring ruins of Thailand’s
opulent past, and hundreds of
seated stone Buddhas, some
ingloriously decapitated.

In the 16th century & .xyunlnya
was an imporeant tr:
'b!twﬁenhldmandchm witha
population of 1 million, but after it
was sacked by the Burmese, the
uapmx mmd south to the city
now knor Bangkok.

Sanmg s city we stop
off at Bang Sai village where
traditional silk handicrafts
become precious souvenirs ofour
brief time on this captivating river
of life.

M \eronica Matheson was a guest of
Anantara Cruises and Anantara
Bangkok Riverside Resort
banglok ouises snantara com

7i117: The river of kings. (2013). The West Australian. Retrieved from

https://thewest.com.au/travel.
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AT 4.15: The Sunday Telagraph Newspaper
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4 travel

'
a

As Bangkok bobs by... (2013). The Sunday Telagraph. Retrieved from

N

https://www.telegraph.co.uk/travel/destinations/asia/thailand/articles/Cruises-

Thailands-river-of-kings/.



mwﬁ 4.16: The Luminesce Magazine

[E

ﬁm: Discover the “Venice of the east”. (2012). The Luminesce, 5, 45.

Al 4.17: Wedding Magazine

@MEL 1-4 M wEaLLATRIRLNATBIMITAAER

AR (Rauotudioya Tng. 0-2477-0770  ug
Wit MAaNOhIOCIIEss.com) H

N Sullyuuuisediuingams. (2554). Wedding Magazine. #UAiann

http://www.weddingmagazine.in.th/.
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Juil 15 fueneu 2560 fa 31 AAIAN W.A. 2560

MndoyamansnanavesiFestiung gy vsuenindunsuinmsiithendnualianiz

(Nitche Market) Juungdiunisiniseainiidunisianznquansindenuaulalusuil

v
v A [ Y 13

pEuviasBnnuSeNinetiuns Ay NvedninAe deliuinisies 1 dlunisesnisein

D

[%
v o w v v o

WgwsaraSsiagidinangadmiu 4 vivu (Mesag 2 vinw) yinflwuniinisaesseiin
WA 2 711U 91T UL ADIANTIATLUULINLEN Favhlikenseadeanldaneeas win
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tvlnuhdslawnnenulatuarelan19PavauIneaadlgiNeN1saa15N1SAANN

e

sewedeaiieum (Search Engine) dwsun1svhnssaanuassilodumuudumesiin
TrfuiSeiinetiun age et

4.5.1 mMavilasaainu Google AdWords Tunadwsluniiniiuledussinmaumdeya
(M50 Search) lugUuuuvas (CPC w3 Cost Per Click) srealdaned 44.63 v (3o
$1.37) slonsaanusazAsa (PPC 9158 Pay Per Click) Tnafuunafaunan Keywords 19
dhdlanguimanewiurAuusean Riverside, River Cruise Jusiu (s1eazidonuanuadly
unfl 3) 59y Display URL Tifulasuiieaiuiuiivled veadefiinetiuns age it Ae
https://bangkok-cruises.anantara.com/ tilavinvuanssaidusudunsn annisiumse

\383ile Google LAY
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Al 4.18: wansdwuaudniulediseiin eluns Agy 9nAAuNan Keyword

AtEp o e ananiam com

d www.anantara.com/riverside- bangkok [A4GO TO REPORT
AdWords Keywords

Al

™  AllUsers Sep 15,2017 - Oct 31, 2017

11 B9% Sacaing

Explorer

Fummary

® Sessions

S X2 i 20 Dzl& [ CR Derm Dot 27

W This daia was Slbered sith the iodowing fiker sxpression endse

Apgulatan Bahaviar Commaralena  Poommia
Kupmead

L= 10 Cnil (=2 H Gusslond  Bounce Rale | Pages I Session Rata Rirwusiia
B4 293 3.70% 1 5393004
oof Tota Hug Por Viewr Mg fer View: % of Total %ol Tt
o i 254 TAFY 00 205
1128 5a00 [040%] [SZFE) [A768) (3745 00655)
aru cnuis 108 0 50.00
1. anarmarn cruise bangkok. [ il .8 120 D00 e friven
. 358 5536 .56 ) P o 50,00
2. BNATTArA FET Crulee (i) e L YR A5 315 BOs iy il
& &1 S536.87 1 o S0.00
3. anarara cruises %) i) S0L60 it .00k 500 L] e foems|
" Y Gn A $6.25 Q o 50,00
A, anartars drearm cruise i ] 0.7 e .00% non nons g fipiad
il 1 &0.08 1 1 F3530.04
. anardora cruise k) ey iR AR 0.0 (K] 10000% P | Fatipr)

Riveis 1. 5285

B 2B Googhe

#i117; Anantara. (2017). Google analytic. Retrieved from https://www.anantara.com/

riverside-bangkok.
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M9 4.19: wansuaans WeldmAunan Anantara Cruise Liten1sduAuUaya

Go gle anantara cruise L Q ®" O

About 408,000 results (0.60 seconds)

k River Cruises

Cruises: Bangkok Cruise Tour | B
hitps:/fbangiok-cruises anantara.com/ »
Experignce the mystic chamm and sumeal biiss of a romantic Banghok cruise tour wilh Anantara
Cruises Thaiand and induige in a truly memaratie joumey.
Cruise Guide - Rice Barge Cruise - Bangkok Cruise Photos | Chao ..« Location

e A\M Nl Run side

alRiverasde
cm:lkm Rezait
;uum shiemple

Bangkok Crulses | Anantara Cruises | Rice Barge Cruise

hitgs angkok-cruises. anantars B50n ¥
Find yourself at home in your own floating palace aboard the Anantara Crulses Bangiok. Bo swept
away by the resplandent landmarks along the splendid Chao Anantara CFUISES k T =

Eangkok River Cruises with Anantara Riverside Bangkok Resort . ' ':' R 30 Doogle raviews

Ride. anantara ruisea/

l:y scanic Bangkok River Cruises on boar & beautifully appointed cantury old rce barge whis

Addroess: Same, Then Buri, Bangkok 10600
experiencing captivating local, historic and royal encounisrs.

Phone: 02 476 0022

Cruise in Thalland | River Cruises in Bangkok by Anantara ) Check availability
hitps:i k =.anantara

Tha crutse guits or Anantara Cruises will halp yw ::elwr propare for your charming Bnd romantic Checkin 51 Wed, Doc 8 Checkout 3 Thy, Dec 7
cruise in Thailand and ensurs the perfect holiday experiance = S = =
Bangkok Rwer Crulse Dining | Manohra CIL.HSBS with Anantara i
hites:if ananlara

Manchra Crul es ofiors the perfoct Bangkok rivr crulse dining experiance. Enjoy unforgutiable hours
of cutsines & cultune with & anusqhseunp Know this place? Answer quick quastions

You visited this p o2

River Cruise Bangkok | Bangkok Crmw Tour with Anantara Questions & answers

dipuisd s Be the first to ask a question Ak e

hitps:ibangkok-cruises. anantara, com/s
nuebm hiakis qoxpn w*onarn river

Fi: Goosgle. (n.d.). Anantara Cruises. Retrieved from https://www.google.com/search?/.
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LHG nsledelarsauiialuiauuy Owned Media uag Eamed Media Ta9i3aiiwnetiunsd

k4

A fouvda 5 T dausin e 2559 — 2555 \ileAsgiidnadediuaumsneaeiiinlnense
Auaesy Tugieiun 15 Augieuds 31 ganpuvseliognals nud 91uIUN1590A387INN
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ANS197 4.8: ANSILARINATIUIUNNTIDNI DNWNHIUAILNUTINUNY (WUNFATY) WATIDINTS

fuaesn AU w.a. 2555 89 w.A. 2560 ¥39TuN 15 fugeuda 31 nanay

Anantara Dream Booking Records from 2555 - 2560
Period 15 September - 31 October

Year | Booking Date - - Guest Names OIN PAX [fa':ez":i';;) Booking Source | 59e"eY N /| contact Porson Remarks & Notes
2555 1-Oct-55 20-Oct 22-0ct  |Joining Booking booked by Amp, ack by Fah/RRA 10 -|Media Review AAE y Amp, ack by Fah/RRAComplimentary
2556 26-Sep-56 25-Feb 27Feb KUHLEN/Elisabeth Mrs /Francis Mr. 2 58,600.00 Anantara.com |Mrs Lesley Bentley
3-Oct-56 11-Feb 13-Feb BARON Jean Michel Mr & GIRY Olivia Ms 2 169,923.53(Marina Gorokhova :;ea:‘;f:‘
4-0ct-56 3Feb 5-Feb Mrs. Annka KRISP / Mr. Oliver KRUSE, Lois Kruse (26 Jul 3 97,315.21Agency Local Agoda
4-Oct-56 19-Oct 21Oct Marina Gorokhova Ms. & Kurt Mitterfellner Mr. 4 176,720.48 | Direct
12-Oct-56 25-Feb 27-Feb Ms. Marilyn Lawson 2 54,375.53 | Direct
15-Oct-56 11-Feb 13-Feb Ms. Gerda JANSEN & Mr. Wilfred MOELLER 2 46,728.97|Agency Overseas Trailfinders PV &D/ O
at Shangri-La Hotel
2557 17-Sep-57 6-Jan 8Jan Mrs Lesley Bentley 2 56,074.77 |Direct Pre stay at ARIV
24-Sep-57 16-Feb 18Feb Mr.Didier SINGER + Mrs.Dominique / DUBROMER 2 162,931.18|Agency Local AVC Pas
9-0ct-57 13-Jan 15-Jan Mr. Gerald Gaudreau + 3 4 62,022.09|Agency Local
22-Oct-57 19-Nov. 21-Nov Private Dinner Cruise (Shooting) 8 58,320.0q Complimentary
22-Oct-57 3-Feb 5-Feb Mr. Richard & Mrs. Kathryn / GAUNT 2 49,720.04Agency Overseas
28-Oct-57 24-Nov 26-Nov Miss Pornpen Kaewsuraphol + Mr.Nuttapudsagom Brown 4 86,394.0qAgency Local
2558 23-Sep-58 20-Mar 22-Mar Mrs.Carolin + Mr.Dr. Marc / HEUBINGER 4 144,435.0QAgency Local Agency Local |Laongdao German speaking
5-Oct-58 30-Nov. 2-Dec Mr. Nigel Seabrook + Mrs. Cathrine Van Aardt 2 70,943.07 | Direct Direct Mr. Nigel nigel.seabrook @gmail.com
16-Oct-58 26-Oct 28-Oct Mr. Claude + Christiane CATTO 2 42,480.88|Agency Local Agency Local |Rujiphan
29-Oct-58 17-Dec 19-Dec Mr.Amoud Schulte Fischedick + Mrs. Miriam Thomassen 2 59,048.43 |Asian Trails Asian Trails
2559 10-0ct:59 1-Dec 3Dec Goh Boon Kian(Private) 5 132,540.36(Online Direct
2560 19-Sep-60 15-Jan 17-Jan Mrs. Hofer/ Mathilde 2 49,277.82|Local agent Anantara.com
20-Sep-60 9-Jan 11Jan ;I:SM'::g:reer:::I:a:Z?re:oeven 2 82,412.91Direct ';:fv"l:'s“’" Kannika
22-Sep60 23-Oct 25-0ct Ms Gabriela Hoffmann 2 54,375.53 | Direct Anantara.com
26-Sep60 5~Jan 7-Jan Ms Leann Mueller 4 82,412.91Direct Go vacation
26-Sep-60 5-Mar 7-Mar HORAK/JOHANNES MR 2 157,179.27 Direct Anantara.com GERMAN SPEAKING GUIDE
29-Sep-60 22-Jan 24Jan Mr. Jean Claude Nicolle 4 54,375.53 Direct Anantara.com
2-Oct-60 2-Aug 4-Aug Mr Nico Marino 5 93,457.94 Direct Anantara.com
3-Oct-60 13-Apr 15-Apr Mr. Jacques Rais 2 161,427.3§Direct Other way
3-Oct-60 5-Oct 7-Oct Mr. Wen 3 110,450.30Direct Anantara.com
13-Oct-60 27-Jan 29-Jan Mrs. Monika Moser 2 89,209.86 |Asian Trails Ltd. Sri Siam
16-0ct50 28-Dec 30-Dec Mr Michael Schmidt 1 176,729.00|Direct
19-Oct-60 26-Feb 28-Feb Mr. Guy Weistroffer 2 62,022.09|Travel Agent
25.0ct60 25-Dec 27Dec  |Mr Severine De Meulemeester 2 132,540.36 | Direct
25.0ct60 8-Mar 10Mar  |Mr. Arturo Martinez 2 122,344.59| Direct
27-Oct-60 5-Feb 7-Feb HEUPGEN Jens Mr 2 122,344.94|Travel agent
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A7UNaNT538 AUTIENA wazdalauauuL

M9IBI309 “UsyavnavesnisdoansnismainnavatunisliusnsiSefinnetuns
asy” Tneilnguszasdinmsuuuuresdolavanuuusaduiunuuddvaildlunsdeans
nspanvesSeiinnetuns ASY WioLUSauUiuNad STl Laztuins s imLuInIg
Wenisdeansnisnataiimuzauuazansatluldl dogneiiussansnmudanisiiaue
nanisveenidu 3 dwu muinguszasd fe 1) AnwiamamvessUuuudslawanyiludld
\ien1sdeans nsmanveaiedinn otuns) A3Y Fausid w61, 2555 B9 WA, 2560 2) NS
naaaslaonslddelavanssulatlunisdeaisnisnainvesdefinnotuns A3Y \fiod599
namauSuRdufavue sIuIuNSIsEeiin MRstuaswazdenlunisaaddaensiu
y3etiuns1 Tesled Taed nsamw whil TaesmuassegnameiiteRueui 15
fugneu B9 31 ganau wa. 2560 w3e 45 Tu 3) Wisufsuradnsiildnnmehnisnanei
2 WU diednsziaetladesing g fidsmadesiuauniseeadeiivniist lugawaiieat
flo daustuil 15 fueew - 31 nanau W 2560 wazdoundslu 5 T saus e 2555 fq

WA 2559 Falanaagunside weedusiena uazlviteiausuiugawalull

5.1 a@5UNan133Y

nnsveaedlddeniranmadndiiieSausunadnsannsiiniseatnuu Uiy
Ianadnsifusannisseaofinnotiuns A3 Tuustasdsrolud

1) nnsnaasafvdeyaannsinsaiauuis linaaguindisenasaien
Wnetuns A3y squviun 18 Bookings Tul) w.a. 2555 B¢ w.e. 2559 aslusuaui 1 13
Bookings 1191nn1590wH Ui ien (Agent) fiftes 5 Bookings iduniseesmsslud
3a03v (Direct Booking) dufiunadniiiezihluiUsuiieufunansnaassiilddensvasely

2) nannsnaaesTiidaeAdtarinsnatslul wa. 2560 lnadndidudiuaunis
aauﬁaﬁﬁﬂaﬁumw A3Y Waue 15 Bookings @slusuauiifiiies 4 Bookings 7fiunisaes
rufauMuLnies (Agent) imdeidunisaesmsaiuiaesv Direct Booking Fsfldnuugsdis

11 Bookings
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MN57197 5.1: AN 9UUNINNANISIae

Period : 15 Sep - 31 Oct
Year Marketing Method Total Agent Direct
Bookings Bookings Bookings
2555 Traditional 1 1 0
2556 Traditional 6 4 2
2557 Traditional 6 5 1
2558 Traditional 4 3 1
2559 Traditional 1 0 1
2560 Digital 15 a4 11

NANTNTUTINNANITIFE Bruraazun1sIdelain

5.1.1 wan153dedni 1: maﬁwﬁﬁiéfmmmaﬁmmLﬁm’miauﬁagamﬂmiwmiam
3ofiWn Anantara Cruises Sevineiuil 15 fueneu 31 naedlul w.e. 2560 83 w.a. 2560
(Founas 5 V) wua

1) U w.e. 2555 Fuuniinisaeaedinn eifuns A3Y e 1 Booking 97N
S iien (Tour Agency) liiflwennisaaemsslufisaesy (Direct Booking)

2) U .. 2556 fuwanvinissesdedinn atums A3Y Wave 8 Bookings
MnuIEifisauazdy 9 (Tour Agency) Zsflvannisaasnssluiisaesy (Direct Booking)
97U 2 Bookings

3) U .. 2557 fuanvinissesdedinn etuns A3Y Wave 7 Bookings
MnuIEifisauazdu 9 (Tour Agency) Ssflvannisaasmssluiisaesy (Direct Booking)
97U 1 Bookings

a) U w.a. 2558 fuanvinissesdedinn etuns A3Y Wave & Bookings
MnuIEifieauazdu 9 (Tour Agency) Seflvannisvasmssluiisaesy (Direct Booking)
97U 1 Bookings

5) U .. 2559 fuaninissesdedinn etuns A3Y Wave 2 Bookings
MnuIEifisauazdy 9 (Tour Agency) Seflvannisaasmssluiisaesy (Direct Booking)

97U 1 Bookings
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nanfe efinetiuns1 Agy Tvonsamnsaossznineiudl 15 Augiou - 31 nanax
Faus WA 2555-2559 sauudammun 18 Bookings luman 5 1
5.1.2 Hansidvad 2: ldannsmaasddddedisialunislavandeansludanguii
frnuaulalusinduduazuimaduudu (Niche Market) tienseduliiAnnisindulasesi
Sofiinmelunaiidimun saustuil 15 fugieu 89 31 gaiau wa. 2560 wui 3ed
Wnoluns1 AgY fleansaassanudaavun 15 Bookingslutian 45 Ju
5.1.3 nam$idednii 3: Wisuiflsunadwivasnsideanduil 1 funadwdnisvi
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