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ABSTRACT

This research has two principle objectives: 1) To examine types of content
which affects audiences’ engagement 2) To examine audiences’ engagement. The
study methodology was qualitative research using coding sheet as a tool for contents
analysis. The research data were collected from 291 content posts which were
published on Mar Bin fertilizer and Mong Kut fertilizer Facebook page during June 1,
2017 to June 30, 2018. The study was divided in two parts as per research objectives.
In the first part, the quantity of concepts and theories concerned with this study
were presented through frequency and percentage. The Facebook engagement rate
per post were presented in the second part.

The results of the study showed that the most publishing contents on both
Facebook page is promotion contents. Regarding the Facebook engagement rate, the
result found that extra value seed contents can get the highest average engagement
rate. In the aspect of type of content, the contents that gain the highest engagement
rate is the type of list contents but the most published content is photo contents.
Audiences have their engagement to useful contents but less engagement to
independent-styled content.

Therefore, to create successful or effective content on Facebook page,
content creator should mainly consider contents that can attract positive
engagement from audience. A listed contents that combine with useful and relate

with value seed should be applied more in the content.

Keywords: Content Publishing, Engagement, Facebook Page, Agriculture
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3.2 unasdoya

o
[ v A a

a v dﬁl a =3 . &
MdeATetIdeidenlunisiiuveyawuulsugil (Primary Data) annuwaiadn

Y

Jonsihtu (2561) FalldmugRneuriadu 20,203 518 (Tuiinveya o Tuil 3 a.n. 2561)

Y

wag Ay dnUensueng BelTuiIuEiamunsdy 13,267 51 (Juiinveya a Jun 3

Y

a.n. 2561) 1899 2 LNA9LYINNUNNU eI EURUSHUSURAUATLAZNAR U 5A0DInNSHkUatiy

AN ULN BATENL LAY

3.3 1As09NaNn g lun1sAnE

(%
[

= = o Ay a . . =~ v I
osmnmsAnwiaselidunsideidenanin (Qualitative Research) wislinnsifiu

14 J a v =2

Toyanliulunuingussasd (idedslaimuaiesesdionldlumsfinu fe wesesdlonssia
o [ a L4 dy . A [ dy 1 6+ Y a
UM TIATIENUDNT (Coding Sheet) LWBLAULUDNIAINTOINILWANGYNYUATINIUY
&+ O Svaw ¥ o a = A ¥ d' <
wag nnamlglndensueng Nliidelmhuuifnuasnguiluiinestedduuny 2 wndu
wnndlunsasiasesllodusvassiadmsuiiasgiilen (Coding Sheet) fsil
1) wunfswasevedinueoulal

2) WUAIARNIIAAIALUULUULLEMY (Content Marketing)
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3.4 maiususmdoya

va

ddeideninudeyaiun1siasiziien Inaiudoyaanilemnyinnsmewns
HIUYBN e Facebook Fanpage slausiTuil 1 dquigu w.a. 2060 fis Juil 30 dquigu 2561
4‘ o Y ) U a (4 d’lj . o a 6 a a
iethanassiadmIviinseiilom (Coding Sheet) UagiNIFIATIENAUULIAANG L)
sl

3.5 M3AATIYTRYA

[y

va o L4 = I o o (% a L3 dy . 2/ dy
Q’Jﬁ]ﬂi@ﬂiq\‘lLﬂi@ﬁu@aﬂi‘lﬁﬁﬁ’]‘ﬁi‘Uﬂ'ﬁ?Lﬂi']%‘ﬁLu@‘Vi’] (COdlﬂg Sheet) WIpUNUU

14 2

galahufnuazngufiiedes luund 2 wildduwwimadunisiwszideya a9

D

1) wufnesevedenteaulai

2) LLmﬁmmimmmL‘UULuum‘favn (Content Marketing)

3) Uffsemeunauvesrsuansiuguuuuvesnisnagnla (Like) uaznsudstiuidon
(Share)

Fadumsienesideyamuuuunsifioufissguuuy (Pattern Matching) Tngadns
foaguandeyaiimsniusssSsudisuiuteyangud Welianauidlase
Usingmissimsenudndenan Inefiduseunsiinssidoyanuuuimaas Miles &
Huberman (1994) fitiauatuseunisiiudoyafenmuam Usnaudensinsei 3
Fupou il

o
A (Y Y I

1) M3aanautaya (Data Reduction) fig Tunaunisanian nsteaulmdila

YA v o

Pemsuvasdeya welyldnulutusely dndidevilunisaaneuteya fie n1slisuasy

kY

mMssisesteiiestes nMsasiwanlunsduundeya antuiindsusinisiiudeyaluass
a v < L4
wsnlUaunuideiasaauysel

2) msdnguiuudeya (Data Display) Ao nsadaguuuudeyaimvinlvgeudilale

kY

[ (%
= LYY 1

Tnede 1wu msuansdayadoununin s nsvuaumsdnguuuudeyat atutudau
Fidusimasumaiausteyasonsdaguuuulisnzaniugeuitelinnand-la
gy

3) mii"m%’aaqﬂuazﬂﬁ@ué’u (Conclusion Drawing and Verification) A
msirnunazmsvhanadlafsguuuuvesaudtusidenlowosdoyaildsiusammn

et llagunanisidy
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3.6 NIATIVEBUAMAINVBIUATDID

YA v o

FIdevinsmegeuanuuLletievaasediofiudeyaassa fe3snsnsivaeu

Y
AR (Reliability of Coding) Ineidevinisunasesloassvialulvigsiuassianoun
2 au lddniunisiiudeyasss IneviiniseSuirenseunuifanguiiazdiundns e il

Sunsruegsaziden Usnginldnanisinudeyaiuiiouduiudideds 80% Aeliuisdon

iwsesislunisassiatiianuinaeiie uenanlldalamssnanal Aoe1a13enusny (Expert

Validity) peglviduuzinuasduuziuimnisuiluuivlsuasedislviliusydnsamediays

3.7 msagudayauazniseaug
Joyanuddetilunmsinauslugusuunssauilieingeit (Descriptive Analysis)
lngingUsrasinsideluden 1 ieRnwsuwuuveailemdmadenisldmsiuveusinn
! = U L3 Y o A = aaa v %
vuessdedensaaulail Facebook 1ol 2 ieAnwiUfiseneundureiuaisnenis
Waualomuumamednuaslainiinginduvesusem le 3 A enlawes 91in waz

o o

Jeiallnsnuingueusem mesilns weshlawes 411n
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NAN15738

NFIATIEAteNIas wagnsnevanadlunameinuagsianunInsiAnw: 1na
wednUeiniinsnihTukazdoiniinguang dingussasaiiedne 1) suwuunsiiaus
Wemuwmwamlanvesleniinsiduvesusm le & i wieiilawes 9110 waz Jawniing
WNURILTEN Weslng weshlawes in 2) iefnwuiisemeunduressuaisnenis
o -dgl’ & + IS Y a a v o a § o w
dnauaiilemuumassdnvesewningiinduvesuivn le 8 F weiilawes 91 uay
Jaialinsuanguesudim wesilns weshlawss $1in Fudunsiverdananin
(Qualitative Research) lagldinInsiioassiadmsun1siasgsiiiien (Coding Sheet)

a

Audoyaduaiui 1 fguieu we. 2560 83 Juil 30 fquieu w.a. 2561 H1uIuvady 219
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4.1 Yszmtlavniiiuausuumamadnieniinsfdunasieniinsmng
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0.1.1 flemidstnifenfuinuasnssy WudemiAsdestunismenuei
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1
=1 a

A9 4.1 Wanlunaedn Jonsnaindu Ailennienufgriunymnsnssy

~AF Quasahou
e Seplesriies I0, 207 -

Guna £.0 ans anuifosudadidsasfuasrarainsino Dimhisadueas
A 2 usiwfe Dy PRnhasnnos i dunninsune Tl vEta
gretriehiaofu Hleas e nekasta Auldno WessTaunana
fushrwasaunaiaeuuuas 1uaiu

foernitie dousindnd dobedus

frqanaunmu . Sea More

A vOusoug

O%D = B a2
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4.1.3 Wevedaasunisvie Wudlomtiuisosvesfanssuduasunisyie T

suiunisansinl vedway wieRanssudesnaia Jadulemnidiuunniigamn
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1

A9 4.3 naslunamadn Jonsiang nleniiiedaaiunisve

duasuang s 83 feaing excied
e
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osaawsinwnuayn AGInEgutensindulsang du "Asnmutied 3 W
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Al 4.0: Inadlumaledn Jomsusng MideniAatunnslide

Duas\uono
-2t Q9
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4.1.5 Wownau o JDulwadineniusesdu q Aldifetesiuduai 1wy 317 A Ju
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15997 4.1: MsusnguesUssiamiomuumamadnivlaniinsinduses Jawniinguens)

Meazdeaiom Sruauaseiivnng Souaz
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Pndrrteyavumamlyindoniingitulardeiniingueng 31w 219 Tnad
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Facebook Us1ngnan1sivy il
4.2.1 ilevUsziny Link WWunisi Link a1nudulesidy 9 aniiausluing s

ANMTUNT 2 AT INT I NER AN WAL T IUIUIULDY ALEAIFIDE19UNINA 4.6
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_
</
{j;, A 1 il Licw "spge
2 'ﬁ. Frivaminiaanl s T 18
. s 2581 vae 0600 ai.
|
. .
;- ey
ﬂ. 4

Fi: Ygn3anng). (2561). duAuaIN https://www.facebook.com/puitramongkud/.
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AF duasuhou

_.; oo Q@

narularnluraiion weosuan e Tmacthessy senufnaadolannen
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wioa Megdwvniufasssneren L fudaas i ussnand Wachadud wwy
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foerninie dousandand dobwedun
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4.2.3 \ilevuUszinn Photo tiemdeislaninudfgiugunin nieuusseny
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i 4.8: nadlumamiadn Jensiihdu Mdunsinaduuudsziam Photo

A UGuasuhtu
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Buatumang is & foeing eraryzec
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5197 4.2: MIUTINUITIVABUINUGUY Facebook wauilevummasdniudewad

n3dindukardeiniingueng

UssLAMABUIMUAUL Facebook | sruauafeiiung Souay
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