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Table 1.1 (Continued): Fitness First, Virgin Active and Jetts 24 hour Fitness SWOT 

analysis 

 Fitness First Virgin Active Jetts 24 hour Fitness 

Weakness 2. Not flexible 

membership fees due 

to some activities 

need pay extra charge. 

3. Old equipment as 

operate for a long 

time. 

2. Highest 

membership fee 

compares to others 

fitness. 

3. Equipment is not 

enough during peak 

time. 

2. Less branched than 

others. 

3. Security concern as 

no staff at night. 

4. Lack of advanced 

equipment. 

Opportunity 1. Gain more 

reputation from 

corporate social 

responsibility (CSR). 

2. Offer better deal for 

Corporate 

membership.  

1. Create a special 

class for the elderly, 

women and kids. 

2. Famous brand will 

attract more people. 

3. Partner with sports 

clothing brand.   

1. People become 

more cost-oriented.  

2. More promotion 

about its lower price 

to get more members. 

Threat 1. Strong competition 

from local fitness 

centers. 

2. Decreasing of 

inactive population. 

1. Strong competition 

from local fitness 

centers. 

2. Decreasing of 

inactive population. 

1. Strong competition 

from local fitness 

centers. 

2. Decreasing of 

inactive population. 
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Source:  SWOT analysis on the Anytime Fitness and the Jetts Essay. (2014). Retrieved 

from https://www.bartleby.com/essay/SWOT-analysis-on-the-Anytime-

Fitness-and-FKE8CN3TC 

Why choose Jetts. (n.d.). Retrieved from http://www.jetts.co.th/en/why-jetts 

UKEssays. (2018). Marketing and Strategic Analysis of Virgin Active. Retrieved from 

https://www.ukessays.com/essays/marketing/marketing-and-strategic-analysis-

of-virgin-active-marketing-essay.php 

VirginActive. (n.d.). Retrieved from https://www.virginactive.co.th/ 

 

Nowadays, not only full-service gyms like Fitness First or Virgin Active have 

become popular but also new fitness trends are becoming a boom now, which also 

respond to the customer needs. Business models of new fitness trends focus on 

specific training purposes or offer one core specialized such as Boxing, Pilates or 

Yoga. With that, most fitness studios aim to encourage people to participate in 

exercise routinely, also trainers are educated in influencing fitness members to push 

themselves to their mental and physical limits (Lichtenstein et al., 2017). Those 

specific exercise studios typically require less investment and operate in smaller 

space, competing instead with the professional staff such as trainers and instructors. 

As a result, many minor operators have entered into exercise markets in recent years 

(EIC, 2017). Due to growing numbers of fitness studios in Thailand including 

personal lifestyle changes, people are becoming more health and wellness conscious 

consumers. Therefore, the researcher is interested to investigate both full-service 

gyms and specific exercise studios whether which factors can impact their future 

intentions to use the services at fitness studios. Furthermore, the use of this research 
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explored the influence of private label image, social image, perceived quality, brand 

awareness, corporate social responsibility, price premium, prestige sensitivity, 

controlled-communication and word-of-mount communications toward purchase 

intention. Questionnaire survey method was applied to 340 respondents for data 

collecting in this study. The research was analyzed by using Multiple Regression 

Analysis. The majorities of respondents were female, aged 20-25 years old, single and 

had bachelor degrees.  Most of them worked in private company with earned monthly 

income less than 25,000 baht. They purchased high quality food once a week and 

spent money on purchasing between 101-300 baht. The results revealed that only 

price premium, word-of-mount communications as well as brand awareness were 

influencing purchase intention of high quality food products at .01 level of 

signification. The research results beneficial to food business industry. 

 Thiangthum and Kanthawongs (2017) studied on the influence of personal 

innovativeness in information technology, mobile marketing, brand loyalty, emotional 

appeal, informativeness, advertising creativity, social influence and performance 

expectancy toward purchase intention of smartphones in Mobile Expo 2016. The data 

were collected by using survey method with 330 respondents. Multiple Regression 

Analysis was used for hypotheses testing. Most of respondents were female, aged 26 -

30 years old, single and had bachelor degrees. Most of them worked in private 

company and income range between 20,001 - 30,000 baht per month. They purchase a 

new smartphone every 3 years and Facebook is their favorite application. The results 

revealed that informativeness, social influence, brand loyalty and personal 

innovativeness in information technology had positive influence on purchase intention 

of smartphones of visitors in Mobile Expo 2016 at .01 level of signification. 
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2.3 Conceptual Framework 
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Figure 2.1: Theoretical framework for future intentions 
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 According to table 4.2, Hypothesis can explain as the following 

 Hypothesis 1, individual factor has a positive relationship toward future intentions 

or not. The analysis revealed that individual factor had a positive relationship toward 

future intentions (Pearson's Correlation = 0.461) at .01 significant level. 

 Hypothesis 2, health behaviors has a positive relationship toward future intentions 

or not. The analysis revealed that health behaviors had a positive relationship toward 

future intentions (Pearson's Correlation = 0.287) at .01 significant level. 

Hypothesis 3, social support has a positive relationship toward future intentions or 

not. The analysis revealed that social support had a positive relationship toward future 

intentions (Pearson's Correlation = 0.141) at .05 significant level. 

Hypothesis 4, social influence has a positive relationship toward future intentions 

or not. The analysis revealed that social influence had a positive relationship toward 

future intentions (Pearson's Correlation = 0.153) at .05 significant level. 

Hypothesis 5, satisfaction has a positive relationship toward future intentions or 

not. The analysis revealed that satisfaction had a positive relationship toward future 

intentions (Pearson's Correlation = 0.439) at .01 significant level. 

Hypothesis 6, accessibility has a positive relationship toward future intentions or 

not. The analysis revealed that accessibility had a positive relationship toward future 

intentions (Pearson's Correlation = 0.276) at .01 significant level. 

Hypothesis 7, outcome quality has a positive relationship toward future intentions 

or not. The analysis revealed that outcome quality had a positive relationship toward 

future intentions (Pearson's Correlation = 0.586) at .01 significant level. 
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From table 4.4 used to test the following hypothesis. 

Hypothesis 9, by using Multiple Regression Analysis. The result showed that 

outcome quality and individual factor had positive influence on future intentions at 

statistically significant level of .01; but on the contrary, health behaviors, social support, 

social influence, satisfaction, accessibility as well as perceived quality of preferred fitness 

studio had no positive influence on future intentions at .01 statistic significant. 

In statistics, Multicollinearity is a circumstance of a very high relationship among 

the independent variables (StatisticSolutions, 2017). High multicollinearity indicated the 

high degree of correlation between independent variables which might be caused the 

deviation from the true value. Likewise, multicollinearity should not occur as it could 

lead to incorrect interpreting of multiple regression results.  

Multicollinearity can be examined by Variance Inflation Factor (VIF) value or 

Tolerance value. Variance Inflation Factor (VIF) value should not exceed 4 and 

Tolerance value should exceed 0.2 (Miles & Shevlin, 2001).  

The result from table 4.4 showed that Tolerance value of each independent 

variables exceeded 0.2 with the less Tolerance was 0.386. Furthermore, Variance 

Inflation Factor (VIF) value of each independent variables values not over than 4 with the 

highest value was 2.589. All in all, there had no Multicollinearity among the independent 

variables. 
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identified the same pattern of social support and social influence. People were more 

involved in exercise when perceiving of health-related social influence increased. 

Hypothesis 5, satisfaction has a positive relationship on future intentions or not. 

The result from Pearson's Correlation analysis revealed that satisfaction had no positive 

relationship toward future intentions at .01 significant levels which accepted hypothesis. 

For fitness business, future behavior intentions of customers could be predicted by level 

of customer satisfaction. Additionally, many researchers confirmed the satisfaction plays 

an important role regarding the direct effect on customer loyalty (García-Fernández et al., 

2017). Similar to the research of García-Fernández et al. (2017) proved that the high 

levels of quality of the program and services will lead to high satisfaction. In addition, 

satisfaction in exercise program of customers had a considerable impact on fitness studios 

owner regarding the program initiation or improvement in order to increase effectiveness.   

Notwithstanding the research result was not a significant impacting future intentions 

probably because most of respondents were selected from specific exercise studios, the 

limited form of exercises offered to customers consequently. 

Hypothesis 6, accessibility has a positive relationship on future intentions or not. 

The result from Pearson's Correlation analysis revealed that accessibility had no positive 

relationship toward future intentions at .01 significant levels which accepted hypothesis. 

The time and effort taken by customers could be referred to service convenience which 

connected to the purchase intention or services utilization. Thus, the implication of 

accessibility at this research can be defined the customers experience toward fitness 

studios concerning transport time and convenient access to the location (García-
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their exercise. In addition, the monetary factor should also be analyzed in further studies 

because the value of money spent compared with the quality received might have a 

significant impact on future intentions of customers to use the services at fitness studios. 

As a result, this approach will allow fitness studios identify room for improvement as 

well as customer engagement strategy in future. 
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APPENDIX B 
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66 
 

 

 

 

 

 

 

 

 

APPENDIX C 

Form to Expert Letter 

 

 

 

 

 

 

 

 

 

 

 

 



67 
 

 



68 
 

 



69 
 

 




























