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Trade Promotion of Dealer Shops with Lee Kijchareonseng Company Limited (74 pp.)
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Abstract

This research aimed to study factors driving the dealer shops to participate trade
promotion with Lee Kijchareonseng Company Limited in order to study the commercial benefits
in participating trade promotion with Lee Kijchareonseng Company Limited , to study the
marketing strategy in participating trade promotion with Lee Kijchareonseng Company Limited,
as well as to study the satisfactory in in participating trade promotion with Lee Kijchareonseng
Company_Limited. Samples used in this research consisted of 200 persons from the dealer shops
of Lee Kijchareonseng Company Limited. The independent variables ware trading promotion
consisting of Trade Allowance, Off-Invoice, Allowance, Display/Advertising Allowance, Trade
Rebate, Count and Recount Allowance, Buy-Back Allowance, Free Goods, Dating and marketing
strategy consisting of pull strategy and push strategy. The aitjpr carroed tjos researcj tpgetjer wotj
the tea,/ After the data was verified, the result was then processed, and it appeared that:

Most of the sample populations of 200 persons were male at the age of 41-50 years with
the educational level lower than Bachelor’s Degree. Most of them were holding a position of
manager. The business form was registered as Partnership Limited with the purchase value of
20,001-40,000 Baht/Month. Most of them had been the dealer of Lee Kijchareonseng Company
Limited for 5-10 years, and products were ordered from Lee Kijchareonseng Company Limited
through sale persons. Push Strategy was applied by the dealer with the satisfactory in a high
level. The most satisfactory was that the Dealer increased of inventory amount. Satisfactory
toward the Pull Strategy was also in a high level with the most satisfactory foe the Redeem
Rewards for trade promotion. The one with highest satisfactory was Cash Refund, followed by
Buying Allowance, Buy-Back Allowances, Functional Discounts or Trade Discounts, Quantity
Discounts, Seasonal Discounts, Off-Invoice-Allowances and Cash Discounts, respectively. The

satisfactory in participating trade promotion was in a high level. The most satisfactory was on



price/service, followed by product, distribution, and marketing promotion. The hypothesis test

revealed that to give commercial benefits to the dealer has no relation with the trade promotion
participation with Lee Kijchareonseng Company Limited, but the marketing strategy applied to
the dealers is related to the trade promotion participation with Lee Kijchareonseng Company

Limited.
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